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EMI buys Virgin 

EMI Records aims to become the biggest record company in the world after buying Virgin Music Group from Richard Branson for £560m. EMI believes the deal, sealed at 2.30am on Friday, puts it alongside PolyGram and Warner in the world rank- ings with just over 18% of the I market. i Thorn EMI paid £510m for 1 the company and also pays off \ some fftOjn in debt, with Bran- ) son pocketing just under / £400m in the deal. 
Independence 

Thorn EMI chairman Colin Southgate says: "We are very excited with the deal. EMI and Virgin are destined to become a strong force in the worldwide music industry." EMI Music president Jim Fifield stressed that the deal will in no way threaten Vir- gin's independence. Branson likens the arrange- ment to Warner's separately run Elektra and Atlantic labels in the US. Fifield says: "We are obvi- ously going to look for efficien- cies and the right synergies, but we are not going to take away the spark and entrepre- neurial spirit which Virgin has shown over the years." Virgin's creative areas of marketing, promotion and A&R will remain separate from EMI, which will handle worldwide manufacturing and distribution, increasing cost efficiency for the major. The company's UK manu- facturing and distribution deal with PolyGram and the Warner deal in the US both end in July. The rest will be phased out by mid 1993. Existing licensing deals around the world will also be phased out and taken over by EMI. The acquisition further 

was glad it is a British com- pany. All the artists are happy with the deal." With Virgin pushing the EMI Group from fourth in the world to joint first, Fifield says he hopes to fulfil the aim he outlined in taking over as CEO three years ago to chal- lenge the PolyGram/Warner domination. 
Momentum 

Fifield says: "We have an artist roster to compare with anyone else in the world. This is a company with momentum, we are the up-and-coming company with market share 

rising every year. The size of the deal means it is subject only to monopoly approval by the European Commission rather than by the UK's Monopolies and Mergers Commission, Thorn EMI's Colin Southgate says it could be de- cided within 28 days, but that he expects the EC to ask for a further four months' deliber- ation after which it must de- cide under European law. Fujisankei has sold its 25% share in the music group — which it bought in 1989 — to EMI as part of the deal. "They are satisfied," says Branson. "They have made a reasonable profit out of it." 

'A British company will 
be right back on 
top of the world again' 

—Richard Branson 
establishes EMI as worldwide market leader in music pub- lishing. Virgin's 25,000-strong catalogue of mostly contem- porary works boosting its in- terests to 825,000. 

Job losses 
Fifield says there are likely to be some job losses within the EMI music group as part of the rationalisation process. They will not necessarily be from Virgin, however. Both Ken Berry and Simon Draper will continue running 

the Virgin Music Group, and are tied to the company for at least four years. Berry will be the overall head reporting di- rectly to Fifield. Although Fifield will have more of a hands on role than Branson, Berry says he doesn't expect any interference. Branson, who is installed as lifetime president of Virgin, says he is delighted to sell to a British company. "It's great that a British company will be right back on top of the world in this field again. "Mike Jagger phoned me on Thursday night and said he 

TORI AMOS • NEW SINGLE • WINTER 

* 
4 track CD includes 3 tracks which are not on the 
album LITTLE EARTHQUAKES. Also 7" & cassette 



"THE MOST FUN YOU CAN HAVE STANDING UP 

LP-SNOGLP1 CASS-SNOGMC1 CD-SNOGCD I 

★ Debut LP 
* Features "I'm Too Sexy"Don't Talk Just Kiss" 

and the current hit "Deeply Dippy" 
★ National TV advertising 

★ National in-store and window displays 
* National TV and radio promotion 

★ National and regional press coverage 
★ in-store video promotion 

★ London fly posting 
* Release date 16/3/92 

Right Said Fred have taken the world by storm with the relea^P nf *• . 
singles. Their third release looks set to follow this and storm ?hP rhlrf firSt tW0 1 uie cnarts next week. 
The upfront demand for this album has been remarkable and it loob 

charts first week of release 0ks Set to t0P ^ 
Don't get caught short for stock, order now from BMG!! 

Tug Records are marketed and distributed by The Total Record Com 
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LabeE chiefs net £70m fortune 

COMMENT 

Ken Berry and Simon Draper are expected to pocket around £70m as part of the EMI/Vir- gin deal — but don't expect it to change their way of life. The two heads of the Virgin Music Group, who remain tied in for at least four years by the deal, both gain from their per- centage shares in Branson's music company. Draper is understood to hold a 10% stake in the Virgin Mu- sic Group which is worth more 

BMG: 'we 
never bid' 
BMG has denied bidding for the Virgin Music Group des- pite speculation that it had been front runner in the race to buy out Branson. Thorn EMI's swoop for Vir- gin has left the German media giant with no obvious targets for an acquisition to revive its flagging performance. When BMG bought RCA from General Electric in 1987 it set a trend for the acquisi- tion of prestige labels by major 

But BMG vice president of communications Patricia Heiraers says the group did not consider Virgin an attract- ive enough purchase. "Our strategy is to grow from within. We don't make acquisitions just for the sake of market share," she says. Heimers adds: "BMG does not feel it has been pipped at the post here. Virgin was con- sidered but BMG never made 

'A sad day for 
independents' 
Independents have reacted with sadness to the news of the Virgin takeover. Sean O'Brien, chairman and managing director of TV mar- keting specialist Telstar, now the UK's biggest independent, says: "It's personally exciting for us, but it is a sad in- dictment of the industry that there is such a polarisation," Chris Wright, chairman of Chrysalis, which sold its re- maining 50% stake in Chrysa- lis Records to Thorn EMI in November, says; "This is a very sad day. Now there are no (major) independents left." But he says Branson having decided to sell was wise to sell 100% rather than attempt a Chrysalis-style joint venture. Rough Trade founder Geoff Travis says: "There is no obvi- ous successor to Virgin but it does create a space for all the other indies to work in." 

11 
Berry: 'money not an issue' 

The EMI/Virgin deal trans- forms the UK market share rankings, putting the new company neck and neck with PolyGram for the title of the country's biggest record com- pany and making it by far the biggest music publisher. But rivals argue the take- over will make little difference to their business. And some warn that the "corporate" ap- proach of EMI may even blunt Virgin's greatest strengths. In the record company rank- ings the new company would have been just a whisker be- hind market-leading Poly- Gram last year, with 21.7% of albums sales compared with PolyGram's 22%. Combined with the expected loss of the Virgin distribution contract when it ends in July, it means PolyGram chairman Maurice Oberstein has the most to lose from the deal. "I can't be happy about that," he says. "Moving a com- pany the size of Virgin will certainly impact on the vol- umes going through our Chad- well Heath depot, but there is very little that will impact on PolyGram generally." He argues that there is more to power in the market than 

Richard Branson's sale of Vir- gin Records comes in the year that turnover of the group he founded on a shoestring will break the £lbn barrier. The success story that began with Student magazine and a mail order company spread to the record business with the 1973 release of Mike Oldfield's 5m-selling Tubular Bells. In 1977 he signed the Sex Pistols in a shrewd deal that 

than £40m, while Berry's 5% stake is worth in excess of £20m. But Berry insists: "Money is not what motivates us or what motivated the deal for Simon and I. "Simon and I have been mil- lionaires for quite some time 
Berry will be firmly in- stalled as the overall head for Virgin Music Group. The group's worldwide record and 

simply combining two com- panies' market shares. "I don't feel that putting those two companies together has any particular synergy," he says. "None of us know the manner or style in which EMI will run Virgin, but one and one does not necessarily make 
Rob Dickins, chairman of Warner Music, says: "1 think it will be to our advantage, 1 think people know who they are signing to when they sign to us. There's a danger in be- 
The combined EMI/Virgin has around five times the al- 

earned him the reputation as a visionary and reinforced Vir- gin's independent image. The label's greatest leap in market share came in the early Eighties when it scooped the cream of post-punk talent with acts such as Simple Minds, the Human League and Culture Club. In 1987 Virgin Records America was established fol- lowed by the launch of a sub- 

publishing companies will all report to Berry, who in turn reports to Fifield. While Fujisankei is under- stood to have made a hefty profit on its 25% share — bought for £100m in 1989 and sold for around £130m — Branson is naturally the big- gest beneficiary. Putting his haul at just un- der f400m, he insists the mo- tive is not money — but it will 

bums market share of MCA, but managing director Tony Powell says: "Market share is one thing; sales and profitabil- ity are another. I don't believe the size of the group will give any particular advantage." In music publishing — where EMI has traditionally been second and Virgin third in the market — the takeover means EMI is now well ahead. In the corporate rankings, in which it overtook Warner Chappell for the first time in 13 years last year, it would have boasted a share of 27.9% • in 1991 compared with Warn- er's 20.3%. 

sidiary in Japan. Branson sold off some of his retail sites to WH Smith in 1988 and in 1989 Fujisankei paid £100m for a 25% share in Virgin Music Group. The signing of The Rolling Stones late last year for $35m brought Virgin Records back into the headlines but only fuelled suspicion that it was giving up its indie crown for a move into the major league. 

We have expected it for months, but Thorn EMI's agreed takeover of the Virgin Music Group still 
Not least to Richard Branson himself, despite all the months of public non- negotiation. Those who saw him in tears at a staff meeting on Friday afternoon have no doubts about that. It is not that long ago that a gung-ho Branson — still to lose his heart to the airline business — talked hopefully about buying EMI! That ambition came to nothing. But there is no denying his achievement in taking a group that was worth a total of just£140m when he pulled it off the slock market four years ago and spinning off a part of it for the extremely handsome sum of£560m. The early consensus within the industry on Friday was sceptical, to say the least, of Branson's claims that Virgin will remain essentially independent. At a basic level EMI is obliged to change the way Virgin operates in order to realise any synergistic benefits from the takeover. At the very least that means combining accounts and back office staff and bringing manufacturing and distribution in-house. Disturbingly for retailers it may yet mean an attempt to "co-ordinate" trading terms as EMI has so recently done with the now wholly-owned Chrysalis. Our Price managing director Richard Handover no doubt spoke for many when he said on Friday that he would resist attempts to make retailers pay the price for EMI's empire-building. EMI has to change Virgin. Yet paradoxically, if it is to retain and build on the value in Virgin, it has to keep it very much the same. It is a tough job, but if Thorn EMI can pull it off, it will finally have returned a UK company to the dominant position it held in the Sixties when Branson first started out 

Virgin rivals eye 

deal with caution 
EMI & POLYGRAM NOW NECK AND NECK 
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OPINION 

m 

It has generally been considered a natural career progression for an artist to eventually make the move from a small independent label to a major record company. Today, however, such a move "could actually be considered detrimental to the future of an artist, particularly in the case of a dance act. Ironically, while the majors complain that even those dance acts which achieve successful singles rarely cross over to make successful albums, when an indie-developed artist shows promise they are quick to pull out the cheque 
Yet, they are failing to recruit their own acts because they do not understand dance music. As a result they have little real consideration for the needs of the artists. The indies' methods of finding and breaking new acts are completely alien to the majors. Although many of the multi-national companies try to disguise their true colours by creating labels of infinite variety, ultimately they are ruled by market share. Clearly, the record companies — whether indie or major — are only half of the equation. Both label and artists must work equally hard on their "marriage". The artists should recognise the enormous efforts of their label in giving them both support and promotion at great financial cost, even when 

by. It is no answer for them to simply go off to a major when immense financial offers appear on the horizon at the first hint of 
Such financial offers are rarely what they seem and, besides, the artists should recognise who it was who got them there in the first place. Frank Sansom is managing director ofPulse-8 Records, which last month won a high court battle for the right to release Rosalia's debut album, Everybody's Free. 

NEWS 

Klein spurns Carter deal 
!\Ueu K 

After The Watershed. The forinerTJeatles business manager, whose company ABKO controls all Jagger and Richards' pre-1969 copyrights, says the use of a line from The Rolling Stones' Ruby Tuesday, amounts to copyright theft. 

And he is demanding that Carter's publisher Island Mu- sic should hand copyright of the song to him, along with all royalties. ■"THis'has nothing to do with the money, we just want this use to stop," says Klein. Klein admits the claim has not originated from the Roll- ing Stones. "I did not speak to Mick dagger or Keith Richards about this and I would not. 

This is my company's copy- right and I take care of it- Carter USM's lawyer Alexis Grower says he had hoped that ABKO would accept a percen- tage of royalties from the song. But Klein refused to negotiate. "This is an outrageous claim," says Grower. Rolling Stones' spokesman Bernard Doherty says: "Nei- ther Keith nor Mick have even heard this song." 

PolyGram profits 

rise defies slump 
PolyGram defied worldwide recession last year to increase sales by 20% and profits by 25%. President and chief execu- tive officer Alain Levy says: "It's quite amazing compared with what the competition has been reporting." But he is in- sistent: "There is still a lot of room for improvement." Calendar 1991 figures show PolyGram's sales hitting NLG6.32bn ($3.7bn) produc- ing income up a quarter to NLG735m ($430m). The company registered its seventh consecutive year of growth and claims a one point increase in its worldwide mar- ket share to 18.5%. Levy says his aim is to achieve consist- ently a share of 20% within three years. Bryan Adams, Dire Straits, U2, Sting, the Scorpions and Amy Grant all produced al- bums selling more than 3m units in 1991, a total of six compared with two in 1990. In classics, the company^ In - Concert recording of Carrefas, "Domingo' and Pavarotti has now generated sales _pf 7m 

ment in 1991 was a turn- around in the US where it turned a loss of NLG48m ($28m) into an operating profit of NLGl3m ($7.5m). PolyGram is still over- whelmingly dependent on the European market where it generated 60% of its sales and 75% of profits last year. Though the US accounts for 30% of the world music mar- ket, it accounted for just 18% of the company's sales and 2% of profits last year. Levy admits the perform- 

ance of PolyGram UK — the country's biggest record com- pany — was affected by reces- sion. Its albums market share was down two points to 22%, according to CIN figures. But he is optimistic about 1992. Number ones from Phonogram's Wet Wet. Wet and London's Skakespears Sis- ter have already got the year off to a "(lying start", he says. He expects the UK recession to begin to lift in the second half and predicts that UK cre- ativity will again take centre stage in the world market. Key PolyGram releases this year include albums from Def Leppard, Bon Jovi, Elton John, Tears for Fears, INXS, the Cure and Chris de Burgh. • A statement from BMG In- ternational claims that the company increased interna- tional unit sales — excluding the US — by 14.3% in 1991, compared with an industry av- erage of 2.1%. No mention is made of the company's per- formance in the UK. A spokes- woman says: "The results are in line with the way the indus- try is doing in the UK." 

Marot hires Rowe Island Records has confirmed that Phonogram marketing di- rector Nick Rowe is joining the label in the newly-created role of general manager. 
April 21 as the final piece of the Island jigsaw which MD Marc Marot has been fitting together over the past year, Marot says that since taking over as MD he has realised the    need for someone to share the [sianci responsibility of running the company day to day. "Nick has the solid experience to fulfil that role," he says. 

Despite Rowe's background m marketing, the appoint- nent offers no threat to Is- 

land's current marketing di- rector Paul McGarvey, he adds. Rowe, who at 34 will be the oldest member of the Island board, enjoyed spells at CBS and Go! Discos before joining Phonogram in August 1988. Phonogram managing direc- tor David Clipsham says- "It seems to me that Nick and Is- 
A i fe made for each other " Although Phonogram began 

advertising the post of market- nv , dlrector last week Uipsham says he is in no rush to replace Rowe. * 

Mills boss wins 
court fight 
Beggars Banquet owner Mar- tin Mills has won a high court battle against former partner Nick Austin over their separ- ation five years ago. Austin, who left Beggars to concentrate on new age TV channel Landscape, claimed the 1987 settlement wa valid and left him with ai fairly small proportion of the business's assets. But Mr Justice Knox reject- ed Austin's claims: "Austin chose to take the less profit- able part of the group whereas Mr Mills chose to take the more prosperous units. No one suggests that those choices were anything other than en- tirely voluntary," he said. The decision of the two part- ners to split in 1987 followed 

new age music. An agreement finally signed in July 1989 left Mills with the main Beggars label and shop, while Austin took the Coda label, a record- ing studio and a cash sum. The court heard further de- lays followed and the settle- ment was complicated by the desire of the partners to avoid paying capital gains tax. But Mr Justice Knox said he could find no evidence of any misrepresentation and reject- ed Austin's claim that it was a term of the agreement that the portions after demerger would be equal. Mills remains 100% owner of the main Beggars Banquet Communications Company. 

BP! targets 
dance pirates 
A new rash of bootlegging in the dance market has led sup- pliers and the BPI to warn re- tailers against stocking pirate product. Label boss Mahesh Bajaj says white label copies have become accepted as part of the dance scene — a situation that must be challenged. Bajaj says many London shops are stocking a bootleg mini album, HRT1, which in- cludes two tracks released on his Orbital label. "Some shops say they have sold vast quantities of this rec- ord. One of the singles was tip- ped to be a hit for Orbital — I dread to think what will hap- pen now," says Bajaj. BPI anti piracy co-ordinator Tim Dabin comments: "Retail- ers must be aware they can be prosecuted for offering this material for sale." The BPI last cracked down on the pirate white label trade m August after Sony com- plained of sales lost to bootlegs of singles by Mariah Carey and Mass Order 
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Schiosberg puts 
final touches 
to group plan 
Pickwick group chairman Ivor Schiosberg has completed a management restructuring which will allow him time to develop group strategy. Former head of the group's subsidiary companies. Dick Speller, takes over as manag- ing director from Schiosberg and will be responsible for the UK company's operations. Schiosberg says: 'These changes build the same struc- ture for the UK as we have for the rest of the world." Previ- ously Schiosberg ran the worldwide group, but also re- tained an involvement in the UK company. 
company strategy and acquisi- tions along with the new head of product acquisitions Melvin Simpson, who was previously marketing manager. In addition, Jonathan Chambers is head of Pick- wick's new warehousing and distribution centre in Coven- try, and Verner Pederson is managing director of Pickwick Europe. Schiosberg says the changes were planned before the £68m takeover by Carlton Com- munications last month. 
Computer glitch 
disrupts charts 
Computer failures at chart compiler Gallup resulted in two errors in last week's charts and some information was omitted. The number 13 new entry in the Top 2(rGoiSpnation Al- bums chart was in fact 4th+Broadway' of Cool . Ton and    The new entry atCTI singles chart was PKA^Ppwer- gen (Only Vnur [ /wel fin Sti-gga Apologies to both labels and to any readers who were incon- venienced. 

Marsh coup gives 

IMG shot in arm 
BMG has lured WEA's Jeremy Marsh to take over as manag- ing director at RCA after near- ly a year without a boss for the label. But expansion of the RCA role for Marsh has forced group chairman John Preston to make two top level redun- dancies. Director of BMG Enter- prises Gareth Harris and BMG independent 'group director Roger.Seroon are left jobless as their divisions are incorporat- ed into the RCA structure. Preston says the new role will present a fresh challenge for Marsh, who previously headed one of the UK's most successful labels. 'There is no one else around of his generation with his track record and experience," says Preston. "It will be a great challenge for him to come to a company that does not have WEA's enormous weight of US repertoire." 

Preston (left) welcomes Marsh 
Marsh, 31, joins RCA on March 19 and will report di- rectly to Preston. "Having made the decision to look for an MD 1 went look- ing for Jeremy," says Preston who admits to a sense of relief, "I began to realise there were aspects of my role as chairman that were not being given as much time as I would have liked, Now 1 c o them. 

citement of the challenge of running WEA at his age and wish him luck." He adds that Marsh is the fourth MD of a major company outside the Warner group to have "graduated from the Rob Dickins school." The others are Robin Godfrey-Cass of Warner Chappell, Peter Reichardt of EMI Music and Paul Conroy of Virgin. Marsh joins RCA on the eve of the release of the new Annie Lennox album on April 6. 

ESdridge crowned as Chrysalis MD 
Roy Eldridge has been con- firmed as managing director of Chrysalis Records under its new 100% owner EMI Records. Eldridge has been acting head of the company since for- mer international president Paul Conroy announced he was leaving for Virgin Records in December. Eldridge had previously carried the title of MD but worked under Conroy. Rupert Perry, president and CEO of EMI Records Group UK and Eire, says Eldridge is a natural successor to head the company. "The last couple of months have been a very diffi- cult time for Chrysalis and 

Eldridge: confirmed 
many compliments should go to Roy Eldridge for holding it together." Eldridge says the company 

has now settled down after the EMI takeover and its subse- quent redundancies. "They key thing is that we are trying to combine the indie spirit which characterises Chrysalis — which is very A&R driven — with the muscle of EMI," he says. Priority releases over the next year include albums from Debbie Harry, Monie Love, World Party, Jethro Tull, Carter, Go West and Blue Aeroplanes, he adds. Eldridge has been with Chrysalis since he joined foun- ders Chris Wright and Terry Ellis in May 1971. 

Warner Music International has bought a share in Australian indie label rooArt, It is unclear what implications the "joint venture" deal will have for the indie's London operation, but manufacturing, distribution and marketing will move to Warner. 
Sony Music Publishing UK has signed a deal to sub-publish Echo Music, the publishing arm of Steve "Silk" Hurley's ID Productions, which includes works by Hurley, Kim Syms and Ce Ce Peniston. 
Rykomusic, the new UK publishing company for the Rykodisc and Hannibal labels, has appointed Guy Morris as general manager. 
The European Concert Promoters Association (ECPA) held its first general assembly at London's Portman Hotel omFriday, 
A new guide to music industry business courses, Pop Goes To College, is being published by the international body World Initiative for Rock and Recording Education, priced £10. Details of the publication are available on 071-229 4675. 
HMV is to launch The Cure's new single High with an exclusive screening of the Tim Pope directed promo in every UK store at 1pm on March 16. 
BBC2's The Late Show is to devote its March 12 programme to a special concert featuring blues legend John Lee Hooker. 
Touche Ross Management Consultants is to develop a new computer system to ease access to the British Library National Sound Archive for wider exploitation. 
The publication of INBC's prospectus has been delayed while the bidder for the 1NR2 rock radio franchise seeks a 
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TALENT 

STUDIO ACTIVITY UPDATE 
COMPANY A&R EXECUTIVE POLYDOR 
Carpenter ISLAND Nick Angel 

MICHAEL BALL 

DEAN COLLINSON 

COURTNEY PINE 

FEAR OF GOD 

ARISTA. LONDON Chris Cooke ISLAND 

ISLAND Trevor Wyatt A&M David Rose BEGGARS BANQUET 
WARNER 

FALLOUT SHELTER. Donald Ross Skinner KONK, LONDON Artist METROPOLIS, John Langford BLACKWING, Artist 

(LA) 

CASTLE SOUND, 

SARM (WEST). 
ConHrmed bookings w 

The risk business 
It takes a lot of faith t new act into a venue 1 of Wembley Arena as support to an established band. But it's a risk both EMI and tour agent John Giddings are prepared to take with EMI's new signing Geoffrey Williams. Williams has been booked to support Wet Wet Wet on their current three-week UK tour, which takes in ' around the UK including two nights at Wembley Arena on March 20 and 21. He has already appeared as the special guest of Paul Young at five shows and has completed three successful headlining dates at London's Borderline and Edinburgh's Music Box. Before signing to EMI, 27- year-old Williams was with Atlantic for North America and WEA International for the rest of the world. Yet despite two albums and a Top 10 single in Germany he has failed so far to make an im- pression on the UK market. EMI is evidently convinced that, via tour support, it can overturn the apathy. Indeed, Williams' strength is his ability to win over 

slot with Wet Wet Wet 

Run. And although John Giddings admits that putting a newcomer into a 12,000-ca- pacity venue is a gamble, he has confidence in Williams. "For me to book an artist, he has to be able to deliver live and I think Geoffrey can," he 
Williams' debut EMI single, It's Not A Love Thing, is due out later this month with an album, entitled Bare, to follow in April. EMI director of A&R Nick Gatfield believes tour support is vital for the devel- opment of the artist's career. "We sifn very few new acts 

— less than any other major record company — so we see all of them as priorities," he 
"We like to allow our artists to express themselves in the way they feel happiest and in Geoffrey's case this is through touring". The Wet Wet Wet tour is an acid test for Williams and his success will depend as much on the support he gets from the headliners as it does on his ability to deliver. If he gets his fair share of the PA and lighting — and audience response — he could well be EMI's answer to Seal or Lenny Kravitz. 'Sue Sillitoe 
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DON'T YOU KNOW 

THE NEW SINGLE 

OUT NOW ON 7" 12" MC& CD 
From the forthcoming album ATHENS ANDOVER 

H jr£SS2014 D-R £L20 * 12" ESST2014 D P. £1 99 MC ESSM 2014 D.P. £1.20 • CD ESSX2014 D.P. £2.38 
order now from 
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New Jack Swing • Teddy Rlley • Bell Blv DeVoe • Ralph Tresvant • Guy • Michael Jackson • 4,000,000 units • Bobby Brown • Boyz II Men • No:l U.S. R'n'B Chart • Johnny Gill • Foster McElroy • Samuelle • No;l Pop U.S. Chart • Dangerous • Another Bad Creation • 2,000,000 units • Poison • Jam and Lewis • No:l Dance Chart • Keisha Jackson • Jodeci • Urban Radio • Wrecks-N-Effect • R. Kelly and Public Announcement • 3,000,000 units • Swlngbeat • Jasmine Guy • No;l U.K. Album • Today 

New Jack Swing 

Discover the new sound of young America 

with 
Johnny Gill • Rub You The Right Way 

Guy • Her 
Today • / Got The Feeling 

Wrecks-N-Effect • New Jack Swing 
R. Kelly & Public Announcement • She's Got That Vibe 

Guy • Do Me Right 
Ralph Tresvant • Sensitivity 

Samuelle • So You Like What You See 
Bell Blv DeVoe • Poison 

Father MC • Treat Them Like They Want To Be Treated 
Jasmine Guy • Another Like My Lover 

Keisha Jackson • Mama Told Me 

w 
IVIASTERCUTS 

Complied with Love Designed 

m ■ 

MONDAY 9TH MARCH 
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Publishers: the 

Last November MW asked record industry executives to select their dream team labe 
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