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Indies resort to imports 
Disillusioned indie retailers are turning to parallel imports in a bid to fight off the recession, 
ening record company deals. New release albums are available on parallel imports sometimes up to 50p cheaper than the legitimate UK re- lease, attracting indie dealers who say their discounts are in- creasingly being eroded. Essex retailer Adrian Ron- deau, of Adrians Records, says the practice is becoming wide- 

"I don't want to do it but it 

is up to the record companies," 
Another retailer, who pre- ferred to remain anonymous, says he has stocked such im- ports, but says that after a tough year PolyGram's recent pric- ing policy over its Dire Straits release was the last straw. He says; "I can't think of any time when I've felt so badly about record companies. The latest run of price increases 

'5? 

s Keith 

EMI: low discount 
of between 79f and 14%. 

being offered at "almi 
EMI director of Slaton says he doesi on trading terms wil The deal offered is allegedly one free cassette for every 20 CDs ordered: equivalent to around 4% discount compared to the usual 10% he says. As a result he says he has ordered just three copies instead of the expected 300 or so. Paul Assirati, of See These 

ed today (Monday), which is cally they are taking the piss." 

Wholesalers have already offered him illegal imports of the Dire Straits and Tina Turner albums which are 50p cheaper than legitimate dealer price. Rondeau says he too has been offered other future re- leases including new albums by Simply Red, Mariah Carey and Prince on import. The BPI's director of legal affairs Sara John saysTreedom of trade means there is little 3 stop Euro- 
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COMMENT 
NEWS DESK: 071-620 3636 

BP! seminar 
tackles slump 

the impact and efiect of the cession on record companies. The event, which takes place on October 30, is being held in conjunction with music accountants Touche Ross. BP1 press and PR director Jeremy Silver will chair the evening, with specialists from Touche Ross and Hamlin Slowe solicitors. Both BPI and non-BPI mem- bers will be admitted, with BPI members entitled to a re- duction on the fee of £35.25. More details on the event, which starts with registration at 6pm and runs for two hours, are available from Fiona Hay- cock on 071-629 8642. 

NEWS 

Rough Trade: 
heersiig due 
Former Rough Trade labels owed money from the collaps- ed distributor's "escrow" ac- count, are expected to hear this week if they will get any money back. A High Court hearing will establish the rightful owners of £3m frozen in the account by administrators KPMG Peat Marwick McLintock. Rough Trade administrator Phil Wallace of KPMG says he expects the hearing to take place in the middle or end of this week. The money in issue is that which was still in Rough Trade's distribution system when KPMG was appointed as receiver in May and closed the existing escrow account. 

R2 to clear decks 

for UK Music Day 
Radio Two is to clear its sched- ules completely for the first National Music Day which is to take place on Sunday, June 28 next year. The BBC's national easy lis- tening station has been ap- pointed as the official radio station for the event, although it does not exclude the in- volvement of other radio sta- 

Steering group member Jer- emy Silver, the BPl's press and PR director, says: "There is no suggestion, that Radio One couldn't cover major events in the rock field, but Radio Two has made the ex- ceptional offer to clear their 
"We obviously hope inde- pendent stations will also be able to cover it in their area." 

Record companies and re- tailers are also expected to get involved in the event which is intended to promote and cele- brate the making and enjoy- 
Arts minister Timothy Ren- ton, who is backing the event, says the date has been set to fall between the end of exams and the beginning of holidays 

volvement by schools. Although the decision to hold the event on a Sunday will limit the involvement of retailers, Bard secretary Bob Lewis says he hopes dealers can be involved in the build up and aftermath of the day's 
Renton will be joint presi- dent of the music day's steer- ing group along with Mick 

dagger, with promoter Harvey Goldsmith as chairman. Goldsmith says; "The guid- ing principle will be 'music for all' and we have agreed that, for the first year at least, there should be no single theme other than making music for 

various key cities to provide a catalyst for hundreds of other professional and amateur per- formances across the country, he adds. It is hoped that the special day, which has received a grant of £10,000 from the gov- ernment's office of Arts and Li- braries and was dreamed up by dagger and Renton, will be- come an annual celebration of 

Fisher goes as MCA reshuffles 
MCA's marketing director Bob Fisher left the company sud- denly last week. His departure ends a long working relationship with managing director Tony Pow- ell who brought Fisher to MCA after the two worked to- gether at Phonogram. Former Phonogram MD Powell brought the former 

Powell comments: "He has left the company. Changes take place from time to time, but I am particularly sorry to see him go because of the lime that we have worked to- gether." Powell says he is leaving his 

options open as to whether a replacement will be ap- pointed in the near future, or whether he might gel more involved in the department 
MCA key accounts manager Steve Foord was made redun- dant last Thursday. He had been with the company for eight years. 

The women who lost out to Bryan 
Ifbeing-The-MlmWho Turned Down the Beatles is the zenith of embarrassment in the music industry, then being The Woman Who Lost the Bryan Adams Song must run a close second. Yet, as (Everything I Do) I Do It For You cruised happily towards its thirteenth week at number one last week, not one, but three and perhaps five British women were in that unfortunate situation. Lisa Stansfield, Julia Fordham and Annie Lennox 

bum v Morgan Creek — distributed through PolyGram — and Stansfield is signed subsidiary Arista. "Morgan Creek 

a last-minute play-off against Bryan Adams in a duet with BMG Peter Cetera. With Cetera's vocals already Arista recorded in the US, she added could have the single, but they hers in London and the tapes couldn't have the album," says e despatched back to the Stansfield's manager Jazz US. Circa joint managing di- 
Slansfield; are Stansfield and Fordham.    It all dates back to the Stansfield were certainly in the running spring when US label Morgan the 

Summers. And that was something Arista felt unable to accept. Summers ' " ' 
have enjoyed Adams, and, unconfirmed reports sug- Creek was looking for a single but the decision still grates. 

Ray Cooper recalls: "There was a nail-biting two weeks while they made their acknowledges decision and, sadly, she didn't guarantee get it." Like Summers, Cooper j js philosophical about the af- fair. "You just never know whether she would have got 

All of them finally missed out and the UK record for the but needed longest run of consecutive weeks at number one went to Adams, but perhaps the ones with the most cause to wince refused to let her d( 

BMG chairman and acting the same reaction," he says. Arista MD John Preston " ' '1 unrepentent,    "It would be fantastic to do the theme tui strong melody, have the power of prophecy," Demi Moore eone to fashion he says. "But we're going to do Butcher's Wife.  - - song and then sing it. just fine without it." Stansfield was approached, Meanwhile, Circa but found her own record label Julia Fordham's case haps the most extraordinary of for 15 weeks. 
Cooper's partner, Ashley Newton, declares bullishly: "We're going to be number one 

V 

No doubt some will look askance at the decision to make Radio Two the official radio station of the first National Music Day set for next June 28. If this day of celebration of music is to reach a real mass audience, clearly Radio One would be a more obvious choice. But perhaps there's a 
looking at it in the light of this week's feature (see page 28). More and more people agree that the real priority of the industry is to increase the size of the total cake rather than arguing about market share. Generic advertising and large-scale industry-wide promotions have their place. But an opportunity to take a concerted crack at the traditionally non-record-buying Radio 
exactly what's required. 
The collapse of Rough Trade may be receding into the past, but labels involved are still 
refinancing and all the other euphemisms for • things that aren't very nice. I happened to call one label boss this week just as he was opening an envelope containing a winding-up order. He thinks he can find the money. Others won't be 

It makes it all the more crucial that the High Court resolves the future of the £3m tied up in the 

The Video Collection's decision to put out two versions of In Bed With Madonna with 15 and 18 certificates will no doubt cause rows in households up and down the country. What self-respecting teenager is going to put up with the 15 version when there's an 18 available? It will be interesting to see the respective sales figures for the two tapes. 
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OPINION 

L burdened by recession, the music industry shoots itself in the foot. Instead of capitalising on its assets — the public will always want entertainment — the indus- try adds to its burden by adopting shortsighted attitudes with regard to its artist development policies. Musical trends are cyclical, but the growth in the dance market has made it too easy for record companies to maintain their profit levels by relying on a higher turnover of artists on low royalties, thereby allowing for the same profit 
with reduced capital 

This is but a short-term balance sheet solution, and the long-term repercussions will negate the immediate benefits. Investment must be made in today's artists to produce 
The most convincing route is via touring. The development of acts capable of playing live provides for a long-term return that far outweighs the capital injection. Furthermore, this also ensures a profile, greater than the sum of its parts, available to marketing, press and promotions departments with which they can work to the future. Were an act of U2's talent to materialise today, would a major label — bound by quarterly reports and hounded by accountants — have the vision to seek career longevity? U2's first album sold less than 20,000 units in its first year and never charted. In today's marketplace, one must question if a major company would even take up that second album option, let alone come up with tour support. Yet it is a proven fact that intelligently routed but extensive touring throughout the world developed U2 into global 

The economy is about to take an upward swing. Ho1, effectively will the reco industry come out of its 
Ian Wright heads manage company XL Talent. 

self- 

NEWS - r 

Wright goes pond-hopping 
Chrysalis chairman Chris Wright is to increase his A&R involvement in the US but says the move will not involve major restructuring. Wright is buying a flat in New York at the end of Octo- ber so that he can spend more time in the US, but says he will not be based there perma- nently. "I go backwards and 

forwards all the just makes sense to have a flat there. I will be getting more involved in the A&E side over there just to provide another creative input," says Wright. Wright intends to spend two- to three-month periods on either side of the Atlantic and his secretary Andrea Wills will go with him. 

   the US for me to play more of a role with- in the A&R set-up and also, in the States, I think acts re- spond more to being able to meet up with the chairman and the founder of the company," says Wright. "I actually believe that wheeling me out in the States is going to help." 

MCPS tells BPI 

In pass on costs 
Record company objections to the proposed mechanical rights rise are simply a matter of internal accounting, the MCPS argued at last week's Copyright Tribunal. As the hearing came to a close. MCPS suggested that the BPI's own members could easily arrange its own licens- ing arrangements to pay for the changes. Investment made by the UK legs of multi-national compan- ies, such as Sony and Warner, benefits the whole group's in- ternational income, argued MCPS counsel Robert Engelhart, . The extra A&R expenditure should not be used as an ex- 

cuse to take income from song- writers, he said. "What about 
fthe internal arrangements that could be made to reflect the extra investment? The UK licensed-out rate should go 

The importance of the UK in breaking new acts would jus- tify raising the licence fee which UK companies charge to their sister companies, he added. , US -companies already charge higher fees for their li- censing rights, he said, and UK companies could do the 
Indies could also charge ctra rates, he said. "If you are i independent in the UK you 

are in a better position than a French or European indepen- dent." The BPI claims mechanical right payments should go down because UK record companies spend more on A&R than their European neighbours, which rely on licensed-in acts. The MCPS wants a rise of the old mechanical rate of 6.25% of retail price to 9.504% of dealer price. Early last week, BPI counsel Sydney Kentridge defended record companies' figures which attempted to show they couldn't afford the rise. The MCPS's own analysis of them was "deeply flawed" in itself, he claimed. 
EMI scraps 
'faulty' opera 
EMI has scrapped one of its major historic opera releases — originally due to come out in October — because of an 
Sommerich. What was billed as a live re- cording of Sir Thomas Beech- am conducting Wagner's Tris- tan And Isolde at Covent Gar- den in 1937 was found at the last minute to contain sections from a different archive per- formance altogether — one which was conducted by Fritz Reiner, and with a slightly dif- ferent cast. Some 6,600 units are being withdrawn from the ware- house and will eventually be completely repackaged and issued with amended sleeve notes and explanatory dickers. clear that EMI does not possess a complete re- cording of Tristan and Isolde conducted by Beecham," a spokesman says. 

Pinnacle boys Collins 
Pinnacle has bought Collins Classics from publisher Harper Collins, part of Rupert Murdoch's cash-strapped em- pire, writes Phil Sommerich. The injection of cash from Lambourne Productions, which trades as Pinnacle, will open the way for Collins Clas- sics to launch a mid-price series at Midem next year, says Alan Booth, Collins Clas- sics general manager. He says the label's recording plans are unchanged, but in- ternational marketing will be strengthened through the link with £ o-far-ui tribution company "whose reputation is known through- out the world." Booth says the company has lacked a music industry ethos. "When the label was launch- ed in August 1988, I said let's call it Collins, because I thought there as an affinity between people who read books and those who listen to classical music," he says. "There was, but not in terms 

. . who bought Collins books also buying Collins rec- ords. What we needed was a strong record industry envi- 
The label has already made its first record under new own- ership — Michael Tilson Tho- mas and the London Sym- phony Orchestra playing Tavener. It has also renewed the contract of highly acclaim- ed young pianist Joanna Mac- gregor, and will record singer Dame Janet Baker and violin- ist Salvatore Accardo. 

Censor OKs 
Madonna 
for children! 

Video Collection International has agreed to comply with five cuts proposed by the British Board of Film Classification so it can simultaneously release a 15 certificate cut of In Bed With Madonna along with the full 18 version. The dual release, believed by VCI to be the first of its kind, is intended to capture Madonna's full audience, much of which is too young le- gally to buy the 18 certificate 
Among the cuts made are the infamous "fellatio on a bottle" sequence, along with various explicit sexual refer- 
VC1 has also agreed to com- ply with BBFC orders that the 15 version should be clearly differentiated from the 18 cut. VCI's director of sales and marketing Colin Lomax says; "The decision to market both versions simultaneously will give retailers the opportunity to capture Madonna's huge un- der 18 teenage audience." 

Action to 
speed calls 
The strike forces of PolyGram subsidiaries Phonogram and London have started carrying each other's product to ensure maximum distribution of pri- ority releases in the early part of the week. The trial scheme began two weeks ago. Phonogram managing direc- tor David Clipsham says: "It's effectively a delivery service which ensures that all the calls get covered in the early part of the week." Previously, the separate call cycles meant there were al- ways some dealers who receiv- ed top releases late. Clipsham denied wide- spread speculation that the move was a precursor to a full- scale merger of the two teams. "It's only about a year ago that control of PolyGram strike forces was put back down to the operating compan- ies," he says. "A merger would have been far more likely un- der the old system." 
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NEWSFILE 
SMEWS 

Phone service taps into new releases 
is being set up to promote new 

Network New Release Disc Line is asking record compan- ies for just over £100 a week to include a record in its 0898 
The public will be able to se- lect a song to hear from a list published in music publica- tions and will be able to hear the song — or a four-minute compilation of album tracks — 

twice before the call ends. Kevin Moran, a comr cials director, has set up service with telecommun tions expert Les Bright in i junction with British Telecom BT operated a similar Dial A-Disc service in the past ' ' " folded in 1988. The deal will s i BT n percentage ofi Moran says Network is se- curing licensing deals with PPL, the PRS and MCPS and 

believes the system has wide- ranging benefits for the music industry. "It will provide an excellent promotional tool for those rec- 

ords that never get airplay or enough airplay," says Moran, Records will be played in two week periods at a cost of £235 with record companies choosing which fortnight they will be heard. Island's head of marketing Paul McGarvey is sceptical about the promotional power of the service. "I've used the Dial-A-Disc service before and it didn't seem to make a lot of difference," he says. 
Classics blow 
as recession 
depresses Virgin 
Virgin Classics has axed many of its recording sessions for the next 15 months, postponed others and will cut back on re- leases because of the recession, writes Phil Sommerich. But Virgin Classics general manager Katherine Copisa- 
ly a "prudent" response to a depressed market. "We are alive and well, being prudent and looking for- 
bution to the Virgin Music Group," she says. Virgin Classics has built up a catalogue of around 250 titles since its launch three years ago and is currently building its Virgo mid-price 

Copisarow refuses to dis- close how many sessions have been cancelled, but says there will be r 
Releases will be cut from about 75 a year to 50 full-price titles, partly to allow promo- tion of Virgo product, Copisarow says the US mar- ket — accounting for about one third of global sales — has weakened, particularly during the Gulf war, but the label's position in Benelux, Sweden and Germany has improved over the past year. 

Chrysalis veteraan 

leaves for Zomba 
Chrysalis Group secretary Peter Caisley is leaving after 18 years to become head of the Zomba Group's music publish- ing interests. Caisley, 47, who joined Chrysalis in 1974, has been appointed as chief executive officer of Zomba's worldwide music publishing outside of North America. "I am very sad to leave Chrysalis. It is part of my life," 

he says, adding that the move is partly prompted by EMTs 50% acquisition of the record company in 1989. Under the deal, EMI has an option to buy the other 50% of the company by the end of the decade. "My job straddled both the record company and the rest of the group," he 
"I couldn't see that lasting forever. But this is a great op- 

portunity, and 1 am very excit- ed about the new role." The decision to move was completely amicable however, and Caisley will not take over his new role until the new 
Caisley's first tasks will be to review the Stone Roses situ- ation and appoint a successor to publishing MD Jimmy Doyle who left at the end of last week. 

US postpones visa cuts 
Fears that a new US immigra- tion law could have a disas- trous affect on touring UK acts have been quelled. Certain clauses in the 1990 
stricted entering the country and rec- ord companies in the UK cam- paigned against the moves. That campaigning and sup- port from the Record Industry Association of America has led to three US senators introduc- 

ing legislation that will delay the implementation of some of the clauses. Their new bill will, at least temporarily, remove a 25,000 cap on foreign artists of cer- tain categories securing visas. October 1994 is now the earl- iest likely date for any such rulings to apply. Meanwhile, a new office will be set up to study the yearly number of visas currently be- ing issued in the US for 

foreign artists. BPI director general John Deacon welcomed the move. "It is reassuring to know that the comments of the interna- tional record industry can be taken into account by govern- mcnts," he says. Meanwhile, husband and wife team Steve and Tina Richard have set up T&S Im- migration Services, a new con- sultancy firm, to offer advice to touring artists. 

PolyGram is to invest $200m in film projects over the next three years. As well as increasing stakes in Propaganda Films and Working Title Films, it will fund a minimum of eight films a year over the next three 
Sony Music manager of legal and business affairs Jane Clemetson is to handle all ' business affairs for the Sony Soho Square label. 
Maxwell Consumer Magazines title Rock Power is to sponsor the US-produced The Z Rock 50 Countdown which is being offered to UK independent radio stations for this autumn. 
The UK Studio Accord is set to take over the studio membership of the Association of Professional Recording Services in a bid to give studios better promotion and a higher profile. 
The Grand Central Network cable radio service for pubs expands from Sheffield and Chesterfield into Rotherham, Doncaster and Barnsley this week. Liverpool is to follow. 
Spectrum International 558AM launches what it claims is London's first dedicated rock breakfast show next Monday (7). 
Kiss FM magazine programeThe Word is to be sponsored by lager brand Dos Equis in a six month deal devised by All Media Services. 
Paul Spraggon and Helen Searle, formerly ofSeifert Sedley Williams, have set up a new entertainment lawyers firm, Hills Searle. 
Volume, the compilation CD with bound-in magazine, comes as a Disc-pac, printed and patented by the Triangle Group, rather than as a Digipak, as stated in MW September 21. 

MATT BURGESS 
I SAW HER FIRST 

ONE LOVE [AND ALL THAT STUFF] 
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NEWSFILE 
Screaming Lord Sutch has his Number 10 Or Bust single out on EMI today (September 30) — four days after his Monster Raving Loony Party annual conference in Devon. 
Annrae Walterhouse moves from Phonogram rock club promotions to become radio plugger for Vertigo. Marketing for Vertigo and Fontana has been split, with John Chuter heading the latter and Steve Matthews the former. All Phonogram product from the US will now go on the Mercury label. 
Rio Communications has signed a distribution deal to handle the Crammed Discs label, from Belgium. It will include product on the Crammed, Cramworld, SSR and Made To Measure labels. 
Music For Nations has set up a new industrial dance label, Devotion. The first release is a Steve Proctor remix of Crowforce's Don't Look Down. 
Radio Luxembourg has started supplying campus radio stations with satellite equipment to allow stations to run a sustaining service when their own DJs are unavailable. Guildford Campus Radio is the first to benefit from the scheme. 
Peter Shaw, managing director of Opera Now Enterprises, points out that Opera Now has been licensed to Rhinegold Publishing and not sold as previously stated. 
New independent label Posh Entertainment has signed a distribution deal with TBD and, as well as its own product, will be launching the TKO records and video labels for the Kruger Organisation. 
Magna Carta Records is a new progressive rock label being launched by Roadrunner. First release is the album Hour Of Restoration by Magellan, out in November. 

NEWS 

Beirat hostage LP flops in UK 
A benefit album for the Beirut hostages featuring top stars has flopped, selling only 8,000 copies in the UK. The International Hostage Release compilation album, Everybody's Got To Learn Sometime, featured tracks do- nated by Dire Straits, Tina Turner, Simple Minds and other hit artists. The album was released by 

FM-Revolver Records in Feb- ruary but the troubled record company went into receiver- ship last month. Details of the European al- bum sales are not yet avail- able, says FM-Revolver MD Paul Birch, "The album didn't sell as well as everybody had hoped. But it certainly did bet- ter in Europe than it did in the UK," he says. 

The Gulf War, the — posure of the UK market to charity records and the release of the album after Christmas all contributed to the poor sales, claims Birch. Birch declined to reveal de- tails of the advances his com- pany had received from the al- 
International Hostage Re- lease co-ordinator Mark Pow- 

ell says that his organisation received a £10,000 advance from FM-Revolver Records "The money was used to pay for our running costs of the previous years," he says. International Hostage Re- lease, which was set up in May 1989 and is now operating from a private home in Bristol, failed to gain charitable status. 

Sex video is hit 

without Woolies 
Pickwick's The Lovers' Guide sex video is heading for the top of the video chart without the support of High Street chains Woolworths or Boots. While Woolworths refuses to ■ stock the controversial video, Boots was unable to reach a decision last week, HMV, WH Smith, Our Price, Tower and Virgin were all selling the re- 

A spokeswoman for Wool- worths denies it has "banned" the release, but is simply not stocking it because of its cus- tomer profile. "Because we are a family store, we don't think it will be 
she says. 

In contrast, Virgin li the release with a window dis- play at its Oxford Street Mega- store. An HMV spokesperson adds: "With records it's diffi- cult to know who has the re- sponsibility, but this video has received a certification which makes things a lot clearer." In May HMV refused to stock the NWA album Efil4- Zaggin, as there was a threat that its sales staff could be charged with selling obscene material. However, the Pick- wick video received an 18 cer- tificate from the British Board of Film Classification on the grounds that it is an educa- tional video. Pickwick group marketing 

director Melvin Simpson slam- med tabloid newspaper cover- age of the release which has suggested the video — which includes scenes of oral sex, masturbation and intercourse — stars porn movie stars and even a prostitute. Thanking the retailers for their support, Simpson says: "We expected publicity, but we expected it to centre around the video itself not side issues like the background of the people involved." He reckoned the controversy would die and allow the video to stand on its own merits. "It is an educational video and a beautiful piece of work. It's brilliantly produced." 

Managers set up own label 
Managers Nigel Morton , Ian Richards have set up their own independent Penguin Records label for acts which have refused to "compromise" for other records companies. Morton — who managed New Model Army for nine 

years — and Richards — a for- mer co-manager at Sincere Management — have also set up a new management com- pany parallel to the new label, Mr Management. The two ventures will not be linked, claims Morton, al- 

though some acts will work with both companies. The label's pressing, promo- tion and sales are handled by Abstract Records, with dis- tribution through Pinnacle. The first release will be an EP by the Septembers. 

Bizare MD 
opts for A&R 
Stevo Pearce is giving up the day-to-day running of his Some Bizare label to concen- trate on signing and develop- 

Mike Holdsworth, who was distribution manager at Rough Trade until March, is taking over the role of manag- ing director as the label begins a new distribution deal with APT. Since leaving Rough Trade after six-and-a-half years, Holdsworth says he has been resting from the industry. He says: "I have come here to run the label so Stevo can concentrate on the more cre- ative elements." Some Bizare pulled out of Rough Trade when the latter went into administration in May, but has not released any new product since February. 
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