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Top 75 faces stele up 
A radical rethink of the Top 75 singles rundown, which would introduce a new Top 20 break- ers chart, is being considered by the BPI, Bard, BBC and CIN. It would be the most dra- matic overhaul of the charts since Gallup won the contract to compile them a decade ago. The new Top 40 and Top 20 breakers charts would replace the ci it 75. The proposal, made by BPI chart committee chairman Tony Powell, is understood to have the backing of both the BPI and BBC. Bard is still discussing the concept after concerns that the chart could create stocking problems for indie retailers. The 20-position countdown would comprise those records outside the Top 40 which have increased sales by more than the market average of that week, providing they have not 

BREAKERS CHART: HOW IT MIGHT LOOK 
1 (44) STAY WITH ME - John 0'Kane (Circa) 2 (45) DUNN0 WHAT IT IS... - The Beastmasters (R. King/Epic) 3 (431 ROUGH NECKEP-Project! (Rising High) 4 (531 TENNESSEE-Arrested Development (Cooltempo) 5 (54) FLATLINERS —Nebula II (J4M) 6 (58) FIRES BURNING-Huntings (Suburban Bass) 7 (62) TAKE ME BACK TO LOVE AGAIN - Kathy Sledge (Epic) 8 (71) THEVERYTH0UGHT0FY0U —Natalie Cole (Elektra) 9 (73) AGAINST THE WIND-MaireBrennan (RCA) 10 (74) CONSTANT CRAVING ~KD Lang (Sire) (Last week's singles chart position) Source; Misestimates 

been in the Top 40 during the previous 12 months. So if the singles market was down 20% on the previous week, a record selling 10% less could still qualify. Gallup director John Pinder says the rulings are not final- ised, however. "We are produc- ing demo charts for the BPI and 

change the criteria we may do that," he says. The rules have been drawn up through a series of meet- ings between Gallup and the four bodies over the past six months. A decision may be made at next month's CSC 
Such a chart would provide exposure for up-and-coming 

acts, says Tony Powell. "Eveiybody has become very Top 40-orientated and this will give labels another chart to aim for," he adds. The chart could also include climbers outside the Top 75, giv- ing singles which are usually missed out a welcome profile. One side effect could be to slow the overall chart down, and may ultimately revolution- ise record companies' release policies, he says. Instead of pro- moting a single to go straight into the Top 20, a label could use the breakers chart as a stepping stone. Bard's Simon Burke, MD of Virgin Retail, says retailers back the chart in principle. "We feel it's important to support any new chart which is going to improve the sale of singles." However, there are concerns about smaller retailers. 'The existence of a second singles 

chart where the level of sales is considerably below that of the Top 40 will inevitably lead to stock problems," he says. It is understood that Bard is asking record companies to re- lax returns policies to ease such 
^^eady the BBC has ex- pressed interest in the chart and it is hoped that Radio One will initially feature tracks from the chart during the week. • Bard and the BPI have be- gun scrutinising the first samples of the new indie chart which was given a preliminary green light 10 days ago. The 30-position singles and albums run-downs — based on the old indie distribution for- 
lay — will not be officially available until June 9 or 10. CIN must first produce four weeks of test charts. • Feature, p21. 

Philips solves 
DCC rack riddle Philips has agreed a solution with dealers on DCC packaging for dead stock racking. But Sony has still to an- nounce which of two possible packages it has chosen for its rival Mini Disc. Our Price MD Richard Hand- over says dealers have been "very pleased" with Philips' ef- forts to customise DCC cases. In the short-term, a foam in- sert supplied by record compan- ies with an extra title card will make empty cases appear full. "Eventually the moulding can be changed to allow the title card to be stuffed in with- out the insert foam," says Diet- er Radecki, Philip's commercial director for DCC International. Sony had hoped to announce last week whether Mini Disc will be launched in the cassette- style box favoured by Bard or the thinner case. "A decision has been reached but the details have yet to be fine tuned," says Sony Software vice president Alan Phillips. 

Queen blow for 

new EM plant 
EMI is to ship next month's key Queen release from its old Hayes depot after disruption has dogged the move to its new Leamington plant. Dealers have been infuriated for two successive weeks by late deliveries of the top-selling al- bums by Carter USM and Iron Maiden. Now Jim Leftwich, managing director of EMI Music Services, accepts that the automated sys- tem at Leamington cannot yet be trusted with big-name re- 

"The move was planned for what we had hoped would be a quiet time," says Leftwich. "Shipping the Queen live al- bum out of Hayes seems a sen- sible contingency. "Things have not been as bad with Iron Maiden as they were with Carter, but we will be 

looking for more stability still," says Leftwich. Both indie and multiple stores have complained of lost sales caused by late deliveries. Around 50 Our Price shops did not receive their Iron Maiden orders last Monday. And Bob Barnes, whose Mu- sic Junction chain's head- quarters is just yards from the new EMI Leamington plant, complained: "We did not have the stock we wanted until Wed- nesday or Thursday." Paul Conroy, managing di- rector of Virgin Records, says the disruption does not affect his company's decision to transfer its distribution to EMI in late July. New release material has been shipped from the new centre since April 20. Chart material followed a week later. 



Lionel Richie 

Back To Front 

RELEASE DATE: 25th MAY 1992 
On 25th May, Lionel Richie, Motown's biggest selling artist of the 1980's releases his hot 

new project "Back To Front", a long overdue and much requested collection of 13 
Greatest Hits plus 3 additional brand new tracks, all destined to become singles between 

now and the year end. 
"BACK TO FRONT" will have a very broad appeal to music buyers throughout the 

whole country, with awareness of Lionel Richie and his crossover pop ballads bought to 
the forefront, with the single "Do It To Me" at radio. 

Extensive advertising and brand new singles will reach all consumers, who will want to 
own this album for their own memories, for the new tunes, to replace previous worn vinyl 

or tape, or just because they love good music. 

f1® ■ o> 

IONEL RIC 

Back To Front 

13 GREATEST HITS & 3 NEW TRACKS: 
DO IT TO ME* 
MY DESTINY* 
LOVE, OH LOVE* 
ALL NIGHT LONG (ALL NIGHT) 
EASY 
STILL 
ENDLESS LOVE ( with DIANA ROSS ) 
RUNNING WITH THE NIGHT 
DANCING ON THE CEILING 
SAIL ON 
HELLO 
TRULY 
PENNY LOVER 
STUCK ON YOU 
SAY YOU, SAY ME 
THREE TIMES A LADY 

*NEW TRACKS 
CD 530 018-2 (£8.03+vat) • MC 530 018-4 (£5.35+VAT) • LP 530 018-1 (£7.44+VAT) 

MARKETING CAMPAIGN TV ( SOLUS ): LONDON, CENTRAL, B Sky B - WITH PLANNED NATIONAL ROLL OUT PRESS: MUSIC WEEK - FULL COLOUR PULL OUT POSTER GATEFOLD NATIONAL PRESS ADVERTISING INCLUDING THE DAILY EXPRESS, DAILY MIRROR AND DAILY MAIL BELLA - FULL PAGE, FULL COLOUR RADIO: CAPITAL GOLD for 2 WEEKS CAPITAL EM for 2 WEEKS INVICTA RADIO for 2 WEEKS DISPLAY: WOOLWORTHS WINDOWS AND IN-STORE BOARDS EUK PREMIER ACCOUNT BOARDS SAM GOODY LIGHTBOXES - ALL STORES OUR PRICE 'X' PACK HMV 'B' PACK & 6 LIGHTBOXES, REGIONAL HMV WEST END PACK HMV MANCHESTER WINDOW TOWER - PICCADILLY, WHITELEYS, GLASGOW WINDOWS MENZIES PACK 1 ANDY'S WINDOWS BOOTS WINDOW BOARDS INDEPENDENT SHOP DISPLAYS 
Order from Polygram on - 081 590 6044 
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COMMENT 
NEWS DESK: 071-62C NEWS 
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Music Week editor Steve Redmond has appointed Ajax Scott (above) as the magazine's news editor. Scott was pre- viously a reporter on Screen Interna- tional, and before that worked for Jour- nalists Week. He has also wrinen for Punch, the Evening Standard, the Econ- omist and Time Out and has worked as a DJ. Redmond says, "Ajax is an impressive journalist and his broad experience will add a new dimension to Music Weeks news pages." 
Rush release 
for Ireland's 
Eyrochamp 
Columbia is rush-releasing Ireland's Eurovision Song Contest winner. Why Me? by Linda Martin, today (Monday). The song, written by two- times winner Johnny Logan and published by Warner Chappell, pipped the UK entry into second place by 16 points. Columbia product manager Jo Hedland says the quick turnaround was possible be- cause stocks of the single had already been pressed at Sony's manufacturing centre in Am- sterdam for Ireland, where it was released last Monday. Last week the single was al- ready on Radio Two's playlist, and Sony Ireland has given priority to Martin promoting the single in the UK, before the rest of Europe. The UK's Michael Ball, singing One Step Out Of Time by Paul Davies, Tony Ryan and Victor Stratton, earned plaudits as the best "perform- er" of the night. His single has been rush-released in Sweden, Denmark and Germany. Assistant secretary of the Music Publishers Association Janice Cable says using one artist proved a success. "We are sad that we didn't come first, but pleased we go back to number two where we have finished so many times be- fore," she says. 

iSi¥ joins the greens 
HMV has called in account- ants Touche Ross to conduct an environmental audit of its business as a wave of green awareness sweeps the retail 

The new HMV environ- mental charter, unveiled at the company's annual sales conference in Eastbourne last week, follows Our Price's ap- pointment of an in-house "green team" headed by opera- director Jeremy Collingwood. Both companies claim that 

towards green s been prompted by the expectations of work- force and customers. HMV business development director, Glen Ward, says: "This is about a lot more than using recyclable carrier bags. It affects all areas of the busi- ness in a long-term restructur- ing of attitudes." HMV took as the theme of this year's conference its suc- cess in winning the Music Week award for best multiple retailer. 

In its own in-house awards, Stuart Eraser of Sheffield, Meadowhall was named man- ager of the year. Stores of the year were Preston, Northamp- ton, Sheffield Pinstone, Swan- sea and Sheffield Meadowhall. Superstore of the year was the Trocadero in London. HMV managing director Brian McLaughlin made a special award to stores devel- opment director Chris Rimmer for his work in the launch of the company's new Manches- ter superstore. 

PolyGrams viif 11 

push defies tad 
PolyGram is launching its first ever generic vinyl cam- paign to support the re-release of 600 back catalogue titles 

Covering the Polydor, Phonogram, London, Go! Discs and PolyGram TV labels, the promotion will increase the company's stock of vinyl lines 
artists will be featured includ- ing Elton John, Thin Lizzy, Abba, Def Leppard and Zucchero. The campaign is being branded with the classic Win- ston Churchill picture shown right and the legend "V for Vi- nyl", which will appear on window stickers, posters, special price tags and point-of- sale displays, says PolyGram marketing manager Bob Nolan. Ads are also being planned in specialist music collectors magazines. The promotion comes in re- sponse to protests over the so- 

BUY YOUR 
HERE 

Churchill: backs vinyl 
called "death of vinyl" from re- tailers and consumers, says sales director Nigel Haywood. "We have had lots of phone calls and letters from people," he says. "Rumours of vinyl's death are clearly grossly exag- gerated." Indie retailer Adrian Ron- deau, of Adrian's Records, says 

the promotion is an "excellent" idea. But chart supervisory 
Mack, of Replay Records, says it may confuse retailers who have dropped vinyl and con- sumers who are getting used to CD. Phonogram managing direc- tor David Clipsham counters that the promotion, which is available to all dealers, will not be forced on retailers. As the vinyl market is still worth around £40m a year, there is clearly still demand for the format, he adds. "We are here to supply rec- ords if people want to buy them and that's what we are doing," he adds. "The idea is to focus on doing this in an economical way. We have done that." Titles will be available on a "shipped to order" basis, which will take about 10 days rather than the usual 48 hour turn- around says Haywood. 

Classic FS1 selects 

programming chief 
Michael Bukht, founding pro- gramme controller at London's Capital Radio, has been ap- pointed programme controller for Classic FM. Bukht, who is currently drawing up a core of 10,000 works of music for the UK's first national independent sta- tion says he aims to make the station "accessible", playing a diet of well-known material. "Classic FM will be very much like a rock and roll sta- tion but playing Beethoven for the Beatles and Grieg for 

Genesis, and presented by friendly accessible present- 's," he The st which cc will h based in north London, geting an ABC1 audience. Bukht says he aims to win over Radio One and Two lis- teners as well as Radio Three's. Bukht, 55, who has most re- cently worked as group pro- gramme director of the GWR Group, stresses that his new station will not interrupt indi- vidual pieces of music with ads. 

Patterson wins 
Allen's role y 

at Chrysalis 
Phil Patterson has been pro- moted to the post of interna- tional director at Chrysalis Records following the depar- ture of Mike Allen to Poly- Gram two weeks ago. Chrysalis managing direc- tor Roy Eldridge says Patterson, who previously held the position of interna- tional marketing manager at Chrysalis, was the immediate choice for the job. Eldridge is expected to name a new marketing director next 

m 

There's no point in changing charts unless those changes help sell more records, hence last week's palaver over the indie chart. But the proposal for a breakers chart is an innovative attempt to get to grips with a singles market no one seems particularly happy with. Above all, it would provide a focus for the new talent the industry relies on for its future. There are many details still to be sorted out. Retailers in particular will want to ensure it does not leave them in a worse position than today, with huge piles of unsold product which has failed to live up to its early breakers' chart promise. The proponents of the idea are convinced that it would slow down the overall market by giving labels an intermediate goal to aim for instead of today's frenzied attempts to get as high a debut chart position as possible. Importantly, it would re the cc media ■ehicle to focus on, and could lead to a breakers chart show on radio or even television. But none of these things will happen automatically; if it is to work, it will demand major changes to the marketing of singles. But if those changes can 
singles and finally arrest their long-term decline, it has to be worth a try. 
A shop with no stock is neither use nor ornament, so it's no wonder retailers are angry over the disruption caused by EMI's move to Leamington. EMI points out that the move is its first for more than 20 years. A few weeks disruption is a small price to pay for the introduction of a system that might well last another 20 years. For the moment, retailers can only thank their lucky stars that the company didn't decide to move in November. 
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Just over a week ago, 800m viewers across 36 countries watched a £2m stage show. It was the Eurovision Song Contest. It was clear, going by the major international writers and producers from the countries participating, that in the rest of Europe, the contest is treated very seriously. It was certainly a spectacular sight which the UK music business should take seriously, instead of criticising from afar. After all, one of Europe's greatest ever songwriting partnerships came from Eurovision — Abba, who went on from Waterloo in 1973 to sell 400m albums. This year's result — which, happily, left Warner Chappell with the first, second and third placed songs — may well see the winning performer, Linda Martin, launch an international career. Meanwhile, Britain's singer Michael Ball re-established himself as a major recording artist and touring performer. Michael is fortunate to be signed to Polydor Records, which is probably the best label to sell his new album having established itself in the song-led music market with the Really Useful Group catalogue, Neil Sedaka, the Bee Gees and 

If these acts continue to sell well it's good for the publishers and songwriters. It's not "fashionable", but with millions of records sold by such notable artists as Natalie Cole, Zucchero, Phil Collins, Michael Bolton and Jason Donovan, who is going to complain when the royalty cheques arrive? Instead of pandering solely to a limited market, perhaps record companies should recognise there is an enormous market that still wants traditional singers and great copyrights. For a start they could look to the millions of people across Europe who tuned into Eurovision. If they get it right, everybody could make a nice piece of change. Sluart Newton is Warner Chappell Music's director of special projects. 

NEWS 

[DG fires off Domingo doufeie 
Deutsche Grammophon is to join the battle of the tenors next month with the launch of two releases from Placido Domingo backed by its largest campaign of the year, writes Phil Sommerich. The two-month push, capitalising on the singer's Spanish roots, opens on June 1 with the release of the tenor's latest album, Domingo. It will be supported by a roll- ing TV campaign including Central, HTV, BSkyB and Domingo:joint 

DOMING 

TVam, plus co-op ads with Tyne Tees retailer Windows. A two-week radio campaign focusing on Granada, one of the Spanish tracks on the al- bum, will be carried on Melody Radio and LBC. Domingo will support the al- bum with performances in the opera Samson et Dalila at Covent Garden from June 13 and will make a rare personal appearance at Tower Records on June 19. The Madrid-born tenor will 

feature in a Channel 4 broad- cast on June 14 of a concert marking the world ecology summit in Brazil. In July the focus will switch to Domingo's new recording of Puccini's opera Tosca which will be broadcast live from Rome by BBC2. DG will also be re-promot- ing existing Domingo cata- logue. DG's campaign will at- tempt to overturn Luciano Pavarotti's domination of the opera market. 

Promo maker in 

pay for play first 
Medialab claims to be giving a new twist to the concept of barter programming with MTV Europe's launch of a live 

The independent production company was commissioned by MTV to produce 10 half-hour programmes for MTV Live, which kicked off last Friday with a Manic Street Preachers show recorded in February. The producer then ap- proached record companies of- fering exposure for their acts in a regular guaranteed slot in exchange for a production fee. The record company retains all rights to the film bar Euro- pean cable and satellite rights. While such co-production deals are nothing new, Medialab executive producer 

1 1L Monies: kick off MTV: 

regul; "Normally a broadcaster in this country could not guaran- tee when a show would be shown," he says. "MTV gave us the slot plus a promotion 

which means featuring a song from the concert a week be- forehand and repeating the show a week later." Production costs for a com- plete programme total £30,000. And Medialab has al- ready made a promo for The Levellers, who feature in the second programme, for an ad- ditional £15,000. Only two acts have been filmed so far, but Gaydon says deals are currently being lined up for the next four pro- grammes. Medialab will either shoot its own footage or edit previously unseen concert ma- terial provided by the record company. MTV will broadcast the new series on Fridays at 11pm. See Media, p7 

Stars unite for 
Bio summit LP 
PolyGram TV is releasing the official Earth Summit album Earthrise — The Rainforest Album with all royalties going to environmental charities. The LP, licensed for world- wide release on June 1 includes songs by U2, REM, Queen and Seal, as well as tracks recorded specially for the album by two "super- groups", featuring Joe Cocker, Chaka Khan, Brian May, Kate Bush, Kim Wilde, Donna Sum- mer and XTC. One of the tracks, Yes We Can by Artists United For Na- ture, is being released as a single on June 15. The project was master- minded by the Earth Love Fund to coincide with the UN Earth Summit in Brazil. 

Musicalc eyes 

new markets 
Software company Musicalc is looking to expand into films and book publishing,' after splitting from Beggars Ban- 

The company, which supplies royalty accounting systems to around 150 indie labels, publishing and man- agement firms in the UK, fi- nally completed its breakaway from Beggars after the court battle between co-founders Martin Mills and Nick Austin ended two months ago. Beggars had a 76% share in Musicalc, now wholly owned by Austin and Chris Palmer, and first invested in the firm 

in 1984, when Austin was the Beggars executive taking the 
Problems arose when Austin split from Mills in 1987, says 
"The court case has been hanging over our heads for the last five years. We were in complete limbo," he says. Mu- sicalc still supplies Beggars with its systems, "Now Musicalc can concen- trate on expanding into other areas," says Palmer. The com- pany is working on a new "superfast" version of its sys- tem as well as a package for larger clients. 

Branson is 
] top earner 

Richard Branson's position as the wealthiest man in the mu- sic business has been reaffirm- ed by the Sunday Times' an- nual poll of Britain's rich. Placed at number nine, Branson's bank balance in- creased by £175m compared with last year's survey, even though the latest figure does not include the £375m wind- fall he won as part of the Vir- gin sale to EMI. The poll covers the year to January 1. Paul McCartney merely con- solidated his position as num- ber two, while Andrew Lloyd Webber's sale of 30% of the Really Useful Group to Poly- Gram doubled his personal wealth, and boosted the value of his remaining 70% share. Robert Stigwood, the man behind Grease and Saturday Night Fever, comes into the reckoning after ending a 14- year exile in Bermuda. Rolling Stones Keith Rich- ards, who moves into the run- ning for the first time, and Mick Jagger were both boosted by their £25m Virgin deal. 
MUSIC'S RICHEST MEN 

1 (1| Richard Branson €775m (£600m) 2 (2) Paul McCartney £390m (£380m| 3 (4) Andrew Lloyd Webber £185m (£80m) 4 (-1 Robert Stigwood £150m (n/a) 5 (3) Elton John £100m (£100ml 6 (6) Mick Jagger £85nn (£7501) 7 (7) George Michael £80oi (£65ml 8 l-l Keith Richards £70ni (n/a) 9 I-) Mark Knopller £60m (n/a) 9 (8) Pete Waterman £60m (£60m) (Last year's survey! Source: The Sunday Times 
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NEWSFILE 
MEWS 

VPI pulls plug on varsity video 
Video rights body VPL is tak- ing action against a promotion company which claims it can expose new artists to 750,000 students. Two editions of a fortnightly video, produced by Beatwax College Promotion, have pro- moted acts including Flowered Up. The Cure, Marillion, A 

House, Naughty By Nature and The Dead Milkmen. But VPL says many of the venues do not have VPL li- cences. Last week it contacted its 260 members and advised them to pull the plug. It is understood EMI and Warner have both pulled out. Beatwax argues that if more 

labels withdraw the video will not continue and record com- panies will have lost the chance to expose their bands to the student market. But VPL company secretary Trevor Faure says: "These rights attract a payment rather than requiring one. It's as simple as that." 

Record companies have been paying £150 for a slot on the Beatwax Video Programme, which is then sent to colleges with video screens. Chris Ward of Beatwax says: "It's a great shame be- cause the students have been very positive about it — they 

KLF: is this 
the last joice? 
Industry associates of The KLF are taking seriously the indie pranksters' declargcLrg- treat from the music business. Distributor APT says last year's best selling indie singles act intends to delete all past re- leases, denying the business a 

The duo's radio plugger Scott Piering is also convinced that the group's announce- ment is genuine, "I wish it was just a wheeze, but it is not," he says. Bill Drummond and Jimmy Cauty have had four UK top five hits as The KLF. 
Pop promo show 
An exhibition documenting the history of the pop promo is launched in London this sum- 

The IrnBru-sponsored show, which opens on July 25 at the Museum Of The Moving Im- age, claims to be the first to focus on the history of the video short-form. 

Quo gig wiDD cap 

R1 birthday blitz 

a culmi- i free_ "party" in Birmingham's SuttimPark on August 30. The station expects an audi- ence of TtLQOO to attend the all-day JE»4y In The_gark, 
tionwide. The event, co-hosted with Birmingham City Council, will be headlined by Status Quo with a broad selection of other bands still to be confirm- ed as well as circus and outside theatre acts. Other independently organ- ised concerts also to be broad- cast in the Summer Of Live Music series include: Dire Straits at Woburn Abbey in June; James from Alton Towers; Bryan Adams in Glas- gow; Elton John from Barcelona; selected artists at the Radio 1 FM American Mu- sic Festival in July; Genesis; and acts including Iron Maiden from the Donington Monsters Of Rock Festival in August. "We're using those events to underline our commitment to 

Radio One's 25th birthday celebrations are the station's opening salvo in its bid to resist any m aj or   changes to its programming or structure in the run-up to the BBC's charier renewal in four years' time. The corporation's governors and senior management will discuss the proposals about Radio One's future contained in the BBC's Charter For The 90s document at a meeting this Wednesday. 

birthday 

Controller Johnny Beerling says he is currently 'fine-tuning" 
programming mix. "Commercial radio provides a narrowly targeted service," he says. "The public service broadcasting of rock and pop music is about 
doing sessions, giving space to alternative comedians and having presenters who are a bit more dangerous." 

live music," says Radio One controller Johnny Beerling, who produced the station's launch broadcast on Septem- ber 30, 1967. Other Radio One celebra- tions include the September publication of Radio Vs Clas- sic Interviews, which features new material on artists which will include acts such as Queen, Abba, Jimi Hendrix and Annie Lennox, and a 

leases a compilation of the best sessions which have been broadcast by John Peel, the only Radio One DJ to have stayed with the station since its launch. Also to be released are the double hits al- featuring 32 chart, top- pers from the period, and a 25-CD series entitled Radio One, Simon Bates Golden Houii_Kresents^-25—tears Of Rock 'N' Roll Yolume 2 (1959- 

Late News: Both bootleggers in the Mass Order piracy trial were acquitted by a jury at Isleworth Crown Court last week. The judgement has dashed hopes of a stiff deterrent in the face of growing piracy of dance white labels. See RMpl. 
Silvertone Records has withdrawn its appeal over the High Court judgement in its case against the Stone Roses. Zomba commercial director Peter Caisley, who joined the group in January, says he decided "the whole thing was 
Roger Thomas, former ad manager at The Wire, has been appointed to the same 
Luc Knoedler, formerly marketing director, classics, for East West Records in Germany, has been appointed classical repertoire exploitation manager at Warner Classics International in London. 
Lisa Shimidzu has been promoted to Sony Soho Square's international promotions manager. At the same time, Jami West has been promoted to marketing and promotion; Emma Taylor administrator. 

mg Kingdom Records is mov to larger premises at 61 Collier Street, London N1 9BE, Tel; 071-713 7788. 
Laura Pallas' Songwriters Network is holding an Alternative Tribute To Freddie Mercury on Sunday June 28, at the Subterania in Ladbroke Grove. Proceeds will go to Nordoff Robbins Music Therapy Centre. 
Don Black has resigned as chairman of Basca. The association's council will discuss a possible replacement 

kM 
Murder And Killing In Hell 

msi 

mSl 

J New Video recorded live at the Manchester Academy March 1992. 
^ Release date: June 1st. W1VOOS - Order from Pinnacle Records 0689-873144. 
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LETTERS 

GoodsampSiog | 
means playing 
by the rules 
Who is Andy Heath trying to i kid with his letter to Music Week, May 2. A glance at the charts shows that dxtA-Bagga Tip by SL2 carries the publish- i ing credit Westbury/Momen- tum. The Westbury credit is be- cause Andy's writer have sam- pled a Westbury song ie Walk And Skapk. s Andy, who is a diligent and I excellent publisher, will be ii 

Indie chart 
he resolution to maintain the albums, or the dual chart option, adie distribution criterion for The indie chart is by defini- ic charts, with a broad genre tion not for the majors; to say verlay. is a clear and positive that its only concern should bo nove by a body representing with style of music misses the etail and radio as well as point and is misleading — it ecord companies in favour is also concerned with busi- f maintaining the integrity ness, competition and oppor- rid inviolability of the indie tunity for those without the 
Contrary to your front page The new indie chart will ,ory last week iMW May 16) parallel those in NME and he fudge would have been the Melody Maker, which current- adie singles with alternative ly define the public's view of 

is no fudge 
what is indie and will address ex-indie bands now on majors, exactly record buyers' views. (The Wedding Present and The exclusion from the chart Carter USM) it seems strange of "inappropriate" records will that majors should be so con- allow greater exposure and far cerned about participation in a from restricting the scope of small sector of the market independent music or stifling which provides such a valu- creativity will provide a larger able pool of talent for all parts and more effective forum for of the industry, whatever new musical styles Martin Mills, are thrown up. Managing director, In a week where the highest Beggars Banquet, new entries in both the singles Alma Road, and albums charts are from London SW18. screaming "blue murder" the next time one of his songs has 1 been sampled. j The point is that you cannot have the proverbial cake and Wrong decision, says Powell 1 

:ootbalI talk 
jets red card 
am writing to express my dis- ppointment on the new direc- on Music Week has taken. Not only do I have to suffer very Monday a full review of ie weekend's results it now eems as though I have to read bout it in MW. I am talking about Football! lay I suggest that an article n Formula One Motor Racing 'ould be a more interesting, like Lymath 'ersonnel director, HMV, .ondon WIV 3AU. 

eat it. One man's sample is an- F other man's copyright, s Andy also makes the point u about new technology and the V way the new artists make rec- fi ords without being aware of or ii caring about rule books. Anyone can play any game c and ignore the rules — this is n called cheating. The real trick e for sampling is to be clever v within the rules. r John Fogarty, Managing director, r Minder Music, 22 Bristol Gardens, b London W9. n 

ouowing your tront page lead t i.v 1. tory and your comment col- j // ,mn in last week's Music i|PjnUr JpSvYpjB Veek. 1 would like to make the ■ allowing comments as manag- ig director of MCA Records. wUJgfa During all times that dis- J ussions took place, it was ever lost on myself that the , -j, ig nd user of whatever chart ^HKVt ' "Wj-- • (' 
To that end, I do find the cur- ■., ■ • f^ ,' ■ j ent resolution unacceptable. ; , ' ''v ' ! Your suggestion a num- j er of charts catering for the eeds of all sectors of the in- Powell: unacceptable solution 

auscry is aamiraoie ana a soi- j ution that 1 had hoped we would come to and would be I given support by all sectors of a the industry including Music ti Week. I look forward to your deci- e sion in connection with the tl printing of the agreed charts si but please be assured of my a 
tiative. h Tony Powell, o Managing director, w MCA, IV Brewer St, F London W1R 3PH. L 

To Queen 
and all the Participants 

and Courageous Sponsors 
of the 

Freddie Mercury Tribute Concert 
for AIDS Awareness: 

^bu are the Champions. 

Sincere thanks for all you've 
done to make the world a better place. 

A place without HIV/AIDS. 

AmFAR 
American Foundation for AIDS Research 

(800) 39-AmFAR 
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