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Stock foul-ups force 

EMI return to Hayes 
EMI has switched distribution of all new release and chart titles back to its old Hayes de- pot after computer faults and staff inexperience plagued its move to Leamington. The U-turn has been made to avoid further delays follow- ing retailers' anger over late delivery of the Iron Maiden and Carter USM albums. EMI Music Services, which has been planning its move to the purpose-built, fully auto- mated depot in Leamington for a year, decided on the move last weekend. New release titles were switched back first, specifi- cally to avoid a disaster on 

Leamington: 'too risky' 
EMI Records' new Queen Live At Wembley album (out today, Tuesday). Chart product fol- lowed soon after. EMI Music Services manag- ing director Jim Leftwich says the move has not gone to plan. "Plan A simply wasn't as 

successful as it was intended to be, so we have gone to plan B. That is more important than sticking to our original scheme for the sake of it," he 
The two biggest releases 

weeks ago, Carter and Iron Maiden, have both entered the chart at number one. But Left- wich says, "It was too risky, and we are not in the risk busi- 
EMI made no deliveries last Monday as it began returning stock to Hayes. Leftwich says he hopes service is back to its 48 to 24 hour turnaround by this week. 

Although the computer problems have been no greater than expected, he says, the in- experience of staff has com- pounded the difficulties. Holding back on new re- leases and chart titles will pro- vide some breathing space. Leftwich does not envisage having to put back the trans- fer of Virgin's distribution in late July, However it is understood, that the label's titles could be split between Hayes and 
The official opening of the Leamington centre, due to take place in July, has now 

Hajors fix DCC 
marketimg pSan 
Major record companies will finalise details of the point-of- sale campaign for DCC over 

At a meeting last Friday the companies — who have band- ed together as the European DCC Association — discussed videos, posters and a catalogue listing of 500 launch titles. The meeting, attended for the first time by a Philips rep- resentative, as well as execu- tives from PolyGram Warner, BMG, MCA, Virgin, Sony and EMI, also agreed on 15 artists to spearhead the campaign. "AH the major artists will be on the list because we don't want to create the impression that any single artist endorses DCC," says Warner Music vice president David Evans. Among the Warner artists on the list are Madonna, Sim- ply Red, REM and Paul Simon. Philips is expected to an- nounce the launch date for DCC early this week. 

Stores toll mounts 
The total number of indie rec- ord stores in the UK has sunk to a new low as closures start to hit even long-established shops and chains. Gallup's latest survey re- veals an 8% fall over the past 12 months to 1,076 stores. When the company began its surveys in the early Eighties there were more than 2,000. And although the rate of de- cline is slower than in recent years, dealers fear a new sec- 

June 1991 May 1992 % change 
Midlands East Anglia 
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EMI deal puts Wright so black 
Chris Wright's newly "inde- pendent" Chrysalis Group has moved into profit in its first re- sults since it sold its loss mak- ing record company to Thorn EMI. t for the six months to February shows a total £987,000 loss for the group. But the deficit in- 

cludes a f1.069m loss from its former share in Chrysalis Rec- ords. The group itself enjoyed a £82,000 profit. Total retained profit, taking into account the £11.6m paid for the group's 50% holding in Chrysalis Records, was £10.7m. Turnover for the group's continuing business 

increased by £2.1m to £38.0m. "Effectively, if you take away the record company we are in profit," says Wright. The group's music publish- ing company showed a slight loss, however, despite, success- es with Wet Wet Wet and Madness. Wright puts it down 
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Laser disc gets two-way push 
The fledgling UK laser disc market will receive a double boost later this year with Sony Consumer Products' launch of its own laser disc player and the first UK releases of feature films in the format from the US majors. Senior Sony executives are now finalising when in Sep- tember or October to launch their laser disc hardware. 

Pioneer Laser Disc Corpor- ation Europe is the only com- pany currently selling laser disc players in the UK. "We are intending to launch before the end of the year," confirms a Sony spokesman. The US majors — led by Col- umbia Tri-Star — are now con- sidering their first film re- leases, Although the majority of laser disc titles available in 

Europe offer music rather than films, movies have play- ed an important role in stimu- lating consumer demand. The majors have previously held back from releasing laser disc films in the UK until more hardware is available. The European Laser Disc Association estimates that 50,000 laser disc players will be sold across Europe this 

year bringing the total to 150,000. Pioneer, which has already released the first UK film titles in association with Guild Home Video, is discussing with PolyGram Classics ways of co- promoting laser disc releases. PolyGram subsidiary Decca and Sony Classics are also planning to release a new batch of titles. 

Carter: Watershed decision 
Caster row 
nears end 
The dispute between Island Music and Rolling Stones pub- lisher ABCKO over Carter USM's After The Watershed single is expected to be resolv- ed in the next two weeks. The disagreement centres on Carter's use of the Stones' Ruby Tuesday. Under the proposed settle- ment the band will be prevent- ed from re-recording or re-re- leasing the current version of the song (see Opinion p4). Carter released After The Watershed six months ago. Is- land first sent a tape of After The Watershed to ABCKO eight months ago. "It's not about money." says ABCKO owner Allen Klein. "1 will not permit someone to sample a song to which 1 own the copyright." 
fytoodys sue on 
archive albums 
PolyGram artists the Moody Blues have sued their old com- pany, sister label Decca, over rights to their early material. The writ, issued on Thurs- day, concerns the rights to the band's first three albums, which include the classic Nights In White Satin. The band are understood to be arguing that the deal was limited to 25 years. Decca International legal af- fairs spokeswoman Ailsa Mclnlyre says, "Some of the later tapes are subject to 25- year limits, which is why it has cropped up." 
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PPL limbers asp 

for bloody fight 
PPL has submitted the last of its evidence to the Copyright Tribunal in the final run-up to next month's court clash with the radio industry. Both sides appear resigned to a tough battle with the As- sociation of Independent Radio Companies amassing a huge fighting fund from member stations. Capital Radio, which stands to lose the most as the coun- try's largest independent sta- tion, is believed to have con- tributed more than £500,000 despite dwindling profits. Capital managing director Richard Eyre says his side re- mains willing to talk over its differences with PPL. But he adds, "When some- one has raped you it is very hard to sit and have tea with them afterwards." 

iv Eyre: willing 
Eyre, who joined Capital just before Christmas, entered the debate too late to give evi- dence to the tribunal. However, the BBC will be represented as an intervenor on the side of the broadcasters arguing that its payments should diminish in line with 

its audience size. But PPL company secretary Trevor Faure is confident his reply to the BBC's case, sub- mitted last Wednesday, is watertight. "We're cautiously optimistic," he says. The tribunal, which opens on June 29, will hear evidence on behalf of PPL from EMI president Rupert Perry, IFPI chairman David Fine, Martin Mills of Beggars Banquet and Revolver FM's Paul Birch. © Capital Radio suffered an 18% drop in pre-tax profits for the six months to March 31 compared with the same per- iod last year. Reporting a profit of £4.1m on turnover of £16.2m MD Richard Eyre blamed the slump on increased operating costs and contributions to the AIRC fighting fund. 

Slump bates deeper 
The record industry is still battling against the worst re- cession in more than a decade, according to BPI statistics for the first quarter. The overall value of deliver- ies was 5.1% down on the same period last year, with only the switch to higher-priced for- mats saving the business from the full effects of a 12% decline in singles and albums volume. Record companies shipped 12.1m singles worth £18.2m at trade prices and 26.4m albums worth £121,2m between Jan- uary and March. The 5.1% de- cline in value coincided with a 4.1% increase in the retail prices index, meaning the market effectively shrank in value by 9.2%. BPI head of research Peter Scaping says quarter-on-quar- ter figures should be approach- 

TRADE SHIPMENTS STUMBLE INTO 1992 

ed cautiously, however. "The first quarter is always distort- ed by the level of stock left after Christmas," he says. CD now accounts for 53% of the album mariS'lfncT vinyl just 7%^ •TfTTKe singles market, cas- sette volumes increased by 30.6%. and CD unit sales leapt 

62.4% . Cassette now accounts for 22%. of the singles market, CD for 26%, with 12-inch vinyl at 23% and seven-inch at 29%. "Moving annual totals show that since the high point of the 12 months to June 1989 when the industry shipped 168.8m albums, sales have declined 17.6% to 139.9m, 

Allen Klein's sterling defence of the copyright in the Rolling Stones' Ruby Tuesday must have set a few old rhythm and blues artists a-spinning in their graves. His campaign doesn't seem half so just, when you consider how much the Stones borrowed from their predecessors. In a rights-driven business, defining and defending the individuality of rights is clearly vital, otherwise they are worthless. However a disturbing trend is becoming apparent. In the Carter case the upshot is that the act will be prevented from ever issuing After The Watershed again. Likewise Shut Up & Dance's Raving, I'm Raving, which entered the chart yesterday (Monday), is to be limited to just 35,000 copies after writer Marc Cohn decided to exercise his "moral" rights. While both cases are different, the result is the same: copyright law is being used as a gag, rather than a way to ensure rights owners are properly paid. Is that really the way it should be? 
Sometimes the industry finds it difficult to persuade outsiders of the 

Many retain the bizarre perception that music is somehow a social right rather than a pleasure that has to be paid for. Worse, pirates seem to be regarded almost as latter-day Robin Hoods rather than the crooks they 
The BPI's anti-piracy unit has known the disturbing truth for years. Piracy is inextricably linked with organised crime. Now sources suggest the Royal Ulster Constabulary is investigating a potential link with the IRA. The public should be told 

could well be another's tragic death. 



OPINION 

kr 

Six months after Carter The Unstoppable Sex Machine's After The Watershed single was released, the final chapter in our row with the Rolling Stones looks to be just around the 
Sadly, the Stones' publishing company ABCKO is seeking to obliterate Carter's hit song by wiping out the copyright as if it never existed. I feel bitter about the whole affair, especially for Carter who wrote a classic song which they couldn't include on their album and may never be able to agABCKO insists that the band would never be able to record or release the song in its current form, and all for just three words from Ruby Tuesday. I don't believe the case does any good to the reputation of the publishing business. It shows a side of publishing that is officious, pedantic and anti-creative. We attempted to get clearance before releasing After The Watershed. We waited two months to hear from ABCKO and thought that any objection would have been registered by then. Songs are living things. All rights owners in this market depend on each other dealing with queries on usage quickly. It is right that each sampling or usage issue should be taken on its own merits but in this case ABCKO made it clear that the views of Mick and Keith were not relevant. Many of our groups, including U2, will treat such usage individually, but the final decision is theirs. Our industry does accept general principles on the sampling debate and maybe we should be working together to try to establish broader guidelines. Ultimately it is simply sad that in the case of the Carter/Stones dispute, the smaller act has been stuffed and a sledgehammer has 

Richard Manners is managing director of Island Music, which publishes Carter The Unstoppable Sex Machine. 

SMEWS 

Europe eases Sony gloom 
Sony has reported a worldwide slowdown in growth with a T7< drop in music sales. The Japanese electronics gi- ant, still waiting to find a new hit hardware product, has re- ealed gi wth in its results for the year ending March 31, 1992 published last week. And the company forecasts an equally gloomy year ahead with continued global reces- 

(Sales Sbns) 
by 

But in a breakdown of sales by territory, Europe is shown to be growing faster than Ja- 

division has been di the success of Sony Pictures US box office hits Hook and Terminator 2. The company's report shows the first three months of 1992 was a strong growth period for film but produced a music slump. CIN figures show the com- pany's share of the UK albums market grew by 12% in 1991 with its singles share up by 18%. 

UFA seeks cash 

for lame' school 
The Music Publishers Associ- ation has launched an action committee to raise funds for Paul McCartney's Liverpool Institute, Iot the "Performing 

"The 10-strong committee, headed by Virgin Music man- aging director Steve Lewis, is 
schemes which could cash for the school, set in September 1995. Lewis, who is also on Lipa's executive committee, says any money collected will come from new ventures rather than from existing MPA funds. "It's an opportunity to do something for the next gener- ation of musical talent and draw attention to the import- ance of the song and song- writer," says Lewis. "It's therefore a very appropriate cause for the MPA to raise money for." McCartney is aiming to raise £12.4m for the "fame" 

McCartney and Featherstone-Wi 
school, which will take 650 full-time and 2,000 part-time students. Fourteen individual UK music publishers have already provided a total of £500,000 and McCartney has himself pledged £1.5m. TheCoyernment will chan- nel £4m through Liverpool City Council on the condition that the rest of the money comes from the private sector. Around £9m will be spent on 

itly: seeking industry support 
converting McCartney's old grammar school building, which will house the institute. A further £1.6m has been ear- marked for spending on staff and services, leaving a contin- gency sum of £1.7m. Lipa administrative director Mark Featherstone-Witty says further financial support is ex- pected from the EC and the en- tertainment industry over- 
Steve Lewis profile pp8, 9. 

Zomba buys Power Plant 
Zomba is bucking the down- ward trend in the studio busi- ness after buying north Lon- don's Power Plant. The move means the diver- sified music group — which has interests in publishing, producer management and 
other three rooms to its exist- ing UK total of four studios and two programming suites. The Power Plant, which is next door to Zomba's existing Battery Studios complex, has been mothballed since previ- ous owner Robin Millar's Scarlett Group went down last 

It was best known as the 

Howard: 'ideal location' 
studio where Millar produced Sade, Zomba has transferred the Power Plant's Neve console to Battery's Studio 3, where Iron Maiden singer Bruce Dicken- son is currently recording a solo album. The SSL desk has 

- 

Longley: heading media group 
Ex-Factory MB 
finds new role Former Factory Communica- tions director Eric Longley has joined chartered accountants Chantry Vellacott to head a newly-created media and en- tertainment group. Longley says the company will target small independent labels and artists as it builds up its music practice. The firm currently has around 20 music industry clients. Longley, who remains a Fac- tory director, was laid off last September. 

been shifted to Zomba's Chi- cago studio. Zomba director Steven How- ard says, "Buying the Power Plant was too good an oppor- tunity to pass by. Its location next to Battery is ideal." The company is currently refurbishing the Power Plant and seeking a new desk to re- place the Neve. There are also plans to open a producer's stu- dio on the Power Plant's sec- ond floor together with a demo and library music room. Besides its UK operations, Zomba also has three studios ' New York, one in Chicago 

Smiths plans 
classics IPs 
WH Smith is to follow rivals Boots and Woolworth and market an own-brand classical music series, writes Phil Sommerich. The WH Smith Classics range will launch with 20 mid- price CD and cassette titles, mainly themed by composer. The catalogue — selected and packaged by Pickwick — will be expanded if it is suc- cessful. In 1988, Boots pioneered own-brand classical ranges with the million-plus selling Boots Collection, a rotating catalogue of about 40 budget titles. Last October, Woolworth launched two 100-title ranges, Aspects, and The Classics. Both series are packaged by producer/distributor Conifer. Smiths' first 20 titles in- clude a sampler at £4.99 (CD) £2.99 (cassette), with discount vouchers for further purchases from the range. 
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NEWS 

T¥ top with dance 

NEWSFILE 
Promo makers 
aim to strike 
simpler deals 
Pop promo producers are at- tempting to streamline their relationship with record com- panies with the introduction of a standard "deal memo". The memo, produced by the Music Film and Videotape Producers Association, sum- marises the proposed terms of engagment under headings such as budget, delivery date and film format. So far it has been used by half of the associ- ation's 12 members. "Problems normally arise because the commissioning happens in such a short space of time," says MFVPA chair- man John Gaydon. 'The memo is part of the process of trying to provide some sort of system whereby the pop promo business be- comes a Uttle bit more grown up and responsible," he adds. Independent producers have welcomed the scheme. "It's a good idea, although you're asking the record companies to fill in another piece of paper," says Tessa Watts, MD of Propaganda Films UK. 
EM! Classics 
series targets 
armchair buffs 
EMI Classics is launching a mid-price CD series aimed at first time classical buyers in June using pictures of arm- chairs as their theme, writes Phil Sommerich. Each of the 10 titles in the Armchair Classics series will comprise an overture, a con- certo and symphony or tone poem, all with the same con- ductor and orchestra and with a running time of 75 minutes. "After the classical boom, buyers are far better educated but they still need to be led carefully," says sales manager Mathew Cosgrove. 

Dance music buyers are more likely to watch Top of The Pops and The Chart Show than buyers of any other type of music, according to a new Gallup survey examining the lifestyles of music fans. Two fifths of the dance buy- ers questioned for the quarter- ly survey watch Top Of The Pops, compared with around a third of rock and pop buyers. Gallup director John Pinder describes the dance figure as 

Marks & Spencer and Carling Black Label have become the latest sponsors of National Music Day on June 28, which now boasts over 1,500 events. London's Denmark §treet will also be foijfillTWrenamed Tin—Pan Alley a victory for local traders. Marks & Spencer is sponsor- ing the National Music Day Parade which will see 7,500 4- 19-year-olds from more than 140 youth bands march from London's Horseguard's Parade to The Mall in celebration of the Queen's 40th anniversary. Bass-owned lager brand Carling Black Label is back- ing London's second major 
Clapham Common, now called the Carling Sound Session. Harvey Goldsmith, who chairs the event committee, says the day, first thought up by arts minister Tim Renton and Mick Jagger, has far out- grown his dreams. "This is by far the most am- bitious event I've ever staged 

"surprisingly high". The buyers survey, based on 37,000 interviews conducted between January and March, marks the first time that Gallup has broken down its figures by music category. 31% had bought pop; 24% rock; 10% compilations; 9% dance; 8% classical; 5.5% MOR; 2% blues; and 1.5% country. In the sections examining radio trends, a higher percen- tage of rock buyers listen to 

shade," he says. "We started off and thought if we have 250 events that would be great. Then it became 500 and now it's 1,548." Seven prisons, including Gartree Maximum Security Prison, will even be featured, in the Live Music Now event. Some 100 musicians from Edinburgh Youth Orchestra 

Radio One than members of any other category. Classical fans, however, are more likely to listen to Radio Two or Four than Three, Our Price emerges as the single most popular retail out- let for blues, jazz and rock and dance music fans. WH Smith is the most-used multiple by classics and MOR buyers, and Woolworths is the most popu- lar choice for country and com- pilation buyers. 

will split up to perform a spe- cially commissioned work from each of the seven hills of 
London boats the highest 

however. Every venue in the capital is already covered apart from Hammersmith Odeon, which will announce a show shortly. 

A High Court action by Gareth Evans, Matthew Cummins and Starscreen began against their former management clients, the Stone Roses on Friday. Evans says the band has given no reason for terminating his 
Songwriter Guy Fletcher was elected as the new chairman of Basca at last Friday's council meeting, A longstanding MCPS director, he replaces Don Black who resigned a fortnight ago. ' 
PolyGram's classical division is to take over distribution of its classical video and laser disc product from PolyGram Video to facilitate simultaneous audio and audio- 
Aylesbury-based Sony Music Operations has won one of the 300 national safety prizes awarded annually by the British Safety Council. 
Philips Classics UK is to re- promote its recording of Beethoven's Symphony No 9 conducted by Kurt Masur following the BBC's decision to use it as the theme music for its coverage of the European Football Championships next month. 
Devon broadcaster John Brocks has been named managing director of Lantern Radio, the north Devon station which launches in October. 
PRS chairman Donald Mitchell has been appointed an honorary member of the Royal Academy of Music and has received a Royal Philharmonic Society. 
Contrary to the impression given in last week's feature, Pinnacle chairman Steve Mason says he had no positive intention of resigning at any stage in the indie chart debate. His interests were those of independent labels and not his 

.3' 3-y 

Mmic Day will 

outstrip Live Aid 

Promoter Harvey Goldsmith is pictured above, picking up Wembley Arena's pt ter of the year award from chairman Sir Brian Wolfson (centrel and saler marketing director Alan Murray (right). It was Goldsmith's first win with 32 nights at the arena in 1991. led by a total of 13 New Kids On The Block shows, si* by Paul Simon and four by George Michael. Marshall Arts came second on 30 nights, with last year's winner MCP now down to third place with 25. 
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LETTERS 

Look to West Lothian 
1 can't help thinking that the West Lothian music manage- ment course has been over- looked by the music industry. Now in its fifth successful year, it has an employment "hit-rate" of over 907<. That's over 70 well-trained employ- ees now working in the indus- try. and up to 200 people apply for places on the course every 

In spite of this, there is re- ported to be a skills famine (iV/W, 2 May). It's true that without the generous support of companies such as PPL, BMG, EMI and PolyGram, the music manage- ment course wouldn't be what it is. However, what the course 

Labels face skills famine 

really needs is total industry 
Graduates don't need to ex- plain their degree course at in- terviews, so students from the only music business-dedicated course that runs a record label shouldn't need to explain 
Perhaps it's because the Dif- ferent Class Records label, set 

up by my fellow the first West Lothian course, is north of the border that parts of the industry haven't recognised it. Perhaps some record labels don't think they should be 

something that the industry spends thousands of pounds on every year — training- West Lothian offers the kind of training that is being called out for at the moment; the kind of training that can't be found at seminars; and the kind of training that the in- dustry seems to be making the most of without really know- ing what it's about. Jollyon Benn New business projects manager Music systems & BPI liaison department Phonographic Performance Limited 14-22 Ganton Street London W1V 

Why 1 opted 
for ASCAP 
Five years ago I started my own publishing company with ASCAP, basically, because no UK publishers were interest- ed. Both ASCAP and BMI will let a publisher or writer join with proof of one play on radio or TV, while PRS and MCPS are much more difficult to join to the point, I think, of being 

Now, should I wish to do so, all I need to do is assign my publishing company to a third party for inclusion in the PRS/MCPS roster. I also started my own label to release product signed ex- clusively to my publishing company, again circumvent- ing the ludicrous licensing permission required to release published material. As a songwriter-cum-pub- lisher-cum-record company I've found the barriers placed in the way of artists and 
strictive across the be 
Address supplied 
R2 squares up 
to independents 
Your piece on the latest listen- ing figures for independent radio and BBC Radio did not tell the whole story. Yes, independent radio gained listener share from some, but not all BBC Net- work Radio. Radio Two in- creased year-on-ycar figures for share from 13.57( to 14.77, Radio Two's change in music policy and presenters is gain- ing listeners all the time. David Vercoe Head of Radio Two Music Department Broadcasting House London W1A 

Indiitry lawyers 

call for talks truce 
As music industry solicitors we have been observing with interest the developing cam- paign to protect artists from oppression by record 

The latest idea is an Artists Mediation and Protection So- ciety which among other things "demands" a minimum 127 artist royalty, standard record contracts and seeks to "cut down on unnecessary liti- gation". While appreciating that a demand for a minimum roy- alty is meaningless without standardisation, why should record companies agree to such a demand? They are often international companies which have to deal globally within a structure which has evolved over a long period of time. As to "unnecessary liti- 

gation", the small number of industry cases which have actually gone before a judge must surely indicate that rec- ord companies and artists and their advisers are usually able to resolve problems without 
We would never recommend that a client should indulge in the cost and time to which liti- gation gives rise without hav- ing first explored every av- enue of negotiation. And we should not need a society to tell us that. There appears to be a ten- dency to regard the opening of negotiations with a label as a declaration of war. In our experience such a "them and us" attitude is like- ly to be counter-productive to 

While it may be the case that record companies issue contracts drafted in their own favour, sensible negotiation will redress the balance. Obviously each party wants the best deal that it can get, but we detect a lack of recogni- tion of the commercial reality facing record companies. Artists usually do not want to take the money and run, but are prepared to sacrifice a point or two in the early stages in order to give the record com- pany enough initiative to stick 
There is a need for a sense of balance to be restored, as op- posed to banner waving for one 

John Elford and Leonard Lowy Nicholas Morris Solicitors 81 Piccadilly London W1V 

Unions will 
aid training 
acles but a little effort on the part of the appropriate ones to organise the music industry a bit better and work alongside the MU wouldn't go amiss. I'm pointing my finger firm- ly at Beta, ACTT and the white collar sections of both our general unions. The ACTT has already dem- onstrated that it is possible to organise sound engineers within the radio, film and TV industries. Yet it continues to shy away from the music in- dustry. The British Guild of Record Producers might also like to reconsider its rather vague status and follow the Writers' Guild of Great Britain into the TUG. I am not suggesting that in- creased union membership would solve all the music in- dustry's woes but I do feel that it would provide an opportun- ity to draw up better training programmes. Zoe Bremer 227 Earl's Court Road London SW5 

Listeners opt for Seuthern 
Your article "Festival on the crest of a radio wave" suggests that Festival Radio in Brigh- ton has achieved popular sup- port. and is beaten only by BBC Radio One during its month-long periods on the air. At Southern Sound, we wel- come competition and con- gratulate Festival Radio on their third year of trans- mission. But let's not get carr- ied away. During Festival Radio's 1991 season last spring, in which it claims 167 monthly reach, Southern Sound was I participating in the industry 

SaUTHEHN 
CLASSIC HITS 
Jicrar survey. Southern Sound was the number one station in the area on all criteria: reach, average hours and total hours. And despite the fact that Southern Sound is targeted at a 25-plus audience, we achiev- ed 607 weekly reach in the 15 to 24 age group (equivalent to 

707 monthly reach). Our research shows the Fes- tival dance/world music for- mat way down the list of new stations the audience would like to hear. Enthusiasts for other music formats may be less vociferous than Festival Radio, but I am sure they too deserve a fair chance to be heard if a separ- ate frequency were to become available. Guy Hornsby Programme controller Southern Sound PO Box 2000, Brighton BN41 

Central was 
first in IV 
co-op deals 
I must dispute John Gaydon's claim (MW, May 23) that MTV Live is the first time that co- production deals with record companies have formed the basis of a regular TV series. Central Music's ITV series Stage One utilised such deals successfully in order to create quality music programming, and our new series Stage Two will be produced under similar arrangements. I felt that your article on record company funding of music television missed the es- sential point that the ITV tar- iff for any programming shown after midnight is ex- tremely low. Funding from other sources — whether overseas television pre-sales, sponsorship, or rec- ord company contributions in return for rights — is often the / that a happen at all. Broadcasters have, histor- ically, placed a low value on music programming. One way to chip away at this prejudice is to ensure that any funding goes towards the production of quality programming featur- ing new, innovative artists. Will Ashurst Director of business affairs Central Music 35-38 Portman Square London Will 

MUSIC WEEK 30 MAY 1992 



TALENT 

STUDIO UPDATE 
Who's recording where and with whom 

CARNIVAL ART Album 
DINAH CARROLL Tracks 
THE CHRISTIANS Track 
CUD 
DEAN COLLINSON Album 
JULIAN COPE Tracks 
THE DARKSIDE 

THE FRAMES 
JENNY JONES 
KINGMAKER Tracks 
THE LOST SOUL BAND 

NEW COLOURS Album 
MILLTOWN BROTHERS 

SIOUXSIE & THE BANSHEES Track 

Track 
BILL WYMAN 

BEGGARS BANQUET Roger Trust 
Steve Wolfe 

ISLAND 

BEGGARS BANQUET Roger Trust 

Nigel Lewis 

Donald Ross Sinne 
House In The Woods 

DOWN TO JAM 
Steve McCutcheo 

Justin Hermann 

Mark Freeguard 

Tony Harris 
Red Bus, London 

Topolis, London Terry Taylor/ Chris Potter 

WD 

i 
L7: downplaying thei 

Gender tag helds 

back female acts 

Confirmed bookings wi 

The record industry thrives on categories, but no category, it seems, is more restrictive than that created for women. It doesn't matter what kind of music they make, female musicians are invariably com- pared with their own sex, not just in the media, but by their own record companies. When Judy Tzuke released her first album, Welcome To The Cruise, in 1979, two other female artists had recently come to fore, Kate Bush and Ricky Lee Jones. The three women's work was clearly dis- parate yet, as Tzuke points out; "For some reason they al- ways put us together in re- 
Today the comparisons on the basis of being female re- main. Suzanne Rhatigan is poised to release her debut al- bum, To Hell With Love, on the Imago label. But the com- pany has voiced concerns about the success of Tori Amos making it harder for her, des- pite Rhatigan's assertion that her music sounds very differ- ent from Amos's. "It's very frustrating for me." says Rhatigan, "It all stems from the difficulty a rec- ord company has describing an artist's music to the media. Women are particularly victimised because the market is so restricted." Tori Amos agrees. She is 

baffled that it only takes two releases by women singer/songwriters to panic a record company about over- saturation. "It's as if there are too many tits for them," she 
If Amos is right, there are certainly too many for labels at the moment, and perhaps the sheer number of talented women getting exposure may finally explode the myth that they all come under the same category. "It's just laziness that makes people put women songwriters together," says Columbia A&R manager Pete Myers, who signed Jerry Burns. Burns, whose debut single, Pale Red, was released last month to a rash of comparisons, agrees, "The comparisons have no depth and they are often nega- tive, as if you're all just doing the same thing. It is irritating to have worked so hard and still be trivialised." Of course, categorisation af- fects male acts, too, but the fact that a gender division exists at all is the very root of the problem. Female rock bands as diverse as The Bangles, the long-defunct Runaways and L7 get compar- ed; had they been men they would have been in totally dif- ferent categories. L7's reaction to being dub- bed "foxcore" is to restrict Lon- 

don Records from using the words "women, ladies or girls" about them, yet the band's fly- poster campaign shows a man with his face buried between a woman's legs. L7 are clearly prepared to cause as much up- s the « s of their male metal cc "With a band like this it is very easy to slip into your own prejudices, but this is a strong minded band and they tell us what they want to do," admits London's marketing manager Christian Tattersfield. Jerry Burns says that to overcome such bias has meant becoming tougher, but she draws the line at concealing her feminity. "The whole process of mak- ing my album brought out a lot of home truths about the music business. You almost start denying yourself. It be- comes a kind of cover-up," she says. Burns, Amos, Tzuke and Rhatigan all acknowledge that to worry about the music in- dustry's inherent sexism achieves little. "You have to treat it with a fair amount of humour," says Burns. But by cramming so many difTerent types of women art- ists into the same pigeonhole, labels may be seriously re- stricting their room to ma- noeuvre in the market. Neville Farmer 
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NAME; Stephen Graeme Lewis. BORN: 1953, liford, Essex, PARENTS: Father — self-employed businessman — "he was in ferrous metals' Mother — housewife. EDUCATION: 1964 ilford County High School. "I went to the same school as Rob Dickms." 1968 Christ's College, Finchloy. "Stayed on to do A-levels despite Richard Branson urging me to leave early and work for him" 

1970 Brunei University: BSc IFailed) Psychology and Sociology. "I finally succumbed to Branson's blandishments." CAREER; 1974-78 Managing director. Virgin Management. "Not a John Reid-type operation, more a desk and a phone in the corner of the room." Managed Mike Oldfield, Gong and Steve Hillage, 1978 Director of artist development, Virgin Records. "It was increasingly difficult for me to negotiate with Richard on behalf of the 

bands when he was also my boss. So I quit to form my own company. Inside a couple of weeks he was on the phone offering me a seat on the board." 1978 General manager, Virgin Records. 1979 Deputy managing director. Virgin Records, "We may possibly have been responsible for the marketing-crazy culture that predominates nowadays. But it was all to give our product an edge." 1983 Managing director. Virgin Music  
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