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Philips sets DCC date 
xne industry s tilth sound car- rier — Digital Compact Cas- sette — will launch officially in the UK on September 1. Electronics giant Philips confirmed in Las Vegas on 

aon to co-orainate marxeting I _ _ , _ , . | of the format. K DIGITAL] UK record companies can expect to have both players j and software — for demonstra- tion to staff and artists - in | COMPACT CASSETTE | 

launch of Philips' DCC US record companies are Winpz says Philips had con- taking a more formal approach sidered a staggered launch, be- and their working party met ginning with Europe, but felt last week to discuss non- it would be too difficult to gen- competitive issues raised by erate the software on such a DCC. 
paign for the new format, which looks set to receive un- precedented industry support- Informal regular meetings between the majors — BMG, Warner Music, EMI, Virgin, PolyGram, Sony Music and MCA — are being held in Lon- 

"Philips senior product man- DCC: September launch ager Gerry Wirtz says the sampling — worldwide demon- DCC marketing campaign be- strations at hardware and soft- gins this month and will run ware companies in four stages: • June to August — Pre- • January to March — Prim- launch — informing the retail ing the market with PR sector and supplying product ® April to May — Industry • September 1 — Worldwide 

small jscale, Wirtz is confident that "We want to make sure that DCC's introduction will not be we have everything in place by hampered by the recession. September and that we have "Once every 10 years you need built up all the stock we need," a new format. The public have says VVirtz. He expects be- seen CD for nine years now tween 60-70 new and back and I think the music industry catalogue titles to be available will prove to be pretty much initially. recession proof," he says. 

Video sales leap 41% 
Retail video saw a huge surge vember 4 launch, led a boom quarter. Its year-on-year in growth during 1991 thanks helped by Queen's huge sales growth is at 41.7%. to staggering successes during spurred by the death of "This is very encouraging the final quarter. Freddie Mercury. for Buena Vista and the video CIN has revealed that the Sales of videos featuring the market." says the company's total sell through market grew EMI groun saw PMI take new UK manaeinfr Hirertor 

Flello out in Castle cost-cuttsng Castle Vision managing direc- "rationalisation." tor Mike Flello has been laid None of the staff will be re- off as tjie company trims staff, placed, says Beecher, who will Flelkj is one of four redun- take over day-to-day running dancies at Castle Communica- of the video arm. tions described by commercial The other cuts came in busi- directoe Jon Beecher as ness affairs and accounts. 
by 41% in 1991 with sales of 54.87m units. In 1990 growth was just over 5%. Buena Vista's blockbuster Fantasia, which has sold a to- tal of 3.2m units since its No- 

29.7% of the music video mar- Philip Jackson, ket in the final quarter. During 1991 non-music Buena Vista's share of the video sales grew by 48.16% total market grew to 18.2% in while the previously deflated September to December 1991, music video market grew 6.4% from 10.5% in the previous with sales of 6.18m units. 
Radio 1 backs 
Norwich union 
The BPI, Musicians' Union, Radio One and Norwich venue The Waterfront have formed a unique alliance to organise Sound City 92, a national mu- 

UK tops Midem 

video short-list 
sic festival in April. Norwich is to host live mu- sic, seminars, workshops and a film festival planned over six days beginning on Easter Monday, April 20. The four organisations have contributed £5,000 each to the 

The UK is poised to make a 1 strong showing at Midem's | first Visual Music Awards, having scooped more short- listed nominations than any V—-VJwBBH other country. The awards, which Midem 
mim Radio One controller Johnny Beerling says: "We wanted to hold the event away from London and cities like Manchester, Liverpool and Glasgow. Some people think those are the only places creat- ing music, but Norwich has a 

music equivalent of the Roy: boost to video Cannes Film Festival, have at- tracted 499 entries for categor- among the 13 UK productions ies including best cinematic short-listed for the 15 work, TV documentary and "croissettes" on offer, promo compilation, The winners, being decided Palace Pictures' Red Hot by a panel headed by film di- And Blue and PMI's Nigel rector Ken Russell, will be an- Kennedy Plays Brahms are nounced on January 21. 
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Throughout the 59 years of Radio Luxembourg's 
history, we've been doing things people thought were 
unbelievable at the time. 

Strangely enough we've always proved them wrong. 
We were the first in Europe to play records, instead 

of using a studio orchestra. 
And in the 40's we threw out programme scripts, some- 

thing the BBC didn't cotton onto until the 60's. 
We produced the very first Top Twenty in 1947, an idea 

that was to be plundered by the pirates twenty years later. 
While the list of Artists and Disc Jockeys 

who got their first big breaks on the air with 
us reads like a who's who of rock and pop. 
The Beatles, Cliff Richard, The Rolling Stones, 
Jimmy Savile, David Jacobs, Noel Edmunds, 
Steve Wright, the list is endless. 

LUXEMR 
BOURGH 
THE STATION OF THE STARS 

And we're still breaking down the sound barriers. 
From 30th December Radio Luxembourg has been broad- 
casting exclusively via the Astra Satellite, an idea we 
have already been testing for the past 16 months. 

It means we've gained a whole new audience through- 
out Europe, receiving us via cable and dish 24 hours night 
and day, 7 days a week. 

It also means we've lost the crackle and fade that made 
us such a challenge to enjoy in the past. So maybe 
satellite radio isn't such a crazy idea after all. 

If you're still not convinced then call u 
on 071-436 4666 for more information, c 
visit us at M.I.D.E.M. 

Don't miss this opportunity to join the 
future of radio, after all it'll be a good few 
years until the others catch on. 



COMMENT 
S DESK; 071-620 3636 NEWS 

'Insiders' plotted conceit fraud 
Detectives who foiled a "pro- fessional" ticket fraud say the culprits could be concert in- dustry insiders. The plot to offer tickets for bogus Bruce Springsteen con- certs was uncovered when po- lice raided an office in Not- tingham. One man was arrest- ed and 10 staff questioned. Last Wednesday's raid came hours after an ad appeared in two Edinburgh newspapers of- fering tickets for a gig at Liv- 

Springsleen: bogus 
ingston's Forum Exhibition Centre on February 28. Callers to the Nottingham numbers listed were told that 

day to ensure bookings. Police say the fraudsters planned identical stunts in the South West and Yorkshire. Ads had already been booked for dates at Plymouth Pavil- ion, Royal Bath Centre and Sheffield City Hall. Reserva- tions had been made at all venues in the name of P Lea Promotions. "It was quite a professional operation," says Detective In- 

spector Derek Travers, who is leading the inquiry, "It seems they had some inside knowl- edge of the concert business." Bill Floyd, security boss at Sony, parent company of Springsteen's label Columbia, says: "There seem to be an in- creasing number of ticket scams around but this is a new 
Although a new album is ex- pected later this year no tour plans have been announced. 

Irish chart 
gets lift-off 
The new Irish chart will be launched by Gallup and the Irish Federation of Phono- graphic Industries (1FPI) on February 2 with a radio chart show on national station 2FM. RTE TV is also considering extending Top Of The Pops, which it buys from the BBC, to feature the chart, which is being funded by a six-figure investment by the IFPI. Ireland has previously only had a 30-position singles chart and a 50-position album chart compiled from distributors' ship-out figures. Using 70 data collection ma- chines which IFPI bought from the BPI, a sample of 50 stores will provide returns. The sample represents 70% of the country's sales, says Gallup charts manager John Pinder. The Top 30 from both charts will feature in the Sunday evening 2FM show. IFPI chairman and Warner Music MD Peter Price says: "We have received great sup- port from the industry. This had to come over here." 

Vinyl curtain falls 

in Smiths sell-off 
WH Smith is to clear its re- maining 100,000 vinyl LPs, some of them chart albums, at prices as low as £2.99. The move follows the 500- store chain's decision to phase out vinyl albums over the next three months. Senior product group man- ager Brian Worrall says only around half of the 300 branch- es in which Smiths stocks mu- sic still carry vinyl. Remain- ing stocks will go into a clear- ance sale priced at £2.99 and £3.99. "We have stopped centrally scaling out LPs as from the be- ginning of this year," he says. "And we will convert a tranche of around 50 stores for each of the next three months." A roving team of managers from the chain's Swindon headquarters will visit each 

VINYL'S FALLING SHARE j % of album sales 1988 37.7 1989 29.25 1990 20 Jan-Mar 1991 IS Apr-Jun 1991 13 Jul-Sep 1991 11 Oct-Dec 1991 Source: Sallup. 
store to decide on how the space freed will be used. Most of the space will be di- vided between CD and cas- sette, with each store given its own distinctive range of titles depending on local conditions. But Worrall admits some of the space will be lost to music and will go instead to com- puter games. "It's a booming market," he says. 

Worrall says the decision to pull out of vinyl was planned months ago. "We identified a minimum level beyond which we wouldn't go," he says. "And once we got to this level there was no point in doing it unless we took the supermarket view and creamed the market by stocking only the Top 10. "We are a proper music re- tailer and we wouldn't do that." Smiths' annou nceraent last week was swiftly followed by assurances from Our Price and HMV that they will go on stocking the format. But both retailers admit less space will be given to it. Woolworths says it plans to go on qdering vinyl on "select- ed chart titles" while sufficient demand lasts. 

Columbia seals indie deal 
Jeff Barratt's Heavenly label has signed a worldwide licens- ing deal with Cfllipnbia. The deal vvffl-sEe the major marketing and distributing both Flowered Up and The Rockingbirds with a first re- fUsai option on any new signings. .Flowered Up left London last month — the label the band moved to earlier in the year — after London declined to take up an end-of-contracl option. ,iiaa££nl^'s link with Col- umbia is not the first for the label. The major signed its big hopes for 1992, the Manic Slreetr-Pceachers, from the indie last year. As well as Flowered Up and The Rockingbirds, Heavenly currently has one other act on its books, St Etienne, but they 

Flowered Up: on the 
will continue to be handled in- dependently. Barratt says he will also retain existing deals with independent pluggers and strike forces. "This deal means we can 
more effectively while still re- taining our autonomy," says Barratt. 

Columbia A&R director Rob Stringer says the deal with Heavenly is something he has wanted for a long time. "We've been talking to Jeff ever since we signed the Preachers," he 
The first product through the new deal will be released this spring. 

HI in summer 
festival plan 
Radio One is planning a Rock Proms festival in the summer as part of a year-long celebra- tion of its 25th birthday on September 30. The event, expected to in- clude dates in Northern Ire- land, Wales, Scotland and England, will run throughout July and August, Controller Johnny Beerling also hopes to hold a special public party along the lines of last summer's Japanese Festi- val spectacular in Hyde Park. Beerling also revealed this week that Radio One's weekly reach for the year to autumn 1991 was 2% up on the previ- ous year to 29%. The rise is sparked by an increased listenership of the breakfast show, which records a 2% boost in audience share to 

WH Smith's decision to pull out of vinyl can have come as no surprise in the business. With the old LP now accounting for just 3% of album sales at the chain — compared with an 8% industry average last week —Smiths was left with little choice. It can only be a matter of time before its rivals follow suit, though specialists undoubtedly see a bit more mileage in the format yet. What was surprising, however, was the huge media coverage the Smiths' decision provoked. Inevitably the issue of CD pricing reared its head, most notably with Jonathan Ross giving Rob Dickins a going over. Unfortunately for them, those who like to knock the industry's pricing chose the worst possible time to make their attack. For Smiths' decision is a result of the public voting with their wallets and declaring once and for all that CDs are good value for money. WH Smith says at least some of the space previously devoted to vinyl will be pressed into service for those boom products — computer games. With Nintendo and Sega software costing around £25 a throw, perhaps the snoopers of the Consumers' Association should start sticking their noses in there instead. 
There will be a good few record people casting jealous eyes at those astonishingly buoyant video figures. Market growth of 42% would be marvellous going in any year, but in the context of the slump of 1991, it is damn near miraculous. The video industry as a whole deserves credit, but thanks must go most of all to Buena Vista whose Fantasia has now sold more than 3.2m copies in just nine 

No mean feat for a 50-year-old film. 
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Dance music is certainly enjoying its most healthy period with sales the best they have been and the standard of product particularly high. The real winners have been the independent labels. They have found their feet and are giving the majors a run for their money in the Top 40, paving the way forward with fresh ideas on selling records. In these days of little money, we are forced to keep costs low. But even with a low bottom line you can soon break even and begin to show profit by selling relatively few units. The emphasis then lies with actual sales rather than chart positions. Everybody seems to be chasing Top 40 hits but it's nice to think that if that doesn't happen, then selling five or six thousand units will suffice. With majors, there is a natural emphasis on chart profile and it becomes all 
trying to achieve it—you can forget the bottom line! One of the main problems with dance music is the volume of product on the market. Yes, there are more sales but consequently more artists to share them between. Also, the huge number of white labels, indie and major releases, European and US imports, make DJs' lives a lot 

But despite the problems, it is the smaller labels that show more efficiency and effectiveness. It's also the independent distributor 
with its market place and the independent retailer who shows more expertise behind the counter. As with other musical genres, majors often look to the indies for new dance talent and if those acts are not long terra, then dance compilations are a good alternative. But that said, I'm sure 1992 will sec the best UK dance acts rise to the top and begin to sell albums — not just in the UK but around the world. Rob Mauley is head of Circa's dance departmenI and runs the Union City Recordings label. 

NEWS 

Big Ufa hit stirs rival s passion 
The legal dispute over Blue Pearl's (Can You) Feel The Passion has flared again with Big Life accused of hijacking another company's remix. Vinyl Solution claims the single, reworked after the promo was banned by the High Court, still contains parts of its Bizarre Inc hit Playing With Knivc 

But the claim for royalties is dismissed by Big Life, which says the record is now totally different from the original. 'This is just Vinyl Solution being bitter because it is a hit," says Big Life A&R direc- tor Tim Parry, (Can You) Feel The Passion debuted last week at 26. The original Big Life promo 

was a remix of Playing With Knives by Youth who is signed to the company's management wing. It was issued after Vinyl Solution rejected it despite paying for the session. "Feel The Passion has been re-recorded and is entirely original — the melody was written by Youth and Blue Pearl singer Durga 

McBroom," says Parry. But Vinyl Solution co-direc- tor Alain Delamata claims that parts of Blue Pearl's back- ing infringe Bizarre Inc's copy- right, "It is not a sample but a version",'"^Ke says. "FTSymg With Knives e ed the chart at nine peaked at four. 

PolyGram boost 

for Brits album 
PolyGram is to take on the potential sales of 300,000. But rector Ian Wiener says the Brits Awards album after Tel- O'Brien says it has declined video will focus only on main- star, which has produced the each year since a 1989 peak of stream nominees. And Poly- album for three years running, 150,000. Gram head of TV projects declined to bid for the contract. "It is difficult to sell a compi- Brian Berg says the album A steady decline in sales and lation like this and a fresh ap- will contain a similar mix to overcrowding in the compila- proach may be good," says the Now! series, with between tion market have killed off the O'Brien. 28 and 34 tracks, project's appeal, says Telstar The double album, The The Brits show will be the managing director Sean Awards, is to be released on subject of a high profile in- 

Reggae in top 
venue switch 
The British Reggae Industry is moving upmarket by staging its 11th awards event at the Royal Albert Hall. For the past two years, the annual ceremony has been held at London's Empire ball- room but organiser and foun- der Tony Williams says; "We've been practically every- where else and it's about time we went a bit upmarket." Williams is now approach- ing potential sponsors in a bid to secure financial backing. Promoter for the April 24 event is Topline Entertain- 

O'Brien. February 3, two weeks before store campaign, with hanging But organisers say this the show. TV advertising will banners, display boards and year's new-look show will be run in conjunction with cut-outs of the new statue logo, boost appeal of the TV-adver- Wienerworld, which is to re- 500,000 brochures are also Used album and video. lease a video compilation on being prepared for free dis- Brits executive director Lisa the same day. tribution with record pur- Anderson says the album has Wienerworld managing di- chases at Bard-member stores. 

A 

Luxembourg in Elmpysh 
Radio Luxembourg is to spend ager John Catlett. moting of the concept of satel- £Im to persuade listeners to "Only 2m UK homes have lite radio," he says. "Even tune on satellite after the sta- dishes and it would be foolish many retailers selling satellite tion dropped its medium wave to believe all of them use them dishes fail to realise you can frequency last month. to listen to Radio Luxem- use them for radio." The station's 2.4m UK lis- bourg," he says. Cable companies in Wind- teners can no longer pick up A publicity campaign will be sor, Aberdeen and Croydon broadcasts since the move to run through trade magazines have taken the Radio Luxem- the Astra satellite on Decem- and meetings with satellite bourg service along with some ber 30. dish retailers and cable student radio stations. While some are expected to dealers, aiming to restore the The changes have also seen tune in to Luxembourg's short station's UK audience within the station's London-based wave band, the station will two years, he adds. sales team disbanded, in fa- have lost the majority of its lis- "We know we will have vour of the Paris-based agency teners, admits general man- much trail-blazing and pro- Information Publicite. 

Deutsche Grammophon is launching a major push to propel Placido Domingo from the world's second most famous tenor to egual billing with Pavarotti, miles Phil Sommerich. The campaign starts in February with the release of a 20-title Domingo Edition of opera excerpts and songs, to be lollowed in June by a TV-advertised album, coinciding with the tenor's appearance at Covent Garden. 

Brfan who? Press passes on stars 
It may seem as though he has been the year's only talking point, but to the world at large Bryan Adams has been just a little less interesting than Or- pington MP Ivor Stanbrook, And Cher, despite movie and chart success, is level peg- ging with Barbara Cartland. The lesson in relative values comes courtesy of the Sunday Times' survey of 1991's most mentioned names. Its chart shows Prime Minister John Major to be top of the pops with the UK press while Home 

MUSIC'S HOHEST NAMES 
Number of times mentioned in UK newspapers In 1991. (Brackei note position). is de- 
1 MADONNA 1,105 (26) 
2 MICHAEL JACKSON 41 9(54) 
3 CHER 218 (71) 
4 KYLIE MINOGUE (75) 
5 JASON DONOVAN 166 (77) 

| Source; Sunday Times   

Alone star Macauley Culkin comes in at 100 with a bullet. Meanwhile, music's leading light, Madonna is sandwiched between Gary Lineker and La- bour MP Roy Hattersley in 26th position. With 1,105 mentions, her tally has risen 35% above her 1990 score, lifting her 28 places above Michael Jackson. The Epic star has improved his score, too, doubling the mentions he merited last year. That's more than can be said for Kylie Minogue, the only 

pop star whose fame seems to be fading. Kylie's tally of 173 is down a quarter on 1990's level, leav- ing her just one place ahead of Jason Donovan positioned at number 77. And hot on their heels is music's highest climber, but it is a success story that leaves no cause for celebration. Freddie Mercury's prema- ture death saw the number of mentions for the Queen singer rise 1,084% above the previous year's total. 
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NEWSFILE 
NEWS 

Young heads 
housewives 
choice chart 
Paul Young has come out top of the first Radio Two easy lis- tening chart. Young's Columbia compila- tion From Time To Time was number one in the Top 20 com- piled by ERA. The first chart, broadcast on the Ed Stewart show last Mon- day, was based on Gallup sales data with ERA selecting al- bums appropriate to the Radio Two music policy. Radio Two head of music David Vercoe says the chart has met with positive reac- tions from the industry and 

EASY LISTENING TOP 10 

3 Enya —Shepherd Moons ~WI 
n Donovan/London Cast— ph ... — Really Useful a Ross — The Force Behind The er —EMI jus —Moods-Virgin jus-Two Rooms-Mercury jus — Love At The Movies — 

Sony signs op 
Burton lawyer 
Sony Music has recruited for- mer Burton Group legal ad- viser Richard Folding as its new legal affairs manager. Folding spent three-and-a- half years at Burtons and was at the Consumer's Association for a year as a lawyer. At Sony Music, he will re- port to director of legal affairs Jonathan Sternberg and will be responsible for advice relat- ing to commercial law, dis- putes and litigation. 

UK hopes for Grammies 
Seal and Jesus Jones lead the UK contingent at the Grammies this year. They are among a total of 11 UK nominees for the awards to be presented in New York on February 25. WEA's Seal is named in the best new artist category as well as the best male pop vocal performance section for Crazy alongside Epic's George Mich- ael for Freedom 90, Jesus Jones are named as Jesus Jones: contenders for the best alter- native music album for Doubt, a section which also includes Elvis Costello's Mighty Like A 

Rose (WEA) and Richard Thompson's Rumour And Sigh (Capitol). 

The EMI group are also nominated for best pop per- formance by a duo or group for their single Right Here, Right Now. The Commitments soundtrack (MCA) is also nominated. Other UK nominees are Motorhead's 1916 album (Epic), best metal performance category; Yes for Masquerade from Union (Arista), best rock instrumental; and Steel Pulse's Victims, best reggae album. Many top UK releases came too late for the Grammies Sep- tember 30 deadline. 

Sage quits as DG 

blocks jazz plan 
Deutsche Grammophon direc- tor Mike Sage is quitting' at the end of January after 20 years with PolyGram, writes Phil Sommerich. One reason for Sage's depar- ture is the shelving of plans to put jazz product under the PolyGram classical division's 

"I was disappointed when that didn't materialise and that is one reason why I de- 

cided to go," says Sage, a jazz buff who used to play double bass with a trio. "I am hopeful that the idea will be started up one day and then maybe I will get some consultancy work," he says. "PolyGram has some excellent material on the Verve and Mercury labels and it has never really been exploited in this country. "I am taking a month's holi- 

day in Australia to relax and rethink my life," he adds. Sage first joined PolyGram as a salesman for Philips, later becoming label chief before switching to the same post with DG two years ago. Peter Russell, director of PolyGram's classical division, says he is sad to see Sage go and wishes him well in his fil- er. No yet been appointed. 

New magazine targets rook fans 
A new mainstream. rock monthly is to biTaunched April by the publisher of Metal Hammer. Rock Attack will be aimed at fans of adult-orientated guitar rock ranging from Simple Minds to Bryan Adams and Genesis. Parent company Rock Team's group editor-in-chief 

Harry Doherty says: "I confident we have targeted a market that is not catered for. "Vox and Q are more life- style-based coffee table titles. Ours will begin and end with music for the real fans." The pan-European title is aimed at 16-35 year olds and has a sales target of around 250,000 with an expected UK 

circulation of 50,000. i will stai fetal Hammer to run the new title. He is replac- ed by Howard Johnson. The launch follows an ex- perimental pilot issue distri- buted over Christmas. Mar- keted as a Metal Hammer special, Rock Attack achieved 35,000 UK sales. 

Promoter Raymond Gubbay intends to work with the Royal Opera on another series of Christmas operas at Wembley Arena despite only 40% turnouts at some of the 10 Turandot shows this month. 
Pickwick has been appointed the exclusive supplier of Euro Disney book and tape stories and other Disney product including CD and cassette soundtracks. 
RCA/Columbia is set to release the Kennedy rape trial coverage on video next month. The 90-minute video contains court scenes and the face of Patricia Bowman, which was obscured on TV. 
The Songwriters Agency is linking up with Sawmills Studio in Cornwall to provide a total in-house demo tape 
Nominations for the 37th annual Ivor Novelio Awards, organised by Basca and sponsored by PRS, are due in by Friday. The event takes place on April 15, Phone Basca on 071 436 2261 for details. 
Unsigned acts feature in two new childrens programmes on BBC TV. Hangar 17 will feature a battle of the bands slot on three of its shows while 100% will feature videos by unsigned acts. 
Rob Manley is the A&R man responsible for R&B projects at Circa and not A&R manager as stated in MW (Jan 11). Matthew Austin is head of promotion and not Simon Gavin. 
Music Week news editor Nick Robinson moves to Island Records today (Monday) as head of press, replacing Amanda Freeman. Editor Steve Redmond says: "Nick has been a key member of the team and we shall all miss him, but wish him all the best." A replacement will be announced shortly. 

BE MY FRIEND 
PEOPLE GET READY 

NEW RELEASE 20.1.92 g| 
BUMP 101 ALL FORMATS PRODUCE RECORDS. DISTRIBUTION PINNACLE 

H A 
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LETTERS 

g there is life north of Leeds 

Runrig show 

'among best' 
Is there life beyond Leeds? Does the UK extend further North than this? I am pleased to be able to tell you it very definitely does. Indeed, a major gig omitted from "Last Year's Top Gigs" (MW, Dec 21) took place in that very part of the country — Scotland. I refer, of course, to Runrig's Midsummer's Night concert at Loch Lomond. On June 22, 1991, Runrig played to 50,000 people with all the tickets selling out be- fore any support acts were 

announced. 1991 also saw them play sell-out shows throughout Europe, including two major concerts at Edinburgh Castle (16,000 people) and three at Hammersmith Odeon. Regular Music, promoters of the Scottish shows, tell me that Runrig has been the fast- est-selling ticket they have ever handled. Judy Totton Judy Totton Publicity 130 Elgin Avenue, London W9 

C4s Saw point 
mistaken to attack Channel 4's decision to sched- ule a programme featuring the Saw Doctors on New Year's Day. (Comment, last week). The Saw Doctors have con- sistently proved themselves to be the most popular band in Ireland in 1991. They have had five top five singles, a best-selling album, numerous sell-out live appearances in- cluding the prestigious Point gig on New Year's Eve, oh, and 

the best-selling single the history of Ireland! C4's audience includes Northern Ireland as well as the million-plus people in this country of Irish descent. I for one am glad that Chan- nel Four has the courage to give bold scheduling to some "new-to-some" music. Aren't you? Steven Dock Granada Television Manchester M60 

Warner's winners 
As the Christmas rush has now died down it gives us time to reflect on just how good our record industry was over the hectic period. Once again Warner Music come out top with their superb 

mended, especially with virtually a 99% completion. I was faxing orders to them as late as 3pm in the afternoon and they still arrived at 9am the next day. Good on you, Warners! Defi- nitely the dealers friend. Paul Assirati, See These, 12A Pottergate, Norwich 
Virgin glory 
We were thrilled to see both Golem and the Mystery Sonatas in the year's Classical Top 10 (MW, Jan 11). However, we have to grab the glory here away from L'Oiseau Lyre — who were credited with the latter. Paula Morris Virgin Classics, London W9 

TALENT 

US tours convert 

Alchemy to gold 
There can't be many bands with over 750,000 album sales to their name who spend their Thursday nights in a resi- dency in a Marylebone lapas bar, but that's the lot of Acous- tic Alchemy. They are a band based not surprisingly on an acoustic guitar duo, Nick Webb and Greg Carmichael. Their last four releases have topped the US contemporary jazz and new adult contemporary charts, and they were even nominated for a Grammy last year. But being British, success in the US is not easy to maintain. Acoustic Alchemy have spent the past four years touring to promote each new album. The first three lost money, but as Nick Webb says, "we sold a hell of a lot of product." That is the rationale of tour- ing, but there are a lot of prob- lems to overcome. Getting into the US can be difficult: clearance has to be negotiated by a visa broker, says Webb. "You have to prove that you have a body of your own work to promote," he says, "and you need a contract for the start and finish of the tour." Once in the US, the crew is kept American and to a mini- 

Tour manager and sound en- 

Acoustic Alchemy: sponsorship 
gineer Steve Jones has a roadie and a guide for the in- house lighting engineer. They tend to use in-house PA sys- 

Local agency Monterrey Peninsular organises the dates six months in advance, and the band tours after six weeks radio play of their latest re- 
Ticket sales are enhanced by local radio sponsorship and promotion. The band are paid a flat fee at two-thirds of the gigs and a percentage on the rest. Mer- chandising sales of several hundred dollars a night helps 

ease the financial burden. The biggest cost, aside from the three session members of the band, is the $400 per day for tour bus and driver. It would be cheaper to use local musicians but, as Webb points out, "We've always tried to use the musicians who played on the albums to get a better standard of playing and 
Accommodation, however, is not a problem, because hotels are cheap and often the promo- ter will foot the bill. But the key to breaking even is sponsorship. Acoustic Alchemy has a "unique" deal with American Airlines, which flies the band and crew business class round the States, and help from hard- ware manufacturer Pioneer. This year Acoustic Alchemy will release two albums on the MCA-subsidiary GRP, one of new material, the other a remaster of their 1982 demo. With tour support the latter should sell more than 100,000 copies, says Webb. Big sales and jet-borne tours of the US are a world apart from a humble London nightspot, but show that tour- ing of the US is still viable for bands with an independent frame of mind. Neville Fanner 

STUDIO ACTIVITY UPDATE 

EXECUTIVE 

KEVIN BROWN Chrysalis 

PROJECT 
MAIRE 

COMPANY 
EXECUTIVE 

EXODUS Capitol Inc. Battery, London Tracks (US) Chris Tsangarides William Howell 
FEAR OF GOD Warner Battery. London Tracks Brothers (US) Chris Tsangarides 

THE HIGH London Metropolis, Tracks Russell Stone London Chris Kinsey 
Confirmed bookings week ending January 10. Source: ERA 
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MOTOWN 

THE SOUND OF 

YOUNG AMERICA 

AROUND THE WORLD 

Detroit 
T 

Los Angeles 
T 

Hammersmith! Doivctor 

From January 6th 1992 all new Motown releases will be marketed and distributed by Polydor. 
Our first album releases now available are; 

ih 
Boyz II Men Cooleyhighharmony Double Platinum hot, hot seller in USA Contains two US top 5 Hits; "Motownphilly" "It's so hard to say goodbye to yesterday" and upcoming single "Uhh Ahh" 

Another Bad Creation "Coolin'at the PLAYGROUND / ya know" Another double platinum hot, hot seller in the USAl Contains two recent US top 10 hits "Playground" and "lesha" 

The Temptations Milestone Brand new milestone album (their 50th) CD and cassette formats contain hot new UK remix of the first single "The Jones"'- not previously available 

Coming soon Shanice "1 love your smile" rei "Inner Child" - the album 
Order from PolyCram order desk (081 590 6044) or your PolyCram sales rep. 



MARKET REPORT 

Mixed reviews for the movie shouldn't slop the soundtrack album, Bill & Ted's Bogus Journey, from making a decent showing at retail. Comprising a dozen previously unreleased rock and metal cuts, including the current Kiss hit and stellar contributions from Slaughter, King's X, Megadeth and Winger and axe hero Steve ^ai. it should attract a large number of denim and leather-clad punters, as well as the occasional filmgoer. Skimming the cream off More Protein's output to date, Closet Classics Volume 1 shows that Boy George's label is more than just an indulgence, with some seminal rave classics, notably E-Zee Possee's Everything Starts With An "E", as well as George's pseudonymous Jesus Loves You singles One On One, After The Love and 

Generations Of Love, the latter sporting more influences than can be expected from even a Karma Chameleon. Pickwick heralds the new year with Golden Hits Of The Sixties, a superb three CD boxed set consisting of 57 hits leased from PolyGram, many of them not previously easy to find on CD. Pure pop, with a fair number of chart-toppers, including Georgie Fame's Yeh Yeh, Thunderclap Newman's Something In The Air and the Bee Gees' Massachusetts. From the 
assembled a superior collection of early Rod Stewart material spanning the first half of the Seventies, including the sublime Handbags And Gladrags, penned by former Manfred Mann lead singer Mike D'Abo. A compilation focusing 
The Ultimate Rave from EMI/Virgin/PolyGram is a cross-section of recent dance hits. Though it is afflicted with the same 

chronically overused core tracks as numerous other similar compilations — Rozalla's hits, for instance, both get another outing — the marketing muscle that makes the Now series so successful shouldn't find that too much of a problem. 

TORI AMOS: Little Earthquakes (East West). Hot on the heels of her sleeper single Silent All These Years, which gnawed at the bottom end of the chart for weeks without ever really getting away. Tori delivers her stunning debut album. Tori's songs are at once easy to appreciate, and very complex, with sweetly sung but often impenetrable 
Singles 
Eleven years after her original was a hit, Sharon Redd augments DNA's new version of her classic dance single, Can You Handle It. Speeded up slightly and 

DNA: bright and breezy 
with modern instrumentation, it's no match for the original, but is a bright and breezy chart contender nonetheless. Meanwhile, Rozalla shoots for her third straight hit with Are You Ready To Fly. In parts maybe a little too much like Faith (In The Power Of Love), it once again manages to combine a lot that's good about pop, garage and rave in a variety of mixes, of which the one which works best — and resembles her previous singles least — is the Tekno Mix. 

single, a remake of Chairmen Of The Board's Give Me Just A Little More Time. Comparisons with the original as sung by General Johnson are futile, but Kylie acquits herself well. Already raved about elsewhere, Marathon's Movin' is highly endearing. The German group sound anything but European on a warm and soulful garage groove, which is a perfect companion piece to the Shay Jones/Kym Sims creations of Steve Silk Hurley, though mixed by Britain's own Dave Lee. 
CHIC: Chic Mystique (Warner Brothers). Nile and Bernard roll back the years and encore their ground-breaking Seventies act with a typically magical and sophisticated blend of smooth strings, funky low register bass and creamy vocals. Tight, taut and economical, and updating their sound just enough to stand a chance of success. The good times are back. Alan Jones 

Rossini was not as prolific and is not as popular as Mozart, but the industry is off to a fly- ing start in marking his bicen- 
Decca starts with two two- CD reissues in its Grand Op- era series. The Barber Of Se- ville conducted by Silvio Varviso, with Teresa Berganza as Rosina, and a Florence-based Cinderella conducted by Oliviero de Fabritis, and follows up next month with the stunning Cecilia Bartoli on an album of arias for Rossini Heroines, plus a World Of Rossini compi- lation disc featuring Bartoli, Pavarotti, Leo Nucci, Joan Sutherland and Marilyn Horne. The Bartoli disc will chime in with a South Bank Show ITV programme on Rossini's birthday, February 29, when there will also be re-promotion of the mezzo's recording of the Barber, while for May there is a new disc of Rossini overtures from Charles Dutoit and the Montreal Symphony Or- chestra. Deutsche Grammophon next month records a starry Barber, with Placido Domingo and Kathleen Battle, Claudio 

Abbado conducting the Chamber Orchstra of Eur- ope, for rush release in the au- tumn, to be followed by a series of Rossini one-acters. EMI launches its bicenten- ary effort with a two-disc Best Of Rossini mid-price box in February, RCA starts with a recital disc from Horne includ- ing many rarities among its 22 Rossini songs, while Sony has four complete-opera reissues due in mid-year: 

NICOLA HALL: Virtuoso Guitar Transcriptions. Decca. Memories of a young John Williams are conjured up by this astonishing 22-year-old, not just in the dexterity with which she accomplishes a seemingly impossible Paga- nini Caprice and the Bach Partita in D minor, or the rich colour she brings to Albeniz and Falla, but also the musi- cianship which brings a percussive piano-like sound to a Rachmaninov prelude. Phil Sommerich 

One of the most successful new dance labels of last year, Pulse 8 kicks off 1992 with a flurry of strong new releases. There is the rough and ready hard- core of Karnage by former DMC champion Reckless (LOSE19), while from the more poppy end of the rave spectrum (which should logi- cally be known as softcore) comes Stand Up by Rave Na- tion featuring Juliette (LOSE18). Both of these are due out on January 20, while the follow- ing week sees the release of 

/ 

M Reckless: rough and ready 
Greed by Intuition featuring Keith Nunnally (LOSE20). This old Chicago deep house track has been given a range of new mixes to make the most of London's current penchant for garage sounds. Other dance singles due out in the next couple of weeks and worth ordering now in- clude T99's Gardiac EP (Em- phasis/Columbia 657688), fea- turing more of their epic hard- core which is beginning to be- come a bit passe but should still chart; Soul Magic by YBU featuring Jonell, a funky soul single licensed from Bel- gium's SSR/Crammed Discs (SpIishyRhythm King SPLISH3), and What To Do by Regime, a classy production by Jolley Harris Jolley on their Repro label (12ROSX01 via BMG). 

YOTHU YINDI: Treaty (Hol- lywood JIWD115). Unavoid- able in certain London clubs towards the end of the last year, this imaginative Austra- lian dance track finally gets a UK release. It is the work of an eight-piece multi-cultural band that fuses didgeridoo with modem rhythm and lyrics in English and Gumatj about aboriginal land rights. It might look an unlikely com- bination on paper, but it works brilliantly. Andy Beevers 

The accompanying booklet to Line Records Volume 50 of its Rockfile compilation series — devoted to pre-British In- vasion US rock and pop — is 

ential reading for dealers. :omes complete with an in- dex to all 50 CDs in the series and there's no better argu- ment in Line's favour as being the compilation series. Once you know about it, the series sells itself. The company's plans are ambitious; the current idea is to extend the 50 CDs and 800 tracks to 150 CDs and 2,400 tracks. All the tracks are orig- inal recordings and the remastering is top class. Obvi- ous people are missing — Elvis and Phil Spector, for example — but then they're missing from most compi- lations. The series leans a touch too much on the likes of Connie Francis (who has 24 tracks spread through the series!) and Frankie Avalon (12 tracks). But, ironically, the omis- ions are far more positive. It hardly touches on R&B (which is well documented elsewhere) and has no British recordings (again, Brit r'n'r is well repre- ented elsewhere). There are a few silly inclu- ions but all-in-all, the Rockfile series is excellent. If you're planning to recreate 1956-63, it's the only series to go for. Moreover at 16 tracks per CD and a recommended re- tail price of £11.25 the series a good deal. 

VARIOUS ARTISTS: Rockfile Vol 50 (BLCD 9.01020). Simply because it has the index. Otherwise any volume is an equally good starting point. All Line prod- uct is distributed by Connifer Records. Phil Hardy 
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