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Labels face skills famine 
The industry is facing calls for a radical review of training policy as an unprecedented number of high-level vacanc- ies remain unfilled. MCA has recently been join- ed in its six-month hunt for a marketing director by Phono- gram, and Chrysalis is still without a senior marketing 

At EMI, seats left vacant by divisional managing director Clive Swan and A&R director Nick Gatfield remain empty. 

And in publishing Sony Mu- sic is hunting a new MD while Virgin Music has lost its head of A&R Mike McCormack (see below). "It's a nightmare," says one major label managing direc- tor. "I have never known such a period of high-level change." The problem, says a leading publisher, is that the industry is failing to develop up-and- coming executives. "It means that all we ever do is swap people from one top job to an- 

other. One person leaves and it sets off a whole chain reac- 
Some managers are hoping to tackle the problem by look- ing outside the industry for new talent. New RCA manag- ing director Jeremy Marsh has hired the publisher of Sky, Hugh Goldsmith, as his new marketing director, while Phonogram MD David Clipsham has advertised his marketing vacancy in media trade paper Campaign. 

MCA managing director Tony Powell argues that the real answer is for the industry to put more emphasis on ca- reer development for people within the business. "I have felt for a long time that as an industry we train our future executives very poorly," he says. 'This creates a problem of supply and demand which puts the whole business through a period of change," he adds. Powell says projects such as 

the Brits school offer hope for the future, but adds: "Really it is down to each company to en- courage better training." MCA has been without a marketing director since the departure of Bob Fisher last September. But Powell says he is not in competition with other companies looking to re- cruit staff. "We may require a very dif- ferent type of animal from Chrysalis — each company has its own style," he says 

Marsh hires A&R chief 
RCA managing director Jer- emy Marsh has poached Vir- gin Music head of A&R Mike McCormack to be A&R direc- tor of the RCA label. Current RCA head of A&R Korda Marshall is stepping down, but will remain as con- sultant seeing out five current projects. McCormack, 29, was named top A&R man in Music Week's publishing "dream team" six weeks ago. He takes up the job on May 5 with a promise to give the BMG label "a strong identity". McCormack has been with Virgin Music for six-and-a- 

McCormack: poached 
half years, the last three as head of A&R. Among his top signings have been Terence Trent D'Arby, Seal and Bomb The Bass. He will head a department initially comprising himself, senior A&R manager Nick Raymonde and talent scout 

Jamie Nelson, but expects to name a replacement soon for A&R manager David Donald, who has left as part of the changes. MD Marsh says: "It's a new start. Tm very excited at Mike's arrival and the long- term possibilities of Korda's position." Marshall, head of A&R for just 14 months and with nine years at RCA, stresses his de- parture is amicable. He is con- sidering several offers. Virgin Music managing di- rector Steve Lewis is expected 
McCormack shortly. 

Sony ponders pack riddle 
Sony is just days away from deciding the shape of the pack- aging for its new Mini Disc, after one of the most extensive consultation periods for any new format launch. Sony software vice-presi- dent of sound technology mar- keting Alan Phillips, who is overseeing the Mini Disc launch in the UK and Europe, has had talks with record com- panies, Bard and retail rack- ing manufacturers in the quest for a pack for the two- and-a-half inch diameter disc. "We are determined to get it absolutely right," he says. The company has already 

decided on packaging for Ja- pan which boasts a hi-tech feel with rounded edges and four plastic "posts" which hold the disc in place. But this has been rejected for the rest of the world because its plain plastic back allows no room for tracklisting. Since the aim is to allow re- tailers to adapt existing rack- ing, one option is based on the existing CD jewel case, the other on the conventional cas- 
Retailers in countries such as the UK which still boast a large, but declining cassette market are eager to use a cas- 

te-sized pack. But Phillips 
heavily biased towards CD take a different view. 'The decision has to be bas- ed on views from all over the world," he says. A final verdict was expected in New York on Friday, but Phillips will fly to Austria this week to examine the possibil- ity of producing the CD and cassette-based packs with the Japanese-style rounded cor- ners and holding posts. Phillips plans to hold a series of presentations of Mini Disc's sound compression sys- tem in London next week. 

EMI centre opens for business 
EMI this week takes t steps in moving into its new Leamington Spa base after over 80 years in Hayes. New release product was be- ing supplied from the centre for the first time last week and chart product will follow today (Monday). 

Final stocks will be moved this week. Vinyl and cassette manufac- ture will remain at Hayes along with the royalties and record token departments. The new Leamington Spa centre will be officially opened 

Beauty ^ the Beast 
(from the original motion picture soundtrack) 

Beauty-.i-Beast 
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COMMENT 
NEWS DESK: 071-620 3636 . . NEWS 

Elekfra boosts UK talent source 
Elektra opens an independent for promotion and marketing 'This is not about breaking dent in recognition of the UK UK office this week in its bid as it does in the US, however, away or alienation. Warner is company's increasing signifi- to establish a separate identity Krasnow, who will be at the our second name, but I like to cance and she plans to hire a from parent Warner Music. opening of the new offices this look at Elektra as something new A&R executive shortly. Label boss Bob Krasnow in- Thursday, says: "I can't de- with its own personality." The new office is at Ken- sists there are currently no scribe how critical the English Head of the UK office Annie sington Cloisters, 5 Kensing- plans for the UK A&R oper- music scene is in Elektra's Roseberry has been promoted ton Church Street, London ation to take on responsibility strategy as a world power to worldwide senior vice-presi- W8. Telephone: 071 937 6565. 

Indie chart 
talks: no 
end in sight 
The indie chart comes up for discussion at the BPI Council once again on Wednesday with a solution as remote as ever. The consultation with indie 

Norwich plots 

annual festive 
Steve Mason appears not to have offered any substantial hope of an end to the debate. When the pair put forward their recommendation to Thursday's BPI chart commit- tee, talks continued for four hours with little progress. 

OnedVlusicians' Union-backed Sound City event will be held ''1 

j intended to put the spotlight I on music in a provincial town. The venue for next year's Sound City event should be confirmed within two months he says. "We already have a city in mind for next year." BPI head of press and public 
to give details of his and Mills' recommendation, and would only say; "The problem is that so many people have so many opposing views, which they feel very strongly about." Another member of the BPI charts committee adds: "We're no nearer a solution, but we are no further either. The dis- cussions look like continuing." 
TRIBUTE TO FREDC 

smaller event of its own. Cathy Dennis in R1 link-up Anne Louise Wirgman, of the city's Waterfront venue that knowledge again, which organised the event, "Obviously it wouldn't hav< says it will be seriously con- the same national impact, bui sidering mounting a festival we could do something of out next year. own next year." "Given the amount we have Radio One producer Stuarl learned about organising a Grundy says if the even! city-wide event like this, it comes off it will be a major bo would be a shame not to use nus for the project, which was 
HE MERCURY 

'This year it was very much a matter of testing the water, and we have found the water : is quite warm, if not hot." t Audiences of up to 150 r people attended seminars and talks fronted by the likes of t EMI publishing chief Peter t Reichardt, Factory's Tony Wil- son and Phonogram's David s Clipsham. 

Gig lifts Easter sales gloom 
Album sales received a wel- down 20% and albums down ed CD sales week-on-week. come boost in the wake of the 3% over the equivalent holi- HMV ran product promo- Freddie Mercury Tribute gig, day period last year. tions over Easter, but found after what retailers describe Virgin Retail product con- sales disappointing. But opera- as a disappointing Easter. troller John Taylor admits be- tions director Steve Knott says The Queen catalogue and al- ing "a bit disappointed" with mid-week sales resulting from bums from Guns N' Roses, Ex- Easter music sales, though the Wembley concert made up treme and Metallica were new video titles sold well. for the poor holiday weekend, among those showing the East of England chain EMI Music Services says greatest benefit from last Andy's Records experienced last week was its busiest since Monday's gig. similarly flat sales although Christmas, as it fulfilled or- Although the Easter week- video sold well. ders for Wembley-related end's sales increased the al- Our Price says its £2 CD dis- product, bums market by 36% over the count offer proved popular, "There was a really big de- previous week, retailers report and marketing manager Neil mand on Tuesday," says man- that overall singles sales were Boote says some stores doubl- aging director Jim Leftwich. 

Liza Minnelli embraces Queen guitarist Brian May at the emotional climax of last Monday's Freddie Mercury tribute concert The full extent of charitable funds raised by the gig will take at least a further week to assess. The event 
broke Wembley's record for merchan- dise sales and could produce more than £20m in funds, Speculation still sur- rounds the possible commercial release of recordings made at the concert though artists' consent will need to be 

Brian May and Roger Taylor present a chegue lor Efm to the Terrence Higgins Trust ralse'd'SV sale's of Queen's reissu- ed Bohemian Rhapsody single. It will be used to purchase new HQ for the charity. The single spent five weeks al number one and sold 1.1m copies, of which 345.000 were on CD, making it the hig- 1 gest selling CD-single of all time. Pictur- 1 "Sdlfmiriei: Peter Reichardt (MD, EMI 1 Publishing), Brian May. Nick Partridge 1 (chief executive, Terrence Higgins 1 Trust), Martyn Taylor (chairman, THT), 1 Jim Beach (Queen manager), Roger Tay- | lor, Rupert Petty (CEO, EMI UK). 

v 
fc4 

The Freddie Mercury Aids awareness benefit was a tribute not just to Freddie but also to the talents of a small army of people from promoter Harvey Goldsmith, to equipment suppliers, merchandisers and those involved in the TV broadcast. Together they proved that in huge set-piece events Britain really does lead the 
Many have questioned the effectiveness of such musical jamborees in spreading a serious message, but it is certainly a lot more effective than doing nothing. Everyone who was there or who watched it on TV will have been left with a whole series of impressions, from David Bowie's very personal but oddly public rendition of the Lord's Prayer to Lisa Stansfield's curlers and hoover to George Michael's stunning vocal performance. But the one thing apparent throughout was how unique Mercury really was. On Bohemian Rhapsody, for instance, it took not just Elton John but Axl Rose and a tape machine to even approximate the breadth of Mercury's range. And it still wasn't that close. That, above all, is probably the greatest tribute to Freddie Mercury. 

So, the music industry fails to win a single' Queen's Award for Exports. Yet again, it seems, a British business which uniquely can claim up to a quarter of a world market has missed the boat when it comes to honours. Has somebody got it in for us? Apparently, and embarrassingly, not Sources at the Queen's Awards office suggest that nobody from the industry may actually have bothered to apply this year. There's a lot of truth in the idea that the industry does not get its due from government. But we can hardly moan if we do nothing to help ourselves. 
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OPINION 

I appreciate that the PRS has difficulty in chasing up all the venues where live performances take place — I myself am awaiting over £1,000 of back payments due to various venues not declaring their performances. However, I can't help feeling that its new system requiring programme returns from 500 venues throughout the country is ridiculous. It's like the Metropolitan Police suggesting that their method for combating burglary is to secure 500 houses with full police guard, sniffer dogs and artillery while leaving all other property open to all corners, telling the public not to lock their doors and windows. The law breakers over the past few years have not only got away with it but are now allowed to getaway with it. The PRS claims this is in the interests of live music, buthowcanthis possibly be the case? I realise that much of the PRS's revenue comes from recorded and broadcast music, but young and upcoming composers and arrangers (as well as many that are established) have not got recording contracts or even publishing contracts. How will they get used to working in the business? they won't. The PRS is pushing the composition of new music — of all genres — to the scrap heap. Who could seriously want this system? The Musicians' Union says "Keep Music Live" — the PRS seems to be adding "but only if it's really necessary because it does 
problems.". The PRS, however, appears to have decided that the copyright laws of this country are pointless, that live music is a waste of time, that new music is merely an administrative 

It is better to accidentally miss out a few programme details than to not bother trying to collect them at all. Robert Steadman is a professional composer and a member of the PRS and BASCA. 

NEWS 

Prices en hold as 

EMS levels rates 
EMI's plan to raise its prices by an average 3.5% appears unlikely to spark an immedi- ate wave of increases by other majors. The increases, effective from May 5, are part of EMI's an- nual price review and bring il i the n t of the market, says sales director Keith Staton. The major's last package of increases came last April. PolyGram's sales director Nigel Haywood says although he will look again at his own prices, he will not be moving to match the percentage in- 

PolyGram's annual review is due in July, 12 months after its last rises. Warner's 12- monthly increase is due in September, Sony's in October and BMG's in December. The EMI rises are around 3% for deluxe releases, with 

MAJOR S RETAIL PRICES 

BMG 
Standard CD Cass Deluxe/Premium TV Advertised CD Cass CD Cass £7.59 £7.15 £7.89 £5.35 EMI £7.56 £4.99 l£5.13) ^ f™ PolyGrair i £7.44 £5.05 £8.03 £5.35 £8.03 £5.35 Sony 0^9 £4.86 £7.59- £5.17- £8.03 £5.35 £8.03 £5.35 Warner £7.45 £4.99 £7.56 £5.29 £8.05 £5.40 Figures i in brackets are vinyl prices where they differ from cassette. Dealer p irices as of May 5 

standard vinyl and cassette up by 4.9% (to £5.13) and 6% (to £4.99) respectively. The company's increases in 1991 were below the levels in- troduced later in the year by the other majors, however. Staton says pricing struc- tures are becoming increasing- ly complicated because of the growth of CD, which some- times lead to a double vinyl or 

long play cassette version. "The rigidity of pricing structures is a thing of the past", he says. But it is a positive move that prices now reflect the costs of the music. "There was a time when the price of a record would be higher because of the phenom- enal packaging around it," he 

Conifer |azz CD is cover star 
Conifer is planning strong pro- motion of Denon's launch on CD of the Savoy classic jazz label, writes Phil Sommerich. The first 40 digitally remas- tered discs were rush released last October, and now Conifer will build on their enthusiastic reception by the jazz press. Highlighting the issue of an- other 20 titles this week, with 

20 more to come at the end of May, the label will be featured in the May issue of Esquire magazine, with a 16-track sampler disc on the cover. Edi- torial in Esquire and CD Re- view will be backed by ads. "Savoy has strong appeal to record buyers in general, and HMV and Tower will be giving very good support," says Coni- 

fer national accounts execu- tive Simon Rayner. Further promotional use of sampler discs is planned for later in the year. The Savoy catalogue covers three decades of jazz classics and includes Miles Davis's first recordings, early John Coltrane performances, Charlie Parker, and Lester Young. 

Ex-Capitol PR targets Scots 
Former Capitol head of pi Joan Lee is launching a gional press e ' 

e Ingram, says she PR for Ronnie Scott's for si 
Plus One Promo- plugging north of the border. 

eral years in the early Eight- ies, working on the venue's 25th anniversary celebrations. 

Kirov Opera 
leads huge 
Philips push 
Philips Classics launches its biggest ever opera recording project in June with the re- lease of the first of a series of albums from the Kirov Opera, writes Phil Sommerich. The recording of Mussorg- sky's Khovanschina from the Russian opera company marks the start of a series of laser disc and CD releases which will cover ballet and opera pro- ductions from St Petersburg as well as orchestral works. The marketing of the Kirov Gala, recorded at the Royal Opera House, Covent Garden, on April 9 and due for TV broadcast and release on disc later this year, marks the first time Philips has handled video 

Amp firm wins 
export prize 
Marshall Amplification and piano maker Kemble Instru- ments are winners of this year's Queen's Awards for Ex- port Achievement. Kemble started business in 1911 and now produces 6,300 pianos a year from its Milton Keynes factory, following a joint venture with the Yam- aha Corporation. Marshall, winners for the second time, have manufactur- ed amplifiers for 30 years, ex- porting them to 65 countries. The annual awards are made to any British company or UK-based subsidiary show- ing "substantial" export growth over three years. Record companies and music publishers continue to be no- table absentees from the list of winners despite overseas sales of UK product of more than £750m, A spokesman for the awards points out that companies must apply before being con- sidered, however. 

Robin Hood fires WHV to top 
Warner Home Video has boosted its quarterly market share by 30% with the million- selling Robin Hood: Prince Of Thieves. The title's success saw WHV overhaul Video Collection to become the leading company for January to March 1992, ac- cording to Gallup sales data. Buena Vista, which took 18% of sales in the key Christ- mas period, slumped to 6.8%. Gallup estimates the mar- 

ket grew by around 10% year on year for the first quarter of 1992. , WHV marketing director Barry Humphreys says: 'The Robin Hood effect was obvious- ly greater at this time when sales are generally low." PolyGram and EMI continu- ed to lead in music video, but the fast growing VCI Distribu- tion has begun to encroach on the two giants share of ship- 
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,/  NEWS 

Michiei adds three to Aids LP 
cast on Channel Four on June, The new Michael tracks Too 13. Magazines and newspapers'| Funky, Happy and Do You are being asked to donate free I Really Want To Know are said advertising space. ' to be reminiscent of his Wham! The project devised by John recordings. Too Funky is being Carlin and Leigh Blake fol- released exactly 10 years after lows the Red, Hot & Blue com- Wham! Rap was the band's pilation of Cole Porter covers, first single in 1982. released through Chrysalis a The other tracks include a year and a half ago which rais- Brian Eno mix of EMF's Unbe- ed over £350,000. Again all 1 lievable, Joey Negro's mix of proceeds from the releases will J Gypsy Woman and a Sly & go to Aids awareness and re- I Robbie remix of Madonna's search groups. Supernatural. 

Music and video 

lead in kids' homes 

CHILDREN'S TOP FIVE POP GROUPS 1 
BOYS GIRLS 1, Queen 16% 1. New Kids On The Block 21% 2. New Kids On The Block 11% 2. Queen 13% 3. Salt'n' Pepa 10% 3. Salt 'n' Pepa 12% 4. Take That 9% 4. Take That 11% 5. Simply Red 3% 5. Color Me Badd 9% 

Sony's Epic label will launch a new Red, Hot & Dance al- bum this June1 in aid of Aids charities featuring exclusive remixes of tracks by Madonna, Seal, . Lisa Stansfield and EMF. The 10-track album will also include three new songs from George Michael, his first new material for over 18 months. One of the tracks, Too Funky, is released as a single on May 18, to promote the al- 
Madonna to 
open London 
A&R office Madonna is planning to open a London office for her new Maverick multi-media com- pany. The company the singer is forming with Time Warner as part of her new record deal, es- timated to be worthJESSnj, will have record label and music publishing operations as well as TV, film and book publish- ing divisions. It will release all future Ma- donna music product on a com- bined Maverick/Sire label, starting with a new album this autumn. Music publishing will be administered by Warn- er Chappell. The London arm of the com- pany is expected to be solely an A&R operation. Sales and marketing will be operated by Warner. StaiT for the office will be ap- pointed over the next few months. Other offices will open in New York and Los Angeles. Madonna will over- see and run the label with for- mer Michael Jackson adviser Freddie DeMann. Warner refuses to comment on speculation that the artist will earn about f3m for each of her next seven albums un- der the new deal. 

o Michael: Red Hot & Dance 
bum before its June 15 release. Last year's Red Hot & Dance concert is also due to be broad- 

Music and video are still higher priorities in the home than PCs or computer games, according to a new survey of school children. But the Business Develop- ment Partnership's Schools Survey found more boys have access to a computer games system than to a CD player. The sales promotion agency interviewed 936 children aged seven to 16 in schools during January. And while around 75% had access to video re- corders and record players, 

The right of secondhand shops to sell unreleased promotional product is being challenged. Music Factory Music is threatening to refer its dispute with Croydon shop Beanos over the sale of six of its sub- scription-only Mastermix com- pilations to the BPI and PPL. The company insists that such sales are in breach of 

only about 40% had access to a CD player. Around 40% said they bought their music at Wool- worths. WH Smiths (37%) came a close second and Our 

copyright and has asked Beanos to return the product, disclose the goods' supplier and to stop selling the albums. Beanos owner David Lash- mar argues that the resale condition is not made clear. And Music Factory's legal representative, John Giacobbi, admits the existing wording is unclear, and suggests that 

Price was named by around 29% with HMV scoring 25%. When it comes to pocket money around 40% received less than £1.50 a week and 30% received £l,50-£5. 

Music Factory could buy the remaining stock from Beanos to resolve the dispute. But Lashmar feels a wider issue of selling promotion-only music product is at stake. "If this legal situation is cor- rect," he says, "I can never sell another promotional record again, and it spells the end of record fairs." 

MCA's new Lyle Lovett album has been disqualified from the GIN country chart after two weeks at number one. The expert panel which adjudicates on the chart has ruled the album, Joshua Judges Ruth, is too diverse to qualify as country. However, it was included in its first week of release before the panel had met to scrutinise new entries. 
Fast Freddie's Fingertips, the first band signed to Stiff founder Dave Robinson's new Phoenix label, have won the prestigious support slot on the Cher tour. ft 
Peter Robinson's new 1 A r. Dome label has moved to laj Seymour Mews, London W1H 9PF. Phone: 071-487 3747. 1 
A posthumous album Benny Hill. . . The Best Of is being released worldwide by Continuum Recording Corporation, distributed by APT in the UK. It plans a video by early summer. 
Fly By Night Management, has moved to new offices at The Basement, 754 Fulham Road, London SW6. Phone; 071-734 5287. 
Music Week senior ad executive Judith Rivers has been promoted to deputy ad manager. 
Pic-A-Tape has appointed Bernard Wilkes as national sales manager from his post as general sales manager of Pickwick, where he worked for 15 years. Les Boden is appointed operations manager. 
Winners of the 1992 British Jazz Awards, held in Birmingham last week, included Hep Records for the best reissue with Roy Eldridge's Hecklers Hop and Emarcy/PolyGram for best new release with Stan Getz's Serenity. The Julian Joseph Quartet won the John Dankworth award for best young ensemble. 

Shop faces promo ton 

ROYAL PHILHARMONIC THE NEff ALBUM! 

ORCHESTRA PLAYS 

ELTON JOHN 

Includes:- Nikita, Song For Guy, Sad Songs, 
Candle in the Wind, Your Song etc... 

Order from 
KOCH 

INTERNATIONAL 
on 081 749 7177 

■ INTERNATIONAI 
LP. EDL025851 • MC. EDL02S854 • CD. ED1025852 
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MARKET SURVEY JAN-MARCH 1992 

EliD streaks ahead of rival 
The market share figures on this page mark a new era both for Music Week and for the music publishing industry, introducing a new level of depth and accuracy to the figures. Following our move to introduce album sales to the calculations (now boosted to the Top 50), it is now possible to publish separate tables for singles and albums market share as well as the established combined figures. Together the tables give a clearer idea than ever before of different companies' strengths and 

Undoubtedly the biggest story of the quarter is EMI Music Publishing's strengthening of its position over its traditional rival Warner-Chappell. EMI comes out top in all six of 

the quarter's tables, partially a result of the continued success of Simply Red and the Queen catalogue, but also reflecting a 
such as its stake in Shakespcars Sister's Slay and the Temptations' My Girl. Warner-Chappell retained second position in the albums listings, but was pushed into third place in the corporate singles rankings and fourth in the individual singles league. Elsewhere other patterns emerge: while MCA had a strong presence in the singles market, benefiting from Shakespears Sister and 2 Unlimited among others, it was relatively weak in albums, scraping in at ninth in the corporate league table. Conversely while Virgin came third in the 

corporate albums ranking, it was only seventh in the equivalent singles league. Finally, one other very strong player whose performance is worth noting was Chrysalis, newly independent of the record company which still bears its 
Courtesy of the revived Wet Wet Wet and with a useful stake in the Madness reissue of It Must Be Love, the company ended up fourth in the combined corporate rankings. Last time out, it did not even make the Top 10. 

Compiled by ERA from statistics supplied by Gallup. This survey is based on chart panel sales from the A-sides of the Top 100 singles and tracks on the Top 50 albums from Jan-Mar 1992. ^CIN1992 

TOP 10 WRITERS 
1 Pellow/Mitchell/Cunningham/Clark (Chrysalis Music) 2 Hucknall (EMI Music) 3 Fahey/Detroit/Guiot (Island/EMI/BMG) 4 Banks/Collins/Rutherford (Hit & Run Music) 5 Stansfield/Devaney/Morris (Big Life Music) 6 Mercury (Queen Music) 7 Mullen/Hewson/Evans/Clayton (Blue Mountain Music) 8 Fairbrass/Fairbrass/Manzoli (Hit& Run Music) 9 White/Robinson (Jobete Music) 10 Walden/Jackson/Baker/Wilson (Carlin) 
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Tune in to KISS 100FH on MAY BANK HOLIDAY for the "CLASSIC FINK WEEKENDER" 0 hear the tracks and your chance to win a weekend for 2 in Los Angeles with JAMES BROWN! 

O Who Is He And What Is He To You - CREATIVE SOURCE O Wicki-Wacky- FATBACK BAND Q Gimme Some More - 
THE JB's © For The Love Of Money - THE O'JAYS O Fjre - OHIO PLAYERS © Pushefman - CURTIS MAYFIELD © 
Blow Your Head - FRED WESLEY & THE JB's © Fencewalk - MANDRILL © Pick Up The Pieces - AVERAGE WHITE 
BAND © Rook Crpek Park-THE BLACKBYRDS © NT- KOOL & THE GANG © Stone To The Bone - JAMES BROWN © 

Classic Funk mastercuts 

Compiled with Loye. Designed for Life. 
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FEATURE 

Young guns; a top 

Following last year's profiles of 10 rising stars, MW has again canvassed 60 music industry: 
For a business that prides itself on spotting new talent, the music industry can be surprisingly coy when it comes to promoting future stars within its own ranks. Over 100 music industry personnel were approached for names to watch in 10 different categories, but many felt unable to proffer suggestions outside their own companies. "I don't know anyone," was the rueful reply on more than o >n. How. 
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