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Wright set 
for record 
comeback 
Chris Wright is just weeks from a return to the music business in a new partnership with Dover Records founders Phil and John Cokell. Wright says the agreement he struck with EMI when it bought Chrysalis does not ex- clude him from running a TV marketing specialist, though EMI does now own the Dover 

"I can go into Dover's type of business prior to being able to start a normal record com- pany," says Wright. The Cokell brothers, who founded Dover for Wright's Chrysalis in 1986, resigned as joint managing directors earl- ier this month. Last week John was un- available for comment while his brother Phil was on holi- day. An announcement is ex- pected in early May. 

Price cut lawp 

offers DIY deals 
A top legal firm is to offer cut- price contracts off-the-peg in a bid to make signing a record deal as easy as buying a house. Cameron Markby Hewitt is offering a package of six differ- ent standard contracts plus a consultation with one of its lawyers for just £400. All a record company has to do is fill in a series of spaces left, blank for advances, roy- alty rates and packaging deductions. Partner Tony Morris says most record contracts are un- necessarily complex. "If you go and buy a house, which is the most important purchase in most people's lives," he says, "most solicitors 

Morris: off-the-peg 
of two totally standard ts. There is not a lot in most record contracts that could not similarly be put into a standard wording." Morris says he expects the deals will appeal to smaller labels which do without proper because they feel 

they cannot afford them. Already the package has won the approval of indie label association Umbrella and Morris will offer the package to members at a £100 discount. Council member Brian Leafe says: "It provides good quality contracts at an afford- able price." Morris plans to produce a similar package of standard publishing contracts, but top music industry lawyer John Kennedy is sceptical and re- jects the comparison with con- 
about people not property and it's about relationships, not as- sets," he says. 

Dsckins takes 
hot seat isi 
Brits rewamp 
A shake up of key BPI commit- tees has ushered in an all-new management team for next year's Brits awards. Sony UK chairman Paul Russell has been replaced as head of the Brits committee by Warner Music UK chairman Rob Dickins. The change, coupled with the resignation of Jonathan King after this year's show, heralds a new approach to the industry's main event of the 

"After four years it is time for change," sayr Russell. "I have had a good time and I wish Rob the h st of luck." Russell emphasises that the post of Brits chairman is high- ly demanding. He is now con- sidering a new role as a trustee of the Brits trust. Other changes see BMG UK chairman John Preston take over from Dickins as head of the BPI's PR committee. 
London tops 
label share 
London Records was the UK's top singles label in the first quarter with success spear- headed by the Shakespears Sister number one hit Stay. London achieved a 6.9% share, according to CIN data, more than 60% higher than its share in the same quarter last year. Second placed singles label was Columbia, once again also Britain's most successful al- bums label. The Sony label's 6.7% share of sales was 45% up on a year ago. Second place went to East West, whose 5% share was 150% up on a year ago. PolyGram retained its lead- ing position as the UK's big- gest record company and dis- tributor of both singles and al- bums. showing an increase in all four categories. Conversely EMI, which benefited in the previous quar- ter from the Mercury effect, lost out in all four categories. Full details next week. 

Straight shoots 

back to Warner 
One of the original Warner "Gang Of Four" Phil Straight is returning to the UK com- pany next month after six years away. Straight, who will be reunit- ed with former colleagues Rob Dickins and Max Hole, is to step into new WEA managing director Moira Bellas' former position as director of interna- tional artist development. He has been working in the US as Warner Brothers vice president international since 1986. Straight, Dickins, Hole and current Virgin Records MD Paul Conroy were labelled the "Gang Of Four", as Warner's most hotly tipped young 

In his new role, expected to establish Straight as second in command to Bellas, he will be 

Straight: six years 
responsible for incoi national product as well as UK product overseas. As part of the Bellas re- shuffle, head of marketing Tony McGuinness has been promoted to director of mar- 

In February, McGuinness won MWs marketing award for the Seal campaign, his second ac- colade there in four years. 
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RCA rificts sales 'bias claim 
RCA has moved to reassure indie stores angered by alleged distribution bias in its month- ly Wedding Present single re- 

sales strategy. However, she admits being baffled by the high chart posi- tion of last month's Three. Its number 14 ranking 'suggests Mirelle Davis, Wedding sales of more than 15,000 Present product manager, says when the usual multiplier is the independent stores are in applied, but the company in- fact favoured by her careful sists each single is limited to 

Several indie stores have complained that they are un- able to obtain stock. Others appear to be buying in from major stores to sell the single back later at inflated prices. "People have realised they can get more money for them 

later," says Davis. Last week's release, Silver Shorts, had a mid-week posi- tion of three, underlining the strong support for each re- lease. "We have been sur- prised even though we knew they would sell well," says Davis. 

Publishers 
rake in £2m 
from audit 
MCPS is due to pay a total of £2m to its publisher members from its audit of record com- pany accounts in 1991. About £1.3m of the cash has already been paid out with an- other £700,000 to follow soon. MCPS commercial opera- tions manager Graham Churchill says the record pay- out justifies an on-going ex- pansion of MCPS auditing. Previous years have seen pay-outs closer to £lm, but he admits: "We won't be able to sustain this level of pay-out." Churchill says audits are also helpful to the record com- panies in uncovering defi- ciencies in their systems. "We are not talking about fraud, but human error." All record companies on the API and AP2 schemes are now audited annually i for royalties. 

BMG Classics 
reshuffles staff 
The new head of BMG Clas- sics, Simon Foster, has ap- pointed Michael Deacon, pre- viously manager of the classi- cal department, as manager of press and promotion. Jo Kennedy, who had been working in the now defunct Enterprises division at BMG, joins as product manager for classics and jazz. Jo Reece continues as mar- keting co-ordinator. 

Election blues 

as takings dip 
The general election depressed record sales right across the country last week. The Compact Disc Centre in Mortlake reported election day takings of only £36, following its worst ever Saturday co- inciding with the nearby Boat Race. "There seems to be no rhyme or reason to it," says owner Mel Tyler. "My shop is less than 50 yards from the polling 

Nottingham's Arcade Rec- ords reports that trade has steadily worsened since the ' of the election 
A team of unknown songwriters signed to Freddy Cannon's Cannon Music are to represent the UK at next month's Euro- vision Song Contest after winning last week's Song For Europe. One Step Out Of Time, written by Tony Ryan, 23, Paul Davies, 23, and Victor Stratton, 29, will be performed by Michael Ball at the grand final in Malmo after scoring more than 150,000 voles from viewers, 60,000 ahead of Its nearest rival. Cannon is pictured (Irontl with wife and partner Julie, Ball and Stratton, Ryan and Davies are pictur- ed (backl with Warner Chappell profes- sional manager (catalogue) Stuart New- ton. Warner Chappell has rights to the song outside the UK. A single of the song, performed by Ball, is released by Polydor today (Monday). 

date, and was 25% down last Thursday. "The day was a non-starter," says the shop's Kevin Thomas. "Everyone might as well have stayed at home and put our feet up." Adrian's Records in Essex had been visited by prospec- tive MP Teresa Gorman the day before the election. But owner of Adrian's Rec- ords Adrian Rondeau says: "It's been absolutely dead. It's all these politicians driving along the High Street, shout- ing at people, and frightening them away." 

In Bristol, Rival Records had reportedly been quiet all week, and trade was definitely down on election day. Our Price marketing man- ager Neil Boote reports that the whole week was slow. "We anticipated that trad- ing on election day would be even slower," Boote says, "but I've had no panic-stricken Our Price branch managers on the 
Our Price's Harrow store says Thursday was a "pretty naff day" and that sales were depressed by 30% week-on- 

Wembley sets live profits goafl 
Wembley is banking on a bum- per year for live stadium con- certs to bolster poor financial results for 1991. Wembley pic made a pre-tax loss of £8.37m for the year to December 31, largely due to exceptional costs of £7,47m, including £3.2m spent on re- structuring its US ticket busi- ness. Sales rose to £169.9m. Group chairman Sir Brian Wolfson points out that trad- 
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ing profit was positive at fl4.65m. He adds that the Gulf War helped make 1991 the worst year ever for Wem- bley Stadium's music activit- ies. Wembley Arena also suf- fered, dropping to 180 dates, compared with 216 in 1990. "It was an enormous blow," Wolfson says. "We have just three (stadium) concerts while the year before we had 11. It was the lowest year ever, 

WEMBLEY RESULTS deal" with local residents limiting the number of live shows to 12 per year is being relaxed, giving Wembley the flexibility to stage up to 15 events, he says. The company's wholly-own- ed subsidiaries Guild Home Video and Guild Film Dis- amounting to around 750,000 tribution also performed 
Because of last year's low, the stadium's "community 

disappointingly with the lei sure services trading profit down from £5.8m to f2m. 

Last week's OFT report clearing the industry of price-fixing effectively killed the CD pricing issue. What is very much alive, however, is the issue of the pricing of the two new formats, DCC and Mini Disc. Both are essentially portable formats, targeting the area of the market currently filled by the 30-year-old cassette rather than that of the "reference" medium, the CD. Retailers are convinced the new formats should also have the same price relationship to CD as the existing cassette. More than likely that means a £9.99 retail price and a dealer price to match. Anything more and the enthusiasm of the retail sector for the formats could quickly wane. 
Cameron Markby Hewitt's attempt to produce standardised record contracts is bound to polarise the industry. Commonsense suggests that many record contracts are unnecessarily long and complicated. Many closely involved reckon it is not a problem, however. Once you are familiar with them, most kinds of contracts eventually make some kind of sense, they say. But cases still regularly come to court of artists unexpectedly achieving success on small labels with whom they have no contract only for the two parties to fall out. Anything which lowers the cost to small entrepreneurs and artists of legal protection has got to be progress. 
This column ought to have been devoted to an examination of the policies of the new government towards the 

One slight problem: they haven't got any. Maybe they should take a look at Labour's. Unlike songs, you can't copyright policies. 

,(2dA\0i<A 



OPINION 

□ Julian Lloyd Webber really needn't worry about the future of the classical recording industry or the opportunities it offers composers and artists (Music Week, 11 April). He's concerned that the industry could "bleed itself to death" by re-covering the old chestnuts, leaving a repertoire void when the fad fades. But, Julian, everyone has to start somewhere, and the Four Seasons isn't a bad departure point. The burgeoning mass market for classical music, keenly supported by the retail trade, is something to celebrate. If it didn't sell, we wouldn't produce it. "The same music in up to 400 releases a month"? Far from the case — a fab- proportion are actually reissues (and we only reissue proven successes). The new release list reveals an unparalleled diversity of repertoire on offer, month after month, from majors and independents alike. Costly projects such as Die Frau ohne Schatten would have been impossible without revenues generated by Luciano's and Dame Kiri's enthusiasm for football. In the Eighties and Nineties, too, we have witnessed the emergence of independents whose whole raison d'etre is to enrich the catalogues, constantly reinvesting in adventurous and exciting music. Examples of the industry's emotional, intellectual and commercial commitments to contemporary composers abound: how else have Robert Simpson, Michael Nyraan, Malcolm Arnold, Andrzej Panufnik, Peter Maxwell Davies, George Lloyd, etc, achieved such prominence? Without the profits from the 'Classical Top 20' none of this would be possible. It's great that ever more people want to hear Vivaldi. Many will want to move one and, fear not, there are rich new territories for them to explore — and recording opportunities for artists. Alison Wenham is managing director of Conifer Records. 
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NEWS 

EMI nets Welsh wonder 
EMI is to rush release a re- cording of the biggest massed choir event ever which will be held at Cardiff Arms Park on May 23, writes Phil Sommerich. More than 10,000 members of 156 male voice choirs from the UK, the Ukraine, South Africa and Australia, will take part in the event with Welsh opera stars Dame Gwyneth Jones and Denis O'Neill, Choirboy of the Year 12-year- old Oliver Sammons and the lassed bands of Park: Choir spectacular 
the Welsh Guards, all under Hughes. the baton of Owa Director of EMI Classical 

Roger Lewis, himself a Welsh- man, leaped at the recording rights for the Choir of the World event but insists: "The is definitely not just jobs for the boyos, it is a truly extra- ordinary international event. The sales potential is vast." More than 70 microphones, miles of cable, seven cameras, two acoustic consultants and EMI's top producers and en- gineers will be employed to record the Choir of the World for audio release in mid-July, with PMI marketing the video later. It will be televised live by S4C. 

The concert was devised by solicitor David Wyndham Lewis, events promoter at Car- diff Arms Park, in the belief that "the home of Welsh rugby should also be the cultural home of the great Welsh cul- tural tradition of singing". The programme will include opera favourites and four Welsh airs, with a fireworks, cannons and laser finale of Tchaikovsky's 1812 Overture. Proceeds from the event — expected to be attended by 40,000 people — go to the Lord's Taverners and Welsh Rugby Charitable Fund. 

BiC holds lead 

in Sony shortlist 
The BBC continues to domi- nate the finalists for this year's Sony Radio Awards, despite a revision of the entry categories, with Radio 4 alone taking more than a quarter of the 81 nominations. The addition of more than 20 new incremental stations in recent years has had little ef- fect. Only one — Wear-FM in Sunderland — has been nomi- nated. Entries from London's Jazz FM and Kiss FM for best specialist music programme have been passed over in fa- vour of Radios One, Two and Three. Kiss's entry for station of the year was similarly eclipsed by BBC Radio Newcastle, Clyde 2, and Wear-FM. Commercial radio's propor- tion of finalists is the lowest for three years, but includes 

•es: Radcliffe (left) and Tarrani 

for both the Smash Hits local for best DJ award and best music-bas- quence show, ed breakfast show. The awards ceremony, host- 

clifie's Out On Blue Six for scope. 

Locke gets 78 special 
EMI is releasing a limited edi- tion 78 rpm 12-inch single of Josef Locke recordings, follow- ing the chart success of the major's compilation of the composers' post-war record- ings. Hear My Song: The Best Of Josef Locke — featured in the recently released film Hear My Song — has sold in excess of 60,000 copies and reached the Top 10. Three thousand copies of the five-track sampler, released April 27, with a £1.60 dealer price, will be hand-pressed at EMI's Hayes factory and aim- 

Locke: Top 10 star ed at the 78 collectors market. Tim Chacksfield, senior product manager of EMI's Stategic Marketing Division, 

views the release as a test marketing exercise. "I've always wanted to test the market for 78s," he says. "If we get huge orders, it might embarrass us." EMI will release a four-CD set, The Complete Noel Cow- ard 1928-53 in October, and could produce an associated 78rpm sampler. Chacksfield had wanted to press the Josef Locke single as a 10-inch, but the turnaround time proved too slow. The 12- inch will be shipped in an "authentic post-war" brown paper sleeve. 

Boy-oyf saves 
IVSusic Hester 
The future of the Music Mas- ter directories is secure follow- ing a management buy-out of its publisher from troubled Maxwell Business Communi- cations. The new company, Water- low Information Services, is chaired by Brian Gilbert who worked for MBC until a clash with Robert Maxwell in 1990. Six new Music Master titles are planned for launch before the year-end: The Directory of Popular Music will list 10,000 hit songs, an updated Big Red Book will be split into two vol- umes; a Spoken Word Cata- logue will detail all non-music releases; and new volumes of Music On Video, Tracks and the CD Catalogue are planned. 

Zucchero man 
to be DG boss 
A radical change of style is ex- pected at PolyGram's Deutsche Grammophon label after the appointment of Gianfranco Rebulla to replace president Dr Andreas Holsch- neider, who is to retire in October, writes Phil Sommerich. Holschneider 22 years at DG, was noted for his aca- demic style, reflected in the label's serious approach. While DG has continued to win artistic awards, sales have sUpped in the new populist era and with the death of the label's two star conductors, Herbert von Karajan and Leonard Bernstein. As head of PolyGram Italy since 1985, Rebulla, has a strong grounding in the pop world as well as the classics, helping to break Italian acts such as Zucchero and Paoli Vallesi on the international market and promoting Decca's The Three Tenors in Italy. 



NEWS 

Asda deal set to ring up£1mfor PPL 
PPL is signing a major licens- ing agreement for a satellite radio service to Asda super- markets worth up to £lm a year to the record industry. The service is the first broadcast service to be granted the special licence by PPL, and is run by an independent pro- duction company, Instore 

Radio. Existing instore radio stations operate through landline links. PPL and Instore Radio will sign the deal at the Satellite and Cable Show at Olympia today (Monday), earning PPL a guaranteed percentage of the station's advertising revenue rising to a possible 20% if in- 

come reaches £5.25m. Ray Kahn, head of PPL's music systems, says the ser- vice offers a more direct adver- tising medium. "It enables the large stores to get high quality programming and, at the same time, enables advertisers to reach consumers at the mo- ment they are shopping." 

Instore Radio is currently negotiating with other super- market chains to provide a parallel service, which would also be covered by the agree- 
Asda has been relaying the Instore Radio service to 150 of its stores before formal com- pletion of the deal. 

Support grows 
in industry 
to save Face The Face has been inundated with offers of support from the music industry as it attempts to pay off the libel award that threatened to close it down. Jason Donovan lifted the immediate threat by cutting the £300,000 and costs award total by around 70%. But Wagadon, the maga- zine's publisher still faces a bill of around £95,000 plus its own costs, says Face editor 

"We have been so moved by all the offers of support," says Garratt. As well as a possible benefit single, offers have in- cluded club nights and live shows. © A new indie music paper, MXpress is launched on May 13 by leisure publisher Aceville Magazines with an initial run of 50,000. 

Format giants ready 

for Christmas battle 
Philips' Digital Compact Cas- sette and Sony's Mini Disc for- mats are squaring up for a Christmas clash with launches scheduled for August and No- vember this year. Both companies were claim- ing a positive reception from hardware dealers after last week's official UK trade launch in London, which will roll out into major campaigns this summer. Philips unveiled its DCC system to the public over the weekend with "open day" sessions advertised across the capital through the Evening 

Standard and Capital Radio. The hardware will then tour the country as part of a tech- nology "roadshow". Philips director of market- ing Tony Hall says: "We are being very aggressive in tak- ing DCC to the public. We want people to hear and ex- perience the technology." The system will be initially launched with the 900 Series hi-fi range with DCC retailing at £499. A black full-width separate will follow a month later and a Midi-width separ- ate after that. Portable and car systems will be introduced in 

the spring. Conversely, Mini Disc will be marketed primarily as a portable recording format, launching in November with a hand-held recording model and in-car system. Hardware prices are to be determined over the next few weeks. The technology has not been widely accessible to the public because there is only one working prototype in the coun- try, says Sony Consumer Prod- ucts' technical information manager Eric Kingdom. Software pricing has not yet been fixed on either product. 

Core asm for wider sales 
Polydor is attempting to take The Cure beyond their fan- base directly into the main- stream with the release of the band's 10th studio album, Wish, next Tuesday (April 21). The 12-track album is being supported by an U-date small venue tour and a £300,000 marketing campaign — the biggest ever put behind the 

Marketing director Ian Ramage says the marketing of 

Cure; £300,000 push the album has been targeted at the mainstream, on the basis that the band's hardcore supporters do not have to be persuaded to buy it. 

National flyposting, London bus and tube posters will tie in to substantial in-store promotion in both multiple and indie stores starting today (Monday), including pre-release CDs for in-store play. The second single, Friday I'm In Love, is scheduled for a May 11 release, followed by national press ads and TV co- op and solus ads in the band's strongest areas — Central, HTV, Anglia and London. 

NEWSFILE 
The BPI has dealt a significant blow to Scottish cassette piracy with a raid on an east Glasgow counterfeit tape factory. Seven people were questioned. Two have since been charged. 
Pre-tax profits at Boosey & Hawkes, the music publisher and instrument manufacturer, showed a 24% growth to £4m last year. Turnover increased by 9% to £53.7m, despite what chief executive Richard Holland called "extremely difficult" trading conditions. 
Last week's video sell-through release of the Oscar-winning Silence Of The Lambs was the fastest selling this year. The thriller which swept last month's Oscar awards, sold around 40,000 copies in its first three days, outstripping 
factor of 100%. 
Mark Tattersall has been appointed head of marketing for Sony Music's new licensed repertoire division. He has been international marketing manager for the Columbia label since September 1988. 
Woolworths is closing its stand-alone Music & Video stores in Putney and Woolwich, London. The move is due to local conditions it 
Warner Music Europe has appointed Ian Grenfell as marketing manager for Warner Brothers Records. He was previously marketing manager for PolyGram UK with responsibihty for UK repertoire outside the UK. 
Last week's RM gave details of a High Court writ issued by LA Mix against Sharon Redd's manager, Jimmy O'Reilly. O'Reilly's solicitors tell us he expressly denies the claim that he unfairly attributed Sharon Redd's success to himself and that he pretended to be her sole manager and say that he will be defending the proceedings. 

LOCKE ON 

Available April 13th 

Hear My Song on LP 
25 Locke originals 

digitally remastered 

!\to vinyl 

Available April 21st 

Hear My Song - the 
single on '78' 

4 tracks on a 12" 78 
78EM 231 
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TALENT 

STUDIO UPDATE 
Who's recording where and with whom 

MARC ALMOND Charity Single (Madonna's 'Like A 

DINAH CARROLL 

DEAN COLLINSON 
JULIAN COPE 

SOLID Oliver Walsh Robbie WootU 
Nigel Lowis 

Olympic, London 

Maison Rouge, London Donald Ross Skinner 

LOVE GENERATION 

SILENCERS 

THE WEDDING PRESENT Tracks 
THE WONDERSTUFF 

Korda MarshaU 

CJ Macintosh 
Westworld, London 

Platform 16, London 
Park Lane, London Jimme O'Neill La Chateau De La Rouge Motte, France Jimme O'Neill/ Mike Hedges 

Metropolis, London 
Garry Hughes 

Metropolis, London 
Stephen Tayler 

KITCHENWARE Keith Armstrong 

The Surfing Brides: given cash backing by Sony Publishi 

New acts rise on 

publishers' labels 
For many young bands, a pub- lishing deal with Sony may seem like a sure-opening to major label fame and fortune. In some cases, however, that would be a hasty assumption. As Sony Music Publishing professional manager James Little points out, some of the acts he signs just aren't ready for the giant step of signing to a major record company. "There are instances when an artist comes along, and for all sorts of reasons it is not ap- propriate for them to do a deal with Columbia," he says. But that doesn't mean Little's acts miss out. Sony is demonstrating its commit- ment by setting up labels for those still in need of develop- 

The first beneficiaries of the Sony scheme are London rock act The Surfing Brides. They have been given financial help to set up their own record com- pany, Toxico Recordings, which has just secured a dis- tribution deal with Revolver. The Surfing Brides were dis- covered, in true Tin Pan Alley fashion, when Little met band member Aimee Waldon work- ing as a waitress near Sony's Soho Square base. Toxico was born when the Sony labels failed to share 

Little's initial enthusiasm for the band's demo. Little says their debut four- track EP, due out next month, will serve to introduce The Surfing Brides to the record- buying public — and provide a stepping stone to a major deal. 'Tt need not be with a Sony label, although obviously they would have first option," 
Earlier Sony Music Publish- ing signings Shaine were also promised their own label, but instead signed to EMI Ireland. Dance act Michael Kay is another artist without a record deal and the publisher is push- ing him by releasing a white label through dance/reggae specialist Jetstar on what is basically the SMP house label. And another Sony act, Barra, are taking the indepen- dent label route. Their demo, recorded with Sony money, is now due to be released as an EP on Flat Records. BMG follows a similar route with its unsigned dance acts and PolyGram has its own Wildcard label which will give the publisher the chance to de- velop its roster. But not everyone agrees that it is an ideal solution. Mike Smith, A&R manager at EMI Publishing, believes run- 

ning a record company is an unnecessary diversion for pub- lishers. 'T would rather find a small independent which had all the contacts and an identity of its own," he says. "I don't think certain music publishers are the best qualified people to run record labels. "The only advantage is that bands are given some time to develop," he says. Clearly development is the key factor as far as Little is concerned. "We are giving acts like The Surfing Brides a leg-up. They are not committed to a label other than their own, so they have the time to play live a little bit more and get a record out," he says. "They will then be ready to go to a major deal and, import- antly be contractually free to do so." Cynics will suggest that if a band are any good they will get a deal anyway. But giving an act time to mature before sending them off to a major can only be of benefit in the long term. And if Sony Music Publish- ing is right about its acts' po- tential, more and more pub- lishers will undoubtedly follow suit. Leo piniay 



ANNOUNCEMENT 

AS FROM 13*4>92 

THE FOLLOWING PRODUCT WILL BE DISTRIBUTED 
SOLELY BY PINNACLE DISTRIBUTION; 

R&S UK 
JAM & SPOON - TALES FROM A DANCEOGRAPHIC OCEAN 

THE APHEX TWIN - DIDGERIDOO 
BELTRAM • C.J.BOLLAND - RAVESIGNALSIV 

FRANK DE WULF • MUNDO MUZIQUE 

HIT HOUSE UK 
HOLY NOISE - GET DOWN EVERYBODY 

MENG SYNDICATE - SONAR SYSTEM 

OUTER RHYTHM/INNER RHYTHM 
ONE TRIBE - WHAT HAVE YOU DONE 

RANDOM NOISE GENERATION - FALLING IN DUB 

TRANSGLOBAL 
KMFDM - MONEY 

BABY FORD LP - BFORD9 

DIVINE RECORDS 
SULTANS OF PING - STUPID KID 

ALL PRODUCTS LISTED PLUS BACK CATALOGUE AVAILABLE THRU PINNACLE TELESALES 0689 873144 
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FEATURE 
It may be 24 years since Big Spender scaled the charts for Shirley Bassey, but Richard Handover's memorable rendition during an Our Price party last year brought renewed vigour to the ly le industry bash, Jon Webster and Paul Conroy's duet of Roger Miller's King Of The Road provided a foretaste of things to come at Virgin Records. And Telstar's financial director, Ian Dewar, wowed them all at this year's Brits party with his robust interpretation of Those Lazy, Hazy, Crazy Days Of Summer. "It's a great song because you can do a good bit of dancing while you're singing," he 

Ever since it emerged in the UK in the late Eighties, karaoke has proved an irresistible after-hours diversion for the music industry. Just as the masses have come to enjoy a burst of My Way at the local, so music business executives have abandoned their cool reserve to get on down at Midem and other industry bashes. Karaoke has revived the fortunes of pubs all over the country: according to the National Karaoke Academy, there are over 10,000 venues plugging in the backing tapes each week. As Mike Mason, owner of karaoke hire company, MPM Entertainments, puts it: "Karaoke has become as much a part of the British pub tradition as the dartboard." There is more to karaoke than inebriated amateurs weaving towards the microphone, however. In Japan karaoke has matured into a multi-million pound industry and in the UK it is perhaps the only music related business to have taken off during the recession, spawning hardware, tapes, videos, a TV show — Stars In Their Eyes — and even its own magazine, What Karaoke? Last week, at the National Pub, Club and Leisure Show at Olympia, karaoke came high on the agenda with legal experts offering advice on licensing. But apart from bar room antics, the music industry seems reluctant to embrace karaoke as a business opportunity in its own right. As one music publisher says: "It's not as though I'm losing sleep over it." Publishers tolerate rather than actively exploit the fact that people are enjoying old songs all over again. "In principle karaoke is good clean fun and I don't think it taints the songs," says Steve Lindsey, general manager of Island Music which publishes karaoke favourite Sailing. "We are making money out of it and it's a tiny bit more exploitation for our writers, but it's not crucial." PWL supremo Pete Waterman argues, however, that karaoke plays a crucial role in reviving old pop songs — and suggests that the industry's reticence stems from its disdainful attitude to pop in general. Waterman, who has enjoyed unrivalled pop success, obviously has no truck with such snobbery and has been quick to seize karaoke's potential. His TV show, The Hitman And Her, introduced its own singalong slot Pass The Mike four years ago and PWL has also worked on three karaoke albums, while last year the company signed the winner of the first national karaoke competition. "Karaoke is what pop music is all about," says Waterman. "If you're 

singing along to an up tempo pop song, there's a fair chance that it's a Stock Aitken and Waterman song. Karaoke is about getting pissed and having a good time." And in Japan, where Waterman says he has earned a "substantial" amount of money from karaoke, PWL collected an award from publishers' association JASRAC in 1989 after the Kylie Minogue album track Turn It Into Love reigned as the number one karaoke song for 18 months. Although royalties have so far been relatively modest in the UK — Japanese giant Pioneer puts its royalty payments for English language software in 1991 at around $600,000 — the potential is growing, Martin Smith, head of programming at Picture Music International, calculates that his company alone has generated about £50,000 in MCPS payments through its range of karaoke videos. And Carole Howells, audio product scheme manager at the MCPS, says that although it's too early to quantify the karaoke effect, the number of licence applications for karaoke has increased 10-fold since it first arrived in the UK. "Four years ago we were licensing six to seven karaoke products a year," she says. "Now we're licensing about 60 products a year." Although many people were scathing in the early days, few writers have resisted the lure of karaoke — The Rolling Stones being one notable exception. Guy Warren, whose career has progressed in parallel with that of karaoke, first at PMI and currently at Pioneer where he is marketing and sales promotions manager, says most see the singalong videos as a useful 
Others are more wary, says Jane Dyball, international administration manager at Virgin Music. "Some writers see their songs as children and the idea of drunken businessmen slurring along to their masterpiece is too much to bear," she says. And as far as the PRS is concerned, karaoke comes under the pub tariff for "featured recorded music". So when payments are processed, the society has no way of pinpointing whether they refer to discos or karaoke 
According to a PRS spokesman, however, the society is "researching" karaoke, which if nothing else, implies that it is beginning to take the form more seriously. But although publishers may be unable to assess how well they are doing out of karaoke, many industry satellites including software manufacturers, distributors, production companies, hire outlets and KJs — karaoke jockeys — have complemented their music business   'sting in karaoke and is spin- 

Til says bi 
"The demand for karaoke is definitely out there," says van Til. "We sell thousands and thousands of 
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Thanks to karaoke, anyone can sing-a-long 
industry executives have been spotted passi; 
seem curiously reluctant to embrace this bc< 

Music Sales, which publishes catalogue by the Beatles, The Rolling Stones and Madonna, began compiling audio tapes 18 months ago and now boasts 100 karaoke titles from the Beatles to Michael Jackson. projects manager John van 
year and there are plans to extend the 

tapes. A typical customer will collect all-time favourites and buy seven or eight pieces of software a year." Music Sales sells most of its product through non-traditional outlets and van Til suspects that many record shops are reluctant to stock karaoke because of its "lager lout" image. Joanne Arbiter, managing director of Arbiter Leisure, which manufactures karaoke hardware and software, agrees, adding that it has taken years to get record shops interested in her catalogue of 4,000 song titles. She finally achieved a breakthrough last month when Virgin and Tower confirmed they would stock a selection of the company's tapes for a trial period from May. 

"Record retailers would carry the odd party medley but until now they weren't interested in specialist tapes," she complains. "But if customers eant Streisand, then they want Streisand. The only way to stop people taking the piss out of karaoke is to stock decent product." And after three years of producing videos for Pioneer, PMI launched its own range of The Original Karaoke sell through videos last year. That sales have already surpassed 70,000 units across six volumes has encouraged the company to release a seventh title this month. The fact that a company with EMI backing and a remit which includes TV shows and promos has grasped the potential of karaoke suggests that it 
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c Sailing or croon to My Way. Even music 
g the microphone. But publishers and labels 
,ping business. Paula McGinley reports 

represents a sound commercial prospect. Indeed, Martin Smith describes karaoke as a "very important" part of the company's business. "Karaoke came from nowhere at a time when promo budgets were diminishing," says Smith. "It gave work to new directors and it helped a lot of people get through a bad year." Of course, just because people croon to classics in the pub, it doesn't necessarily mean they will rush out to buy the album. According to Pioneer, popular karaoke tunes become hits in Japan and many Japanese singles are available on karaoke from release date to stimulate sales. It's arguable whether karaoke could 
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have the same impact in the UK, although Simon Delahunty, promotions manager at manufacturer Nikkodo UK, believes the resurgence of The Righteous Brothers' You've Lost That Loving Feeling was down to karaoke. "Singing in clubs raises awareness and then people feel inclined to buy the record," he says. However, there is a downside to such performance and Kevin White, copyright manager at Warner Chappell which publishes Top 10 karaoke tune Like A Virgin, is not convinced that new talent benefits from karaoke, "Karaoke doesn't help up-and-coming new bands," he says. "Especially when pubs that used to have live bands start dropping them 

to put on karaoke nights." The obvious appeal of karaoke has led many venues to consider it. Malcolm Rogers, owner of north London's Sir George Robey pub, which prides itself on a policy of live music seven nights a week, admits he has been tempted. "I would certainly save a lot of money with karaoke and I could pull in more crowds, but I prefer live music," he says. "However, if the Musicians' Union persists with its attitude against pay to play, we may be forced to seriously consider it." The MU has nowadays moderated its initial horror at karaoke — when the official line described it as an "obvious threat to musical employment" — to a more conciliatory tone. Ken Cordingley, assistant general secretary, says the MU is still "keeping an eye on things" but concludes that venues staging karaoke nights were never live music strongholds anyway. Whatever karaoke's effect, its lifespan is uncertain. John van Til suspects it has reached its plateau in the UK and Simon Delahunty agrees that its use in pubs has "standardised" and is unlikely to explode as it did in the Eighties. Pioneer is more bullish, stating that the 2,000 UK commercial sites currently using its laser karaoke system represent only 20% of potential licensed trade premises. Dr David Hughes, chairman of music studies at the University of London's School of Oriental and African Studies, believes the arrival of laser technology in Japan 10 years ago rekindled a waning interest in karaoke and will prolong its popularity in the UK. "New hi-tech equipment monitors pitch and key so singers don't feel inhibited and there is less risk of caterwauling," he says. "These days you really can be a star for three 
That companies are prepared to invest millions of pounds in hardware and software — it costs Pioneer over £200,000 to produce one 28-track laser disc — indicates an ongoing commitment to karaoke. And it doesn't stop there. Pioneer is planning to introduce the concept of multi-room karaoke and karaoke booths and, like Arbiter Leisure, is launching home karaoke equipment later this year. Meanwhile Music Sales and Clarity Music in Derbyshire are hoping to tempt new converts with opera on karaoke. Other companies are targeting "karaoke kids" and products in Sony's My First Sony range come complete with hand-held microphone and pitch control. And demand remains buoyant judging by the queues itching to get up and belt out I Will Survive. Over at the Cart And Horses pub in London's East End, manager Freddie Cosson is still packing them in after starting twice weekly karaoke nights two years ago. "I get 50 people a night wanting to sing," he says. "I've only got a licence to 11.30pm but I could go on to 2am." Karaoke is unlikely to become the cornerstone of the music industry, but it is generating welcome new finances for many companies and, if nothing else, it has put some fun back into the business. Ask Richard Handover. IM 

KARAOKE TOP 10 
Title Writer/Publisher 

1 MY WAY Paul Anka Jacques Revaux Claude Francois Gilles Thibaut/ SDRM Intersong 
2 I WILL Frederick James SURVIVE Perren Dino Fekaris/ PolyGram Music Publishing 
3 YOU'VE Barry Mann LOST Cynthia Weil THAT Phil Spector/ LOVING Screen Gems — FEELING EMI Music Mother Bertha Music Abkco Music 
4 YESTERDAY John Lennon Paul McCartney/ Northern Songs 
5 SUMMER Jim Jacobs NIGHTS Wane Casey/ Chappell Morris 
6 LIKE A Billy Steinburg VIRGIN Tom Kelly/ Warner Chappell Music 
7 DAY DREAM John Stewart/ BELIEVER Screen Gems — EMI Music 
8 WILD THING Chip Taylor/ EMI Songs 
9 HI HO SILVER Laurence Weiss LINING Scott English/ Gema Music 

10 HEARTBREAK Mae Boren HOTEL Axton Tommy Durden Elvis Presley/ Belwln Mills Music 


