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Majors" acts floored 

by ancle chart fudge 
Major record companies have been floored by a final ruling on the indie chart row which has retained distribution as the key criterion. The decision, which follows a year-long row over the chart, was immediately dismissed by critics as a "fudge". It comes after a furious round of last-minute lobbying of the CSC's Bard and BPI camps on the CSC, headed by Simon Burke and Tony Powell. For a record to qualify for either chart it must be both distributed by an independent distributor and "fit broadly ' to" the indie genre. 

£ 

The 

Burke and Powell: lobbied that a record "should not be excluded unless there is a good reason to exclude it". It would qualify if it has "some indie or alternative element." The chart appears to favour the indie camp in the row, but Mute founder Daniel Miller says he does not support any 

form of genre chart. "This will restrict the scope of independent music and stifle creativity," he says. The decision will be felt hardest by independent labels which have sold minority stakes to majors. Life chairman Jazz chart. 

Summers, who has PolyGram as a minority shareholder, says: "This decision is com- pletely unfair. Above all, it's unfair on the music." Paul Dowling, marketing di- rector of Go! Discs, which also has a minority PolyGram shareholding, says, "A dis- tribution chart is irrelevant if you're trying to break a band in the UK or internationally." The ruling comes as a huge blow to the major labels, who were optimistic of getting indie approval for a proposal to run an indie distribution sing- les chart alongside a genre- based "alternative" albums 

Swan returns 
to PolyGram 
for DCC launch 
PolyGram has turned to Clive Swan, the man who took the company into CD, to help it launch DCC. Swan — who was a division- al managing director at EMI until he left at the end of March — helped launch CD in 1983 when he was managing director of PolyGram Record Operations. "I will be helping to facili- tate the launch and to make sure we have covered all the bases," he says. "It's clearly a tremendous product and one that offers real consumer benefits." One of Swan's key tasks will be to reassure retailers on the pricing and packaging of DCC. While DCC has the stronger record company support, Sony — the inventor of the rival new format Mini Disc — has made the running in recent months ■ in dealing with the concerns of retailers. 

Managers set 
out charter 
A new trade association for managers, launched by Paul Woolf of music lawyers Woolf Seddon, is to demand a mini- mum 12% artist royalty from music companies. Woolf believes that offers of lower percentages in contract talks for new signings should be rejected. The first meeting of Woolfs new Artists, Mediation and Protection Society agreed a charter that seeks to: ® standardise all artists' 

down unnecessary 

just a month after Simply Red managers Elliot Rashman and Andy Dodd revealed plans to launch an Interational Man- agers' Forum at September's In The City convention. War" of Roses; see page 6. 

Cohn asserts 

moral rights 
Artist Marc Cohn has reluc- tantly allowed Shut Up And Dance to release the dance track Raving I'm Raving, after threatening to block it under "moral rights" legislation. Cohn objects to the use of a re-recorded excerpt from his Elvis-tribute song Walking In Memphis, but has given the go-ahead for a limited release. Cohn insists profits from the single, due for release next Monday (May 18) through Pin- nacle, go to charity. SUAD pressed 35,000 copes of the single before getting fi- nal clearance, but insists the system was too slow. It had by-passed MCPS, gone directly to Warner Chap- pell, which sub-publishes Cohn in the UK, but waited a fortnight to hear from Cohn 

without reply. MD Simon Goffe says: "We tried to play by the system, but it isn't quick enough." The first major use of the moral right law, under the 1988 Copyright Act, was over the Bad Boys Megamix of George Michael songs planned by IQ Records/BMG Records. Michael blocked the release last April and 1Q/BMG have since had to pay costs. IQ managing director Simon Cowell calls the clash between Cohn and SUAD "dreadful". He says: "The floodgates have opened. Record companies will be in fear of writers after this." The moral right law allows an author to slop use of his work deemed likely to harm his reputation. • See RM, pi. 
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CONTINUUM RECORDS (U.S.) IS PROUD TO PRESENT — 

BENNY HSLL 

THE SINGLE 

"ERNIE (THE FASTEST MILKMAN IN THE WEST)" 
b/w "YAKETY SAX" (CAT. NUMBER 12206) 

OUT NOW! ON CASSETTE & 7' 

"ERNIE was scheduled to be released in June of this year. It is a selection from the only 
studio album ever recorded by Benny, last year (1991) at the famed Abbey Road Studios, 
in London called... "BENNY HILL ... THE BEST OF". Because of Benny's untimely death, 
an event that has saddened fans the world over, and the popular demand that has 
followed, CONTINUUM (U.S.) is rush releasing this track, and the album of Benny's 
favourite compositions and last recorded work. 

"BENNY HILL ... THE BEST OF" 

ON CONTINUUM RECORDS (U.S.) CAT. NUMBER 19206 

ORDER NOW! CD AND CASSETTE 

Exclusively from: A.P.T. DISTRIBUTION 
Order lines 

Tel: 0904 - 602524 Fax: 0904 - 644190 

* A PORTION OF ALL ROYALTIES EARNED BY "ERNIE" IS BEING DONATED TO MENCAP 



COMMENT 
NEWS DESK: 071-620 3636 WEWS 

In The City brings in Siwe team 
The organisers of In The City — the British music conven- tion taking place in Manches- ter in September — have ap- pointed a special committee to organise four days of live mu- sic for the event. Chaired by Paul Mason of the influential Hacienda club, ; also includes 

Nigel Mclntyre of Phil Mclntyre Promotions, Simon Moran ofSJM Promotions and Pete Waterman of PWL. Waterman says: "Britain is still the most innovative na- tion in the world as far as mu- sic is concerned, and it makes sense to try to pull something off in the UK. 

"After all, the other events like Midem and the NMS have worked because they have had the credibility of having the British there." Highlight of the live events will be a major gig in Man- chester city centre on Wednes- day, September 16. And Radio One will be broadcasting live 

and 16. Major labels are planning showcase gigs and Waterman is masterminding a "Euro- pean" edition of his Hitman And Her TV show. In The City takes place fr September 12-16. 
_Emie versions 
spell confusion 
Controversy and confusion surrounds the release of two competing versions of the Benny Hill single Ernie, fol- lowing the comedian's death last month. EMI's original Christmas 1971 hit is released on May 18 in seven-inch, CD and cas- sette, followed by a shaped pic- ture disc on May 26. Product manager Wendy Fumess says the decision to reissue has been made because of public demand. An album compiling his 1971/72 record- ings, entitled Ernie, is releas- ed on June 22. The second version of Ernie, released today (May 11) on seven-inch and cassette, was recorded last year. American company Con- tinuum had signed the deal with Hill last year for an al- ready completed 15-track al- bum — Benny Hill .,. The Best Of — which is released later this month. Continuum group president Tim Brack says a portion of royalties from Ernie is to be donated to MENCAP. 

Priority product 

only, pleads EM 
EMTs distribution arm has asked its labels to hold back on all unnecessary new releases for the next two months. Jim Leftwich, managing di- rector of EMI Music Services, says he has made the plea be- cause of the logistics of the massive move from Hayes to its new Leamington depot, be- lieved to be the biggest in UK record industry history. "We have asked labels if 
leases which could sensibly soften the load for us," he says. Many releases may be un- able to be put back due to worldwide release schedules or because marketing campaigns are too far advanced. Leftwich has also further de- layed the phasing in of back catalogue stocks at Leaming- 

Leamington move: problei 
ton. The final units should be moved to the new centre with- in the next fortnight. "It has been incredibly diffi- cult," he says. "I'm sure we have been impacting on some people. But we are minimising that as much as we can," New release product was first shipped from the new centre on April 20, while chart product followed a week later. 

An estimated 100,000 vinyl deletions will be left once the move is complete, all of which will be recycled. "We have taken the oppor- tunity to drastically review our deletions," says Leftwich. "Particularly with vinyl. There is no point moving a load to Leamington which will probably never be sold." The new purpose-built base will stock mostly CDs and cas- settes. Vinyl will take up just 10% of the plant's capacity, says Leftwich, EMI took over the lease of the new building last Decem- ber. A fully-automated system was installed at the beginning of the year followed by a new computer system just two months ago. The telesales de- partment moved in March. 
MERCURY MUSIC PRIZE 

Bookers mean sales 
Top book publisher Faber and Faber says the music industry should leap at the sales oppor- tunities offered by the Mer- cury Music Prize — but it should not be worried by con- 

Publicity director Joanna Mackle says: "I think a music prize is a great idea, and I would have thought it could be even bigger than the Booker." Mackle says the effect on a book's sales of winning the prize or even a shortlisting can be dramatic. "A shortlisting can multiply sales by a factory of seven or eight," she says. When Hodder and Stoughlon entered Thomas Keneally's Schindler's Ark for 
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COUNTDOWN TO THE MERCURY 

July 13 
Augusts Shortlist announced 

Sampler released 

the 1982 prize it was on the back of an initial 4,000 copy print-run. The book was the winner and immediately sold 70,000 hardback copies in the four weeks after the presentation. It has now sold 125,000 copies. A novel by a previously un- known author would typically have an initial hardback print-run of just 2,000 copies, says Mackle. Shortlisting 

would take that to around 15,000 sales and a winner could expect to sell between 60,000 and 80,000 copies. Sales of the paperback edi- tion, which generally follows about a year later, are typical- ly around 150,000 copies. But Mackle sounds a note of caution. "There are other book prizes which do not work near- ly as well. The marketing has to be right. And you have to have controversy. You have to have people disagreeing with the shortlist." Although the Booker began in 1969, it did not take off un- til 1980 when a row about the choice of William Golding's Rites Of Passage as the winner over Anthony Burgess's Earthly Powers burst into the national press. 

Criteria setter 
test LP prize 
The Mercury Music Prize will be open to all "contemporary" music from the UK and Ire- land released between June 1 1991 and this June 30. It includes virtually all rock, pop, jazz, folk, dance and con- temporary classical, but will exclude artists such as Nigel Kennedy who reinterpret clas- sics. Artists must be British or Irish or must have been based in the UK or Ireland for more than three years. Only record companies are allowed to enter albums, since a qualification for entry is that companies must be prepared to license tracks for the cut-price sampler which will promote the 10 shortlisted entries. Entry forms will appear in next week's Music Week. The entry fee is £200 per album. 

V 

Music Week is in an odd position when it comes to charts. In a real sense, like most of our readers, our livelihood depends on them. But unlike most readers we depend on them in their generality, rather than in the specifics of whether a record gets into the Top 20. Since we are merely an intermediary, our interest tends to be that which is in our readers' interest. That is why we have been torn over the indie chart row. Both sides have genuine reasons for their views. Both views are understandably born of self-interest. What neither side has really got to grips with is the view of the most important party in the equation, the record buyer. And from the record buyer's point of view, the argument for a genre chart is undeniable. There's a dance chart; there's a metal chart: there ought to be an indie rock chart. A chart that features The Sugarcubes, Nick Cave and Verve should also have room for Carter, The Cure and Nirvana. That's the consumer view and that's the view which counts. That does not necessarily exclude the possibility of an independent companies or independent distribution chart. If there is a demand for an industry-based chart like that, for labels seeking overseas licensing deals, there's no reason why it should not exist What have we ended up with instead? A hotch-potch, a fudge, a thin gruel of compromise, tainted with a dose of expedience. What a pity after so much discussion to have ended up with such a mess. For attempting to please everybody ultimately pleases nobody. This magazine is now faced with the decision of whether to print the results of the Chart Supervisory Committee's deliberations. We're not convinced. Are 



OPINION 

As an industry it's about time we started a campaij for college radio and recognised the benefits it could have in providing exposure for n< training for future radio 
state of British radio is seriously detrimental to the long-term health of the music business. At the moment, music radio in the UK is either dance-based, Top 40 singles-based, gold or irrelevant. The result is that artists with the potential for worldwide careers — The Cure, The Smiths or The Pink Floyds of tomorrow — get little radio exposure. College radio could give the most reliable support for new types of music. While the ILR stations and daytime Radio One are programming only singles there are precious few outlets for the major album artists of the future. What is good about college radio in America is that it allows young kids to play the music they want to play. At times it's wacky and pretty awful — but they are providing exposure for music which does not usually get an outlet. With financial pressures affecting BBC radio training provision, the development of college radio could provide vital experience for broadcasters of the future. As an industry we could start providing some finance — maybe through the BPI and MPA — for college radio stations in some of the existing 

At the same time, seeing that the government and its new ministry covering broadcasting cares little about radio, we should take the chance to let them know what we want and need as an important and influential industry. College radio is what we should be campaigning for — let young people get hold of those studios and transmitters and give us all a kick up the backside. Pete Jenner is joint head of Utility Records and Sincere Management. 

MEWS 

SMG guns for classics share 
Simon Foster, newly appoint- ed marketing director of BMG/RCA, plans to challenge "head-on" the overwhelming classical market share domi- nance of PolyGram and EMI, writes Phil Sommerich. Figures published in MW last week showed the two com- panies with around 75% of the full-price market between 

catalogue we have and the re- cordings we are making now," says Foster. "We are going to go head-on and compete with the msyor companies." At present, BMG has about 7% of the classical market, well behind the big two. But Foster aims to change that by marketing mass-selling compilations, possibly backed by TV advertising, seeking more TV and radio airplay of his product, and stronger 

promotion of selected re- String Ensemble 
"I haven't got a great big budget — that would be a 

will spend carefully on tar- geted areas on a project-by- project basis," he says. In particular he aims to: ® give a higher profile to artists such as conductor Leonard Slatkin — whom he originally signed for Virgin Classics — and the Guildhall 

9 emphas such as The Chieftains and Cleo Laine 9 build on the strengths of artists such as James Galway and Evelyn Glennie. BMG's acquisition of the rights to the Olympics Gala, headlined by Placido Dom- ingo, Jose Carreras and Montserrat Caballe is ex- pected to give the labels' pro- file an immediate boost. 

DeMann reveais 

Madonna's plans 
The London office of Ma- donna's new Maverick multi- media company is expected to open within six months, the star's business partner Freddy DeMann has confirmed. DeMann will be in charge of the day-to-day running of the label which the two have form- ed with Time Warner as part of Madonna's £35m deal sign- ed last month. "Madonna is not going to be involved on a day-to-day basis," he says. "But she will be involved in all the major de- cisions: artistic and executive. "The company is not going to change her approach to her own career; that's why I'm here." 

DeMann says Madonna i unlikely to spend much tim in London. 

Currently, Madonna and DeMann are looking for an executive to head the London office as well as an A&R chief and other staff for its Los Angeles HQ and New York of- fice. DeMann has advised Ma- donna since 1983, as the head of DeMann Entertainment, a management company which represents The DiVinyls and Lionel Richie, and formerly handled both The Jacksons and Michael Jackson. Several artists are under consideration, but none have been signed yet, says DeMann. The label's first release is like- ly to be the next Madonna al- 

EMI toikiet te lure buyers 
EMI is hoping to lure classical months as well as top-selling The hook is a competition buyers back into the shops by series such as DDD and Brit- with a prize of 100 CDs. En- distributing 200,000 copies of ish Composers, has been in- trants are required to take a catalogue-based brochure serted in this month's issues of their forms to one of 200 listed over the next month, writes Gramophone and Classic CD. specialist dealers or a Phil Sommerich. A further 60,000 have gone multiple. Classical Choice, the 12- to retailers and another 40,000 EMI Classics director Roger page booklet listing new re- will go to "committed" buyers Lewis says the campaign may leases for the next three on EMI's mailing list. be repeated in the autumn. 

Metal promo: Kerrang! link 
Roadrymiiierto 
ship free CDs 
for stores tie-in 
Roadrunner Records is distri- buting 20,000 give-away rock CDs as part of a cross-Euro- pean promotion through 500 retailers. The UK arm of the Songs Of Pain campaign is being run through Kerrang! The five-track disc, featur- ing Obituary, Deicide, Sadus, Defiance and Xentrix, can be exchanged for a voucher print- ed in the magazine. Rock Hard and Metal Ham- mer are backing the push in other territories. Each of the 50 specialist rock retailers participating in the UK will have to stock the latest albums by the acts, and will be provided with in-store promotion material. The campaign is costing just £40,000 throughout Europe, says Roadrunner's interna- tional marketing manager Frank Stroebele, 

R1 brews up US music dates 
io One is to stage an music festival this summer in a bid to increase its live music profile in London. The concert series is promot- ed by new company Sol Enter- tainment as part of a three- year deal. The Festival involves 19 events staged in nine London venues over eight days around July 4, American indepen- dence day. Acts include Emmylou Har- 

ris, Little Village, Boogie Down Productions and a special screening of The Blues Brothers, Sol Entertainment, set up by the importers of premium lager brand Sol, is headed by Andy Hudson, who produced Capital Radio's Music Festival until this year. Capital's annual Festival has been sponsored by Coca- Cola for the past three years, and packages a range of con- 

certs at different venues under 
Sol marketing manager Jill Cramer says £lm has been in- vested in its venture, which gives Sol Entertainment inde- pendence from the Mexican brewer and resources to act as a promoter. "We don't stand to make money out of it," says Cramer, "but we want to attract people to Sol who go out and spend money on concerts." 

Radio One is keen to im- prove its profile in London, where its market share has de- clined since the introduction of specialist music stations, The deal involves no finan- cial links between the two parties, but does link the Sol name indirectly with Radio One. Sol Entertainment is also planning a series of college tours with rock acts, and one- off London showcases for visit- ing American artists. 
MUSIC WEEK 16 MAY 1992 



NEWSFILE 
NEWS 

Wilson Phillips hot up for new IP 
Wilson Phillips' second album, to be released by SBK/EM1 next month, is promoted by a "steamy" video, but it has been cleared for TV. Shadows And Light, releas- ed June 1, is the follow up to the group's self-titled debut of two years ago, which has sold 318,000 copies in the UK and 

spawned four singles. The video is premiered on The new single, You Won't the May 16 edition of The See Me Cry, released today Chart Show, and a one-minute (May 11), is accompanied by a excerpt is booked as a solus ad promo that EMI labels i keting director Mike Andrews describes as "mildly erotic". The group are filmed in a mix of monochrome and colour, be- moaning the loss of a lover. 

slot in The South Bank Shov the day before the album's re- 
A live appearance on Wogan or TV-AM is under consider- 

Wire editor 
takes jazz role 
at PolyGram 
PolyGram Classics has ap- pointed Richard Cook, editor of The Wire magazine, to the new post of head of jazz, writes Phil Sommerich. Cook, who is also a broad- caster and Sunday Times jazz correspondent, moves to Poly- Gram on June 8 after oversee- ing the 100th issue of The Wire. Peter Russell, director of PolyGram Classics, says Cook will be in charge of co- ordinated marketing and pro- motion of jazz product, which has been sold under the group's various labels — prin- cipally Verve via Polydor and Emarcy through Phonogram. Cook, 35, says "PolyGram has a wealth of superb back catalogue and some very good new signings," But so far that has not really been exploited. 

Minister of Fun to 

address BPI ain 
Newly appointed Secretary ol State for National Heritage David Mellor will speak at this year's BPI annual general meeting, to be held on ' nesday, July 8, at the Britschool in Croydon. Mellor will also perform the official opening ceremony of the school on the same day, a it celebrates its first year o 

It will be the second Mellor has addressed a agm. In 1990 he spoke to the agm about the Broadcasting Bill he was then piloting through Parliament. His new ministry combines responsibilities for arts, broad- 

<55* 

areas and is expected to under- take a policy review. In his first major interview with the Financial Times, Mellor was unambiguous about the extent of his planned changes. "I can't think of a single area where there is an existing policy that doesn't have to be taken down, inspected, scru- tinised and at the very least polished up and probably frankly, dismantled and put together again," he said. Last week's Queen's Speech confirmed the establishment of a National Lottery which is expected to raise a total of £lbn year. 

Diaz quits but Red Place stays 
jt any closure of its international base in London's Red Place following the departure of regional vice- president Manolo Diaz to rival PolyGram. Replacing Diaz is Sony Hol- land's current MD Richard Denekamp. Although he will eventually drop his existing responsibilities, he will re- 

based in Holland, Sony Music International senior vice president Tom Tyrrell says the decision was a natural one because Sony al- ready has a major distribution base and cassette manufactur- ing plant in Amsterdam. Denekamp will oversee all Sony's European companies other than the UK, Spain, 

, Italy and Germany. He will report to Bob Summer, as do the heads of the five ter- ritories, including Sony UK's Paul Russell. Diaz, who has been based in London for just nine months, has quit to become PolyGram's president (Latin America) heading a new American office in Miami. 

The Spaniard's departure follows months of speculation about Sony's London opera- tions and an allegedly "tense" relationship between Diaz and Paul Russell. Diaz says Russell had no bearing on his move, but he concedes. "He is very tempera- mental and I am very tem- peramental," he says. 

Over 70 companies, including Virgin Classics and Conifer, have booked exhibition space at September's Classical Music Show at London's Barbican Centre. 
Electronics giant Philips, which owns 80% of PolyGram, saw a 29% rise in net profit in the first quarter of 1992 to F1 174m ($94m) on sales of F112.96bn ($6.99bn). 
The Radio Authority moves next Monday (May 18) to 14 Great Queen Street, London WC2B 5DG. Tel; 071 430 2724. 
Jazz FM has appointed Graeme Moreland to the post of programme controller. He had held previous positions as deputy programme controller of Century Radio in Dublin and head of music with London's Melody Radio. 
HHL Publishing has redesigned Rock Power magazine and is changing from monthly to fortnightly publication from May 21. 
Management company Ricochet has moved to 5 Old Garden House, The Lanterns, Bridge Lane, Battersea, London SW11 3AD. Tel: 071 924 2255. 
The Hedley Roberts Trust and Single Minded Promotions are presenting a benefit in aid of the Russian Orphans Appeal at London's Ministry OfSound on May 20. The Farm and A Man Called Adam head the bill. 
Telstar leisure's mail order arm Star Direct is launching a £500,000 Europe-wide campaign for a Queen box set including video, CD, book and other merchandise. The Box Of Tricks package is priced at £49,99 (plus £3.50 P&P). 
Music Enterprises press and promotion company has secured a deal with soft drink brand 7UP, its first non-music 
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FEATURE 

War of Roses tips 

A year ago the 
Stone Roses case 
rocked the industry 
when a judge threw 
out a contract which 
many thought 
unremarkable. 
Steve Redmond 
asks artist lawyers 
what difference the 
cause celebre has 
really made 

Would you risk your shirt on a Billy Joel record? US lawyer Allen Grubraan would. The best anecdote in Fred Dannen's lurid expose of the US record business, The Hitmen, tells of his negotiations with CBS chief Walter Yetnikoff over a new Billy Joel contract. It ends with Grubman on his knees in Yetnikoffs office begging for more points. He got them, but not before Yetnikoff had literally ripped the shirt off Grubman's back. Music industry law is not yet showbiz as it is in the US, but certainly it's more of a talking point than it has ever been. Whether in the string of high-profile deals struck by the likes of the Jack --- Janet), the Rolling Madonna, or the recenc series 01 disputes involving everyone from Talk Talk and EMI to Rozalla and Pulse 8, contracts are news. Most notorious of all was the Stone Roses versus Zomba case. It's almost exactly a year ago since the band walked free of their contract after e Humphries declared in the 

is (Michael and 

it grants rights to the record company, but puts obligations on the artist. Such an imbalance is not necessarily unfair in itself. As Peter Caisley now commercial director of Zomba UK, points out: "We make enormous investments in new untried artists and only a minority are successful." A record company must, after all, have some way of protecting its investment. But judges have time and again come to the conclusion that such contracts lake protection of that investment to such a degree that it encroaches on the rights of the artist. Some now question the whole basis of record company contracts. Tony Morris, of Cameron Markby Hewitt, took one minor step in that direction last month when he started marketing a "standard" contract to independent labels. "A copyright assignment is a copyright assignment and I can't see why there shouldn't be a form of words which is acceptable to the whole industry," he says. The problem, as John Kennedy 

Schroeder versus McCaulay 1972 (House of Lords 1974) It's arguable whether Love Grows Where My Rosemary Goes by Edison Lighthouse (below) was ho most influential pop song of the past 20 years. But it's undeniable that its writer Tony McCaulay set one of the most important legal precedents in the music industry when he challenged his 
during the course of the three " 

year-old without independent legal advice. By 1972 and despite a series of hits, he sti felt impoverished and he linally got around to 

The initial five year d 

McCaulay had no get-out. Even more damaging. 
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MARKET PREVIEW 

Albums 
Less dynamic than many of her contemporaries, Meli'sa Morgan has never really had the success she deserves, but the dearth of good soul albums that has been one of the side-effects of the dance boom has left , something of a vacuum, which is at least partly filled by Meli'sa's Still In Love With You. The title track, a remake of an A1 Green hit, sets the pace for an album likely to do rather well. The curious and the nostalgic will make up the bulk of purchasers of Meanwhile, the new album from 10CC. With onlyJSric Stewart and Graham Gpuldman operating as full- time members (5CC, surely?) though Lol Creme and Kevin Godley do appear as guests, the group's first album since 

1983 is a major disappointment, their flair for clever lyrics and concise melodies seemingly eroded by time. "Ladies and gentlemen 
acknowledged wonders of the world, you are about to witness the eighth" are the first words to be heard on 3 Y ears, 5Monthsand2 Days In The Life Of..., the debut album by Arrested Development, and though they don't quite live up to this daunting epithet, they prove to be a more than promising new rap act. The single, Tennessee, is closer to De La Soul's daisy age, and will provide the group with a bridgehead to 

DINAH WASHINGTON: Mad About The Boy (Mercury 5122142). The venerable jazz vocalist's distinctive style has been heard widely recently, the title track of this album 

providing the latest audio accompaniment to a Levi 501 TV ad. This selection of her best-known recordings is well-chosen and likely to have wide appeal. 
Singles 
Even an import ban wasn't enough to prevent Jump, the debut single from Kriss Kross from making the Top 200 here last week. Now due domestically, the record, which has been number one in America for three weeks, is certain to be a massive success. Against an unusually fresh and eclectic backdrop, the two 13-year- old rappers make a highly infectious noise incorporating some ragga influences in their assured performances. Despite a slightly suspect vocal style, Ce Ce Peniston is the dance sensation of the past six months. Her latest single, Keep On Walkin', is faring equally well in the 

Penist i: dance 
clubs and is destined for immediate crossover. Capercaillie have been extremely popular in their native Scotland for some time, winning a firm fan base for their gently inoffensive and sometimes bewitching attempts to bridge the divide between traditional Gaelic and contemporary music. Their new EP, A Prince Among Islands, released to coincide with last weekend's TV documentary of the same name, features four fine examples of their 

work. Expect a healthy procession of viewers to lift this one into the charts. Marillion is the latest, and one of the least expected, bands to remake a Seventies song, turning their attention to Sympathy, a Top 30 hit for Rare Bird 22 years ago. Not on any album, as yet, and supported in various formats by live versions of Kayleigh recorded in Argentina and Birmingham, it's likely to be one of their bigger hits. 
BENNY HILL: Ernie (The Fastest Milkman In The West) (EMI ERN1). Picked because of its obvious potential. Of the many and various comedy singles to top the chart (My Ding-A-Ling, Livin' Doll, The Chicken Song et al) this one at least has the wittiest lyrics, telling of a love feud between rival milkies. A major hit all over again. Alan Jones 

Omar returns to the fray with Your Loss My Gain (Talking Loud TLK32) which boasts his usual strong rhythms and smooth soulful vocals combin- ed with an unexpectedly latin/jazz feel. Sales will be boosted by the inclusion of a couple of sought after tracks, previously available only on a limited promo issued late last 
From the same label comes Galliano's new single, the low-slung moody jazz rap of Skunk Funk (TLK33) with mixes from The Young Dis- ciples, Mick Talbot and a typi- cally adventurous Andy Weatherall. Its release co- incides with a major country- wide tour. Oliver Adams must current- ly qualify as one of the hardest working people in dance mu- sic, cropping up in Praga Kahn, Digital Orgasm, Code Red, and Atomizer-2 among others. He has now teamed up with Fellow Belgian Pat Drimson to form 2 Fabiola and record Milkyway (Better Days 12BET104) which alter- nates between relentless hard- core and more tuneful ambi- ent/piano breaks. Someone who is much much less prolific is UK house pioneer Julian Jonah who makes one of his criminally rare vinyl ou _ with The Welcome To The Disco EP (Bump'n'hustle BUMP11). The four quality tracks include the uplifting retro sounds of the title track plus some tasty deep house and jazz funk grooves. 

BASSHEADS: Back To The Old School (de/Construc- tion via Parlophone 12R6310). After scoring a Top 

1 Jonah: rare outing 
Five hit with Is Anybody Out There?, the Liverpool-based outfit return with a far more original track. Built around a vocal sample from Jomanda's 1988 Big Beat classic, Make My Body Rock, the single starts off as a traditional house track before entering a prolonged ambient phase and then emerging as a really kicking piano-based rave tune. Andy Beevers 

For a reissue company identity is all important. Thus several companies have established series in the hope of develop- ing brand loyalty. The trick, of course, is to create an identity both broad enough to have mass appeal and narrow enough to still be identifiable. A case in point is Castle Com- 1 munications' Collector series. Divided into two elements, single artists CDs dubbed "The Collection" and genre CDs, the series is the centre- piece of Castle's reissue activ- ities. Recent additions to The Collection include Grand Funk Railroad CCSCD 332), The Band (333), The Allman Brothers (327), Ray Charles (328), Connie Francis (325) and Dollar (320). Though they are mostly con- 

structed along the Best Of principle, it's noticeable that it's the album artists who are best served by the Collection. The Allmans, Band and Grand Funk compilations are all top notch. Most surprising is the Grand Funk compila- tion. Much hated at the time (early Seventies) for their proto heavy metal thud, now tracks like We're An Ameri- can Band sound quite charm- ing. The Collector series is more hit and miss when it comes to genre albums. West Coast Rock (323) clearly makes sense. Similarly there is a world of Southern Rock (322). There certainly is an East Coast Rock (324) but whether it is perceived by consumers as including The Band, and Jim Croce is another matter. 
JACK BRUCE: The Collec- tion (Castle Communica- tions, CCSCD 326). Too often ignored or merely remembered as a member of Cream, this outing confirms Bruce as a major artist. Phil Hardy 

The young German conductor Franz Welser-Most has been getting a lot of media billing as the most powerful orchestra director in Britain, in the run- up to the London Philharmonic's assumption of orchestra-in-residence status at the South Bank in September. EMI's live recording of the 31-year-old conducting his band in a performance of Bruckner's Symphony No 7 in the Albert Hall last August should counter some of the snider criticism of the partner- ship. The heavyweight work ' 

delivered with a strong sense of coherence and flow. It's a good performance, with a promise of great ones to come. Critics who say the age of solidly cemented orchestra/ conductor partnerships is gone should also take heart from two new Decca releases from Charles Dutoit and the Mon- treal Symphony Orchestra. They've been together sii 1977, and a sparkling accoi of eight popular Rossini ov tures and a coupling of Tchai kovsky's Pathetique Sym phony and Romeo And Julie contain first-rate, vividly col- oured, velvety smooth playing. 
Por Favor. I Salonisli; Decca. This is a transatlantic crossover which will appeal equally to Fifties nostalgia fans and classical buffs. Eight- een tracks show the wide in- fluence of Latin American dance rhythms, from Milhaud's Twenties classicism to Astor Piazzolla's jazz tangos. I Salonisti play them all with loads of verve. Phil Sommerich 

If 1992 has yet to unearth a trend, a potential New Glam movement looks like it. After Sweet Jesus and Verve's ster- ling debuts, Adorable's debut single Sunshine Smile (Cre- ation) falls a bit short of expec- tations, being a poutier, albeit worthy, update of House Of Love, but Suede actually live up to Melody Maker's 'Best New Band In Britain' claim. Combining The Smiths' cut- glass jungle with glam pop's satin swagger, The Drowners (Nude) is the best debut single since The Sugarcubes' Birth- day and likely to be the first 

debut single on a new label to top the indie charts. Just out, Kitchens of Distinction's single, Breath- ing Fear (One Little Indian), is their most commercial yet; when will radio wake up to these subtle purveyors of sculpted noise and wistful mel- ody? Which also goes for Amerindie exiles-in-London and current Kitchens tour sup- port The Werefrogs' superb single Don't Slip Away (Ulti- 
In a strong Cocteau twins vein, Chimera's promising — if you can handle the rever- ence — debut single, Heal Me (Feel So Strange), is taken from Expo. Beechwood Music's complication of six currently unsigned bands, due in early 
On the albums front, Levitation's debut, Need For Not (Rough Trade), brilliantly updates the progressive prow- ess of pre-punk music with a hardcore mentality. Talking of which, both American pop- noiseniks Superchunk's com- pilation Tossing Seeds (City Slang) and Big Cat's reissues of techno-noiseniks Cop Shoot Cop's debut album Consumer Revolt should do well on the back of recent UK 

SHUDDER TO THINK: Get Your Goat. (Dischord DIS67V). Last year's mini-al- bum, Funeral At The Movies, won rave reviews but lacked tour support. This time, the Washington DC quartet are supporting Fugazi, which must bring this exhilarating blend of pop hardcore, jazzy in- tricacy and Craig Wedren's gorgeous semi-operatic voice to a wider audience. Martin Aston 
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