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Top 75 faces stele up 
A radical rethink of the Top 75 singles rundown, which would introduce a new Top 20 break- ers chart, is being considered by the BPI, Bard, BBC and CIN. It would be the most dra- matic overhaul of the charts since Gallup won the contract to compile them a decade ago. The new Top 40 and Top 20 breakers charts would replace the ci it 75. The proposal, made by BPI chart committee chairman Tony Powell, is understood to have the backing of both the BPI and BBC. Bard is still discussing the concept after concerns that the chart could create stocking problems for indie retailers. The 20-position countdown would comprise those records outside the Top 40 which have increased sales by more than the market average of that week, providing they have not 

BREAKERS CHART: HOW IT MIGHT LOOK 
1 (44) STAY WITH ME - John 0'Kane (Circa) 2 (45) DUNN0 WHAT IT IS... - The Beastmasters (R. King/Epic) 3 (431 ROUGH NECKEP-Project! (Rising High) 4 (531 TENNESSEE-Arrested Development (Cooltempo) 5 (54) FLATLINERS —Nebula II (J4M) 6 (58) FIRES BURNING-Huntings (Suburban Bass) 7 (62) TAKE ME BACK TO LOVE AGAIN - Kathy Sledge (Epic) 8 (71) THEVERYTH0UGHT0FY0U —Natalie Cole (Elektra) 9 (73) AGAINST THE WIND-MaireBrennan (RCA) 10 (74) CONSTANT CRAVING ~KD Lang (Sire) (Last week's singles chart position) Source; Misestimates 

been in the Top 40 during the previous 12 months. So if the singles market was down 20% on the previous week, a record selling 10% less could still qualify. Gallup director John Pinder says the rulings are not final- ised, however. "We are produc- ing demo charts for the BPI and 

change the criteria we may do that," he says. The rules have been drawn up through a series of meet- ings between Gallup and the four bodies over the past six months. A decision may be made at next month's CSC 
Such a chart would provide exposure for up-and-coming 

acts, says Tony Powell. "Eveiybody has become very Top 40-orientated and this will give labels another chart to aim for," he adds. The chart could also include climbers outside the Top 75, giv- ing singles which are usually missed out a welcome profile. One side effect could be to slow the overall chart down, and may ultimately revolution- ise record companies' release policies, he says. Instead of pro- moting a single to go straight into the Top 20, a label could use the breakers chart as a stepping stone. Bard's Simon Burke, MD of Virgin Retail, says retailers back the chart in principle. "We feel it's important to support any new chart which is going to improve the sale of singles." However, there are concerns about smaller retailers. 'The existence of a second singles 

chart where the level of sales is considerably below that of the Top 40 will inevitably lead to stock problems," he says. It is understood that Bard is asking record companies to re- lax returns policies to ease such 
^^eady the BBC has ex- pressed interest in the chart and it is hoped that Radio One will initially feature tracks from the chart during the week. • Bard and the BPI have be- gun scrutinising the first samples of the new indie chart which was given a preliminary green light 10 days ago. The 30-position singles and albums run-downs — based on the old indie distribution for- 
lay — will not be officially available until June 9 or 10. CIN must first produce four weeks of test charts. • Feature, p21. 

Philips solves 
DCC rack riddle Philips has agreed a solution with dealers on DCC packaging for dead stock racking. But Sony has still to an- nounce which of two possible packages it has chosen for its rival Mini Disc. Our Price MD Richard Hand- over says dealers have been "very pleased" with Philips' ef- forts to customise DCC cases. In the short-term, a foam in- sert supplied by record compan- ies with an extra title card will make empty cases appear full. "Eventually the moulding can be changed to allow the title card to be stuffed in with- out the insert foam," says Diet- er Radecki, Philip's commercial director for DCC International. Sony had hoped to announce last week whether Mini Disc will be launched in the cassette- style box favoured by Bard or the thinner case. "A decision has been reached but the details have yet to be fine tuned," says Sony Software vice president Alan Phillips. 

Queen blow for 

new EM plant 
EMI is to ship next month's key Queen release from its old Hayes depot after disruption has dogged the move to its new Leamington plant. Dealers have been infuriated for two successive weeks by late deliveries of the top-selling al- bums by Carter USM and Iron Maiden. Now Jim Leftwich, managing director of EMI Music Services, accepts that the automated sys- tem at Leamington cannot yet be trusted with big-name re- 

"The move was planned for what we had hoped would be a quiet time," says Leftwich. "Shipping the Queen live al- bum out of Hayes seems a sen- sible contingency. "Things have not been as bad with Iron Maiden as they were with Carter, but we will be 

looking for more stability still," says Leftwich. Both indie and multiple stores have complained of lost sales caused by late deliveries. Around 50 Our Price shops did not receive their Iron Maiden orders last Monday. And Bob Barnes, whose Mu- sic Junction chain's head- quarters is just yards from the new EMI Leamington plant, complained: "We did not have the stock we wanted until Wed- nesday or Thursday." Paul Conroy, managing di- rector of Virgin Records, says the disruption does not affect his company's decision to transfer its distribution to EMI in late July. New release material has been shipped from the new centre since April 20. Chart material followed a week later. 



Lionel Richie 

Back To Front 

RELEASE DATE: 25th MAY 1992 
On 25th May, Lionel Richie, Motown's biggest selling artist of the 1980's releases his hot 

new project "Back To Front", a long overdue and much requested collection of 13 
Greatest Hits plus 3 additional brand new tracks, all destined to become singles between 

now and the year end. 
"BACK TO FRONT" will have a very broad appeal to music buyers throughout the 

whole country, with awareness of Lionel Richie and his crossover pop ballads bought to 
the forefront, with the single "Do It To Me" at radio. 

Extensive advertising and brand new singles will reach all consumers, who will want to 
own this album for their own memories, for the new tunes, to replace previous worn vinyl 

or tape, or just because they love good music. 

f1® ■ o> 

IONEL RIC 

Back To Front 

13 GREATEST HITS & 3 NEW TRACKS: 
DO IT TO ME* 
MY DESTINY* 
LOVE, OH LOVE* 
ALL NIGHT LONG (ALL NIGHT) 
EASY 
STILL 
ENDLESS LOVE ( with DIANA ROSS ) 
RUNNING WITH THE NIGHT 
DANCING ON THE CEILING 
SAIL ON 
HELLO 
TRULY 
PENNY LOVER 
STUCK ON YOU 
SAY YOU, SAY ME 
THREE TIMES A LADY 

*NEW TRACKS 
CD 530 018-2 (£8.03+vat) • MC 530 018-4 (£5.35+VAT) • LP 530 018-1 (£7.44+VAT) 

MARKETING CAMPAIGN TV ( SOLUS ): LONDON, CENTRAL, B Sky B - WITH PLANNED NATIONAL ROLL OUT PRESS: MUSIC WEEK - FULL COLOUR PULL OUT POSTER GATEFOLD NATIONAL PRESS ADVERTISING INCLUDING THE DAILY EXPRESS, DAILY MIRROR AND DAILY MAIL BELLA - FULL PAGE, FULL COLOUR RADIO: CAPITAL GOLD for 2 WEEKS CAPITAL EM for 2 WEEKS INVICTA RADIO for 2 WEEKS DISPLAY: WOOLWORTHS WINDOWS AND IN-STORE BOARDS EUK PREMIER ACCOUNT BOARDS SAM GOODY LIGHTBOXES - ALL STORES OUR PRICE 'X' PACK HMV 'B' PACK & 6 LIGHTBOXES, REGIONAL HMV WEST END PACK HMV MANCHESTER WINDOW TOWER - PICCADILLY, WHITELEYS, GLASGOW WINDOWS MENZIES PACK 1 ANDY'S WINDOWS BOOTS WINDOW BOARDS INDEPENDENT SHOP DISPLAYS 
Order from Polygram on - 081 590 6044 
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COMMENT 
NEWS DESK: 071-62C NEWS 
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Music Week editor Steve Redmond has appointed Ajax Scott (above) as the magazine's news editor. Scott was pre- viously a reporter on Screen Interna- tional, and before that worked for Jour- nalists Week. He has also wrinen for Punch, the Evening Standard, the Econ- omist and Time Out and has worked as a DJ. Redmond says, "Ajax is an impressive journalist and his broad experience will add a new dimension to Music Weeks news pages." 
Rush release 
for Ireland's 
Eyrochamp 
Columbia is rush-releasing Ireland's Eurovision Song Contest winner. Why Me? by Linda Martin, today (Monday). The song, written by two- times winner Johnny Logan and published by Warner Chappell, pipped the UK entry into second place by 16 points. Columbia product manager Jo Hedland says the quick turnaround was possible be- cause stocks of the single had already been pressed at Sony's manufacturing centre in Am- sterdam for Ireland, where it was released last Monday. Last week the single was al- ready on Radio Two's playlist, and Sony Ireland has given priority to Martin promoting the single in the UK, before the rest of Europe. The UK's Michael Ball, singing One Step Out Of Time by Paul Davies, Tony Ryan and Victor Stratton, earned plaudits as the best "perform- er" of the night. His single has been rush-released in Sweden, Denmark and Germany. Assistant secretary of the Music Publishers Association Janice Cable says using one artist proved a success. "We are sad that we didn't come first, but pleased we go back to number two where we have finished so many times be- fore," she says. 

iSi¥ joins the greens 
HMV has called in account- ants Touche Ross to conduct an environmental audit of its business as a wave of green awareness sweeps the retail 

The new HMV environ- mental charter, unveiled at the company's annual sales conference in Eastbourne last week, follows Our Price's ap- pointment of an in-house "green team" headed by opera- director Jeremy Collingwood. Both companies claim that 

towards green s been prompted by the expectations of work- force and customers. HMV business development director, Glen Ward, says: "This is about a lot more than using recyclable carrier bags. It affects all areas of the busi- ness in a long-term restructur- ing of attitudes." HMV took as the theme of this year's conference its suc- cess in winning the Music Week award for best multiple retailer. 

In its own in-house awards, Stuart Eraser of Sheffield, Meadowhall was named man- ager of the year. Stores of the year were Preston, Northamp- ton, Sheffield Pinstone, Swan- sea and Sheffield Meadowhall. Superstore of the year was the Trocadero in London. HMV managing director Brian McLaughlin made a special award to stores devel- opment director Chris Rimmer for his work in the launch of the company's new Manches- ter superstore. 

PolyGrams viif 11 

push defies tad 
PolyGram is launching its first ever generic vinyl cam- paign to support the re-release of 600 back catalogue titles 

Covering the Polydor, Phonogram, London, Go! Discs and PolyGram TV labels, the promotion will increase the company's stock of vinyl lines 
artists will be featured includ- ing Elton John, Thin Lizzy, Abba, Def Leppard and Zucchero. The campaign is being branded with the classic Win- ston Churchill picture shown right and the legend "V for Vi- nyl", which will appear on window stickers, posters, special price tags and point-of- sale displays, says PolyGram marketing manager Bob Nolan. Ads are also being planned in specialist music collectors magazines. The promotion comes in re- sponse to protests over the so- 

BUY YOUR 
HERE 

Churchill: backs vinyl 
called "death of vinyl" from re- tailers and consumers, says sales director Nigel Haywood. "We have had lots of phone calls and letters from people," he says. "Rumours of vinyl's death are clearly grossly exag- gerated." Indie retailer Adrian Ron- deau, of Adrian's Records, says 

the promotion is an "excellent" idea. But chart supervisory 
Mack, of Replay Records, says it may confuse retailers who have dropped vinyl and con- sumers who are getting used to CD. Phonogram managing direc- tor David Clipsham counters that the promotion, which is available to all dealers, will not be forced on retailers. As the vinyl market is still worth around £40m a year, there is clearly still demand for the format, he adds. "We are here to supply rec- ords if people want to buy them and that's what we are doing," he adds. "The idea is to focus on doing this in an economical way. We have done that." Titles will be available on a "shipped to order" basis, which will take about 10 days rather than the usual 48 hour turn- around says Haywood. 

Classic FS1 selects 

programming chief 
Michael Bukht, founding pro- gramme controller at London's Capital Radio, has been ap- pointed programme controller for Classic FM. Bukht, who is currently drawing up a core of 10,000 works of music for the UK's first national independent sta- tion says he aims to make the station "accessible", playing a diet of well-known material. "Classic FM will be very much like a rock and roll sta- tion but playing Beethoven for the Beatles and Grieg for 

Genesis, and presented by friendly accessible present- 's," he The st which cc will h based in north London, geting an ABC1 audience. Bukht says he aims to win over Radio One and Two lis- teners as well as Radio Three's. Bukht, 55, who has most re- cently worked as group pro- gramme director of the GWR Group, stresses that his new station will not interrupt indi- vidual pieces of music with ads. 

Patterson wins 
Allen's role y 

at Chrysalis 
Phil Patterson has been pro- moted to the post of interna- tional director at Chrysalis Records following the depar- ture of Mike Allen to Poly- Gram two weeks ago. Chrysalis managing direc- tor Roy Eldridge says Patterson, who previously held the position of interna- tional marketing manager at Chrysalis, was the immediate choice for the job. Eldridge is expected to name a new marketing director next 

m 

There's no point in changing charts unless those changes help sell more records, hence last week's palaver over the indie chart. But the proposal for a breakers chart is an innovative attempt to get to grips with a singles market no one seems particularly happy with. Above all, it would provide a focus for the new talent the industry relies on for its future. There are many details still to be sorted out. Retailers in particular will want to ensure it does not leave them in a worse position than today, with huge piles of unsold product which has failed to live up to its early breakers' chart promise. The proponents of the idea are convinced that it would slow down the overall market by giving labels an intermediate goal to aim for instead of today's frenzied attempts to get as high a debut chart position as possible. Importantly, it would re the cc media ■ehicle to focus on, and could lead to a breakers chart show on radio or even television. But none of these things will happen automatically; if it is to work, it will demand major changes to the marketing of singles. But if those changes can 
singles and finally arrest their long-term decline, it has to be worth a try. 
A shop with no stock is neither use nor ornament, so it's no wonder retailers are angry over the disruption caused by EMI's move to Leamington. EMI points out that the move is its first for more than 20 years. A few weeks disruption is a small price to pay for the introduction of a system that might well last another 20 years. For the moment, retailers can only thank their lucky stars that the company didn't decide to move in November. 
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Just over a week ago, 800m viewers across 36 countries watched a £2m stage show. It was the Eurovision Song Contest. It was clear, going by the major international writers and producers from the countries participating, that in the rest of Europe, the contest is treated very seriously. It was certainly a spectacular sight which the UK music business should take seriously, instead of criticising from afar. After all, one of Europe's greatest ever songwriting partnerships came from Eurovision — Abba, who went on from Waterloo in 1973 to sell 400m albums. This year's result — which, happily, left Warner Chappell with the first, second and third placed songs — may well see the winning performer, Linda Martin, launch an international career. Meanwhile, Britain's singer Michael Ball re-established himself as a major recording artist and touring performer. Michael is fortunate to be signed to Polydor Records, which is probably the best label to sell his new album having established itself in the song-led music market with the Really Useful Group catalogue, Neil Sedaka, the Bee Gees and 

If these acts continue to sell well it's good for the publishers and songwriters. It's not "fashionable", but with millions of records sold by such notable artists as Natalie Cole, Zucchero, Phil Collins, Michael Bolton and Jason Donovan, who is going to complain when the royalty cheques arrive? Instead of pandering solely to a limited market, perhaps record companies should recognise there is an enormous market that still wants traditional singers and great copyrights. For a start they could look to the millions of people across Europe who tuned into Eurovision. If they get it right, everybody could make a nice piece of change. Sluart Newton is Warner Chappell Music's director of special projects. 

NEWS 

[DG fires off Domingo doufeie 
Deutsche Grammophon is to join the battle of the tenors next month with the launch of two releases from Placido Domingo backed by its largest campaign of the year, writes Phil Sommerich. The two-month push, capitalising on the singer's Spanish roots, opens on June 1 with the release of the tenor's latest album, Domingo. It will be supported by a roll- ing TV campaign including Central, HTV, BSkyB and Domingo:joint 

DOMING 

TVam, plus co-op ads with Tyne Tees retailer Windows. A two-week radio campaign focusing on Granada, one of the Spanish tracks on the al- bum, will be carried on Melody Radio and LBC. Domingo will support the al- bum with performances in the opera Samson et Dalila at Covent Garden from June 13 and will make a rare personal appearance at Tower Records on June 19. The Madrid-born tenor will 

feature in a Channel 4 broad- cast on June 14 of a concert marking the world ecology summit in Brazil. In July the focus will switch to Domingo's new recording of Puccini's opera Tosca which will be broadcast live from Rome by BBC2. DG will also be re-promot- ing existing Domingo cata- logue. DG's campaign will at- tempt to overturn Luciano Pavarotti's domination of the opera market. 

Promo maker in 

pay for play first 
Medialab claims to be giving a new twist to the concept of barter programming with MTV Europe's launch of a live 

The independent production company was commissioned by MTV to produce 10 half-hour programmes for MTV Live, which kicked off last Friday with a Manic Street Preachers show recorded in February. The producer then ap- proached record companies of- fering exposure for their acts in a regular guaranteed slot in exchange for a production fee. The record company retains all rights to the film bar Euro- pean cable and satellite rights. While such co-production deals are nothing new, Medialab executive producer 

1 1L Monies: kick off MTV: 

regul; "Normally a broadcaster in this country could not guaran- tee when a show would be shown," he says. "MTV gave us the slot plus a promotion 

which means featuring a song from the concert a week be- forehand and repeating the show a week later." Production costs for a com- plete programme total £30,000. And Medialab has al- ready made a promo for The Levellers, who feature in the second programme, for an ad- ditional £15,000. Only two acts have been filmed so far, but Gaydon says deals are currently being lined up for the next four pro- grammes. Medialab will either shoot its own footage or edit previously unseen concert ma- terial provided by the record company. MTV will broadcast the new series on Fridays at 11pm. See Media, p7 

Stars unite for 
Bio summit LP 
PolyGram TV is releasing the official Earth Summit album Earthrise — The Rainforest Album with all royalties going to environmental charities. The LP, licensed for world- wide release on June 1 includes songs by U2, REM, Queen and Seal, as well as tracks recorded specially for the album by two "super- groups", featuring Joe Cocker, Chaka Khan, Brian May, Kate Bush, Kim Wilde, Donna Sum- mer and XTC. One of the tracks, Yes We Can by Artists United For Na- ture, is being released as a single on June 15. The project was master- minded by the Earth Love Fund to coincide with the UN Earth Summit in Brazil. 

Musicalc eyes 

new markets 
Software company Musicalc is looking to expand into films and book publishing,' after splitting from Beggars Ban- 

The company, which supplies royalty accounting systems to around 150 indie labels, publishing and man- agement firms in the UK, fi- nally completed its breakaway from Beggars after the court battle between co-founders Martin Mills and Nick Austin ended two months ago. Beggars had a 76% share in Musicalc, now wholly owned by Austin and Chris Palmer, and first invested in the firm 

in 1984, when Austin was the Beggars executive taking the 
Problems arose when Austin split from Mills in 1987, says 
"The court case has been hanging over our heads for the last five years. We were in complete limbo," he says. Mu- sicalc still supplies Beggars with its systems, "Now Musicalc can concen- trate on expanding into other areas," says Palmer. The com- pany is working on a new "superfast" version of its sys- tem as well as a package for larger clients. 

Branson is 
] top earner 

Richard Branson's position as the wealthiest man in the mu- sic business has been reaffirm- ed by the Sunday Times' an- nual poll of Britain's rich. Placed at number nine, Branson's bank balance in- creased by £175m compared with last year's survey, even though the latest figure does not include the £375m wind- fall he won as part of the Vir- gin sale to EMI. The poll covers the year to January 1. Paul McCartney merely con- solidated his position as num- ber two, while Andrew Lloyd Webber's sale of 30% of the Really Useful Group to Poly- Gram doubled his personal wealth, and boosted the value of his remaining 70% share. Robert Stigwood, the man behind Grease and Saturday Night Fever, comes into the reckoning after ending a 14- year exile in Bermuda. Rolling Stones Keith Rich- ards, who moves into the run- ning for the first time, and Mick Jagger were both boosted by their £25m Virgin deal. 
MUSIC'S RICHEST MEN 

1 (1| Richard Branson €775m (£600m) 2 (2) Paul McCartney £390m (£380m| 3 (4) Andrew Lloyd Webber £185m (£80m) 4 (-1 Robert Stigwood £150m (n/a) 5 (3) Elton John £100m (£100ml 6 (6) Mick Jagger £85nn (£7501) 7 (7) George Michael £80oi (£65ml 8 l-l Keith Richards £70ni (n/a) 9 I-) Mark Knopller £60m (n/a) 9 (8) Pete Waterman £60m (£60m) (Last year's survey! Source: The Sunday Times 
4 MUSIC WEEK 23 MAY 1992 



NEWSFILE 
MEWS 

VPI pulls plug on varsity video 
Video rights body VPL is tak- ing action against a promotion company which claims it can expose new artists to 750,000 students. Two editions of a fortnightly video, produced by Beatwax College Promotion, have pro- moted acts including Flowered Up. The Cure, Marillion, A 

House, Naughty By Nature and The Dead Milkmen. But VPL says many of the venues do not have VPL li- cences. Last week it contacted its 260 members and advised them to pull the plug. It is understood EMI and Warner have both pulled out. Beatwax argues that if more 

labels withdraw the video will not continue and record com- panies will have lost the chance to expose their bands to the student market. But VPL company secretary Trevor Faure says: "These rights attract a payment rather than requiring one. It's as simple as that." 

Record companies have been paying £150 for a slot on the Beatwax Video Programme, which is then sent to colleges with video screens. Chris Ward of Beatwax says: "It's a great shame be- cause the students have been very positive about it — they 

KLF: is this 
the last joice? 
Industry associates of The KLF are taking seriously the indie pranksters' declargcLrg- treat from the music business. Distributor APT says last year's best selling indie singles act intends to delete all past re- leases, denying the business a 

The duo's radio plugger Scott Piering is also convinced that the group's announce- ment is genuine, "I wish it was just a wheeze, but it is not," he says. Bill Drummond and Jimmy Cauty have had four UK top five hits as The KLF. 
Pop promo show 
An exhibition documenting the history of the pop promo is launched in London this sum- 

The IrnBru-sponsored show, which opens on July 25 at the Museum Of The Moving Im- age, claims to be the first to focus on the history of the video short-form. 

Quo gig wiDD cap 

R1 birthday blitz 

a culmi- i free_ "party" in Birmingham's SuttimPark on August 30. The station expects an audi- ence of TtLQOO to attend the all-day JE»4y In The_gark, 
tionwide. The event, co-hosted with Birmingham City Council, will be headlined by Status Quo with a broad selection of other bands still to be confirm- ed as well as circus and outside theatre acts. Other independently organ- ised concerts also to be broad- cast in the Summer Of Live Music series include: Dire Straits at Woburn Abbey in June; James from Alton Towers; Bryan Adams in Glas- gow; Elton John from Barcelona; selected artists at the Radio 1 FM American Mu- sic Festival in July; Genesis; and acts including Iron Maiden from the Donington Monsters Of Rock Festival in August. "We're using those events to underline our commitment to 

Radio One's 25th birthday celebrations are the station's opening salvo in its bid to resist any m aj or   changes to its programming or structure in the run-up to the BBC's charier renewal in four years' time. The corporation's governors and senior management will discuss the proposals about Radio One's future contained in the BBC's Charter For The 90s document at a meeting this Wednesday. 

birthday 

Controller Johnny Beerling says he is currently 'fine-tuning" 
programming mix. "Commercial radio provides a narrowly targeted service," he says. "The public service broadcasting of rock and pop music is about 
doing sessions, giving space to alternative comedians and having presenters who are a bit more dangerous." 

live music," says Radio One controller Johnny Beerling, who produced the station's launch broadcast on Septem- ber 30, 1967. Other Radio One celebra- tions include the September publication of Radio Vs Clas- sic Interviews, which features new material on artists which will include acts such as Queen, Abba, Jimi Hendrix and Annie Lennox, and a 

leases a compilation of the best sessions which have been broadcast by John Peel, the only Radio One DJ to have stayed with the station since its launch. Also to be released are the double hits al- featuring 32 chart, top- pers from the period, and a 25-CD series entitled Radio One, Simon Bates Golden Houii_Kresents^-25—tears Of Rock 'N' Roll Yolume 2 (1959- 

Late News: Both bootleggers in the Mass Order piracy trial were acquitted by a jury at Isleworth Crown Court last week. The judgement has dashed hopes of a stiff deterrent in the face of growing piracy of dance white labels. See RMpl. 
Silvertone Records has withdrawn its appeal over the High Court judgement in its case against the Stone Roses. Zomba commercial director Peter Caisley, who joined the group in January, says he decided "the whole thing was 
Roger Thomas, former ad manager at The Wire, has been appointed to the same 
Luc Knoedler, formerly marketing director, classics, for East West Records in Germany, has been appointed classical repertoire exploitation manager at Warner Classics International in London. 
Lisa Shimidzu has been promoted to Sony Soho Square's international promotions manager. At the same time, Jami West has been promoted to marketing and promotion; Emma Taylor administrator. 

mg Kingdom Records is mov to larger premises at 61 Collier Street, London N1 9BE, Tel; 071-713 7788. 
Laura Pallas' Songwriters Network is holding an Alternative Tribute To Freddie Mercury on Sunday June 28, at the Subterania in Ladbroke Grove. Proceeds will go to Nordoff Robbins Music Therapy Centre. 
Don Black has resigned as chairman of Basca. The association's council will discuss a possible replacement 

kM 
Murder And Killing In Hell 

msi 

mSl 

J New Video recorded live at the Manchester Academy March 1992. 
^ Release date: June 1st. W1VOOS - Order from Pinnacle Records 0689-873144. 
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LETTERS 

GoodsampSiog | 
means playing 
by the rules 
Who is Andy Heath trying to i kid with his letter to Music Week, May 2. A glance at the charts shows that dxtA-Bagga Tip by SL2 carries the publish- i ing credit Westbury/Momen- tum. The Westbury credit is be- cause Andy's writer have sam- pled a Westbury song ie Walk And Skapk. s Andy, who is a diligent and I excellent publisher, will be ii 

Indie chart 
he resolution to maintain the albums, or the dual chart option, adie distribution criterion for The indie chart is by defini- ic charts, with a broad genre tion not for the majors; to say verlay. is a clear and positive that its only concern should bo nove by a body representing with style of music misses the etail and radio as well as point and is misleading — it ecord companies in favour is also concerned with busi- f maintaining the integrity ness, competition and oppor- rid inviolability of the indie tunity for those without the 
Contrary to your front page The new indie chart will ,ory last week iMW May 16) parallel those in NME and he fudge would have been the Melody Maker, which current- adie singles with alternative ly define the public's view of 

is no fudge 
what is indie and will address ex-indie bands now on majors, exactly record buyers' views. (The Wedding Present and The exclusion from the chart Carter USM) it seems strange of "inappropriate" records will that majors should be so con- allow greater exposure and far cerned about participation in a from restricting the scope of small sector of the market independent music or stifling which provides such a valu- creativity will provide a larger able pool of talent for all parts and more effective forum for of the industry, whatever new musical styles Martin Mills, are thrown up. Managing director, In a week where the highest Beggars Banquet, new entries in both the singles Alma Road, and albums charts are from London SW18. screaming "blue murder" the next time one of his songs has 1 been sampled. j The point is that you cannot have the proverbial cake and Wrong decision, says Powell 1 

:ootbalI talk 
jets red card 
am writing to express my dis- ppointment on the new direc- on Music Week has taken. Not only do I have to suffer very Monday a full review of ie weekend's results it now eems as though I have to read bout it in MW. I am talking about Football! lay I suggest that an article n Formula One Motor Racing 'ould be a more interesting, like Lymath 'ersonnel director, HMV, .ondon WIV 3AU. 

eat it. One man's sample is an- F other man's copyright, s Andy also makes the point u about new technology and the V way the new artists make rec- fi ords without being aware of or ii caring about rule books. Anyone can play any game c and ignore the rules — this is n called cheating. The real trick e for sampling is to be clever v within the rules. r John Fogarty, Managing director, r Minder Music, 22 Bristol Gardens, b London W9. n 

ouowing your tront page lead t i.v 1. tory and your comment col- j // ,mn in last week's Music i|PjnUr JpSvYpjB Veek. 1 would like to make the ■ allowing comments as manag- ig director of MCA Records. wUJgfa During all times that dis- J ussions took place, it was ever lost on myself that the , -j, ig nd user of whatever chart ^HKVt ' "Wj-- • (' 
To that end, I do find the cur- ■., ■ • f^ ,' ■ j ent resolution unacceptable. ; , ' ''v ' ! Your suggestion a num- j er of charts catering for the eeds of all sectors of the in- Powell: unacceptable solution 

auscry is aamiraoie ana a soi- j ution that 1 had hoped we would come to and would be I given support by all sectors of a the industry including Music ti Week. I look forward to your deci- e sion in connection with the tl printing of the agreed charts si but please be assured of my a 
tiative. h Tony Powell, o Managing director, w MCA, IV Brewer St, F London W1R 3PH. L 

To Queen 
and all the Participants 

and Courageous Sponsors 
of the 

Freddie Mercury Tribute Concert 
for AIDS Awareness: 

^bu are the Champions. 

Sincere thanks for all you've 
done to make the world a better place. 

A place without HIV/AIDS. 

AmFAR 
American Foundation for AIDS Research 

(800) 39-AmFAR 
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MEDIA 

AD CHOICE 
CAMPAIGN CHOICE 
J LIONEL RICHIE: Back To Front (Motown). Regions: BSkyB. Start date: 25/5 for three weeks. Regions; Thames. Central, LWT. Start date: 28/5 for two weeks. Regions: TVam. Start date: 8/6 for one week. Regions: Granada, HTV, Yorkshire, Start date: 8/6 for two weeks. 

advertising to run to the end 
date^forThree news^ngfes386 

Labels invest in 

TV's quid pro quo 

MONDAY MAY 18  
Dance Energy House Party O featuring The Utah Saints, DTnfluence and Cicero, BBC2; 6.25-7pm 
TUESDAY MAY 19 

WEDNESDAY MAY 20 
a 

teresthe assert "?he reco'rd 

Top Of The Pops, BBC1: 7- 
a 7-30pm 

new. Last years Tina Turner special, The Girl From 
rrBBTwahteo^u! Simply Red: East West kept tabs on G 

to hand over video rights in re- ply H turn for £5,000 up front has, recor 
^^iSnustae- ^ 

up by ads on Capital 
o s 

9.30-Upm 

O" 

fh^ewX m Gad from Sony for The 
its Celebration series, there 

Gaydon reckons his proposi- Rhythms Ot The World: J 

&h:^Srpromo c^PESN 

of new ITV Gig, is frustrated that 

OUT NOW 
081 640 8142 Fox; 081 648 4873 

Only £28 + £2 for postage and packing 
(+£7 p & p overseas) 
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MARKET PREVIEW '54- 

trpo&fp'rr' ■s to the very top of 

hit, First Cut Is The D 

ALEXANDER O'NEAL; 

ma/es^binidwUh0 

m 

^  N ^ 

s?The first siiiglef 

SHESkhr- 

nor as big a hit-as Why, but a stylish little offering Si ij 

VUST60), a classy song given an epic remix by David 

iTz:z:rz:i 
Slam for wider appeal; Don't Worry 'Bout A Thing by In- cognito (Talking Loud 

SL^rrpS 

Sing^fTrr FX183), a catchy 
On the rave front there is: 

A week of 
Best OfTexRitter (CDF 

Great Ladies Of Song (CDF 
of songs by the likes of Jo 

ing is See For Miles' Ready Steady Go + Win (SEECD 

charming is Vol 2 of Seque's history of British R&B, Preaching The Blues (NEXCD 191) on which notions ofauth- 

ss3«,^v.r 

The art of ja; is handsom. within the 64 
of Bluebird CD •ing the tenor ti- 

of his career 
"rhe Blu™The Whole Blues & Nothing But The Blues, is, 

n I've made in 20 y 

; 

n-ances by such as H ver and Paull Chan 

rirsiTmevrd with Denon's remarkable, 

^^fcS^Suh 

C^^g^^hoii^'und^r^t^h- 
accJunts 'of^Elg^'s^String Quartet and Piano Quintet 
andDavid Owen Norris, plus 

both worlds in a darkly dra- matic account of the Unfinish- 
»&rbilantrendl' 



10 Queen live 12 r Wembley 1986 recording leads new releases L 
A beauty 18 Clubbers 20 r Ugly Kid Joe storm StEtiennejoin the ! singles chart indie club i 

Projectile Project 1 shoot up the dance chart 

iiusicweek 

datafile 
The Information Source for the Music Industry 23 MAY 1992 

CHART FOCUS 
K.W.S. continue to hold sway at the top of the singles chart, with Please Don't Go, which remains at the summit for the third week in a row, proving much too strong for Guns N' Roses, who debut at number two with Knockin' On Heaven's Door. With Celine Dion & Peabo Bryson's Beauty And The Beast failing to make its expected bid for the chart championship, the only record to stand a chance of dethroning K.W.S. in the next fortnight is probably the current US number one. Jump by Kris Kross, which will certainly make a high-flying debut next week. Marillion land the biggest hit of their post-Fish career this week, as their recording of Rare Bird's 1970 hit Svmnathv debuts at number 17. The last time they were higher in the chart was in 1987, when they reached number six with Incommunicado. Since current vocalist Steve Hogarth joined in 1989, neither they nor Fish 

has previously managed to reach the Top 20. The Cure's idiosyncratic decision to release Friday I'm In Love on Friday instead of Monday — and even then in only two formats — is the reason it debuts at a lowly number 31. Now fully available in all four formats, it is set for a steep rise this week. Album-wise, it's a good week for rock, with the Black Crowes' Southern Harmony And Musical Companion debuting at number two behind Iron Maiden's Fear Of The Dark. Maiden, of course, 

are extremely well- established, and previously topped the chart 10 years ago with The Number Of The Beast, and again in 1988 with Seventh Son Of A Seventh Son, but the Black Crowes are clearly a rapidly emerging force — last year their debut album Shake Your Money Maker struggled to reach number 36. Also making a hefty dent in the album chart, Squeeze's Greatest Hits debuts at number six. Their only other Top 10 album was their previous hits compilation Singles — 45's And Under, which reached number three in 1982. Finally, now established as their biggest-selling album, Simply Red's Stars dips a place to number three, but continues to sell in awesome quantities. It has spent its entire 33 week chart career in the Top 10. It's also massive in Europe, but has fared rather less well in America, where it has never climbed any higher than 76. Alan Jones 

CHART NEWCOMERS 
Sj] GUNS N'ROSES: mr I Knockin' On Heaven's Door (Geffen). Instantly surpassing the chart peak of both the Dylan original (number 14,1973) and Eric Clapton's remake (number 38, 1975), Guns N' Roses' recording is pulled from their chart-topping album Use Your Illusion II, and is flipped by Axl Rose's lengthy (7.20 minutes) live rendition of the track recorded at the Freddie Mercury Tribute Concert at Wembley in April. All artists' royalties are being donated to the Mercury Phoenix Trust. 
fT^l KINGMAKER; Li£J Eat Yourself Whole. (Scorch/Chrysalis). Hailing from Hull, Kingmaker register their second hit with the title track from their recent album, having reached numberSOwithldiotsAtThe Wheel in January. Fawned over by the inkies, who have labelled them as having the same intuitive songwriting sense as REM and the 

iGarry Cobain and Brian CAPeitCAlLLltj FlDougans are also one of the Jmost prolific, turning out a succession of house and techno tracks, not only as The Future I Sound Of London, but also as ■ Humanoid, Mental Cube, I Smart Systems, A.S.T., Intelligent Communication and Candese. As Humanoid, their best known track, Stakker Humanoid, was a Tr 17 hit in 1988. 
CAPERCAILLIE; "W  A Prince Among ^ Islands (EP) (Survival). The emergence of Runrig, and now Capercaillie, has given the chart a Gaelic flavour again. Capercaillie's EP takes its title from the recent 1TV documentary about Prince Charles' visit to the remote Hebridean island of Berneray, to which it provided the soundtrack. Capercaillie was formed in 1984 in the village ofOban. Now comprising six members, its lead vocalist is Karen Matheson. Alan Jones 

JTHE FUTURE SOUND OF LONDON: Papua New Guinea (Jumpin' & Pumpin'). Originally released in a very limited edition last autumn, Papua New Guinea has been an eagerly sought item ever since, hence its high debut on this week's chart. Lauded as one of the most imaginative duos operating in dance music. 

Index of unit Last sales, 100=weekly week average in 1991 Albums 66 Singles 77 Music Video 64 

This % diff This week la 

SINGLE MARKET SHARE BY FORMAT 

1 UP Right Said Fred 2 CURTIS STIGERS Curtis Stigers 3 THE COMMITMENTS 
4 FINALLY Ce Ce Peniston 

(Tug) 7 DRY PJ (Too (Arista) 8 BEVERLEY CRAVEN Beverley Craven (Ep (MCA) 9 EVERYBODY'S FREE Rozalla (Pulse (A&M) 10 TOO BLIND TO SEE IT (ZTT) Kym Sims (Ati 
'9 1992. ^ P Y P 

\ \i 
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HIGHLIGHTS 
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CHART 

BOOK 

& 
IB) IP ][ 

THE DEFINITIVE GUIDE 
TO THE UK TOP 75 - 1991 
Published in association with 
S&iusicweek 
 cial 

ed by 
by: 

% 

Featuring the official 
C1N charts, compiled by 

Gallup, as used by: 

for the first 

time ever... 

... a fully comprehensive 
guide to the UK Charts! 

The new CHART BOOK series gives you, each year, 
all the information you need on EVERY hit single AND 
artist album from the No. Is to the No. 75s. And there's 
a wealth of background information besides ... 

The Chart Book 1991 includes: 
★ Top 75 Singles and Albums for each week of the year. 
★ Chart profiles for all hit artists and titles. 
★ Running times for every hit single. 
★ Review of the year and market analysis. 
And: catalogue number information; biographies of the 
year's Top 100 singles artists; best of year charts; 
how the charts are compiled. 

THE CHART BOOK 1991: 
The indispensable reference book for anyone 
with an interest in the UK Charts. 

Available Direct for ONLY £14.99 (plus £2.75 p&p) from The Chart Book, CPL, 120-126 Lavender Avenue, 
Mitcham, Surrey CR4 3HP or phone 081-640 6031 with your credit card details. 
Please allow 14 days for delivery. 

— Please send me copies of The Chart Book at £14.99 (plus £ 2.75 p&p) — Total £17.74 UK Orders 
Non UK Orders 
I enclose a cheque/postal orderfor payable to Spotlight Publications 
Name:  

Please send me copies of The Chart Book at $39.99 (plus $10.00 p&p) — Total $49.99 Eurocheques must be made out in £ sterling (or £25.50 all inclusive) 

MW13 
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W 15 SIMGLES 
 THE OFFICIALiihusicweek CHART  

D 
PLEASE DON'T GO/ 

5 GAME BOY 38EpJ 
391233 A PRINCE AMONG ISLANDS (EP) s ivai ZB 45393/ZT 45394 (BMG) 

Hi 2S KNOCKIN- ON HEAVEN'S DOOR MeiciM Release MR 53ITI(WI 
c ONARAGGATIP STAY WITH ME 

5 » 
44 d] e 

London LON 318l-/lOI(CS318lfl 
PWL Continental RWUT1228(E)  PWMC22&IPWCD228 eg® 47 eg YOUR LOSS MY GAIN 

10 EB3 I 
11 

no rnq ONE REASON WHY 
/in rm THE DROWNERS/TO THE BIRDS NodeNuOts/NUDtriRTtw 43 LhJ Suede IBullefiCC -/NUDtCD 

Ftrreedom-ZTABX 112(F) 
^ FINER FEELINGS 

15 ESI EAT YOURSELF WHOLE Scorch SCORCHG 5/SCORCHX 5 (El 
YOU'RE ALL THAT MATTERS TO ME 

17 CIS i 
18 CIS YOU WONT SEE ME CRY 56 BS i 

a 19 « LOVE MAKES THE WORLD GO ROUND 4ih-Bw3y|i2lBRW242iF| 
58 ES LISTEN LIKE THIEVES 

THE DAYS OF PEARLY SPENCER 
TABMCIO&TABCDIOS 

SONG FOR LOVE -■ssa si East West YZ671(THW) 
24 | CAN U FEEL IT 

Big Life MEGAITKISROj 
■nlyHVN 15112) |P| A fi4 ! 'N IFfFi/HVN 15CD unr HVN 15CS/"HVN 15CD 

27 BS PAPUA NEW GUINEA COME PLAY WITH ME iund 01 London IPS Of london) Skralch MCSTOTlMPSTOTi; 
67 « 

MCA KIMID15/KIMC15 (BMG) USM1X)4AJSMMC4/USMCD4 
31 BS 1 

32 BS JUST TAKE MY HEART 70 BS I 
TIRED OF BEING ALONE 71 ES ! MCAMCSfD 16301BMGI 

/z BaJ f Dead Dead Good-/GOOD 151 (RE/P) 
35 - TMGCS1407TMGCD1407 

74 - ULTIMATE TRUNK FUNK (EP) 
37 » , UNEXPLAINED EP Par!ophone(121SG£2026jEl TCSGE 202&CDSGE 2026 

As used by Top Of The Pops and Radio One 

Shades of Rhythm/Eric Kupper/Caspar Pound 
Mrm One Love 
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TOP 50 AIRPLAY CHAM 
THF nFFICIAL Riusicweek CHART 

i B i B , 7 THE DAYS OF PEARLY SPENCER Marc Almond 
3 9 .3 ALWAYS THE LAST TO KNOW Dei Amur, 4 „ 3i PLEASE DON'T GO KWS 

Some Bi//aic Ch.llem Network 26 76 40 MISSING YOU NOW Michael Bolton RCA Ch.llem Network 27 to 3 TO BE WITH YOU Mr Big A&m Clyde One FM 28 37 79 STAY WITH ME John O Kane 
Ne,,..0(l Capital FM 29 HTl WORKAHOLIC ? Unlimited 

Atlantic Capita. FM 

6 19 3B1 DON'T CARE Shakespcars S.sier 7 i 19 LOVE IS HOLY K.m w.ldo 83 b YOU Ten Sharp 
10,4 9 VIVA LAS VEGAS ZZ Top 

MCA Signal 32 33 BEAUTY AND THE BEAST Ccl.ne D.on with Pei Columbia Red Rose Rock FM 33 1771 PRECIOUS Annie Lennox East West Chiltem Network 34 77 39 TEMPLE OF LOVE (19921 - TOUCHED BY ..0FRA HA2 Warner Bros P.ccad.lly Key 103 FM 35 1771 KEEP ON WALK1N' Co Co Pemston 
!A Sisters 01 Mercy Merc.u. Release BBC Radio 1 

11 ? , IN THE CLOSET M.chaei Jackson Epic Chiltem Network 36 ,6 „ JOY Soul II Soul Ten Power FM 
1? a , YOU'RE ALL THAT MATTERS TO ME Cums St.qers Ansia Capital FM 37 U . CLOSE BUT NO CIGAR Thomas Dolby V.rg.n 2CRFM 13 4 17 DEEPLY DIPPY Right Sa.d Fred Tug Chiltem Netwo.k 38 CTlEVERYTHING ABOUT YOU Ugly K.d Joe Mercury BBC Radio 1 
14 n 30 TIRED OF BEING ALONE Texas MorcurY Capital FM 39 4, LISTEN LIKE THIEVES Was Not Was Fontana P.ccad.lly Key 103 FM 

; 151773 MY LOVIN' En Vogue Atlantic Chiltem Network 40 1771 FIFTEEN YEARS The Levellers China BBC Radio 1 1 16,8 TO SONG FOR LOVE Extreme ARM Piccadillv Kev 103 FM 41 HTlKNOCKIN' ON HEAVEN'S DOOR Guns N' Rose ,3 GeMen BBC Radio 1 
17 it is FINER FEELINGS Kyhe M.noguc PW. ininrnaimnnl Chiltem Network 42 SYOU WON'T SEE ME CRY Wilson Phillips SBK Piccadilly Key 103 FM 
18,9 37 HAZARD Richard Marx Capitol Clyde One FM 43 l^UUlVi l AN I CRAVING kd long Repr.se P.ccad.llv Key 103 FM 19 73 .a DO IT TO ME Lionel R.ch.o Motown Chiltcrn Network 44 37 33 LOVE CRIME The Cygnet R.ng Protocol Piccadilly Key 103 FM 

. 20 ,0 4 SAVE THE BEST FOR LAST Vanessa Williams W.ng Chiltern Network 45 74 s HOLD ON MY HEART Genesis Vrrgm P.ccad.lly Key 103 FM 
I p^Ho FRIDAY. I'M IN LOVE The Cure Fiction Capital FM 46 77 77 LET'S GET ROCKED Del Leppard 1 | 

* 22 ,3 9 AM 1 THE SAME GIRL Swing Out Sister Fomana Power FM 47 39 4? THE ONLY LIVING BOY IN NEW CROSS Caner-Ihe Uns toppable Sex Machine B-g Cat BBC Radio I 
23 79 tb DO YOU WANT IT RIGHT NOW Degrees 01 Motion If,, Piccadilly Key 103 FM 4831 LOVE BREAKDOWN Ro/alla PulseS P.ccad.llv Key 103 FM 
24 [23 BETTER DAYS Bruce Springsteen Columbia Signal 49 49 BOY FROM NEW YORK CITY Allison Jordan Arista 2CRFM 
25 ETl BELIEVER The Real People Columbia BBC Radio 1 50 49 ONE STEP OUT OF TIME Michael Ball Polydo. Hereward 

TOP 10 BREAKERS REGIONAL CHOICE AIRPLAY PROFILE 
III - u.., SELECTED TITLE: LISTEN LIKE THIEVES Was Not Was (Fontana) 
5] si GLAD Spaghetti Hea d Dmo BO SHAKE YOUR GROOVE THING PalAndM.ck A.reFM EO Forth RFM 6 Piccadillv 103FM 

2 sb WRAPPED AROUND HER JoanArmatrai ding ASM 2 I STILL THINK ABOUT YOU Danger Danger A.reFM 2 Tay 7 City 
3 99 NO NOSE JOB Digital Underground Bigble 3 THE DAY YOU WENT AWAY Soul Family Sensation AneFM 3 BRMB FM 8 2CR FM 4 61 WEIGHT OF THE WORLD R.ngo Starr RCA 4 IT'S OVER NOW SueChaloner A.reFM 4 Aire FM 9 Trent 
5 bb IT ONLY TAKES A MINUTE Take That RCA 5 HEAVEN Nanc.Gr.mih Downtown 5 Red Dragon 10 Signal 
6 ro SENSE Lightning See. ds Virgin 6 MAXIMI20R T99 A.reFM Stations showing most olay lor seloc.od lido. 
7 7. EVERYTHING CHANGES Kathy Troccoi Reunion 7 HEAVEN FOUND TheAlfect.on AireFM THIS WEEK S CONTRIBUTORS: 8 77 RAVING I'M RAVING Shut Up And I )ance Shut Up And Dance 8 ON EVERY STREET Dire Straits 210 FM 9 74 LANGUAGE OF VIOLENCE Disposable H. xroesDI 4ihB way 9 WHAT BECOMES OF THE BROKEN HEARTEDPaul Young Mercury 10 74 SHAPE I'M IN Arc Angels DGC 10 PLEASE DON'T GO Double You Tay 

US TOP 50 SiMGLES 

7 MY LOVIN' (YOU'RE NEVER...), A3 b UNDER THE BRIDGE, Red Hoi O-i Pet i LIVE AND LEARN, JO 3 E3 BOHEMIAN RHAPSODY, Queen Holl^v( > GD TEARS IN HEAVEN. Enc Clapton Rep. 4 SAVE THE BEST-, Vanessa W.lhams Mere b AIN'T 2 PROUD 2 BEG, TLC LaF s EVERYTHING ABOUT YOU, Ugly Kid Joe Stan 

A12 u BABY GOT BACK, S.fM.x-A Lot [ A13 i3 THOUGHT I'D DIED AND ...Bfyan A 
15 n MAKE IT HAPPEN, M< 
17 is Gfl LET'S GET ROCKED. De 

A19 3i B3 HOLD ON MY HEART. Ge A20 tb TENNESSEE. Ar, » WILL YOU MARRY ME?, Pa. A22 a JUST TAKE MY HEART. Mr Big 
? AB] 4> ACHY BREAKY HEART, B.lly Ray Cyrus ft 73 MONEY PONT MATTER. .,Pr 

A31 40 SILENT PRAYER, Shamce A32 44 COME & TALK TO ME, Joe 33 74 BREAKIN'MY HEART (PRETTY...),N 
A 35 47 E] LIFT ME UP, Howa 

A 37 SLOW MOTION, Color Me Badd 38 ?9 BEAUTYANDTHE,.,C A 39 43 NOT THE ONLY ONE, Bonme: A 40 JUST ANOTHER DAY, Jo. 
42 39 SMELLS UKE NIRVANA. V/.I 43 33 TO BE WITH YOU, Mr Big 

48 39 GOODFORME.AmyGfjni 

US TOP 50 ALBUMS 
A Q i TOTALLY KROSSED OUT, Kn 27 n WAKING UP THE NEIGHBOURS, Bn 

BB CLASSIC QUEEN, Qu A6 i NO FENCES, Gj 

AH E3 WE CANT DANCE. Ge 15 it HUMAN TOUCH, B.. 

18 is METAIL1CA, Mcullic 

21 ii CHECK YOUR HEAD, TheBcasin 
23 DANGEROUS, Mi 24 * TIME. LOVE AND....Mnha 25 C.M.B.,Colo.MeBa 

A28 m UNFORGETTABLE, fialolie Cole 29 ;> THE COMFORT ZONE, VanestJ VI 30 iz AS UGLY AS THEY WANT..., Ugly 1 31 LUCKY TOWN. Bruce Spnngsleen 
A33 n GARTH BROOKS, Ga » FOR MY BROKEN HEART, RtbaMcEnm. ii HEART IN MOTION, an a TOO LEGIT TO QUIT, Ha 

A 40 u DARE TO DREAM. Yai 
ai HOLDING MY OWN, Ge H COOLEYHIGHHARIVIONY. Bott II1 A44 ti IT'SALLABOUTTO..., T 45 » BODY COUNT, Bo 46 a BEAUTY & THE BEAST lOSTI.Vaiious Wall 47 a OOOOOOOHHH,..ONTHETLC,TlC A 48 FOREVER MY LADY, Joasci 



raw nil 
1MCE ODtP^Z^UB 

BOOTLEGS 

SNOOKERED A landmark court ruling at the end of the Mass Order bootleg trial is due to change forever the trade in pirate white labels. A jury at Isleworth Crown Court was due to give its verdict late last week after the lengthy trial of two men who accept they had no right to press copies of 'Lift Every Voice' by Mass Order (right). The bootleg 12-inch was so successful that it entered the RMClub Chart last August. But the track was not officially released by Sony until January 1992 when, despite the huge buzz, it failed to fulfil hopes of a Top 10 place, peaking at number 38. West Londoners David Cooper and William Lynch were arrested after the BPI was tipped off by the pressing plant used to make copies of the soulful club smash. This is the first time the BPI has used criminal law to pursue piracy of a dance white label. And they are hoping for a verdict that will send a tough message to all bootleggers. But the defendants have contested Sony's right to the recording and claim they were not aware they had infringed copyright. Their source for the tune, reportedly picked up on DAT at last year's NMS, remains a mystery. For the full results of the trial see next week's RM. 
mmCOVER-TO-COVER-TO-COVER... Shut Up & Dance releases 'Raving, I'm Raving' today (May 18) after agreeing with Marc Cohn's management only to issue copies already pressed. But the label faces another headache over its album due to 

feature the Peter Bouncer tune. SUAD is believed to be re-recording the track without the Marc Cohn melody — a move that will keep Cohn happy as well as the bootleggers. Meanwhile Network is rejoicing 

in silver sales of its KC cover 'Please Don't Go' while Double You?'s version on ZYX bombs out of the chart. But now ZYX is preparing a DJ H remix. Then can we give it a rest, guys? 

HITMEN'S 
HOMi FOR 
RAVIHEADS Two of the UK's most successful indies are poised to shake up the techno and rave 

Pete Waterman has given PWL North a solid base with tnoMaunch of 380 Records — already kicking cijnrstorm with its Nightlife number one, The Family Foundation's 'Xpress Yourself. Meanwhile Dave Balfe of Food Records, the EMI-backed indie label, has recruited Jon Truelove to launch It Records. "That could stand for Intelligent Techno or Inner Trance," says Truelove, recently returned from a head- clearing holiday in Madagascar. 380, named after the address of PWL's converted church on Manchester's Deansgate, will follow 'Xpress Yourself with the potential crossover hit from Ultracynic, 'Nothing Is Forever'. Until now PWL used its promo label Black Diamond to preview rave releases. But now the system which spawned giant rave tunes such as Toxic Two's 'Rave Generator' and 2 Unlimited's 'Workaholic' has 

DEO 

eriousiy... 
ve BMG Video 

Happy Side PolyGramVid 

itial... PMV/Channel 5 

Bassheads 

Back to the old school. 12/CD/TC/R 6310 
Single of the Week Hear the single on the Virgin Listening Posts between 18.5.92 and 25.5.92 megastore at your Virgin Megastore. 

Seriously large. 
;e. 

Ill, 
labels'"6 leaturfng^eisure' View Video, Sportsworld, Palace and War video ... Dejavu, Hermanex, Ken West, plaIa' Posh, Horal and Academy Collection audio labels ... and Ocean bud 

iderland on For more information or to arrange to meet our sales ■io Nelson team, call us now on 0782 5665 I I, it could make gel labels, all the difference. 
^ 24 =.v 140 rr'" ►UKs^cT ►new: Terry Blood Dislribulion, Unil One, Rosevole Business Park, Newcosllo-under-lyme, Slaliordshii 

abils > THE NO. 1 DISTRIBUTOR IN HOME ENTERTAINMENT. re. ST5 7QT Telesales: (0782) 566511 40 lines, Administration: (0782) 566566, Fax: (0782) 565400, Telex; 367106 BLOOD G. 
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19 23 i. DO IT TO ME L.c 

TOP 10 Bl 

9 ti LANGUAGE OF VH 

US TO 

Having supplied the technology for the rave revolution, Japan's electronics business is backing the techno monster 'Belgium' from teenage duoJAJeggtonk. Trouble is, the company in question, Tonkushita, is about as real as roast sushi, and its UK "office" turns out to be the home of Nottingham indie Wau \ Mr Modo. Word is that 13-year- / old Debido Tpnpuson bears a striking resemblance to British ) Strictly Rhythm boss Dave Thompson and her 15-year-old ■ partner Chiyaruzu Vebusuta is the spitting image of Square Dance Studios engineer Charles Webster. Strange that; just like the tune, which samples answerphone messages from Frank De Wulf and DJ Pierre. Megatonk? More like megascam. 

START-UPS SIGiAl 

STEAMIN' SUMMER 
A fresh crop of labels with healthy pedigrees are set to make it a lively summer for all styles from deep house through to hip hop and hardcore. The producer behind Gat Decor is to unleash a follow-up shortly on his own Effective label. Simon Slater formed Effective to release 'Passion' and the label has already promoed a second release, 'Rushing' by Masquerade. Meanwhile hip hop journalist Sonia Poulton has teamed up with Shasca Foster to form Go For The Juggler. The label's first outing comes from UK-based US rappers Party A La Mazon with 

■tPLZ'. Also joining the new breed is Paraduction, a ragga-rave stable with the backing of PolyGram Music Publishing - the company that launched Nu Colours on its Wild Card label. A new label coming through Great Asset, Underground Level Recordings, has projects in the pipeline from Carl Cox, Eric Klepper and Subject 13. Benelux label Indisc is also getting busy with scheduled UK releases from Detroit techno producers Eddie Flashin' Fowlkes, Open House and Kenny Larkm — the first since Carol Wilson opened the London office. 

PI 

• POULTON (L) & FOSTER 

1 Mods had been around for years before the film Quadrophenia came along, and most punks had already snipped off their mohicans by the time Jubilee hit the big screen. But Weekender, a tale of pills, poppers and bleary eyes, comes very close to capturing the spirit of here and now. The 18-rated filmette follows an everyday raver on his quest to get luvved up for the weekend. You can even look for yourself in the scenes shot at Quaff Records. With some original direction by Wiz and an engrossing little plot it is well worth a look, but then at £5 a  perhaps you'd rather save your money for the re 

laeTmagTOdL'f!! Is techno art? Is there money in dance? These are just two of the posers panelists will wrestle with at Manchester's new music business convention In The City. ^ Reactor, currently plugging hits like KWS's 'Please Don't Go and SL2's 'On A Ragga Tip', has teamed up with Touch editor Jamie D'Cruz, The Hacienda and In The City organisers to lay on the dance related sessions. "It is important that this convention stands up for clubland and the black music fraternity," says Reactor boss John Mayoh. In The City runs from September 12-16 at Manchester's Holiday Inn Crown Plaza. 
| Towering techno beats and the w God do not usually go hand in hand. But before you can say burning bush, New Jersey outfit Voices Of Sixth Avenue have come up with their hot gospel-meels-hardcore anthem 'Call Him Up' on DMC's new Stress label. First out on import a, 'Call H t Up' i resurrected especially for UK release, with techno-tinged versions from remix disciples Brothers In Rhythm and in-demand Scottish team Slam. Instead of breaking bread they are busting up bass bins from here to eternity with the gospel according to hardcore ... Jim* 

A2 2 MY LOVIN'(YOU' 
i LIVE AND LEARN 

7 * SAVE THE BEST . 

A12 ■> BABY GOT BACK, A13 13 THOUGHT I'D DIE A14 it DAMN I WISH I WAS 15 ii MAKE IT HAPPEN 

FIND 'EM FOOL 'EM FORGET 'EM , . . ^ 
The remixes by Band of Gypsies 

form) 4 - cut 12" & CD y 3 - cut 7" & cassette ^ 

A19 ii {0 HOLD ON MY HEART. Ge 

25 MONEY PONT MATTER... Pnnce 

13 33 TO BE WITH YOU, Mt Big 

ii YOU THINK YOU..,, I 20 ib WAYNE'S WORLD (OST), Various 
2 m MACK DADDY, Sir 23 » DANGEROUS. M.chael Jacison 24 it TIME, LOVE AND,.,.! 

43 ii COOLEYHIGHHARMONY, BovillMen f A44 .i rrSALLABOUTTO....rravisT.ili Wair 45 m BODY COUNT. Bodyconni  46 ii BEAUTY & THE BEAST 10STI, Vanoiis Waii 47 t OOOOOOOHHH...ON THE TLC. TIC A 48 FOREVER MY LADY. Jodeci 
50 n CYPRESS HILL Cypitiss 
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Deep & Devastating, last Thursday of every month at The Academy, Parr Street, Liverpool. 
house/aroma dry ice with a fruity smell; live acts, usually new signings to co-promoters 3 Beat or 8 

No dress restriction but guest list bullshitters don't get in." - Hywel Williams, ■promoter. 
"Deep house, garage, vocal highs, love grooves." — Hywel Williams. Resident DJ - Sonia. Guest DJs include Pete Tong, Evil Eddie Richards, Slam, Fabi Paras. 

Asylum 'Down By The River'; Project 122 featuring Charlie Green 'Bus Stop Electric Ride'; Fire Island 'In Your Bones'; Flowered Up 'Weekender'; Transfornix 3 'The Hard Way EP'. "The crowd's always dead happy. I get to work with some great DJs and the guys who run it are dead easy to work with — not moneyheads — and they give up-and- coming Liverpool DJs a chance." — Sonia. 
"It's really kickin' — it's got a great atmosphere. There's a huge podium in the middle and when you first go in it looks like a huge pile of bodies. And there's le weird visuals." — Johnny Morris, Arista. | £4 members; £6 non-members. 

DEO 

a BACK TO THE OLD SCHOOL - Bassheads (deConstruction) SHINE ON - Degrees of Motion (Esquire) PENNIES FROM HEAVEN - Inner City (Ten) A PROFOUND GAS - Sandals (Acid Jazz/Open Toe) XPRESS YOURSELF - Family Foundation (380) a CLUB LONELY - Lil Louis (Epic) 3 PARALOSRUMBEROS-TitoPuente+MamboKings (Elektra) 3 I NEED U - Space Master (Italian) 3 U RTHE BESTTHING — D:Ream (FXU) 3 DESTROY - Destroy (White label) 
, o a guide to the most essential new club tunes as featured on IFM's "Essential Selection", with Pete Tong, broadcast every Sunday between 7-8pm. Compiled by "Vibe" returns from: City SoundsA/inyl Zone/Black Market (London). Eastern Bloc/Underground (Manchester), 23rd Precinct (Glasgow). 3 Beat (Liverpool), Warp (Sheffield). 

DANCE AT THE 

N.M.S. 

JUNE 20th 

RECORD MIRROR AND MUSIC WEEK WLL BE ADDRESSING THE 
ISSUES MOST RELEVANT TO THIS EVER EXPANDING MARKET. 

TO ENSURE YOU ARE REPRESENTED AT THIS IMPORTANT EVENT 
CONTACT: 

Heddi or Steve in the Advertising Dept en 

071-620 3636 

I Life BMG Video 
Happy Side PolyGramVid 
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'Back To The Old School j (de/Construclion 12R 6310. vk , Parlophone/EMI) j PronlBdby a new line-up fo^s. 
follow -Is There Anybody Oul The. | an episodically surging subtle 

US TS 

BABY GOT BA< 

SAFFRON 'One Love' (WEA SAFF4T) 
Mix and 0-133.4bpin Original Instrumental. 
techno (M33.4bpm Rising High and flurrying 0-133.3-0-133.3bpm Ascension Mixes, plus 
Rhythm Mix. wf;/ 

CONNIE LUSH 'Ready For Love' (Eight 8W10, via Portland) 
Liverpool's Eight Production Limited, this piano jolted ravrly wailing 119,8bpmjiltery garage 
panting 120-120.5bpm Pump II and bumpily 
NELSON 'PARADISE' ROMAN, 'ED THE RED' GOLTSMAN AND NANCY KAY' GOLTSMAN •Feelin' Vibes' (US Bottom Line Records BLR-9015) 
DJs only, with no actual artist credited although 1 
prisingly features, after a while! some rippling 1 
NU COLOURS 'Tears' (WildiCaVd CARDX 1. via PolyG(a?ri) ' Out al last next week, this glonously'wailmq 1 
smoothly harmonised throbbing 121.7bpm 1 t m ■11 '9 

- ' ■ ■ 1 
PROJECT ONE 'The Roughneck E.P.' (Rising High Records RSN 22, via 

Chalice* and (0-)137bpin "The 3rd vibe", but 
Remixes* (RSN 22X) w.lhNat^sha^rpuno luating the far more frantically flying blipp.er 
139.5-139.7bpm Caspar^Pound ^RcnVxes" 
Else'! (No, It's not "Cmon Euetybody'll 



11 

veriyl 

promo 
Keep Me Waiting' (Tone Records promo). UK swing at its best - three young Londoners producing ana writing what has to be one of the hardest UK swing tracks I've heard tor a long time. Borrowing a guitar lick from James Brown put to full effect, this is one to watch with an album on the way. m 

BEBj-iwiir (Doctor Vibe promo). Produced by Aaron Friedman — a name cropping up on some strong 
disco-tinged groover has some refreshingly classy jazzy 

import 
mixes provide varying combinations of classic beats, rolling bass lines and cool organ and piano themes, with 49ers/New life vocalist Anne tvl5rie_Bnnitti singing the "never, never, no no never" refrain from the original and delivering an anti-male diatribe. As it stands there is not enough of a song for widespread appeal, but it will keep garage fans very happy indeed m 

sophisticated floors happy. 
3l31i 'Get The Message' (white label), fi 

is into a uncompromisingly fast re 1 Familiar sounds at samples all along the w ambient breaks and "you've got the message" vocals everywhere. Purchase is essential for this kicking 
'Never' (Republic promo). This Dave Lee/Joey Negro produced four-track EP consists of dubs of a forthcoming cover of Flarold Melvin's 'The Love I Lost'. The 

    'Jump Around' (US Tommy Boy). A rap fan's rap track and an excellent debut. Built on a chugging Caribbean rhythm, 'Jump Around' features a strong Heavy D-like rap and its popularity is ensured by a chanted chorus with the buzz word 'Jump'. With a sleeve festooned with shamrock leaves and an Irish flag, it seems Tommy Boy may have beaten Talkin' Loud in the race to give us Irish raP  ill 
'Psychosis' (Bush promo). Mad twiddly synths with a brilliant all-over-the-place bassline intro: a squidgy techno tune beating the Italians at their own game — all at 140bpm! On the flip side is the Jean-Michel Jarre sampling 'Evolution' complete with twittery acid noises. All well worth hunting 

iEO 

'Notgonnachange' Frankie Knuckles remixes (Fontana promo). This brings to mind Class Action's 1983 classic 'Weekend' thanks to its unusua percussive keyboard sound. As for the rest of the mix, it's Knuckles' usual disco Odyssey carried one stage further, with strings that swirl in ever increasing circles and pianos th; pound even more stridently tha usual. The song itself is very classy and catchy with neat Northern Soul type harmonies. The word from Phonogram the mixes are not due for a release. Send them 

happened to disco and rap and it's happening to rave. Innovative producers are going back to the 1988 roots. This great minimalist choon has all the hallmarks of a Bam Bam/Jamie Principle track, from the growling sequencer to the much-missed twiddly acid lines. Trance dance in full effect  
that Vinyl verdicts by: Andy Beevers, Steve Jervier, Mark Archer (of Altern 8), Tony Farsides, Damon Rochefort. 

» SWING OUT SISTER 

m 
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3 m NO NOSE JOB 

74 LANGUAGE OF VIC 

US Tt 

A3 i UNDER THE 6RIC 

AID i! IN THE CLOSET, 

A14 n DAMN I WISH IW 

In the fashionable footwear stakes sandals generally rank somewhere between green wellies and Clarks Commandos. Nevertheless for Acid Jazz's newest members, it's just those open-toed monstrosities which gave them their name. Carving a mellow musical path through clubland's noisy shoestore with their debut platter 'A Profound Gas', Sandals John, Derek, Ian and Wildcat Will - emerged from their born-again beatnik haunt Tongue Kung Fu in London's Covent Garden. "Not really a club," says Ian, one quarter of 
foursome who ran the event with other off-beat London ventures. "More of a party kind of 

The music is the conclusion of their collective artistic ventures which include avant garde sculpture, poetry and painting, paying near-horizontal homage to hippy spirit with a thoroughly Nineties twist. But mere mention of the "H" word is enough to whip a Sandal into a frenzy. Well nearly. "That's just a media trip," drawls John, before waxing lyrical about his nice soft brown leather sandals. "It's about the planet and feelings and love. I'd call it a kind of fat, funky, far out thing." And so aretheirfeet. Martin Pearson 

i * 

Phillip Leo's 'Hypnotic Love' was 1991's best selling British reggae single, spending nine months in the specialist charts and shifting over 10,000 copies. But that isn't the only reason why the reggae community is still talking about it. ■Hypnotic Love' broke new ground by including four different versions of the song on the initial 12-inch. "As far as we know, what we did was unique," says Steve Bingham, Leo's song-writing and business partner. The duo have gone even further with the follow-up, 'Today', which features CJ Lewis, lovers rock and street soul versions. One side will keep the specialists happy, while the flip looks set to cross over to a broader dancefloor audience. Leo, whose knack for writing hits has resulted in his winning the British Reggae Industry's best songwriter award two years running, says he is not content being pigeon-holed as a lovers rock artist. Perhaps 'Today' will be able to shake off that label. Kennedy Mensah 

While Tonbridge may not be considered a hive of musical creativity, the work of native sons The K-Creative may at last get the commuter town noticed. "No-one can understand how we came from there but make the kind of music we do," says the band's rapper, V-Love. "It's a freak occurence, I suppose." The quartet of V-Love, keyboardist Zen, drummer Jimmy C and The Botanist on Rhodes have transformed that freak occurence into a mean musical force over the years. The brilliant 'Brother John (To Be Free)' is their first proper release, after the 'Out And About' EP they shared with Perception last year. Based on an old Yusef Lateef tune, fusing jazz, funk and 120bpm garage elements, the track "flirts with the subject of consumerism". Currently touring Europe, then the UK, the band have an album planned for late summer, provisionally titled 'QED — Questioning Everything Done'. Davydd Chong 
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12" & CD Contain Free Ju it Comic Poster Pull-Out 

17 Ei LET'S GET I.. 
A19 i. Ei HOLD ON MY HEART. Gt A2Q n TENNESSEE,A.rc-juJDi-veiop 

23 » I'M THE ONE YOU NEED,.™ ? Ag] « ACHY BREAKY HEART, B.iHR ■' 25 n MONEY OONT MATTER , Pr.»« 61 

43 M TO BE WITH YOU, Mt Big 
45 « REMEMBER THE TIME, M. 

48 w GOOD FOR ME, An _ 49 » CI3HIGH.ThtCu.c 

20 io WAYNE'S WORLD (OSTl.Vanou: 
A22 n MACK DADDY. Sn 

43 m CQOLEYH1GHHARMONY, Boyjll Mc A44 <i rrSALLAB0JTT0.,r.j»isTr,ii I 45 a BODY COUNT. Bodycouw 46 « BEAUTY & THE BEAST IQST), Various 47 « 0000000HHH...0NTHETLC. TLC A 48 FOREVER MY UDY.Joaeci A 49 w BRAND NEW MAN, Broofa & Dunn" 



With the FA Cup tucked away nicely by the lads in red last 
The Original Rockers 

Forecasters are predict- 
ing a skankin' summ this year: slowei grooves, heavy dub. It they are right, The Original Rockers' 'Push Push' is an early warm front. The Original Rockers are long-time pals DJ Richard Whittingham and musician Glynn Bush. Their first single, a house track entitled 'Breathless', released in February, is still popular on dancefloors. The follow-up, with its dub-style reggae basslines laced with hints of trancey hardcore is, according 
to the duo, a lot more personal. "It reflects our influences, people like Augustus Pablo and Lee Scratch Perry," says Whittingham who, as DJ Dick, is one of the resident DJs at Birmingham's Breathless club night. Nevertheless, 'Push Push' is currently riding high in many 
DJ charts. "Reaction from DJs has been really strong," adds Whittingham. Most gratifying of all to the lads is Andy Weatherall's commendation: "He listed it as one of his fave tracks," says Whittingham. "We'd really like him to remix it -if we could afford it!" Sarah Davis 

w 

► 

IDEO 

way through all eight promoed mixes like John Barnes on a good day. Chanteuse Nicole Williams is the icing on producers/ writers Mark Kemp's and Jeff Skellon's cake, pouring her natural exuberance over the funky, feel good rhythms. Since the critical acclaim and club success of 'Be My Friend', the threesome have found themselves the darlings of the gay scene, appearing at the likes of Kinky Gerlinky. "I don't know why they always approach us about those nights," laughs Nicole. "I haven't done anything to give that kind of impression. I must ooze some kind of vibe." But what about the reports of the thigh length boots, leather gear and all manner of kinky stuff you wear in the stage show? Still plead innocence, Nicole? "Well, you have to go for it," she concedes. "I do like to go over the top." DavyddChong 
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Tl beats 

A WORD to the wise — watch your tongue with all that street talk. FE Promotions has hit back at claims that it borrowed its name from Rhythm King's company Full Effect by claiming it used the term "in full effect" first on its mailers. Well if Steve Jervier had a fiver each lime someone said Bass In Your Face he'd be a rich(er) man ... At least tongue twisting rappers DasFX know no-one could copy their style. The duo will be in full effect, oops, that is giving their all, at Brixton Academy on June 7 ... By then a very surprised Winston of the Surburban Base posse should have returned from his hols to discover he's got a bit of a hit on his hands with Runtings' 'Fire's Burning' ... Caroline Read, former Phonogram club plugger has joined Choice FM's Janet Bell to set up Easy promotions and management (071 924 0106)... That makes for an easy link to JM Easy of Phuture Trax, who is looking to update his hip hop and garage DJ list... Hardcore and rave DJs can apply instead to Jonathan Pool of EPM on 071 287 2619 ... Raveheads on the Isle of Wight will be pleased to hear that Pandemonium is back with Part Four, each Friday at Zanies, Sandown Esplanade ... Further fun by the seaside this week for a 
TOP 10 B 

8 72 RAVING I'M R/ 

US II 

15 .. MAKE IT HAPP 

Festival Radio night at Brighton's Zap on Thursday (May 21) with Judge Jules on the decks ... There's more to get garage fans gurgling when David Morales drops into the Ministry of Sound box on May 24 . . . Rumour, the people who brought you garage compilations before anyone had heard of Kym Sims, is about to launch a soul collection, 'Movin' On',.. But before disco fever vanishes, how about a Shep Pettibone-produced album from Cathy Dennis? .. . Chic's 'Your Love', delayed until May 26, will be in Nellee Hooper, Boilerhouse and Frankie Knuckles remixes, none of which are promoed ... Absolute's soulful 'Introduce Me To Love' has been promoed on a one-sided white label as a speedier 121.5bpm garage/house dub ... Power-Pill's 'Pac-Man', revealed now to be by Aphex Twin Richard James, is due out on May 26 by ffrreedom ... Big Daddy Kane's Club Chart climber 'The Lover In You' gets released here in June .. . Marc Auerbach of Bump is due to release a single under his Polydor alter ego Vitamino in July ... A big sorry to London Media's Mark Brandon who worked the 'Ultimate Rave' compilation (RM, May 16). not 'Ultimate Hardcore' .. . AND THE BEAT GOES ON! 

VINYL SOLUTION 
THE HARDEST OF THE HARD ... 
EON IS BACK 
BASKET CASE 
RELEASED 26.5.92 
12", CD. 12" REMIX (BY MICKEY FINN) 
STORM 39 

UK RAP ACADEMY NO. 1 .... 
THE RETURN OF THE CASH CREW 
MY INSENSE IS BURNING b/wTHE PROVIDER 
(FEATURING AUZA TRIBE) 
STORM 42 12" 
OUT NOW! 

spaesmesu 

O 

DRIVING BRITISH TECHNO.... 
SYNAESTHESIA 
FEEL THE DREAM b/w CONCERTO IN E 
RELEASED 18.5.92 
12" STORM 44 

DISTRIBUTED BY SRD TEL: 081-889 6555 
231 Portobello Road London W11 1LT Tel: 071-792 9791 

17 03 LET'S GET t. A18 u IF YOU ASKED ME, Cc!inc D.on Epic 43 u TO BE WITH YOU, Mr Big Atlantic 18 is METALLIC A. Metatlica Elektra 43 34 COOLEYHIGHHARMONY. Boy: 11 Men Motown A19 ]i 03 HOLD ON MY HEART, Genesis Atlantic A 44 . T L.C., Linear Atlantic 19 n WILD LIFE, Slaughter « chrysalis A 44 47 IT'S ALL ABOUT TO.,., Travis Trm Warner Bros 
21 a WILL YOU MARRY ME?, Paula Abdul Captive 46 la YOU THINK YOU..., CauseS Effect SRC 21 ii CHECK YOUR HEAD. The Beast.e Boys Reprise 45 40 BODY COUNT. Bodycount Sire Cap.toi 46 47 BEAUTY & THE BEAST (OSTj.Vanous WaitD.sney A22 77 JUST TAKE MY HEART. Mr Big Atlantic 47 » HUMAN TOUCH/..., Bruce Spr.ngsieen Columbia A 22 7i MACK DADDY, Sir Mix-A Lot Oef America 47 « OOOOOOOHHH...ON THE TLC, Tie LaFace « 23 ii I'M THE ONE YOU NEED. Jody Waller r MCA 48 » GOOD FOR ME. Amy Gram A&M 23 « DANGEROUS, Michael Jackson Ep.c A 48 ■ FOREVER MY LADY, Jodec. MCA ? Ag] i7 ACHY BREAKY HEART. B uy Ray Cyro: s Mercury 49 « CD HIGH. The Cure Fiction 24 ts TIME, LOVE AND..., Michael Bolton C Columbia A 49 so BRAND NEW MAN, Brooks & Dunn Ar.sta 25 73 MONEY D0NT MATTER., Pr-nco & The NPG PaisicyPark 50 « WHY ME BABY?, Kcuh Sweat Elektra 25 72 C.M.B., Color Me Badd Giant 50 44 CYPRESS HILL. Cypress H,H RuHhouse rr,.„. Mu,. I'm7 A Ai.'u.M , are awardec 1 lo (hose products dcmonstratina the areaiest airplay and sales t f 
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MUSIC VIDEO THE OFFICIAL ftiusicweek CHART 
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TOP 75 ARTIST ALBUiS 
THE OFFICIAL Biusicweek CHART 

||| Artist (Producor) ^ Cassette (Distributor) 1 S 1 Artist (Producer) Ub01' Cassette (Distributor) 
$n raFEAR OF THE ill S dark . Iron Maiden (Birch/Harris) 

9C EMOTIONS# t" " Mariah Carey(AlanasieHlClivilles/Cole/Careyl Columbia 4588514 (SM) 
EMI TCEMD 1032(E) 97 ,c HEAR MY SONG (THE BEST OF )• EMITCGO2034IEI t' "■ ,0 JoselLortelVaiiousI CDGO2034/- 

2CS3 SOUTHERN HARMONY AND MUSICAL .Del American 5122634(F) 5122632/5122631 28 2S 46c
LOV

v
E™RTS*3 GeHenGEFC 24427_(BMGi 

2 , 33 STARS * 7 East West WX427C1W) 9031752842/WX427 90 ,, „ NEVERMIND# t J ^ 34 Nirvana IVigfltirvana) DGCDGCC 24425 (BMGI D6C024425/0GC 24425 
A , 9UP* t 3 Right Said Fred (Tommy D) TugSNOGMCllBMG) SN0GC01/SN06LP1 on , THE VERY BEST OF FOREIGNER 0 Aiijni,cWX46SCliVi JU 4 FoicignetlSad»i.n/0lsen)lan9iy0olby/JonesiMcDon3ldW56780S1l2AVX469 Cpnq 1992-THE LOVE ALBUM Ch^aiisZChRWCCDmiEl SlWil Carter-The Unstoppable Sex Machine (Carter USM/Painter) CHR1945 Ol DANGEROUS *4 3 1 Michael Epic 4658024 (SM| III 4658022/4658021 ei^eREATESTH'TS A&M 3971814(F) 99 SOME GIRLS WANDER BY MISTAKE I 3 SislersOfMcicylEldmchl yierciful Release MR 555C(W| 
7 2 6 

DIVA* RCA PK 75326 (BMGI PD75326/PL 75326 99 METALUCA# n30 13 Melallica (RocWHetfield/Ulfichl Vertigo 5100224 IF) 5100222/5100221 g ^ 13 MORMON ALLY YOURS • London 8282664(F) 34 25298 ^REATESTHITS*11 

i
 

Q GREATEST HITS • 3 8 5 ZZToolVanoiisI Warner Bros WX459C(W) 9K USE YOUR ILLUSION I * j J 38 35 Guns N' Roses (Clink/Guns N' Rosesl ii
 

ii
 

ii
 

10E3]SGE Mercury 8480374(F) i pra APPETITE FOR DESTRUCTION * 2 j EOy 58 94 Guns N'Roses (Clinkl GeHenGEFC 24148 (BMG) 6EFD24148/GEF 24148 11 POWER OF TEN# ' ' Chris DeBurglilHinel A&M 3971884(F) 3971882/3971881 37 27 33 SIMPLY THE BEST *4 Capitol TCESTV HE) 
19 THE COMMITMENTS (OST1* It 13 31 The Commitments IBushnel'JKillen/Patiter) MW010286^^10286 9R m ON EVERY STREET *2 OO Dire Sirails (Knopflei/Oire Snaiisl Venigo 5101604(F) 
-jg 7 12 DIVINE MADNESS* Virgin TCV 2692(F) 90 „„ DIAMONDS AND PEARLS* J3 33 Prince & The New Power Generation IPrincel Paisley Park WX432C(W) 7599253792/WX 432 
Id ,n „ WE CAN'T DANCE *3 1021 Genesis (Genesis/Davisl Virgin 6ENMC 3 (F) GENC03/GENLP3 /in „ „ achtung BABY * 2 42 26 U2 (lanois/Enol Island UC 28 (F) 
15 s l3 CURTIS STIGERS AriS,VSm53 A1 rm GET IN TOUCH WITH YOURSELF 22414 |E| *♦ 1 hud Swing Oul Sister (O'DuHyl 5122412S122411 

■ 1K n UNFORGETTABLE-WITH LOVE • ElehraEKTBlCIW) I 0 UJ Natalie Cole ILiPuma) 755961(l492EKT9t 49 mINGENUE 
Eia KDLanglPenny/Minkllangl 75992^53 

17 s WISH# • * The Cure (Allen/TheCurel IS
 

S5
 ^3 B1 HEART OF STONE* II 

P
 

1R GREATEST HITS II *4 HO " 23 QueenIRichatds/Ooeenl ParlopnoneTCPMTV21E) CDPMTV2/PMTV2 44 is , MOTOWN'S GREATEST HITS Motown 5300154 (R 5300152/5300151 
-j 0 EXTREME 11PORNOGRAFFITTI 1 3 36 48 Extreme ftVagenerl ★ A&M 3953134 (Fl 3953132/3953131 AC ,a HUMAN TOUCH# Columbia 4714234ISMI Bruce SpringsleenlSpringsteen/landau/PloliriniBinan) 4714232/4714231 
9n TEARS ROLL DOWN (GREATEST HITS 82-92) * tu 15 " Tears For Feats IVaiiousI Fonlana510939«l0939Ml09391|FI AC MAHERS OF THE HEART "Lfl TracyChapmanlCbapman/Iovinel Elektra EKT^8C|W) 
91 ,a ,7REALL0VE*2 11 " 27 tisa Stansfleid (Oevanev/Morhs) Arista 412300 (BMG) 262300/212300 47 44 34 WAKING UP THE NEIGHBOURS * 2 MMBWWF1 
99 „ ADRENALIZE# tt DefLcppardlShipiey/Deltepiiardl Bludgeon Riffola 5109784(F) 5109782/5109781 48 g2 OUTOFTHVIE * 3 7599264962/WX 404 
99 , THE COMMITMENTS VOL 20 1 The Commitments IBushneil/Killen/Parker) MCADIOSOO/MCA10506 49 EJ SHEPHERD MOONS * 2 WEAWX431C(W) 
24 to 5 VOLUME III JUST RIGHT# Ten CD1X 100(F) CA s, „ FINALLY0 JU Ce Ce Penislon lOelqado/Jactson/Hurley/Vanoi A&M 3971824 (Fl is) 3971822/3971761 
25 33 32 USE Y0URILLUSI0N11 * GeHenGEFC 24420 (BMGI 51 n THE BEST OF R.E.M. • IRS MIRHC1 (BMG) GEFD24420/GEF 24420 

TOP 21 COMPILATIONS 
I J l^t. Cassette (Distributor) m ALL WOMAN Quality Television QTVC 004 (PI lU 5 8 various QTVCD 004/QTV 004 

Fl NOW THAT'S WHAT 1 H r2 3 FLIGHT OF THE CONDOR TCDZB^STAR^BTe |l ' 5 UALLMUblU^I m Various EMI/VirgirVPolyGram TCNOW 7 * 1210 6 COLD SWEAT Dino DINMC 36 IP) DINCD 36/DINTV 36 
s| 2STHERAVEGENER8TOR c ioohie Jar JARTC 3(F) JARCD3/JARTV3 13112N0ISE2 Jumpin'S tPumpin'MCTOT 4 IP) CDTOT 4/LPTOT 4 

3 , 2 MOODS 2 Virgin T elevisionVTMC12(R 1 ^ 8 7 CLUB FOR HEROES Te (star STAC 2566 (BMG) TCD 2566/STAR 2566 
A , COUNTRY MOODS • PolyGramTV5T52994|F) 't 2 4 Various 5152992/5152991 1513 5 THE THIRD CHAPTER XLXLMC109 (W| XLCD109/XLLP109 
5 3 , KAOS THEORY 2 Toll liar STAC 2583 (BMGI TCS 2583/STAR 2583 1 c , CLASSIC FUNK MASTERCUTS VOL 1 'U''1 2 Various MaslercutsCUTSLP6ICUTSMC6/CUTSCD6IBMGI 
C , , THE GREATEST MOMENTS IN SOUL 0 4 2 Various Dover ZDD33/CCD 33/-(El 1 7 _ REACTIVATE VOL 4-TECHNOVATION 1 » 16 2 Various Read REACTLP 6/REACTMC 6/REACTCD 6 (BMGI 
■J 6 , HEARTLANDS Oino DINMC 37 (PI DINCD 37/DINTV37 18,5 10 SOULEMOTTON • Po lyGram TV 5151884(F) 5151882/5151881 
8CS3vanoRusGEC,TY ^ itar STAC 2684 (BMG) TCD 2584/STAR 2584 19 [3THE BLUES BR0THERS iost) ★ 2 Atlantic K 450715 (W) 7814712/K 50715 
Q , , TEMPTATION QualityTe 3 5 4 Various ■levision QTVC 005 (P) QTVCD 005/QTV 005 20 ,7 6 REGGAE HITS VOL 12 j etstar JELC1012(JS/E) JECD1012/JELP1012 

f 2 § Artist (Producer) 
CO ,, NIGHT CALLS Joe Cocker (Lord-Algel CapiI0lTCESTU2167IE) PflFSTU 2167/ESTU 2167 
53IE3 Haw^Scobheld) Essential ESSMC18118MGI ESSCD IBl/HSDLP 181 
54 O TEN

4
EIV1ENTSYMPH0NY Some Biaare WX 442C |W) 9031755182/WX442 

EC HIGH ON THE HAPPY SIDE * Preci J J Wet Wet Wet (Wet Wet Wet) ousOrganisalion 5104274 |fl 510427M104Z71 
EC 15 „ WOODFACE# 31 " Ctowded House Ifrooml CapilolTCEST2144|EI CDEST2144/EST2144 
E7 „ LUCKY TOWN® t 1 Columhi34714244ISMI 
EO , BRAND NEW HEAVIES •,0 1 Brand NewHeavies (Brand New Heavies) Acid Jatt/Nn 8283004(F) 8283002/8283001 
5g|!g FUNKVD'VAS EastV Vest America 7567921214 (Wl 7567921212/7567321211 
60 -ess,:, Virgin TCV 2684 (Fl COV2684/V2684 
fit n, sr, T|NIE, LOVE & TENDERNESS * 01 Mitnaei Bo ton (AtanasielffBolronl r 3 Columbia 4678124 ISM) 4678122/4678121 
fi9 0898 • ue- The Beautiful South Kelly) Go! Discs 8283104(FI 8283102/8283101 
63 8.93^*2 ZTTZTTSCIWI 9031745572/ZTT9 
64 CSS StefcnVSIauqhlerl Chrysalis ZCHR191I(EI CC01911/CHR1911 
g0 3, 4 BRICKS ARE HEAVY Slash 8283074 |FI 
EE r, LEAN INTO IT uw 3 MrBig(Elson) Allantic 7567822094IWI 7567822092/7567822091 
K7 GREATEST HITS *5 RCAPKTWBMGI u' 6'EutylhmicslSlewarVWilliamsdminel PD7«56iPL7^856 
corm HYPOCRISY IS THE GREATEST LUXURY 4ihtB'wayBRCA584|f| o O UM Qsposable Heroes O) Hiphogrisy IPislel/Frantil BRCD 584/6RLPX 581 
69|alGGu^SunsN.R,ses, GeHenGEFC 2419318MGI GEF024198/GEf 24198 7n „ BLOOD SUGAR SEX MAGIK #U n 12 BedHotCnf.PeppmtRtron) Warner Bros WX441CIWI 7599266812/WX441 
71 rra THE IMMACULATE COLLECTION *7 SlreWMTOCp ' 1 Uii Madonna (Various) 7589251402rWX 370 
79 INSPECTOR MORSE VOL 20 Virgin Television VTMC11 If) ,£- 12 BarringlonPhelounqlWalkerl VTCD11/VTLP14 79 rm KIRI SIDETRACKS-THE JAZZ ALBUM Phiiips43i09!4(Fl ' •» KiriTeKanawalMcClurel 4340922/- 
74E3 HITf?UT0FHELL® 
7 R m JOSEPH.. AMAZING TECHNICOLOR DREAMCOAT * Really Useful ' J Jason Donovan/Cast (Uovd Webber/Wnghtl 5I113l)4i511t302«11301 |fl 

ARTISTS A - Z 
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MID-PRICE/BUDGET 
CLASSICAL ALBUMS 

DISTRIBUTION; 
INDIE SINGLES' 

DISTRIBUTION: INDIE ALBUMS' 
1 , , HEARTLANDS 1 J Various DinoDINTV37(Pi 2 , 3 TEMPTATION DualityTelevsionOTVIllKlPi 
3 H[w , NOISE 2 jum ,„ &pu 

1 DISCOVER THE CUSSICS VOL II IMP Classics 1 ' Various CD:BOXD22/MC BOXC 72 (PKl 2 2 DISCOVER THE CLASSICS VOL. I IMP Classics 
^ HANDEL. MESSIAH „ 

1 ,, PL|ASE DON'T GO Network NWKITlaeS 
, JOIN OUR CLUB/PEOPLE GET 1MHVN 3 , SHIVERING SAND 

(J , NEED FOR NOT t 4 levnalion Rough Ttadt R 1 (RTM/P C , , HENRY'S DREAM J ' 2 NitkCaveSTheBadSeeds MuieSTUMM92IRTM/Pi 0 , , COLD SWEAT 
/I YOUR HUNDRED BEST OPERA TUNES III Dccca 4 « Various CD;4330662/MC:4330664 IF) g j CLASSICAL COLLECTION SAMPLER ^ ^ Con.fer 
g ^ ELGAR. VIOLIN CONCERTO CD EMX205&MC , , , 

4- . ROUGHNECK Rising High -,RSN 22HSRDI 5 , 3 PLEASE^DONT GO 2YX2YX 67487IZVX6748121IREIPI 
0N[W , FIRETS BURNING s buibanB3Se |SUBBASE 0091 ISRDI 

7 NEW , REGGAE HITS VOL 12 ^ JELP1012 S 8 j 7 ALL WOMAN 
9 ' G Rmarvey Too Pure PURE 10IAPT1 10 , 2 VIRUS 100 Altetnative Tented VIRUS too IRTM/Pl 7 ALBINONI/PACHELBEL/ETC DG / 1 Karajaa'BPO CD;4190462/MC.4190464(F) 7 , , COOKIN'UP YAH BRAIN R8,„l0,ced IRIVET12161 (SRDI 

8 -"00 R&S/Oulet Rtivlhni IP) METAL CHART 0 ^ DISCOVER THE CLASSICS MASTER DISC ^ ^ ^Classics 9 1 6AtelfGR8 Network NWK1T) 381P1 1 1 ?2RT™TESTH,TS 
1Q ^ DVORAK. SYMPHONY 9 ^ MC TCCFP CFP 

1 Qgtw t BREATHING FEAR 2 1 SMIND • iccSS 11 5 Gu?Glvnde"bIIIncMARRIAGE 0F FIGCDRCFPD 4724/MC;TCCFPD 4724C(FEl 11 OMositkUFCTMAPT, 3 , ADRENALIZE Bludgeon R.H. 5109784IF1 
12 - 2 fuitansOfh^gFC D,.:„eATHY02,T„P, ^ tt EXTREME II-PORNOGRAFFini ASM 3953134 IF) 
13n™ ' ThfDvVia9sUANT IN BLUE Situation Two SIT 90(11 IRTM/PI 5 new GREATEST HITS AilaniicWX469CIW) 

'14 " O'Oyly Carte CD;4300952/MC:4300954(F| 14»rvr , STEAMROLLER It"™ 1 Family Cat Oedicaletl FCUK001IT1 IRTM/Pl g s USE YOUR ILLUSION II GeHenGEre24420fIBMGl 
10 6 YOUR HUNDRED BEST TUNES 1 CD 4258472/MC 4258474C(CFa) 10 „ 2 ROKER RAVE/AIN'T NO... ^ s rl,meSAFC001 (ApT| 1 " S«'CA V®S422F| 
iy i3 DUETS FROM FAMOUS OPERAS CFP 17wrw , STARTED AGAIN |EP| 
18 » BE^ST OP BACH CD COZ7625322/MC LZ 7625234 IE) 1 Sit" ■ 'mdvUYM REAK F0R V0U Dcttu.DEBTIXI3141 (PI Q NEW BRICKS ARE HEAVY Slash 8283074 (F) ** L7 8283072/8283071 
10 M BIZET^CARMEN-SCENES AND ARIAS co 4213002/MC 19 1S , VENGEANCE ProtluctionHouse IPNT039l(Selfl IQ m APPETITE FOR DESTRUCTION GettenGEFC 24148 (BMG) 
2Q j, THE WORLD OF KATHLEEN FERRIER ^ ^ ^ ^ Dccm 20 „ 3 THERE IS NO LAIN ^ ||<iCK,01|SRO| 

11 ,3 BLCKDD SUGAR SEX MAGIK Warner Bros WX441CIW) 
21 |9 YOUR HUNDRED BEST TUNES III CD 4258492/MC 4258494^) 21 Creation - (CRE 150T, IP) 10 9 AFTER HOURS V.rg.nTCV2684(Fl Gary Moore CDV 2684^/2684 
22 >0 JOUR HUNDRED BEST TUNES II CD 42-8482/MC 4258«4C(CR 22- . NIGHTMARE Warp 7WAP 20IWAP 20) (PI 13 '0 pfaH jam 23 SCHUBERT TROUT QUINTET CO 4272152/MC 4272154^ 23-.SMUUKEIT Guerilla -IGRRR 27, IRE/P) 1/| , WAKING UP THE NEIGHBOURS ASM 3971644 IF| 
24 )6 HOLST^THE PLANETS ^ ^ : % 24 5e«sCmHERS DDG International GOOD 13IT) IRE/P) 15 ' |0

A°d
M

g°I°RFINGER ASMB^WFI OC FAMOUS OPERA CHORUSES Decca C.J 40 Various CD:4336012/MC:4336014(F) 25 .. a ff>,C TAKES Moving Shadow - SHADOW 11 (SRDI 1 g . GALLUS ASM 3953834 IF) 
2g M VIRGO-THE SAMPLER CO VCB7914902 (F) 26 " ' ffid L0VE 18 LIFTING ME Rumour RUMAITI48IPI 17 ;t BLEACH Tupelo TUPMC 6IREI 
21 v RACHMANINOV: PIANO CONCERTO 2, RHAPSODY ^ 27 „ 3 SUNSHINE SMILE Creation CRET27(TI IP) 18 it LEAN INTO IT Adanp'c7567822WW OO „ CHOPIN FAVOURITES Decca ^0 21 Vladimir Ashkena^Y CD;4177982/MC:4177984(F) 20 „ j WE ARE HARDCORE Ptoducnon House IPNT0351 ISelll 19 70 HYSTERIA Bludgeon RiH.HYSMCKFi 29 BIZET,'PUCCINI/VERDI DUETS GK87799^(BMG1 29 1S , BREATH OF LIFE Mute U21MUTE142 IRTM/Pl 20 " T

8HeA8l<aEkYCGUwlMONEYMAKER 
on YOUR HUNDRED BEST OPERA TUNES 11 Decca JU « Various CO:4330552/MC:4330654(F| 30„ew , GLADI^np^ Dino GLADS 001 (GLADX 0011 IP) 21 " SEmESRAI;°ea™R0RISTS ^'"^iSfflMO,' 31 ^ HANDELMESSIAH (HIGHLIGHTS^ ^ m2mc KCfp 31 - AMERICA, WHAT TIME^LOVEJ^,^^^^,^, 32Ntw , THE^OWER WITHIN B«arre (BIZZ3KRTM/PI 22 BODY COUNT Sire 7599268784 (W| 32 " Variouf0 ARIAS CO:CFP4532/MC:TCCFP4532C(EP 

33 v ORFF.CARMINABURANA CD CIMP855/MC C" 33 30 aSA/ARIIEPI 4AD - IBAD 20031 (RTM/P) 23 " MAYGa|T0F:HELL Clevciand^nMOSM^IShH 
34 ?3 PUCCINI. ARIAS AND DUETS ^ ^ ■ 'i 34 a 2 Tow b?|VE Moving Shadow (SHADOW 161ISRDI 24 " GN'RJ.IES Gehen GEFC 24198^(BMG) 
35 2b RACHMANINOV: PIANO CONCERTO Z^HA^ODY^^Eminence 35 4-1AM THE RESURRECTION Sllve„o„eORE|T140(P1 25 18 BREAK LIKE THE WIND MCA MCAC10514 (BMG) 
36nw HANDELMESSIAH CD-4208652/MC-4208554l,|PFl 36 » 3 VENICE Hut HUTITI14 (RTM/APT1 26 Bryan Adams AMD^S-AMAWU 
07 r MOZART: REQUIEM DG 0' RC Karajan/BPO/etc CD;4198672/MC:4198674(F) 37 M , GET^OWN EVERYBODY HiihouscUX IHITHITIIPI 27 Rc CORNERSTONES 1967-1970 Polvdor84723l4|Fi 
30 31 ALBINONI/CORELLI/VIVALDI/PACHELBEL^3i422/MC4i3i424DG 38 31 a WOE THE BULLET Ton Son Ton WOKITI2018 IPI 28 Rt SLIPPERY WHEN WET Vertigo VERHC 38 (F) 
OQ ORFF; CARMINA BURANA DG OJ D JochurrVDeutscheOper CD:4238862/MC:4238864 (F) 39 .a GROOVY BEAT Guerilla ■ IGRRR 23) (RE/PI 20 is THE END COMPLETE RCRC 92014 (P) 
40 » KSI^TS?SHIGHUGHTS) 40 .. s^ COfAIN'HARDCORE Union City - tUCRT 2) (SRDI 3Q 22 WASTED IN AMERICA Columbia4694534 (SM) 

inisicweek [BDMDERS 
Music Week Binders are available for you to conveniently store back issues of Music Week. The custom made, smart, easy to use binders hold six months of Music Week and cost only £7.50 each or £14.00 for two (including P&P in the UK), lb order simply send your cheque or postal order to: 

ASP Reader Service Argos House Boundary Way 
Hemel Hempstead, Herts HP2 VST 

Please make cheques and postal orders to ASP Ltd. - Allow 28 days for delivery 
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NEW RELEASES 
RAVING TEL5TAR CD TCD ?567 MC SfAC 25G7 Lr-"5TAR Z^G7 ^ ^ 
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TOP SO DANCE SINGLES 
THE OFFICIAL iiusicweek CHART 

| 5 1 Artist | g | ™et (Distrfbutor) i § ia .isffl 
n«PAPUA NEW GUINEA 1 1 Future Sound Of London Jumpin'& Pumpin' 12TOT17R (P) 

OC .q . JOIN OUR CLUB/PEOPLE GET REAL Saint Etienne Heavenly HVN1512 (RE/P) 36 d] rNK
&T

Y0VU 70 BE ,:REE V VST 
26 CS3MASTER BLASTER Ff d TABX109(F) •?7 EE] jam O # MMM PORCE N K Zee Circa NINJT 2 IF) 

7 CS3 ^E
C
EP

P 
0N WALKIN' 27 9 3 VENGEANCE p d ■ h PNT039(S if) OO ,, , CLUB LONELY JO Lil Louis & The World Epic (USAI9870742821 (IMPI 

2, , PASSION Op rm PINK CHAMPAGNE £.0 UdUA Rhythm Eternity Dead Dead Good GOOD 15T (RE/P) oq 2 DUNNO WHAT IT IS (ABOUT YOU) J"3 Bealmaslers/E. Vassell RhylhmKing/Epic6580016(SM) 
^ 2 2 ROUGHNECK OQ 17 ? TAKE ME BACK TO LOVE AGAIN £-3 Kathy Sledge Epic 6579836 (SM) An ESI CALL MY NAME fU Love 8, Sas RCA PT 49094 IBMGI 
Ej 03 LET THE MUSIC USE YO on 17 , GOOD THING (EP) 'JU Dayeene Faze 212FAZE3(BMG) A1 .6 , MUSIC TAKES YOU ^ ' Blame Moving Shadow SHADOW 11 (SRD) 
fj CEa YOUR loss my gain Oi „ fi SHE'S GOT THAT VIBE J 1 R Kelly/Public Anouncement Jive JIVET 292 (BMG) nj „ , DIGERIDOO AphexTwm R&S/Ouler Rhythm RSUK12 (PI 
7 ca can U FEEL IT ^ OO „ 1? WE ARE HARDCORE House Crew Production House PNT 035 (Self) AO 2I , EVERYWHERE 1 GO/LET'S GET DOWN Isotonik Ffrreedom TABX108 (F) 
s ua THE LOVE IS... EP OO 19 , DO YOU WANT IT RIGHT NOW OO Degrees Of Motion feat Biti ffrr FX 184 (F) AA m s TELL ME WHAT YOU WANT ME TO DO ^ Tevin Campbell Qwest W 0102T(W) 
9 [g] LET'S GET HAPPY bia 6580736 (SM) 34 13 4 IT'5 JUST A FEELING ^ ^ ^ AC pm BEATS & CULTURE t J LtUii Psychopaths Elicit 12ELIC10 (P) 

10EI SPAM VOL! R ed RIVET 1218 (P) qc 28 3 SHINE ON OO " Degrees In Motion Esquire 77177174326 (Import) ^0 3, „ AIN'T 2 PROUD 2 BEG 
11,. .MY LOVIN' II" Fn Vooue EastW erica A 8578TIWI 

TOP 10 ALBUMS 
A 7 2t a MAKE YOU WHOLE 'V' ' Andronicus Flrreedom TABX 107 (F) 

\tu\n , TENNESSEE Arroclort Dox/plnnmpnt Prirtllpmnn CnHI V 9^7 TFT AO 15 21 KNOW YOU LIKE IT React 2 Rhythm Guerilla GRRR 27 IRE/PI 
■J-Js 5 PLEASE DON'T GO Network NWKT46{P) |l Si 1 Aq „ , FIELD OF DREAMS/EXODUS ... Brothers Grimm Production House PNT 036 (Self) 
1/[, 2 FIRES BURNING I'J' RunTinqs Suburban Bass i SUBBASE 009 (SRD) n, , CLASSIC FUNK MASTERCUTS VOL 1 U Various Mastercuts CUTSLP 6/CUTSMC 6 (BMG) cn „ , WORKAHOLIC 2 Unlimited PWL Continental PWLT 228 (Wl 
1 g , 6 ON A RAGGA TIP XLXLT29|W) 9 . 2 DAILY OPERATION £- Gang Starr Cooltempo CTLP 27/ZCTLP 27 (El El pm FREE YOUR MIND J I IWU |ra i_ev| Strictly Rhythm SRB 002 llmportl 
^05 3 COOKIN'UP YAH BRAIN ^ O ra GARAGE CITY O llcz_J Various Telstar STAR 2584/STAC 2584IBMGI C9 I6 4 WEEKENDER J'- Flowered Up Heavenly HVN 16 (SM) 
17,, , LOVE MAKES THE WORLD GO ROUND 1' Don-E 4th - B'Wav 128RW 242 (FJ /I , , MUSICIANS OF THE MIND OOP Guerilla GRIP 003/(RE/PI 

CO pm TAKE me higher JO Fnrage All Around TheWorld 12GIOBE 112IBMG) 
103 2 FLATLINERS A12NEBULA2 (BMG) C , 2 TOTALLY WIRED VOL 8 Various Acid Jazz JAZIDLP60/JAZIDMC 50IRBP) 54 33 6 E)L™A'EE TRUNK EUNK - THE EP 
10 3 2 STARTED AGAIN EP ^ v DJVOI? SRDI fi El FUNKY DIVAS 10 LbM En Vogue E3st West America 7567921211/7667921214 KK Pm SEARCHING J J latm Chlna Black Big One VVBIG 29 
20 d] PE™RN T0 toytown | High 12BET104 (SRD) 7 „ , T.E.V.I.N. ' Tevin Campbell Qwest 7599262911/7599262914 IW| 

EC „ 2 LET NO MAN PUT ASUNDER JV A Separate Reality Hard Discs HARDT1 (BMG) 
21 [igJRIDE^ONJJHE RHYTHM Atlantic A 7486HW1 7 , 5 VOLUME III JUST RIGHT 1' 5 Soul II Soul Ten DIX 100/CDIX 100 (Fl E7 j, , ELEVATION DTD Read 12REACT 4 (BMG) 
22 dl s 0TT PANIC jerilla GRRR 26 (RE/P) q rrm finally D liaa CeCePeniston A&M 3971761/3971764 (F) EO 2, , NIGHTMARE Jl0 Kid Unknown Warp WAP 20 IP) 
oo rna on my way P«5 Mr Fingers MCA MCST1630IBMG1 1 q , , NOISE 2 H'L' Various Jumpin' & Pumpin' LPTOT 4/MCTOT 4 (P) 59 m ^°NEY M

(
A|<ES THE WORLDaGO^ROUND 

9/1 Cfia IS THIS love really real? • Sure Is pure Union City UCRT 3 (SRD) 
jjjr"; The Music Week Dance Chart is updated every Friday by Pete 
WL IFM's Essential Selection behween ,.7.30 pm. 

nq ESIl PARA LOS RUMBEROS Tito Putente Ekectra IUSAI06541 llmportl 

X-STATIC E P. 

'READY 2 GO' • 'MURDEROUS STYLE' • 'MY INSPIRATION' 
AVAILABLE 25th MAY - PNT 040 0*^oon^etA" 

COMING SOON 
NINO "THE FUTURE OF LATIN" 

ACEN "TRIP II THE MOON" — A SPECIAL 2 PART VINYL 
|0n 

081 968 8870 
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FEATURE 

ianished 

from the indie fold 
The Chart Supervisory Committee says these acts aren't indie. Selina Webb finds out why 

£ 

When Steve Mason looks in the bathroom mirror, he can see the effect of the indie chart debate, "1 had a full head of hair before all this," he says. Mason, boss of the Pinnacle distribution empire, is not in fact all that thin on top, but you can see his point. Ten years of intermittent unrest and a full 12 months of intense wrangling have undoubtedly taken their toll on the industry. "We're all very, very weary," says 

China Records MD Derek Green, who felt so strongly about the issue, he resigned his seat on the BP! Council. Judging by the decision reached by the Chart Supervisory Committee (CSC) just over a week ago, there wasn't even that much wrong with the indie chart in the first place. The existing distribution-based chart is to be replaced by a distribution-based chart with — and this is the new bit — a "genre overlay". At its most extreme, this 

could expel all dance and heavy metal from the chart, but in practice, it may mean little more than the exclusion of a handful of oddities such as the Leeds, Leeds. Leeds football song. The trouble with the new indie chart is that, to many, it still doesn't make much sense. Ask an NME reader what "indie" means to them and they'll talk about music; bands with attitude like the independently- distributed Breeders and Daisy 

Chainsaw. But they'll probably mention bands with attitude like the major-distributed Nirvana and Carter USM, too. Consider the listeners' all-time top 100 compiled by north London's temporary "indie" radio station XFM; around half the artists mentioned are distributed by major companies. CSC members David Price and Martin Mills would argue that the new chart will be more understandable to the consumer as a > 
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LOCKED IN THE POWER STRUGGLE 
No-one underestimates the experience or int power of BPI chairman Maurice Oberstein, but eight w ago he made the most elementary of ' " ' With Bard's opposition likely to bio for an indie genre chart, he declared publically th have "zero influence" over chart matters. Not only was he factually wrong: he so angered some retailers they became convinced the majors the BPI needed to be "taught a lesson." Record retailers have long bemoaned their relative lack of influence within the music business. They have looked enviously at the power wielded by their peers in other retail sectors. No record retailer has the influence of a Marks & Spencer, which even dictates how its salmon is reared. There have been positive signs of growing equality through the BPI/Bard joint initiatives on the Brits, DCC packaging and the Mercury Prize: but retailers continue to feel treated like second class citizens. And they don't like it. In summer 1990, the creation of CIN saw the BPI lose outright control of the charts it previously funded in whole. From that moment, the record companies would have to seek support from Bard on all chart matters. Even today the record companies find it difficult to accept that the BPI charts committee is no longer a policy-forming body. The indie chart row offered a first major test of the industry's new balance of power; in a fundamental sense it was nothing to do with the independent charts at all. To Bard, the BBC and CIN chief executive Adrian Wistreich, it is one of the most important elements of the 

battle. "The decision takes a crucial step in restating the role of the Chart Supervisory Committee as the charts' policy making body," says Wistreich. While copyright in the chart is jointly owned by the E and Spotlight Publications - also publisher of Music Week - control of the charts lies with the Chart Supervisory Committee (pictured clockwise from top left). Bard nominates three members (currently Simon Burke, Andy Gray, and Brian Mack), precisely the same number as the BPI (Tony Powell, Rupert Perry, and Martin Mills), with the final two places taken by the BBC (David Price), and CIN (Adrian Wistreich). In public both sides talk only in conciliatory terms of " victory for democracy". Bard's leading figure in the row, Simon Burke, insists > retailers simply wanted to protect the indies, although th union came at a very late stage. Ironically Bard's marriage of convenience with the indies may have done the BPI a favour. Had the CSC not passed the indies' proposal, Derek Green's resignation would have been followed by Steve Mason. "I would have had to think whether the BPI was representing my interests properly or not," he says. Martin Mills would probably have followed and the threat of a breakaway union including many of the BPTs 100-plus independent labels would have become very real. But with some BPI members continuing to insist that the issue will be back on the agenda within a year, the threat may not have gone away. Martin Talbot 
► league of bands with attitude signed to labels with attitude. "People who buy records will understand it," says Mills. "It's the most understandable suggestion," adds Price. But it is still being greeted with considerable disappointment by those labels which hoped to see the benefits of a genre chart marketed through the media. Paul Dowling is marketing director of Go! Discs which, with its minority PolyGram shareholding, is excluded from the chart. He, like many of the majors, believes an opportunity has been missed to create a credible, genre-based chart which would earn support from shops, radio and the 

"None of these people really gives a toss whose box their record comes out of," he says. There's no question the media would use an independent genre chart, just as it uses the numerous charts which serve the dance market. It is notable, however, that there are so few outlets already geared up to playing "indie" music. Critics of the existing chart argue that it's part of the problem. Paul Dowling believes an indie genre chart could go some way towards nurturing a scene similar to the US college radio circuit which boasts some 8,000 stations operating alongside 34 alternative radio networks and numerous specialist tip sheets. But according to Mute's group general manager Osman Eralp — who has first-hand experience of the US market — the process won't work that way. Charts can only reflect what is already happening in a sector, he says. Charts can't create radio stations. "What makes the college and alternative charts legitimate in the US is that there's a long history behind them in terms of what the radio stations are playing and what the stores are selling," he says. "Erasure are only called alternative because they are played on the alternative radio stations — the idea of hyping a genre is an invention of UK labels who want to get maximum visibility for their artists." Eralp points instead to the unique history of independent labels in the 

UK which, without having a monopoly on alternative music or independent-mindedness, have played a vital role in shaping the industry. "In 10 years we've had some very happy accidents and some very brilliant results. Over time we'll keep on doing that," he says. Although some indies fear it might be the case, it's hard to believe anyone really wants to see the demise of the independent sector. As Dino's A&R director Nic Moran points out, it has an enviable record for producing long- term talent. "Indie labels can afford to develop acts over a long period - so they last," he says. And BMC chairman John Preston affirms: "The majors are interested in the on-going health of the indie sector. It's a business consideration, not bleeding heart liberalism." What is more difficult to grasp is the relevance of the distribution criterion. 

When PWL signed its distribution deal with Warner last July, MD David Howells was adamant the company had retained its independence. "We were an indie because Pete (Waterman) and 1 financed our company to become what it is," he said. "What's stopping us being an indie now?" And Big Life's Jazz Summers, who moved his distribution to PolyGram after the Rough Trade collapse, insisted; "Independence is an al and I am still in control of my destiny." Summers even went as far as to suggest that he is more independent than those labels which moved to Pinnacle. "I don't think it is right to create a big independent monster," he said, and when you consider Pinnacle's estimated 18,000 lines and the Windsong group's £71m turnover in 1991, it's clear what he's getting at. 
TANGLED HISTORY OF THE INDIE CHART 

1982 — February: The first independent chart is born, focusing solely on a new generation of record labels including Mute, Cherry Red and Rough Trade. 
1987 — October: Qualification for the independent chart is redefined to cover only those labels shipped by an independent distributor. 1991 - April: In the light of the Rough Trade crisis, indie trade association 1Jmbrel|a begins rethinking the definition of independence ... CIN says it is reviewing the c a and announces a series of cross-industry talks on the issue ,. June: At the Umbrella seminar Steve Mason insists that both compilations and indie distributed labels set up by majors should be excluded ... July: An alternative chart is proposed allowing entry to any label which is less than 50% owned by a major... October: An ad hoc indie committee, co-opted to the CSC, first suggests a genre over-ride .. November: The BPI chart committee refuses to support the plan. 1992 - February: Derek Green quits the BPI council after five years, over alleged attempts by the majors to railroad a genre-based alternative chart . ■ ■ March: BPI plans for such an alternative chart are opposed by Bard following a clash between Virgin's Simon Burke and BPI chairman Maurice Oberstein ... April: The BPI counci asks Steve Mason and Martin Mills to seek the views of the indies . Bard s council asks Simon Burke to meet with Martin Mills. Burke subsequently backs the indie view An Umbrella egm vows to fight for the retention of an indie distribution chart Mills meets with Mute's Daniel Miller, Factory's Tony Wilson and Umbrella's Brian Le'afe to discuss the chart issue ... Mills and Mason return to the BPI chart committee proposing a distribution chart with a genre over-ride ... May: Two days later, the BPI Council rejects the plan and proposes to consult the indies on a genre-based alternative album chart alongside the existing singles chart ... May 8. The Chart Supervisory Committee rules: I, a label must be independently distributed; 2, each record must "broadly fit" into the indie musical genre; 3, compilation albums should be excluded- 4 there should be a top 30 for albums and singles; 5, test charts should be prepared'under CSC. The criteria should stand for a year.   

22 

Certainly, fear of a Pinnacle monopoly in the wake of the Rough Trade collapse was one of things which triggered the indie sector's initial self-analysis a year ago. A year on, though, the independent chart is already showing a greater spread of distributors and it seems the sector has decided a distribution monopoly is less of a threat than opening the door to major companies. Umbrella chairman Brian Leafe sees the distribution-based chart as the best way of creating an identity for a sector which has a unique way of marketing bands and different access to funds. "It ain't perfect, but it's the best we can come up with," says Leafe. In other words, no-one likes infusing warehouses with that much importance, but it's the cleanest way of producing a major-free chart. But while some independents welcome the decision to keep the distribution criterion, which they say is respected enough to enable them to continue striking vital licensing deals aboard, there is widespread dissent over the "genre overlay" element. Eralp says he has "profound reservations" about the ruling that a record must broadly fit into the indie musical genre. "The strength of British music has been that it doesn't fall into simple genres. When it does, it creates its own genres," he says. There are particular fears that dance, viewed by many as the true alternative music of the Nineties, will be excluded. "This chart serves a vital purpose for us," says Peter Harris, boss of techno specialist Kickin' Records, But a chart which includes techno alongside rock seems little different from the existing countdown. It was "let's hear it for the small guy" arguments which led to the retention of a distribution chart. Given those arguments, a genre overlay which would exclude many of them seems close to a contradiction. There is a strong case for both a genre chart and a distribution chart but, sadly, the CSC's attempt to link the two is already looking like an unsatisfactory compromise. teM 
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SPOKEN WORD 
Nemesis AG/VmvCHlUSpE 
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WORD UP 
Talking books, classic radio series and TV shows transcribed on tape with 
star cameo performances contribute to a growing market. By Caroline Moss 

Following its big red book and other music directories. Music Master's Spoken Word Catalogue is released in June retailing at £14.95 and listing approximately 8,000 spoken word titles including 

Cassette sales may be 
format, but for spoken word, business is booming. Retailers and suppliers are expecting a cunent year-on-growth rate of around 20% to continue for the five 

Wider awareness of spoken word is being created by more thoughtful cross-promotions with popular TV series and radio shows. The UK is increasingly mirroring the US market which has grown into a mainstream publishing entity worth an annual $850m. The major players in the market are EMI with Listen For Pleasure and Argo and the BBC 

with its own Radio Collection and catalogue of audio titles from US publisher Bantam. Between them they have roughly 80% of the market with the BBC claiming to be five or six percentage points ahead of its rival. The remaining companies are mainly book publishers such as Harper Collins, Random Century and the UK arm of Paramount- owned Simon And Schuster which currently confines itself to its US catalogue but plans to launch its own. While bookshop distribution is handled largely by their own sales forces, book publishers rely on music distributors like Pinnacle, Conifer and Bond Street 

Distribution to give them a push into record stores. Competition is growing and Steve Crickmer, marketing co-ordinator at BBC Enterprises, welcomes this. "We have radio product which nobody else can release and if the market grows it's going to be worth a lot more in retail terms even if our share doesn't increase," he says. Research commissioned by Random Century from Book Marketing indicates that spoken word consumers tend to be women and a growing number 

Aware of this age profile publishers are targeting a younger audience, linking releases to popular films and TV shows. Recent bestsellers to a younger audience have been the BBC's Victoria Wood As Seen On TV, EMI's Silence Of The Lambs ► 

.n the n- e. The BBC's research si 40% of buyers listen in the car, the rest at home, and that the core market age is 40 plus. 

Big talk adds up to big volume sales 
Being neither a book nor a conventional audio tape, it is hardly surprising spoken word suffers a retailing identity crisis. Most spoken word publishers agree that the split between book and record shop sales is roughly 50-50 with a small percentage going through special outlets like petrol stations, toyshops, supermarkets and cross-channel ferries. Retailers such as John Menzies and WH Smith, which carry both books and records, have placed them in the music department. But some publishers feel they belong better with books. "They are more likely to appeal to people that buy books than people who buy records," says CSA Telltapes' director Clive Stanhope. WH Smith's record 

department has stocked spoken word in larger quantities since the BBC launched in 1988. Product manager Wendy Baines says a "healthy proportion" of the record department is given to spoken word. "It's not as much as we'd like but every year we get a little more space," she says. However spinners, supplied by many publishers, are favoured by both Our Price and independent Andy's Records The latter has been stocking the BBC titles since day one and has just agreed to take on Music For Pleasure. "They've just invested in new spinners so, in stores that do particularly well, we're taking a spinner and leaving it up to them to put in the best 150 titles," says director Andy Gray. The larger Our Price stores 

carry around 100 titles, tending towards mainstream titles with TV and film tie-ins. The Hammicks bookstore chain has been stocking spoken word since 1987 when it took on EMI titles. It now also stocks BBC and Random Century, with titles chosen by local store managers. Tapes are displayed in counter stands, spinners and wall pockets and titles which have a book link, such as Peter Mayle's Provence series, will be promoted side by side. Publishers including Random Century, Harper Collins and Simon and Schuster are represented by Foreword Book Partnership which distributes to thousands of non-traditional outlets including supermarkets, newsagents, toy shops and motorway service stations. K) 

1 

ASK ' PINNACLE 
' (06S9 873144) FOR DETAILS. MIN. ORDER 10 UNITS 

Jeffrey Archer's 'A Quiver Full of Arrows Vol 2' Read by Martin Jaivis (TTDMC 4101 Fay Woldon's 'The Bottom Lino and The Sharp End' Read by Julie Christie (HDMC 414) Classic Detective Stories (Holmes, Brown, Drummond, Reedr Read by Edward Hardwicke (TV's Dr. Watson) (HDMC 412) Classic Saki Stories Read by Barbara Leigh-Hunt (TTDMC 411) James Joyce's 'The Dead & other stories from Duhlinon' Read by TP. McKenna (HDMC 415) CSA TELLTAPES 101 Chamberlayno Road, London NW103ND tel 081-960 8466 lax 081-968 0804 
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BBC RADIO COLLECTION 

Spoken Word. ; ^ 

& Sounds Interesting 

The only range broadcast regularly on national BBC Radio and Television 

Sounds f ON/V^ 
Classic Comedy on ppn 

throughout 1992 " " 
Also Available: 

Hancock's Half Hour 1-4 
•*53 Round the Home 1-4 

Steptoe and Son 1&2 
Victoria Wood 

and many more 

Sounds NOVEL 
Famous readers reading bestselling novels 

Also Available: 
EYE OF THE STORM \ by Jack Higgins 

SEPTEMBER by Rosemunde Pilcher r MEMORIES OF MIDNIGHT by by Sidney Sheldon graVc 

Sounds 

The Wind in the Willows 
Tales of Namia 
Just So Stories 'nnktb^r 

Sounds OUT OF 
THIS WORLD 

The Best Sci-fi 

Journey into Space 
TheHitch-Hikers Asimov - Guide to the Galaxy The Foundation Trilogy Prelude to Foundation 

X 

JRR Tolkien's The Hobbit & The Lord of the Rings 

Sounds 
/N-4-BOX 

y Classic Boxed sets 
Also available: 

Woman's Hour 
Jane Austen Collection 

The Forsyte Saga 
1 

Sounds Dramatic 

VW/XXNui 4/jo available: I \ Agatha Christie/Poirot i 
V¥ Mil ford Edgware Dies i 

Uncle Mort's North ' 
\ ^ Adventures of Sherlock Holmes Vols. 1-3 

ii 

What character has sold over ONE MILLION units on BBC Video and is 
now being released on two new BBC Audio Collection titles in July? 

See your 'Sounds Specialist' Pinnacle rep and find out! 

nnaclc 0689 870622 



SPOKEN WORD 
^ read by author Thomas Harris and Simon And Schuster's Twin Peaks: Kyle Maclachlan's dictaphone recordings. As buying spoken word is perceived to be habit forming it is anticipated that younger people will come back for more after their initial purchase. At the BBC, archive material relating to TV or radio shows with high ratings takes priority. Round The Home, one of the BBC's first releases, has become its best seller with over 80,000 sales since its release in September. Others including Hancock's Half Hour, Fawlty Towers and Steptoe and Son, have also been high earners. Other companies buy the rights to dramatised novels or plays and get the star of the TV series to read them. Listen For Pleasure has James Bolam reading Beiderbecke, Leo McKern reading its Rumpole series and members of the Darling Buds Of May cast reading HE Bates' five novels. Random Century's best-sellers are Hannah Hauxwell reading Daughter Of The Dales, Seasons Of My Life and Innocent Abroad, her recently-televised autobiography of life on the Yorkshire Dales and travels abroad. 'TV is such a powerful medium that if you can get the person connected with the dramatisation to read it so much the better," says Roger Godbold, EMI's 

SPEAKING VOLUMES 
1 Victoria Wood 2 Peter Mayle 3 Tolkien 4 Alan Bennett 5 Garrison Keillor 6 Joyce Grenfell 7 The Navy Lark 

Spoken Word Top 10 Victoria Wood AYearlnPrevence TheHobbit Talking Heads A Radio Romance Joyful Joyce Volume3 
10 Maureen Lipman Thank You For Having Me Listen For Pleasure 

spoken word label manager. For novels the ideal choice of reader is the author, but Catherine Leek, Random Century marketing assistant, says the outlet is vital. "The book trade doesn't seem to mind quite so much about who's reading as long as it's a good author whereas the sound trade tends to sell on the reader," she says. EMI works with authors' agents and has freelance literary consultants on the lookout for possible bestsellers. The BBC keeps a steady balance of releases with a contemporary and a classic comedy, a detective story and a series of plays or sport each 
At Harper Collins, publishing manager Rosalie George tries to publish one classic and two better-selling popular fiction titles per month. "One of our best sellers was Shell Seekers by Racking with prominer 

Rosumunde Pilcher and if we know that a book is going to do well, then the chances of the tape being a best seller as well are pretty good," she says. Harper Collins tries to publish simultaneously with hardback although being a new market there is abundant opportunity for book publishers to release titles for which they do not have book rights. "As it goes on everyone will get sharper and realise they should publish their own book," says product manager Alistair Giles. "We're tending to concentrate on this and tag it onto our marketing campaign," Accordingly Harper Collins has started to buy audio rights as a package with book rights. As books have to be abridged to 30,000 words to fit on to two 90 minute tapes, CSA Tell tapes director Clive Stanhope believes that shorter stories make the best material. "We feel that to abridge something like David Copperfield to two tapes is an injustice to the author," he says. So CSA's catalogue consists of complete short stories by authors like Fay Weldon, Saki, James Joyce and Jeffrey Archer. In the age of modern technology, with reading regarded by many as old-fashioned, spoken word is reviving a long-forgotten pastime — the experience of being entertained by a storyteller. 

Book clubs and mail order are the least enthusiastic retailers of spoken word. However the works of Robert Burns are now available by mail from Killie Ltd, 104 Clapham Road, London SW9. Read by 79 year old Killie Gibson who, like the poet, hails from Ayrshire, the tapes are about to be distributed to Scottish shops and Burns 

ARE YOU SERIOUS ABOUT 
SPOKEN WORD RECORDINGS? Published June 1992 

spe&K'es® 
ioE' tsr WOW 

MUSIC MASTER'S Spoken Word Catalogue (published in June) listing more than 6,500 titles is the most comprehens- ive catalogue ever published on this growing market. Information includes; catalogue number, format, label, nar- rator and much more besides. Anyone involved in the Spoken Word market, or purchasing Spoken Word titles will find the catalogue an invaluable source of reference. 
Please send me ., copies @ £14.95 each + £1.95 p&p. enclose a cheque payable to MUSIC MASTER for £ .... 
Name:   Company Name:  Address  

f you would like to sell the catalogue in your shops please ontact Hilary Donlon at Music Sales on 071 434 0066. SPW - Mu/Wel 

RANDOM CENTURY AUDIOBOOKS 

"Audiobooks are booming93 

The Sunday Times 

Exclusive UK Sales and Distribution 
Conifer Records Limited I Horton Road I _ West Drayton W Jf Middlesex | UB7 8JL c  

Sales Order Desk 0895 441 422 

St@p Preiss 
ISamlet 

Just back in stock ie Rennaisance Theatre Company/BBC Drama production available on CD (RC101) and Cassette (RC100) 
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CLASSIFIED 

APPOINTMENTS 
PROFESSIONAL KEYBOARD 

PLAYER/PROGRAMMER required 
for work with a successful production team, immediate work and pro rates 

CALL: 071 625 4458 
VON'S PROMOTIONS AND 

PUBLICITY MANAGER required for successful 

BOX No 9039 

PROFESSIONAL 
RICMMO STUDIO 

LONG LEASE AND PARKING 
Csail &2S mm 
fcp further details 

A.P.T! Distribution is one of Britain's leading distributors, working with an exciting range of products from all sectors of the independent record industry. Due to continued expansion we need to further strengthen the teams at both our London and York sites, and invite applications for the following positions:- 
DANCE PRODUCT MANAGER (based London) DANCE PRODUCT VAN SALES (based London) 

Working closely wiih the Dance Product Manager. Dance Product Van Sales person will be responsible for servicing 

LABEL MANAGEMENT ASSISTANT (based York) 

nonablc grasp of general bi d methods will also be use! 

PRODUCTION ASSISTANT (based York) 
The Production Department arranges the manufacture of all types of product for many of the company's distributed labels 
We need a special individual who can combine great attention to "|--mmcrciaUwarcncss together with bags of 
^ A^hallenging and interesting position, playing a vital role in 

Please apply in writing, with full C.V. and salary expectations to:- Peter Thompson, General Manager, A.P.T. Distribution Limited, The Grain Store, 74 Eldon Street, York, North Yorkshire, Y03 7NE. 5U are applying for - Closing Date. June 5) 

BUSINESS TO BUSINESS 
\V I M Ii J.F.I)( )IV 

LANCASHIRE COUNTY COUNCIL CENTRAL PURCHASING UNIT 
Contract No; 630/MW 

Recorded Sound Tenders are invited for the supply of the above dur- ing the period Isl September, 1992 to 31st August, 1QQ/1 .... . -r d for a period n 1994 (with an option exceeding 12 months). Requests for tender documents should be made in writing to the Chief Purchasing Officer, Central Purchasing Unit, Lancashire County Council, "Westleigh," Lea Road, Lea, Preston PR4 ORB, to be received no later than 10.30am 4th June, 1992. Closing date for receipt of tenders 10,30am 3rd July, 1992. 
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Hiwm® 
CASH AVAILABLE 

CHEAPO CHEAPO RECORDS LTD 53 Rupert Street, London W1 Tel: 071-437 8272 noon-l 0.00pm 
Bhangra Dance Tracks 
for new Dance Album Demos and photo to: The Bhangra Dance Company 

EXPORT SALES REPRESENTATIVE 
Develop the business - make your career 

London based Our client is one of the fastest growing organisations in the video distribuiion market. Already a major force in the VK. they now wish to expand their operation into Europe and beyond and are seeking a dynamic, ambitious individual to help achieve this aim. ales professional of the highest calibre, ideally aged in your mid d will have a proven track record unrivalled repertoire of titles and twenties, you will be highly ninwv in expon sales markets. You will be supporte will, if necessary, be given full product traimr Overseas travel may be involved, particularly exhibitions. Knowledge of a European langiu Our client offers an attractive salary package, 

TTLOYD JL ADVERTISING 

id 
j m y $ i g 
S SYSfEMS 

BUSINESS TO BUSIN ESS 

FREE PLANNING CONSULTATIONS AND STORE DESIGN 

ATTENTION MAJOR LABEL A&R • Would you like .„ ,1L.W, • A girl who both looks and sounds suporh „„ a wealth of soulful, highly original songs with mas crossover poicntiaT' » We've mastered three songs with a lop producer t commissioned n hrondcast quality video. » To listen to/see the results for yourself contact Set at Love and Understanding Management on 071354 8079/0831 320 045. Fax: 071 613 0544, 
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DOOLEY'S DIARY 
Remember where you heard it; It 
was high jinks down at Eastbourne 
on Monday when HMV held its annual sales conference . . . Birmingham store manager Ian 
Lloyd ended up in the pool. . . Del 
Amitri overcame the oddities of the 
ballroom venue — "It's like playing 
a wedding," said manager John Reid — to turn in an accomplished 
set, while Glen Ward's new green 
policy provoked much talk of solid 
waste. Fnnaar! Fnnaar!. . . Butt of 
most of the evening's jokes was EMI 
sales director Keith Staton and his 
delivery 'hiccups". But it was left to 
PolyGram's Nigel Hay ward to 
explain that yes, there was a gift for 
the assembled managers, but it 
wouldn't be arriving until Thursday. 
Even EMI's arrived on time ... On 
the same subject, the quote of the 
week comes from Rupert Perry; 
"We expected hiccups, but 
unfortunately they have turn out to 
be rather large belches" . . . Jon 
Webster points out that his new 
baby son, David, would not have 

been possible without the invaluable 
assistance of his partner, Virgin 
International label manager Debra 
Clancy . . . Martin Mills, currently 
celebrating the new-look indie chart 
reveals he read politics at 
university . . . After REM's 
not-so-secret secret gig last year, 
everyone is trying it: last Thursday 
alone saw A&M's Cud (Carejree 
Sud) and London's Faith No More 
(Haircuts That Kill) both at it. . . 
PolyGram's new DCC ambassador 
Clive Swan and wife Fenella had 
their sixth child, a 91b boy, last 

r they're smiling: after more than a year of planning the people behind the new Mercury Music Prize presented the event to record companies and retailers on Wednesday at a reception at London's Bombay Brasserie — and the response was overwhelm- ing. Around 160 top industry names — "so many more than we 
conservatory lor the event. Pictured from left are Virgin International managing director Jon Webster — the man who dreamt up the prize — with Mercury Communications marketing director Rod Attwooll and project director David Wilkinson. 
Monday . . . With the Chippendales 
still seeking a deal I hear Magnet's 
Sanji Tandan has been seen ogling 
. . . Obie's faithful friend Eric is 
limping on bravely after a road 
accident left the English Setter with 
a dislocated leg bone. Our best 
wishes for a speedy recovery to him 
. . . Former Silvertone boss Andrew 
Lauder flew out to the States this 
weekend to finalise licensing details 
for his new label. . . Not to be 
bettered by the Telstar directors who 
took Ian Dewar for a stag weekend 
in Amsterdam a month ago, 12 women 

of our Football Crazy feature, it seems the big soccer sphere is not the industry's only white ball obsession; some people like a good clubbing too. Chris Ward llett) of Beatwax Col- lege Promotion company is setting up a golf "club" with fellow swingers Richard Davies, product manager at MCA Records, and EMI Records artist relations manager Sarah Ward (no relation). "We've already got about 20 people interested." says Chris. "It'll be great. We can arrange days out and hold competitions so every- one lakes the day off work." Sounds like a good deal. 

from the company took things into 
their own hands last week. Dressed 
up as schoolgirls they kidnapped 
their financial director and took him 
to School Dinners on an open top 
coach . . . Oxford Street shoppers 
were last week treated to the 
unlikely sight of plugger Howard 
Marks walking up to the Marble 
Arch car pound dressed in a leopard 
skin loincloth. While distributing 
fruit baskets to Radio One 
producers on behalf of The Ruby 
Fruit Jungle, Marks'jeep was 
towed away from Portland Place, 
leaving him stranded penniless in 
the pocketless loincloth . . . Time to 
dig out all those eye patches from 
the dressing-up box: EMI is this 
week re-releasing Dr Hook's A 

readers will see week- ly articles on Edin- burgh group Smile band's debut singlr 
Little Bit More prior to unleashing 
its Completely Hooked compilation 
in June . . . Word reaches me that a 
deal is close over U2's publishing, 
currently handled by Warner 
Chappell. But can that £20m price 
tag be correct? . . . Congratulations 
to Warner Chappell by the way, 
ending up as publisher of the first 
three songs at Euro vision . . . Close 
to a deal is Tape One Studios, with 
a buyer in place and just the official 
inking to do. An announcement is 
expected in the next fortnight. . . 
EMI International artist 
development director John Briley 
returned from New York red-faced 
last week after being beaten at 
noughts and crosses by a chicken 
playing with its beak   

ftiusic week Incorporating Record Mirror pu'icV t-osiinu"!'taoViStu w'SLrahJi'iMf ©SpoUlghlPubllcaUons, Ludgnlc House, !M5BlackfHar»ROjid, London SEI UUR. 081.648-1873. UK Wiii. Ewupe'uaVpSWrt^rom"^ Middle EaM. Africo ond'the Indum ° "ujll 
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j fine par o 

tl: 

iiMv 

a 
i Berjfi Hill 25 racks includin 9at^r/nth ",n 

'n the 
harvss>ofhVe^^ 

N£M-c^g;»« 

-•••ksk. 

Tw® truly collectable reminders of 

one of Britains ©Kaitasgt Comics 

ORDER NOW FROM BMG TELESALES: 021 500 5678 • DEALER PRICE: CD £4.86 • MO £2.99 • VIDEO £4.08 


