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MTV scoops Beeb chart 
Chart owner CIN has signed kv.w.v.y.^^ albums chart rundowns and when pluggers are not work- It completes the s 
MTV which shatters Top of the Pops' monopoly of TV coverage of the official UK music charts. MTV Europe will launch its two-hour prime-time CIN chart show. Hh- List UK. on July 6 as part oTa strategy to ~T5Uit3"its UK audience. The show, broadcast at 6pm MUSIC TELEVISION 

the charts on Sunday effec- afternoons is unaffected, j" TOTP, which is Hit List UK, which will be n Thursdays, four offered for sponsorship, 

albums chart rundowns and highlights from the indie, dance and metal charts. While MTV is currently available in only 2.3m homes in the UK, it reaches 36.2m homes across Europe. Brent Hansen, director of programming and production for MTV Europe, says the show will be largely promo video based. Sections from sessions already recorded for MTV could also be used. It will not be pluggable, however. "We will be choosing our acts over the weekend. 

when pluggers < ing," says Hansen, Adrian Wistreich, chief executive : of CIN, the joint venture between the BPI and MW publisher Spotlight, ap- proached MTV with the charts in the autumn. He says: "This is the most significant new deal since CIN launched two years ago. "It offers an opportunity for pan-European exposure to UK record companies." Hansen says the chart is an important part of MTV's pan- European service. 

ipletes the station's trio of charts, he says, adding 
and theTmropearTcounlHown. Keith McMillan, producer of ITV's 2.5m audience Chart Show, says he does not con- sider MTV to be a competitor. "The Chart Show is establish- ed on ITV," he says. "We have the best audience appreciation figures there are." A TOTP spokesman says MTV's viewing figures do not threaten the BBC's show, which currently attracts 7m 

Sampling accird nears 
The MCPS has tabled initiative which could herald the first industry accord on sampling. The music publishers' so- ciety has written to the BPI suggesting talks on sample clearance. The matter has now been referred to the BPI rights committee meeting on July 14. To date there has been little dialogue between industry bodies on the complex issue. Sony Music UK business af- 

fairs director Jonathan Sternberg, who chairs the BPI rights committee, says: "This is a very difficult area because 
Although companies using uncleared samples are liable to legal action, most disputes have been settled out of court. But both sample users and copyright owners have voiced a desire for a standard pro- cedure to speed up clearance. MCPS commercial director, 

German label 
blocks KWS 
ZYX Records has won an in- junction against a rival ver- sion of its single Please Don't Go by Double You, A German court has ordered the withdrawal of the KWS version licensed to Rough Trade Germany by UK indie Network Records. v ZYX threatens^ 

i_^ain.5l.Jiehyark^rr-the~U K where the KWS single reached number one. A similar suit may follow in the US. says the German label. ZYX licensed the single from Kalinn .Jahel DWA^ for most of Europe and " The KWS version ; .. after Network had failed cense Double You for itself. 

Graham Churchill says it would not be possible to estab- lish fixed rates of payment for samples. BPI legal affairs director Sara John says: "We may take a different view from the MCPS but will be happy to work towards a standard pro- cedure." The BPI is planning a sam- pling seminar for members in early September. Feature p21. 

Wooiies rethinks 

singles rundown 
Woolworth is understood to be considering launching its own singles chart. Though most multiples al- ready use marketing-led al- bums charts, none have sing- les countdowns compiled in-store. Record company sales direc- tors are convinced that Woolworth's move is imminent. Commercial director Chris Ashe was unavailable for com- ment, but a spokesman con- firmed, "Our policy on singles charts is under review," But Woolworth — which ac- counts for around 207i of the singles market — is thought to 

be reviewing whether more suited to its ( profile would help deliver higher sales. The Kingfisher-owned chain sells a higher proportion of pop and easy listening product than its rivals. CIN chief executive Adrian Wistreich says he is not aware of any retailer moving towards an in-store singles chart. "Anyone doing so would have to review the impact of such a chart on the industry accord that has developed through the CIN operation," he adds. 

BPI chief backs rival to NMS 
Obestein is to be the keynote take place in Manchester from speaker New York's New Music Sem- ■, In The City. The participation of the such a 

September 12-16. "Speaking as chairman ol the BPI, I have to say that 
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St Jota Ambulance in cash plea 
is calling the granting of licences for Other bodies like the FA have s such as the Knebworth been quick to help, but the m ovide the facil they 

The first aid charity is ask- ing the music industry to "put something back" in return for 

- -_t St thing." John Ambulance only charges promoters for '' Tim Parsons, a director of attendance promoter MCP, denies accusa- vuau*. tions that St John Ambulance Jane Chegwin, responsible has been undervalued by pro- for the charity's fund-raising moters. He says, "St John Am- 

Black: 'a lot of scope' 
Black lands 
EMI hot-seat 
Clive Black has been promoted to A&R director at EMI, filling the vacancy left by Nick Gatfield's departure for Poly- Gram in April. Black has been at EMI for eight years and at 28 is the company's youngest ever di- rector. Previously general manager of A&R, he has been acting head of department for 

He says he now hopes to be- come more involved in the cre- ative aspects of the job. In the past his signings have includ- ed Brother Beyond and Marc Almond. "We have a tremendous suc- cess with UK acts overseas and the breadth of EMl's labels gives me a lot of scope to expand on that success," he 
Black, the son of lyricist Don Black, entered the industry at 16 as a publisher with Island Music. 

St John Ambulance is due to attend forthcoming events in- cluding the Reading and Glas- tonbury festivals. Chegwin says, 'This is a crucial time of year. We will not boycott events but we may i a no longer be able to provide pay the standard of service ex- 'hat they ask us, and pected." 

Now Virgins aie 

falls on Classics 
Virgin Classics has axed five of its 11 UK staff, retaining the remainder for a trial per- iod, writes Phil Sommerich. Three staff, including Kath- erine Copisarow, who joined the label as general manager for its launch five years ago and has been in control since MD Simon Foster moved to BMG earlier this year, left last Friday. Two more, including mar- keting manager Liam Toner, are to go later. Discussions on the future of 10 staff who mar- ket product in overseas terri- tories are continuing. The cuts follow a wider shake-up of the Virgin Music 

>1-. 

Copisai 
Group two weeks ago in which 80 staff lost their jobs. Ken Berry, Virgin Music Group managing director, says "Virgin Classics will continue to develop as a separate label under the EMI Classics um- brella." 

And Richard Lyttleton, president of EMI Classics In- ternational, confirms that EMI is "exploring every av- 
sics as an independent label". EMI refuses to comment on reports that Jonathan Miall, manager of planning and busi- ness development at EMI Classics International, is to become Virgin Classics' label manager. It will only say Miall "has been involved in the dis- cussions with Virgin Classics". Virgin Classics' June re- leases will be delayed until July, when they will be distri- buted by PolyGram. 

XFM takes on London rivals 
The backers of temporary indie radio station XFM will bid for one of the full-time London-wide FM franchises to be advertised in October. The move will pitch XFM against Kiss FM, Jazz FM, Melody and LBC Talkback, which must all re-apply for their current frequencies. XFM programme controller 

Sammy Jacob says the station, which launched for 28 days earlier this year, will go back on air in Islington and Cam- den for four weeks from Sep- tember 14, to prove further its ability to run a competitive full-time service. "We want to hammer home the success of XFM and also raise its profile again," says 

Jacob. The results of surveys conducted during its first- month-long run have shown there is a demand for the sta- tion, he adds. The research, conducted by RSGB, gives XFM a 10% reach among 15 to 24-year-olds in London behind Capital (49%) Kiss (29%) and Radio One (18%). 

Sony reveals HHiniiisc packagiiii 
3ony will launch MiniDis display boxes that combine CD and cassette packaging fea- tures and fit into existing cas- sette racking systems. The outer case (11cm x 9cm X 1.5cm) is the same height as a cassette box but features rounded corners that will slot into plastic racks designed by Sony for home and in-store use. The disc is held in its pro- tective caddy on four "posts" within the box. A clear back gives access to the track-list- ing and the inner sleeve slides out like that of a CD, 
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Sony UK group managing director Haydn Abbott says pre-recorded MiniDisc titles will cost "probably the same" as CDs. Tapes for Philips' rival DCC digital tape format, to be launched in September, will also retail at CD prices. Blank discs and tapes will cost around £5. Pricing will be a crucial issue since record companies, led by Warner Music, and re- tailers are worried that MiniDisc will threaten CD sales. 
While all the majors, includ- ing Sony, will release DCC titles, the only major compan- ies so far to have officially 

backed MiniDisc Sony's own record labels. Sony stressed at a MiniDisc briefing in Salzburg last week that it is confident Warner will produce MiniDisc titles. Sony Music Entertain- ment chairman Michael Schulhof claims, "BMG will follow Warners. And MCA will follow (its parent) Matsushita because Matsushita will manufacture the hardware". Schulhof adds, "MiniDisc will enhance and supplement sales and will not detract at all from CD sales." 

Top Of The Pops may still be languishing despite its much-trumpeted new format, but MTV Europe's decision to launch a chart show based on the official CIN sales chart brings new hope for the international prospects of British acts. It has long been a complaint that new UK music has found it difficult to win exposure abroad. The new Hit List UK guarantees it coverage across Europe. MTV may still be at the lower end of its growth curve in the UK, but its penetration on the 
make it a real force. The fragmentation of media, of which the growth of MTV is just a part, is a mixed blessing for the industry in that better targeting often comes at the expense of higher costs. But the introduction of a new mass market vehicle for British music in Europe — and potentially on MTV in the US — can only be 
The British contingent at this week's New Music Seminar in New York is expected to be one of the smallest for some time. It makes the decision of BPI chairman Maurice Oberstein to throw his weight behind the UK's own music business convention, In The City, very timely. The organisers have faced a tough job in persuading the industry that a weekend in drizzly Manchester is a more alluring prospect than either Cannes or New York. But there are signs that the m e dowi attractions of the northern city are now in fact working in its favour. Holding a working convention in the UK has always made sense. But with fewer and fewer executives able to justify an overseas shindig during this deepest of downturns, participation in In The City may well turn out to have a certain recessionary chic. 



OPINION 

Earning my living largely from the secondary marketing of music and from catalogue exploitation, I have welcomed the growing reputation of this area of our business. While those at the sharp end are seeking out the next decade's catalogue, some of us can work away at selling music of all sorts to people of all sorts, many of whom will be lapsed or infrequent music buyers. But I am surprised by the industry's reluctance to exploit a natural extension of the business — the branded album. A couple of years back, my brother Phil and I pioneered the concept together with Peter Powell at James Grant Management. This gave companies who felt that music was an important part of their marketing mix the opportunity to "brand" album artwork with their logo or advertising by-line in return for a contribution to TV advertising costs (as with the Cadbury- sponsored And AH Because The Lady Loves album). We have now released four such compilations, aimed at various segments of the market, with considerable success. Yet many companies view the concept with suspicion and are unwilling to license material, even though we have paid our royalties on nearly a million albums. Of course it's essential for some artists to be sold and marketed in a dignified fashion enhancing status and ensuring longevity (witness Paul McGuinness's shrewd handling of U2). Yet we have to accept that 
has a sell-by date and we must make the most of it while the opportunity lasts. Being in the record business is not like having an oil well in the backyard. We do not need to sell our copyrights short, but to survive we must remind ourselves that the music business is exactly that, a business. John Cokell is joint managing director of The Hit Label with his brother Phil. 

MEWS 

Sail day boosts Conifer suite 
Classical label Conifer is ex- pecting an audience of 2.5m for the launch of its Tall Ships Suite during the Columbus quincentenary celebrations in Liverpool in August, writes Phil Sommerick. The work has been commis- sioned for the climax of Eur- ope's celebration of the anni- versary by the UK Tall Ships Committee. More than 100 sailing vessels — the largest wind- Tall Ships: on the Mersey 

jammer fleet in modern times — are racing across the Atlan- tic to arrive in Liverpool on August 12-16. The orchestral suite by Mer- sey-based composers Dave Roylance and Bob Galvin will receive its concert premiere from the Royal Liverpool Phil- harmonic on August 15. Throughout the festivities Conifer's new recording of the work will be broadcast through seven miles of PA sys- 

tem along the Mersey. Conifer's marketing director Brian Hopkins says Liverpool retailers are promising "en- thusiastic" support for the re- lease of the disc on July 27. On August 14 a separate open-air concert is being held at the city's Albert Dock. Among the opera singers per- forming at the Fanfair for a New World gala evening are Montserrat Caballe, Dennis O'Neill and Rita Hunter. 

FiS pSans annual 

minbership levy 
PRS is considering a radical plan to introduce an annual fee for its songwriter members to help meet increasing costs. The PRS general council is looking into the scheme after a proposal to charge for every song registered was ruled out. Members felt it would discour- age the society's 19,700 mem- bers from logging songs. They are currently required to pay a one-off registration fee of just £25 on joining PRS. Chief executive Michael Freegard says a high propor- tion of PRS's administration bill goes on registering writers who do not earn much in roy- alties; the costs are borne by its high-earning members. "This is just another way of spreading the costs and would have the effect of slightly re- 

Freegard: redistributing 
ducing the way the successful subsidise the unsuccessful writers," says Freegard. Other royalty collection agencies around the world charge an annual fee, he adds. US body ASCAP charges $10 per year (£5.50), deducted from royalties. 

Freegard says any PRS charge would probably be higher than the ASCAP fee. The PRS council is still con- sidering the proposal, how- ever, and a decision will not be made until early 1993. General council member and MD of Rondor Music Stu- art Hornall says, "This is an issue which is being aired as part of the day-to-day business of PRS." He says a plan to charge per song was dropped as it could stop writers from registering songs until they began earn- 
until it is picked up. A writer could lose income by logging a song late, after it had been used abroad without his or her knowledge, he says. 

Tii mtmDDiimum order 
Terry Blood Dist n has cle. TBD raised th )t the result of a fall 
to help stimulate business Nick Leese says the company year," he says. dth small indie retailers. The revised price, which ex- ends until September 1, mings the distributor in line vith rivals including Pinna- 

help shops n requests more quick- r as well as keep up stocks in slack trading period. Leese says the new price 

TBD's distribution service to nore than 15,000 independent etailers nationwide repre- ents around 40% of its busi- 

Emap sees profits rise 
Publisher Emap is poised for another round of acquisitions in print and radio after launching a £77.9ra rights 

The group, which took a con- trolling stake in London dance music station Kiss FM in De- cember, announced the issue as it published its 1992 results. 

Following a strong second half recovery, Emap reported a 9% rise in pre-tax profits for the year to March 28 to £27.1m on turnover of £269.4m. Chief executive Robin Mil- ler says the group, which pub- lishes music titles Smash Hits, Q, Kerrang!, Raw and Select, 

aims to take advantage of any opportunities to expand its radio and magazine business. Over the past 12 months Emap has spent £17m on launching 20 consumer maga- zines, four business titles and seven exhibitions. In the last three years the group has spent £121m on acquisitions. 

Melior heads 
debate line-up 
Heritage Minister David Mel- ior leads a heavyweight line up of speakers on the future of broadcasting at the 1992 Radio Academy Festival. Melior and out-going BBC director general Michael Checkland will analyse the corporation's future as it ap- proaches the 1996 renewal of its charter. And recently appointed Classic FM controller Michael Bukht will dicuss the plans for the UK's first INR station. The festival runs on July 14 and 15 at the Birmingham In- ternational Convention Centre. Details are available from 071-839 1461. 
^oSidays m the 
son for iordoff 
Sunch bidders 
Bidders at the 17th Nordoff- Robbins Music Therapy char- ity lunch on June 26 will have four chances to compete for ex- penses-paid holidays abroad. In addition to the free con- cert shoot and Music Week front page already announced, they will be able to make of- fers for 10 other lots to be auc- tioned by Dave Dee. The final line-up comprises: a three-day trip to New York or Los Angeles, including tickets to see Elton John in concert; a week for 10-12 people in Lord Linley's villa in Mustique: three nights in Los Angeles, including dinner with Dudley Moore; a week in Hong Kong; a Robert Johnson- style National guitar; a hand- made Spanish guitar and foot- ball signed by Rod Stewart; a cricket lesson with Ian Bot- ham; a speaking part in Mich- ael Winner's next film; an 180- CD complete Mozart Edition; and sponsorship of a race at Newbury in September. A record 874 guests are to set to attend this year's lunch. Last year the auction raised £250,000. 
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NEWSFILE 
NEWS 

M to relay Musk Day concerts 
Independent radio will cele- brate the Government-spon- sored National Music Day with a two-hour show broad- cast live from three separate concerts tied in to the June 28 

The programme, which will go out on up to 45 stations across the country, is being produced by MCM Networking 

and funded by the day's main sponsor, Coca-Cola. It will come live from Ham- mersmith Odeon, where Mick dagger is heading a blues night with Ronnie Wood, the Charlie Watts quintet and Gary Moore, as well as the ANC 80th anniversary cel- ebrations at Brixton Academy headlined by Tracey Chap- 

be fixed. Doug Adamson, European director of MCM, says: "This is independent radio finally showing it can do at least as well — and better — than the BBC can," he says. The signals will be fed back to Capital Radio's head- quarters in London, where the 

programme will be mixed by MCM, says Adamson. Links will be provided by reports from earlier in the day, mak- ing up a National Music Day special. The event's official station. Radio Two, has cleared its schedules for 15 continuous hours of broadcasting on the day featuring 35 presenters. 

Boots returns 
to press ads in 
new campaign 
Boots is planning a return to black and white press adver- tising in a bid to raise its pro- file as a music and video outlet and to challenge WH Smith and Woolworth head on for the family music market. Apart from special Christ- mas promotions, the last lime Boots ran advertising for its Sound and Vision division was more than three years ago, says sales buyer Steve Reynolds. Record companies will be presented with the new art- work, produced in conjunction with advertising agency CDP. ir the next fortnight. The co-op c 

signed ad lay-out which can be adapted for different titles. Marketing services man- ager for Sound Vision Steve Cherton says Boots needs to work harder than chains such as Woolworth — which de- s with m video at the front of the ground floor — because its Sound and Vision departments are gen- erally on the first floor. 

Ministers salute 

music's key rofe 
Two government ministers gave official backing to the UK record industry in front of 120 delegates at last week's IFPI annual council meeting in London. The support was welcomed by the BPI, coming weeks after the Labour Party turned on the industry by launching a campaign on CD pricing. Parliamentary under secre- tary at the National Heritage ministry Robert Key and Ed- ward Leigh, under secretary for technology at the Depart- ment of Trade and Industry, both backed the industry's  ) British life. 

Key: backing music 
Key told the meeting on Wednesday: 'The pop industry 

like Live Aid". Although neither Key nor Leigh would be drawn on pol- icy matters. Key said the DTI will continue to hold responsi- bility for copyright and techni- cal matters. The National Heritage ministry will have a closer relationship with the in- dustry. giving it a direct link to the cabinet and access to lobbying the DTI. "This is a new situation be- cause now you have a minister responsible for music and arts. Before he was responsible for something bigger and grander. 

Geldof plans morning pop 
Channel Four is set to expand early mt its musical coverage with the launches award of its £10m breakfast Execul TV contract to the company set up by Bob Geldof and the launch of two new music series i the si 

September, producer Charlie says The Big Break- st will offer a "variable regu- r music slot", which may in- )lve live performances. Meanwhile the channel's schedules, announced two-hour last week, include t 

one-off programmes. Mojo Working, a 13-par series to be launched on Juni 24, will offer documentaries oi the roots of popular music Meanwhile Extreme East wil screen seven half-hour film: on East European must youth culture from July 

BMG Records has increased the price of its deluxe CD albums to £8.14 to establish a w/t price differential between standard and deluxe releases, says chairman John Preston. 
Sony Music Entertainment (UK) chairman and chief executive Paul Russell has joined Maurice Oberstein, LG Wood and John Deacon as a board member of the Brits Trust. 

>^ 'ds following his signing of a long-term deal with the label will be Tubular Bells 11. The work will be premiered al'a charity concert at Edinburgh Castle on September 4 which will be broadcast on BBC2. 
Paul Falzon has been appointed senior A&R manager at Arcade Records, He previously held the position of music buyer at EUK. 
Jazz label GRP is mounting its first sales and marketing campaign to celebrate its 10th anniversary this month. The campaign includes GRP and subsidiary labels Impulse and American Decca. 
University College Salford is holding five-day Megaclasses on the music industry for 16-18- year-olds from August 10-14 
Nick Kounoupias has joined MCPS from solicitors Turner Kenneth Brown to head the society's legal affairs department. 
Album sleeve design and TV commercials company Peacock Marketing & Design has. installed a Scitex system including paintbox and repro functions as part of its expansion programme. 
Cost cutting and improved advertising revenue boosted independent radio group GWR's interim profits from £32,509 last year to £254,984 in the six months to March. 

Factory 

THE ADVENTURE 

BABIES 

THE ALBUM - LAUGH 

THE SINGLE-BARKING MAD 

UT NOW FOR THE SUMMER OF '92 

MUSIC WEEK 20 JUNE 1992 5 



LETTERS 

SHJ will hit rich seam 
While I'm delighted that you had fun at your Lionel Richie gig (Comment, June 6), I was somewhat dismayed by your comments with regards to SL2 and Shut Up And Dance. To imply that these young, homegrown talents are re- sponsible for the currently de- pressed album market seems somewhat impatient — On a Ragga Tip is only SL2's second 

est desire for them (alongside our other young, British acts such as The Prodigy and Nu- Matic) is to eventually break albums. We are more than aware of the long-term dangers of the compilation market, and are gradually attempting to devel- op raw British talent into the sort of album acts who might give the business its desper- 

not be offered encouragement and plaudits, rather than hav- ing our acts used as a scape- goat for the industry's prob- lems? Admittedly there has been no number one artist album to emerge from the rave scene yet — this perhaps looks as unlikely now as a string of Top five rave singles would have looked a couple of years ago. j 

will become an album act on a sales par with Lionel richie, but it seems somewhat absurd for the virtues of middle-aged, American MOR to be extolled at the expense of genuinely ex- citing and successful British 
Richard Russell A&R manager XL Recordings, 17-19 Alma Road 

New acts on 
cutting edge 
As a publishing A&R man- ager, I can only agree that the industry could do with a few more Lionel Richies (M\V, June 6). However, it is not the role of Music Week to comment on which acts should or shouldn't 

, Whether SL2 go on i ,large amounts of albur mains to be seen. But despil 
> sell 

A&R staff lay 
down gauntlet 
l feel it is a totally unjustified generalisation to say that A&R staff are inefficient and technically ignorant (Studios slam labels' A&R staff, MW, June 6). As A&R co-ordinator of WEA Records, I have eight- 

Milipl© deals put 

squeeze on indies 

-i economic climate, they have contributed to selling massive quantities of compilation al- 
The industry needs class songwriters, but we would slide into a melange of bland- ness if we were to .lose the vi- tal cutting edge that acts like SL2 provide. Dave Wibberley Momentum Music 17-19 Alma Road London SW18 

perience in both New York and London and have to answer to senior personnel, managers and artists when presented with bills from stu- 
amount we were quoted. In a lot of cases, artists use a lot more time than their daily lockout rate, eat and drink, and use phones and cabs without realising that there are charges for all of these things. We try and make allowances for some of them but when the 

I am writing with reference to has a lot to do with the record tailer — whether it be Woolies the ongoing campaign by Jack companies' attitude to us. Yes, or an indie — is having a good Hughes of The Independent on they are quick to say how time." Sunday. much they need us and that no They say they treat all re- 1 realise that in the past you new product would be broken tailers the same way as they have commented with con- if we weren't here. However, are not there to negotiate tempt at the way that this at the same time, they are terms or conditions, newspaper has continued its kicking us in the teeth with I put it to Bard that they let cause for cheaper CDs. It is ob- their deals with the multiples, all their members be consider- vious from your comments in I have always been on the ed when it comes to investigat- the past that you are not pre- side of Bob Lewis and Bard in ing the deals that some of their pared to listen to the many in- the past. Now I am convinced members get. dependent retailers who are that Bard is just a toothless ti- Paul Assirati behind the campaign. ger when it comes to looking Proprietor, See These . . . Let's face it, there are not after its members in light of 12a Pottergate that many indies left and this his comments "no record re- Norwich 

Copyright law 
is not a 'gag' 
I really must take issue with your trite assumption that "copyright law is being used as a gag . , . (MW, May 30). The purpose of the copyright law is for the copyright owner to be able to control the right to copy, whether this be to do with photocopying in a public library or the sampling of the bills come in, they're almost invariably over budget and it's up to us to explain why there's nothing left in the coffers. Perhaps, instead of com- plaining, most studio man- agers should spend a week as an A&R co-ordinator. They they'd soon see how the shoe fits on the other foot! Robyn Machesney A&R Co-ordinator WEA Records 28 Kensington Church Street London W8 

Eurmnsion on song 
For years this country — and no doubt have forced some of will spawn an act as successful the UK music business in par- these critics to eat their words. as Abba on each occasion, but ticular — has adopted a rare The 1988 winner from Swit- with 800m viewers this year contempt for the Eurovision zerland, Ne Parlez Pas Son its potential exposure value to Song Contest and, indeed, the Moi, was passed over for UK new talent is without parallel. European music scene. release. Celine Dion has since Tim Spencer The emergence of successful gone on to US success. 24 Amhurst Road European acts in the past No one is suggesting that Hackney couple of years, however, will every Eurovision Song contest London E8 

owner's works. If you take away that right, there is no basis upon which the entitlement to royalty pay- ment could be established. It may well be that the Stones were inspired by R&B music from the States, but even if they did copy an old drum pattern or guitar riff, they certainly never had the need to sample them. Peter Knight Jr Global Music 171 Southgate Road London N1 

MAX BUSINESS. MIN ORDER 
TBD's minimum order value now only £50 for the whole of the Summer.* 

At TBD we have always believed in providing the maximum level of service to our customers and as part of that service we want to help you to maximise your product range at the minimum of risk. So, for a limited period you'll find our minimum order value is down by £25, leaving you free to order smaller amounts of stock as and when you need them, making full use of our proven following day delivery service. "Offer runs until Stsl August 1992. 
1> 24 Dfuvtnr ► 40 

j Terry Blood Diitribution, Unit One, Bosey 
r- ► UKs ► NEW =s ► THE NO.! DISTRIBUTOR IN HOME ENTERTAINMENT. ole Budneu Perk, Newcnll.-und.r-lyme, Sluffordshlre. 5T5 701 Telesol.s: (07821 566511 40 lines, Administration; (07821 566566, Fox' 107821 56540(1 T.I Wm pionn r 
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J* Z ★ Listen to JAZZ FM 102.2 the 20th & 21st June to win a copy of CLASSIC JAZZ-FUNK VOL 3 or a trip for 2 ★ ★ for 2 WEEKS SN BARBADOS courtesy of Tropical Places. See 1TV Oracle p359 for other holiday details ★ 

Classic Jazz-Funk vol3 

DAVID BENDETH Feel The Real 
AL Di MEDIA - Roller Jubilee 
HERBIE HANCOCK Saturday Night 
DONALD BYRD - Love Has Come Around 
RAMSEY LEWIS - Spring High 

BOB JAMES-Westchester Lady 
KOOL & THE GANG - Summer Madness 
RAMSEY LEWIS AND EARTH, WIND & FIRE Sun Goddess 
STEVE KHAN - Darlin' Darlin' Baby 
AQUARIAN DREAM You 're A Star 
LENNY WHITE-Best Of Friends 

Compiled with Love, Designed for Life. A Beechwood Music Company. Distributed by The Total Record Company via BMG (UK) Ltd. Order thru' BMG Telesales. Shipping from 
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MARKET PREVIEW 

Albums 
In a world where TV compilations of oldies largely consist of the same high-profile hits selected from a well-thumbed copy of British Hit Singles, it's clear that Dino takes more 
assembling its thematic collections. Its latest offering, Let's Talk About Love, focuses on the more melodic and relaxed end of the rap spectrum. Sure it's got its share of big hits, but the real delights are tracks like The Rain by Oran Juice Jones and the exceptional new On A Sunday Afternoon by A Lighter Shade Of Brown. Due shortly as a single on Dino's Hype label, it's got all the ingredients needed to be a summer hit. His last two albums (The 

Very Best Of and Sleeping With The Past) both reached number one, and the title track of his new album is already a substantial hit, so you don't have to be a Mastermind to predict that Elton John's The One is going to be a major success. The good news is that it's also a damn fine album. Stepping back into the timewarp, the recent spate of punk compilations seems to have dried up, at least temporarily, as everybody looks for the next back catalogue bonanza. Sony may just have read the runes correctly, with its exceptional compilation The Boys Are Back In Town neatly juxtaposing lightweight glitter and more substantial closely related rock nuggets from the early Seventies. Includes tracks by the Sweet, Slade, BTO, Thin Lizzy, Roxy Music and Mott The Hoople's All The Young Dudes, which is also 

RED HOT & DANCE (Columbia). Successor to the Porter- penned Red Hot & Blue AIDS-benefit album is a powerful and stylish dance compilation, with Seal's Crazy, Sabrina Johnston's Peace and Crystal Waters' Gypsy Woman all radically re-interpreted by the globe's grooviest mixmasters, while the presence of previously unreleased George Michael tracks is a bonus. 
Singles 
It's breathy, it's less than perfect technically, and it's another remake — but Mariah Carey's revamp of the Jackson 5's I'll Be There should be massive. It's actually a duet (with the uncredited Troy Lorenz) 

m 

Joe Public: jack su 
Unplugged series — underlines its melodic strength. A major hit, too, will be Dannii Minogue's foray into Jackson territory, Show You The Way To Go. Not released until next month, it's a track from the upcoming NME 40th birthday album. Thanks largely to the patronage of Michael Jackson, Britain is finally learning to appreciate jack swing, and one of the prime contenders to happen along in his wake is Live And 

Learn by Joe Public. Fashionably fusing a friendly rap with an instand hooky chorus, this R&B flavoured anthem is a cert. The delicate and deft touch demonstrated on her last single have set up Vanessa William's Just For Tonight. Unfortunately, though it operates in similar territory to Save The Best For Last, it is a somewhat leaden and over- produced track, which will disappoint many. 
SOPHIE B HAWKINS: Damn I Wish I Was Your Lover. (Columbia). Brooklyn babe's self-penned multi-textured and multi-format debut is a compelling confection. Soulfully shuffling and coyly chiming, it's armed with a killer hook, and knows it. A curious early fade threatens, before Sophie builds it up again. Alan Jones 

After his successful work with The Sounds Of Blackness, CJ Mackintosh seems to be the fa- voured remixer for giving a UK feel to gospel influenced tunes from the US. He has done a great job on Sabrina Johnston's I Wanna Sing (East West), a lovely uplifting track that should make up for the disappointing chart per- formance of Friendship. He has also worked wonders on the spiritual Hold Your Head Up High from the new US vo- cal quartet 4 Love (Union City Recording UCRT5). Essex-based Sunscream de- serve to have a hit with their third Sony Soho Square single. Love U More is catchy song which first saw light of day a year ago on white label and now arrives with remixes from Farley/Heller, The Band Of Gypsies and Slam. Other homegrown product to watch out for includes the innovative spaced out Once Upon A Dancefioor by Planet X (ffrr FX166); the classy garage sound of Pleasure And Pain by So Damn Tuff (East West); and We Got It All by Juliette James (Pulse 8 12LOSE26), a breezy happy house tune. As for rave singles, the pick of the crop are; Come On by DJ Seduction (ffrreedom TABX 111), a chartbound crowd-pleasing hardcore track which also includes a complete reconstruction of Hardcore Heaven; Take It by Alex Lee (React 12BACT7) an upbeat tuneful Italian favourite; The Wobbler by Xenophobia (Kickin' Records KICK20), a crazy high-speed hardcore workout; and the Mental Eclipse MP from Wishdokta introducing Mental Col- lapse (Kickin Records KICK16MP), which bring to- 
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JOEY NEGRO: Enter You Fantasy EP (Ten Records): Dave Lee dishes up four tasty disco extravaganzas on this value for money EP, which should have no trouble match- ing the Top 40 success of his Do What You Feel. Love Fan- tasy is the lead track, but Get Up, Enter Your Mind and Everybody are just as impres- sive. AndyBeevers 

The singular success of TV Crimes augurs well for a re- vitalised Black Sabbath. The new album Dehumanizer (IRS Records), out this week, prom- ises an equally lively chart 
Chicago band Trouble have quality stamped all over their debut album Manic Frustra- tion (Def America). WASP, that creature of the canny Blackie Lawless, breathe new vigour into that most moribund of musical con- ventions — the rock opera. The Crimson Idol (Parlophone) is best described as a modern, metal Tommy and undoubted- ly looks to The Who milestone for inspiration. The band's scheduled appearance at this 

year's Monsters Of Rock show will boost interest. Megadeth's new single, Symphony Of Destruction (Capitol/Parlophone) comes in a sufficient number of formats and contains enough live tracks (including Peace Sells) to ensure it a chart run. The 12-inch and CD feature the unreleased Breakpoint and Go To Hell. An album is expected "early this summer", according to the label. A&M's Gun are still seek- ing a single to match the suc- cess of Taking On The World, Perhaps Welcome To The Real World may do just that. The band's place on the current Def Leppard tour enhances then- chances considerably. 
FAITH NO MORE: Angel Dust (Slash/London). Boldly refusing to play safe by releas- ing a "son of The Real Thing, FNM have instead sired a bas- tard melange of styles by way of follow-up. Brash, provoca- tive and certainly unpredict- able, Angel Dust will win as many new fans as it will con- found those who bought Epic. Andrew Martin 

Pianist/conductor Daniel Barenboim is to take a cen- tral role in Warner's plans for Teldec and the newly-acquired Erato label. For Teldec he begins the sec- ond part of his Mozart piano concerto cycle with the Berlin Philharmonic with an album coupling the Jeunehomme concerto and No 17, and the award-winning four-disc box of late concertos issued last year is now appearing as single discs, one album coup- ling Nos 20 and 21, another 

Nos 22 and 23. Barenboim has also signed long-term exclusive contracts with Erato and Teldec, the French label issuing a Ravel disc with the Chicago Sym- phony Orchestra in the au- tumn, to be followed by Brahm's German Requiem, Richard Strauss's Alpine Sym- phony, Schubert piano Im- promptus, a cycle of Brahms symphonies, the Verdi Requiem and much else. Teldec's plans include the issue on CD and laser disc of Barenboim's Bayreuth Ring cycle and a Bruckner cycle with the Berlin Philharmonic. Erato has also launched the first two discs of a new cycle of Bach's organ works played by Marie-Claire Alain on the 1714-vintage Silbermann or- gan of Freiburg Cathedral. Pickwick's Allegro early music label makes its most ambitious issue yet with Bach's St John Passion in a two-disc box. Musicologist Andreas Ki •oper directs Czechoslovak forces in a star- tlingly different performance, lightning tempos and strong articulation bound to cause a critical furore. 
On Wings Of Song: Felicity Lott (soprano), Ann Murray (mezzo), Graham Johnson (piano). EMI. The second disc of duets from the two divas is again a delight, their feisty version of the Cat Duet is a show-stopper, but the Purcell and French songs are equally stunning. Phil Sommerich 

odd records, which means there's no better place to start than that strange pair of cult heroes Joe Meek and Captain Beefhcart, From Line come= 

Vol 2 of the Joe Meek Story (TRCD 901082), which fea- tures the poppiest of his pro- ductions, and from Sequel there's The Alternative Cap- tain Beefheart (NEXCD 215) on which the Captain's stay at Buddah is fleshed out (rather than phased out). The result is a must for collectors. Even better is Rocking At The Star Club (Columbia 4689502) which captures The Beatles live in Hamburg, but in 1962, after they'd signed with EMI. The sound quality is only so-so but the set catches them at that magical moment between becoming writers (there's an early version of I Saw Her Standing There) and energetic recyclers of the glor- ies of rock'n'roll. Lots of fun, but of more collectorly interest, is What About Us (NEXCD 204) a 25- track collection of Merseybeat nuggets from the Pye archives. Similarly collectable is the Paul McCartney produced al- bum of his brother Mike, McGear (SEECD 339) which neatly blends Scaffold humour with Beatles lyricism. George Jones features on two fascinating outings, Dancetown USA (CDCHM 156), a live album from 1965 which captures Jones at his prime, and My Very Special Guests (Epic 4714112) from 1979 on which he duets with the likes of Elvis Costello, Willie Nelson and Linda Ronstadt. 
VARIOUS ARTISTS: Sh This Disco (RCD 00210). 1 naff title, notwithstandi: this sampler of the delights the Ryko label, featuring I likes of Jerry Jeff Walk Devo, King Sunny Ade a John & Mary, is truly fim Phil Har 
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