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New-look Brits go gSobal 
The 1992 Brit Awards are be- ing expanded and developed in a bid to make them Europe's equivalent of the Grammys and a global advertisement for British music. The event, which will take place on February 12, will see the BPI make a major push into the continent. Top of the agenda will be se- curing more extensive, higher profile TV coverage and at- tracting more European :s and press. 

tor, Lisa Anderson, says; "Al- though we have sold it abroad before, this time our main ob- jective is to get on peak-time in territories like Scandinavia and Germany." As 1992 approaches, acts are increasingly treating Europe as a single territory, she adds. "This is the best pop show in Europe at the moment. But we want it to be bigger, "We want to make it as im- portant to Europe as the Grammys in the US." Sony chairman Paul Rus- 
sell, who chairs the Brits com mittee, says: "The Brits an now firmly established both ir 

the UK and globally i changes we have made reflect the continuing need for the awards to evolve and become 
Changes include: • Effectively doubling the event's capacity with a move to the 4,000-seat Hammer- smith Odeon. • Giving 2,000 Bard mem- bers the vote for the Best Brit- ish Newcomer for the first time. Bard shops will also stock the souvenir brochure. • Holding the event on a 

Wednesday for the first time. Held in the afternoon, the 90- minute show will be broadcast on BBC1 at 7.30pm, • Staging the after-show gala evening at the Royal Lan- caster Hotel, London. The nominations for the awards will be revealed on Monday December 9 at the Langham Hilton in London and will'be broadcast live on Simon Bates' Radio One show. Plans are also under way to repeat last year's successful Great British Rock weekend. 

Indusby mulls over 

indie chart formula 
The Chart Supervisory Com- mittee has devised a new for- mula for the industry's official "indie" chart, which would continue to be based on dis- tribution, but which would ex- clude mainstream or dance product. The decision was a compro- mise between independent labels' desire to exclude the majors and a wide recognition that the chart should have a genre element. The definition has been re- ferred to the BPTs own chart committee this Thursday for further discussio The ii be- 

cause the chart is 50% owned by the BPI, yet many of those most heavily involved in the debate are non-BPI members. BPI chairman Maurice Oberstein says it is offensive that a chart "which is meant to promote new talent" is be- ing judged on distribution. And he is particularly criti- cal of the fact that the "self- interested" Pinnacle and its non-BPI labels were involved in an ad-hoc committee which advised the CSC. "I feel extremely strongly that we should not continue to be dictated to by this viper in the nest," he says. "As chair- 

man of the BPI I find that ob- 
The decision to base the chart on distribution is "a form of chart hyping," he says. But Pinnacle chairman Steve Mason says: "The whole idea of this chart is as a win- dow to the world for small labels which don't have the money for marketing and hype. "This is simply an attempt by the majors to hijack the chart." But Mute MD Daniel Miller says the current proposal also opens the chart to ma- nipulation by majors. See Rio story, p5. 

Satellite to pipe music to homes 
A satellite service piping digi- tal music programmes direct to home hi-fis is to be launched across Europe. The new system developed by US company Digital Music Express will provide 30 genres of music on different channels. ' But DME is dismissing the industry fears about home tap- ing because it says informa- tion on any track will not be given until it is playing. Former United Artists chairman Jerry Rubinstein 

Rubinstein: $35m project 
has put $2m of his owi into the $35m project. Among the company's direc- 

3 I tors is former IFPI chairman M Bhaskar Menon, and Rubin- 3 | stein is keen to stress that the system is "record industry- friendly". Users cannot select tracks by request. Music channels are chosen from 30 genres — rang- ing from symphonic to rap — on remote handsets. DME says the service will not be more than the price of money buying one CD a month. The system is due to start in De- cember 1992. 

Scorpions score Airplay first 
The Scorpions are the first act to top Music Week's ex- clusive new Airplay Chart, which makes its debut this 

The band's Wind Of Change was the most play- ed track on UK radio last week, according to the sur- vey, which is based on sta- 

tions accounting for nearly 70% of UK pop listening. Phonogram head of pro- motions Mark Howell, re- sponsible for plugging the track, says: "We would like to thank everybody in radio for their help in making it a hit." Full details, see page 18. 

Runrig 
Flower of the West NEW SINGLE 

% 

Chi Mi'n Ceamhradh Featuring Karen Malhesa of Capercailie 
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From ear 

Cereal crops, which provide many of your 
staple foods, are treated with agrochemicals 
and fertilisers developed by BASF. We are at 
the forefront of the search for safer and more 
effective crop protection products. 

BASF produced the first nitrogenous fertilisers 
and the first magnetic recording tape. Today 

2 

we make audio and video tape for home use, 
and tape for many pre-recorded cassettes. 

From fertilisers to fabrics and from coatings to 
cosmetics. BASF research and development 
teams create new products and new ideas for 
today's world - and tomorrow's. Safety and 
concern for the environment are key priorities. 
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to ear 

We work closely with our customers, 
developing products that improve your quality 
of life. 

For more information write to Jacqui O'Keeffe, 
External Affairs, BASF House, 151 Wembley 
Park Drive, Wembley, Middlesex HA9 8JG. 
Tel: 081 908 3188. 

Whatever industry you work in, the chances 
are that BASF works there too. 

We do more for you 

BASF 
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Best newcomer SMASB HITS BwardS 1991 

the story so far... 
Il WR /ove and kisses the album 

certified gold 

four smash hit singles: 
love and kisses/success 

jump to the beat 
baby love 

released 28 octoi 
video collection inc 
unreleased promo an 
Order MC/CD/LP/Video from I 



COMMENT 
NEWS 

PolyGram Classics take 77% 
PolyGram Classics took an un- precedented 77% of the full- price classical market in the third quarter, meaning it ac- counted for more than three out of every four titles sold. The company's share of the market was more than 50% higher than in the second quarter, although only 15% higher than the same period last year. The figures follow Poly- Gram's success with The Es- sential Mozart, Essential Pav- arotti and Karajan's version of Hoist's Planet Suite. But they also reveal the col- lapse of EMTs share of the full- price market, down from 35% in the second quarter to just over 13% this time around. 

POLYGRAM INCREASES SHARE OF CLASSICAL MARKET | 
Full price Budget/mid price 

July- % chug Sept on 3rd '91% qtr. '30 
July- % chng Sept on 3rd '91% qtr.'90 

PolyGram 77.0 +15.4 EMI 13.3 -41.2 Sony Music 2.3 +21.1 Warner Music 1.3 n/a Virgin 1.1 n/a 

PolyGram EMI 
BMG Pickwick 

39.6 +19.6 24,1 -20.7 7.5 n/a 7.1 +22.4 5.8 -45.8 
Source: ERA. © CIN 

PolyGram's share was nearly six times that of EMI. PolyGram Classics division- al director Peter Russell says he is "thrilled and by the figures. 

His company was also well ahead in the budget and mid- price listings after a series of strong promotions with retail- ers, with a share of almost 40% compared with EMTs 24%. 

Overall, PolyGram had 59.3% of the total classical market in the third quarter with EMI down to 18.4%'. Budget specialist Na'xos was in third place with 3.9%. Roger Lewis, director of EMTs Classical Division, is dismissive of the figures, sug- gesting they reflect only the success of one album. "One tenor in the park does not a summer make," he says. "The real business is done between October and Decem- ber, and we have just present- ed the most spectacular au- tumn release for years," CIN statistics reveal that the classical market was 12%. down on the same period last 

Fairer share 
chart puts 
Render top 
Rondor Music has leapt to number two in Music Week's new-look publishing market share statistics, leapfrogging industry giant EMI Music Publishing. The figures mark a signifi- cant improvement in the accu- racy of the figures. Britain's biggest music pub- lisher, Warner Chappell, has retained its top spot in both in- dividual and corporate pub- lisher rankings. Peter Reichardt, MD of EMI Music Publishing, says he is not disheartened by his com- pany's results. "We have a lot of big albums which will en- sure we're back up there next time around," he says. Full details p26. 
Pet Shop Boys 
in poster blitz 
EMI is to mount a huge 48- sheet - billboard campaign . across the country to promote the Pet Shop Boys Disco- graphy album. The company intends to fo- cus on the strong image of the duo in its campaign for the greatest hits album which is out on November 4. The move is part of a grow- ing trend for companies to ex- ploit the potential of outdoor advertising (see page 25). The group will also be fea- tured in a South Bank Show TV special in early 1992 al- though there are no plans for any live dates. A second single from the hits collection — following the release of DJ Culture this month — will be Was It Worth It, out on December 2. 

Warner clinches 

PWL global deal 
PWL has signed a worldwide marketing and distribution deal with Warner Music Inter- national in a new joint ven- ture. But the company says it will retain its independence. PWL is the UK's most suc- cessful independent record company. The aim of the move is to consolidate its worldwide licensing deals and work with one company. It will also see PWL pro- 
SAW and Kylie Minogue — working with Warner artists. PWL chairman Pete Water- man signed a new UK dis- tribution deal with Warner Music earlier this year and has spent the past four months negotiating the worldwide deal with Warner Music Inter- 

m 

Walerman: joint venture 
national chairman Ramon 

"We started looking around when we knew our Pinnacle deal and all of our other licens- ing deals were coming to an end," says Waterman. "We didn't want to keep dealing with about 25 compan- 

ies. It made sense to go with 
PWL's production deal with Polydor will be restricted to one act — Boy Crazy — and the PWL US label will be un- affected by the Warners deal. Waterman, chairman of the new joint venture, will be set- ting up an international de- partment, headed by his for- mer assistant Helen Dann, with two more staff to be ap- pointed. Kylie Minogue's duet with Keith Washington is the first artist link-up to come out of the deal. Waterman says Warner Mu- sic has no financial interest in PWL as a result of the deal and that it has never been his intention to sell the company. 

Classic trio walk out 
Programme controller Aidan Day has followed top-level management in quitting Clas- sic FM, Industry sources say the move is linked to last week's resignations of chairman David Astor and chief execu- tive David Maker, spelling the demise of plans for a Classic merger with Jazz FM and 

Maker is still a director of struggling London station Jazz FM where confusion sur- rounds his bid for control. An offer from Broadcast Invest- ments, backed by former Radio Caroline DJ Terry Bate, was made last week. 

Astor and Maker quit Clas- sic, which has won the first na- tional commercial radio fran- chise, after other shareholders rejected plans by the pair's Golden Rose Radio group to di- versify by buying Jazz and Birmingham-based Buzz. Classic acting chairman Harry Meakin says the loss of the company's two top execu- tives will not affect its plans to begin broadcasting popular classical music from the sec- ond half of next year. Meakin, also chairman of one of Classic's backers, GWR Group, says finding a new chief executive is now the top priority. 

Distsibisfm 
blow for Rio CIN's Chart Supervisory Com- mittee has ruled that new "in- dependent distributor" Rio is not a distributor. It means Rio labels such as Strange Fruit, Fire and Vinyl Solution are not eligible for the independent charts. Rio managing director George Kimpton-Howe says he is "furious" at the move. Strange Fruit managing di- rector Clive Selwood says his company is as independent as 

But CIN chief Adrian Wistreich says: "Rio's ineli- gible because it is not con- sidered to be a distributor." 

The plan by Jerry Rubinstein and Bhaskar Menon to bring piped music by satellite to the nation's homes is an odd 
It is difficult to believe that many active record buyers will subscribe if they are unable to buy a programme schedule to discover what they will hear in advance and thus tape it. One of the most attractive attributes of CDs is that they can be programmed. In other words, they give control back to the listener. While the new system offers the choice of 30 genres, the music industry's imperative need to control copying means it cannot offer the consumer real control over what he or she is listening to, and thus defies current consumer preference. While some exponents of the new system talk enthusiastically of such systems cutting out the retail trade and thus increasing record company profitability, there's good reason for caution. For once such a company has its equipment in place in a large number of homes, there has to be a real possibility that one day it will turn around and say it wants (a) to play albums in their entirety and (b) to publish schedules. The implications of that are enormous. 

Another satellite story this week concerns Radio Luxembourg. Hands up who's listened to it recently. Nevertheless there will be many of us mourning the , passing of FAB 208 as it moves on to the Astra satellite. Long before ILR came into being and in the days when 24-hour broadcasting was just a gleam in the eye of Radio One, Luxembourg was the alternately fading and crackling soundtrack to our childhood. Somehow, the idea of a Luxembourg broadcast by satellite in high fidelity really isn't the same. 
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OPINION 

L that full-price CDs are overpriced. | This simply is not the case. The mark up from dealer price to retail level is, on the whole, less than it is with other products. Although it is widely known that the manufacturing costs are relatively small, the cost of, say, an orchestral recording is vast and it is \ this that dictates the price the consumer pays. With the trend having been set by major record companies on the mid-price issue, by digging into their back catalogues, independent labels like Collins Classics are having to re-release their full-price product at mid-price long before recording costs have been recouped, in order to achieve a share in the mid- price market. The mid-price market share is rapidly approaching that of the full- price, and independents without an established catalogue simply cannot sustain the competition—if they fail; they may disappear. 
The independents' output, if compared with that of the majors, features a greater ^broadening of artistic horizons through recording less well established areas of the repertoire (such as contemporary music), and by offering newly discovered talent. There must be room for ! both approaches, but the increasing mid-price trend threatens not only to kill off the very existence of the independents but, by definition, their pioneering practices as well, j A long respected classical publication, is planning a new magazine entirely devoted to the mid- and budget-price markets. I feel that this title will prove to be yet another vehicle by which the majors will achieve a virtual dictatorship in the classical music industry — the big get bigger while the small become an endangered species. Alan Booth is managing director of Collins Classics 

NEWS 

Demon plots GBH push 
Demon Records is repromoting its soundtrack to the acclaim- ed TV series GBH to coincide with its release on video by MCEG Virgin Vision. Demon is joining forces with Virgin on a month of national advertising in quality national newspapers including The GBH: Virgin Vision li 

Guardian, Sunday Telegraph and The Independent, starting on November 3 — the day be- fore the video release. The first 10,000 copies of the video will include inserts plug- ging the instrumental album, written by Elvis Costello and Richard Harvey. 

MCEG Virgin Vision is also backing the video — consider- ed the biggest TV spin-off release this year behind Dar- ling Buds Of May — with co-op ads through Our Price, nation- al press interviews with writer Alan Bleasdale and competitions. 

Virgin plans two 

new megastores 

The two stores, in Aberdeen and Newcastle upon Tyne, Will bring the chain's total to 14 in the UK. The move comes as the Of- fice of Fair Trading is con- sidering Virgin Retail's pro- posed joint venture with WH Smith and whether the secre- tary of state for trade and in- dustry should refer it to the Monopolies and Mergers Com- 
The new Newcastle mega- 

store, which opens on Novem- ber 28, and will be sited in Northumberland Street creat- ing 50 new jobs. Virgin claims it will be the biggest entertainment store in the North-east, with 18,500 sq ft over three floors. It is the lar- gest megastore outside London. The Aberdeen store opens in early December in Union Street, creating 40 new jobs. The shop, which has 10,000 sq ft of floor space will have a large games department. Both megastores will have separate departments for clas- 

sical, jazz and blues. Virgin Retail operations di- rector Mike McGinley says the new stores are the first in the chain's new expansion pro- gramme. It intends to open up 
"We have got a full pro- gramme of stores to open. We are also still considering a lot of new sites," says McGinley. The chain is also expanding its Games Stores chain. One opened in Hull last Saturday with stores in Southampton and Liverpool to follow by the end of November. 

- 

erstein (leftl ami Phonogram/naaaging director David in John's and Bernie Taupin's 25 years in the music ibute album Two Rooms. Around 400 le Bush, Kiki Dee and Viscount Linley — attended disused Narrods Furniture Depository 

Composers 
freeze fees 
until April 

The Music Writers' Council has decided to freeze its gen- eral rates for arranging and copying for another six months. The council, formerly the arrangers, composers and copyists' section of the Musi- cians' Union, says it has made the self-imposed cut because of the effects of the recession. Secretary Stan Martin says: "The industry has got to be 
Now an annual rise in line with the cost of living, ex- pected from September 1, will pt be considered until April, he rates apply both to -rangers and copyists who translate arrangements for specific musicians. 

Chop Em Out offers 

classical service 
Mastering specialist Chop Em Out has set up a new one-stop recording service for classical labels, writes Phil Sotnmerich. Euphonia will handle every- thing from booking artists and European venues to produc- tion and post-production, says director Avi Landenberg. "It's about time there was an alternative to what is avail- able," Landenberg says. "Clas- sical has been a bit of a closed shop." Euphonia, based in Chop Em Out's offices in Trinity 

Mews, West London, has two digitally equipped mobiles, five mastering and editing suites, two with Sonic Sol- utions systems, and access to 20-bit production and ana- logue-to-digital transfer equipment. Principal recording engin- eers are Mark Edwards and lestyn Rees. Nick Morgan is projects coordinator. The company is already working on a chamber recording at a church in Essex for Collins Classics. 

Why Bunny's on the Christmas menu 
If you haven't a Cluedo < to buy someone for Christmas, or are Scrabbling around for ideas, don't think the big toy companies have a Monopoly: Music Factory's John Pickles has got something for you.. For the man who put the Jive into the Bunny is launch- ing his very own game. And Pickles reckons the all-new Jive Bunny's Chart Challenge is a truly 18-carrot gold idea. 

'Because we're a musically- based company it made sense to come up with a chart-orien- tated game," he says. Pickles showed a prototype at the New York Toy Fair in July and was so pleased by the reaction he has had 5,000 printed. He is offering it exclu- sively to record retailers this Christmas with distribution through BMG. The idea of the game is 

simple: would-be struggling musicians are invited to make their way around the board and hopefully up the charts, and there's a series of Make or Break cards showing the ups and downs of the business. "It encompasses all the things that have happened to- us," says Pickles. So what's the Jive Bunny equivalent of "Go To Jail, Do Not Collect £200"' Pickles 

thinks hard, memories of the collapsed label marketing company Big Wave which badly affected Music Factory clearly rrunning around his head, f "We decided not to mention Tony Calder," he says. • The new Jive Bunny single, Rock'n'Roll Dance Party,is out on November U, followed by the album, Rock'n'Roll Hall of Fame, on November 25. 
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NEWSFILE 
SMEWS 

Eurovision rejigs 

with star search 

■ 
W 

Bucks Fizz: the UK's last Song Contest 

Luxembourg to 
drop 208 band 
Radio Luxembourg is to aban- don its "old, crackly evening station" stigma by switching to satellite broadcasting. The station which introduc- 
the UK and has a weekly audi- ence of 1.5m is to beam its pro- grammes in stereo via the Astra satellite from the end of the year, dropping its famous 208 medium-wave frequency. Programme controller Jeff Graham says the 58-year-old station's signal has always been bad, with many people only able to tune in at night. "It was holding us back," he says, "Our old-fashioned im- age was hindering salesmen from selling the station." However the plan does mean that only households with sat- ellite dishes or those connected to cable systems will be able to receive Radio Luxembourg's programmes through aerial linkups to their stereos. 

LUXEMg 
BOURG0 

Luxembourg: new image 

Record retailers are consider- ing opening on Sundays in the run-up to Christmas. All stores except Tower Rec- ords — which bluntly says "Sunday trading is illegal" — will assess demand closer to the festive season. And it appears the lucrative London market is the chief target if shops open. Last week a number of High Street supermarket chains said they plan to open on Sun- 

The Music Publishers' Associ- ation, BASCA and the BBC are planning a return to the old days in a bid to put the UK's Eurovision Song Contest entry back on the rails. The three organisations are negotiating with a "big name" artist in the hope of returning to the Song For Europe format used from the late Sixties to the mid Seventies. The proposed change comes after the UK's longest period without a win. The last success was in 1981 with Bucks Fizz's Making Your Mind Up. The current system, which has been in operation since 1976, allows a different group or artist to perform each entry. For the previous nine years, each entry was performed by a single artist, such as Lulu, Sandie Shaw or ClilT Richard. BASCA general secretary Eileen Stow says the change will encourage more song- writers to put songs forward. 

days during the Christmas rush, particularly as Decem- ber 22 — three days before Christmas Day — is a Sunday. Virgin Retail operations di- rector Mike McGinley says his company is already trading on Sundays throughout Scotland, in Dublin and London's Oxford Street. "We will continue trading in those stores and will consider what to do with other stores as we assess demand," he says. 

"Professional songwriters won't enter their songs be- cause there is no specific artist to write for," she says. In recent years the competi- tion has suffered in the UK be- cause entrants have been judg- ed on the performers rather than the songs, she adds. Songwriters' body BASCA was drafted in by BBC TV head of light entertainment James Moir in July to help the 

An Our Price spokeswoman says a handful of stores, such as Covent Garden, will open. "We've never really opened on Sundays before and on per- formance in the past I don't see any reason to change," she says. Woolworth and HMV have yet to decide. Independent retailers in Leeds, Liverpool, Manchester and Birmingham say they are unlikely to open after past ex- 

MPA revamp the event. MPA assistant secretary Janice Cable says: "Every year we look at the selection process and try to find a successful formula. The cur- rent discussions are part of 
It is understood that if the current artist negotiations fail over the next few weeks, the changes will be postponed un- til the following year. 

Decca asms a! 
chart hat-trick Decca is unleashing its chart- topping classical compilation formula for the third time this year with the release of an Es- sential Opera disc, writes Phil Sommerich. The 19 tracks of opera fa- vourites are backed by a tele- vision advertising campaign on November 4 on Central, HTV, Tyne Tees and TV-am, bolstered by press and poster promotion. Similar campaigns over the summer resulted in sales of nearly 300,000 copies of Es- sential Mozart and 400,000 of Essential Pavarotti II. 

The BPI is holding a second seminar on the effects of the 
Touche Rosse after the first was over-subscribed. The second event will take place on December 10. 
Island Records releases Nine Inch Nail's Sin as what it claims is the world's first nine- inch single on November 4. 
David Jerng, of Rock Records' Taiwanese subsidiary Elite Music, has teamed up with musician Pamela Nicholson to launch new classical label Trittico Classics aiming to blend jazz, pop and ethnic music with classical. 
Lawyers acting for Genesis have issued a writ against Rotherham-based Leger Travel claiming unlawful interference in the band's business. The company advertised package holidays featuring tickets for a Genesis gig in Frankfurt which is said to be unconfirmed. 
Country music publicist Richard Wootton has won the Country Music Associ- ation's Wesley Rose Foreign Media Achievement Award for his work in promoting the genre in the UK. 
Radio consultant Rob Jones points out that his work programming Jazz FM is in his capacity as director of Universal Sound Principles and not as presenter on 210 FM. 
The first Pepe-sponsored ITV Chart Show will be broadcast on December 7. Pepe branding will feature prominently in the programme's redesigned graphic links. 
Charly Holdings has won a US court battle in which it claimed Vee Jay International Music and Modern Distributors failed to deliver record masters and broke an exclusivity agreement. Details next week.j 

DAVID A. STEWART Theme to JUTE CITY 
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Stores may flout opening 

laws for December rush 
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TALESMT 

STUDIO UPDATE 
Who's recording where and with whom 

THE BEAUTIFUL SOUTH Album 

THE DREAMING Tracks 

LA VINE HUDSON Tracks 

THE LEVELLERS Single 

THE SOUP DRAGONS Album 
THE TROGGS members of REM Album 

VARIOUS; CHILDREN IN NEED APPEAL 

RAK, London Pete Schwier/ George De Angelis 

Britannia Row, London Nick Talbot 

Britannia Row, London Craig Leon 
Kongo/Talkin' 
Roots Jackson 

Larry Page Productions Larry Page 
Jive Steve Jenkins 

Indies take a risk 

on unsigned acts 
It's inevitable that some bands slip through the majors' A&R net, but the idea that there might be enough unsigned acts worth recording for for 13 new compilations sounds far- fetched. Not or , but tv dnced the talent is there, however. Beechwood Music — the company behind the Indie Top 20 series — and Cumbria-bas- ed Right Now Records are in- dependently working towards the launch of compilations fea- turing unsigned artists select- ed from dozens of demo tapes. Each company is embarking on the arduous scheme for a different reason. Right Now, with its "Inte- grating the Individual" motto, aims to promote neglected tal- ent while giving new bands control over their careers. For Beechwood, the time has come, it says, to put something back into the music industry after Eve years of producing successful compilations. "We have benefited from independent record labels which have invested in artist development," explains Beechwood Music managing director Chet Selwood, who is planning to sign some of the acts featured on the compi- lations. The methods of each com- pany are equally diverse. Beechwood is sticking to its principle of keeping things small and manageable. It has selected eight bands for the first album and is negotiating a deal with a "name" producer. Three albums a year will be launched alongside the Indie Top 20, selling on all three for- mats at a reduced price. More anjbitiously, Right 

Selwood: will si 
seeking 100 a appear on its Discovery Series — 10 albums each focusing on a specific genre including dance, rock and jazz. Each band contributes £350 towards recording costs and will be pro- duced by label co-founder Paul Henderson. Henderson estimates that by selling through mail order only, sales of 10,000 albums will produce a clear profit, from which the artists will benefit too. Chet Selwood also antici- pates breaking even on a mod- est level of sales, but adds: "We certainly wouldn't charge 

"We're not looking to sell thousands of records, so the royalty element would have to be looked at," he says. Jona Cox, director of A&R at Go! Discs, is also sceptical about charging bands to ap- pear and is most optimistic about Beechwood's success. "Three albums a year of prom- ising artists is feasible, and it's always useful to pick up on someone's A&R input," he 

featured on compilations 
Selwood will, of course, have to overcome dealers' natural wariness of untested talent, probably by getting the music press on his side. "Pricing isn't important if no-one wants it," warns Rob Fitzpatrick at the Beggars Banquet shop in Kingston, Surrey. "It will have more chance of success if the bands have been reviewed." spates his market wiU be "NME readers". Henderson can only estimate that his will fall in the 20 to 40 age group, tar- geted through specialist publi- 
The first Beechwood compi- lation is due out in January with Right Now's first release following later in the year. Both compilation series could be useful vehicles for promoting undiscovered talent as well as providing what could amount to a free A&R service. But the artists featur- ed will have to display a talent worth sharing if either com- pany is to build up a solid mar- ket interested in the gems the majors have overlooked. Caroline Moss 

JAMESBROWN 
Taken from the brand new TV Advertised Compilation 

'Sex Machine-The Very Best Of James Brown' 
• Featured in the new Sony Hi-Fi National TV Commercial 

(commencing 4 November) 
• Album released 4 November • London TV & National i 
BSkyB Campaign • Radio Advertising • Nationwide J 

Co-op Displays / 
nar-i P0185 • PZ185 • PZ CD 185 • POCS185 ^ Order from Polygram telesales 081590 6044 
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EVERY EVENT IS KNOCKOUT 

AT EARLS COURT&OLYMPIA. 

Whether it is sport or spectacle, 
rock or opera, it is bigger and better 
at Earls Court and Olympia. 

In the heart of London, our halls 
can seat 7,000 to 20,000, with 
impressive technical and back-up 
facilities. 

Earls Court has hosted Aida 
and Carmen, and this yearTosca. We 
have major pop concerts, Torvill and 
Dean and the Royal Tournament - all 

on a massive scale. 
P&O EARLS COURT AND OLYM 

Olympia is the home of Europe's 
most successful Showjumping and 
recently of World Championship 

Earls Court 2 - London's brand 
new 17,000 square metres hall 

with a capacity of 13,000 plus, has 
just been completed. It's already 
featured many successful events. 

To find out more, call Chris 
Vaughan on 071 370 8009. 

Because if it's at Earls Court or 
Olympia, your event is sure to be 
a success. 

© 
EARLS COURT OLYMPIA 

P|A LIMITED, EXHIBITION CENTRE, WARWICK ROAD, LONDON SW5 9TA, 


