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Cost c Hitting Handower 

axes 41 Our Price jobs 

Our Price has cut a fifth of its head office staff in sweeping redundancies aimed at in- creasing efficiency. A total of40joblos the whole company nounced by managing director Richard Handover at a staff meeting last Thursday. The cuts, which follow weeks of speculation, are spread over all areas of the operation, apart from individual stores. Eight field supervisors lost their jobs, including three area managers. The remaining 32 redundancies are at middle management level although no one has been named. Handover says the tough fi- 

Our Price: tough financial revie nancial review that forced the cuts is continuing and "could result in more job losses." He adds: "We do not envis- age more redundancies but a lot depends on the duration of 
"This is part of a process of adapting to the market and looking for a lower cost oper- 

ation. There has been no am- putation of any one area." Our Price's sales areas have been restructured to adjust to the losses with three out of the 18 absorbed into neighbouring divisions. The chain's policy on dis- tribution is also being re- evaluated, though Handover 

dismisses any suggestion that he is hunting an outside con- 
"WH Smith has one of the UK's finest distribution net- works in place. Why should we go outside?" he says. Handover insists there is to be no change of policy in the chain's 315 stores. The redundancies follow the announcement that marketing director Peter Curtis is to leave the group — the second marketing director to leave Our Price in a year. Handover says the Our Price brand needs to be adjust- ed "to meet the demands of a changing market," 

Court upholds 
Apple veto m 
Beatles CDs 
Apple Corps' right to veto the CD release of two Beatles al- bums by EMI Records was up- held by the High Court in Lon- don last week. Justice Chad wick ruled to extend Apple's injunction pre- venting the release of any Beatles' recordings in any for- mat other than those available in November 1989. The ruling followed injunc- tions granted last August and September and a trial in February and March this 

Apple originally sued EMI in July 1991 for breaching an agreement under which it claimed the right to veto the CD release of the Beatles' Red and Blue compilation albums, available on vinyl for nearly 20 years. A spokesman for EMI says the company is considering its position and is awaiting the result of an earlier appeal. 
BP! shapes up 
for new rights 
war with MCPS 
A new Copyright Tribunal battle between the MCPS and BPI is looming over royalties for DCC and MiniDisc. BPI rights committee chair- man Jonathan Sternberg con- firms that his members intend to fight for discounted mech- anical rates on new formats. But MCPS chief executive Frans de Wit says a cut would be unjustified. He says he has received many letters of sup- port from members. Setting a new royalty rate last November, The Copyright Tribunal ruled that new for- mats should stick to the same system. But it also allowed for any dispute to be referred back to the tribunal. "We would like a reduced rate for a limited period," says EMI legal affairs director Gar- eth Hopkins. "If it can't be ne- gotiated it will probably go back to the tribunal." • See Analysis p6. 

Suspicious sales 

spark hype fears 
The BPI is investigating an al- leged case of chart hyping which led Gallup to withdraw 

It is understood that Gallup's hi-tech security sys- tems detected abnormal sales of the single concentrated in the south London area. Its suspicions were confirm- ed by vigilant retailers who rang into the chart compiler's north London office with de- tails of the registration num- ber of the car used by the al- leged hypers. Gallup chart director John Pinder is unwilling to confirm details, but says, "We have submitted our report to the BPI." Don-E is a priority artist for label 4lh and Broadway, own- ed by Island Records. The com- 

Marot: 'we're blameless' 
pany was disappointed when Peace In The World debuted in the chart at only 41. But it is understood that initial investi- gations have cleared Island of any suspicion. Island managing director Marc Marot says, "1 am really upset by this. We are absolute- ly blameless and we are will- ing to give whatever co- operation is necessary." Don-E's manager Johnny Lawes says, "I really don't know what's going on. But I'm going to find out who did this." 
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Initial TV 
unveils new 
music slots 
Initial Film and TV has un- veiled a new slate of music programmes following its sale to Broadcast Communications. New projects include Con- certo!, a follow-up to Orches- tra!, the Channel Four classi- cal series with Dudley Moore, and one-off specials featuring U2 and Lou Reed, The company has also pilot- ed Spunk, a new music show for Channel Four presented by Cheers star George Wendt. Concerto!, which is due to be screened next autumn, is pro- duced in association with BMG Classics. ® Initial is in advanced talks with the BPI over production of a radically revamped Brits award show. The programme may switch its broadcast from BBC to ITV for the first time. "We are talk- ing to them both," says new Brits chairman Rob Dickins. 

WEWS 

Beggars reveals 
distribution split 
Beggars Banquet is switching distribution of its non-dance product from Warner Music to RTM/Pinnacle from Septem- ber 1. Warner will continue to handle catalogue material for the company under the BB Lowdown and BB Master labels for mid- and full-price releases respectively. Distribution of its dance labels is unaffected. Marketing manager Gra- ham Jeffs says, "The subdivisions allow us to pres- ent a strong identity with new releases through RTM while maintaining our relationship with Warner." 

Early resit for tribunal 
The month-long PPL/AIRC Tribunal finally ran out of time last Friday, nearly a week short of completion. But eagerness on both sides to close the case may allow for an early return and a result before 1993. In a conciliatory move, the AIRC agreed to a resumption on the earliest dates available to the Tribunal, even though its own counsel would be un- 

able to attend leaving his deputy to present the case. As MVf went to press, PPL was expected to agree to a re- sumption in the first week of October. Tribunal chairman Brian Gill QC has said that if the proceedings finish in October he will produce a ruling this 
• Last week's most conten- tious issue at the hearing 

centred on the evidence of AlRC's economic adviser Rich- ard Boulton, of accountants Arthur Andersen. Boulton angered the PPL side by telling the Tribunal that PRS allowed a flat 159} deduction from stations' ad revenue in calculating net advertising revenue (NAR). It was later accepted that the allowance was still under negotiation. 

Format launches 

heading for clash 
Dutch electronics giant Philips has further delayed the introduction of its Digital Compact Cassette format to the end of the year because of a shortage of players. The format, originally scheduled to appear in April, had already been put back to September. Now Philips is promising that the hardware and software will be available "well before the Christmas 

The European launch has also been scaled down to just four territories — the UK, France, Germany and the Netherlands. The revised timetable means the format will appear in the shops at the same time as Sony's rival MiniDisc. A Sony spokesman confirms the company will reveal its final launch details in the first week of September. David Munns, PolyGram In- 

presi- dent of pop marketing who is overseeing DCC's European launch, says the company's marketing plans are being re- examined following the deci- 
"We're in the process of re- jigging everything to match up with this," he says. Music retailers are still in talks with record companies over whether, and how, they will stock DCC, None has yet come out in full support of the format. 

Munns says, "As far as we know, we have a great level of enthusiasm from British re- tailers and don't expect any problems." Our Price marketing man- ager Neil Boote says the delay could pose problems for retail- ers. "It makes implementation far more difficult because we have already adjusted our stores for Christmas, and so it would mean holding back space for DCC until October/ November." Virgin Retail managing di- rector Simon Burke says he will not make any final deci- 
stock at Christmas until the end of the month. "If (the launch] is very close to Christmas then it will be lost in the general noise that goes on then. But as far as re- tailers are concerned, we will be able to be fairly flexible," says Burke." 

Michael Jackson arrived in London for his Hurry of controversy. The reclusive star sued of his lace, which it alleged was "hideously 
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■out UK concerts last week amid a Daily Mirror for publishing a picture igured" by plastic surgery. The Mirror that it had made "demonstrably false 

Alto nets prestige 

Harrods franchise 
Music retailer Alto has won the prestigious franchise to run Harrods' sound and vision department just a year after emerging from receivership, writes Phil Sommerich. Alto will initially expand the department to 4,000 sq ft, before moving it into a new 7,200 sq ft area at the west London store next spring. Stocks of video will be expand- ed by about 50%. classical CDs by 25% and miscellaneous product by 25%. Some existing Harrods staff will be retained, but Alto's Simon Bantick will take over as department manager, Terry 

Holmes as classical manager and Will Harris as non-classi- cal buyer. Alto's managing director Les Whitfield says the result will be "much more aggressive marketing". Last July, the five-year-old company was in receivership after the collapse of its chain of 10 record shops. Six stores were sold by the receiver before Roger Gawn, chairman of Norwich Invest- ment, took over the chain. Alto has subsequently opened new branches at London's Liver- pool Street Station and Glas- gow airport. 

3^ 

Whoeverwas responsible for the "unusual sales pattern" for Don-E's single, Peace In The World, is no friend of them ic busi. time when the national press has shown it has knives out for this industry, it does nobody any good to hear that the BPI has been forced to examine what looks like another instance of attempted chart hyping. Other industries might be tempted to sweep such behaviour under the carpet, but the BPI has shown in the past that it is willing to grasp the nettle and prove publicly that this is behaviour that will not be tolerated. Its openness is a virtue. Most of all, however, praise is due to the retailers who are believed to have blown the whistle on the offenders. It is the vigilance of these shopkeepers which is our ultimate defence against hyping. 
This week Music Week begins a four-part investigation of the crisis in the singles market, the issue which has come to dominate this year. The scale of the problem depends very much on where you stand. Some small independents still make a good living out of 12-inch singles, but for those majors who view the Top 40 as a launch pad for albums, the market is a completely different proposition. In truth, as our first feature (p2]) points out, if 
crisis of singles sales. They may not be growing, but compared with the rest of the world, they have proved remarkably resilient. In fact considering how the recession has affected other businesses, singles sales can be said to have got off lightly. It is precisely to address such myths as the "collapse" of the singles market that we are running this series. 



OPINION 

to take its toll right across the retail spectrum, the relative buoyancy of the low and mid-price music sector has been suddenly thrown into sharp relief. In part this success has been boosted by the recession, but it has not happened overnight. Companies such as Pickwick have worked long and hard on back catalogue development. Central to this development has been the involvement of major record companies. Equally the support of retail groups such as Woolworth, WH Smith, Boots, Asda and regular record outlets has played an important part. Marketing, packaging and developing separate sections in store are crucial to growing the market and reaching a different type of consumer from regular 
Similarly it is important to continue developing new retail outlets, often supermarkets and department stores, always looking at where the greatest traffic of customers is. Now every cog in the chain that has been laboriously built up in the industry is benefiting from the increasing attraction of these price points. Indeed the message that seems to be coming through from the major record companies is that full-price back catalogue will have to come down in price to satisfy consumer expectations. The next step is for us to persuade record companies to license material for other territories outside the UK and Ireland. It was partly with European expansion in mind that we recently opened our new Coventry distribution centre. There is a different culture between full and low-price material. We're trying to show record companies that we can build a separate area of business for them. After all the best back catalogue material is truly international. Dick Speller is managing director of Pickwick UK. 

NEWS 

Bullish Zomta set to buy again 
The Zomba Group is set to fol- low its acquisition of a major- ity stake in Conifer Records with the purchase of another UK music-related company within the next three months. Zomba UK chairman John Fruin declines to name the company, but he says the plan- ned move will continue the policy of expansion through acquisition the diversified 

group has followed over the past three years. Last winter Zomba bought the Power Plant studio complex in north London. Fruin says Zomba approach- ed Conifer because of the com- pany's reputation rather than through a specific plan to ex- pand into the classical and MOR fields in which Conifer s,. "It wasn't 'let's get 

into classical music' but it does make a natural bolt-on," he says. Possible areas of synergy in- clude recording and market- ing, he adds, since Zomba owns studio facilities and its own strike force. Conifer could also provide material for Zomba's broadcast library business, Zomba, which currently has 

„ ivorldwide licensing agree- ment with BMG, will also push Conifer overseas in Eur- ope and the US through its of- fices in Holland and New York. Fruin declined to comment on the size of the stake acquir- ed or the price paid, though Zomba now has a "substan- tial" controlling interest in Conifer. 

BBC shares top 

wideo sales slot 
BBC Video has tied for the po- sition of leading sellthrough video company for the second quarter of 1992, the first time the company has reached the top slot. BBC Video and Video Col- lection both scored 10.8% for April to June this year, accord- ing to CIN market share fig- ures — a slight drop on their respective totals for the same period last year. Warner Home Video, which seized the lead in the first quarter following the success of Robin Hood: Prince Of Thieves, slipped back to fourth position. Mike Diprose, head of sales and marketing at BBC Enter- prises' home entertainment di- vision, says top-selling titles such as Only Fools And Horses, Pingu 2 — Building Igloos and Rosemary Conley's Whole Body Programme helped put the company on top. "It's a trend we have been predicting for the past 18 months. Through BBC Televi- sion and other sources our product range will be stronger 

UK'S TOP VIDEO COMPANIES 

BBC Video Video Collection PolyGram 
Source: CIN from i 

than our rivals'," he says. "There's only so many ar- chive films to release and it's also a financial issue. The in- dependent companies can't put the money into video they used to," he says. Diprose adds that the BBC is concentrating on its science fiction and children's titles, de- veloping under-fives material featuring Noddy, Bucky O'Hare and Pingu with two- year-old BBC division Child- ren's International. The overall volume of video sales rose 19% in the second quarter compared with the same period last year. Child- ren's titles and films climbed 

27% and 11% respectively, while music fell 2%. The position of the top four 
raained unchanged in the sec- ond period. Sony Music nar- rowly beat Video Collection International to become the leading distributor. Despite the continuing growth of sellthrough, video rental is continuing to slump, dropping 15% in the same per- iod according to Video Traders Association figure, © Video Business Publica- tions, publisher of trade week- ly Video Business, last week acquired rival Video Trade Weekly. 

Charts beckon for strippers 
Male dance and strip group the Chippendales are set to re- lease their first single at the end of the month following the expected signing of a recording contract with Telstar Records this week. The single, a rock dance track entitled Give Me Your Body written by Gary Hast- ings, will be performed by three of the group's European troup and three from the team based in London. In line with the concept be- hind the group, however, no one individual will be high- Chippendales: recording debi 

lighted or promoted any of the others. The first single will be fol lowed by an album, still untit led, in September or October It will include up to 14 songs, some, such as I'm Your Man! from the stage show and others newly written. The Telstar deal will be signed on behalf of the Chip- pendales in the name of a new- ly created company formed by the Leighton-Pope Organis- ation, which licenses Euro- pean rights to the act from the US Easebe corporation. 

Single planned 
from last Maiy 
Wells' session 
Motorcity Records is to issue one of Mary Wells' final re- cordings as a single following the singer's death two week ago. Motorcity managing direc- tor Ian Levine, whose label is dedicated to reviving the ca- reers of former Motown Rec- ords acts, recorded 10 songs with Wells during 1989 and 1990. Walking The City Streets will be issued as a single "as soon as possible", he says, on the request of Wells' raanage- 

Motown has no new plans to reissue any of Wells material including My Guy, its first ever number one. The label's next scheduled releases from the Wells cata- logue is 22 Greatest Hits, due in October. Since she left Motown in 1964, Wells became an out- spoken critic of the label. Wells died of cancer aged 48. 

Move fast fo 
ensure entry in 
MW Directory 
Music industry companies are being urged to move early to ensure an entry in next year's Music Week Di- rectory, the only compre- hensive guide to who's who in the business. Compiler Robin Katz says the first mail-out for infor- mation has already been despatched. "But it is im- portant that anyone who has not received the mail-out should contact me direct." The Music Week Directory is mailed free to subscribers of Music Week every Jan- uary. Information should be sent to Robin Katz, Music Week Directory, Eighth Floor, Ludgate House, 245 Blackfriars Road, London SEI 9UR. Tel 071 620 3636. Fax: 071 928 2881. 
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MEWS 

Smith's otesfcs 

spark chart row 

HMV to open 
first dedicated 
games store 
HMV is to open its first dedi- cated computer games and video store later this month in Birmingham. The move follows the multiple's successful games trials in three music stores since last October. Our Price and Tower Records are review- ing their own games test schemes later this month. HMV business development director Glen Ward says the Birmingham New Street store, to be launched on August 26, may be followed by other dedi- cated games and video outlets. Games will be introduced into 10 further HMV stores by December and a similar num- ber next year, adds Ward. Last month HMV appointed Gerry Berkley, formerly of Virgin Games, and John Doughty of Microbyte as com- puter games manager and computer games co-ordinator respectively. 
RCA launches 
new packaging 
for Lennox CD 
RCA Records breathes new life into CD packaging this month with the launch of a spiral bound disc of Annie Lennox's Walk- ing On Broken Glass single. The limited edition package comprises four CD box-sized glossy cards, ring bound along the top and shrink-wrapped. Three contain one-sided illus- trations of Lennox while the fourth holds the disc in a stuck-on plastic file. The disc will be released in a limited pressing of 20,000 on August 17, a week after the single's release. RCA head of marketing Vicky Blood says the promo- tion may be repeated if it is successful, but notes the discs are "not cheap" to produce. 

WH Smith's near domination of last week's mid-price classi- cal Top 20 has provoked re- newed accusations of bias in the way the chart is compiled. WH Smith's 21-title classics series, which includes such titles as Opera Favourites, took positions one to 19, 21 and 22 on the chart following a co-promotion with the Sun- day Express which offered al- bums for £1. Gallup denies that the fort- nightly chart is skewed in fa- vour of multiples and says last week's result was a one-off. And WH Smith Classics' product manager Wendy Baines says the best seller — The Classics Sampler — sold sufficient copies to enter the chain's own chart just one place behind Neil Diamond's 

Copies of Dismember's debut album are being imported into the UK once again following last week's magistrates court ruling that the Swedish band's lyrics are not obscene. The one-day hearing follow- ed the seizure of 800 copies of the death metal act's Like An Ever Flowing Stream album by customs officers at Great Yarmouth last October. Customs sought to ban the importation of the album, which contains songs includ- ing Skin Her Alive, on the grounds of obscenity. The band's distributor, Plastic Head, challenged the seizure. Customs QC Stephen Har- vey described the band's lyrics as "hideous, frightful and re- pulsive" in court. "They are li- 

Opera: number two in chart Greatest Hits, Gallup's num- ber one album. But PolyGram Classics di- rector Peter Russell has slam- med a chart he believes to be biased against sales through specialist stores. "We don't believe the chart is representative of the mid- price market," says Russell. 

able to inspire a sense of viol- ence in the listener," he said. The court listened to the whole album and heard evi- dence from witnesses for Plas- tic Head including music jour- nalist David Toop. Plastic Head director Steve Beatty says, "Death metal should be deemed an art form. The whole issue is about 

"It is time for both classical 
Gallup's charts director John Pinder stresses the same shops panel is used as for all 
"We would like to have more classical specialists on the panel but those that are in- cluded are weighted up," he 
'This was a one-off phenom- enon. If all the specialist shops in the country had been in- cluded the result would be the same," he says. "It is certainly not true that the chart only deals with WH Smith and Woolworth as has been suggested," he adds. The WH Smith Classics titles were previously avail- able on the Pickwick label. 

where you draw the line. "There were so many people in death metal watching this case. Dismember's lyrics are very tame compared with the best in the field," he adds. Plastic Head is now await- ing delivery of 4,000 copies of Dismember's album, which has already sold 2,500 units in the UK. 

Rough Trade Distribution will enter liquidation over the next two weeks following the High Court's approval of the financial settlement agreed by the company's creditors. 
London indie radio station XFM will feature a weekly demo tape show when it returns to the air on September 13. Entries should be sent to Frazour Lewry, 97 Charlotte Street, London Wl. 
Cable jukebox channel The Box is launching a service in Liverpool and Birmingham on September 1. The new service will increase the channel's potential number of viewers by 120,000 to around 420,000. 
Environmental charity Media Natura has introduced a music category into this year's British Environment and Media Awards. The deadline for entries is August 31. 
Triple Earth, the offshoot of Stern's African Record Centre, has struck an exclusive distribution deal with Berlin world music label Piranha. 
Dolly Williamson has been promoted to A&R director at BMG Classics after four years with the company. 
Classic CD publisher Future Publishing will launch Future Music, a magazine aimed at musicians who use samplers, computers and synthesisers, on October 15. 
ITC Home Video has appointed Alex Kennedy, formerly commercial manager at Braveworld, as retail sales manager. 
Music publisher Hit And Run has moved to 30 Ives Street, London SW3 2ND. Phone and fax numbers are unchanged. 
Due to a clerical error at compilers ERA, publication of the second quarter publishing market share figures has been delayed until next week. 
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ANALYSIS 

Another format another battle 
New formats may also mean new, and reduced, royalty rates writes Matthew Cole ^ _ ..-/-i TVihunnl As Beverley Craven's man- ager skims through the singer's contract his face falls. John Glover has found the clause he thought he was about to fight off. "It's in there, I've already signed to it," he says. Four years ago a far-sighted Sony tied Glover and Craven to accepting reduced royalties on all new formats. The agree- ment is a double blow for Cra- ven, covering artist royalties and the mechanical publishing revenue due to her as a writer. "That just can't be right," says Glover. With Sony and Philips just months from launching their new formats, clauses like that, which passed unnoticed four years ago, are about to spark a furious debate. And once 
who are portrayed as the vil- lains. Dire Straits manager Ed Bicknell has already threaten- ed Philips with an embarrass- ing boycott of DCC by the group it sponsors if record companies win a reduced mechanical royalty rate for the format. Simply Red's man- agement duo of Elliot Rashman and Andy Dodd take a similarly combative view. 

But lesser artists than theirs have already had to ac- cept reductions. Most major companies have reviewed con- tracts, adding a clause to in- troduce lower rates for new formats. "Record companies have a previous knowledge of technological advances so they have an advantage there," says music lawyer John Ken- nedy of JP Kennedy and Co. Deals with artists are done on an individual basis, and les- ser acts, fearful of exclusion from new formats, have bowed to the pressure and agreed to 
A typical deal may see a new signing agree to take 80% of full royalties on a first album, 90% on the next and back to full rate thereafter. John Cohen of Clinton's says: "I take the view that providing a reduction doesn't last more than two years it will make little difference anyway." It is the kind of view that has allowed royalty reductions to pass quietly by. But now, as the MCPS is tackled on the mechanicals issue, and man- agers grow increasingly frus- trated with the reductions im- posed in the past, the tone of debate is becoming ever more 

the Copyright Tribunal. And as publishers and writers brace themselves for a new royalty battle with BPI members, artist managers are about to open up a second front. John Glover is just one of the managers calling for this traditionally insular sec- tor of the industry to unite in opposition to royalty reduc- 3. "If we had a n this 

Craven: an early victim of the small print 
er cassette format. And she is not alone. There is a wide- spread feeling among man- agers and publishers that they were badly burned by record companies demanding royalty reductions for CD. MCPS's de Wit is clear on "There can be no jus- 

This week MCPS chairman Frans de Wit will receive a let- ter from the BPTs rights com- mittee chairman Jonathan Sternberg. As the IFPI's rec- ord company members battle with Biem for a reduced Euro- pean rate on the new sound Sternberg ' ' up a blanket discount for tification for a reduction in the UK too. Just as the record companies did with CD, so they must for DCC and MiniDisc, says Sternberg. For artists such as Beverley Craven, 60% of whose sales are on CD, such deals mean CD sales earn her just 3p more per unit than the much cheap- 

mechanical royalties," says the man who has been inun- dated with letters from anxious members determined to see the society stand firm. But any stand off could de- velop into something far more costly if, as is being predicted, the matter is referred back to 

could have been dealt with ir the way the MCPS is standing up to it." he says. This week Rashman and Dodd will circulate a letter to management colleagues citing DCC and MiniDisc royalties as one of the issues managers should address together. And September's In The City music business seminar will provide the launchpad for their man- agement forum. As with CD, record compan- ies justify discounted rates for new formats on the grounds that artists, writers and man- agers benefit from the ad- vances as much as anyone. But it is those groups who are now about to unite in opposition to the labels' plans for DCC and MiniDisc. Whether it scuppers the formats' launch or not may now hinge on who wants the new formats the most. 

Capital DJs in tune with London 
No wonder Richard Park had a smile on his face. As the programme director of London's Capital Radio looked over the station's latest Jicrar figures, the scale of his victory over Radio One was ap- 

The share of the London radio audience taken by Capi- tal's flagship FM services in the second quarter hit 17.7%, over 50% higher than Radio One's score of 11.3%. Radio One professes itself relaxed at the latest Jicrar fig- ures. Paul Robinson, the sta- tion's head of daytime pro- grammes and a former ILR 
merciat station operating in London, Capital has a very lu- crative franchise. It would be a disaster if they weren't doing very well." As for the figures, he prefers to highlight the weekly reach statistics he says prove Radio One has not lost a single lis- tener to Capital. "In the UK as a whole we're still the mar- ket leader, and we're very happy with that," he adds. Park, a passionate advocate of local radio, says it is the 

very "London-ness" of Capital which means that a national station like Radio One cannot compete. Central to the continued rise in Capital's fortunes, he says, is the double whammy of Chris Tarrant and Pat Sharp, which has dominated the London morning audience for the past 
At the key 7.30am audience peak Capital is able to attract almost 40% of 15-34 year old Londoners compared with only around 20% for Radio One's Simon Mayo. Both are well clear of their main competitor in this age group, Kiss FM (see graphic). Importantly, Capital is able to build audience through the morning against Radio One's seasoned campaigner Simon Bates. The only Radio One present- er able to present a credible challenge to Capital FM is Steve Wright, but even he is around five percentage points behind. The Capital playlist is very much Richard Park's playlist. In contrast to Radio One's pro- ducer-led approach — which 

HOW CAPITAL HAS WON THE DAY 

V/" 

V. 

Adults aged 15-34 (Monday - Friday) 
one plugger likens to "having 
one building" — Park is judge, jury and executioner. If he doesn't like your record, you are unlikely to get it on. The up-side is that if he does like it, the whole Capital ma- chine will back it. Last week three singles bv EMI's Jon Secada, Phono- gram's Billy Ray Cyrus and East West's Jimmy Nail were all scheduled to receive up to 

40 plays. Contrast that with Radio One's maximum play quota of 25-30, and it is clear that Capital can make a differ- 
what i; Yet Park's focus a "Capital record" to what is a record company priority or even what is selling sometimes puts him at odds with the industry. He admits the relationship is one of "re- sped" rather than fraternisa- tion, but he declares: "People 

know where they are with Capital." Indeed, the station's tight format allows little room for surprises. "Switch on again in five hours time and you'll know immediately that you are listening to the same radio station," he says proudly. Independent plugger Neil Ferris says by contrast, "Radio One is incredibly adventurous which is something no com- mercial radio station can be." Ferris adds, however, that the market has moved on so much the question is no longer which is better. "In the past you could say, 'We have had this record on Radio One or Capital for three weeks and that's what's kicking it'," he says. "It's no longer the case. The record buying audience is now so elusive, you cannot rely on any one factor to get a rec- 
Ferris was last week pleased to get Capital 'A'-list support for Ephraira Lewis's new Elek- tra single, Drowning In Your Eyes. In the old days, he says, that might have been that. These days it's just the be- ginning. Selina Webb 
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DON'T THINK TWICE IT'S ALL RIGHT 
a Collection of Songs written by Bob Dylan 

including the single: Don't Think Twice It's All Right plus: With God On Our Side - When The Ship Conies In Maggie's Farm ■ Tears Of Rage Oxford Town ■ You Ain't Going Nowhere When I Paint My Masterpiece The Times They Are A-changing Ring Them Bells ■ A Hard Rain's Gonna Fall Blowing In The Wind 
RELEASED Srd AUGUST 

COMPACT DISC MOOD CD25 - CASSETTE ■ MOOD C25 
BARBARA has just completed a 54 date SELL-OUT TOUR of the UK, 

with the new album released this week supported by : 
A National TV Announcement Campaign 

Extensive National Instore Displays 
Major National TV, Radio and Press Promotion 

DONT THINK TWICE - ORDER NOW! FROM SONY MUSIC OPERATIONS . TEL: 0296 395151 



MARKET PREVIEW Cx. 

Albums 
This week's crop of "best of" compilations is spearheaded by The Very Best Of Supertramp (A&M) but beware, since all but one of the tracks (1974's School) turned up on the same group's Autobio- graphy compilation, which reached the Top 10 less than six years ago, and many of the 250,000 or so who bought that will have no interest in the new album. On a slightly different tack, Level 42 — The Remixes (Polydor) brings together the now hard-to-find 12-inch versions of 10 hits by the successful pop/dance act, as well as the previously unreleased Hit Combination megamix, by Ben Liebrand. David Bowie's attempts to submerge himself within the framework of a group — specifically Tin Machine — has been a commercial and creative failure, and only 

the faithful few can have any interest in Oy Vey, Baby — Tin Machine Live. Noisy, back to roots rock, recorded in Japan and America, its shelf life is strictly limited. I Wanna Sing was a much smaller hit than either Peace or Friendship, but Sabrina Johnston's debut album Peace is an interesting and competent effort, with more uplifting garage grooves as well as slower songs like Anniversary Lover, which give Johnston the chance to stretch herself a bit, but luckily not too much, as her vocals are still a little suspect under trying conditions, as the awful album closer Hy way 95 illustrates. 
INXS: Welcome To Wherever You Are. (Mercury). As the mysterious Eastern intro o the opening track Questioi indicates, this is INXS in experimental mood. But there are still plenty of loose-limbed and 

Johnston: competent 
well-honed pop/rock workouts to please their existing fans. Clean, crisp and economical, it's no great leap forward, but undemanding and fun. Highlights include the anthemic Baby Don't Cry and the moodily atmospheric Wishing Well, which would adapt well to a dance remix. A number one album, and home to several future hit singles. 
Singles 
Emerging from the thin disguise that accompanied his More Protein releases, BoyJjeorge is back, with a 

single produced by the Pet Shop Boys for their Snarhelti label. And, for wfofTwili doubtless be a return to chart form, he has chosen to covenMike-) Berry's 1964 hitThe Crymg Game. A strange little ballad, it's been pumped up in commercial house style by George, whose fragrantly fragile vocals never fail to impress. It probably won't match the top five placing of the original, but it seems certain to become a medium-sized success. Curiosity take much the same route with their follow-up to the top three smash Hang On In There Baby. This lime around, they revisit Teena Marie's 1980 hit I Need Your Lovin'. Ably assisted by Driza Bone, they transform it into a smooth and sweet pop/dance crossover for the Nineties. The fourth single from Annie Lennox's album, and one of its undoubted highlights, Walking On Broken Glass is also immediately and extremely 

commercial, with Annie's voice reaching up from a sea of strings. Polished and superior, its CD format also includes a previously unreleased version of the Beatles' Don't Let Me Down for collectors. Making a welcome new bid for the success it deserves, Tori Amos' introductory single Silent All These Years remains the most stunning debut single from a new act in the past 12 months. Subsequent hits have paved the way for this 
triumphant return. On the flip side there is a beguiling cover of Nirvana's Feels Like Teen Spirit. 
THETYRREL CORPORATION; Going Home (Volante/Cooltempo). Soulful top three dance smash rises head-and-shoulders above most of its contemporaries. Music for feet and mind, it's slick and melodic with bittersweet, intelligent lyrics. Likely to break big. Alan Jones 

One of the real pleasures of thematic compilations is dis- covering oddities that other- wise would be hard put to find space on a CD. Such oddities are well in evidence in a quar- tet of releases from EMl's Blue Note label. Boogie Woogie, Stride & the Piano Blues (CDP 79900992) collects a clutch of pianists to good effect while Blue 'N Soul (7991052) fea- tures an unlikely set of soul classics (Think, Grapevine, High Heel Sneakers, etc) as performed by the likes of Hank Mobley, Earl Klugh and Stanley Jordan. Even better are Blue Berlin (7990952) and Le Paris Blue (7991002). The first features jazz versions of songs by Irving Berlin and the second gathers songs associated with Paris from the likes of Char- les Trenet and Django Reinhardt, Connoisseur has released five outings devoted to 1964 (ART CD64), '65 (CD 65), '66, '67 and 1968 under the general title of 25 Years Of Rock 'N' Roll. All 20-track collections, they have enough oddities to surprise as well as remind one of the past. Far more intrigu- ing, but probably destined for smaller sales, is The Indie Scene '81 (Connoisseur IBM CD81) which collects the odd, odder and very odd from the indie scene. C5's latest reissue, Black Magic (LCD 586), is a straight- forward collection of American R&B of the Fifties and Sixties, while Music Club releases Country Gold (CD 080), a con- temporary country set featur- ing MCA acts. 

THE ROOTS OF REGGAE VOL II (Music Club, MCCCD 072). There's nothing rare, obscure or little known here, just the basics; ska and early reggae from the likes of Jimmy Cliff, Anton Ellis and Bob Marley. Great stuff. Phil Hardy 

Tributes to jazz greats by other 
mendously. But when an obvi- 
mented by some degree of thought then the results can be both exciting and reward- ing. Witness then To Diz With Love (Telarc) where fellow trumpeters Jon Faddis, Charlie Sepulveda, Wallace Roney, Wynton Marsalis, Claudio Riditi, Red Rodney and Doc Cheatham paired off to record with Dizzy Gillespie himself, in live performances at New York's Blue Note Club, at the beginning of the year. Respectful is one basic de- scription of Cuban trumpeter Arturo Sandoval's impres- sive I Remember Clifford (GRP). Sandoval's salute to the late Clifford Brown dem- onstrates, yet again, the for- mer's astonishing facility and the sparkling form throughout help ensure that this is as solid a dedicatory project as you'll find anywhere. It's sad t passing of the Quintet which drummer Clark Tracey has fronted for about five years but We've Been Expecting You (33), recorded for a small inde- pendent label with no appar- ent previous involvement with jazz, is a pleasant way of 

ing farewell to this consist- ently fine group. There is little more to say about the contents of Jubilee Stomp beyond strong recom- mendation for acquisition. The material contained on ..iis latest Bluebird CD reissue presents Duke Ellington and nost famous jazz outfit of  me, making musical his- tory between 1923-1933. 
BENNY GREEN: Testifyin'. (Blue Note). Recorded live at New York's Village Vanguard, towards the end of 1991, Green's talents, both as hard- swinging pianist and promis- ing composer, are amply on display on this, his third al- bum date for Blue Note. Stan Britt 

with Good Lover, and now they are quickly following it up with an LP of their acces- sible soulful jazzy grooves, called Good 4 We (East West). Don-E also has his debut LP, Unbreakable, due out next week (4th & B'way BR586). The man is unarguably very talented, but he is going to have to notch up more than one hit single before this starts shifting in volume. On the progressive house front, Leftfield unveil their long-awaited third single, Re- lease The Pressure (Hard Hands). Featuring the sweet vocals of Earl Sixteen, it rein- forces their reputation for quality and innovation, but is too slow for widespread ap- peal. Promises by Whyte is a good, old-fashioned breezy bal- 

React 2 Rhythm. 
tune which has already generated a big buzz and now comes with a radical and es- sential reworking by Fabi Paras (Solid Pleasure SPLT5). Acorn Arts have built up a formidable reputation in a very short space of time and asy to hear why on their n Arts II EP, featuring a very adventurous Zoom remix i Body (X-Gate). On the soulful house front, Sweden's Subterrania feat. Ann Consuelo follow their popular See The Day with an- other very strong track called Do It For Love (CHAMP12.297). 

REACT 2 RHYTHM: Intoxi- cation (Guerilla GRRR32). This reissue of the tune that partly defined the progressive house genre features last year's much sampled Lqftfield mixes plus sc 

Decca's current releases are thick with the atmosphere of the Proms. Concurrent with appearances in the Albert Hall by Christoph von Dohnanyi and his Cleveland Or- chestra, there is the latest in- 

stalment of their Bruckner symphony cycle — the Sev- enth — and a disc coupling Shostakovich's Tenth Sym- phony with Lutoslawski's j sombre Musique Funebre. Other proms favourites fea- ! ture in a trio of choral-weight- : ed releases on Argo: Sir Char- les Mackerras and the Welsh National Opera Orchestra continue their Elgar series; a : 
zesty account of Constant \ Lambert's The Rio Grande, Pi- ano Concerto and Horoscope ballet from the pianist Kath- ryn Stott, mezzo Delia Jones, The BBC Singers and Con- cert Orchestra under Barry Wordsworth; and spectacular big-scale performances of Vaughan Williams and Wal- ton ceremonial works from the Choir of Winchester Cathe- dral, Waynflete Singers and Bournemouth Symphony Orchestra under David Hill. The choral theme continues in six mid-price Ovation al- bums, including King's Col- lege, Cambridge's classic performances under Sir David Willcocks of Byrds Three-, Four- and Five-Part ! Masses, and a selection of Tal- lis works by the Choir of Christ Church Cathedral, under Simon Preston. 

Love Songs and Lullabies: Benita Valente (soprano), Thomas Allen (baritone), Sharon Isbin (guitar), Giadencio Thiago di Mello (percussion). Virgin. None of the usual crossover tackiness in the warmth and natural- ness of Valente and Aliens voices, nor in the adventurous Spanish-spiced selection _ of songs. Phil Soniniericn 
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