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Rig its rivals in peace bid 
An llth-hour settlement be- tween .the PPL and Associ- ation of Independent Radio Companies is emerging days before the start of the two groups' historic tribunal battle. The possible deal in place of the lengthy Copyright Tribu- nal hearing, due to start on June 29, mirrors the run-up to the MCPS-BPI tribunal last September. Failure to reach agreement on that occasion led 

to a three-week hearing cost- ing more than £5m. The PPL is understood to be considering an A1RC offer. One senior PPL source con- firms, "There is strong reason to believe a settlement will be reached." Capital Radio chairman Richard Eyre, regarded as a moderating force in the radio body, denies that he has al- ready tabled an offer. But he 

says, "I hope very much we won't get to the tribunal stage at all. We should be masters of our own destiny." PPL board member and PolyGram UK chairman Maurice Oberstein adds, "I share with him the same 
Despite indications that a settlement is close, AIRC di- rector Brian West says, "The two sides are poles apart. 

There is always room to talk but it would take a very sig- nificant move by the PPL for us to consider a settlement." If the case does come before the tribunal it is likely to run for a month. Among the witnesses due to 
AffiCare: PPlTchairman John Brooks; PPL managing direc- tor John Love; IFP1 president David Fine; EMI UK ceo Rup- 

ert Perry; Sony Music UK chairman Paul Russell; and Beggars Banquet MD Martin Mills. AIRC witnesses appearing include: AIRC chairman Stu- art Francis; AIRC director Brian West and copyright chairman James on; Clarion Media Eur- Charles Levison; consul- Barlo Beckerleg; and Jeremy Bardie. 

HOPS boss axes Lowde 
MCPS company secretary Keith Lowde has been sacked after 14 years following "dis- agreements" with chief execu- tive Frans de Wit, The society, owned by the Music Publishers Association, is reeling from the news which was announced to staff on Wednesday, In a statement, de Wit told them: "There were differences of opinion between Keith and myself which have proved to be irreconcilable." It is understood that de Wit, who was unavailable for com- ment. took the decision to dis- miss Lowde with the backing of the MCPS board. 

Lowde: shock dismissal 
De Wit was recruited from ASCAP 11 months ago in a move to overhaul the com- pany. The publisher directors had pushed for a more busi- ness-like approach after the 1988 Copyright Act forced the MCPS to reform its collection systems. 

An MCPS director told MW, "The board has appointed a chief executive because we want change. We don't want things run in the way they have been for the last 14 y A member of staff says, "Keith did nothing wrong. He was quite a bristly character but was also one of the best business brains we had," Lowde, who was not avail- able for comment, joined MCPS as company secretary and financial controller in 1978. He co-ordinated its tri- bunal battle with the BPI last year, after dropping his role as financial controller in July. 

UK 'academy' set to roll 
The UK music industry is to receive its own "academy" modelled on the US body which selects the winners of the Oscar film awards. The plan, to be unveiled this week, is the brainchild of Steve Smith, the man who brought Tower Records to the UK eight years ago. The Academy of Recording Arts and Sciences already has a board of governors which in- cludes China Records chair- man Derek Green, lawyer John Kennedy, Radio Three controller Nicholas Kenyon, Bard chairman Brian McLaughlin and EMI Music 

MD Peter Reichardt. The aim of the non-profit-1 making body will be to elect/ members to a British Music/; Hall Of Fame tourist attrac 1) 

tion due to open next June in London's Piccadilly Circus. The academy board will oversee the donation of a quar- ter of the profits to charities including Nordoff-Robbins Music Therapy and the BPI's Brit Trust. Smith will open up free membership of the academy to anyone with 10 years industry experience or involvement in three albums "of note" at an official launch this 
The deadline for the first I Hall of Fame votes is August 9. The membership faxline is: 071-731 5307. 

Labour backs off CD debate 
The Labour Party is bidding to retain the support of the music industry by calling for govern- ment action to protect copy- rights and boost exports. The move comes as the party appears to be cooling its drive to launch a cheaper CDs cam- paign. A press launch for the push scheduled for last week 

was postponed. The climbdown follows a meeting last week between BMG chairman John Preston, Labour's consumer spokesman Nigel Griffiths and trade and industry spokesman Gordon Brown. Preston voiced indus- try concerns over the proposed campaign. 
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GB*MC*LP-RELEASED 29th J¥HI 
14 CLASSIC SOUGS + 2 MEW OHES » 

THE KiHG OF EOCK'M' EOLL 
WHEM LOVE BEEAKS DOWH 

THE SOXTHD OF CEYIHG # 
FAROH YOOHG 

GAEHiVAL 2000 
GOODBYE LWCILLE ^ 1 (JOHHHY JOHHHY) 

CEXTEl. 
I EEMEMBEE THAT 

CAES AHD GIEIS 
WE LET THE STAES GO 

LIFE OF SUEPEISES 
APPETITE 

IF YOU DOH T LOVE ME * 
WILD HOESES 

HEY MAHUATTAH ! 
ALL THE WORLD LOVES LOVERS 

■ TV" 
mpaign begins 29tH June in Tyne Tees, STV, Border, Grampian 
campaign begins 29th June in London, Granada, Yorkshire 

RADIO ★ 2 week campaign I Ins 6th July In Tyne Tees ai 
, PRESS 

n in Q, Vox, Sky, NME, Melody Maker, The Independent, 
The Guardian, Time Out 

★ National poster site campaign ★ London Underground poster sites 
* National instore and'window displays 

■ PROMOTIOH - Interviews to run on Radio 1 Saturday Sequence, Nicky Campbell 
ILR album specials to run around release 

★ Press - features to run in Vox, NME, The Observer, 
TheSunday Independent, Rock CD \ 

ORDER FROM SONY MUSIC OPERATIONS • TEL: 0296 395151 COLUMBIA • 471686 2/4/1 



COMMENT NEWS DESK: 071-620 3636 NEWS 

Sgt Pepper ipifes new Beatlem^iiii 
The Beatles' Sgt Pepper album has marked its 25th anniver- sary by leading an invasion of the group's back catalogue into the Top 75. Following London Weekend Television's South Bank Show special on the ground breaking album, mid-week sales would have given it a number four entry in the 

And earlier Beatles Albums, 

A Hard Day's Night and Help! are both expected to chart this week following the TV screen- ing of the films of the same titles. Paul McCartney's 50th birthday also prompted wide- spread editorial coverage of the Beatles and Beatles relat- ed product last week. Barry McCann, EMTs gen- eral manager of strategic mar- keting, says, "Although radio 

celebrated the Pepper sary on the day — June I — it was the delayed TV pro- gramme two weeks later that had the greater effect." EMI followed up last Sun- day's TV programme with some press ads, though McCann says the sympathe- tic editorial coverage meant there was little need to mount a large advertising campaign. 
ice-T attacks 
censorslifp as 
NMS kicks of 
A threatened ban on the lease of all Time Warner prod- uct in the US dominated the opening of the New Music Seminar in New York on 

02 underpin new 

era for Pcl/Gra 
Redmond. Police have called for the boycott of all Time Warner product, including the new blockbuster movie Batman Re- turns, in protest at Warner Music's release of the Ice-T song, Cop Killer. The song includes the lyrics "Die, Die, Die, Pig, Die/Fuck the police .. . I'm a muthafuckin' copkiller". Ice-T used his keynote speech at the opening session of the NMS on Thursday to make a rousing attack on what he described as censorship. He received overwhelming sup- port from the NMS delegates. The album from which Cop 

PolyGram's signing of U2 to a | £Tf)m puhlishinv deal for the world outside the UK, Eire and Japan marks the begin- 1 ning of a new strategy for the 1 company. | The Philips-controlled ma- jor, which has historically 1 avoided big money signings, is 1 expected to announce a pub- lishing deal with another first division act today (June 22). PolyGram International Music Publishing chief execu- tive David Hockman, who put together the U2 deal, says: "This really is a very signifi- cant deal for PolyGram. Hitherto, we have focused our resources on catalogue acqui- 

W§M 
M ~i VBlfe: V#l' gfl 1 

Killer is taken, Body Count, was released in the UK in 

Four more jobs 

sition and talent develop- 
It is understood that the ' deal was sealed several weeks ago, but that U2 had to final- i ise details with its current 1 

Signing on: (back row from Icfli Adam Clayton iU2). Paul McGuinness (UZ's manager), David Hockman (PolyGram) with U2's The Edge and Bono front row 
ninistered by PolyGram in of money, David is very pleas- Re UK and they record for the ed. I'm glad he is, because we 

go as Virgin whose agreement runs out at i the end of the year. irds worldwide. McGuinness believes Poly- Hockman refuses to confu-m Gram's fully computerised sys- 
trims down retail 
Virgin Retail Europe has laid off four staff in a restructuring of its London-based marketing services department. European marketing man- 

The new deal, which begins 1 on January 1 1993 and expires ( after U2's next three albums, ! covers all the songs the band 1 has ever written. It extends a | worldwide union with Poly- Gram: the band's Blue Moun- 1 tain publishing company is ad- ( 

:he value of the deal, which is tern — set up when it returned istimated at a world record to publishing in October 1986 ElOm, but says it is not a bid — has made it exceptionally io buy market share. "It will efficient, PolyGram formed oay for itself," he says. the new company after sel- U2 manager Paul ling the Chappell and Inter- McGuinness says: "For some- song divisions to Warner in me who has just paid out a lot 1984. 
terior designer Vicky Powell and two administrative staff were laid off last Monday (June 15). Max d'Achille, the department's only remaining member, will continue to over- see its activities, reporting to European operations director Charles Mclntyre. A Virgin spokesperson says the redundancies are part of a 

iew charts faee more delays 
Decisions on both the new in- distributed chart with a genre couple of weeks at the most," dependent chart and the overlay last month, the first he adds, breakers chart were deferred set of tests produced^an overtly Hitches over the breakers by the Chart Supervisory "rock orientated" table. The chart are no nearer resolution, Committee last week to allow committee ordered a further however. Retailers' concerns further investigation. three weeks of tests to allow over stocking problems are 

pany's five European megastores to develop their own full-time marketing de- partments. Virgin Retail Eur- ope managing director. Alas- tair Kerr was unavailable for comment. 

director Martin Mills says the 1 indie chart has been allowed another three weeks of tests to ( be sure of getting the final for- 1 
After the chart supervisory \ 

oroader definition. organisation Bard and the But the resulting chart was BP1. The future of the too close to the old distribu- breakers chart, a rundown Lion-based format, says Mills, of climbers from outside the and further tests are now Top 40, will be discussed underway. "I don't think it's at the next CSC meeting on joing to take more than a July 22. 

■- 

It must be a dull chore for venues to fill in song logs for the PRS, but those who can't be bothered to do it are denying some writers valuable income. The PRS may yet decide not to take action against the offenders, but it's good to see it showing its teeth now it has to spend an extra £500,000 a year on its improved system. When PRS cheques plop on the mat they are no longer the happy surprise they may once have been. To songwriters, they are crucial income, worth fighting for. Those venues which fail to recognise the importance of their PRS fees being distributed to their rightful owners must be brought into line. Maybe they'll get the message without the need for legal action. 
On both sides of the Atlantic, censorship is shoving its ugly great nose back into the record industry. Over in New York, the Now Music Seminar is buzzing with talk of the police backlash against the Ice-T song Cop Killer. In the UK, HM Customs have dragged up a nineteenth century act to try to halt the importation of an album by a Swedish death metal act. It's easy to see how offence could be caused by all the records in question, but the industry must stand firm against such attempts to single it out for action when far from squeaky-clean films, TV programmes and books pass by virtually un-noticed. The people at Plastic Head can't sec what all the fuss is about: the offending lyrics have no basis in reality, they say. Let's hope it is down to no more than a couple of over- zealous customs officers, and not the start of another NWA-stylo censorship battle. 

If  
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•e to admit, I was extremely surprised to hear the PRS is considering a plan to introduce an annual fee 
members. I have always supposed the PRS to be a non-profit organisation which exists for the benefit of its members (both publishers and writers). Rs job should be to collect money from broadcasters and others and pay it to us — not for us to pay it. Obviously the number of staff required to perform this task is considerable, but then so are the 
already incurred. Presumably all these costs are recovered "off the top" of members' income and, therefore, high-earning members are contributing more than those who are less fortunate. That's fine by me, but if Paul McCartney of Soho Square was required to pay the same annual fee as Eric Posner of Stratford East, most writers would see it as the unsuccessful writers subsidising the successful rather than the reverse, as claimed by Michael Freegard. WeatBASCA are constantly being made aware of our members' problems with incorrect PRS statements, long delays in dealing with the resulting enquiries and so 
""PRS collects well over £100m a year and retains a massive 19% for administration (PRS yearbook 92/93). Surely it should find ways of reducing its costs, perhaps by re-locating, improving its information technology system, sharing (or marketing) its database and generally improving efficiency. To charge songwriters an annual fee on top of already excessive administration costs would be an unjust and wholly inefficient way to deal with its financial problems. Guy Fletcher is chairman of BASCA, the UK songwriters 

NEWS 

MU agrees to cover CDs 
The BBC covermounted CD with each issue of its new classical maga- zine thanks to a ground-break- ing deal with the Musicians' Union secured last year, writes Phil Sommerich. The discs, initiated by new Radio Three controller Nicho- las Kenyon for The BBC Music Magazine, will contain both archive and modern perform- by the corpor- 

ation, mercially una vailable. The 59 to 70 minutes of mu- sic will feature complete works rather than excerpts, with magazine subscribers having the option of getting the re- 
"There will be material that collectors would give their eye- teeth to get hold of," says a BBC spokesman. Stan Martin, the MU's as- 

  jt general r - in return for a "substantial" increase in players' fees, the union agreed to allow record- ing rights of some perform- ances by the six BBC or- chestras to be exploited at no extra cost. The limit for each orchestra is 12 studio sessions and eight public concert recordings. The MU agreed to include a number of recordings retro- 

spectively in the "dual pur- pose" session agreement for the covermounted CDs. Heather Aylott, the maga- zine's publisher, refuses to elaborate on the scheme before its press launch on June 29. No cover price has yet been announced for the title, which will have an initial print run of 150,000. It launches with possible cross-promotion on Radio Three in September. 

Court 

metal 
An obscenity case with impli- cations for the future of heavy metal music in the UK is due to be heard in Great Yarmouth magistrates court next month. The hearing, set to start on July 29, follows the seizure by HM Customs officials of al- bums by five death metal acts last October. The material, all on German label Nuclear Blast, was being imported by Oxford-based company Plastic Head Music Distribution. All 5,000 units held were re- turned after three months with the exception of copies of Dismember's Skin Her Alive single and Like An Ever- flowing Stream album. Customs and Excise is now challenging the lyrical content of three songs — Skin Her Alive, Dismembered and Bleed For Me — under the 1876 Customs Act, which pre- vents the import of material 

case to put 

in the dock 

Beatty: 'blatant censorship' 
deemed to be obscene. Last year's NWA case, in which Island Records defeated a court order seeking to de- stroy copies of the rap group's Efil4Zaggin album, was brought under the Obscene Publications Act. Ironically, Dismember's al- bum, which was first released at the start of 1991, remained available in the UK after last October's seizure since Re- volver/Pinnacle were able to 

continue importing it through a separate distribution deal with Nuclear Blast. Plastic Head director Steve Beatty claims that the case amounts to "blatant censor- ship". He says, "If the Customs win this then the whole heavy metal scene in the UK is in danger." Customs solicitors declined 
Plastic Head is likely to ar- gue that Dismember's lyrics are not obscene, and are much tamer than books and films readily available in this coun- try, And banning the records' entry into the UK breaks European law since the songs are already available here. Among the witnesses to be called by the distributor will be Dismember lyricist Fred Estby plus Nuclear Blast pro- duction and sales manager Martin Purr. 

HERVY 
MEIRli 

IRA salutes 
Unicorn disc 
The Music Retailers Associ- ation named Unicorn- Kanchana's recording of Char- les Ives' Songs as records of the year in its 26th annual awards, writes Phil Sommerich. The 21 awards were chosen by a panel drawn from the MRA's 450 members based on sales, packaging and point of sale material as well as qual- ity, The association represents record, sheet music and instru- 

Among the winners of the 20 musical categories were: Moz- art's Symphonies 40 and 41 (ASV) — symphony; Mozart Piano Concertos 20-27 (Teldec) — concerto; Handel's Messiah (Chandos) — choral; and Liv- erpool Oratorio (EMI) — sleeve design. 

EUS eyes holiday 

spots for Secada 
European campaign for its summer priority artist, former Gloria Estefan collaborator John Secada. The label is promoting his single, Just Another Day, which is released in the UK on June 29, to bars, hotels and nightspots around Europe's re- sorts in a bid to give Secada a summer hit. The single is al- ready at number 13 in the US chart. The push is the first to be overseen by new EM1/EM1 US/SBK divisional MD Jean Francois Cecillon since his ar- rival last month. "The idea is to get the Eng- 

Secada: priority 
lish people who aic uut on non- day to hear it and buy it when they get home," says Cecillon. Secada will be based in the UK for a month from tomor- row (Tuesday), on a promo- tional tour of Europe. Cecillon expects the single to peak after seven weeks, when the debut album is released. 

Heavy Metal: among spin-offs 
Pop books wiSS 
head Gusnoess 
puhlishmg push 
Guinness Publishing is step- ping up its music books oper- ation this autumn with the launch of a four-volume ency- clopaedia and a range of spin- off titles. The move marks a signifi- cant break from its hit singles and albums guides, says pub- lishing MD Mark Cohen. They also push the com- pany's publication schedule to 13 works for this year, twice the previous annual total. The four-volume Guinness Encylopaedia Of Popular Mu- sic, edited by Colin Larkin, contains 10,000 entries on 20th century pop music and is supplemented by a series of Who's-WhS "books. THeTTrst four titles — cover- ing heavy metal, indie, jazz and Sixties music — will be published in October priced £12.99. Another dozen or so titles will follow, probably starting with soul, blues and country 

The main encyclopaedia, from which their text is culled, is out in September priced £195. It is modelled on the Groves guide to classical music and is ultimately intended to fill 20 volumes. The next edition, due in three years time, will contain mgKt volume's, says Colin Lar- 
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Marvin Gaye: four albui 
Poiydor plans 
first SVIotown 
classics drive 
Polydor is launching a cam- paign to support its first re- lease of Motown back cata- logue material since taking over distribution of the label from BMG in January. The initial batch of 30 titles will be released on July 6 and is expected to be followed by another 30 by the end of the year. Polydor aims to have around 250 Motown albums available within 18 months. Label manager Gordon Frewin, who has worked on the classic Detroit label's cata- logue since it was with EMI in 1972, says the campaign is an attempt to recreate the excite- ment Motown generated in the Sixties. "You used to go into a record shop and always find a Mo- 
"We want to encourage retail- ers to do that again." Point of sale material is be- ing designed around the Tarala Motown logo. Ads in specialist music magazines are also planned. The first set is led by eight Stevie Wonder albums. There are four Marvin Gaye titles and seven from the Motown Chartbusters series. Only five of the albums will be full price, the rest being sold to dealers at a mid-price of £5.50 for CD and £2.97 for 

Renegade haSIs 

face Segal threat 
PRS is threatening to take legal action against three venues for failing to co-operate with the rights body's new live performance royalty system. Administration director John Axon says the society is considering the move as a warning to UK venues to log songs at concerts. He says the unnamed 1,500- capacity concert halls are re- fusing to comply with the sys- tem which has caused contro- versy among composers and venues since it came into effect in January. Data from around 550 venues and 20 arts festivals — selected on the basis of capac- ity and the number of concerts held each year — is being used to calculate live royalties, the first of which will be paid in July 1993. But Axon estimates that only 40% of the total pro- 

on: 'reluctant litigant' 
grammes required have been returned. "There has been a very slow take-up," he says. A decision on legal action will be taken soon, he says; PRS says refusal to supply pro- grammes amounts to breach of contract. The ultimate sanc- tion would be to withdraw a venue's PRS licence, although that would amount to robbing writers of income, he adds. "We are reluctant litigants," says Axon. "We are doing this to show the venues we mean 

business, not to impress our members." PRS is expected to receive a stormy reception from its clas- sical composer members over the new live scheme at next month's AGM. The society has been forced to reinstate the Chelmsford Cathedral Festival as a venue after the Composers' Guild claimed it was big enough to qualify. The guild's members com- plain that unknown composers will lose out because small concerts at churches, schools and other venues will now not be logged. Axon says the change has made distribution fairer. Un- der the old scheme PRS pursu- ed logs from all classical con- certs while non-classical per- formances had to gross more than £16,000 before being logged.  

National Music Day to 

yield Columbia single 
Columbia is to release an offi- cial National Music Day single although the song, lead sin- gers and band line-up will not be confirmed until the day. The Sony label will record three songs performed at the massed Carling Sound Session on London's Clapham Com- mon on Sunday, June 28. Organisers are aiming to bring 2,000 singers and musi- cians together to form the world's biggest band. 

The musicians, who include the Wren Orchestra, the Metropolitan Police Band, and various celebrities, will per- form Dancing In The Street, I Heard It Through The Grape- vine and a Little help From My Friends. Columbia will then choose one of the songs as the single. Pete Myers, Columbia's A&R executive in charge of the project, says the perform- ance will be recorded by a mo- 

bile 24-track studio and mixed the next day at Advision stu- dio in Brighton. Promoter Harvey Gold- smith, who chairs the event's steering committee, says an appeal has been made for mu- sicians to learn the three songs and turn up on the day. By Thursday last week 1,548 events had been regis- tered for the National Music Day, covering 65 different types of music\  

Virgin Records is offering a special low dealer price of £4.25 (LP and cassette) and £6,08 (CD) for initial orders of albums by five acts including Loose Ends and The Grid. Deputy managing director Ray Cooper says the scheme, planned with general manager Mark Williams before his recent departure, is intended to push "development acts". 
The Government is considering plans for the construction of a f 100m opera house on London's South Bank reportedly submitted by National Heritage minister David Mellor. 
Warner Classics will ship out 50,000 copies ofits full-price, TV-advertised Erato album The Ultimate Opera Collection in the classical division's biggest launch. 
Sony's Licensed Repertoire Division has signed a distribution deal with The Farm's End Product label. The division will provide full marketing services for the label 
Warner Music Vision is releasing a video single of Prince's new single Sexy MF, released on July 6 priced £4.08, as the song's "obscene" lyrics mean it is unlikely to be aired on radio or TV. 
Kiss FM has signed a sponsorship deal with Pernod 
and listings programme called the Pernod Preview starting 
RCA has promoted Dave Shack to rock label manager, Mirelle Davis to senior product manager, Emma Hickey to product manager and Louise Hart to junior product manager. 
Former Chrysalis A&R manager Tony Smith has joined BMG to manage its two- year-old Dedicated label. 

6 WEEKS NATIONAL TV CAMPAIGN BEGINS 29th JUNE 1992 
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18 tracks from the worlds best loved operas including- AIDA • CARMEN • FAUST THE MAGIC FLUTE LA BOHEME and many more. Sung by - PLACIDO DOMINGO JOSE CARRERAS • KIRI TE KANAWA ■ MONTSERRAT CABALLE • JANET BAKER and other great singers. 
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CD 2292 45797-2 • MC 2292 45797-4 Dealer Price - CD £8-05 MC £5-40 
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LETTERS 

Rising dance stars take 

on 'tired old" generation 
The editorial Comment [MW, June 6) reminded me of all the things that I hate about the 

Blind self-interest and a to- tal lack of understanding of the appeal of music to young record buyers is, of course, no- thing new. But do we really have to keep making the same old mistakes and coming out with the same old rubbish? We all know that CD prices are unjustifiably high, and I know that most people in the business are not prepared to admit it — but to attack the Labour Party for daring to 

profit of fI25m, for example, would never have been poss- ible without CD sales. For you then to compare Lio- nel Richie with SL2, KWS and Shut Up & Dance — who have only ever released one album between them — is patent 
1 am sure the same argu- ments were trotted out in the late Seventies during the punk explosion (and the Sixties with psychedelia, the Fifties rock 'n' roll etc. I. However much the 

ed old sounds of Lionel Richie and his generation. Some artists with hits on their first or second release will, undoubtedly, never be heard from again. But many others will still be around in 10 years putting out big sell- ing albums. Why, oh why, do the very people who claim to see music j business cor the s i old i 

the majors. EMFs 

their predecessors? Simon Goffe Heavy Weight 21 Denmark Street London WC2H 

MCPS seeks 
best deal for 
songwriters 
1 write in response to the claim that MCPS was ".. . difficult to join to the point of being re- strictive" (MW, June 20). MCPS membership is open to all. Apart from ensuring there are no duplicate trading 

Modem moys overseas 

tadg during hard times 

ship ci We will advise an applicant that there is little point in be- coming a member if he or she controls no copyrights which are likely to be recorded, sure- ly a sensible point since the MCPS mission is to ensure that members' works are equi- tably rewarded whenever they are legally recorded. Keith R D Lowde, FCA company secretary MCPS 41 Streatham High Road London SW16 
Casaim model 
for UK charts In response to Tony Powell's innovative ideas on improving the profile of the charts (MW, May 23), 1 suggest the BBC produce a UK Top 10 show edited down from Top Of The Pop and including all videos — a la Casey Casam's US Top Top 10 show. Apart from exporting the chart internationally, it could be shown late at night or Sat- urday morning. Jeff Chegwin ToneJeff Productions Chelsea Harbour London SW18 

st take issue with Music Week's Comment (June 20) re- garding music business con- 
MW says that fewer and iwer executives are able to justify an overseas shindig during this deepest of downturns. We professionals prefer to think of Midem as a market which is even more important 

clients had their busiest The tough keep going gave them the opportunity to capitalise on exporting while London W1P 

things are tough at home. 
ly ahead of this time last year so contrary to what MW said it would appear that when the going gets tough, the tough keep going to Midem: as they should. Peter A Rhodes managing director Midem UK: International Exhibition Organisation 2 Percy Stre 

Hall ties up loose ends 
Many thanks for including me among "The Survivors" (MW, June 6). Some of my past was men- tioned. Could I possibly ask for a couple of lines about my ex- tremely active 64-year-old present? In publishing, we have all the Loose Ends hits which have just been remixed ("Hangin' on a String" should chart in its first week) and Anita Baker. In management (for 22 

years), Paul Buckmaster is now based in Los Angeles do- ing TV and films as well as ar- 

ranging for Tori Amos, Lloyd Cole, Lionel Ritchie, Debbie Gibson etc. And The Real Thing have a new potential hit on the way via Ian Levine. Also of note are new signings A Quiet Storm and producer Paul 
By the way, my ears are as good as they ever were. Tony Hall Tony Hall Group 9 Carnaby Street London W1V 

Hammer: exception 
Bock acts will 
get market 
moving agaso 
1 had to laugh when I saw your Comment in Music Week, (June 6) I was waiting for 'Outraged of Dance A&R' to 
Dave Wibberley's letter was the funniest. Sometimes Music Week's Comment says the most out- rageous things, but whether right or wrong, they're always topically amusing. In this case you are abso- lutely right. Rap and rave mu- sic is all about selling singles, not artists. Apart from compi- lation albums and the odd ex- ception to the rule — MC Hammer and he's a Yank — dance albums don't sell. The UK business is in a sad state because of the last few years' emphasis on disposable dance-orientated music. I think I see a glimmer of hope at the end of the tunnel, however. I've been shopping a new new rock act. Die Cheer- leader, and a new acoustic song-based act, Heaven's Above. And the interest shown by A&Rs proves they've final- ly realised it's time to concen- trate on artists again. In the Eighties managers used to vie to outdo each other on the "Guess how many hun- dred grand I got in advances for my new baby band" stakes, At least the recession has kill- ed that trend, which means that A&R budgets can be stretched a little further to a few more signings. Keep the controversial stuff coming! Roland Hyams Rock Hard PR & Management 19d Pinfold Road London SW16 

Rapper's albums sales reflect shift in buying habits 
Regarding Music Week's Com- ment of June 6, may I point out that rap acts such as Pub- lic Enemy, Ico-T, Ice Cube and NWA sell many millions of al- bums worldwide. 

Has it ever occurred to MW that maybe KWS, SL2 and hundreds of other so-called "faceless" dance acts currently ruling the Top 40 are working to a different set of rules than 

the two singles, album, t re-issue single ethos MW seems to hold so dear. Maybe it will one day be- come clear that there is a massive shift occurring in the 

buying habits of 16 tc olds. Rob Fitzpatrick c/o Beggars Banquet 20 Putney High Street London 
MUSIC WEEK 27 JUNE I® 



SONY TV CONCEPT presents 

"Guess who've just got back today?" 
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includes 17 Classic Top Ten Hits 
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THIN LIZZY The Boys Are Back In Town • ALICE COOPER School's Out • SLADE Cum 
On Feel The Noize • ELTON JOHN Saturday Night's Alright For Fighting • SWEET 
Blockbuster • BACHMAN TURNER OVERDRIVE You Ain't Seen Nothing Yet • GARY 
GLITTER I Didn't Know I Loved You • SPARKS This Town Ain't Big Enough For The 
Both Of Us • ROXY MUSIC Street Life • MARC BOLAN & T. REX 20th Century Boy 
BRYAN FERRY Let's Stick Together • JO JO GUNNE Run Run Run • ROD STEWART 
Maggie May • FREE Wishing Well • IAN HUNTER Once Bitten Twice Shy 
STEVE HARLEY & COCKNEY REBEL Make Me Smile (Come Up And See Me) 
LOU REED Walk On The Wild Side • MOTT THE HOOPLE All The Young Dudes 
^ Released June 22. ^ TV Commercials 30 seconds and 60 seconds. ^ 4 Week TV 
Campaigns commence June 22 in Granada, STV, Grampian, Border; July 20 in 
Harlech and Yorkshire. ^ National Press Advertising, ir Competitions (Radio & 
Press). ^ Extensive 'Rock Night' campaign - promotional nights throughout 

the country - see national press. 
3 Track E.P. single OUT NOW ALL THE YOUNG DUDES - MOTT THE HOOPLE written & produced by David Bowie ONCE BITTEN TWICE SHY - IAN HUNTER *ROLL AWAY THE STONE - MOTT THE HOOPLE 

Available on Compact Disc (mood cd23) • Cassette (mood C23) • Vinyl (mood 23) • COLUMBIA 
ORDER NOW! FROM SONY MUSIC OPERATIONS. TEL: 0296 395151 'Bonus track, not on album 



PROFILE 
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C/3 NAME: Bruce Risk Rndlay. BORN; Feb 1, 1944. Edinburgh, Scotland. PARENTS: Father - Policeman, munitions worker and then salesman. Mother — Book- keeper then record shop manageress. EDUCATION: 1955-1959 Royal High School. Edinburgh's "poshest". "They called me Ted' Findlay because I came from a council estate." CAREER: 1959-1963 Many "dead-end" jobs. 

1963 Pop singles buyer, record department of Patrick Thomsons, Edinburgh. 1965 Manager of 'Mr Smiths': "A coffee bar 
ii Records, Westbourne Grove. "The only time I've worked in London". Record department manager, Graham and Morton's, Stirling: "I won an EMI Dealer of the Year trip to Bermuda." 1969 Opened first Bruce's Records store in Rose Street, Edinburgh, The chain grew to 

13 shops, the biggest in Scotland. "Richard Branson came up to see how we did it." 1975 Part-time band management. 1976 Bruce's Records taken over by brewery group Guinness. 1977 Formed new wave label Zoom. 1978 First met Simple Minds: "1 signed them to Arista". 1980 Sold Bruce's Records and formed Schoolhouse Management with ex-Arista lawyer Robert White. Simple Minds and _ 
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