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Cokell bros 
on the move 

The Office of Fair Trading has cleared the music industry once and for all of unfairly in- flating the price of CDs. After a 15 month enquiry, sparked by a report in Which? in January 1990, the OFT has rubbished allegations of a High Street conspiracy. In a letter closing the en- quiry the office says record company profits are "not ex- cessive" and accepts that the price of CDs may simply cover higher A&R costs. The OFT concludes that con- sumers freely choose to buy the format: "The prices of CDs 

Two wrongs: Sunday Times and Independent blow 
seem to have settled around a to try and nail the industry, which the market ap- alleging that the report pears to It says there for a referral to the Monopoli Commission and no sign of 

blames retailers for inflating grounds CD prices. An untimely OFT leak which led to a Sunday Tin fair collusion between retail- report last week pointing the s and their suppliers. But despite the clear vindi- :ation, press reports continue 
finger at stores has sparked i angry response from HMV md Bard 

chairman Brian McLaughlin. T am furious about the way we have been treated," says McLaughlin, one of many Bard representatives to assist the enquiry. He says the OFT is guilty of "unprofessional conduct" for speaking to the press before reporting back to retailers. Which? remains unrepent- ant claiming that the OFT's conclusions uphold the basis of 
But BPI director general John Deacon says: "It clearly lays to rest once and for all the £l-to-make/£12-to-sell myth." 

The Cokell brothers are on the move, with RCA head of mar- keting Joe leaving last week while John and Phil are quit- ting the Chrysalis Records- owned Dover Records. Joe Cokell left BMG after nine years with the company on Friday, after turning down two senior posts. The appointment of Hugh Goldsmith as RCA marketing director and Vicky Blood as head of marketing effectively left Cokell without a job. Meanwhile. Phil and John Cokell — the two eldest brothers — have quit as joint MDs of TV-advertising specialist Dover. It is understood that the pair are planning to launch a simi- lar operation with Chris Wright's Chrysalis Group, un- der a new name, though Wright's deal with EMI pre- vents him from owning any label for at least a year. 

Labour backs industry 
The Labour Party has launch- ed a comprehensive policy to- wards the music industry ahead of Thursday's General Election. The policy, drawn up with help from supporters such as BMG chairman John Preston and Billy Bragg manager Pete Jenner, and with input from industry organisations such as the BPI. plans to streamline responsibilities currently split between the ministries of the arts and trade and industry. It proposes: • Action to protect music industry copyrights; • Help in export markets; • Cash backing for indies through new Regional Devel- opment Agencies; 

Brown: sings music's praises 
emphasis on mu; 

)r Mark 
education; 
number of new Shadow arts 1 Fisher says mu Britain's most important in- dustries of the future". It is one of only three for which La- bour has developed specific 

long-term strategies. Fisher accuses the Conser- vative government of neglect- ing the industry. "They have no policy for music," he says. Shadow trade and industries minister Gordon Brown says: "There are almost no other in- dustries where Britain can claim a third share of world markets, and few others which give such a wide range of op- portunities for people to devel- op skills." Fisher dismisses criticisms of CD pricing (see above). "You are not only buying a piece of vinyl, when you buy a record," he says. "You are buying the talent of a whole industry." Never mind the ballots p6. 
RM Update boosts MWs sales to all-time high 
Music Week has defied sion to score its highest ever circulation figure, reinforcing its position as the industry's most important weekly read. 

Circulation in the second half of 1991 averaged 14,114, according to ABC. That was an impressive 
period of 1990. Music Week publisher Tony Evans says: "This ABC shows Music Week growing even amid reces- 
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The T.J. IVIartell Foundation for Leukemia, Cancer and AIDS research has rallied the music and entertainment industry in raising more than $50 million since 1976 to support ground-breaking research in the battle against these diseases. 
We ask you to share the dream that the T.J. Martell researchers have for 

discovering new techniques to detect and defeat AIDS, leukemia and cancer...and the dream we all have that we may live to see a world where they are no more. 
To share the dream, we must first share the burden. We ask for your generous support in helping to make the dream a reality. 

SHARE Honorary Chairman Michael Domemann E3!S3 I II I HI DREAM Honorary Vice Chairmen 
Jim Fifield Alain Levy Bob Morgado 
Michael Schulhof A1 Teller 

General Chairman Charles Koppelman 

East Coast Dinner Chairman Martin Bandier 

  West Coast Dinner Chairman Les Bider 
For further information, please contact Ms. Muriel Max, c/o The T.J. Martell Foundation 6 West 57th Street, New York, N.Y. 10019, (212) 245-1818 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

Sony takes stake in outdoor venue 
Sony Music UK has signed a joint venture deal to manage the Milton • Keynes Bowl in conjunction with Sony Music US and business partner Pace Entertainment Corporation. The as-yet unnamed joint venture company — in which Sony Music UK and the two US companies are equal part- ners — took over management of the venue from April 1 for five years. The company will increase 

activity at the 60,000-capacity venue to stage around seven major concerts a year. Only one or two are held currently. Sony Music US and Pace have been partners in the US for two years, developing and managing ampitheatres across the country, starting with a' major venue in Pittsburgh. Corporate business affairs director Sylvia Coleman who has co-ordinated the deal for Sony UK, says there are no 

immediate plans to begin de- veloping other sites in the UK. The Milton Keynes Develop- ment Corporation can no long- er manage the Bowl — which opened in 1979 — because it is being wound up this month. A full-time manager for the Bowl is likely to be appointed soon, says Coleman, and other senior appointments may be made subsequently. As part of the management deal Sony has also pledged to 

donate 25p from every ticket sold to the city's community trust. An annual scholarship is also being made available to a Milton Keynes resident to study event management in America. The venue will be managed completely independently of Sony, like its Hit Factory stu- dio. Coleman refuses to com- ment on the prospect of Mich- ael Jackson staging a date there this year. 
TEC scheme 
elbows grants 
for musicians 
Musicians are being banned from a training scheme which has given bands such as Happy Mondays, 808 State and the New Fast Automatic Daffodils their first break. Manchester Training Enter- prise Council has ruled that the Enterprise Allowance Scheme is no longer open to musicians from April 1. Under the scheme, young people who can invest £1,000 in their business are paid £40 

Ian Lever, business enter- prise manager of Manchester TEC, says: "Our research showed the category which in- cludes musicians has a 6% sur- vival rate 18 months after they started." Tax consultant Roz Horton, who works with the New FADS, says: "The scheme has started up many new young bands." The TEC's took over local administration of the Enter- prise Allowance Scheme last 

4AD product 
to go through 
Warners in US 
Indie label 4AD has sealed a deal with Warner/Reprise to distribute its releases in the US. Director Ivo Watts-Russell says the move was made to bring the label's many licens- ing deals together. He says: "About a year ago I saw a potential situation where we could have been working with a dozen different labels, which would have been horrendous." First releases through the deal are albums by Pale Saints and Wolfgang Press. The ar- rangement is not exclusive, however, and gives 4AD a con- tinued flexibility to use other labels where necessary. 

Levy wins race 

to sign Gatfield 
PolyGram Inti dent Alain Levy has won the race to sign EMI A&R director Nick Gatfield to a label deal. Gatfield's seven year stint with EMI ran out last Tuesday at 6pm when he decided to turn down an offer from EMI Records president and CEO, UK and Eire, Rupert Perry. The former Dexy's Midnight Runner takes up the post of president of the so-far-un- named label on July 1. He says he will have four staff in LA, two in New York with a scout based in London. The wholly-owned label will be marketed by the PolyGram Label Group in the US — which also handles Island, London and Polydor product — but its UK affiliate is yet to be named. Gatfield, 31, says, "It's an opportunity to build an artist- based creatively run record label. PolyGram is determined 

Gatfield: PolyGram label deal 
to make America the jewel in its crown, and it's exciting to join a company that is really beginning to grow," The US is more amenable to long-term A&R, he says. David Munns, now senior vice-president of pop market- ing at PolyGram International and the man who first hired Gatfield at EMI, says, "He is one of the few Englishmen who can make a record that 

will sell in America." Gatfield became A&R direc- tor of EMI at the age of 26 and has signed acts such as EMF, Jesus Jones and Blur. His departure has left EMI with two high-profile vacanc- 
Divisional MD Clive Swan left suddenly two weeks ago. Clive Black is to run EMI's A&R department while a suc- cessor is found. 

Virgin triumphs in radio bid 
The UK's second national com- ipercial radio licepce has been awarded to Independent Music Radio (1MR), a joint bid be- tween Virgin Communications and TV-AM offering £1.9m per 

The Radio Authority passed over the highest cash bid of £4m per annum by the Inde- pendent National Broadcast- 

ing Company (INBC) because it was not confident in the company's ability to sustain its planned service. The Board of INBC says it is 'naturally disappointed' at the Authority's decision and maintains that its business plan was attainable. IMR plans to be on air with- in 12 months and will broad- 

BRUCE SPRINGSTEEN 
"Human Touch" & "Lucky Town" CDs £8.99 — LPs E8.99 — CASSETTES £6.99 

cast on Radio Three's former medium wave frequencies to 85% of the UK. The station will play "the best modern mu- sic of the last 25 years", says a Virgin spokesman. Its out- put will be principally drawn from rock music, covering all styles from folk through to sta- dium acts, and concentrating on album tracks. If you thought Woolies were crazy to charge £19.93 for both Springsteen al- bums, check out this ad. Owner of Nun- eaton's What Records Tim Ellis says he sold a total of 220 CDs at a profit of around 50p each. "It's the only way to stop Woolies," he says, "If every indie did £8.99 they wouldn't make any money, but Woolies would never again 

An amazing thing happened in a room in Westminster last Tuesday — a prospective British government revealed it had a policy towards the music industry. But what is most striking is that this is a positive policy, which takes account of the artistic and commercial benefits music brings to the country. At times during last Tuesday's press conference, it sounded almost like a BPI presentation, so totally does Labour appear to accept the industry's concerns. And these were not the meaningless outpourings of backbenchers. They came from people who may on Friday be the country's arts, trade and industry and education ministers. Of course, it is easy for an opposition to make promises. And many industry executives have good reason to be wary of a party committed to taxing high-earners. When a retailer like Woolworths has admitted it pays many staff less than Labour's proposed minimum wage of £3.40 an hour, however, it's clear there are many in the industry who would be better off with a Kinnock government. The music industry did well out of the Tory Eighties but Labour's new music policy may well be sufficient to persuade many that it really is time for a change. 
As noted on our front page this week, the OFT has finally cleared the music industry of any untoward behaviour over CD pricing. But the music industry is the only side to come out of this affair with credit. The OFT deserves a rocket over its incompetent handling of the results of the inquiry. More to the point, the Independent and Sunday Times should think hard about their part in this 

Or maybe somebody should start investigating them. 
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OPINION 

I 

Although it continues to prove successful against the odds, I am amazed that easy listening just isn't supported by the record companies. I stopped selling singles and chart albums two-and- a-half years ago and now I'm doing better than ever by specialising in easy listening and nostalgia. But recently, I have had tremendous problems getting support for EMI's Best of Joseph Locke album. Given the media support provided by the Royal premiered film Hear My Song about his life, as well as appearances on Aspel and This Is Your Life, I think the marketing people have missed out by not promoting well enough to 
I have sold nearly 250 copies of the album, but have had no point of sale material. Only once the album was a hit did I get any promotional material offered to me. But EMI are not the only ones to treat easy listening like this. I used to be a sales rep for both EMI and BMG and know how much time and money they and the rest of the majors spend on promotional paraphernalia for pop groups which often have a shelf life of a couple of months, at most. Marketing guys at record companies are not interested unless it's fashionable rock or pop. You can't expect them to put up big 48-sheet posters just like WEA did with Seal. I'm not even suggesting they should bring out a poster with every release. But, instead of throwing away money on ar lasting five minute should put money longevity. The success of Joseph Locke today and Patsy Cline a couple of years ago, shows there is a demand for easy listening whatever the trendy record company executives think. Brian Tomlinson runs Grainger Market Records, an independent retail store in Newcastle On Tyne. 

s, they 

NEWS 

Talk Talk win remix costs 
Talk Talk have won a first round battle in their clash with former record company EMI over the release of a re- mix album. The High Court ruled that EMI should pay production costs for the album back to the 

Although Talk Talk, now 

with Polydor, had not sanc- tioned the compilation History Revisited, EMI had deducted £30,000 in costs from the band's royalties. The ruling is the first round of a row which is due to end in a full hearing in September. Talk Talk manager Keith As- pen says the remixes break the 

band's moral right. "We feel they don't have the right to remix and overdub our tracks after they have been de- livered," says Aspen. "It is very encouraging that they have had to pay back the money they deducted from us," The full hearing is expected also to deal with claims by 

Talk Talk that EMI withheld royalties, including a deduc- tion of almost £100,000 for a TV advertising campaign for the band's greatest hits re- 
EMI is refusing to comment, however, it is understood that the label is now considering an 

Ciassical labels 

'snub new works' 
Cellist Julian Lloyd Webber has called on the record indus- try to set aside a percentage of the profits it makes from clas- sical top sellers to subsidise re- cordings of new and less famil- iar music, writes Phil Sommerich. In a speech to the Associ- ation of British Orchestras, the brother of composer And- rew Lloyd Webber said the in- dustry could "bleed itself to death" by continuing to record 
popular classical works from 

With 85 versions of Beet- hoven's Fifth Symphony and 83 of Vivaldi's Four Seasons already out on CD, the cellist reckons the classical industry faces a crisis. Digital sound means it is no longer necessary to commis- sion new recordings of familiar works to provide state-of-the- art audio quality, yet classical companies continue to concen- 

Lloyd Webber: cash plea 
trate on the same music in up to 400 releases a month. "It would seem that the days of close partnership between composer and record company — as evidenced in the Fifties and Sixties by Britten and 

and even earlier by Elgar and HMV — are no longer with us," said Lloyd Webber. "This is an unhealthy situ- ation, both for music as a cul- ture and for the future of clas- sical recording. In a few years we could arrive at a point where there is no new reper- toire coming through." Lloyd Webber praises his own label, Philips, for allow- ing him to record unfamiliar works, but is less complimen- tary about some of his col- leagues, "Could it be that the artists are more concerned with con- tributing more ego-satisfying cycles of Beethoven and Brahms symphonies?" he says. He calls on companies to use some of the profits "from en- terprises Such as Nigel Ken- nedy, The Three Tenors and Dame Kiri Sings Rugby Songs" to fund adventurous projects. 

X-FM hires industry DJs 
Alternative rock station X-FM punk show, and Phonogram's axeing of his GLR show three has lined up several music in- Head of A&R Dave Bates will years ago. dustry executives to present be featuring Sixties garage Four staff from the Mean programmes on its temporary bands on Wednesday nights. Fiddler organisation will also north London service Tony Smith, A&R manager present shows, though X-FM East West marketing man- at Chrysalis, returns to radio says they will not be promot- ager Richard Engler is sched- playing listeners' requests on ing the venue or bands booked uled to host a Monday night Sunday afternoons after the to appear there.  

Landscape in country ca 

New title: Rock World 
Rock rejig as 
Hot Metal folds 
The crowded rock magazine market faces a reshuffle as Hot Metal closes and a new launch the newstands. ._:tic Futura, Hot Metal's Australian publisher, pulled the plug on the title after 11 

is gearing up er title. Rock World, on May 18. Hot Metal publisher Nigel Deering says: "The market is just too crowded. We had ex- pected others to fold but no- thing gave." He does not rule out a return to the same field and says job losses are not likely. "There are plenty of new projects for people to work on," he says. Attic Futura, publisher of TV Hits, commissioned an audit which put the circula- tion figure of Hot Metal at 25,000. 

The UK's first 24-hour country music television channel is to be launched on cable networks this September as the second service from the five-year-old Landscape Channel. The company is seeking £1.5m from investors willing to back the project. Landscape chairman Nick Austin says he expects the sta- tion to emulate the success of similar US services such as 

reaches  The Country Music Channel will be marketed as a basic rate cable-only service, reach- ing 200,000 homes initially with a three-hour cycle of videos. The service is targeted to reach 2.4m homes within five years, and Austin foresees its development into a live 24- hour satellite medium. 

Its target audience will be the 25-55 age group, and Aus- tin will seek advertising from major name consumer brands. "The music videos for coun- try music are of a very high quality," he says, "and we want to attract high quality products to advertise on the channel." Austin is keen to involve major record companies in set- ting up the new service as 

[)le plan 
many have country music acts but few outlets to promote 

"This venture is something the music industry should get involved in," he says, "and not leave it to the banks, as has happened in the US.' Although the UK market for country music is considerably smaller than the US, Land- scape anticipates a loyal audi- ence for the channel. 
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NEWS 

Music will 
head CD-S 
campaign 
Philips is to launch its Com- pact Disc Interactive (CD-I) format in London later this month with a range of music titles showing the system's capabilities. Following a successful mar- ket test last year, the company has brought forward its orig- inal autumn launch date to co- incide with the third interna- tional conference on the for- mat, And it plans a rapid na- tional roll-out. CD-I players will retail at £500 to £600, and the initial 30 titles will cost between £12 and £30. Philips will require retailers to stock both hardware and soft- ware, and plans in-store demon- strations of the new format. Philips marketing services manager says the link with music is vital to CD-I's slow- burn launch, 'The consumer needs to understand the con- cept more, but then it will take off," she says. Music titles include Golden Oldies Jukebox which features 20 pop hits from the Fifties and Sixties with packaging in- cluding lyrics, artist histories, photos and sleeve shots. Other music titles include Cool Oldies Jukebox, a compi- lation of soul oldies; single art- ist showcases by Louis Arm- strong and Luciano Pavarotti; and children's adventure stor- ies scored by Ry Cooder and Bobby McFerrin. 

Emap takes Kiss 

in shares swoop 
Emap has taken complete c trol of Kiss FM, buying out all major shareholders apart from managing director Gordon McNamee. The publishing group's swoop sees its stake in the London dance station rise from 59% to 94%. Its shares came from foun- der backers Centurion Press, Cradley Group and Kiss chair- man Keith McDowall, who has now left the station. McDowall accepts the take- over means the end of an era for the former pirate station that takes pride in its street level roots. But he adds: "We 

imate 18 months ago, is still trading at a loss. But McNamee, who remains as managing director, fore- casts a move into profit this 
And he insists that there will be no change in music pol- icy in the effort to break even. "I wouldn't be here if there were plans to change it," he 
Emap has invested £4m in Kiss, the country's fourth largest commercial station. McNamee will now take a seat on the board of Emap Radio, which also owns Liver- pool ILR station Radio City. 

Messiah gets pop lift off 
Bob Geldofs Planet Pictures and Philips Classics are com- bining to mark the 250th . nni- versary of Handel's Messiah with a pop-style audio and video release, writes Phil Sommerich. Philips is releasing a CD single of the Hallelujah Chorus today (Monday) as a prelude to its recording next Monday of a performance of the Messiah in Dublin — 250 years to the day after the work 

Messiah: CD single 

the Orchestra and Chorus of St Martin-ln-The-Fields and an international cast of soloists conducted by Sir Neville Marriner, will be broadcast live on Channel 4 and RTE. Philips will do its fastest- ever editing turnaround to rush out a highlight disc of the Dublin performance on CD and cassette in late May, fol- lowed by release of the com- plete programme on audio and video in the autumn. 

Jukebox deal lines up hit CD first 
A unique CD jukebox service deal with PPL and MCPS. Music programmer for the Clearance was also needed offering custom-made compi- The deal makes up-to-the- system Andi Baron says: "Cur- from MCPS for the rights to lations featuring current hits minute singles and new re- rently a single like I'm Too produce the compilations, is being launched by video leases available to CD Sexy could not appear on a CD which will be rented to sub- company AVC Music Mix, jukeboxes for the first time jukebox until after it had ap- scribers for up to two months. The new twice-monthly CDs and represents a return to the peared on a compilation." PPL's head of music systems are being offered to pubs and flexibility of the original Talks with PPL took place Ray Kahn says the PPL agree- clubs for the first time after a vinyl-only systems. over the past six months, ment is the first of its kind. 

NEWSFILE 
British artists are now free to perform in South Africa after a decision by the Musicians' Union to end its 40-year boycott. However the union will maintain its position on apartheid by recommending artists only accept engagements backed by black organisations. 
Three potential buyers have expressed interest in London mastering studio Tape One, 

US immigration authorities have delayed until early May the introduction of tougher categories for performers 
Two men have been jailed for 12 months for counterfeit tape production in Brighton and Newhaven. They had been sentenced to five years a month earlier for conspiracy to forge British passports. 
Matthew Chalk has been appointed professional manager at Peermusic, succeeding Rannoch Donald, who now heads the company's Dublin branch. 
UK acts Kingmaker, Jah Wobble, Cud and Pop Will Eat Itself will perform at the New Music Seminar in New York in June. 
PR company Hall Or Nothing has moved to 8 Poplar Mews, Uxbridge Road, London W12 7JS. Phone 081 740 6288. M&G Records is moving to Queens Studios, 117-121 Salusbury Road, London NW6 6RG, Telephone 625 7993. 
BASCA is relaunching its quarterly magazine, with sponsorship from law firm Butcher, Burns, Balin & Co and accountants Stoy Hayward, 
Contrary to information J supplied by Oxfam last week, the Cure have not yet confirmed their involvement , in the charity's benefit gig. 
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FEATURE 

Sixties icon Bob 
Dylan sang, 'The 
times they are a 
changin'A decade 
later and it was the 
Sex Pistols belting 
out Anarchy In The 
UK, while the 
Eighties spawned 
the Red Wedge and 
Oi. But what of the 
Nineties? With the 
nation set to go to 
the polls on 
Thursday, Robert 
Ashton examines 
the curious 
relationship 
between pop and 
politics — and 
whatever happened 
to it 

The election is proving an eye-opener for that bastion of political pop journalism, the NME. In an attempt to survey musicians' voting intentions, the publication has been threatening to label bands "apolitical scum" if they do not respond. "We though it was a sure way of making them return our fax," says news editor lestyn George. "Instead we've had several responses from bands — most of whom we assumed were quite political — saying 'that's fine by us'." The NME is shocked to discover such political apathy among musicians purveying rock and roll, the music of rebellion, George should not have been surprised. Not only are artists less political than they have ever been — so is the paper that tends to reflect the concerns of those at the cutting edge, says one record company head of 
"At one time when Steven Wells was at his most influential, the NME came across like the Socialist Worker. It's a lot different these days," hesays. Gone are the days, it seems, when the very act of being in a band meant you were bound to have something significant to say about world affairs. Over the years various acts have espoused every cause from anarchism (Crass) to opposing the Vietnam War (Bob Dylan) to Irish nationalism (Paul McCartney) to situationism (Malcolm McLaren). 

"The current flavour is a return to a sort of semi-Sixties philosophy: who needs politics? We got E".— Andy Gill, Gang Of Four 
Yet with the nation at its most politically active for five years and with Thursday's election just days away, contemporary pop music apparently has little to say on the subject. When the Labour Party announced its policy for music at a press conference last week it was left to loyal old stager Billy Bragg, rather than any of the new breed of artists, to preach the cause. Of course artists can only reflect the mood of the times. In the Sixties youth connected with the big issues of the moment — Vietnam, civil rights and sexual equality. Politics was explicitly defined in terms of revolution. "Pop music became message-driven in the Sixties when youth culture thought it could control the world," says Malcolm McLaren. 

"Any pop music can be political. Kylie is political in the sense that she encourages no thought". — Pat Kane, Artists For Independent Scotland 
Times may have changed but there is no easy explanation for why politics appears to have dropped out of pop. For those who grew up in the late Seventies, the alliance of pop and politics almost went without saying. The unashamed sloganising of Chelsea's Right To Work went 

unquestioned and the Anti-Nazi League dominated the political consciousness of any self-respecting "radical" teen. 
"Music was effective in the politics of confrontation, not in examining the transference of government". — John Preston, managing 9 

offshoot have clearly given some bands a leg-up in the early part of their careers. But once acts are established a political connection can often have the opposite effect. Peter Robinson, the former RCA and Chrysalis A&R m nowmanaging director of EMI's Dome label, 
orBMG 

But even then the contradictions implicit in any marriage of soapbox oratory and good old pop became apparent. The inherent "rebelliousness" of pop means that pop's politics are almost invariably left wing, but in the early Eighties — fuelled by the saturation coverage of then Sounds writer and now Sun columnist Garry Bushell — South- east London became the breeding ground of that right-wing offshoot of punk, Oi. "Both anti-fascist and fascist skinheads would turn up at gigs," recalls Oi Records founder Roddy Moreno. "But if the band was not English and they realised this, they would side together. The next night they would go to see a ska band .perform — sometimes with black members." Likewise Tom Robinson recalls the shock he felt one night while singing his homosexual anthem Glad To Be Gay. The whole audience was singing along, he says — basking in the glow of right-on togetherness — yet as soon as he leaned across to kiss his male keyboard player, "Everyone went 'Yuk'." They may have been at opposite ends of the political spectrum, but both Moreno and Robinson had discovered one of the eternal truths of political pop — it may score success with "feel good" slogans but it rarely provokes a well-thought-out political analysis. 
"At the propaganda level music is useful and it is important that 

r. 

love you, you love me'". — Lee Humber, organiser of Anti-Nazi League gigs 
Politicians (being politicians) do not often allow that to put them off. The opportunity to mould young minds to whatever degree is too good an opportunity to pass up. Sometimes it does not even matter if musicians agree with their views. Lee Humber, who organises gigs for the recently-reformed Anti-Nazi League, openly admits that he is unconcerned whether acts are politically minded. It is simply an arrangement which benefits both sides, he says. "We give them the stage and they bring in the crowd," he says. "There is no way I could book a town hall and get 1,000 people to come to an ANL meeting without the bands." By giving them access to gigs, the ANL and its Rock Against Racism 

He points to »,,, Celebrate The vM/tn.. . , * Day After You, Dr Robert's anti- Thatcher duet with ^ Curtis Mayfield in 1987, which had to be withdrawn^ after the media refused to touch it, "We all felt very strongly it was a smash, but as a consequence of being blatantly political he lost a hit and his career certainly suffered," he says. Perhaps Dr Robert was simply unlucky. There are plenty of examples of outspoken songs being misunderstood from The Clash's White Riot — thought by some to be a rallying call to fascists — to Bruce Springsteen's Born In The USA — an anti-Vietnam song used successfully by the Bush administration, which obviously missed its point. "In terms of converting the unconverted these were totally ineffectual," says Tom Robinson. This appears to be the price artists have to pay for their political lyrics. If they are too overt, they don't get played; too subtle and they miss the mark. The most successful political songs commercially have tended to be those in which the sometimes bitter pill of the message is sweetened by the 
"The audience has to be won over by the music first and then clobbered by the politics," says Peter Hooten, lead singer with the Farm, who had a number one with the anti-war song Altogether Now. 
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In The Farm's case it is doubtful, however, how many of the non-fans who took the record to the top of the chart ever really cottoned on to its meaning. Of course there are some examples of obviously political records which have cracked the Top 40, such as The Special AKA's Nelson Mandela, Robert Wyatt's Shipbuilding and Wings' Give Ireland Back To The Irish, but they are few. "Generally, the more overtly political the band, the less they are of interest," major label 
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but they are unlikely to be ofinterest to anyone other than the converted. The music's strength a political tool is in generating snappy slogans, such as "Free Nelson Mandela" or "Glad To Be rather than analysis. And that is one reason why pop is often of little use to politicians come election time. Factory chairman Tony Wilson says: "There's no place for party politics in pop music. The powerful part is to fuck off the establishment." Red Wedge remains the best known political/musical movement. It attempted to put the youth vote behind Labour. However, many believe it failed because the audience were already aware of the politics of 
"The political power lies with the people and the person on stage reflects that power by saying something they might agree with". — Tom Robinson the key musicians involved — Billy Bragg and Paul Weller — and none of the others brought along new converts. And like any other gig the audience went for the music, not the politics. "Red Wedge was valueless, it is like Neil Kinnock trying to embark on old fashioned socialist values again. It was clothcap socialism," says McLaren. 

which believes Red Wedge did have 

f'T would like to think music could overcome the apathy of youth and get them to the polls". Maurice Oberstein, chairman and chief executive PolyGram 
some meaning. "It renewed the vigour of people at a time when the left was in the doldrums. It brought together like-minded people and the next time they were in the pub they would pull someone up on racism," he says. Success or not. it is clear that the Red Wedge concept did not have the longevity to make it to this election. Billy Bragg's manager Pete Jenner argues that the absence of a Red Wedge-style campaign is a result of left wing musicians being turned off by Labour's move towards the centre. Alternatively, argues the Gang Of Four's Andy Gill, it could be the politicians themselves, scared that any association with "radical" artists could rock the boat. "The knives are out," says Gill. "The politicians could look a little foolish if there was any tomfoolery with 

Whatever, music's proftie is certainly low in the run-up to polling day. The Labour Party's pre-election event in Sheffield last Wednesday was billed as "the most important political rally of the decade". But the musicians chosen to perform there — Alison Limerick, Courtney Pine and Junior Giscombe, to name three — could hardly be less political. There were no plans at all for music at a similar "star-studded" event being planned by the Tories last week. And it is significant that the only real publicity the Conservatives have won from a musician was Joan Armatrading's angry statement that her voting intentions are a "personal matter" and that she should not have been listed as a Tory supporter. Party politics, it seems, are out. But it would be wrong to assume that pop music no longer has any potential to become a focus of social change. Rather the notion of what is political is being redefined in a broader way. One school of thought has it that raves are by definition political. "They don't conform to what the government wants and the instruments of the government — the police — are brought out to stop them," says BMG chairman John Preston. It can be argued that even in her pop-iest moments — Express Yourself, for example — Madonna offers a type . of politics, what some describe as a post-feminist role model, to her teenage fans. In short, the true politics of pop comes without a capital 'p'. It is personal rather than party-based. If the Sex Pistols were political it was in what they were and what they did, rather than what they said. And likewise, although the Manic Street Preachers may fancy themselves politicians — or generation terrorists, for the sake of argument — it is probably the Happy Mondays, happily sparking up a spliff on record, who make a more potent political statement about being young in today's Britan. __ It's either them or Mr Bean. ■§ 
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