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Labels unite 

for tribMnal 
UK record companies are unit- ing around PPL to light to pro- tect their broadcast copyright — with John Brooks at the helm. PPL chairman and chief executive Brooks has signed a new contract with the company just a week after saying he was to quit at the end of March. And he will go into Julie's crucial copyright tribunal over the royalties radio stations pay with the support of a new steer- ing committee of MDs. Brooks says: "I am delighted to say we have reached a new deal which will see a new rela- tionship between myself, PPL and its shareholders." Insiders point out that record 

company managing directors have tended to delegate their seats on the PPL board to their business affairs directors in re- cent years and this has led to misunderstandings between them and Brooks. The formation of the new steering comittee will tackle that and help PPL prepare for the tribunal. Brooks' announcement last week that he was to resign came at the end of long negoti- ations with shareholders' rep- resentative Sony Music chair- man Paul Russell. "The negotiations were-ex- traordinarily convoluted," says Russell. "We got down to the wire." 

MD 'free to go' 
Paul Conroy takes managing director of Virgin Records today (Monday) after a two-month battle to free himself from his Chrysalis Records contract. Conroy finally signed re- lease papers on Friday to allow him to make the belated move, revealed by Music Week in De- cember last year. He says: "I was interested in going earlier, but I told EMI I would stay on until my con- tract finishes. Now it's very difficult, like leaving a girl- 

Green; seeking mandate 
Green quits 
BPI council 
China Records managing di- rector Derek Green has quit the BPI council after five years in protest at its stance on the independent chart. He alleges that plans for genre-based "alternative" charts currently being trialled have been railroaded through by majors who wish to kill off the present distribution charts. But he says he will stand for the council again at the BPTs June AGM on an indie ticket in the hope of winning a man- date from smaller companies, "My purpose in resigning is to bring attention to this so small companies do not wake up one morning and find they have lost one of their most im- portant outlets," he says. Critics of the existing chart argue that distribution is not a satisfactory criterion and the industry should move towards a genre-based chart more understandable to consumers. Supporters argue that indies need their own chart to win overseas deals and that there is no better criterion. BPI charts committee chair- man Tony Powell says: "The council has not closed the door on the indie chart." The decision to back an al- ternative chart was taken democratically, he says. 

Label halves tape prices 

phu Sommerich. Marketing manager Liam Toner says dropping full-price cassettes to mid-price level is a response to a virtual collapse of the full-price classical tape market. "Apart from the crossover 

market, people don't pay £9 for a casseue any more," he says. All 120 existing titles are being cut to a retail price of about £5, and a number of deletions will be reissued as part of a Virgin Classics cut- price campaign. The reduction takes immediate effect. "With the difference in 

audio quality between cassette and CD, we felt this was the way to go. The cassette has be- come a secondary carrier," says Toner. BPI figures for the last quar- ter suggest cassette's share of the classical market is now down to 287(1 with vinyl LP at 2% and CD at a huge 70% (Full details next week). 

Brits affect 

biggest yet 
The Brits 1992 had the biggest impact on record sales of any event since Live Aid, accord- ing to Gallup estimates. The event added a total of 355,000 extra album sales in the first three days after the event last week. Some 230,000 of those sales were made up of albums by featured artists. Along with the Brits album, which sold 45,000 copies in its first week, the biggest gains were made by Simply Red, Seal, Beverley Craven and Lisa Stansfield, whose album sales all doubled compared with the previous week. By last Thursday, the al- bums' sales had already achieved the levels of the whole week prior to the Brits. The Gallup figures take into account the boost made by 

Valentine's Day, which usual- ly adds 5% to sales. The news comes before offi- cial TV viewing figures are an- nounced by BARB this week. Early estimates suggest that between 8.5m and 10.5m people tuned into the Wednes- day night show. Last year's show attracted 
Event producer Lisa Ander- son says: 'The main reason for the increased interest must be the fact that none of the re- sults were known until the show was actually broadcast. That creates a lot of extra in- terest in the event. "Moving the event to later in the week also may have made a difference, coming di- rectly before the best sales per- iod of the week." 
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Warners in 
stock rejig 
Warner Classics will next month introduce a new system to reduce its UK stock hold- ings, writes Phil So/ 

NEWS 

The m is the e; 1,200-title Warner catalogue, including albums previously marketed only in other terri- tories, will be available to UK retailers. Only 500 fast-selling lines will be held at the Alperton distribution centre, but these account for most retailers' needs, says the company. "It is a response to market conditions," says Bill Holland, general manager of Warner Classics UK. "It enables us to carry much lower stocks, with the stock risk being held by our distribution centre in Ger- many. But it will mean more rather than less choice." Minimum orders for stock from Germany will be £100 and must be addressed to the Warner Classics office in Ken- sington, rather than Alperton. Delivery will be about 10 days. 

nox's new single Why? (out on March 161 lor an early morning airing on Radio One's Breakfast Show. Clearly an old hand at pyjama parties. Perry has a fair bit of catching up to do on the PR pic- ture grin, as producer Ric Blaxill (centre) and Bruno Brookes (right) 

Classie FSV1 in llth-hour trials 
Classic FM is to begin a series of last-minute road tests for its musical format in an attempt to iron out major policy differ- 

The winner of the first INK franchise has obtained six re- stricted licences for the experi- mental broadcasts which start today (Feb 24). The station has revealed that it is to operate a playlist but major disagreements have 

emerged over precise details of programming. Station director Ralph Bern- ard says; "Each of the board have strong views on what popular classical music should be and they vary significantly. "We will try to establish if we want wall-to-wall Blue Danube, adverts music or lots of light opera." Selected listener panels will be surveyed on the limited 

broadcasts in Bath, Coventry, Durham, Edinburgh, South West Manchester and Ted- dington. Classic FM is also research- ing a sponsored classical chart. The test broadcasts will run for three weeks on 101.6FM from Bam to 9pm. The station's eventual national launch is due later this year. Classic FM has joined the ' "m AIRC. 

I 'earce swaps to 

licensing division 
Jeremy Pearce is to leave his job as head of Sony Music Pub- lishing after just six months to run the company's newly Li- censed Repertoire Division. 
ing of the major's interna- tional licensing system which will now be administered cen- trally, rather than on an "ad 

The n v division will take 
ternational deals with labels such as ARS, Curb and Pro- duce. It will allow labels to main- tain their independence in their home territories while benefiting from Sony's inter- national muscle, says Pearce, 
of the new division. "Our international licensing deals have not really been handled systematically. It was largely on an ad hoc basis," he adds. "I have been pushing for this division because it is such an important area." Pearce says he is sad to leave the publishing company. "I didn't want to leave, but this is such an interesting area I couldn't just handle it as one- half of my responsibilities." 

Ma 

■ x 

He says he has just signed a major publishing deal with Steve "Silk" Hurley and an- other big signing should be completed soon. A new managing director of Sony Music Publishing UK will be appointed in the next month. Pearce will retain the position in the interim. Pearce will not lake on his new role until June however, 

in the meantime taking over as acting MD of Sony Music Belgium until a permanent appointment can be made. In the interim, he says he will split his week 60-40 between Brussels and London. A marketing director is also to be appointed to the new di- vision, which will see Pearce reporting directly to Paul Rus- sell based in Soho Square. 

Rqzalla ready to fly wiii Sony 
Sony has offered Rozalla a £525 000 advance to leave Pulse 8 and sign a six-album deal with the major, the High Court heard last week. The offer was revealed as the artist and management company Mad Hat Music at- tempted to stop Pulse 8 releas- ing her debut album as plan- ned next month. The artist wants to release it through Sony. Pulse 8 managing director Frank Sansom, who countered Sony's approach with a 

£150,000 bid when he heard of the deal backstage at the Wogan show on January 21, says the recordings are his be- cause he paid for the £16,000 recording costs. Although there is no written agreement, Sansom insists the two parties had an informal agreement over the album. Rozalla and her manager Chris Sargeant only voiced concern about terms three days before the album was completed, he adds. Mad Hat director John Rubin 

said the artist is keen to move to Sony because of doubts over Pulse 8's ability to pay her. The label has not paid Rozalla anything from the pro- ceeds of the singles Every- body's Free, Faith and BornTo Love Ya, which have sold a to- tal of around 310,000 copies in the UK, he said. Pulse 8 is also understood to have earned around £45,000 from licensing the tracks to about 15 comoilations and from European licensing, he added. 

The High Court hearing pre- cedes a full trial which is not likely to be heard for more than a year. The judge is ex- pected to rule that either Pulse 8, Sony or both can release the album — entitled Are You Ready To Fly — with damages assessed at the trial if his deci- sion is then reversed. Alternatively, the judge could rule that neither side can release the album until after the trial. However, both sides would then be forced to negotiate to avoid a trial. 

V 

Derek Green's resignation from the BPI council has to be taken 
No-one can remember a council member ever resigning before on principle. The fact that it Green who has done so i the more extraordinary. He is by general recognition a man of wide experience (25 years), who generally takes a balanced view and someone who has •ved the industry well. 

all 

It w Id have matter of some urgency to provoke him to act so dramatically. His fear is that, in the absence of any assurances to the contrary, the planned "alternative" genre chart will displace and eventually kill off any indie chart. The case for each is undeniable. Independent labels are adamant they need a vehicle for international licensing. Majors are equally certain there needs to be a media- friendly genre chart. But if the requirements'of each are equally valid, they are also equally weak. Distribution certainly isn't an ideal criterion for a chart. But equally, a genre chart has the basic flaw that it must be selected subjectively. The simplest solution would be to have neither and concentrate on the chart that matters, the main one. But if that is not • practical, a way must be found to satisfy both needs. 
John Brooks' bizarrely public renegotiation of his contract should not cloud the issue of PPL's forthcoming copyright tribunal. While there may be differences of emphasis, the industry is united on one vital point. Any promotional benefit record companies get from radio airplay is incidental to one overriding fact — radio stations make their money out of other people's work, the music industry's. They should pay for it. 
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OPINION 

- 

Record companies and independent managers often see independent promotion as a kind of first division reserved for top acts. As a poacher turned gamekeeper I cannot pretend I have never said the same. But the time has come for the industry to realise in-house departments do, if allowed, compete on equal terms with the big league of independents. When I started promoting records, independents were like the business's barrow boys. In-house too, it was a fairly amateurish affair. The record industry made loads of money and the pluggers spent it on long lunches. In the early Eighties the smarter indie pluggers cleaned up their act and got professional. Management and company bosses realised the benefits of having a plugger they could contact after 1pm. In-house staff faced losing their jobs or following suit and getting professional. To their credit, most of them did the latter. But by the time the companies' own staff caught up, the independent plugger had all the prestige acts. It is a tradition that is proving hard to break. As I build a department at Arista I will have first claim on all artists. The Lisa Stansfields of the future will not need to be farmed 
Old habits have to be changed. An MD friend of mine signing an act was told by the manager that he wanted indie promotion because he did not know the in-house team. The MD replied: "I'm glad you said that because I was thinking of hiring an independent manager because I haven't worked with you before." It's time for more of us to stand up for in-house promotion. When I was at Epic we were successful by letting very little go outside and at Arista that is how it will be 

Richard Evans is head of the newly created in-house promotions department at 

NEWS 

Besipers back vinyl 
Two record sleeve designers have launched a campaign dubbed Pro Vinyl to prolong vinyl's life as a viable format. The campaign, headed by Trevor Jackson and Graham Tunna of Bite It, a design com- pany which has produced the Beverley Craven and PM Dawn single sleeves, will fea- 

Jackson says: "We are not against CD — 1 buy a lot of stuff on CD — but vinyl is still ProVinyl: 'still viable for 

popular with a lot of people and they ought to have the freedom to choose." The pair plan to produce merchandise and even a rec- ord, and hope to persuade rec- ord companies to feature the logo on the sleeves of vinyl re- leases, similar to the BPI's Home Taping Is Killing Music campaign in the Eighties, Companies and individuals wanting to reach the cam- paign, phone: 071-608 2517. 

Smfiition stymies 

UK growth in 1991 
A raft of major releases failed to save 1991 for the record in- dustry, according to latest trade delivery figures publish- ed by the BPI. The trade value of the UK record market topped £700m for the first time, but at £709.8m the market was just 4.6% up on 1990. With infia- tion at 5.5% for the year, the market effectively shrank. Most worrying of all, how- ever, was the decline in album 

The fourth quarter of 1991 was the 10th consecutive quar- ter to register a drop in album shipments. The market has declined from 168.8m units in the year to June 1989 to just 142.5m in 

THE UK's FLAT RECORD MARKET 
1988 1989 1990 1990 % 

1990/91 Singles Units 60.1 61.1 56.3 -4.3% Value £75.5m £80.3m £78.3ra 378.7m +0.6% 
Albums Units 160.3m 162.6m 150.7ra 142.5m -5.5% Value £536.8m £600.5m £600.2m £631 .Om +5.1% 
Total valut ! £612.3m £680.8m £678.4m £709.8m +4.6% 
S1"1"* BPI 

calendar 1991, a fall of 15%. The value of the albums market has grown nearly 10% over the same period to £631m, but the rise has been attributable to the switch to 

the higher-priced CD format and general price increases. The singles market had a flat 1991 ending up 4.3% down in volume to 56.3m units with value up just 0.6% to £78.7m. 

Sony serves up gourmet set 
Sony is teaming up with TV cook Keith Floyd to sell classi- cal recordings through food re- tailers with a new series called Dinner Classics, writes Phil Sommerich. The first six discs, to be re- leased in April, will aim to ap- peal to buyers' stomachs as much as their ears. Each album bears the title of a type of cuisine, and in- stead of sleeve notes on the music, contains recipes for a three-course meal reflecting the album's title. The music is also chosen to blend with the album theme. The first titles are The French Album, The Italian Al- bum, The Viennese Album, The Japanese Album, The Sunday Brunch Album and Dinner for Two. "It is just the thing for people who are planning a big dinner party and want the 

right music for the meal," says Sony Classical spokeswoman Katherine Howard. "Each disc gives 75 minutes of music, so you won't have to get up during the meal to change CDs. The concept worked very well in the US and we are hoping to sell it in to supermarkets over here." The US version has sold 

TV's Keith Floyd 
more than one million units since its launch in 1989. • Organisers of the Classical Music Show, to be held at Lon- don's Barbican on September 24-27, say they are delighted with support for the venture Biddulph, Book Club Associ- ates, Collegium, Conifer, and Virgin Classics are among the 27 confirmed exhibitors. 

a 

U2: nine-year hiatus 

02 to make 
IOTP return 
via sateSSite 
U2 are to appear live on Top Of The Pops for the first time in nine years this Thursday through a satellite link-up with Orlando, Florida, The Island band will be pro- moting their new single One, released today (Monday), with the performance at The Lake- land venue just three days be- fore beginning a 32-date US tour. The last time the band ap- peared on Top OfThe Pops was to promote the single New Year's Day in February 1983. Nigel Sweeney of Ferret and Spanner, who has been organ- ising the satellite link-up since Christmas, says: "It's going to be fantastic. The band are really up for it, they are very excited." The satellite link has been relatively cheap to set up be- cause all the technical require- ments are in place for the tour, he adds. 

Tube team 
behind new 
TV series 
Tyne Tees is launching a new ITV network Saturday morn- ing children's show produced by the team behind The Tube. Gimme Five, fronted by No Limits' Jenny Powell and stand-up comic Lewis MacLeod, begins an initial 10- week run on April 25, produc- ed by Lesley Oakden. Oakden, for two-and-a-half years associate producer of The Tube, heads a production 

years. Brown will have special re- sponsibility for the show's mu- sic content. The ITV programme will feature at least one act live m the studio every week, says Oakden. The show will also highlight one video a week, chosen by a viewers' phone-m- 
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NEWSFILE 
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IPG pop files weather storm 
IPG's music titles have weathered the recession ac- cording to latest ABC circula- tion figures. The boost comes at a time when the publisher's flagship consumer titles recorded fall- ing circulation and rival titles such as Maxwell Consumer Magazines' Rage were forced to close. The figures show the week- 

lies NMB and Melody Maker have been more resilient in the recession than other titles. IPG's arch-rival in the youth and music market, Emap Metro suffered falls in the cir- culation of its flagship titles Smash Hits and Q, though the teen title Big! jumped 25% in the latest figures to reach a to- tal of nearly 260,000 copies in the July-Dec 1991 period. 

July-Dec 91 
100,500 

173.100 121,000 470,500 
163,600 
420,200 

BBC Sauoclies 
magaasie for 
classical bulls 
BBC Magazines plans to un- veil a new classical music title with close links to its pro- gramming on Radio Three and BBC TV. The launch, due later this year, follows the arrival of Classics, a more popularist sis- ter title to Gramophone. Both new titles aim to capi- talise on the expansion of the audience for classical music. But Heather Aylott, publisher of the BBC title says it will ap- peal to traditional classical buffs as well as the new audi- 

And she discounts fears that the title will be launched into an overcrowded market. "The breadth of coverage will make our title very differ- ent from Classics, or any other," she says, Q The Henry Hadaway Or- I ganisation is launching a new magazine Rep/ay focusing on 
with 1 publisher Brackland Publish- j ing. Coming with a cover I mounted CD every month the \ title will be priced £3.25, with circulation hoped to settle at 90,000 says editor Chris White. The title will aim at con- , sumers who buy most of their * music through record clubs and petrol stations, he says. 

Beatles court row 

homes in on DCC 
EMI Records could be left without rights to release the Beatles' entire catalogue on Digital Compact Cassette and Mini Disc as the result of a current High Court hearing. Apple Corps is challenging EMI's right to release CD ver- sions of the "red and blue" compilation albums, and its rights on new formats is also in question. Neither side will comment, but a ban on DCC and MD re- leases would be the worst poss- ible outcome for EMI. 

It is understood that EMI considers Apple's move on DCC and Mini Disc to be little more than a bargaining ploy however. Because EMI owns the sound copyright to the sound recordings, even if Apple hold out, it could not take the albums to another label. EMI would simply be forced to negotiate terms on the new technology, Apple won a temporary in- junction over the red and blue albums — which cover the 

years 1962-66 and 1967-70 — last year, blocking a CD reis- sue planned for the Christmas market. Apple claims that un- der the terms of an agreement struck in 1989 the releases cannot go ahead without its 
^The" issue of DCC and MD releases has only arisen in the last few months. The High Court hearing, which began on Monday last week, is expected to come to a conclusion by the end of this 

SiW seeks new music boss 
MTV Europe is hunting a new head of music following the promotion on Brian Diamond to executive producer. Diamond is stepping down as director of music pro- gramming after four years in favour of a return to produc- tion — a role in which he help- ed launch MTV Europe in 1987. He fills the post left vacant by Brent Hansen, director of production and programming. Diamond: promotion 

Hansen will retain overall control of playlisting and mu- sic content while the channel seeks to replace Diamond. "The talent relations role has given me the opportunity to expand my knowledge of Eur- ope and MTV's primary sub- ject — music," says Diamond. 
ing position for the future and I look forward to guiding the production team's output," he 

Emap Metro has appointed Sue Hawken publisher of Q in addition to her responsibilities for Smash Hits, Select and Big. Hawken, who also becomes publishing director of Emap Metro, joined the company in 1986 as marketing assistant. 
PolyGram TV and Flying Records are launching a "six figure" TV marketing campaign lasting six weeks for its The Very Best Of Frankie Valli And The Four Seasons album released today (Monday). The release coincides with Valli's first UK tour for 12 years. 
Johnny Walker has been appointed as A&R manager of Perfecto Records. Walker, former A&R manager at Urban/Polydor, wi 11 report directly to A&R director-Raul Oakfinipld. 
Our Price has secured exclusive-rights to sell Amnesty International's Big Three-0 video. Produced by the Video Collection, it will be priced £12,99. 
Indie distributor Mo's Music Machine is launching a dance label. The White House. For details contact Mitchell Silver on 081 520 7264. 
The opening of Tower Records new store in Kingston upon Thames has been delayed due to power supply problems. The new shop is now expected to open this: 
Haringey Arts Council is to run a series of seminars on aspects of the music industry throughout March. Details and registration from Peter Sinclairon 081 801 9520. 
Willie's Place, the Fulham restaurant opened by rock insurance broker Willie Robertson last May, has closed. Robertson blames the recession for the closure, but says he is already planning a comeback. 

New Single Out Now 
'Natural Life' b/w "As One Alone* 

7" • 12" • CD • Limited edition end 12" in special embossed recycled sleeve Ail formats include previously unteleased material 
See them on 'THE WORD' February 28th 

On Tour February 2; OUllDFORD, Flicks • 26 DERBY, whorehouse ■ 28 STAFFS, Polytechnic • 29 LONDON, ICA (Benefit Cig) March 5 SWANSEA. University ■ 7 SUSSEX, University • 8 OUllDFORD, Surrey University • 10 CAMBRIDGE. Com Exchange (Benefit) II NORTHAMPTON, Nene College ■ 13 KENT, University • is KINOSION, Polytechnic • 20 WINDSOR, Old Trout • or COVENTRY, Polytechnic 23 MANCHESTER, Boardwalk • 26 PRESTON, Legends • 26 BRIGHTON, Zap • 27 LONDON, Grand Theatre ■ MORE DATES TO COME . . . 
Order now through Sony Telesales (0296 395151) or your Contact Salesperson trIbe ^ 
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TALENT 

WHAT'S THE DEAL? 
Who's Signed To Whom 

FAMILY GO TOWN — Five-piece from Leamington Spa/Warwick. Barbed pop with female Hammond player. Signed to: Vertigo Management: Simon Stanford Type of deal: album Signed by: Simon Abbott — "Some friends mentioned them to me, I got a tape and Simon said they were doing a gig. I thought they were one of the most exciting and innovative bands I've seen live." 
JAMIROQUA— Solo soul vocalist from Baling, London Signed to: Acid Jazz Management: Tungi Williams and Kevin Simpson Type of deal: singles with options for five albums Signed by: Kieron Hurley — "Tim and Kevin brought in a demo of one tune. We all thought it was really good and 
ONE DOVE — Moody, dynamic Scottish three-piece club act with whispery girl vocals. Signed to: Warner Chappell Managemnt: Martin Manley Type of deal: album Signed by: Sas Metcalfe — "The scout, Anthony Cavanagh, acquired a tape. We listened to it, liked it and signed them immediately. We felt it was something coming out of the clubs with the songs to make a great album." 
PITCHSHIFTER — Distorted, grungy industrial metal four-piece from Nottingham Signed to: Earache Management: none Type of deal: album Signed by: Digby Pearson — "A friend of theirs, who often drops by the office, brought in one of their new tapes and I really liked it. I'd bought their last album, on Peaceville." 
REBEL MC — Solo rap artist from London Signed to: Big Life Management: Simon Goffe, Heavyweight Type of deal: album Signed by: Tim Parry — "It came out of the blue. He was available and Simon Goffe came to us. We thought he was a Big Life kind of artist." 
TERRORVISION — Four-piece hardcore rock n roll band from Batley. Signed to: Warner Chappell Management: A1 Rhodes Type of deal: album Signed by: Sas Metcalfe — "We thought they had the energy necessary to be a good rock band — good songs and we liked their attitude." 

THATUNCERTAIN FEELING — Four-piece indie guitar band from Manchester. Signed to: Dead Dead Good Management: Craig Cash Type of deal; album Signed by: Andy Wood — "The band send out demo tapes to Factory, 4AD, Creation, ourselves. The others either sent the tape back or didn't reply but we were very impressed by it." 
THE GOD MACHINE — Three-piece rock band from San Diego. Signed to: Fiction Management: none Type of deal: album Signed by: Chris Parry — "A member of my staff was watching them but we got interested when we saw what they could do in the studio. Most record companies were keen to sign them after their EP on Eve Records, but they 
THE PICTURE HOUSE — Five-piece contemporary rock band from Dublin Signed to: Chrysalis Music Management; Cieron Daley Type of deal; album Signed by; Stewart Slater — "Anthony Bland from our LA office got the tape from a friend in Ireland. He saw them and told us they were the best band he'd ever seen." 
THE STAIRS — Sixties-influenced four-piece from Liverpool Signed to; Warner Chappell Management: Pam Young Type of deal: album Signed by; John Brice — "I'd been aware of them for about a year — Tony from the Real People first told me about them — he'd seen them in a rehearsal studio. I went to see them play a few gigs in Liverpool and signed them." 
URBAN SPECIES — Rap duo from Birmingham Signed to: Taklin Loud Management; Caroline Pead Type of deal: album Signed by; Gilles Peterson — "Caroline brought a demo to me. It was wicked and I snapped it up before a race 

VADER—' Death metal trio from Poland Signed to: Earache Management: none Type of deal; album Signed by; Digby Pearson — "I keep in touch with the underground network and heard their demo tape. Their extreme sound suits Earache." 
Compiled by Sarah Davis; Tel: 081 948 2320 

Maestro Glass 

makes his Feint 
When controversial godfather of minimalist music Philip Glass began looking for a part- ner to help him found a record label, he didn't have to wait long. "Philips showed terrific enthusiasm." says Glass. The result, Point Music, which launches next month as a 50-50 partnership between Philips Classics and Glass's own company, Euphorbia Pro- ductions, has a lot going for both sides. Philips gains the street cred of working with a composer whose hypnotically repetitive music may be vilified by critics as "aural wallpaper" but has a large, ardent youth follow- ing. As Dr Hans Kinzl, presi- dent of Philips Classics Pro- ductions, puts it: "Philip Glass and Point Music will place Philips Classics at the fore- front of the contemporary mu- 

For Glass, the company's participation means respect- ability as well as global dis- tribution and promotion. "It does mean the composers concerned will be taken a shade more seriously," he says. But Point Music will not just record reflections of the Glass musical style. The first three albums — Mapa, by the Brazilian en- semble Uakti; John Moran's opera on murderous cult leader Charles Manson; and The Screens, a collaboration between Glass and West Afri- can musican Foday Musa Suso — represent a broad swathe of modern music. "We are not after composers of the academic variety, there are other companies recording third- and fourth-generation Stockhausens," says Glass. He is also not seeking new age composers: "If Philips wants a new age label, I could give them plenty of material I have been sent," adds Glass. Point Music's catalogue, he says, will be the material that falls between the two ex- tremes, an area which critics and major record companies alike have refused to take seri- ously. But as a measure of the market's potential, the past 25 years has seen Glass's album sales soar from 20,000 per re- lease to 200,000. Todd Levin, Scott Johnson, Jaron Lanier and, in the UK, Gavin Bryars, are among com- posers Point is talking to. Glass, whose operas, film 

rv i 

label has Philips Classics' backing 

ic have had him working simulta- neously with pop poet Alan 

Ginsberg, novelist Doris Lessing and singer Linda Ronstadt, is resigned to being tagged as a "minimalist". In Europe he is gaining some respectability — his vi- olin concerto is to be recorded by Gidon Kremer and the Vienna Philharmonic under Christoph von Dohnanyi — but he points out that in his home town, the New York Philharmonic has yet to play one of his works. Point Music may earn Glass more universal respect even though his contract with Sony 

allows him to perform on only one Point release per year. "I think minimalism died out in 1974," he says, "in the same way that when I was young people talked about impressionism, but don't any more. In 20 years' time people will play Elliott Carter and Harry Birtwhistle and, I hope, me, and call it all late 20th 
versity of contemporary music, which puzzles record labels, critics and audiences alike, ihto focus. Phil Sommerich 
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MEDIA 

SURVEY 

] Michael Jackson heads j MW's tabloid 
I third month, I with five p«p j page lead 

nine other mentions in the four weeks to February 6. Interest in the star was enough to put him a long way ahead of The Rolling Stones, who came in second with seven items in the Daily Mirror, Daily Star and Sun. Bernard Doherty, director of the Stones' PR company, Laister Dickson, says pop editors honed in on Bill Wyman's future and the Steel Wheels film, Live At The Max. "The Stones are the ultimate rock band," he says. 'There are few bands that can create tabloid interest like they can." The Star's eclectic coverage included an interview with former Stones guitarist, Mick Taylor. Linda Duff, pop editor, says: "Mums and dads appreciate items on the Stones and it's part of our policy to include occasional raves from the grave." 
MONTHLY RUN-DOWN 

1 Michael Jackson PR: Joanna Burns 2 Rolling Stones PR; Bernard Doherty 3 Madonna PR: Barbara Charone 4 Simply Red PR: Lee Ellen Newman 5 Paula Abdul PR: Mark Terry 6 David Bowie > PR; Alan Edwards 7 New Kids On The Block PR: Graeme Hill 8 KylieMinogue PR: Sue Foster 9 Right Said Fred PR: Carolyn Norman 10 Wet Wet Wet PR; Ted Cummings Source: Media Shadowfax 

Parry puts indies 

on the radio map 
XFM, the experimental north London radio station sched- uled to broadcast alternative and independent music for four weeks this spring, is un- doubtedly good news for the record industry. As a commercial prospect for its backers, however, it makes less sense. "Financially, it will be a to- tal disaster," predicts one ob- server. "Anyone who had a bean of sense in his brain would not get involved in this 

Surprisingly, the harsh ap- praisal comes from Chris Parry, founder of Fiction/De- sire Records, and co-director of XFM. "I've made money from 

Willing to experiment: XFM partners Parry dep.) and Jacob 

1 of n ' he e 

Two rooms in Parry's West End offices have been given over to the UK's first legal al- ternative music station. His partner Sammy Jacob came up with the idea after or- ganising a radio station at last year's Reading Festival. Jacob, who has been im- mersed in the alternative scene for several years, pro- moting bands such as Carter, Manic Street Preachers and Teenage Fanclub at the T&C2 in Islington, estimates the ex- periment will cost between £20,000 and £80,000, around 10% of which is covered by a sponsorship deal with the NME. "There isn't really a station on at the moment that has such an appeal to our readers," explains NME's marketing executive Robert Tame. XFM is seeking further sponsors, and is targeting po- tential advertisers which Jacob estimates could cover a 

further 70% of his budget. "If we get around two or three minutes of advertising per hour, that will be enough," 
"The main potential comes from venues, record companies and record shops which cur- rently advertise in the music press." Indeed, XFM's targeted audience should prove a god- send for companies promoting alternative rock acts. Existing commercial sta- tions have some specialist shows devoted to the genre but generally little attempt is made to attract relevant ad- 
Independent Radio Sales (IRS) markets airtime for half the UK's commercial stations. But when asked about adver- tising availability on alterna- tive shows, IRS recommended buying time in only four exist- ing "appropriate" programme, two of which turned out to play heavy metal. And the station is not only good news for advertisers. "It's exactly what we need," says Scott Piering, the plugger behind KLF. "I've always thought that there's a definite 

place for our kind of music," he 
Although XFM's 28-day li- cence to broadcast across north London from April 13 makes little commercial sense in the short-term, the directors plan to use its anticipated public success as a campaigning plat- form for a permanent London- 
"We need to prove to the Radio Authority that the sta- tion is desperately needed," 
Although co mmercial radio is currently suffering from a dearth of revenue, the long- term prospects for an alterna- tive music station look healthy. The last time a London-wide FM licence was advertised in 1989, nine of the 40 applicants offered research supporting the viability of a rock music service of some type. And the success of dance sta- tion Kiss has proved that an audience for niche music radio exists among young Londoners. All XFM needs is access to a permanent slot on London's crowded FM waveband. Grant Goddard 

EXPOSURE 
MONDAY FEBRUARY 24 
Stage One featuring That O Petrol Emotion, ITV: 4.30-5.30am (regions vary) 
TUESDAY FEBRUARY 25 
Mark Goodier's Evening i1"" -i Session featuring FBdt 3 Public Image Ltd, Radio One: 7.30-9pm 
The Girl From Nutbush a featuring Tina Turner, BBC1:10.50- 
WEDNESDAY FEBRUARY 26 
Rapido featuring Public O Image Ltd, Massive Attack and Naughty By Nature, BBC2: 7.30-8pm 
Hit The North featuring I""' h S'ugarblast, Radio ESO Five; 10.10-raidnight 
THURSDAY FEBRUARY 27 
O7 

Emmylou Harris In B Concert, Radio Two: 7.32-9pm 
FRIDAY FEBRUARY 28 
The Word featuring Public O Image Ltd, Channel Four: llpm-midnight 
SATURDAY FEBRUARY 29 
The ITV Chart Show, 
o 11.30am-12.30pm 
Elvis Costello: Come In And i",'" -i Hear It, the first of a ffiSJ four-part documentary, Radio One 2-3pm 
SUNDAY MARCH 1 
Wired For Sound — The |""' h Cliff Richard Story, E33 Radio Two: 11.02am-12pm 

OUT NOW 
The brand new, fuly updated UK Music Industry address book. Over 8,000 entries covering record companies, music publishers, distribution, media, pressing, recording studios, promoters, venues, lawyers, merchandisers, booking agents... in fact everyone in the business of music. 
This essential reference book indudes names, 
addresses, phone and fax numbers and key 
personnel conveniently organised for ease of 
use. 

Only £28 + £2 for postage and packing 
{+£7 p & p overseas) 

Music Week Directory 92, CPL, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Telephone: 081 640 8142 Fax: 081 648 4873 

To pay by credit card enter details below; 
□ Access/Mastercard □ Visa □ A in Express □ Diners Club 
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NAME: Gordon McNamee. BORN: May 10 1960, St Giles Hospital, Camberwall, south London. PARENTS; Parents split up in 1967. Mother — bookkeeper; Stepfather — runs own building company. "1 borrowed £200 off my dad to buy my first disco equipment": "My other father" — interior designer and runs own video company. EDUCATION: Walworth Comprehensive. "I bummed out of school most of the time". 

1973: Started DJing at 
exclusive residency tor all church events including weddings and funerals." 1976-1983: Took up many residencies including Kisses in Peckham. 1978-1980; Electrical draughtsman for BMES andswonh College. 

1983; Set up soul music pirate Sound City with George Power. "It was busted so often it eventually had to be closed", 1984: Approached by JEM - "at the time London's premier dance music station" — and hosted drive-time show. Opened own company to promote records and clubs. 1985: Started Kiss FM with Power and two other partners. vhich 
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