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BP! in tribunal victoif 
The BPI has won a shock i tory in its historic Copyright Tribunal battle with the MCPS. The mechanical rights rate has been set at 8.5% of dealer price following a five-week de- liberation by the tribunal panel headed by Robin Jacob QC. This is almost identical to the old statutory rate, abolish- ed by the 1988 Copyright Act. The MCPS is planning an appeal against the decision, which rejected its bid to raise the UK level to the 9.504% rate used throughout Europe. Although the EPFs bid for a 20% reduction was also thrown out, it is widely accept- ed that this was merely a tacti- cal proposal. Sony chairman Paul Russell admits: "Being realistic about it, the chances of getting a reduction were always ex- tremely slim. This is a fantas- tic result for us." In its ruling, the tribunal panel rejected suggestions that the record industry was making exorbitant profits or that the songwriters are 

Oberstein: delighted 
lighted. This judgement backs up our arguments that the substantial A&R investment which UK record companies make is a vital part of our business." MCPS chief executive Frans de Wit says: "I am pleased that the Copyright Tribunal reject- ed the EPFs argument for a significant reduction in the Record Royalty Rate, but I am disappointed that the Tribunal 

• Mechanical royalties set at 8.5% of dealer price 
® MCPS "harmonisation" argument thrown out 
9 io limit on number of promotional copies 
• MCPS liable for damages in licensing wrangles 
• Ban upheld on controlled composition clauses 
• No maximum number of tracks on albums 
9 No minimum royalty rate for budget albums 
has not accepted the European rate of 9.5% for the UK, which I truly believe to be fair and 

"We are studying the deci- sion to consider how best to formulate an appeal," The new rate will be paid on net sales irrespective of format or type of music and there will be no royalty paid on promo- tional copies, which will be unlimited.  
Reduction 

BPI head of legal affairs Sara John says the change will effectively give a reduction to some companies. "It is as good as we could have expected," she says. "Maybe better." The MCPS's proposed maxi- mum track limitation has also been rejected. Pickwick chair- man Ivor Schlosberg says such a barrier would have forced him to axe his lowest priced product and would have hal- ved the company's £50m earn- ings from its budget ranges. The EPFs call for an indem- nity from the MCPS for award- ing its licences has been ac- cepted by the panel, meaning that the MCPS will be respon- sible for paying damages to a record company if a licence is awarded and subsequently withdrawn, as in the Bad Boys 
Some publishers, while dis- appointed with the result, see minor victories within the 

copyright tribunal report. BMG Music managing di- rector Paul Curran says the decision to uphold a ban on controlled composition is as important as the royalty rate. The tribunal upheld the 
m 

adds that whatever the verdict it would be wrong for either side to dwell on it. "We have got to work to- gether and we should get rid of the acrimony as soon as possible," he says. 

The BPI w mated £12m windfall for the UK record industry, from money which has been collect- ed in an interest bearing ac- count by MCPS. Independent record compan- ies who have been paying a transitional rate as members of Umbrella will adopt the new system under their agreement. 
Shockwaves 

The panel declined to rule on various points, which it said should be discussed fur- ther by the BPI and MCPS. These include the level of re- turns, rental rights and first recording licences. The tribunal result will send Shockwaves around Europe, with the BIEM/IFPI agree- ment running out at the end of next month. The UK result is bound to have a bearing on those discussions. 

Schlosberg: relief 
ments allowing rt panies to link mechanical and artist royalties paid to singer- songwriters should be banned. "That makes it nol suit," says Curran. "Companies were already beginning to use these ' here and they are cor the US," he adds. PWL chairman Pete Water- man, an MCPS witness at th tribunal, says the verdict wa immoral. "This tribunal was about whether the writer was entitl- ed to an increase or not. But they have penalised the w and that is immoral," he Virgin Music MD and MCPS director Steve Lewis says he ; "extremely disappointed", but 
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LISA 
STANSPIELD 

HOW TO 'CHANGE' AFFECTION' INTO 'REAL LOVE' 

Since Lisa Stansfield released 'Affection' two years ago she has become the UK's foremost female international artist 
'Affection' has sold over 1 million copies in the UK and over 4 million worldwide 

In those two years, Lisa has received no less than 15 awards as a recording artist and songwriter 
Lisa's new album - 'Real Love' (released November 11th) follows her top 10 single 'Change' and precedes her next single 'All Woman' (released December 2nd) 

The initial campaign will last seven weeks - from release through to Christmas 

TV ADVERTISING 
National co-op and solus campaigns - weeks 2/3/4/5 

TV'S 
Five national TV appearances already confirmed. We expect Lisa or her video to be on TV every week or more from release up to Christmas 

Extensive independent window & instore displays - weeks l/2/4.Window & instore displays with most multiples throughout the campaign 

Tvo major radio interviews. Numerous album play nationally and regionally. Second single - 'All Woman' 

World lour starts March in UK 
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COMMENT 
NEWS DESK: 071-620 36 NEWS 

Devlin makes first key moves 
Jimmy Devlin has made his first t\ coming Polydor MD. Andrew Jenkins becomes general manager at the com- pany while Yazz is Devlin's first major signing. Jenkins, who had been the company's financial director, was in the running for the managing director post earlier this year. He joined Polydor in 1985. As general manager, Jen- kins will report to Devlin with responsibilities for interna- tional A&R and marketing, business affairs, finance and UK operations. Commenting on the appoint- ment, Devlin says; "I couldn't 

•o- 

Yazz is Devlin's first signing as MD 
end of the star's working rela- tionship with Big Life chair- man." man Jazz Summers following Jenkins adds: "I'm looking the collapse of their marriage forward to the new challenge." last year. The Yazz signing marks the Yazz's hits with Big Life in- 

clude The Only Way Is Up and Stand Up For Your Love Rights. Summers describes the move as a result of personal differences. "I thought she was a pop artist with a soul voice while she wanted less pop and more soul," he says. "It was incredibly difficult to work with one another when we were married let alone after we split up." Most of the new Yazz album is recorded but a release date has not been confirmed. On the new deal, Devlin comments; "Yazz is the first signing to Polydor since I be- came MD so I am obviously thrilled." 
O'Donoe!! to 
return to CIN 
country chart 
Daniel O'Donnell has been re- instated to the Country Chart following a rethink by CIN. The change comes after the Country Music Association and the British Country Music Association were replaced by ERA in assessing eligibility for the chart. After six weeks consulta- tion, involving a team of coun- try experts, five O'Donnell al- bums have been deemed eli- gible — I Need You, From The Heart, Thoughts From Home, Don't Forget To Remember 

Ritz Records' managing di- rector Mick Clerkin is delight- ed by his artist's reintroduc- tion. "We felt it was a bad deci- sion right from the beginning. Daniel's countless fans will be very happy." CIN chief executive Adrian Wistreich says: "The selection of repertoire for genre charts has always been subjective. 'The difference now is that the expert researchers are not named and are not affilia- ted to high-profile industry bodies." CMA European director Martin Satterthwaite, says many retailers will not agree 
"I think it is a retrograde 

will give a representative view of what is happening in the marketplace." But he adds that he is in fa- vour of bringing the chart in line with CIN's other genre charts. Folk and country head at HMV's Piccadilly Circus branch Alan Taylor says O'Donnell will still be con- sidered easy listening. "I would not stretch the defini- tion of country to fit O'Donnell," he says. 

Summers hires 

IVIagee as liB 
Jazz Summers has hired Arista marketing manager Harry Magee to be managing director of Big Life Records. Magee, 32, takes up the job on December 2. Summers says the move will allow him and partner Tim Parry to concentrate more on artist development and to fo- cus on his role as chairman of the Big Life group which also includes management, music publishing and a film and TV company, "I don't enjoy doing admin and when you grow into a big- ger company it takes up a lot of time," he says. "I want to spend more time being cre- 

Summers has dealt exten- 

Stansfield projects. Big Life manages Stansfield who rec- ords for Arista. "I have come to regard Harry with high es- teem," he says. Magee has been at Arista for three years, after five years running his own Wire label. Previously he worked in tour 

promotion, music publishing and retailing. "1 have spent a lot of time at the Big Life of- fices and you can feel the en- thusiasm of the staff," he says. "I am looking forward to it." Big Life Records is a joint venture with PolyGram and Magee's appointment co- incides with a refinancing of Big Life's deal with PolyGram. Summers says the deal follows the heavy financial burden im- posed by the collapse of Rough Trade Distribution. "PolyGram has been very supportive," he says, "and we have lost none of our control." Arista marketing director Tim Prior says he expects to name a replacement for Magee 

Director quits 
Hit Factory 
Ray Davidson has left The Hit Factory London studios after just six months. Davidson was recruited as studio director in April after Ed and Troy Germane, of The Hit Factory New York, step- ped in to run the studios for Sony Music. A brief statement from Sony Music says: "Ray Davidson is moving on from his position at The Hit Factory, London, to work on a number of special projects within Sony Music Entertainment. "Ed Germano will oversee day-to-day run- ning of The Hit Factory, 

les that will become the local point of the campaign sui 's new single and album, The photograph, by Herb Ritts. features i the sleeve of the single Black And White, released on Epic on November 11. An l-minute video, directed by Jon Landis and featuring Bart Simpson and Home Alone ar Macaulay Culkin, will be shown that week. Special counter packs including issette and CD singles will be available to dealers — the first time Epic has done ich a promotion lor a single. Meanwhile, the Jackson album Dangerous, which is It in November, will be more than 70 minutes long and available on two vinyl discs, ngle cassette and single CD formats. A major campaign is planned. 

The Copyright Tribunal's judgement published on Friday is undeniably a major, major blow to the MCPS and a clear shock to the BPI. Nobody could have expected a decision so overwhelmingly in favour of the record companies. The MCPS is clearly now in a difficult position with many of its publisher members. In what looked like empire-building it persuaded them to opt for central licensing and the inevitable administration fees on the promise of a higher royalty. That promise now looks a little sick. Many of its arguments were found wanting and much of its evidence irrelevant. Taken as a whole the tribunal's conclusions read as a damning indictment of the failure to reach agreement which led to the hearing in the first place. The BPI shares some of the responsibility, but not 
"itw'as the BPI which approached the MCPS with a last minute peace-making formula just before the tribunal. Ironically it is believed to have offered a rate which was fractionally higher than it will now have to pay after the tribunal. Of course there are many issues still to be resolved, not least that of who will pay the costs of the tribunal. The MCPS could yet end up having to pay for 
' BuUn o^Ts'cmselmost important of all are the many issues — such as first recording licences, returns, and resolving disagreements on AP designations — on which the tribunal has not ruled. For the real test is whether the industry can resolve such issues without further recourse to the tribunal. As the MCPS has discovered, trusting your fate to a collection of outside lawyers really is too 
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NEWS      

Pioneer to open showcase 

Country music is booming in the US and 
why: There's an abundance of talented young acts with mainstream appeal and country radio is now enjoying as big an audience as Top 40 stations. The boom in young new acts has much to do with the frustrations experienced by would-be singer-songwriters trying to get deals with rock labels that are more interested in heavy metal or rap acts. If an artist wants a deal with a major, Nashville is increasingly seen as the only port of call for musicians for whom lyrics and melody are of primary importance. So if Jackson Browne or Crosby Stills and Nash came along today they'd probably be signed to a country label and played almost exclusively on country radio. Garth Brooks, country music's hottest young star — his Ropin' The Wind album has beaten off Prince, Motley Crue and Guns N' Roses to top the US charts for over a month — is the best example of the new breed; he studied advertising at Oklahoma State University and was influenced as much by James Taylor and Billy Joel as any country singers. 
Country music acts still use fiddles and steel guitars but the sound is now much rockier and considerably more acceptable to listeners all over the US. If UK radio listeners heard the music many would like it too. We've got a jazz station in London and will soon have a national classical outlet— both considered minority music forms elsewhere in the world. Surely it's time for the UK to have a country station? It's the format everyone is looking for — something new but with mainstream appeal. Richard Woolton, of By worth - Woolton PR, is this year's winner of the CMA's Wesley Rose Foreign Media Achievement Award. 

Pioneer is launching a new laser disc promotion in an ef- fort to revitalise the format's European market. The company is opening a showcase store in London's West End and is shortly to an- nounce a schedule for regular software releases. 

WH Smith's group policy of splitting young and old music buyers is endorsed in a new Gallup survey. The report shows Our Price has a commanding 23% of sales to 16 to 24-year-olds while the WH Smith chain has the lead among over 45s. The quarterly music buyers survey for July to September shows young people dominat- ing the market. Of the 16 to 24-year-olds questioned 49% said they had bought recorded music product in the past four weeks, compared with 34% of 25 to 34-year olds. Our Price was revealed as the leading chain with 19% of the sample naming it as their 

CND is to launch its own rec- ord label following the success of Give Peace A Dance. The 25,000-selling dance compilation album was releas- ed on Beechwood earlier this 
^CND Communications, run by Nick Green and Graeme Sinclair, will be distributed by APT and aims to release four albums a year. "We felt that setting up a 

West End stage star Michael Ball will represent the UK in next year's Eurovision Song Contest with a return to the selection process last used in 1976. At the Song For Europe in April, Ball will perform a number of songs from which a winner will be chosen for the European final in Sweden. BBC TV head of light enter- tainment James Moir says: 

Currently only 200 titles are available in the UK, compared with 6,000 in the US and 11,000 in Japan. Stereo Regent Street Laserworld opens this Wed- nesday (Nov 6) displaying four player models as well as com- mercial machines such as 

point of purchase, ahead of Woolworth with 15%. Among the prime 16 to 24- age group Woolworth trailed Our Price with 16%, and 14% 

partnership with APT would be the most financially sen- sible thing to do," says Green. "That makes sure as much money as possible goes to CND." The label will release rec- ords of different musical genres ranging from dance to heavy metal. More videos — following last year's Carry On Disarm- ing — will also be released. 

Moir: staging show 

Laseijuke and Laser Karaoke. Pioneer subsidiary Laserdisc Corporation of Eur- ope will begin a series of monthly releases across Eur- ope at the start of December. Pioneer spokesman John Bamford says the Regent Street store is a "showcase" 

of these asked had made their purchase at HMV. However, 73% of the sample had not bought any recorded music in the past month. 

The first album to be releas- ed following the new deal is Give Peace A Dance Volume 2: The Ambient Collection, fea- turing Colourbox, Erasure and LFO, out on Nov n. The same day, a 12-inch fea- turing Bleep & Booster and Suns Of Arqa will be released. The CND label will also release tracks by unsigned art- ists as well as albums recorded in Soundbase 3D sound. 

"The Song For Europe will ef- fectively be the Michael Ball Show, which is no bad thing." The old system of one artist performing'all the UK final entries was scrapped in 1976, when a selection of artists be- gan performing songs. When BASCA was drafted in to help in July, it recom- mended that songwriters are more likely to enter if they have an artist to compose for. 

and there are no plans to add other outlets. "This will be a flagship for the format," he says. "Every new release will be available here and it is an ideal site for people to come and see laserdisc working," he 

Seal: new film technique 
Seal promo 
in 3-D first 
The new Seal single is to be supported with the first 3-D promo video, using a newly-de- veloped filming technique. The project, for the single Killer ... On The Loose releas- ed today (Monday), includes a tie-in with BBC's Number One magazine and the Going Live! children's TV show. Around 200,000 pairs of special glasses will be given away free with the magazine, so readers can view the video in 3-D on this Saturday's show (November 9). Number One will also print a 3-D poster of the star. WEA head of marketing Tony McGuinness says the plan fits in with the multi- media Seal push, which in- cluded an award-winning 48- sheet poster campaign. Seal's manager John Wadlow says: "We wanted to do something unusual for the video and felt this technology was particularly suited." Using a system developed by David Burder of 3-D Images, the video combines computer animation and live action foot- age in a 3-D form. The result can be seen in 3-D under nor- mal conditions, but is enhanc- ed by polarised glasses. 

BASCA council member Lynsey De Paul says: "It is great to have a professional artist representing us again. Hopefully it will encourage 
Entries can be submitted through either the MPA or BASCA before the December 5 deadline. In the run up to the Song For Europe, Ball will perform each of the final entr- ies on BBCl's Wogan. 

OPINION 

Buyers poll puts 

Smiths stores top 
MUSIC BUYERS' LAST STOP 

16-24 45+ HMV 14 5 Our Price Virgin 23 9 3 2 WH Smith Woolworth 6 15 16 14 Menzies 2 3 1 4 Mail order 4 8 Other 
Source: Galiui 

29 37 
3 Music Buyers' Survey. Base; 13,800. 

CND sets up own label 

Ball shoots for Eurovision 
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NEWSFILE 
X NEWS 

Taiks open on gig safety 
A long-awaited code on all pects of safety at live concerts has been launched by the Health And Safety Executive. The government health watchdog has sent drafts of the 166-page report to councils, hall managers and promoters for consultation and feedback. Stuart Bullock of the HSE Local Authority Unit says; "We are looking for the views of the industry and the con- 

asters we have witnessed at 
The proposals aim to regu- late such items as the strength of crowd barriers, training of stewards and special rules for 
"This is what promoters have waited years to see," says Tim Parsons, director of MCP. Parsons is optimistic that the new guide will improve on and update the 1974 GLC pop code, which is still accepted as the industry standard. "Music has come a long way since 

then," he says. The guidelines set out the need to establish an audience profile for shows and advise in- spectors that shows where the majority of fans are under-16 should be all seated. The proposals also call for minimum standards of train- ing for stewards and make rec- ommendations for minimum numbers of first aid staff. The document aims to pro- vide safety guidelines for local councils, which took over re- sponsibility for safety at con- 

certs in April from the HSE. "It means they will have set rules to work with rather than opinions of the individual council," says Parsons. The HSE has set a Decem- ber deadline for comments on the proposals and plans to present a final draft to the Home Office by summer 1992. • Reports of serious breaches in safety at July's Pavarotti In The Park concert have been dismissed by the HSE. "In- spectors on site were entirely satisfied," says Stuart Bullock. 

U2 campaign makes Trabants trendy 
One of the world's least envi- ronmentally friendly cars, the Trabant, is to play a major role in promoting U2's new album Achtung Baby. Island Records' head of mar- keting Paul McGarvey has bought seven of the cars — which cost between £200 and £800 — and one features on the album sleeve. The campaign, devised by the band and McGarvey, will involve the cars cropping up in various locations around the country — one is believed to be London's Victoria station. "The idea came from the band. They were recording in 

Achtung Baby: UZ's Berlin and they picked up a new album couple of the cars," says features one of the McGarvey. Eastern Bloc The campaign begins this bangers on the week with 48- and 96-sheet billboards going up across the country. In-store displays will be installed from November 11 and 10-second TV ads begin in the London area on November 16. Press ads begin on Novem- ber 17 — the day before the re- lease of the album. TV ads will appear in four regions from November 25 with a national roll out on De- cember 9. U2 will undertake a world tour in 1992. 

EM faces four writs Talk Talk have issued four writs against their former rec- ord company EMI. The band had said earlier this year that they would take legal action over the com- pany's remixjng of material. But the writs have now been increased to include claims that the record company un- justifiably made deductions from royalties owed. Talk Talk claim that monies were taken to pay for work 

done on the remixed tracks featured on the History Revisited album. The band are seeking to dis- associate themselves from the "unauthorised and adulterat- ed" recordings. The four writs were served on Friday, October 25, giving EMI 14 days to reply. EMI Records managing di- rector Rupert Perry confirms that writs have been received but declines to comment. 

e 

The BPI's chart committee has failed to reach a decision on the Chart Supervisory Committee's compromise formula for the indie chart. 
whether to adopt the suggested distribution-based chart excluding dance and mainstream product. 
The BBC is threatening legal action over a rap single on Alphabet Records which samples an unbroadcast Radio Four interview with Neil Kinnock. 
Island Records' objections to forfeiture of copies of the NWA album Efil4Zaggin will be heard at Redbridge Magistrates Court this Thursday (7). 
Parlophone is to release a remix of the Pet Shop Boys' hit DJ Culture on November 11, even though it will exceed the four format rule for singles. The group says the ruling shows hostility to dance 
Independent label marketing company Rio has signed Island labels Mango and Antilles to be distributed through PoIyGram. Artists include Salif Keita and Courtney Pine. 
Samantha Way has been appointed as promotions manager for Sony's Columbia label. Way joined Sony Music as a secretary in 1989. 
PWL has clarified the terms of its new joint venture with Warner Music International. The deal means Warner now owns 50% of PWL Records, although other PWL 
independent. 
MCA has recruited Ian Snodgrass as sales manager and Gordon Anderson as head of sales. Both previously worked at Island and A&M's sales force AIM. The company has also appointed Kathy Busby as product manager. 
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Have you played Jive Bunny's Chart Challenge yet? The essential board game for music lovers! - JBM 003 
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Capital is top tip 

for franchise bid 

Manchester-based dance label Omen has ended its licensing deal with BMG following what it claims were "A&R differences". Omen is now negotiating with other distributors. 
Pink Floyd manager Steve O'Rourke broke a leg when the Pan American Rally car driven by guitarist Dave Gilmour, in which O'Rourke was a passenger, crashed during the race in Mexico. 
Third Mind Records has signed a worldwide manufacturing deal with Roadrunner Records. Distribution is through Pinnacle. 
Singer Joe Longthorne has signed a worldwide deal with EMI Records, A new album in early 1992 will coincide with his fourth series for Central TV. 
Music Collection International is entering the full-price metal market with the Venom compilation In Memorium, a double album out on November 11. 
Vice Records is the latest label to join the Communique group. Its first two indie-based releases distributed by Rio Communications are out this month. 
Etna Update — The Sound of the Underground is a new, free monthly newspaper covering marginal music, published by P3 Publications of Belgium. 
Essential Promotion and Management is expanding into club promotion and has moved to Suite 208,65-66 Dean Street, London W1V. Tel: 071-287 2619. 
The Musicworks national song contest — with the prize of having the winning song played on Choice FM — has been extended to December 20. Enrolment for workshop courses begins this week. 

Capital Radio is being tipped 
for the new medium wave in- dependent national radio li- 

The INR2 service, which will go out on the 1197 and 1215 khz frequencies current- ly used by Radio Three, is open to any proposal from rock, pop or easy listening to a speech 
The Government's only rul- ing is that either 1NR2 or the forthcoming INR3 must be speech-based. Details of the franchise race were announced last Monday by the Radio Authority. Each cash bid will be revealed im- mediately after the deadline for submissions on February 4 
The move has been made to rule out a repeat of this sum- mer's chaos, which saw the Showtime bid fail to meet its 

f\ •,*iH 

Park: potential bidder 
financial requirements after being awarded the FM INR1 franchise. While Capital's programme controller Richard Park says his board has not discussed any bid for the franchise yet, he acknowledges it is a possi- bility, "We look at every radio opportunity," he says. 

But speculation has the Lon- don station — whose pop and "gold" services could both fit thtf"guidelines — singled out as the main bidders. And one industry analyst says; "The rest of the industry would be gob-smacked if Capi- tal didn't bid." Any winner proposing a national easy-lis- tening station would directly threaten the station's "gold" service, she adds. Park has also backed the prospect of a national sports channel on the frequency. Other bidders could yet in- clude Emap, whose Rock FM consortium failed because of INRl's "non-pop" stipulation. Emap Radio managing di- rector Tim Schoonmaker says no final decision has been tak- en. "Experience over the last 12 months has shown that franchise bidding can be a mug's game," he says. 
Top two Dublin 
studios merge 
Two Dublin studios have merged to create Eire's largest recording complex. Following a management buy-out, Windmill Lane stu- dio, known for its work with U2, is joining forces with the Ringsend Road facility. The move follows a series of cutbacks by the Windmill Lane group. The salvage deal, negotiated by studio engineer and foun- der Brian Masterson, sees the new studio adopting the Wind- mill Lane name. 'This deal represents the coming to- gether of the foremost facilit- ies in Ireland," he says. 

Chart Show 
gets new look 
in Pepe deal 
The Chart Show is undergoing a major redesign to coincide with its new Pepe sponsorship deal, said to be worth £500,000. All the graphics that the ITV programme currently uses are being updated and the new show will incorporate the Pepe logo. The sponsorship deal, which was signed last week, is the first such deal to be done with an ITV music programme. The programme's executive producer Keith MacMillan says the Pepe logo will be "blended" into the show. "We want to integrate the 
tually beneficial. The name won't be flashing up every five seconds," says MacMillan. The first re-designed Chart Show will be on December 7. 

Promoter bits 
out at bands 
for gig's losses 
Cities In The Park promoter Alan Wise has hit out at bands demanding "inflated" prices for their appearances for put- ting the Manchester concert 

Wise, of Park Promotions, says the event will probably end up making a loss of around £60,000, after the original budget of £500,000 rose to around £630,000 because bills were continually pushed up. "The chief winners are the artists who all went away with a high fee," says Wise. The Wonderstuff and Happy Mondays took £50,000 apiece for heading each of the two days. Manchester City Council is also demanding more money for the hire of Heaton Park, where the event was held. 
Imas came early for Radio One producer Rick Blaxill and DJ Sin when Fontana Records delivered three tons of real snow to the sta was part of a promotion for the new Love And Money single, W 
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OHDEHFHOM VIBGIN TELESALES:- 081-968 5510 POLYGRAM TELESALES:- 081-590 6044 Y0UH CIRCA REP, 

HER AiERSCAN SMASH HIT 
AVAILABLE FROM 18 NOVEMBER 

7";-CUSS B 12": - CUST B Cassarte: - CUSC 6 CD single with Tear-off postar:- CUSDE B 
12" and CD Include mixes by Shep Patflhone 



TALENT 

MW's Talent Tipsheet Indies shape up to 

the asset strippers 
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THE GREAT NEW ALBUM BY 
THE MONOCHROME SET 

RELEASED 4th NOVEMBER 
MONOCD1 : MONOLP1 ; MONOMC1 

FEATURING THE GREAT NEW SINGLE "KILLING DAVE" 
ORDER NOW FROM SRD HONEYMOON LABEL 081-889 6555 081-459 1212 
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TRADE SERVICE 
LTln) 

Cherryholt Road • Stamford • Lines • PE9 2HT 

WHO COMPOSED 
"FINE KNACKS FOR LADIES" 

IN WHAT YEAR WAS MCS'S "KICK 
OUT THE JAMS" FIRST RELEASED 

WHO FEATURED WITH JOHN LEE 
HOOKER ON "MR LUCKY" 

Icisertog 

HAS THE ANSWERS 
The most versatile and up-to-date trade directory of 
recorded music on CD, vinyl and cassette, listing 
comprehensive details on over 100,000 titles and 
tracks currently available. 

NEW RELEASES EVERY WEEK. Laserlog is updated 
every week by first class post to ensure you always have the 
latest industry information. 
Contained in two easy-to-use, loose-leaf volumes, (Classical 
and Pop), Laserlog is clearly indexed and cross referenced 
and packed with essential information. 
Save valuable time researching 
details and answer your customers' 
queries quickly and efficiently 
using accurate information 
sourced directly from distributors. 

0780 65070 
FOR SALES ENQUIRIES & THE ANSWERS! 


