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Smiths to seal Virgin pact 
WH Smith and the Virgin Group are expected to seal their joint venture plan for Virgin Retail next week after getting the all-clear from the Office of Fair Trading. The deal will see the Mega- store chain forge closer than expected links with WH Smith's Our Price Music. Plans include moving Vir- gin to Our Price's new Kew HQ, a common point-of-sale and ordering system and poss- ibly even the combination of buying power. The agreement will estab- lish Virgin Retail as a 50-50 

joint venture, with WH Smith buying a 50% stake in the company. Our Price chairman chair- man Neil Thomas says the move is part of the group's bid to challenge its competitors head-on. "We want to have a large store in all the large towns and cities," he says. Virgin Retail MD Simon Burke says he does not expect any interference from WH Smith in the day-to-day run- ning of the company. And al- though the two chains will compete in many towns and cities, there are no plans to de- 

1 
Burke; 'no common look' velop a common look or mar- keting strategy. "There is no question of this business developing any simi- larities to Our Price. That would negate the value of 

The deal was given the go- ahead by the OFT last month. It increases the WH Smith group's overall albums market share to around 30%, accord- ing to BPI data. In singles, its share rises to 23%!, with video share boosted to around 30%. Under the link-up, Our Price stores are to be limited to sites of less than 6,000 sq ft in towns of around 100,000 population. Virgin, which currently has 14 Megastores and 12 Games stores, will open 35 more 

Megastores in cities with a population of more than 200,000 once sites are found, says Thomas. Around six stores are planned this year and six more in 1993. Thomas says there is vacant space at Our Price's HQ which Virgin will move into, and the companies' two separate point- of-sale systems are also being looked at. "We get buying teams together to figure out if there are any benefits in having joint terms," he adds, WH Smith results p5 

Strike blocks chart Striking broadcasters have frustrated the launch of the new Irish chart. The first chart was to have been broadcast yesterday (Sunday) on RTF's national radio station, 2FM. But a tech- nicians, and journalists, walk- out has disrupted the entire network, with no sign of an early settlement. Gallup will i 
Hit mixers 
leave PWL 
Top programming and mixing team Phil Harding and Ian Curnow have left PWL, the studio where they made their name on some of Stock Aitken Waterman's biggest hits. The duo open up shop tomor- row (Tuesday) in one of Strongroom Studios' new cus- tom-built production suites (MW, Dec 14), Harding and Curnow work- ed on PWL hits from the likes of Rick Astley and Kylie Min- ogue, and more recently mixed three of Jesus Jones' four hit singles, Harding emphasises that the parting is amicable. The duo can be contacted on; 071-729 6165. 

search the chart for the Irish Federation of Phonographic Industries but it will not be made public until a high-pro- file launch can be arranged. Talks are still underway with RTF over a TV broadcast of the run-down, possibly as an add-on to Top Of The Pops which the station buys from the BBC. Peter Price, managing direc- 

tor of Warner Music Ireland and chairman of the IFPI, says: "It is a pain, but we will have to put it on hold." Ireland's chart is currently compiled from ship-out fig- ures. The new chart will be based on data collected from 50 stores. In the final trial week, Wet Wet Wet's Goodnight Girl was the top single.  

£68m Pickwick 

sticks to music 
Carlton Communication's f68m purchase of Pickwick is set to re-shape the company with a giant video distribution arm overshadowing its music division. But top brass at both com- panies have moved fast to quash rumours that Pick- wick's music operation will be scaled down or sold as a result of the purchase. At present music accounts for 60% of Pickwick's profits and 95% of distribution out- side the UK. Analysts studying the take- over bid point out that Carlton 

fer centres instead on Pick- wick's distribution strength as a base for Carlton's planned expansion as a video and TV production conglomerate. But Carlton Communica- tion's managing director Keith Edelman says: "We want to do exactly what Pickwick does now. I don't see video outgrow- ing music." And Pickwick chairman Ivor Schlosberg says: "While I am running this company audio will be every bit as im- portant as video." Carlton coup p4 

Queen LF nets 11-star award 
Parlophone's 'Queen Greatest Hits was classified H-times platinum on Friday, putting it ahead of Dire Straits' 10-star Brothers In Arms to achieve the highest yet registered UK 

ship-out. Although the award represent a total ship-out o 3.3m copies since the album' 



MANIC STREET PREACHERS 
The Debut LP • MC ° CD 18 Tracks including The Hit Singles YOU LOVE US • LOVE'S SWEET EXILE • STAY BEAUTIFUL 
Release Date: 10th February 

- Marketing — LTA Poster Campaign • Extensive Press Advertising • 18 Tracks At Special Prir-e. Limited Edition Double Vinyl Gatefold • Major Display Campaign At Retail • Three Top 40 Singles 
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COMMENT 
NEWS DESK: 071-620 3636 SMEWS 

Watchdog raps hip hop show 
The Radio Authority has effec- tively outlawed hardcore rap and hip hop by upholding a lis- tener's complaint likening the genre to pornography. Following the complaint about material broadcast on Capital Radio's Rap Show by DJ Tim Westwood, the sta- tion's head of music has agreed to more rigorous censorship of the music played, "This reminds us how care- ful we have to be with this kind of music," says Richard Park. But he underlines the con- 

tradictions in trying to tame rap. "You cannot do a modern street-style radio show and re- move that element. It is part of the music." Park says Westwood will now be urged to ensure offen- sive words are masked or loop- ed to play backwards. "Now in- stead of saying fuck we have to make sure it sounds like 
Park told the authority that Westwood had not taken suffi- cient precautions on the show that led to the complaint. Island Records managing di- 

4<r 
"I feel there is going to be a general pressure applied to rap over this year," says Marol .who successfully fought the seizure of NWA product by the obscene publications squad 
"On radio in general it seems hypocritical that you have to bleep out swearing at any time though after 

Westwood: rapped 
rector Marc Marot believe authority's decision a broader trend. 

and ol x and violence a TV," he adds. Westwood's rap show is -oadcast between 00.30am part of and 2am. See Comment (right) 
Bard seeks 
DCC debate 
Bard is to have an urgent meeting next week with repre- ;s of PolyGram to dis- 
cassette format. The association is anxious to ensure the retail view is taken into account before the Sep- tember 1 launch of the format. Secretary general Bob Lewis says, "We want the format to succeed, but there are certain 

:r rather than later." 
Tower revamps 
medsa buyisig 
Tower Records has appointed major advertising agency Young and Rubicam to its me- dia buying account, thought to be worth around £l.lm last year. The retailer was forced to move after its previous agency London Media took on the HMV account. A Tower spokeswoman says, "We are keen to develop a new aggressive approach to co- operative advertising away from the traditional for- 

25 more stores 

for Farringdons 
Our Price subsidiary Farringdons has unveiled an aggressive plan to expand the UK's flOOm classical market. The three-store chain plans to add another five outlets by the end of next year, rising to a total of 25 by 1997. General manager Peter Cur- tis, who has now moved up to become Our Price's marketing and buying director, unveiled the plan at a presentation to suppliers last week. "We are taking the defini- tive specialist offering and putting it on the high street," he says. "It is quite clear from the research we have done that classical is undersold in the UK." As part of its push to grow the market, Farringdons is calling on suppliers to help fund a joint industry research project. Labels are being asked to contribute £3,000 each. "Nobody individually has 

PAPERCHASE MAN GOES 
Peter Curtis steps down as general manager of Farringdons today (Monday) in favour of Martin Longdon, previously operations manager at WH Smith's Paperchase subsidiary. Curtis, who joined the Our Price subsidiary in 
the resources to do this alone," 
happy to initiate something that everyone can benefit from. We are not going to make a profit out of it " The national in-home sur- vey of 1,000 adults would cover demographics, lifestyle, 
tastes and other leisure inter- 
tious welcome to the proposal. 

August from Woolworth, will concentrate on his role as Our Price buying and marketing director. Longdon is well-primed for Farringdons' aggressive expansion programme, having been responsible for opening nine Paperchase 
"Everybody recognises there is 1 for r earch i market," says Peter Russell, director of PolyGram's classi- cal division. "But whether we would want to undertake it with a retail group remains to be considered." EMI classical director Roger Lewis says, "Farringdons' in- 
are already involved in detail- ed research of our own, so we really need to look at this." 

Pop picker Robinson lands EMI label deal 
A&R pop specialist Peter Rob- inson is launching a joint ven- ture label with EMI Records which could see him returning to work with acts at Chrysalis, the company which he left IX months ago. The new label, Dome Rec- ords, is being set up as a 50-50 joint venture and intends to give EMI extra strength in pop, an area where it is cur- rently weak. Robinson who left at the end of his Chrysalis contract in March, will not work solely on the acts signed to his label. "It's quite likely that I will undertake some A&R for 

r^l 
'•■cred- 

it is understood that changes at Chrysalis have made such a return possible. Since he left the label EMI has taken control, and Paul Conroy, with whom Robinson clashed over A&R strategy, is to leave soon to become MD of Virgin Records. Although Robinson stresses that he will not concentrate on pop and dance to the exclusion of other types of music, EMI managing director Rupert Perry says: "Peter has a tre- mendous track record within a genre of music which we are not particularly strong in. He can fill that void." 

Robinson is currently look- ing for a base for the label, which will utilise EMI's mar- keting, promotion and dis- tribution strength. He expects to sign up to four acts within 81 Robinson was CBS interna- tional A&R director for seven years before joining RCA in 1983 as head of A&R, His big- gest successes were working with Rick Astley on his 6m- selling album and Five Star on their 2m selling second album. He joined Chrysalis in early 1988 where he worked with Sonia, Chesney Hawkes and Runrig. 

Their competitors won't like to hear it, but for the past year or so HMV has appeared to make the running among the larger record retailers. Its new stores and advertising have won widespread praise from record companies. But a look at this week's news shows the WH Smith group once more taking the 
With its Our Price, Farringdons, WH Smith and soon Virgin Retail brands, it is intent on having a presence in every area of record retailing. The advent of such a huge power block is bound to create fears among both rivals and suppliers. The latter in particular will be watching carefully to see whether Smiths attempts to negotiate terms on the basis of its total turnover. The biggest operator in the market is never going to be the most popular, but Smiths deserves a whole lot of credit for the investment it is putting into the market at such a difficult time. The Radio Authority's decision to uphold a complaint against Tim Westwood's Capital Radio rap show is misguided and ill-thought-out. There's no denying that some rap can be offensive, but the show that was the subject of the complaint to the authority is broadcast between 00.30 and 2am, more than three hours after TV passes its own taste and decency "watershed". If hardcore rap cannot even be played at that late hour, the authority is effectively saying it cannot be played at all. And it is placing a burden of "decency" (or rather, censorship) on radio far in excess of anything endured by any other medium. The decision will appall those engaged in the already uphill struggle to market rap in the UK. And for an authority which should be dedicated 

programming, it shows a remarkably narrow-minded attitude. 
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OPINION 

It's great that Midem launched its International Visual Music Awards with a category for TV music documentaries. In the TV market, music documentaries are underrated, difficult to obtain funding for and hard to sell. The fact that a documentary won the first Midem Grand Prix should particularly stimulate interest in those that 
or buy them for broadcast, to make more finance available for such projects. China Kocks is not likely to have won a prize in the UK. Most popular music programmes here are dominated by live concert footage and pop promos, consisting of fragmented, surreal images which are edited to go with the beat, or supposedly, with the content of the music. I'm not against beautiful visuals, but I'd like them to do more than just flash past looking pretty. At some point the audience for music must get bored with all those repetitive, flickering images. After all, the visuals could help them find out more about the music than just go along with the sound of it. Pop promos can also cost a pile of money to make compared with documentaries. Maybe the £120,000 spent on the average promo could be better spent on an hour-long documentary? China Rocks, which lasts 61 minutes, cost more than £150,000 to make. Just over 60% of the finance came from the BBC. The rest was raised by the director, the producer, associated producer, production company, lighting 
researchers. They financed the balance by foregoing the fees they would have earned from the programme, and by agreeing to be paid from income through sales. The faith they showed in doing so was, I think, and hope, amply vindicated by the awards won at Midem. H 0 Nazareth is producer of China Rocks, which won the first PolyGram -sponsored International Visual Music Awards Grand Prix at Midem. 

Connoisseur backs covers act 
Compilation specialist Con- noisseur Collection is releas- ing its debut single after sign- ing its first act, Big Daddy. The Los Angeles-based band, which specialises in rock 'n' roll and covers such as Bruce Springsteen's Born To Run and Dire Straits' Money For Nothing, are being licens- ed from the US label Rhino Records. A mid-price album, Cutting 

on February 17 with the single — a version of Madonna's Like A Virgin — following on Feb- ruary 24. Connoisseur managing di- rector Peter Summerfield says the label, launched four years ago, will remain "99.9% a com- pilations label" with no plans to sign any artists directly. 'The last thing I wanted to do is work with artists again," 
ing our artists 5,500 

miles away makes a lot of 
The agreement includes an option on further Big Daddy releases with an ongoing link with Rhino possibly including other licensing deals for art- ists such as The Monkees, and House Of Freaks. Big Daddy, who supported Gary Glitter during his winter tour last year, had a hit in 1985 with Springsteen's Dancin' In The Dark, 

Title strikes back 

in classics war 
Classic CD is to mount a vigor- ous counter-attack to Gramophone's new youth-or- ientated Classics magazine, writes Phil Sommerich. A 20-page free supplement, 100 Essential Classics, will be included in Classic CD's March issue, and from April there will be eight pages of ad- ditional reviews of mid- and budget-price issues, says Roger Mills, Classic CD re- 

The supplement, recom- mending 100 mid- and budget- price titles for beginners, will retail at about £2, Mills says. "We are not in the slightest worried about competition from Classics. Our readership research shows there is only a 25% overlap between Gramo- phone and Classic CD." Classic CD is also to make a second effort to publish in the US. Its previous US part- 

Classic CD: new supplem 
ner got into financial difficult- ies after three issues, but Clas- sic CD publisher Kevin Cox says he has confidence in new partner Musical Heritage, 25 years in the mail-order busi- 

Cox is confident ABC fig- 

ures will show Classic CD's UK circulation has stayed around 60,000, and aims to build global sales to about 100,000. • EMI is spearheading a dis- count voucher campaign in the March issue of Classics. Four hundred dealers have agreed to redeem 50p-off vouchers being offered for each of the 30 titles in EMI's Digital DDD mid-price series. "The idea is to lead classical music enthusiasts into the stores, not have them sitting at home listening to sampler discs," says EMI Classics mar- keting manager Chris Evans, referring to rival Classic CD's giveway cover disc. "EMI is funding the vouchers and we are delighted to be in the first to try this campaign, which no doubt other record companies will want to take up." 

Indie signs 
laser first 
Conifer is to become the first classical independent distribu- tor to market laser discs in the UK, after signing deals with Denon and Bis. writes Phil Sommerich. Richard Wenn, Conifer's classical marketing manager, says the first release from Denon's large LD catalogue will be in June, and Bis will make five titles available. A laser disc demonstration at Midem persuaded him to take on the titles, Wenn says. 
Four jobs go 
at Look In 
NME and Melody Maker pub- lisher IPG has cut four staff at children's title Look In, fur- ther highlighting the pressure in the youth publishing mar- 

The company has made four staff redundant, including edi- tor Colin Shelbourn, just days after the closure of BBC-own- ed Number One and a fort- night after Maxwell's Rage. 

Carlton coup nets Mi £3m 
Pickwick chairman Ivor Schlosberg stands to make a multi-million pound fortune from Carlton's takeover bid just six years after leading a management buy-in. Schlosberg steered the com- pany through the launch of sell through video and into European markets to see its 1987 value grow by more than 150% under the terms tabled by Carlton. His personal stake is now valued at over £3m, though he is committed to trading half of his 1.34m shares for Carlton 

Schlosberg plans to continue running the company and he is described by Carlton man- aging director Keith Edelman 

as a "highly impressive chair- 
In 1986 Pickwick had a staff of 160 and sales of over £llm a year. By 1990 turnover was £75m and the company had 400 employees in seven coun- 
"We have just kept our heads down and progressed," says Schlosberg. 'The secret is sticking to what we do well. That is distributing audio and video at budget and mid price to non-traditional outlets." Schlosberg, 44, came to the UK in 1983 to run the interna- tional division of a South Afri- can record company. One year after leading a consortium which successfully bought its way on to Pick- 

Schlosberg: shai 
wick's board, he floated the company. The sale was 55 times over subscribed, realis- ing a value of £27m. One of Schlosberg's first ma- jor deals was a distribution agreement with BBC Enter- prises which gave Pickwick 

the Watch With Mother titles, which sold 500,000 units. In audio Schlosberg puts the company's success down to repackaging product as soon as possible after its chart life has lapsed. Despite its 1991 PR coup with The Lover's Guide, Pick- wick had a bad year. Its share of video distribution slipped 27% to 11.6%. in the final quar- ter. In music the distributor took a 0.7% share. But despite interim profits falling to just £82,000 from £1.5m, the company has con- tinued to attract bids. "We have been courted by several offers. Carlton was the first one that was right," says Schlosberg. 
MUSIC WEEK 8 FEBRUARY 1992 



NEWSFILE 
WEWS 

Music stations 
tipped to lead 
IIMR2 bidders Music stations are expected to lead the bids for the UK's sec- ond national commercial radio franchise at the offer's closure tomorrow (Tuesday). Capital Radio is thought to be preparing an offer based on its own Gold format to compete with up to six other stations including proposals expected from Radio Clyde and Atlantic 252. Although 1NR2 is open to a talk-based format, a blend of AOR and oldies is tipped as the most viable formula. Capital Radio chief execu- tive Richard Eyre says the AM frequency, currently used by Radio Three for cricket com- mentary, has severe limita- tions. But he adds: "Look s of Gold vn, all on AM." ie of the The offer includes old Radio Three trai thereby cutting start so bids are expected to outstrip the £700,000 offered by 1NR ' winner, Classic FM. Media pl9. 

The BBC and Sunday Mirror will help promote Decca's charity single taken from the new Pavarottl In The Park al- bum, mites Phil Sommerich. Profits from the single, to be released on Feb- ruary 17, go to the Nationwide Football Against MS charity. 0 Sole Mio, featur- ed on the single, will be used as the charity's official theme tune in the run- up to the FA Cup. Meanwhile, the Pav- arotti in Hyde Park album is being sup- ported by a national TV campaign roll- ing out throughout February. 

Zomba's Howard 

to head publishing 
Zomba Management MD Ste- ven Howard is taking over as managing director of the group's UK music publishing interests after 11 years with he company. Howard will retain the man- agement company role he took over 18 months ago, reaffirm- ing the traditionally close re- lationship between the group's publishing and production 

'We will be carrying on as before but looking to get a bit more aggressive in making ac- quisitions. says Howard. "We are in the market for cata- logues as well as active song- 
Howard joined Zomba in 1980 as professional manager of publishing, after a two year spell in A&R at Chrysalis. He later became A&R director and managing director of Zomba's record label Jive. With writers Def Leppard and Bruce Springsteen releas- ing new albums this year and Zomba's publishing interest in Teddy Riley's songs on the Michael Jackon's Dangerous 

Howard: hunting for 
album, Howard says 1992 looks to be a strong year. Julie Sharman, general 
agement company, which rep- resents producers and engin- eers including Mutt Lange (Bryan Adams) and Martin Birch (Iron Maiden), will take on extra responsibility as a re- sult of Howard's new role. Fur- ther restructuring may be necessary, adds Howard. Peter Caisley, CEO of the group's publishing interests who joined the company from 

Chrysalis at the start of the year, says Howard's appoint- ment heralds a more settled period for the publishing arm. Howard replaces Jimmy Doyle, who resigned in Octo- ber. His appointment comes a month after BMG's pur- chase of 20% of Zomba Publishing worldwide in December. Silvertone founder Andrew Lauder also resigned in De- cember, but no decision has yet been taken about his sue- 

Slump hits Smith's profits 
A depressed music market was blamed for dragging down WH Smith's retail profits when the group announced its interim results last week. The figures, covering the six months to the end of Novem- ber 1991, showed both Our Price and the chain's own Sounds music department down on other areas. Sounds, with turnover up by just 0.8%, was the poorest sec- tor within the WH Smith chain, while Our Price's sales 

SMITH S RESULTS 
1991 (Em) % change Group lurno' ver 1,002.8 7.1 Group pre-lt IX profit 50.1 43.6 Retailing tur noucr 593.8 10.7 Retailing In 37.5 14.6) Figures covi er six months to November: iO 1991 

were down 0.5% oi 

and 1% in August. Group MD Sir Malcolm Field blamed the depression partly on the high price of CDs. Although more and more people are buying CD hard- ware, lowering software prices would increase sales, he says. "We have been putting pres- sure on manufacturers to cut prices," he adds, "We have been encouraging them to bring in more titles at £5.99 and £7.99 price points to fully capitalise on the market." 

Geffen group The Stone Roses have split with manager Garcth Evans, ending months of speculation. Late last year Evans was offered a six figure sum to manage Victory Records act The Apostles. 
The PRS was granted injunctions in the West Midlands last Wednesday against a publican and two shop-owners who entertained customers with copyright music without having PRS licences. 
Logic, the German studio and production company that launched Arista dance act Snap is to open a London A&R office headed by UK MD Conny Loehneysen at 75 Berwick Street, London Wl. Tel: 071434 2193. 
BMG releases its first Elvis Presley love songs compilation for many years next Monday to tie in with Valentines Day. From The Heart is backed by a £300,000 advertising campaign. 
Tape One Studios has produced a 12-page guide to CD applications to celebrate its tenth birthday, available free on 071 580 0444. Meanwhile the Association of Professional Recording Services (0734 756218) has published its latest guide to recording in the UK, priced £7,50. 
BBC2 and Radio Three are linking in a live, simultaneous broadcast of Mozart's opera Don Giovanni from the Royal Opera House on February 10, to celebrate the 40th anniversary of the Queen's accession to the throne. 
A report of the Financial Times' list of Europe's top companies in MW (Jan 25) stated that Bertelsmann was not one of the continent's Top 500. BMG points out, however, that as a privately owned company Bertelsmann did not qualify for the listing. 

Co 

m 

CONGRATULATIONS TO RICHARD, FRED AND ROB, (RIGHT SAID FRED) AND OF COURSE TAMZIN, GUY HOLMES AND GARY HOWARD FOR ALL HELPING TO ACHIEVE BOTH YOUR, AND OUR FIRST AMERICAN NO. 1 SINGLE! 
OUR OTHER CURRENT SUCCESSES INCLUDE CE CE PENISTON, 2 UNLIMITED, KYM SIMS, DIGITAL ORGASM, BLUE PEARL AND SHAFT 

COMING NEXT OPUS III CALL US WHEN YOU REQUIRE THE BEST ATTENTION FOR YOUR ARTISTE FROM EUROPE'S NO 1 DANCE MUSIC AGENCY 
MISSION CONTROL ARTISTS AGENCY 63 LANT STREET LONDON SE 1 1ON TEL- 071 417 70as FAX: D71 37S 0516 i, * 
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MARKET REPORT 

Albums 
Wunderkind Macauley Culkin's new movie My Girl is set to follow Home Alone to the top of the UK movie chart, and boasts a magnificent soundtrack, including the Temptations' title track — destined to become a hit single all over again — as well as venerable oldies including Do Wah Diddy Diddy (Manfred Mann), Harold Melvin & The Bluenotes' If You Don't Know Me By Now and undeservedly lesser-known but uplifting gems like I Saw The Light by Todd Rundgren. At 35 minutes, it's short, but very sweet. Less pleasing, but a likely solid seller, the soundtrack to Barbra Streisand's latest cinematic triumph. The Prince Of Thieves, houses 24 tracks, but only two of them feature the star 

Switching to new talent, 

Ingrid Chavez is the latest female to come under Prince's wing. A previous romantic liaison with Lenny Kravilz included a bizarre episode in which she wrote Madonna's smash Justify My Love, but relinquished rights to Kravitz. Her debut album May 19 1992 includes several songs in the same mould, with propulsive dance beats underpinning rhythmically spoken not really rapped — sensuous poems,with actual singing usually limited to choruses. Thinly disguised as Paisley Park, Prince plays on, produced and co-wrote several tracks, but it's Chavez's party, and one she hosts in a compulsive and bewitching manner. Don't write her off. 
DIESEL PARK WEST: Decency (Food FOODCD 7). With Paul Young's former producer Laurie Latham at the helm, Diesel Park West have matured considerably, and the fuller sounding, more commercial appeal of 

'V Diesel Park West: mature their current single Fall To Love (their most successful yet) is sustained throughout an album of well-honed material that nods towards stadium rock, yet retains a solid and tasty pop edge. 
Singles 
It was considered sufficiently noteworthy to have an album named after it, but Diana Ross's new single, The Force Behind The Power, is a decidedly ordinary and plodding song written by Stevie Wonder. Despite this, the record is likely to explode, with the 12-inch containing Steve 

'Silk' Hurley's hot and relatively Ross-free remix of You're Gonna Love It, another track off the album. Fellow veteran Tina Turner throws her hat into the ring too, making a typically throaty and overstated assault on Love Thing, a raunchy rocker premiered on her recent album Simply The Best. Paired with previously unreleased live and studio tracks, it's sure to reach mid-chart. More importantly, it will act as a useful reminder for Tina's album, which is already quadruple platinum, and should undergo a major boost when she features in the documentary The Girl From Nutbush at the end of the month. One of Europe's biggest hits last year, Army Of Lovers' Crucified was only 
released here. A bizarre pop/dance confection, both commercial and camp, it's certain to catch fire this time, with the newly-commissioned Hardcore '92 Mix adding a 

steely edge for dance fans. PWL's new credibility is likely to be boosted still further by Opus Ill's Fine Day. Based on a 10 year old single by Jane on Iain McNay's Cherry Red label, around which Tony King has built a new instrumental track, it's the nearest thing yet to an ambient rave. Watch it chase Kylie and 2 Unlimited up the chart. 
mmmmzrn SOUNDS OF BLACKNESS: Optimistic/Testify (Perspective PERSS 849). Optimistic was highlighted here when first released last year. But despite becoming one of the year's biggest dance hits, it somehow fell just short of the Top 40. This time, paired with the equally fine Testify, and in a bewildering variety of 
more popular in the clubs, and will give the 40-piece act the major hit it deserves. Gospel, soul and dance have never produce a more satisfying hybrid. Alan Jones 

Now that the Billboard charts are compiled from computer sales data, country music is re- vealed as a powerful contender in the mainstream US charts. Last week there were 191 
country albums vying for posi- tion in the Top 100 and Nash- ville-based record companies are responding to the buoy- ancy of the market by expand- ing rosters and creating new labels. This should have a positive knock-on effect for the UK. Capitol has now created a separate label — Liberty — for the phenomenomally success- ful Garth Brooks. His album Ropin' The Wind is out today with an impressive marketing campaign behind it. W H Smith has pledged to make Ropin' The Wind its record of the week while Our Price, Tower, Virgin and HMV are all carrying prominent in- store displays. Yesterday's In- dependent On Sunday carried a feature on Brooks and the February Q — out this week — also has extensive coverage of the man. A high level of press and radio coverage may be enough to dent the UK public's con- sciousness but it will take an appreciation of his dynamic live set to really clinch sales. This could come off if the CM A Awards show, which he domi- nated, gets its Channel Four screening in the near future. BMG Nashville has just cre- ated a new label for country acts — BNA, which is led by The Remingtons. Featuring former Bread member Jimmy Griffm, the band's eponymous debut is currently being rush- 

released in the UK and prom- ises to pick up healthy airplay on Gold stations. 
EMMYLOU HARRIS & THE NASH RAMBLERS: At The Ryman Reprise 7599 26664. This live LP marks Harris's return to an acoustic set. There's no doubt her voice has lost its stridency but it still weaves magic here when paired with fiddle, banjo and mandolin. The material, which spans Nanci Griffith's It's A Hard Life and Dwight Yopkam's Guitar Town, is given an easy laid back treat- ment but there's plenty of at- mosphere to sustain interest. Karen Faux 

wincing yet of Sony's frequently bizarre at- 
with Hush, an album partner- ing cellist Yo-Yo Ma with vo- calist Bobby McFerrin. The artists decided to work to- gether after a meeting at Leonard Bernstein's 70th birthday party, and the al- bum's 13 tracks include five McFerrin compositions. Other classic collaborations are the subject of two Teldec laser-disc releases — the long- awaited Christopher Nupen documentary on Pinchas Zukerman coupled with the performance by him, Jacque- line du Pre and Daniel Baremboim of the Beethoven Ghost Trio; and Nupen's view of Itzhak Perlman and Zukerman in concert at the Royal College of Music in 1976. Another Teldec LD re- lease is reclusive conductor 

Sergiu Celibidache directing the Munich Philharmonic in a performance of Prokofiev's Classical Symphony. Perlman pops up again on the Deutsche Grammophon re- lease list, partnering Kath- leen Battle in the unusual area of arias by Bach for so- prano and violin. Encore, too, Leonard Bernstein in two re- cordings of concert perform- ances with the Vienna Phil- harmonic made shortly be- fore his death; one features Bruckner's Ninth Symphony — Bernstein's only Bruckner for the yellow label — the other Sibelius's First Sym- phony. 
MEDTNER: Piano Con- certos Nos 2 and 3. Nikolai Demidenko, BBC Scottish Symphony Orchestra/Jerzy Maksymuik. Hyperion. Chandos's recording of all three Medtner concertos is due out any day, and, who knows, EMI may one day reissue the composer's own recordings, but it will be hard to beat Demidenko's dynamic account of these enthralling Rachman- inov-like outpourings of rug- ged, big-scale Romanticism. Phil Sommerich 

All the record companies seem to be back up to running pace after the Christmas break and will be deluging the market with good dance singles in the next couple of weeks. On the garage and soulful house front the ones to watch are: Helen Bruner's Gimme Real Love (Cardiac CNYT7), a classy US garage track that has been doing well on import 

and features excellent new re- mixes for its UK release as a six-track 12-inch Paris Red's Good Friend (Dance Pool/Col- umbia 656941), a poppy Cul- ture Beat production from Germany that has also created a buzz on import; Adeva's Don't Let It Show On Your Face (Cooltempo), which bene- fits greatly from Paul Oakenfold remixes and there are more to follow from Joey Negro; and Deep Freeze Pro- duction's Get Yo' Body (Go! Beat GODX68), a very tasty piece of home-grown garage. On the rave tip, ffrr's ffrreedom offshoot looks like scoring its third hit with its third release, DJ Seduction's double A-side featuring You and Me plus Hardcore Heaven. 
ALISON LIMERICK: Make It On My Own (Arista 614 966). After her commercially unsuccessful rave excursion with Malcolm McLaren, the diva who gave us the wonder- ful Where Love Lives returns to what she does best. This is an extremely catchy soulful song with dancefloor friendly mixes courtesy of Steve Ander- son and Tony Humphries. Andy Beevers 
Top of this week's pile of Blues, R&B and soul offerings are Love Songs (Ariola 261 855) from The Chi-Lites and Greatest Hits from Jackie Wilson (261 854). Both 16 trackers are in effect greatest hits, the former features the cool, thin tenor of Eugene Rec- ord set off by his landscape production sound and the lat- ter the Fifties shouting R&B 

Also from the Fifties comes the latest in Ace's repackaging the Speciality label, CDs from Sam Cooke (CDCHD 359), Lloyd Price (360), Floyd Dixon (361) and Don & Dewey (358). Best is the Cooke offering which centres on his gospel recordings with The Soul Stirrers. Play Touch The Hem Of His Garment loudly in your store and be be- sieged by punters. The Price features the singer's exuber- ant (but lesser) early sides and the Don & Dewey the frantic side of Speciality after Art Rupe had hit paydirt with Little Richard. Most interest- ing is the Floyd Dixon set. He's a journeyman at best, but like Saunders King, a wonderful reminder of the sound of small combo West Coast Blues. For more of the same see also Ace's Blues From Dolphin's (SDCHD 267) which features the likes of Pee Wee Crayton and Percy Mayfleld. Into the Sixties and soul and we come to Stax which Ace is currently excavating. Carla Thomas' Hidden Gems (CDSXD 039) is, as its title suggest, previously unissued recordings. So is Rufus Thomas's aptly titled Can't Get Away From This Dog (038). The Carla Thomas is the best, showing her shift from plaintive balladry to a more 

VARIOUS ARTISTS: 60 Great Blues Recordings TCascade CBOXCD3). From Ace's budget label this is a real find, 60 slabs of West Coast blues (mostly) from Modern and Flair and at an attractive dealer price of just £12. Phil Hardy 
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W week. Their single Goodnight Girl remains at the top of the chart, though its lead is slashed, as fans switch allegiance to the group's album High On The Happy Side which powers way to number one with a massive sale, more than the rest of the top five can manage between them. It's the group's second number one album, emulating their 1987 career-opener Popped In Souled Out. One person with more 
group's resurgence with mixed feelings must be Kylie Minogue. But for them, Kylie's GiyaMeJust A Little More Time would have been number one last week, but it's chance has gone forever, as it dips to number three this week. It's not the first time Marty and his pals have deprived Minogue of a number one single — their only previous 

the 

ANALYSIS 
By leaping into the Top 50 without the aid of a movie, TV ad or tour , tie-in, EMl's Dr Hook reissue single is an unusual success. The repeat hit of When You're In Love With A Beautiful Woman is the result of EMI's Classic Tracks promotion. Starting last summer with the Beach Boys' Do It Again, EMI's strategic marketing department is attempting to take a series of old tracks and capitalise on a consumer demand for CD singles. Barry McCann, general manager (marketing) of the strategic marketing division, says: "We were getting feedback from our sales people saying there was a lot of demand for old singles which weren't available." Following the Beach Boys with Rick Nelson's Hello Mary Lou and Don McLean's American Pie, the project has registered four top 75 singles. The strategy has been to treat each single as a brand new release, promoted 
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chart-topper With A Little Help From My friends was all that stopped her from reaching the summit with Got To Be Certain. Hitherto, both the Pasadenas and Ian Levine could boast that the high point of their chart careers was a number five hit, Levine as writer and producer of Evelyn Thomas' High Energy (1984) and the Pasadenas with their debut hit Tribute (Right On) four years later. Now, they've gone one better, as Levine's production of the group's I'm 

Doing Fine Now, last week's highest new entry at number 12, sprints to number four. Meanwhile, the highest new entry this week is Primal Scream's Dixie-Narco EP, which also debuts at number 12. Not only their highest debuting single, it's also their highest- charting. Of the tracks on the EP, radio favours Movin' On Up, while club action is mainly on Screamadelica. The former track features on their album, also entitled Screamadelica, from which each of their previous four hit singles have been lifted — but, despite sharing its name with the album, the latter track does not appear 
Finally, a reminder to all those surprised by the low debut of Altern 8's Frequency which enters the chart at number 41,30 rungs lower than their last hit Activ 8 (Come With Me). The record is a low profile release limited to just 10,000 copies. Alan Jones 

Beach Boys — Do It Again Rick Nelson — Hello, Mary Lou Don McLean — American Pie Dr Hook — When You're In Love . 

Original New release pos'n release pos'n July 68 1 June 91 61 June 61 1 Aug 91 45 Jan 72 2 Oct 91 12 . Sept 79 1 Jan 91 44 

The promotion, intended to produce one new single every couple of months, combines the A-side with extra tracks (like Dr Hook's Angel Eyes) and even a medley to persuade fans to replace their old 45s with the digital format. Each has also tied into a greatest hits collection to 

e the knock-on effect of each mini-revival. So far, the most successful of the four has been Don McLean's single, significantly the only one with the backing of the artist himself. With McCann claiming there are "dozens" more tracks of the classic calibre for the next slot in the series, it is a promotion which has plenty of life in it yet. Martin Talbot 

SALES 
Index of unit Last This sales. 100=weekly week week average in 1991 Albums 68 78 Singles 95 95 Music Video 64 68 

% diff This week last year 
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Virgin (217) 
Island (215) 
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