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Island teats obscenity cap 
Island Records has success- fully defeated a court order which would have led to the destruction of 23,000 copies of the NWA album Efil4Zaggin. The case was the first legal test of a charge of obscenity against a record. Redbridge Magistrates Court last Thursday threw out an order for forfeiture of 5,000 LPs, 5,000 CDs and 13,000 cassettes seized from the Chadwell Heath, Essex, ware- house of Island distributor PolyGram on June 4. Costs of £1,000 to Island and £350 to PolyGram were awarded against the police. Local police were due to re- turn the product to PolyGram on Friday. The album will be re-released on November 25. Island managing director Marc Marot says: "I'm abso- lutely delighted. I never ex- pected to have such a perfect 

Island had planned to re- 

NWA lyrics led 
to court case 

the 

Thumbs up: Island MO Marc Marot 'delighted' victory and NWA campaign flyposter 
lease a "cleaned-up" NWA single Alwayz Into Somethin' today (Monday) regardless of the result on Thursday. A major flyposting cam- paign featuring the universal declaration of human rights began on Friday. Marot admits the case cost the company around £25,000. EfiWZaggin sold only 16,000 copies before it was seized. The company's original fore- 

east was that it would sell 100,000. Marot praises parent com- pany PolyGram for the sup- port it gave. But he regrets the fact that the BPI declined to back Island in the case. "It's not the end of the world," he says. "But it could have been a victory for the whole industry and not just for Island Records." The charge under Section 3 

of the 1959 Obscene Publica- tions Act forced Island to give good reason why the product should not be forfeited, Marot admits the company may face more controversy in two weeks time when it re- leases the new album from for mer NWA member Ice Cube "It is more comment than portage," he says. But he knowledges that some n find it strong stuff. 

The NWA album includes depictions of gang rape, prostitution, attacks c police and under-age One of the most offensive tracks, She Swallowed It, discusses oral sex and includes the words "the dumb bitch licks up the asshole/And she lets you videotape her/And if you get a bunch of niggers the bitch will let you rape her/She likes sucking on dicks and licking up nut and she'll even take a broomstick up the butt". While Island argued strongly that the lyrics should not be taken in isolation, it is likely that it is such words which provoked the initial complaints. 

Managers in closed talks 
5t meeting of r „ . and solicitors is being held next month to discuss "break- ing a record deal". Solicitors Woolf Seddon will chair the talks on December 3 with 10 managers attending. No record company staff have been invited. The informal seminar will discuss contract enforceability 

and how artists and managers can re-negotiate a deal. Record company executives reluctant to comment on the s ■ but < 
says; "It's outrageous. I couldn't believe it." But solicitor Paul Woolf says it is not controversial. "Record companies spend hun- 

dreds of hours looking at con- tracts so what's controversial about us looking at them for two hours?" he says. Woolf adds that the decision to hold the seminar came after recent cases, such as The Stone Roses and Level 42, highlighted the need for man- agers and artists to be more 

Big three scotch rumours 
Thorn EMI, Chrysalis and Vir- gin have united in dismissing the maelstrom of speculation which surrounds the future of the three companies. Talk that Virgin is to sell its music interests to one of either Thorn EMI, MCA or Poly- Gram has been building for months, fuelled by suggestions that owner Richard Branson needs cash for his airline. Virgin denies it emphati- cally and counter claims that 

such speculation may be the "dirty tricks" of airline rivals. Meanwhile, talk is rife that Chrysalis chairman Chris Wright is preparing to sell the 50% of Chrysalis Records which Chrysalis Group still owns to Thorn EMI. Wright is giving mixed messages. He denies sugges- tions that he has lost faith with the record business. "I am 100% a record man," he says, but he acknowledges; "Obvi- 

ously there are some conversa- tions going on." The two tales have come to- gether in the person of Chrysa- lis president Paul Conroy. The grapevine has it that he is now to manage a combined Chrysa- lisAfirgin company under the EMI banner, Conroy, too, is ambiguous. "I am very happy here and want to remain here," he says, but he also admits: "There are ob- viously changes coming up." 

TVAD 
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From hearts 

BASF develops and markets pharmaceuticals 
for treating heart diseases, hypertension, and 
disorders of the central nen/ous system. We 
also supply many other manufacturers with 
active ingredients for medicines. 

Our plastics and advanced composites, which 
also have medical applications, are used in 
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products ranging from automotive and aircraft 
components to golf clubs. 

From fertilisers to fabrics and from coatings to 
cosmetics. BASF research and development 
teams create new products and new ideas for 
today's world - and tomorrow's. Safety and 
concern for the environment are key priorities. 
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to clubs 

We work closely with our customers, 
developing products that improve your quality 
of life. 

For more information write to Jacqui O'Keeffe, 
External Affairs, BASF Flouse, 151 Wembley 
Park Drive, Wembley, Middlesex HA9 8JG. Tel: 
081 908 3188. 
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Whatever industry you work in, the chances 
are that BASF works there too. 

We do more for you 

BASF 
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CONGRATULATIONS FROM EMI 
on thirty seven Platinum albums 
and a major 91/92 tour around the globe 
New single 'Spending My Time' out now. 
Also available: 'Roxette The Videos' 
(special bonus: 'The Making Of Joyride') 



NEWS DESK: 071-620 3636 NEWS 

SiCPS seeks meeting with BPI 
The MCPS is seeking an early In its first detailed state- jected by the tribunal. allies strictly on net sales will meeting with the BPI to dis- ment since the tribunal gave But the MCPS argues that both work in its favour, cuss matters left unresolved in its verdict 10 days ago, the the new rate of 8.5% of dealer "It enables MCPS to exer- last week's Copyright Tribu- MCPS claimed the result as "a price is still higher than the cise a very strict control on the nal decision. step forward". old rate of 6.25% of retail price precise number of records Chief executive Frans de The judgment was widely and it is substantially higher sold," it says," "by ruling that Wit says: "It is our intention seen as an overwhelming vie- than the 20%i decrease the BPI in future the record industry to achieve an amicable sol- tory for the BPI in that the was seeking. must provide MCPS with in- ution with the BPI on these MCPS claim for a 9.504%. The society says the ban on formation about sales returns points, to avoid any further mechanical royalty rate and controlled composition clauses and promotional copies on a reference to the tribunal." much of its evidence was re- and the decision to charge roy- record-by-record basis." 

PifGram scoops 

Motown contract 

T n a sense all of us who JL make a crust in the music business this week owe a debt of gratitude to Island Records for defeating the first serious attempt to ban a record on grounds of obscenity. It is clearly a complex issue and the lyrics reproduced on our front page will turn many a stomach, but had the court Dangerous: Thursday release 
Epic moves to 
teat Jackson 
import threat 
Threats of parallel imports have led to a Thursday release for Michael Jackson's new al- bum, the first for more than 20 years. Dangerous will be released on November 21 and while the unusual release date may pre- 

PolyGram has confirmed its ber 29. A licensing deal in new worldwide deal with Mo- Canada was signed the same town, as revealed in MW last month with the worldwide month. deal following in October. Under the long-term deal, When the new agreement PolyGram will license Motown starts on January 1 1992, worldwide except for the US Polydor will handle Motown where it handles sales and dis- repertoire. It is unclear tribution only. whether there will be redun- Motown, which was set up in dancies at Motown or where 1959 by Berry Gordy, had been the label will be housed in the looking for a new partner in UK. Motown UK declined to preparation for the end of its comment, deal with BMG this year. The current Motown roster PolyGram secured the US includes Stevie Wonder, The distribution deal on Septem- Temptations, Diana Ross and 

Lionel Richie with new acts such as Johnny Gill and Boyz II Men. Motown president Jheryl Busby says: "PolyGram's for- midable distribution, reach, marketing savvy and expert- ise throughout the world will help maximise the potential of Motown's artists and reper- 
PolyGram president Alain Levy commented: "We look forward to translating Mo- town's success in the US throughout the world." 

stuck by its decision to seize and destroy Efildzaggin that wouldn't have been the end of it. Such actions may start with an NWA, but could easily end up attacking a Madonna or even a Kylie. Island managing director Marc Marot notes with disappointment that the BPI was unwilling officially to support his company. What could have been a victory for the whole industry has ended up a victory on behalf of the 
its first week, Epic says the threat of imports is a bigger worry. US rackjobbers and whole- salers will be receiving the al- bum at the same time and Epic feared that copies could enter the UK before a Monday re- 

As many as 10 singles may be taken from the new Jackson album and the star is expected to play live dates in the UK 
On the marketing strategy, Epic MD Andy Stephens com- ments: "The campaign will re- flect the status of the artist," With reference to Island's campaign for U2's Achtung Baby ■ — which features Trabant cars and will compete with Jackson for the number one spot — he says: "This will be a Rolls Royce of a cam- paign," 

Label comeback 

for Stiff founder 
Stiff Records founder Dave ed into Island. Robinson is returning to the For at least two years Robin- UK music industry to launch son was engaged in legal ac- a new independent label, tion with Island. Phoenix Records. While he has since been in- The company will issue its volved in music publishing debut album, Newtown Soul and consultancy, Robinson by Crawley soul band Fast says Phoenix marks his "corn- Freddie's Fingertips, on No- mitted" return to the industry, vember 25. He says he wants to offer an Robinson has been out of the alternative to the "third divi- mainstream record business sion, bottom line management since he left, his job as manag- of the majors", ing director of Island Records Robinson has always been in December 1985. He had an outspoken advocate of inde- joined Island after the troubl- pendence. Phoenix will be dis- ed Stiffs operations were fold- tributed by Pinnacle. 

More jobs go 
as Siren folds 
Siren Records has folded with four redundancies and the de- parture of A&R director Simon Hicks. Hicks, who joined shortly after former MD David Betteridge set up the label eight years ago, left last week and Circa decided to fold the 

industry by Island. While everyone hopes there isn't a next time, if there is, maybe the industry will be able to show a more united front. 
TVT ationai Music Day is a i x fine idea. But there's a growing impatience at the 
developing. One or two eyebrows were raised when it was revealed that Radio Two was to be the official broadcaster; retailers groaned at the news that it is to be held on a Sunday; but beyond that there is little news. We have had the clouds — where's the silver lining? 
"117 as there ever a dafter VT sight than the newly 

PRS chiefs grant 02 rights probe 
The PRS General Council has and distribution has been carr- The last time the PRS was agreed to a request from repre- ied out efficiently," she says. audited by writers was in 1982 sentatives of U2 to conduct an Galavan says the audit is by Queen and, according to audit, routine "house-keeping" on PRS controller of public affairs U2 publishing director. Bar- the band's behalf. She confirm- Terri Anderson, the band was 

label. It is believed that Circa felt the label had run its course and that it would be more beneficial to move some of the acts to other Circa labels. Betteridge left Siren earlier 
Hicks' departure was a mu- 

Top Of The Pops featuring Moby's Go last week? It's a great track, but the sight of somebody pounding a dead keyboard, silent apart from an occasional shout of "Go!", does not make great TV. Has Top Of The Pops bara Ualavan, says tne re- quest follows a seven-month enquiry into how money was being collected and distributed on behalf of the band. "We hope the result of the audit will prove that collection 

ited their record company, Is- The PRS's main concern land Records, and their pub- now is for the audit to be care- lishers, Mother Music (Ire- fully controlled to "protect fi- land), Warner Chappell Music nancial and personal data re- Ltd (worldwide) and Blue lating to other writer and pub- Mountain Music (UK). lisher members", she says. 

tual decision with the redun- dancies — the entire Siren staff — following. About six acts were dropped with an- other six — including The Mock Turtles and T'Pau — moving to other labels. 

really decided yet what kind of show it wants to be? 
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OPINION 

When the Copyright Tribunal announced its decision it was inevitable that, whatever the verdict, carefully worded statements would be issued by both the BPI and the MCPS. Yet, while devoting so much of their respective 
outside tribunal determine copyright rates, industry bodies continue to ignore much that could and should be done to correct anomalies in the way in which both songwriters and recording artists are paid. In the recent Stone Roses case, the judge made a passing reference to the fact that royalties were only being paid on 90% of records sold. Although not universally applied, the origins of this practice go back to the days of fragile wax discs, when the rule-of-fhumb assumption made by record companies was that 10% (or 
records shipped would break so no royalty would be paid on them. It is time that this anachronism was consigned to the scrap-heap, with the remnants of those old wax 
While we contemplate the birth of digital technology's newest offspring — DCC and the like —how about standardising the basis for all record royalty accounting? The industry still contemplates contracts which variously refer to dealer price, recommended retail price, dealer price plus uplift and so on. As industry advisers try to simplify those documents which govern the complex relationships between artist, record company and publisher, the industry could perhaps try to lend a helping hand — by simplifying its procedures and helping to demystify the accounting methods for 
Tony Morris is the head of the I entertainment law group at ' City solicitors, Cameron Markby Hewitt 

SMEWS 

BBC shifts local radio policy 
Radio Lancashire has axed its specialist music shows in what is seen as a nationwide trend by BBC local radio to go main- 

Pluggers say the disappear- ance of specialist music pro- grammes means an important sector of the market is no longer being served. But station manager Chris van Schaick says the change is 

intended to make the station more competitive. The new music policy is de- 
50-year-old listeners, he says. On November 16 the station will drop its weekly two-hour country show, as well as a two- hour dance programme and the long running indie-based On The Wire. "It makes life very difficult," 

says Barbara Edwards of Shef- field-based promotions com- pany Push 'n' Plug. "If a track isn't obvious for day time airplay it is getting so hard to place." And Guy Holmes, managing director of plugging company Gut Reaction, adds; "BBC lo- cal radio is now very second- ary in promoting records." Van Schaick says the 

changes in Lancashire are likely to be mirrored in other regions as the corporation strives to maximise audiences through speech broadcasting 
"It is all about the competi- tive market we are going to find ourselves in. . "We have to be consistent at all times of the day," adds van Schaick 

SntSie label disloes 

up satellite push 
Right Said Fred label Tug is to become the first indie to use simultaneous satellite radio broadcasting to promote the new single, Don't Talk Just Kiss. The system — used last week to launch Michael Jack- son's Black Or White — trans- mits a DAT recording to ILR stations via the Satellite Me- dia Services facility, normally used to pick up commercials. SMS is proving to be a po- 

tent promotional outlet. Last month, the new singles by U2 and Genesis were supplied to commercial radio in this way. "It also creates a big noise in publicity terms, especially with an artist like Michael Jackson," says SMS head of sales Nick Payne. But Radio One does not have the SMS facility, and insists on receiving a hard copy of the record first. "Nobody's work has the au- 

tomatic right to be played on Radio One," says Jeff Simpson, head of Radio One publicity. "We would never play a record without hearing it." In the case of Michael Jack- son's Black Or White, all ILR stations played the record sim- ultaneously at 8.15am last Wednesday. Radio One played its hard copy at 8.07am. The Right Said Fred single will be played by 80 ILR sta- tions on Nov 12. 

Charly wins damages 
Charly Records has $50,000 damages in a US i battle with its long-ten., censed label, Vee Jay Interns tional Music. Charly Holdings Inc had ac- cused Vee Jay of failing to supply master recordings, as part of a deal struck in 1982. Among the masters not supplied were albums by John Lee Hooker, Little Richard and Gene Chandler. 

Charly claimed il evenue by being i sell the records. 

Vee Jay also breached the contract by making other agreements with other com- panies, including Motown and rival company Suite Beat/ Sounds Good, The agreement between Charly and Vee Jay and sister company Modern Distributors has since expired. The judge ordered the com- panies and Vee Jay's Betty Chiapetta to pay $50,000 dam- ages plus costs. 

Charity plans 
global event 
The organisers of Red Hot & Blue are planning the largest ever dance-based charity 

Red Hot & Dance will be held i 3 the globe and will feature major dance artists such as PM Dawn, Seal and Young Disciples. Each concert is to be filmed by Palace Music Productions for a TV broadcast timed to co- incide with an album release expected in February 1992. "Dance has the biggest names in music right now and they are now saying some- thing very important," says Red Hot & Dance organiser Leigh Blake. Proceeds from ticket, album and TV sales will go towards Aids/HIV research and relief. "It is important to speak to people in a language they will listen to — that has to be dance music," adds Blake. Several record companies are negotiating with Blake over rights to the album. The events will begin on No- vember 30 and on Dec 1, World Aids Day. London is to stage two parties including live ap- pearances from Seal, Brand New Heavies and Sabrina Johnston. There will be raves in Manchester, Dublin, Mad- rid, Berlin, Paris, New York, Los Angeles, Miami, Toronto, Rome, Harare and Sydney. 

Sony takes on Sonet writers 
Sonet has sold the c UK publishing roster to Sony Music Publishing for an undis- closed sum. The move follows the sale earlier this year of its parent company in Scandinavia to PolyGram. Sony has bought the remaining contracts for Vince Clarke, Andy Bell, Martin Gore and Alison Moyet. Rod Buckle, Sonet manag- ing director, says: "The sale to Sony will help resolve some of our problems and enable us to build further independent 

for our small group of record and publishing com- panies. The Sony team in England I know are well placed to handle this great material." Sonet will continue to ad- ministrate internationally the catalogues of Gore, Clarke and Bell, reporting directly to Jer- emy Pearce, senior vice presi- dent of Music Publishing and European Business Affairs at Sony London. Pearce says; "It was a unique opportunity for us to cement our relationship with Pearce; cementing link 

Vince Clarke and Andy Bell — which means we now con- trol their entire catalogue — and with Alison Moyet. who is one of our existing 
"We are also thrilled to make contact with Martin Gore, whose last album sold over 5m copies." 

© PolyGram Music Publish- ing has bought the Thin Lizzy and Phil Lynott catalogues fol- lowing the expiry of the pres- ent deal with Warner Chap- 
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NEWSFILE 
NEWS 

Prestige Talent 
back on course 
with new deal Booking agency Prestige Tal- ent has bounced back from the recent departure of Carl Leighton-Pope by taking over the Performance Agency. Performance owner Rob Hallett and agents Pete Targett and Clive Underhill- Smith have joined the team of Phil Banfield and Nick Peel at Prestige. Says Banfield; "By doing this we have more than made up for the loss of Carl." Meanwhile, the US agency ICM has secured a European base by merging with UK agents Fair Warning and Monster Talent. The new company will be called ICM/Fair Warning and Monster will cease to exist, with all staff transferring to Fair Warning's offices. The deal relates only to "fu- ture business", says Fair Warn- ing managing director John Jackson. All existing agree- ments will be maintained. He adds: "Now there is one agency that can represent an artist in all territories world- 

NiS 1992: the 
show goes on 
The New Music Seminar is re- structuring, but denies specu- lation that the annual event is to be dumped. The organisation has been said to be on the brink of col- lapse but this has been vehe- mently denied by interna- tional director Una Johnston. Johnston says: "We are not in receivership but there is a fundamental restructuring." She says the death of NMS director Haoui Montaug earl- ier this year and the recent de- parture of New Music Nights director Liz Irons have led to the move. NMS 13 will be held on June 17-21. 

Lomdon venue nm 

ownership riddle 
Confusion surrounds the fu- ture of London's Hibernian Club with two companies claiming ownership. A statement issued this week by the directors of the Brixton Academy claims that the club will be re-opened as a concert venue on December 1 under the name Fulham Academy. But the owners of Kentish Town's Town & Country Club, who three weeks ago said they were about to take over the venue as the Town & Country Club 3, say they are "still ne- gotiating" with the club's own- 

The problem hinges on the Hibernian's ownership struc- ture, described by OUie Smith of the Town & Country Club as "a loose association of Irish people in which nothing is written down". 

Undeterred, Simon Parkes, managing director of the Academy group, is pressing ahead with refurbishment plans and the installation of a 

house lighting and PA system. He expressed surprise at the Town & Country Club's claims. "1 think they have been talking to a different set of people," he says, declining to name any of the Hibernian's "mystery" owners. "My deal- ings have been with the major- ity shareholder." Ollie Smith at the Town & Country Club says: "We're not sure who the Academy are dealing with. We've been talk- ing to the people we believe are in control. The chain is a lot longer than Simon thinks it is. I'd be interested to see any documentation he's got." © December also sees the opening of The Grand in Clapham. Owned by the Mean Fiddler group, the first gig, a "celebrity showcase", will be held on December 17, 

Wary welcome for IOTP 
The new-look Top Of The Pops has met with a mixed and cau- tious reception from pluggers. Many say the changes have not been detrimental, but at the same time they do not feel they have added a great deal to the show. The greatest debate centres on the programme's desire to have acts playing live. That does not necessarily make good television, say some plug- gers. Robert Lemon, of Sharp End which promotes many PWL artists says: "When you have many dance artists like we do 
their performance and dance 

routines, it means the vocals don't always get 100%. "Consequently, you end up having to modify the dance i. But d s that make good television?" he says. Neil Ferris, at Ferret and Spanner, adds: "The new look certainly shows off those art- ists that can perform. But I guess you can't be all things to all people," Last week's programme in- cluded live performances by K- Klass, The JAMS and Vic Reeves. Latest BARB audi- ence figures — for October 24 — were 8.1m. 

national newspaper stories that the programme's pro- ducers are having a major re- think on the changes. "We have not had one word of complaint from anybody. In fact, last week, Phil Collins complimented everybody on the sound quality," says Rosenberg. On the problem of dance acts doing live vocals, she says: "It is a problem that the music in- dustry has to think about. We don't force them to perform live. "But it shouldn't always be a major problem as I'm sure trends in music will change." TV dilemma p26 

An MTV-commissioned survey of the UK, US, Brazil, Japan, Australia and Germany, shows rock as more popular than pop — but 75% of those asked in the UK backed pop. 
Former Radio One DJ Mike Read is to present The Mike Read Record Collection on Capital Gold from Nov 24. 
Helen Langridge was voted best new director for her Gloria Estefan video I Can't Forget You, at the MVPA Awards in Los Angeles. 
Splash Promotions has taken over bookings at Liverpool's The Cavern club. It intends to promote international and national as well as local groups. 
K-tel is to advertise its Front Runner series of videos on the QTV televisions sited in 500 Post Offices around the 
Drinks company Purdey's is offering a dance compilation cassette featuring eight 12-inch mixes in exchange for five Purdey's bottle tops. Tracks have been supplied by Cooltempo. 
EMI is launching a national TV and press advertising campaign to back the release of its A Classic Christmas classical compilation on November 18. 
Former GWR Group sales and marketing director Paul Angus has been appointed chief executive of West Country Broadcasting, the holding company formed by the merger of Plymouth Sound and Devonair. 
Two new labels, FM Records and FM Dance, are being launched this month. Revolver FM's Paul Birch is a director of both labels. 

OUT NOW! THE CHRISTMAS HIT 

Flower of Scotland AM? Bye Baby 
FAST EDGE RECORDS 7" - CASSETTE (BAY 0002) 

EXCLUSIVELY DISTRIBUTED BY IMD 
ORDER NOW FROM IMD TELESALES: 081 @03 8223 

Major U.K. "STOOD AGAINST THEM" Tour. 
National & Regional T.V.s. National Skol Lager Poster Campaign. 

National & Regional Press. 

m 

CDTV 
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TALENT 

STUDIO UPDATE 
Who's recording where and with whom 

Sarm (West), London Eric Stewart 

Greenhouse, London Pat Collier 

MARC ALMOND 
New Single 

RCA Out Of The Blue, Korda Marshall Manchester Justin Robertson 

WEA Sarm (West), Michael Rosenblatt London Trevor Horn 

Master Rock, London Gil Norton 

Graham Carpenter Kevin Nixo 
Castle Sounds, Scotland Calum Malcolm 

The Hit Factory, London Dave Burnham/ Paul Taylor 

Regional plugger 

eases tour blues 
Slogging round the live circuit is one way to get signed, but it's certainly not the easiest. Ask any rock act how they feel about their first "toilet tour", and they will probably talk about wasted nights play- 

One Little Indian band Kit- chens Of Distinction sold out over half the venues on their last tour in March to promote their second album. But the Kitchens' Patrick Fitzgerald says he shudders when he remembers their first trip round the regions in No- vember 1988. "It was horren- dous," he says. "The only pro- motion was the live ads in in NME and Melody Maker, so no-one really knew who we W And E, vocalist with un- signed act Blueyes, who have been on the road for the past 18 months, adds: "At the occa- sional gig there will be lots of people there which makes it even harder when a couple of days later there are only two." But it doesn't have to be that way. Treading the boards is still a viable way to get noticed — if managers can maximise its effectiveness. The key, it seems, is to co- ordinate comprehensive back- ing from local press, radio and college radio. Carter USM are one band at least who built up their huge fan base via gigs coupled with regional promotion organised by their manager Adrian Boss. But many managers who take on publicity themselves later find it too time-consum- ing. Manager Paul West used to tackle promotion for singer/songwriter Kezi O'Neal, signed to his Silver Records label. 'It's a very ar- 

w 

Godolphin: promoting new bands to local media boosts audiences 

West has instead turned to Spring Promotions, a two- woman company which specialises in publicising re- gional tours for artists early in their careers. Spring's Cath Godolphin — who handles the non-dance side of the business — got re- sults, says West. "Cath has done more in eight weeks than we did in 18 months," he says. "She's got us airplay on 37 lo- cal radio stations — none of whom would speak to us be- fore, let alone play our single." Godolphin's own experience in band management convinc- ed her of the need for regional promotion; she believes work- ing the local media, and not just their listing services, is es- sential. "You have to get people in- terested in coming to see a band, to do that you have to 

Godolphin adds that local press and radio stations are usually receptive to new acts. "They're hungry for informa- tion," she says. Parliament Management, which handles Blueyes, has been working with Spring since January, building on manager Dave Wolfson's pre- vious efforts. Audience sizes have increased, along with A&R interest. "Blueyes most definitely have a profile in the music industry now," says Wolfson "Things have been moving fast." Clearly the live circuit is still an important cog promotional wheel. But, as Godolphin believes the best route to success maj be to ensure no date is wasted. Sarah Davis 

the 

SF YOU REALLY WAMT TO KMOW 
WHAT'S PLAYING ON THE RADIO 

AND CALL GRAHAM AT E ® R© A ON 
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PKILSPEdOR 

Back To 

MONO 
(1958-1969) 

TO KNOW HIM IS DA TOO RON RON STRANGE LOVE THIS COULD Bi THE NIGHT TO LOVE HIM THE CRYSTALS. DARLENELOVE THE MODERN FOLK QUARTET THE TEDDY BEARS HEARTBREAKER STUMBLE AND FALL PARADISE CORRiNE, CORRINA THE CRYSTALS DARLENELOVE THE RONETTES RAY PETERSON WHYDONTTHEY WHEN 1 SAW YOU RIVER DEEP- SPANISH HARLEM LET US FALL IN LOVE THE RONETTES MOUNTAIN HIGH BEN E.KING VERONICA SOYOUNG IKE & TINA TURNER PRETTY LITTLE ANGEL EYES CHAPEL OF LOVE VERONICA I'LL NEVER NEED CURTIS LEE DARLENELOVE DO 1 LOVE YOU? MORE THAN THIS EVERY BREATH 1 TAKE NOT TOOYOUNG THE RONETTES IKE & TINA TURNER GENE PITNEY TO GET MARRIED KEEP ON DANCING A LOVE LIKE YOURS (TONT 1 LOVE HOW YOU LOVE ME BOBB.SOXXAND THE RONETTES COME KNOCK8N' EVERYDAY) THE PARIS SISTERS THE BLUE JEANS YOU, BABY IKE & TINA TURNER UNDER THE MOON OF LOVE WAIT TIL MY BOBBY THE RONETTES SAVE THE LAST DANCE CURTIS LEE GETS HOME WOMAN IN LOVE FORME THERE'S NO OTHiR DARLENELOVE (WITH YOU) IKE & TINA TURNER LIKE MY BABY ALL GROWN UP THE RONETTES '8 WISH 8 NEVER THE CRYSTALS THE CRYSTALS WALKING IN THE RAIN SAW THE SUNSHINE UPTOWN BE MY BABY THE RONETTES THE RONETTES THE CRYSTALS THE RONETTES YOU'VE LOST THAT YOU CAME, YOU SAW, HE HIT ME THEN HE KISSED ME LOVIN' FEELIN' YOU CONQUERED (IT FELT LIKE A KISS) THE CRYSTALS " THE RIGHTEOUS BROTHERS THE RONETTES THE CRYSTALS A FINE, FINE BOY BORN TO BE TOGETHER . BLACK PEARL HE'S A REBEL DARLENELOVE THE RONETTES SONNY CHARLES AND THE CRYSTALS BABY, 1 LOVE YOU JUST ONCE IN MY UFi THE CHECKMATES ZIP-A-DEE-BOO-DAH . THE RONETTES THE RIGHTEOUS BROTHERS LOVE IS ALL SHAVE BOBB.SOXXAND pi WONDER UNCHAINED MELODY TO GIVE THE BLUE JEANS- THE RONETTES THE RIGHTEOUS BROTHERS THE CHECKMATES PUDDIN' N'TAIN GIRLS CAN TELL IS THIS WHAT 1 GIT THE ALLEY CATS THE CRYSTALS FOR LOVING YOU? HE'S SURE THE BOY 5 LOVE LITTLE BOY THE RONETTES THE CRYSTALS THE CRYSTALS LONG WAY TO BE HAPPY ■ WHY DO LOVERS BREAK HOLD ME TIGHT DARLENELOVE EACH OTHERS HEARTS? THE TREASURES (8 LOVE YOU) / INCLUDES \ /PHIL SPECTOR'SV CLASSIC \ ROCK N'ROLL / \ CHRISTMAS / \ ALBUM / 

BOB B. SOXX AND (THE BEST PART OF) FOR SENTIMENTAL REASONS THE BLUE JEANS BREAKiN'UP THE RIGHTEOUS BROTHERS {TODAY S MET) THE BOY THE RONETTES EBBTIDE I'M GONNA MARRY SOLDIER BABY OF MINE THE RIGHTEOUS BROTHERS DARLENELOVE THE RONETTES 
"i'f ysis had ony doubk abcirt PhiPs genius, cue up "Ymj've bsi That LoviV Feeling", or "This Could Be The Miglit", or "Baby i Love You", or "Long Way To is Moppy", and luKonate in the richesf, most thrilling sounds ever mode in the name of pop" record collector - 

"One hesitates to suggest that there is such a thing as the definitive eotiedion of rock records but 
if there were, this would be one of its comeretones" Q  

"let's just say drat pop music may never sound as good as this ever ogain" m vox 
produced by phil spector / mastered in analogue under his supervision by'larry levine & jbdy klein / arranger jack nitzsche / art direction iris keitel & mike rock / cover design mike rock & judy virsinger / book design lloyd ziff design group, inc. / essays torn wolte & dovid hirickley/concept lenne allik 

4 CD / 5 LP (100% Virgin Vinyl) BOX SET 
CD: CDP 7980632 IPtSPKTOR 1 

ill i & s 


