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Virgin in Megastore spree 
Virgin Retail is set to increase the number of its Megastores in the UK by 50% by the end of next year. A total of 35 outlets are planned in three years as part of Virgin Retail's dramatic ex- pansion following its new 50/50 joint venture with WH Smith. But before the plans are put into action, the Office of Fair Trading has said it will be in- vestigating the deal. In 1988, Virgin Retail sold 67 of its smaller stores to WH 

Smith subsidiary Our Price at the same time phasing out loss making operations such as its CD factory in London's Oxford Street, its mail order business and telephone jukebox service. The link-up with Smiths — the financial details of which have not been revealed — will see the newsagent group put- ting cash into both Megastores and Virgin Games outlets. Virgin Retail has assets with a tangible net value of £6m. It has 12 Megastores in the UK — all of which manag- 

to 18 by Megastores in the UK t the end of 1992. The deal marks a significant period in Burke's career at Virgin. In 1988, he moved from corporate finance to Vir- gin Retail with the intention of spending just six months as- sessing the problems. Three years later, he has 
ing director Simon Burke claims are profitable — and seven Games centres. The joint 

team which has turned the Megastores into a profitable 
'The intention i pected to bring the total of become the biggest chain — 

we just want to be the best in what we offer," says Burke. He says that although Smiths owns the Our Price chain, the two record retailing concepts will not be merged. "The Megastores will occupy sites of no less than 8,000 sq ft whereas Our Price operates in smaller outlets," he says. Brian McLaughlin, manag- ing director of rival HMV, says he welcomes the joint venture. "It underlines the growing confidence felt by music retail- ers," he says. 

Dark horse bags 

top Polydor job 
PolyGram chairman Maurice dor in 1977. During the early with a ragman's trumpet!" - 

Tribunal rivals eye £7m 
A windfall of almost £7m rests ment between the BPI and on the result of the MCPS/BPI MCPS, record companies have Copyright Tribunal. been paying the proposed rise An interest-bearing account — 9.504% of dealer price — set up by the MCPS last sum- since July 1 last year. The mer has been collecting the extra cash will be distributed difference between the old among the two parties in line mechanical royalty rate — with the tribunal's final deci- 6.25% of retail price — and the sion. MCPS's proposed rise. Tribunal round-up; see In the absence of any agree- page 5. 

Oberstein has appointed pro- Eighties, he was head of pro- Devlin replaces David motions man Jimmy Devlin as motions at Parlophone/EMI Munns, who was promoted to Polydor's new MD. and joined Bruce Findlay at senior vice-president, pop mar- Devlin, until now Polydor's Schoolhouse Management, keting of PolyGram Interna- director of promotions, takes handling Simple Minds. tional in July, after five years up the post this week. The un- He rejoined Polydor in 1990. in the Polydor hotseat. expected appointment follows Oberstein comments: "Promo- While PoIyGram's market Oberstein's decision in 1990 to tions people are dancing in the share slipped slightly this recruit former retailing boss streets because this appoint- year, Polydor has maintained David Clipsham as MD at ment is recognition for those its position. Its singles market Phonogram. people and the hard work they rocketed from nowhere to 3.5% Devlin, 39, began his indus- do." in the second quarter, while its try career as a musician before Devlin says: "You could 1990 year-end figure for al- working as a plugger for Poly- have knocked me backwards bums of 3.9% fell to 2.9%. 
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New hope for 0'Donnell 
A new selection panel is to Wistreich. "We have always of Daniel O'Donnell will be re- take over the country music thought it wrong to have nam- viewed. ! 
chart in a move that could see ed advisers." Ritz Records _ managing di- the reinstatement of Daniel One of the panelists, CMA rector Mick Cler^kin says the 

lypFiy® 4Jpi 

O'Donnell after months of con- European director Martin change could "end the injus- troversy. Satterthwaite, was fiercely tice of the past months". The BPI chart supervisory criticised after the decision to Clerkin adds; "I have always committee has approved exclude certain Daniel felt that if an album is out of changes that will leave all de- O'Donnell albums. the charts, out of sight, it is cisions over eligibility to an But the CMA will not be also out of mind." anonymous expert panel. represented on the new panel, Ritz's Best Of Daniel 'This simply brings the which takes over next month. O'Donnell album due for re- 

|K; 

country chart into line with Wistreich says advisers will lease on October 15, will not other specialist charts," says not re-assess all country prod- qualify for the chart as it is a CIN chief executive Adrian uct but confirmed that the case compilation. I 
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COMMENT 
NEWS DESK: 071-6: NEWS 

Wembley gives Prowse pledge 
Koith Prnwsp cnvirmt- WTrm -n.j .i i . , , , Keith Prowse saviour Wem- bley has vowed to turn the crashed ticket business into profit despite flagging confi- dence in the agency system. The company that already runs the UK's busiest box of- fice and owns US ticketing business Pacer, has no plans to merge Keith Prowse with its other ticket interests. And it has dismissed claims that the agency system is doomed, "The acquisition now brings us into the High Street," says Wembley chairman Sir Brian Wolfson. "We are highly sat- 

isfied with the deal and look forward to developing a busi- ness with such a prestigious 
But Ollie Smith of the T&C London venues, which has its own agency, argues: "I cannot see how they can turn it around. Running High Street sites is very costly and you need to take a big mark-up." Nick Blackburn, sales direc- tor of rival agency Tickel- 

the bulk of ticket sales although pro- moters can still distribute through other agencies. "We would dearly love to control the whole lot, but we can't," says Wembley spokes- man Martin Corrie, who claims the Wembley box office currently handles 65% of sales, Keith Prowse, which has an annual turnover of £160m, went into receivership with debts of around £15m. Following the acquisition of its ticket and hospitality inter- 
Motorcity 
quits Charty 
for Total 
Specialist soul label Motorcity has left its licensing deal with Charly Records after little more than a year and signed with the Total Record Com- pany. The move follows a dispute between Motorcity founder, Ian Levine, and Charly. The first releases in the new three-year deal through Total will appear next month. Total is committed to releasing three Motorcity singles and three albums a month. Neither Levine nor Charly managing director Tony Heneberry would comment about the end of their deal, originally expected to run un- til 1993, but Charly will retain rights to an album's worth of material each from Billy Grif- fin and Frances Nero. Total director Henry Semmence says Motorcity fits in well with his plan for Total. Much of the Motorcity cata- logue will become unavailable over the next few months, since Charly is deleting exist- ing product and Total will 

Motorcity last month claim- ed it had served notice to end its deal with Charly, but Charly's lawyers maintained the agreement still stood. 

ests for an estimated £lm, Wembley says it will honour all vouchers for Wembley events issued before the agency went into receivership. Meanwhile, the Wembley venue's sales and marketing director Roger Edwards has been made redundant in a series of cuts. "There are a small number of job losses." says Corrie. Director Alan Murray takes over Edwards' role in a re- structuring that Corrie says will rationalise the company's management. 

Woolworths profit 

defies recession 
Woolworths has won a ing share of the retail market as it returns it half-year figures for a decade. Despite gloor parent company Kingfisher's other retail divisions, Woo! worths showed profit of £200,0 The chain, whose entire profit is usually confined to the second half of the year, re- corded losses of £300,000 for the same period last year. But total profit for the year ending February 1991 was £63m. 

row- says: "Woolworths reported a lusic first-half profit for the first best time in a decade." Commenting on Wool- orths' 14% share of the music market, he says: "It is a 
first-half strategy that every week we remain in recession we strengthen our grip on core markets." Industry estimates have previously put Woolworths' share of the market at around 13%. Meanwhile, Woolworths is 

single Such A Feeling by Bi- zarre Inc. Woolworths commercial di- rector Chris Ash says: "We al- ofler our s the b n the High Street. Unfortunately, the single by Bizarre Inc was presented to our record dis- tributors too late." Alan Delamata, a director at Vinyl Solution which released the record, argues that Wool- worths' decision was related to discounts it wanted and was 
He sa 3 the m 

Anderson lands Mute role RCA managing din tor Lisa Anderson has been hired by Mute Records to over- see the restructuring of its European licensing. Anderson, 40, says she has been brought in on a three- month contract to advise the company on ways to maximise the potential of its European operations, "It is early days to say what my plans are for Mute but there is certainly room for de- 

velopment," she says. Anderson was the first woman MD of a major record company until she was made redundant at RCA as part of a wholesale restructuring of BMG in April, Her latest project will be tackled alongside her consul- tancy as executive director for the BPI's Brit Awards which runs to October. Anderson's long-term career plans have not been finalised. 

Some Bizarre seals APT deal 
Some Bizarre has signed a new distribution deal with APT, and plans to release its first product since February in two 

The deal was signed last Thursday to effectively give the label its first distributor since KPMG Peat Marwick McLintock was called into Rough Trade Distribution. Some Bizarre founder Stevo Pearce says he took £100,000 worth of stock out of the Rough 

Trade warehouse when its problems arose in February. He refused to strike a new deal elsewhere for fear of sparking a "chain reaction", he says. "A lot of friends were owed a lot of money, like Daniel Mil- ler (Mute) and Ivo Watts Rus- sell (4AD), but I stuck with them," he says. "But as a re- sult I didn't have a distributor, "It has been a crippling year. I haven't had the month- ly back catalogue income and 

didn't release any new ma- 
Several albums have been held back since the beginning of the year, some of which are scheduled to be released final- ly in November. The batch of releases in- clude a Peter Hamill opera called The Fall Of The House Of Usher featuring Erasure frontman Andy Bell, and an album by The Stex featuring Johnny Marr. 

Oratorio gets 
EMI ad blitz 
EMI is claiming the biggest classical campaign of the au- tumn for Paul McCartney's Liverpool Oratorio, writes Phil Sommerich. The worldwide launch on Oc- tober 7 is preceded this week by a single from the mammoth work, The World You're Coming Into, showcasing Dame Kiri Te Kanawa, who already has the Rugby World Cup theme World In Union out on Columbia. A BBC1 documentary on the making of the Oratorio will be 

V 

HMV MD Brian McLaughlin isn't worried about the deal between Smiths and Virgin. It shows retailers' confidence in the market, he says. And of course he is right. If publicly-quoted companies are confident 
of music, things can't be that bad. As if to prove the point, Kingfisher results show Woolworths increasing both its profitability and its market share in music. Wearing his Bard hat, however, McLaughlin must be painfully aware that things are nowhere near as rosy for his independent members. The words of Brian Mack (see p4) and Piers Garner (p6) indicate the real pain they are suffering. There seems no way out of the downward spiral they face of low turnover generating a low discount, resulting in a small margin producing less money for 

One solution employed by independent retailers in many other sectors has been to combine their buying power to achieve comparable terms with the multiples. The logistics of such an operation can be complex. It would require a great will to succeed, but at a time when more and more indies feel they are running out of options, maybe this is one they should consider. 
It's six months before the Music Week Awards, but it seems clear even at this stage that MQA has a strong claim to our 1991 marketing award for its sterling work on the two Guns N' Roses 

What makes the Guns N' Roses albums so vital is the excitement they have generated. What with tanks in Piccadilly and band members under arrest it has all the hallmarks of a good old rock V roll hype. It's exactly what retailers, have been crying out for all 
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OPINION 

Record companies are actively promoting the demise of independent record dealers in the UK. Settlement discounts have been nearly eradicated, percentage returns allowances are no longer a viable consideration and new release discounts are no longer worthwhile as the quantities involved negate their effect. Agreements to return overstocks are reneged upon and applications to open up accounts with major companies are strongly discouraged. This is fact, not fiction. The independent retailer is inefficient. He has secondary High Street positions and cannot afford the technology required to compete with the multiples. He sees singles salesmen promoting their wares but then has to sell at an average price of 35% below cost and 95% of that stock is non-saleable in the end. The 5% he does sell are usually Top 40 entries — a market the multiples take over and sell the bulk of. We are being used as a promotional tool to make the multiples even stronger. 
A record company brings out the album of the year just as the worst 
remember is bottoming out — manna from heaven. Co-operative adverts with a multiple are agreed. The multiple can afford to sell the release at a really stupid price because they have a file discount. They are happy, as is the record company who, inadvertently or not, has a high profile release at a suicidally discounted price. The other multiple retailers are also being extremely efficient and plan 
maintain market share. A price war ensues. The price war brings about many casualties — all of them independents. The record companies are floating on a sea of euphoria. Mission accomplished. Brian Mack, of Replay Records, is a chart supervisory committee member 

MEWS 

Paisley Park denies Diamond debt 
Paisley Park Enterprises has hit back at demands by pro- moter Diamond Promotions for Prince to return a £625,000 payment. The company says it has only ever been paid £325,000, and that has mostly been spent on preparation for the now cancelled Blenheim Pal- 

A spokesperson for the com- pany says: "It is extremely un- fair for Diamond to put the onus on Prince. They were the ones who couldn't get it to- 
Prince and his new band, the New Power Generation, have been rehearsing for months, he says, and prepar- ing a spectacular stage show. 

"What Diamond are doing a bit like hiring a lawyer for a divorce, finally deciding not to go through with it and ask- ing for your money back," says the spokesperson. Despite speculation to the contrary, Prince is not touring in the US with the new band, he added. There could be dates next 

year but nothing is yet plan- ned and there is no question of a UK date this year. Diamond Promotions claim- ed last week it could not re- fund any money for tickets un- til the downpayment was re- turned. It has also lost £150,000 from the collapse of Keith Prowse, it said. 

New rules allow 

longer 12 inchers 
The Chart Supervisory Com- mittee has liberalised the con- troversial "20 minute" ruling on 12 inch singles. The change will allow UK record companies to compete better with multi-mix 12 inch singles from the US. It follows criticism from dance labels who were some- times forced to cut the running times of 12 inch singles by half in order to make them eligible for the CIN singles chart. Currently 12 inch singles 
long with fewer than five tracks. The rule led to a thriv- ing import trade of 12 inch 

singles with mixes unavail- able in the UK. There is no equivalent ruling in the US. Dance specialists argued that they were being forced to give consumers worse value for money. But the CSC has ruled that from November 3 12 inch sing- les of all formats can run up to 25 minutes. If the single consists only of remixes of a single track, it can run for up to 40 minutes. CSC chairman Adrian Wistreich says the move was suggested by UK record com- panies handling US product. The old ruling led to a num- 

ber of anomalies. Last month a 45 minute long import of the US version of Prince's Gett Off single reached 33 in the al- bums chart because it offered mixes unavailable on the UK 
One beneficiary of the move will be Beggars Banquet dance label XL Recordings which has previously refused to edit sing- les licensed from the US. Sales and marketing man- ager Graham Jelfs welcomes the rule change. Some artists have previously been unhappy to sanction editing purely in order to be eligible for the chart, he says. 

Doyle leaves Zomba 

for management role 
Jim Doyle is quitting as man- aging director of Zomba Music Publishing to set up his own publishing, consultancy and management company. Doyle, who has been at Zomba for three-and-a-half- years, is still finalising details of the venture which is to be called Responsive Music Man- agement. 

"After working for other people for 20 years, I've de- cided to go it alone," says Doyle. He originally resigned in June in advance of a planned departure in December, but that has now been brought for- ward to the end of this month. He will be initially based at home and is contactable on 

081 650 1107. Doyle joined Zomba as direc- tor and general manager be- fore becoming managing direc- tor 18 months ago. He had pre- viously been managing direc- tor of Rocket Music, a position he held for more than 10 years. The Zomba Group refuses to Doyle's depar- 

Bouvier: redundant 
Savage review 
leads to six 
acts dropped 
Savage Records and its Tarn Tam label has shed senior staff and six acts in a scaling down of its UK company. Ali Afkhami, who takes over as managing director of Sav- age Records UK, says the changes were the result of a fi- 

"It is simple ei looked at the books and realised we had to scale down. We weren't getting there," he 
Head of A&R Bernard Fanin and productions manager Lawrence Bouvier, the men seen as responsible for shaping the labels' rosters have both been made redundant. Savage, which now aims to cultivate album projects, has dropped Space Angels and Tam Tam has dropped all acts except Mocca Soul. "Tam Tam has to be kept as an underground dance label," says Afkhami. Savage expects to announce a major European licensing deal before Christmas, he 

Hyperion pulls out of sample case 
Classical label Hyperion has dropped a High Court action against Warners which was 
pling, writes Phil Sommerich. Hyperion was seeking dam- ages and an injunction over an eight-note sample from its rec- ord of medieval religious 

chants, A Feather On The Breath Of God, which was used by The Beloved in a num- ber of video and record re- leases through East West. The case was set to break new ground in setting legal limits for sampling. But at a preliminary 

hearing in May, East West said the sample was too brief to constitute a copyright issue, and the judge, Hugh Laddie QC, said he had sympathy with that argument, although he was prepared to let the mat- ter go to full trial. It is understood that 

Hyperion was unwilling : risk the costs of full litigation Simon Conroy of Hyperion': lawyers, Nabarro Nathanson, says; "The matter has been re solved to the mutual satisfac- tion of the parties on^ terms which are confidential." See Letters, p6 
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TRIBUNAL NEWS 

What's music 
got to do with 
pigs v hens? 
The almost majesterial peace of London's Grays Inn was shattered last Tuesday by the unmistakable Tina Turner singing What's Love Got To Do With It. "So, what has it got to do 

is not a drop of 

s—z: 

SSmcpIS. 
"They're the hens; they're 

Rust slams labels 

for API T delays 

copyright department a transitional version of the tern which persua. r Tim Grover claimed full API scheme - which com- leave MCPS for ( 

cence clearance for songs first The API(T) system was only single album using the time. set up for those record compan- "emergency" fast track sys- "There has been a five-fold ies, such as EMI. which were tem,' he claimed. 

1. Every member of the end of a ;h the back end of a, --. - - to give it an excuse to leave and tion committee, which Grover They don't go," he said. join the cross-European licens- chairs, has also voiced dissat- The 14 companies using the ing agreement with GEMA, 

Tournier admits 

Vital' BPI point 

invest hea' they■ 

"Any promotion which uses Kentridge claimed the ad a very large budget is con- mission supports one of thi sidered by the mdustry to be main points m the BPI case 
to of E vestment is made in this 

hike prices to 
pay new rate 

PWL boss Pete Waterman. 

each and he gets five minutes pleasure. For a record you get 

pubfehtogf0rasPr0welltl0asana 

NEWSFILE 
PolyGram Video International is forming its own television sales operation PolyGram Television International, headed by Stefan Ericson. The company's first two projects will be a tribute to Elton John and Bemie Taupin, and an INXS 

Records, which is moving.to ib 

The funeral is ei 

THE NEW HOUSE SOUND OF CHICAGO 

REGGIE HALL 

"yvtusic00 

PRODUCED BY MARSHALL JEFFERSON AND CHAUNCEY ALEXANDER 
LIMITED EDITION 12" OUT NOW ON OTHER SIDE RECORDS CAT. NO. OS-OOI 

UK ORDERS: MOVEMENT SOUL 081-968 0228 - EXPORT ORDERS: LASGO 081-459 8800 - OTHER ENQUIRIES: 071-435 0088 
PRESIDENT: MARSHALL lEEEERSON - CHIEF EXECUTIVE: GUY W1NGATE 
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LETTERS 

Samples: the 
legal gyide 
to definition 
I was interested to read the letter last week from Chris- tian Ulf-Hansen of PRS, in which he commented in rela- tion to whether a sample is an infringement of copyright that, "The real point is 

RetaiB@r speaks out 

over pricing policy 
(An open letter to UK record plaud them for realising tl companies) we actually have to do su You may not have realised it with their prices in order 

MFP who put its £2.99 range up to £3.99 (34'/r increase) and won't reduce the dealer price 

TTS was about siX i^^gTm^g tl months ago which is a long think that £1.82 still gives a TV companies with a dealer time to fiddle about with the retail price of £2.99, that £2.43 price of £5.56 which I know dealer prices so that we can gives you £3.99, that £3.04 they expect us to sell at £7.99. 
SfrTetn^i: srti4"and so on- rmleftwith theimi— 

Student radio 
tunes in to a 
campus rumpus 
Far from being in decline, (MVY, Sept 14) student radio is continuing to grow and ex- 

Our approach, like that of most other campus stations, can hardly be described as amateur. We maintain strict rols on the quality of our 

are just stupid. The US h 

sizs'srs izzzxsx«• siWRsa* (£3.99) and £2.98 (£4.99). 1 ap- Special mention goes to Bridport DT6 3NY. 
■, Proprietor, pite our best efforts, L :ord Centre, pus radio is unlikely to 

Editor rejects 'presumption' SaHSS 
ignore stlent culture! DanLll "Mus-c Wce/i is the only sig- ception. As we nificant publisher of the (Brit- country music are read by Craig 

Country Music Album) dealt IMW, August 24). have unlry Music People maga- bible 

run 

/ 
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TALENT 

WHAT'S THE DEAL? 
Who's Signed To Whom 

SAND BABIES — four-piece Arizona rock 
Signed to: Ensign. Management: Mike Lamb. Type of deal: Album. Signed by: Nigel Grainge — "They used to be known as Sidewinder and had two great albums on RCA." 
DODGE CITY PRODUCTIONS — rap duo from London. Signed to: 4th & B'way. Management: Joel Larey. Type of deal: Album. Signed by: Julian Palmer — "Dodge City sent a tape to us and we loved it." 
GMT — soul band from Brighton, Signed to: MCA. Management John Moggoridge. Type of deal: Album. Signed by: Paul Redman — "The band are signed to Swanyard which brought 
OZO — solo dance artist from London. Signed to: Non-Fiction. Management Mark Compiled by Sar: 

Winters. Type of deal: Production deal for the UK and US. Singles deal with options on a five or six album deal. Signed by: Label decision. "Kenny (Ozo) put his own single out. We really liked it so picked it up." — Alan Fielding, A&R executive. 
THIS PROSPECT — industrial/melodic pop band from Manchester, Signed to: Hollywood Records. Management; None. Type of deal: Album. Signed by: Lindsay Reed — "Someone recommended the 
in Manchester. Later I came across the tape and thought it was great." 
NOMAD SOUL — r&b/rap rhythm fusion from London. Signed to: 4th & B'way. Management: Noel Management. Type of deal; Album, Signed by: Julian Palmer — "Nomad Soul used to engineer for Soul 11 Soul. Noel Management brought them to my attention." 

Borderline cases 
The success of bands such as The Shamen and Primal Scream testifies to Scotland's continued importance as a source of new talent. There are fears, however, that their potential successors are being left in an A&R vac- uum by the virtual collapse of the Scottish indie scene. "The effect of Rough Trade Distribution's collapse has been devastating," says one of the survivors, Nightshift Rec- ords MD Brian Guthrie. 'Two years ago there were probably 30-odd labels in Scotland re- leasing product regularly. Now there's only ourselves and Avalanche left." Of course it's an exaggeration, but the point is clear. So far, the London-based majors aren't rushing to fill the gaps. A&R executives be- lieve the current Scottish scene lacks the "buzz" trig- gered in the early Eighties by the Postcard label, and later fed by a Manchester-style fo- cus on the Glasgow scene. "When I started four years ago it seemed that every band who played in Glasgow got a deal," says RCA A&R execu- tive David Donald, himself a 

Primal Scream: leading Scotland's new wave of talent 
Scot. Donald believes the in- dustry's former obsession with all things guitar-led and Glaswegian wasn't necessarily healthy: a string of Scottish groups such as Five Guys Named Moe have recently been dropped. 
now more cautious. Even Chrysalis, currently enjoying dynamic Scottish-based suc- cess with Runrig, does not em- ploy a Scottish scout. And at RCA, Donald relies on the still-thriving network of Scottish managers to alert him about new talent. 'There's 

a good grapevine," he says. But most believe the best way forward for talent north of the border is via a fresh net- work of local labels. Former Simple Minds man- ager Bruce Findlay is current- ly considering a relaunch of the Zoom label which original- ly made his name in the Seventies. So far, the recession has kept potential financial backers at bay. Until confidence returns, Scottish talent will have to learn to love the long drive down the Ml. David Roberts 
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A CLASSIC COMBINATION ! 

HITS OF 

PHIL COLLINS 
Played by the RPO 

seriously orchestral... 
HITS OF PHIL COLLINS 

PLAYED BY THE ROYAL PHILHARMONIC ORCHESTRA 
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SERIOUSLY ORCHESTRAL 
RPO CD 1 • RPO MC 1 • RPO LP 1 

OUT THIS WEEK 

Heavyweight TV launch for 
3 weeks in Scotland (STV), Granada 

& Yorkshire 
★ 

Major TV roll-out planned through 
autumn & christmas 

★ 
National displays with 

extra support in TV areas 

moods 
a fabulous compilation of 16 

instrumental hits by original artists 
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MOODS 
VT CD 5 • VT MC 5 • VT LP 5 

OUT ON OCTOBER 7TH 

FEATURING: 
Enigma Sadness • Enya 

Orinoco Flow • Praise Only 
You * Jon Hammer Crockett's 
Theme • David A Stewart Lily 
Was Here • EStan John Song 

For Guy plus themes from 
Inspector Morse, Twin Peaks, 

Chariots Of Fire & Merry 
Christmas Mr. Lawrence 

* Heavyweight 3 week TV campaign 
from October 7 in Harlech, TSW, 

Jvne Tees...the rest of the country is 
planned for November & December 
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