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Stars rescue 1991 
A dramatic burst of sales in the final quarter saved a reces- sion-hit 1991 from disaster, ac- cording to initial reports from Gallup. Album sales for the last three months appear to have lifted the whole year's figures to 1990 levels, says Gallup chart manager John Finder. The results, which are still being analysed and will be re- leased officially next week, show album sales for the final quarter up 10% on the same period last year, while singles took a 2% drop. The fall in singles sales looks likely to be repeated throughout the whole year, but a small rise in album sales should lift the overall industry turnover to 1990 level. Virgin Retail product and marketing controller John Taylor puts the remarkable improvement down to a flood of strong product, Gallup's Finder says the 

Simply Red's Stars pipped Eury thmics'Greates t Hits at the post to become the biggest album of 1991. The Eas't West act overtook RCA's Eurythmics on Saturday December 28 — the very last charljlay of 1991 — having sold a total of 1.32m units of their album in.iust 14 weeks. Eurythmics took 42 
trend first started in the late summer, ending a 12-month slump in sales which started 

weeks to reach their year-end total of 1.29m units. East West managing director Max Hole (above, left) says, "We knew we were on to a winner when we presented it to retailers at our sales conference." Responding to Simply Red's success, RCA marketing director Gareth Harris said only, "Damn!". 
n summer 1990. Tower Records managing di- •ector Ken Sockolov says his 

December sales were up 13% compared with last year, 1% of which is due to the Piccadilly Circus store opening on four extra Sundays. HMV operations director Steve Knott says sales have been improving since Septem- ber, before Freddie Mercury's death accelerated sales fur- ther. Sockolov says Tower was up 16% for the whole of 1991 com- pared with 1990. "We had a terrible first half of the year but things really picked up," he says. "We're very happy." Paula Connemey, managing director of Sam Goody parent The Musicland Group, con- firms that the chain's second UK Christmas salvaged a poor 
Virgin's John Taylor adds: "Sales have also carried on after Christmas, which can only be encouraging going into 

MW Awards 
switches to 
mid-week slot 
In a break with tradition this year's Music Week Awards are to take place on the evening of Wednesday February 26. The move from the estab- lished Monday lunchtime fol- lows a survey of guests at last year's event who overwhelm- ingly opted for the mid-week timing. The venue is again the Great Room of the Grosvenor House Hotel in London's Park 

Tickets for the awards din- ner — which recognises the people behind the hits — cost £100 each {including VAT). The first deadline for entries is next Monday, January 13 for the Best Promo Video cat- 
Directors, production com- panies or labels which have not yet received entry forms should call Jane Herd on the Awards Hotline; 071-620 3636 ext 5478. 

Polydor takes 
over Motown 
Polydor has taken over mar- keting and promotion of Mo- town in the UK following par- ent company PolyGram's worldwide licensing deal with the US label. Key staff Mervyn Lyn and Gordon Frewin moved with the label from BMG to Poly- Gram on January 1. Lyn takes the title of gen- eral manager Motown Rec- ords, PolyGram International. Frewin is label manager. Polydor general manager Andrew Jenkins, who oversees the changeover, says the com- pany aims to streamline cata- logue and step up development 

"It is a tremendous cata- logue that has not been han- dled properly in the past," he says. "We are also very excited about new acts like Boyz II Men and Shanice." Under the new deal Poly- Gram licenses Motown world- wide outside the US where it handles sales and distribution. 

UK winner foils 

Midem s plans 
Midem's prestigious Man Of The Year prize is to go unawarded this year because its proposed UK recipient is unable to attend the Cannes 

Mystery surrounds the identity of the proposed win- ner who was selected in the 
Midem chief executive Xav- ier Roy elected to withhold the prize rather than present it to a second choice. A Midem spokesman says the award is not being scrap- ped, however, and should re- 
Meanwhile there have been 500 entries for the new Inter- national Visual Music Awards which make their debut at this year's Midem. These have now been nar- rowed down to 54. The semi- 

finalists will be announced to- morrow (Tuesday) in Paris to- gether with details of the jury, headed by film director Ken Russell. A total of 350 UK companies are already scheduled to be at Midem putting attendance in line with previous years, says UK managing director Peter Rhodes. Almost all UK companies who eventually took up stands at last year's Gulf War-hit event have increased their participation because of its success, he adds. Among the artists lined up to appear at a series of 11 shows confirmed are Smokey Robinson, Gipsy Kings, Jason Rebello, Zoe, Tori Amos and Rozella, Further acts may be added over the next fortnight. 
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Thanks to everyone who helped 
make this album Pauls 5th 
consecutive top 5 UK album, 
a worldwide success and more 
platinum for his collection. 

UK - Double Platinum 

Holland - Platinum 

Denmark - Platinum 

Norway - Platinum 

Sweden - Platinum 

France - Gold 

Belgium - Gold 
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NEWS DESK: 071-620 3636 NEWS 

Berry Saunches untrendy label 
Former Pinnacle boss Tony Berry is returning to the record business with a new label and music publishing company. d the ir i dis- tributor helped to make hits of Renee and Renato's Save Your Love and Black Lace's Agadoo is determined that his label will not be fashionable. "The last thing this industry needs at the moment is another trendy label," he says. Berry is being backed in his new ventures, Cavell Records and Cavell Music, by William Prendergast, who worked at Chrysalis in the Seventies and has since moved into the 

m- 

recruitment business. An associated management company, Astral Weeks Man- agement, will work with un- 
Berry is fiercely critical of the "trend-driven" A&R polic- ies of most record companies, and argues for a return to traditional songwriting talent. "I don't think the standard the industry is pitching for is high enough," he says. He is particularly scornful of the "disproportionate" power wielded by weekly magazines NME and Melody Maker. His role model is PWL, he 

Cavell's first release is I Need You More by Ouch, which will be released on January 26. Distribution is through To- tal/BMG, with radio promotion by Gut Reaction and PR by Judy Totton Publicity. The label currently has five acts signed, while the manage- ment company has seven. Berry was running the music division of Pinnacle when prob- lems at its electronics division forced the whole company into receivership in 1985. It was then that Steve Mason bought the company to ' ' ' ' now the UK's i independent distributor. 
Sanctuary seals 
Zomba buy-out 
Zomba has sold its 75% stake in the Sanctuary group back to its co-founders and managers Rod Smallwood and Andy Tay- lor. The main activity of the 10- year-old Sanctuary is artist management where it handles Iron Maiden, Helloween and Wasp. But it also includes a business management com- pany, a travel agency and a Lloyds insurance broker. 
after Zomba raised its stake in the group from 25% and made a substantial- cash injection into the company. Zomba group chairman Clive Calder says the move is part of Zomba's restructuring and re-focusing of its UK op- erations. "The areas Sanctuary operates in no longer fitted our long-term plans," he says. Zomba has however taken over Sanctuary's 80% stake in insurance broker Stafford Knight. 

Losses force 
Rage to fold 
Maxwell Consumer Maga- zines' fortnightly music title Rage has closed 15 months after its launch. The title failed to move into profit and was axed as all areas of the troubled Maxwell busi- ness empire come under finan- cial review. Managing editor Tony Stew- art says: "This was not out of the blue given all the recent events since Maxwell's death." Rage was launched in Octo- ber 1990. Pitching itself be- tween Smash Hits and the "inkies" it reached an estimat- ed circulation of 40,000. Head of press at East West, Lee Ellen Newman, says: "It is very disappointing to see a magazine so dedicated to music having to close." 
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Health watchdog 

slams noisy gigs 
Promoters could be forced to print health warnings on con- cert tickets unless sound levels are drastically cut. A study by the Health and Safety Executive has discover- ed that sound levels exceed rec- ommended limits at most con- 

More than half of the 18 con- certs monitored exceeded con- tinuous noise levels laid out in the HSE's new consultation pa- per on concert safety. And just one remained within limits specified in the GLC pop code. Dangerously high peak 

levels were recorded at more than a quarter of the concerts, which included rock, pop, MOR, rap and house events. Rock and rap concerts in smaller venues were shown to be the most frequent offenders, although excessive limits were also recorded at MOR gigs and large outdoor shows. In its consultation document on new safety guidelines, the HSE says promoters and venue management should warn all staff of the risks and protect them where possible. The report also suggests that 

audiences should be warned on tickets and posters if noise levels are likely to exceed rec- ommended limits of 104 deci- bels for continuous noise and 140dB at peaks. Concert promoter Paul Fenn of Asgard says the new re- search shows the guidelines to be unworkable. 'They are just showing that their limits are not realistic," he says. But a spokesman for the HSE says staff, musicians and audiences could suffer perma- nent hearing damage if levels are not reduced. 

Mondays: 'we are touts 
The Happy Mondays' manager Nathan McGough has admit- ted the group touts its own 

But top booking agent Ian Flooks who recently signed Happy Mondays to his Wasted Talent agency says the revel- ation will not disrupt the deal. McGough admits in Q maga- zine's February issue: "Sure we tout our tickets." He adds that half of the group's allocation may be sold on to touts. In the same article touts re- port seeing lead singer Shaun Ryder and other members of the group touting at their own 
"Touts are our kind any- way," McGough tells Q. 'They Happy Mondays' Shaun Ryder: touting allegation are from the streets and so are we." business. Obviously we are Flooks denies any knowl- going to have different views edge of the alleged black mar- and this is one of them." ket trading of tickets. He says: But he adds; "I really do "What they choose to do is their think we must do everything 

we can to ensure tickets are available at face value." McGough was unavailable for comment as MW went to 

%• 

Does Obie deserve a knighthood? Does Brian McLaughlin warrant a baronetcy? Should Robin Godfrey-Cass perhaps get a seat in the House of Lords? Alas it seems we will never know. When it comes to the twice-yearly honours lists the music business might as well not exist. Of course it's a bit establishment, and a knighthood does nothing for your chances of getting served at the Mean Fiddler bar on a steamy night. But the BPI in particular must feel a bit miffed after all the work it has done trying to persuade the Government that this is indeed a serious business. This industry's top executives are every much as entitled to a gong as some pen-pushing Whitehall bureaucrat with a PhD in brown-nosing. 
Music tends to suffer at the hands of TV programmers during important times for ratings like the Christmas break. It's just not popular enough, they say. So who can explain Channel Four's bizarre a full :-hour documentary on the Saw Doctors on New Year's Day? The station's obligation to 
But taking a guess at the number of Saw Doctors fans out there, it might have been more cost-effective to send them all a free video of the band—by courier. 
In 1979 Mick Hucknall was a Frantic Elevator with a singing voice like the proverbial castrated cat. The band were actually quite good, if a little bit of a joke around their native Manchester. More than a decade on, Hucknall has just overtaken Eurythmics by a whisker to achieve the biggest-selling album of 1991. It's a bummer for BMG, but it's a brilliant achievement for Hucknall, his management, record company and publisher. Congratulations to all of 



Music publishing has, in the eyes of the record industry, become a much-derided occupation. But for those with any perception this is ironic. Unless one has been the guest of some Middle Eastern autocracy for far longer than Terry Waite, the question of who has or has not overpaid when acquiring musical copyrights cannot be news. Record companies have consistently invested in copyrights to the extent that most standard repertoire now resides firmly in the hands of multi- national publishers who are either user-controlled or, to 
affiliated. Why then should there have been such a furore surrounding the Copyright Tribunal? Does it matter what the left or right hand is doing when they are both part of the same corporate body? Many are unaware that the UK once "borrowed" an inappropriate anti- monopoly device, the compulsory licence, from early US Copyright Law. It is hardly surprising that such a shabby contrivance as the Controlled Compositions clause, also having American origins, should have been thrown out by the Tribunal to the delight of the music publishing fraternity. Publishers have realised with pleasure that the Tribunal decision implies that the record industry must look to itself, rather than the vagaries of the law, to protect its margins. As we move into 1992, the question of publisher vs record company is of little importance. What is paramount to the whole industry is that British repertoire — whatever the means of exploitation — should generate its true worth in Europe, unhampered by double commissions and indefensible "cultural" deductions. Jonathan Simon is director of the music division of The Really Useful Group and president of the Music Publishers Association. 

SMEWS 

VCt joins in laser disc drive 
Pioneer is linking up with Video Collection International to launch laser disc in the UK. The European software com- pany Pioneer Laser Disc Cor- poration Europe has appointed VCI as its UK distributor. The major launch campaign begins this month. Pioneer's pan-European spring marketing spend on hardware will be some £4.4m 

with about £500,000 spent on marketing software in the UK. Using the slogan The Best Sound You Will Ever See, the campaign will push the digital sound and improved picture quality aspects of the format. Pioneer will be using specialist audio and video magazines to promote laser disc hardware and releases. The company intends to re- 

lease 100 titles next year. A single two-sided pop disc, such as Madonna's Blonde Arabi- tio'fT World Tour '90, will have a dealer price of £13.61 and an expected retail price of £19.99. A catalogue of releases will be made available to retailers for ordering and display. PLDCE marketing manager Guy Warren says most major retailers are stocking the for- 

mat 01 ing it > "seriously consider- 
On the distribution deal, he comments: "We chose VCI be- cause of their success in the video market. "It's taken us this long to get the deal finalised and the mar- keting campaign ready be- cause we wanted to wait until a reliable flow of titles was available." 

Wembley builds 

classical profile 
The 2,400-seat Wembley Con- ference Centre will become London's newest classical mu- sic venue on February 29, writes Phil Sommerich. A pilot performance featur- ing the Philharmonia Or- chestra and pianist Gwendolyn Mok will be follow- ed by a series of six concerts between November and May 1993 featuring international 

Classic Wembley, is being sponsored by scientific instru- ment maker the Blundell group, Wembley Stadium Limited and Brent Council. Classic Wembley artistic di- rector Geoffrey Simon, who conducts the first concert, says residents of London's suburbs are eager to have a concert hall on their doorsteps. 

Mok: pilot cc 
'Everyone knows there a 

Jarvis Astaire, deputy chairman of Wembley Sta- dium, adds: "We have a beau- tiful hall, the acoustics are good and the orchestras love it. We want to build up a regular following for classical concerts in this venue." The pilot concert will fea- ture Mahler's First Symphony and the Ravel Piano Concerto — a test of Simon's theory that suburban audiences want "popular" programmes. Details of the autumn sched- ule are not being released offi- cially, but one programme will 
le Barbican and les Mackerras. he Albert and Fairfield Halls. "This leav( mrth and w 

Ultimately Classic Wem- the whole of bley plans also to offer oper- London with etta and evenings of staged op- i a venue." era excerpts. 
Royal Northern 
honours PRS 
chief Freegard 
PRS chief executive Michael Freegard has been made an honorary member of the Royal Northern College of Music. Freegard accepted the hon- our from the president of the college, the Duchess of Kent. "I regard this as recognition of the unique role played by the Performing Right Society in the musical life of this coun- try," he says. In 1975, Freegard was made an honorary member of the Royal Society of Musicians and received the BASCA Gold Badge Award in 1986. PRS is scrapping the under 30 age limit for its Vivian Ellis Prize which recognises new writers for musical threatre. It will be presented on July 16 this year. 

Euro-sponsorship 

agency eyes UK 
Radio production and syndi- cation agency Rock Over Lon- don is attempting to sign UK radio stations to a pioneering pan-European sponsorship agreement. The deal, signed last month after 12 months' negotiation, currently operates in Italy, France and Spain through na- tional networks, covering a to- tal of 15m listeners. It allows potential sponsors or radio stations looking for backing to tie up a deal with one call, says Rock Over Lon- don managing director Steve Saltzman. The company has started in the three continental countr- ies because the presence of na- tional networks means their 

Saltzman: radio deals 
radio markets are less frag- mented than those of the UK and Germany, he says. "The networks we have signed with are national net- works, while in Germany and Britain there are regional net- works," he says. "But we want to bring both countries in." Rock Over London currently syndicates programming to 500 radio stations worldwide. 

Eavis unveils 
green plan for 
Glastonbury 
The first acts are due to be an- nounced next week for the Glastonbury Festival, which takeiTpIace on the weekend of June 26. "Tfus"year's event, the Crsl, sinceJJISD and the 15th since it began in 1970, is to raise money for Greenpeace. The long-standing anti-nu- clear cause has been dropped in favour of the more "topical" 

Promoter Michael Eavis says: "We've done CND for 10 years, but the pressure has come off that now and environ- mental issues have come to the fore." Ticket prices have been rais- ed to £48 for three days, to cover the £3m cost of holding the event. An extra 200 acres have been hired to enlarge the site to 600 acres, adds Eavis. Last year's event was "rested" after problems with travellers. 
Plugger aims 
at campus 
A new student plugging ser- vice has emerged as the battle for college-led hits heats up. Beatwax! will target campus radio, press and DJs in a simi- lar manner to that of estab- lished plugger Streets Ahead. The company's emergence has already sparked a row, with Streets Ahead taking legal advice on claims alleg- edly made by Beatwaxl's foun- der Chris Ward. But the competition is wel- comed by record companies. They see colleges as an area of growing influence. "We could move towards the US situation of the college cir- cuit breaking bands on its own," says East West Records' director of promotions Alan McGee. Ward, formerly an artist manager, believes UK com- panies have undervalued the benefits of a student fan base. Ward can be contacted on; 071-221 6032. 
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Loodoii band 
notcbes up 
Russian coup 
An unsigned band has scored a coup after representing the UK on a Russian TV show which is being shown around the world to benefit the Child- ren of Chernobyl charity. The Transcenders — who consist of London-based Dan- iel Lewis and Nicki Haron — travelled to Moscow just before Christmas for the recording of the show, part of Russia's popular Bravo music TV series. The programme is now expected to be shown at the end of the month throughout Europe. The duo tied up the deal through their management company Kaihatsu Interna- tional. Now the Transcenders hope to return to Russia in June for a benefit concert planned for Red Square. © One of the last acts of Mikhail Gorbachev, last presi- dent of the now defunct Soviet Union, was to receive a gold disc of the Scorpions hit song, Wind Of Change, which was inspired by his policies, from PolyGram Germany president Wolf-D Gramatke (see below). The company has donated the £30,000 licence revenue gener- ated by sales of the record in the former USSR to the Chernobyl children's charity. 

Circa dance label 

targets specialists 
Circa Records is launching a new independently distributed label, Union City Recordings, headed by Rob Manley and Simon Gavin. Circa, like parent label Vir- gin, is normally distributed by PolyGram. But it already has one independently distributed label, Hut, through APT/RTM. Manley says the aim of his label is to target small, specialist dance shops. Manley, who retains his po- sition as Circa's A&R manager and joint head of promotions with Simon Gavin, says: "With 

an independent distributor you are more hands on with the back-street stores that are going to be selling your rec- 
Union City will 

on low cost, small turnover re- leases of about 6,000 sales pri- marily with acts from outside the UK, says Manley. The first three releases will be out late in January or early February, with plans for up to 25 singles 
Although the label will deal mainly with singles, compila- tion albums are likely if it pro- duces hits, he adds. The label, initiated by Manley and Gavin, is intended to act as a breeding ground for new acts feeding into the main Circa organisation. 

->1 

Brambles boost 

in R1 reshuffle 
A major shake up at Radio One will see Gary Davies quit his weekday lunchtime show and Liz Kershaw axed by the 

Davies is to move to the weekend breakfast show, allowing him more time to pursue a TV career. His mid- day slot is taken over by Jakki Brambles. But Kershaw, who currently co-presents the weekend breakfast show, will not be found a new role when the changes take effect in March. Confusion remains over how the changes affect the shows' producers, although Ted Beston is expected to continue to work with Davies. MCA head of radio promo- tions Miranda Leckie wel- comes the changes but says 

playlist policy will mean little change for pluggers. "They will all operate the list in the same way," she says. Beerling says: "There is no significant music change — Gary wanted to move and that gave me the opportunity to streamline the schedule. "Jakki has now got a signifi- cantly larger audience, as I consider her the brightest young jock here," he adds. Brambles, 24, was poached from London ILR station Capi- tal in 1989. New night time presenter Lynn Parsons also joined the station from Capital earlier this month. Kershaw is to host Ask The Controller, a live phone-in with Johnny Beerling at 9pm this evening (Mon). 

APRS elects 
Harries to 
fight slump 
Air Studios' director Dave Harries has been elected chairman of the Association of Professional Recording Stu- dios (APRS). Harries, who replaces Rodger Bain, says the body's major priority in the coming year is to get its new Studio Accord fully functioning and help the studio industry work its way out of the recession. Rapidly improving technol- ogy and the recession have combined to put UK studios under pressure, he says. "The technological developments over the last two years have been tremendous but unfortu- nately, due to the economic situation, many studios have not been able to keep up." Record companies looking to cut costs have added to the pressure, forcing many studios into price cutting, he adds. 

Former Rough Trade artists the Sundays have signed a five-album deal with EMI label Parlaphone for the UK and the rest of the world, excluding the US, where the band are signed to Geffen. Their second album is due in late spring. 
US independent label SST has settled its "passing off case over the Negativeland single called U2 by agreeing to pay U2 record label Island and music publisher Warner Chappell around $45,000. The label is now asking the Irish group to play a benefit concert to help pay its legal 
Sony Music Internationa] is sponsoring an exhibition by final year students of the Royal College of Art. 
Our Price Music launches a month-long promotion this Wednesday (9) featuring the Class of'91, a collection of 40 selected albums and 10 videos released in the past year. Consumers buying three titles will receive a £3 gift 
Eddy Grant has signed a distribution deal with Pinnacle for his Ice Records label. Ice managing director Mike Dolan will shortly name a new general manager for the label, which releases the Grant single Paco And Ramone today (Monday ), followed by Grant's first album for three years, Paintings Of The Soul, on February 10. 
Pic-a-Tape has won a contract to install its Entertainment Stop fittings in shops of the Wilkinsons DIY chain. It is aiming for a presence in 10 stores by the end of 1992. 
Shoot The Canary, a CD-only compilation featuring 17 groups from Norwich is launched by Do Different Discs at the City's Waterfront venue on January 10. 

A 61 track 3 CD Box Set featuring tracks 
from - FLEETWOOD MAC, NICO, 
CHRIS FARLOWE, SMALL FACES, 
JOHN MAYALL, ROD STEWART, 
ERIC CLAPTON, AMEN CORNER, 
THE McCOYS PP ARNOLD, JEFF 
BECK, THE NICE, - plus 
many more. 

THE 

IMMEDEffE 
RECORD COMPANY 
ANTHOLOGY 

Available from: 
U.K. - AMT 078448 3261 
OUTSIDE U.K.- CAROLINE INT. 081 961 2919 

HAPPY TO BE A PART OF THE INDUSTRY OF HUMAN HAPPINESS 
3 CD Box Set 

20 page booklet features 
indepth history of 

IMMEDIATE RECORDS 
as well as liner notes on 
every track included, a 
complete Discography 

of the label and rare photos 

DO JO LIMITED 
cat no: DO BOX 1 
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FEATURE 

1991; Best of times 

It started with a war in the Gulf and ended with a battle over Europe. It was a year when ths 

USA ANDERSON Executive producer, Brits, and international consultant, Mute "My favourite record was Electronics debut album. It's the perfect blend of ingredients, but sounds perfectly fresh and new, without being horribly fashionable. Plus I love the way Bernard sings slightly off centre. "The worst thing that happened was getting made redundant by RCA. The best thing was having the summer off, although I worked part time for the Brits. I lived a life of leisure. It sounds namby-pamby, but for the first time, I got to take my two children to school." 

GAIL COULSON Manager "Salt'n'Pepa's Let's Talk About Sex was a really catchy pop single. In fact, the male voices on the track had an even catchier part. "The best thing that happened had to be Jesus Jones going platinum in America. I never thought they'd be that successful this early in their career. It was totally on the back of Right Here, Right Now, which became an anthem in America when the Gulf war started. It took six months to break — to work a single for that long is incredible.." 

STANLEY APPEL Executive producer, Top Of The Pops "Even prior to Freddie's death. Queen's The Show Must Go On was my favourite record this year. I'm a Queen fan for a start, and I just love the sentiment of the record. It's a typical Queen production, with lots of great Brian May riffs, and the video was wonderfully entertaining and brilliantly put together, with all the clips from previous promos. 'The best thing about 1991 was our move to the Elstree studio, and the change in Top Of The Pops after many years. To have album charts and exclusives from outside the charts makes it more interesting, as does having everybody sing 1 " 

ANTOINE DE CAUNES Presenter and producer, Rapido "My favourite record of the year was Weld by Neil Young because it's not half-assed, dimwit, hartsy-sartsy, pasteurised, synthetic hairdresser's music, and it kicks one's ass!" 

TONY DIATRE Presenter, Top Of The Pops "I loved Seal's album and Prince's Diamonds And Pearls at different times of the year. Without doubt, Summertime by DJ Jazzy Jeff & The Fresh Prince was the best dance record of the year, and Baby Baby by Amy Grant the best pop record by miles. Like a can of lager, it kept bubbling up. "My highpoint of 1991 was coming back from LA and, while waiting for my luggage, phoning the BBC to hear I'd got the job with Top Of The Pops. It's exciting to be involved in something that, love it or hate it, everyone watches." 

JO BOLSOM Product manager, MCA/Geffen "Nirvana's Nevermind album blew me away. I loved it from the sleeve down to the songs and everything in between. I loved the band's attitude — they're not precious about things in any way. Nothing smacks of careerism. They're also completely off the wall. Only one UK hire company will work with them now, which is silly because they always pay for what they damage. They're mischievous and we love them. "The best thing this year was Guns N'Roses selling out Wembley Stadium, their albums charting at one and two, and The Black Crowes selling out twice at Hammersmith 

CATHY DENNIS Artist "My favourite album was Prince's Diamonds And Pearls. It's one of the best albums he's ever done — it's much more soulful than the usual Prince. The best thing that happened to me was winning the Billboard award for Best New Female, and being nominated for two Brits awards. It's always nice when other people, especially in the music industry, give you a pat on the back and say 'you're alright after all'." 

LINDA DUFF Pop columnist, Daily Star "My favourite record was Sabrina Johnston's Peace. It had a fantastic tune which you could shout along to. If I wasn't going for something that people have heard of, which you have to do in my job, I'd choose the white label of Sultans Of Ping FC's Where's Me Jumper? on Rhythm King. They're the funniest group I've seen, like a Nineties Ramones from Cork. The best thing, personally and professionally, was the trendification of Fleet Street's pop columns. In September, we changed our dreadful name Splash to Rave. We write about bands that matter like Blur, not granny rock like Tina Turner. 'Elton John Coughed' would be a lead story in The Sun." 

\ 

PAUL BROWN Deputy chief executive, Radio Authority "My favourite track was Prince's Diamonds And Pearls. It had a brilliant production and the lyrics and the performance are beautiful. My favourite album was Pet Shop Boys' Discography. 'The best thing was the change in regulations for radio, which allowed commercial radio to sound more commercial than it has in the past, with more freedom over advertising and sponsorship." 

INGRID BRANDSTAHER A&R manager. Virgin Music "Everyone's going to slag me off but OMD's Seven Seas was my definition of the perfect empty-your-head-of-problems type of pop record. Mercury Rev's single Car Wash Hair was my record of the year, there's something about it that really clicks. They sound very real, as well as fresh and original. 1 must have played it 20 times the first day I got it. Even their name is brilliant. "Workwise, The Adventure Babies are my promising hope for next year. Steve Lillywhite was the only producer the band wanted, and he's going to do it. To be quite honest, this year's been hard work, balancing everything between children and work. But the release of Terry Waite and John McCarthy was a positive boost." 

Seal: plaudits aplenty, while Prince again sw 
STUART GALBRAITH Director, MCP "My favourite albums were EMF's Schubert Dip, Nirvana's Nevermind, Billy Bragg's Don't Try This At Home and Simply Red's Stars but Ext Pornograffiti has to be the one. "The best thing this year was promoting the Chippendales, who've been phenomenally successful. Two troupes have been on tour in the UK since May, selling out 1,500-2,000 capacity threatres, six nights week. It's a timeless form of entertainment." 
DIANA GRAHAM MD. Arista "My favourite record was Extreme's single, More Than Words. I think they're a great band - a very complete band, with good, melodic songs, recorded well, and they look good. After so much dance music, it was a breath of fresh air. "The best thing was joining Arista from BMG Publishing. It will be completely difierent dealing with one country rather than the world, and it will certainly be more difficult. What sells here doesn't necessarily sell around the rest of the world, plus it's more difficult to break acts here than nearly any other country." 
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SAM HOUNSELL Consumer, eight years old "My favourite record of the year was Black Or White by Michael Jackson. He's my favourite singer. When I saw him on Moonwalker, he was caring about people and not just a good singer. He's a fast dancer too. Most other stuff is just showing off. I like the bit when he turns into a panther." 
ALAIN LEVY President and chief executive, PolyGram International "My favourite record of the year was the Black Sheep album, because of the name and because at times, I feel like I could be a member of the group. The best thing that happened was finally getting a chance to discover where Eindhoven was." 
STEVE SILK' HURLEY Producer "One of my favourites was Black Box's Everybody single because it was very similar to my own music, so 1 could relate to it. It was a really catchy song, but still had a groove. I also really liked Keith Sweat's Keep It Coming single and Maria Carey's stuff. 1 like music that's melodic but still has some kind of soul — then you 

gel the best of two worlds. "There were some monumental things this year, like remixing for Prince and Roberta Flack. But my biggest moment was knowing Kym Sims would achieve some pop 
SARA JOHN Head of legal affairs, BPI "My favourite record of the year was Lenny Kravitz's It Ain't Over Till It's Over. It's a very good song, very well sung, which reminded me of Motown and Jimmy Ruffin in particular. I love classical music equally — I played Glenn Gould's Goldberg Variations by JS Bach over and over. It's a brilliant piece played in a special way. "The highlight of the year was holidaying in the Seychelles with my boyfriend, for all the obvious reasons. I then spent the whole year on the MCPS issue, which was a huge drain. I didn't think the result would be as good as it was, although it deserved to be. Winning the tribunal case was the work highlight of my 
JONATHAN KING Producer, Brits "1 don't like naming names as people think my choice influences the Brits, but Carter The Unstoppable Sex Machine remain my favourite band, so my album of the year must be 30 Something. They manage to combined anarchic enthusiasm with great melodies and terrific lyrics. I'd 

also like to support the NWA album because 1 feel very strongly about any kind of censorship. Island is record company of the year for having the balls to fight censorship and win. "It's been a very joyous year for me. Mainly, there was Revvolution. We reached break even by the fourth issue, by which time we had to close. 1 was undercapitalised and overambitious but I'm not ashamed of having done it." 
JUDD LANDER Director of promotions. Chrysalis "I loved Chris Whitely's album Living With The Law. It had an American roots, cajun, Ry Cooder feel to it, with all that slide guitar. I love his musical attitude. I also loved The KLF and Tammy Wynette fusion. They've got such a sense of humour and adventure. "The best thing for me this year was the birth of my daughter Danielle. Musically, it was receiving the BufTy Saint Marie demos. I'm a lyric man. and she's excellent at getting a message across in a special way. The other highlight was shooting 12 
SUZANNE LEWIS Associate producer. The Chart Show "Both the music and the video for Vic Reeves' Dizzy made me laugh a lot, I watch about 40 videos a week, and he brought a smile to my face. We usually have a category for the funniest video of the year but not this year. Everybody's far too serious 

NEIL FERRIS Ferret And Spanner Promotions "Massive Attack's Blue Lines was a wonderful album. It's got the magic of a debut album, is very diverse, and has real soul. 1 was reminded of UB40's debut album, although not musically. That hasn't lost its magic in 11 years, and this won't either. "One of the highlights was my dog was born. I had a deprived childhood and wanted one for years, though we waited until our son was 10 and would appreciate a dog. Industry wise, it would be Ferret & Spanner having one, two and three in the album charts with Erasure, Simply Red and Kenny Thomas, and U2 with the number one single. 11 proves our belief in our artists is absolutely right, and that our artists are fantastic." 

about everything at the moment. "The end of the Gulf war was one of the best things. So was the new Simply Red album. I had a brilliant holiday in Rhodes. The only reason I came back was that I enjoy work." 
MARC MAROT MD. Island "Massive Attack's album Blue Lines was my favourite, despite having a self-interest, as I signed their publishing deal. It's a milestone in British rap music — in fact, it's not even a rap record, or a dance record, or a soul record. It breaks the mould and broadened the horizons, with a more disparate musical heritage, from Wally Badarou to Billy Cobham. It has real durability. "The best thing ought to be winning the NWA case against all odds, but it's been overdone. But my absolutely favourite thing was Chris Blackwell winning the Marley case. There is no better person to look after the Marley legacy than Chris Blackwell. Once again, justice has been done." 
ALAIN DE LA MATA Joint MD, Vinyl Solution "Cream by Prince should have been a number one single, and Nirvana's Nevermind was a perfect album. They manage to be so American, almost like a Marlboro ad. They appeal across the spectrum, from hardcore to metal with REM-type melodies. Butch Vig's production is clean and powerful and Kurdt Kobain's voice is incredible. He's almost a new John Fogerty. When a band moves to a major, they usually lose something, but the energy is very well retained for a studio album. They made it commercial in the right sense of the word — it's what pop music's 
PAUL McGUINNESS Manager "Am I allowed to say my favourite record this year is U2's Achtung Baby? (No! - Ed) It absolutely confirms why I became their manager 13 years ago. It's a huge personal thrill that they've made their best record to date. 1 always hoped they'd keep improving. Also The Shaun O'Riada Retrospective on Gael Linn Records — he was a very self-destructive artist who died of drink, but his music lives on. It's enormously emotional orchestral music with Irish solo instruments. When Irish people hear it, they get a tear in their eye. "The best thing was seeing the Brian Friel play Dancing At Lughnasa become the biggest legitimate hit on Broadway for years," 
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