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Creation's £3.5m deal 

sees Sony go 'indie 
Sony Music has bought a mi- noritv._stake in Creation Bec- "ords in a deal which the major claims is set to redefine the meaning of "independence". Creation founders Alan McGee and Dick Green will re- tain complete creative control under the arrangement, des- pite an investment by Sony be- lieved to be around £3.5m. UK distribution will ber re- tained by Pinnacle, but the 

significant deal for the music industry; it raises the question of what 'indie' really means." McGee and Green — who refuse to discuss the deal — will be left alone to run their label, he adds. "The last thing I want to do is interfere with their creative spark," he says. McGee has been involved as manager or label boss with three of this year's Mercury Pearce (left) and M Music Prize nominees, Jesus 

to SBK in the US. Pearce says the agreement, signed last Wednesday after four months of talks, forges a relationship closer than Sony's similar deal with The Farm, The move narrowly precedes Factory Records, expected completion of a similar equity agreement with PolyGram- linked London and focuses at- tention both on the future fac- ing larger independent labels 

ill be handled by Sony affili to an independently distribut Th s t ho f McGee. who set up Creation ates for the rest ffTfjufworld. ed Xbel.The ma/or 'wil'l be Creation'sTurre^Tlicensees month came out in suppor33" ^Jeremyf Pe^BTm^mg abl^ is expected^0 bejully com- an independent distribut 

BPI instigates 

vestigation into the alleged chart hyping of Don-E's single Peace In The World. Council members elected a special committee of enquiry last week after examining all the evidence of irregular buy- ing patterns. "It was felt that suspicions were sufficiently strong to jus- tify a full enquiry," says BPI spokesman Jeremy Silver. Pickwick chairman Ivor Schlosberg leads the commit- tee which also consists of Tel- star managing director Sean O'Brien and lawyer Tony Hoffman of Hamlin Slowe. The committee first meets next Monday (August 24) and will hold hearings on Septem- ber 1 and 3. 

MTV resorts to EC 

in VPL rights row 
MTV has taken its rights battle with VPL to the Euro- pean Commission, lodging a complaint that questions the music video rights agency's 

The complaint, which centres on the lack of competi- tion in setting royalty rates for video, is now believed to be in the hands of Commission vice president Sir Leon Brittan, who has responsibility for Roedy: veil of silence 

torn between the long-term priority of ensuring protection for their rights and the short- term problem of the lack of TV exposure for their product. Broadcasters maintain this is directly related to the high prices demanded by VPL and sister company PPL. MTV is understood to allege that VPL operates a monopoly which cannot be justified as beneficial to users. In its on-going tribunal 
body AIRC, PPL has attempt- 

itwaTrded. When atois ^th ThTlTV "chart collection agency that acts ii 
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ROGER WATERS - New Single - August 24 
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Cecillon rejig streamlines Eli 
EMI UK divisional managing director Jean Francois Cecillon has promoted Steve Davis to the newly created post of marketing manager in his first shake-up since taking 

Davis, who heads the mar- keting division following the departure of Mike Andrews to Chrysalis last month, takes on overall responsibility for promo commissioning, co-op advertising and liaison with the Impact and IRS labels. 

He will o >r of at o handle is will Jonathan Green and Amanda Rabbs who have become senior product managers. All three will report directly to Cecillon. Cecillon says the changes have been designed to give him a closer hands-on role. "I'm managing a label here. It's not a staff job and I don't want to have a filter between the artists and myself." Davis, Rabbs and Green will effectively "sponsor" their art- 

ists and will be given the power to make their own deci- 
can do under pressure," says Cecillon. "I'm giving them the power to make mistakes, but overall, in the long term, they have a duty to succeed." In a parallel move, press and artist relations is being over- hauled, with Lee Leschasin coming in from Polydor next month as overall head, while Claiborne Mitchell joins as artist liaison manager from 

the Edinburgh International Television Festival, where she is assistant director. Cecillon has named former head of press Sandra Casali as head of rock press to form a de- voted rock task force with Jonathan Green, regional plugger Amanda Warren and radio plugger Aiden Black- 
Further restructuring is planned for the label's in- house promotions department, adds Cecillon. 

Gambaccim to 
join Classic Fli 
launch isne-yp 
Paul Gambaccini is the latest broadcaster to join the line-up of presenters at Classic FM prior to the station's launch on September 7. Gambaccini, who will retain his Radio One show, will pres- ent Classic FM's chart show from Sam every Saturday. Other newly appointed pre- senters completing the sta- tion's launch line-up include broadcaster and newspaper columnist Paul Callan, former Capital Radio and Radio Four presenter Sarah Lucas, Nick Bailey, who will present the 6- 9am weekday breakfast show, and former Invicta Radio and Capital Gold staffer Andre Leon, who will present the main night-time show. The newly announced pre- senters join a line-up that in- cludes former Pick Of The Week mainstay Margaret Howard, Adrian Love, Susannah Simmons, Henry Kelly, Robert Booth and Petroc Trelawny. Station programme control- ler Michael Bukht says, "The Classic FM presentation team is now in place and we have attracted some of the best tal- ent in British broadcasting." 

Circa marketing boss David Steele (right) 
joins Island two months after losing his job at the Virgin label after the EMI take- over. He wilt report to Nick Howe (left), general manager of Island Records. As head of marketing at Circa, Steele ran campaigns lor Paola Abdul. Soul II Soul 

ut label. tion of Virgin's 
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Sikgie sales faEE 

to Seventies low 
Singles sales fell to their low- est ebb for 20 years in the sec- ond quarterorT992, according to new trade delivery figures released by the BPI. The number of singles sold between April and June 1992 was down 10.4% compared with the same period last year, while album sales also slump- ed 6.0% to record the worst fig- ure for five years. Only 53.2m singles were sold in the 12 months to June, the lowest since 1972, when the industry only sold 46.2m. Just 12m singles were sold in the second quarter of 1992. BPI chairman Maurice Oberstein says; "One just hopes that we have found the bottom; that's the best I can say. I just hope I'm not speak- ing as the chancellor does." The increasing sales of CD are continuing to hold up the market value however, he says. "The amount of money being spent on singles has not gone down." CD now accounts for 28% of total singles sales and 54% of album sales according to the BPI figures, up 75% and 20% on last year. As a result, the 

SINGLES SLUMP PAST . 

singles market value is up 3.1% to £78.7m while album sales are up by 0.4% to £624.6m. The rate of inflation for the second quarter was 4.2%. BPI director of publicity Jer- emy Silver adds that the sing- les market has not suddenly 

slumped, but that the current figures are part of a longer 
The number of 10 to 19- year-olds — the key singles buying age group — has been declining since the early Eighties, but will begin rising again next year. In addition, he says, it is unfair to compare current figures with the un- naturally high sales of the Seventies' disco and punk boom. The UK still boasts the highest per capita spend on singles in the world, he adds, and album sales are still 50% higher than they were 10 years ago, when end of year figures for 1982 showed just 89.3ra sales. 

in The Caty sprouts fringe 
Next month's In The City sic convention in Manchester has inspired local promoters to set up their own fringe festival to spotlight local bands. They hope to attract the at- tention of the hundreds of in- dustry executives expected to pour into the city for the con- vention which takes place from September 12-16. Up to eight local acts rang- ing from indie to techno will 

perform daily in the Jabez Clegg venue opposite the Academy on September 14 and 15 between noon and 11pm. Fringe co-organiser Karen Boardman of Rage Manage- ment says, "We are receiving a lot of support." Some elements of the Man- chester music scene feel ex- cluded from the convention, she says. Acts confirmed for the main 

In The City gig programme in- clude Suede, the Brand New Heavies, Northside and the Milltown Brothers, and there will be showcases from labels including Dead Dead Good, Produce, ffrr, Mute, Beggars Banquet, Perfecto and deConstruction. Meanwhile a range of other music related events are being arranged to coincide with the 

W ceding out files on my PC last week, I cam across a letter I wrote in June 1990 on the subject of the indie chart. It followed a complaint from a reader that the old distribution criteria no longer worked. It seems like some things never change. Well, from September 19 something will finally change as far as Music Week is concerned. That is the date when this magazine will print the current indie chart for the very last time. It is a decision we have taken with much regret but follows exhaustive consultation with the industry, culminating in our poll printed in last week. This showed unequivocally that the new- style distribution-plus- genre criteria is rejected by almost everybody. There is clearly a very strong demand for some kind of chart— 95% said so — but the industry remains so polarised that we remain convinced that the only fair option is to make two charts available — a genre chart open to all-comers and an old-style distribution chart. The rationale for the distribution chart is essentially that it gives small labels seeking overseas licensing deals a shop-window. The rationale for the genre chart is that it would give all UK labels a consumer marketing tool. It is illogical and unfair for the two to be confused. Many great minds within the industry have tried to combine the two in some kind of compromise. The result has been something which is neither fish nor fowl — a pig's ear of a chart. Given that there are other sectors of the market which warrant charts of their own, we shall have no difficulty in utilising the space freed by dropping the current indie rundown. But it would be a pity if one of the most vibrant areas of UK music were to go uncharted. Unfortunately we believe there is no other option. 



Lm 
The computer games market in the UK has reached the point music retailing was at 15 years ago. Now it is about to undergo a similar revolution. Over the past decade the games business has developed from mail order run from enthusiasts' bedrooms to small chains in secondary retail sites. During the past 18 months there has been a move to prime sites. But the business is still young compared with the US and Japan. Large music stores are starting to sell more games, but often they are badly displayed and most importantly the staff don't know the games properly. Young buyers expect staff expertise about games. Unless music stores employ people with specific games knowledge their customers are going to return to the secondary-sited retailers. The games industry must also learn from music. The main problem facing the industry is its need to develop back catalogue by establishing a perceived value equivalent to mid-and budget-price ranges. Software houses and retailers sell budget product at the moment but make it out to be poor value and dated. Strong back catalogue must be developed with the software houses, just as the music industry has done. I reject the argument that "music is forever" while games are just a fad. Video has certainly survived similar criticisms. In five or 10 years time there will be no such thing as music, games or video shops. They will be rolled into home entertainment centres selling CDs and the winner out of DCC and Mini Disc. Music, video and games will all be on CD, whether CD-interactive or CD-TV. Unless retailers — and not just music retailers — fully appreciate the changes underway, they will be left behind in one of the most exciting retail revolutions of the Nineties. Les Whitndd is managing director of Alto Holdings and Microbyte Holdings. 
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MEWS 

AiCs put smile on the Face 
The Face was one of the few music-related magazines to boost its sales performance in the first six months of this year, recording an impressive 17% year-on-year increase, according to latest ABC fig- 

Most other titles either just maintained their circulation or reported sales drops, with the metal magazines suffering particularly. Emap Metro's Q has retain- ed its position as the leading rock monthly, though Vox, which reported no figure a year ago, boosted sales by al- most 14% compared with the previous six months. 

YOUTH MAGAZINES' SIX-MONTHLY ABC AUDIT 

■ce; 1PC Magazines, Emap Metro, Wagadon, Hi 

The IPG rock weeklies NME and Melody Maker both raised their sales year-on-year, but the latter fell slightly period- on-period. Smash Hits continued to drop sales in line with demog- raphic trends. Publishers say record com- pany advertising has declined 10%-15% over the past year. Emap Metro publishing di- rector Sue Hawken says, "The record industry has to think a little harder about the music press. There's a core of people with a tremendous interest in music which has not gone away, as the static ABC figure 

GaSDup heads off 

Smiths chart row 
Gallup has moved to make its classical charts more represen- tative of retail sales after con- tinuing criticism that it failed to reflect sales through specialist outlets. The issue was brought to a head by the success of WH Smith's own-label classical re- leases which have taken the top 21 slots in the latest mid- price classical rundown. The BPI classical committee discussed the WH Smith situ- ation at its meeting two weeks ago and called for more specialists to be included on 

But Gallup chart director John Pinder says the company 

had already pre-empted the call and broadened its sample to survey one-in-three rather than one-in-five classical 
Pinder argues that the change in the sample is un- likely to make a significant 

difference to Smith's domi- nance of the chart. "Smiths has sold thousands of copies of these items and this is a sales chart," he says. "If we had sampled every single classical specialist, the result would look just the SaThe BPI committee decided to ask Bard to invite more classical specialists to join the 
Bard chairman Brian McLaughlin says he would welcome a broader-based panel, but adds that few clas- sified dealers have joined the association despite an offer of a year's free membership. 

Mums the word 
for Kylie album 
PWL Records is by-passing Kylie Minogue's traditional teen audience by targeting its Greatest Hits release at 25 to 35-year-old mothers. The strategy follows an ex- tensive market study, conduct- ed in May by Victoria Wood Research, into Minogue's mu- sic and image. Trevor Eyles, PWL's sales and marketing consultant on the project says: "Once we played music to the survey groups, we found there was in- stant recognition of a lot of Kylie's hits. We always felt this audience was there, but these results reinforce it." The album comes as a single CD at £8.03 dealer price or double vinyl and double-play tape at £5.99, while the video is £7.48. The album, which includes three new recordings, will be promoted nationwide through co-op and solus TV ads. 

Publisher eyes Spanish gold 
While the BBC anguishes over the plummeting ratings of new soap Eldorado, PolyGram Mu- sic Publishing has reason to feel satisfied. An administration deal signed with the soap's produc- tion company Cinema Verity — through Cinema Verity Mu- sic — in May is already paying the publisher huge dividends. Although the deal was struck to give PolyGram ad- ministration rights to most of the music for award-winning producer Verity Lambert's shows, PolyGram is now pro- viding around 75% of Eldorado's background and in- cidental music. "Because we had an in- volvement with the production 

Eldorado: PolyGram strikes it rich with TV 
company, we started submit- ting various pieces of music and it's grown from there," says PolyGram professional manager John Fishlock. Over the last two months Fishlock has built up a solid catalogue of material, ranging from traditional Spanish folk to singles by Don-E, DJ Seduc- tion, Omar and Gary Clail. While the producers of do- mestic-produced soaps can 

pick up music from their local record shop, the Spanish-based post-production team needs a 

And healthy royalties are already coming in from the music featured in each of the six weekly broadcasts. 'It's difficult to assess exact- 

ly how much it is worth, until we've seen the exact timings," says Fishlock. "But it is cer- tainly valuable." And now the BBC has guar- anteed at least one more year of production by selling the programme to six other terri- tories, PolyGram stands to capitalise for some time to 
Although PolyGram has no exclusive deal, the success has encouraged some of Poly- Gram's labels to use Fishlock's office to secure valuable expo- sure for new releases. He estimates that half the programme's musical output is PolyGram-published, with an- other quarter from PolyGram 
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NEWSFILE NEWS 

UK firm plans 
pan-Ewopean 
coyntrv station 
A" country music radio station may be broadcasting across Europe by the end of the year if a London-based company at- tracts enough sponsorship to launch the night-time service. Country Nites has already been granted a licence by the Radio Authority and is now negotiating with Luxembourg- based media group CLT to use the former Radio Luxembourg AM band. The station, founded by Christopher Gary, a former Luxembourg station manager who more recently worked at Ireland's Radio Nova, and for- 
Fennell has already built a studio in^Camberley, Surrey. Gary says the'ElTSm start up capital will be provided by his own electronics company, Hi- Tech. He is now seeking five pan-European sponsors will- ing to provide around £300,000 a year each. So far he says he has the support of two large corporations. 'There's a huge gap here," says Gary. The planned stations will broadcast daily from 7pm to 2am, beaming the signal via Luxembourg around Europe. It will alko be available via 

BSkyB kicks off 
with mossc slot 
BSkyB plans to offer a regular prime-time Monday music slot as part of its Premier League soccer coverage. Undercover will perform their hit single Baker Street at half time tonight (August 17) during the first Monday 

BSkyB sports marketing di- rector Raymond Jaffe says, bands will receive a regular slot as long as big-name acts can be attracted. 

Profits give Levy 

hope amid gBoom 
PolyGram is counting on the recession lasting at least an- other 12 months, according to its worldwide president and ceo Alain Levy. Introducing the worldwide group's first-half results, Levy told Music Week, "We are a year away from the beginnings of a gradual im- 

Levy said the company had had an "excellent" six months in the UK, during which the company had outperformed the market. But the overall 

POLYGRAM'S GROWING PROFITS First half First halt % change 1991 1992 Sales NLG2.71bn NLG2.98bn + 10.1 Net profits NLGI47m NLG171m + 16.3 Source: PolyGram   

poor, he says. He adds that the success of the Lionel Richie compilation album, released here through Polydor under the group's li- censing deal with Motown, shows that the right product will sell. Overall PolyGram increased sales in the six months to June by 10.1% over the same period last year to 2.98bn Dutch 

guilders. Net profits hit 171m Dutch guilders (approximately £54.9m). Its top performing new prod- uct worldwide from UK artists was Def Leppard's Adrenalize which has sold 4.5m copies and Elton John's The One, which has sold 1m. Tears for Fears' Greatest Hits and U2's Achtung Baby, both released last year, have each sold an additional 1m copies since January 1. Decca's Three Tenors con- cert continued to be the com- pany's best-selling video re- lease, but Def Leppard's Hys- teria and the WonderstufTs Welcome To The Cheap Seats also sold strongly. 

The best-performing tory for PolyGram was the US, where it increased sales 36% and its market share from 11.5% to 14% with the help of a string of new product spear- headed by Billy Ray Cyrus's 2.5m-selling debut album. Levy acknowledges that new UK repertoire has been slow to break in the US. "UK product is always difficult in the US, since it normally comes through the alternative sector," he says. But he highlights the per- 
Shakespears Sister, currently standing at number 10 in the US singles chart, as a sign that success is still possible. 

Abba takes m AUBA 
Polydor and PWL Records are set for a head-on clash over ri- val versions of Abba's Dancing Queen, both due to be released next Monday (August 24). Polydor is issuing Abba's original track to promote the greatest hits collection Abba Gold, while Pete Waterman has remixed Abbacadabra's 
club hit this year. Waterman claims the Poly- Gram label has moved its re- lease date forward. "They know ours is going to be a massive hit. They've got no 

u 
Dancing Queen: Clash 
chance," he says. Polydor marketing execu- tive George McManus replies that the project has been plan- ned for several months. 

Abba's Bjorn Ulvaeus and Benny Andersson have block- ed any dance remixes of the original recordings, he adds. "Abba are Abba and they can't be bettered," says McManus. The 19-track Abba Gold al- bum, which features nine number ones, is released on September 21. Polydor, which took over the catalogue in 1990, has held back from releasing a compila-'1> bion until licensed titles byf PiolrtinMr Pacflo anH Tplcf.nr 

Virgin is raising its album prices across the board by an average of 2.5%-3% from September 7. Standard CDs go up from £7,44 to £7,57, while equivalent tapes and LPs rise from £4.99 to £5.10. Premium/TV titles move from £7.09 to £8.13, and tapes and LPs from £5.35 to £5.50. 
Haringey Council is continuing its probe into claims that the Madness reunion gigs last weekend caused an "earthquake" on nearby estates in Finsbury Park, north London. The complaints are unlikely to prevent future concerts at the 
The DTI has upped its subsidy for the companies attending Midem under the BPI and MPA schemes. A 50% grant will be available for up to five exhibition units compared with four in previous years. Applications must be received by November 9. 
Sony and RCA are among the 89 exhibitors contracted to show at the Classical Music Show at the Barbican in London from September 24-27. 
Raymond Coffer Management, which represents acts including Cocteau Twins and Curve, has moved to 26 Park Road, Bushey, Herts WD2 3EQ. Tel: 081-420 4430. Fax: 081-950 7617. 
National accounts manager Steve Foord and three field reps have been made redundant by Island and A&M's joint sales force AIM. Managing director Nigel Tucker says he will now handle national accounts. 
Orbis Publishing launches a classical music partwork magazine on September 5 with a free coverdisc or cassette and a price of 99p. Meanwhile The BBCJAusj^Mjigffzine's launch print run in September has been raised from 120,000 to 

The Ways Of Love 
A BRAND NEW COLLECTION OF 15 CLASSIC LOVE SONGS 

GEORGE MICHAEL • Careless Whisper PAUL YOUNG • Softly Whispering I Love You BEVERLEY GRAVEN • Castle In The Clouds SADE ■ Your Love Is King BANGLES • Eternal Flame 
RELEASED AUGUST 17 ■ COMPACT DISC 472073 2 • CASSETTE 472073 4 DEALER PRICE: CD £5.36 ■ MC £3.49 RADIO CAMPAIGN • ATLANTIC 252 • STARTS AUGUST 17 ORDER NOW! FROM SONY MUSIC OPERATIONS. TEL: 0296 395151 
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AWALYSI S 

HBs steer new 

Seaei machines 
In overhauling their structures labels are looking 
beyond staff cuts to beat the slump. By Ajax Scott 
The decision of Sony chairman Paul Russell to take direct control of the Columbia label in a wave of restructuring at the company left his competi- 

"He must be mad," said the chairman of one record com- pany rival. "Normally the more senior you get in a record company the more you try and distance yourself from the risky business of A&R." Mad or not, Russell is not the only company chief trying to restructure his way out of recession. Other labels — in- cluding EMI, Polydor and Rhythm King have also re- cently made organisational changes, either following, or resulting in job losses. And 

■A- 

Restructuring: Heath (left) and Devlin 

;o foUow. Inevitably the caused companies i their costs and overheads more carefully. But some of the changes underway do not merely involve cutting jobs. Rather labels — among them some of the most stable in the industry — are seeking to re- examine and re-direct the ways in which they operate. Consequently middle-rank- ing and senior executives are receiving wider responsibilit- ies. As David Hitchcock, a manager at consultants Ernst & Young's entertainment and media group, notes, "Perhaps it's a reversion from the trend of everyone specialising to everyone being a polymath." Sony has so far only reveal- ed the shunting of Epic and Columbia label chiefs Andy Stephens and Tim Bowen to other parts of the company. A wider re-organisation affect- ing all senior staff is promised, however, with the company citing the declining ability of UK acts to deliver interna- tional sales as the root cause. Already the effect has been to place Russell and his deputy Tony Woollcott more directly in the firing line at Columbia and Epic respectively. BMG chairman John Pres- ton put himself in the same po- 

sition last year when he made the managing directors of Arista and RCA redundant. Less than a year later, how- ever, Preston had found it necessary to appoint new MDs and re-create much of the old dual label structure. Rhythm King could not be more different from Sony in scale, history and culture. Yet founder Martin Heath says it s the s forci 

ler rethink to make the "leaner and fitter" was already underway. "We have been having our best year for 10 years. The time to make changes is when you are at the top," he says. Similarly EMI's decision not to replace marketing director Mike Andrews has enabled re- cently arrived divisional man- aging director Jean Francois Cecillon to take a more hands- 

Consequently Rhythm King has centralised responsibilit- ies for each of its 14 acts in six "artist representatives" fol- lowing a drastic cutting of acts and staff and the closure of the Outer Rhythm subsidiary. Former staff will also be brought in as freelancers. "Cutting staff means you don't have any flesh on the company but it also means you don't waste any lime making decisions that may be irrel- evant anyway," says Heath. While staff departures have triggered the recent changes at Polydor and EMI, both labels claim they occurred against a backdrop of re- 

onlookers remain sceptical about the nature and motives behind these 

Polydor general manager Jimmy Devlin admits that general manager Andrew Jen- kins' redundancy was prompt- ed by the departure of the label's international, legal and press directors. But he says a 

tainment consultant points out that "restructuring" is of- ten "an excuse for getting rid of people you don't like." But it is no coincidence that most UK record companies are currently re-examining how to address an ever shrinking and diversifying market. As Cecillon notes: "We have to learn from the mistakes of the past. The concentration (of functions) will increase, even if we have better days in two or three years. There are too many people eating off the 
The knee-jerk reaction amid recession may be simply to cut the number of people feeding n the "1 But the real challenge to managers is to develop struc- tures which offer efficiencies over and above the reduction in body-count. 

LETTERS 

Recouping the 

cost of DCC 
I was amused to observe John Cohen's furious back-peddling in his letter "Two-year plan for DCC deals" (MW, last week). If, as he says, "statistically, we know that the number of units that will be sold in DCC format during those first [two] years will be tiny and, there- fore the 1 
aritst will be giving up will be equally tiny" how will this fairly compensate for the "heavy research and promo- tional expenditure" which, he accepts, the record companies 

have incurred? Mr Cohen should not be so embarrassed or coy about his earlier remarks. Artists have had it all their own way for far too long. It's about time the record companies were given a fair break — let's not kill the goose that lays the golden discs! Irving S. David David Wineman Solicitors Craven House 121 Kings way, London WC2B 

High prices Ml 

radio festival 
It should be pointed out that Radio One has fulfilled its 
the promoters of the 1FM American Music Festival. Sadly it appears Harry Drnec was not informed of these details by his colleagues (MW, last week). Poor ticket sales for Satur- day and Sunday events can be put down to a number of fac- tors: there was heavy competi- tion from major tours by big name artists; it was the wet- test July weekend for decades; 

and the ticket prices were high — a consideration we pointed out to the promoters at an early stage of our in- volvement. At 1FM we pride ourselves on being commercial-free on the air, but when it comes to concert promotion, we believe the profile and support that we offer artists is second to none. Chris Lycett Head of R1 music department Broadcasting House London W1A 

Love's ways mellow 

PPL firebrand Faure 
I am reluctant to disagree pub- licly with a colleague but Tre- vor Faure is entirely erron- eous in his 
(MW, last week). Certainly, when he joined us, he was every bit as awful as he considered himself to be. However, after assiduous ef- forts on my part, I am pleased to report that his level of abrasiveness has declined and his manner is, in fact, gradual- ly but perceptibly becoming that of a tired, middle-aged 

John B. Love PPL 14-22 Ganton Street London W1V 

DM t he Wiitg Commander make it on time? 
Good Luck Tom! n 
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BAD NEWS 

FROM VOX 

o 

JIMMY 
NAIL ym^.. what s his problem? 

ROXY MUSIC 
JULIAN COPE 
SANDRA BERNHARD 
GEORGE HARRISON 
RODDY FRAME 

ELLES ANGELS 
Heavy FpetllnnWIIhL? 

MADNESS AND ALL THE 
NEW FILMS mif Ilie lutly Boys Game Back 

For the opposition^ that is 
VOX's new ABC figure is 114,213*, that's a mighty 12% year on year increase which means we are simply the fastest growing music monthly in Britain. Why? Because of our broad coverage of music, exhaustive album section - over 200 reviews — film analysis and free Record Hunter magazine every month. All this on a large and distinctive format which offers your advertisements the maximum impact. Ring Ad manager Nick Watt on 071 261 6328 if you want to beat the queue. Vox magazine. Everything. 

*ABC Jan to June 1992. 

ipcmagazines 
The market leader in consumer magazine publishing 
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MARKET PREVIEW 

Albums 
Tex-Mex star Flaco Jiminez has gathered a stellar selection of guests for his album Partners (Reprise), wherein he performs duets with Linda Ronstadt, Stephen Stills, Emmylou Harris, Los Lobos and others. A clever trick, as it draws in aficionados of these artists as well as his own fans. Jiminez additionally performs several instrumental pieces. Not one to explode, but a steady seller. New British dance acts abound, but good new British dance acts capable of sustaining interest over a whole album's worth of material are somewhat rarer. D-Influence's parenthetic debut (Good 4 We) on East West is just that however, mixing club contenders like Good Lover with more sophisticated soulful grooves like Funny (How Things Change), while Instantly is a smart 

piece of urban jazz. The most stylish British dance debut since Soul H Soul's Club Classics. Meanwhile, in compilation city Rumour pulls out a plum with its Warehouse Raves 7, which rounds up a dozen lengthy versions of dance hits. One or two, notably Peter Bouncer's So Here I Am, are expendable, but the rest are fine, with a couple of coups, notably the first album appearance of Felix's current Top 10 hit Don't You Want Me and Messiah's rave anthem Temple Of Dreams. Blank Generation (Old Gold) is another of the many compilations recently to put punk on CD, stand-out tracks including Killing Joke's Nervous System, the Anti-Nowhere League's trashing of Streets Of London and The Slits' Typical Girls. 
PATSY CLINE: The Definitive Patsy Cline (Arcade). This attractive compilation follows the 

formula for Arcade's Top 10 Jim Reeves retrospective. Dealer prices of £6.35 (MC) and £8.85 (CD) for what is a double package with 40 tracks, including all the obvious ones, will make this a huge hit. 
Singles 
The big ginger hair, the smiling face, the scouse accent... it can only be Sonia. And with a trio of big selling covers already under her belt, it's only natural that she should follow the current trend for reviving hits from the Seventies. In her case, it's Heatwave's Boogie Nights (Arista) — first released when she was six years old — that gets refurbished. With a shoal of TV appearances confirmed, there's no way this can fail to be a substantial hit. Y Viva Espana, Born To Be Alive, The Bu-die Song ... the list of songs which have become UK hits after being exposed to large numbers of British 

Cline: definitive 
holidaymakers on the continent is too horrific to continue. Currently sitting in the Top 10 in several hotspots, and generating a lot of enquiries for UK record dealers, Dr. Alban's It's My Life (Logic/Ariola) is guaranteed to follow in their wake. A highly commercial house track, recorded in Sweden, it's basically a West Indian accented rap punctuated at regular intervals by a catchy chorus. Probable Top 10 hit. More obviously mass market in its appeal. The Fat Slags tackle Cliff Richard's Summer Holiday 

(PWL International) under the jurisdiction of Stock and Waterman. Unlike their Viz strip, it's practically clean, albeit juvenile singalong fun. A hit, sadly. Dolphins Make Me Cry introduced him to the chart for the first time, and Welsh troubador Martyn Joseph should consolidate with Working Mother (Epic), a more sprightly acoustically jangling track pleasingly, though not always distinctly, delivered by this fine rising talent. 
ABBA: Dancing Queen (Polydor). A head-to-head battle for chart honours with the similarly-named Abba-cadabra's Hi-NRG remake on PWL should be resolved in favour of the superswedes. One of their best-loved songs, its release precedes a new compilation of Abba's greatest hits. CD and 12-inch feature Eagle, a towering, majestic track that even had a video made for it, but was never released as a single. Alan Jones 

The Ratpack's Searching For My Rizla EP made number 58 solely on 12-inch sales. Then- Changing Styles EP (Big Gi- ant Music BGT03) sees them going for all formats and a big commercial push. With its garagey vocals, Ratpack Takes You Higher is certainly a change of style, but the ragga- rave flipside, Ratpack Reggae, is more likely to appeal to their established audience. Liquid follow up Sweet Harmony with their Future Music EP (XL XLT33), featur- ing more of their weirdly mel- odic heavy house sounds. Am- sterdam's Fierce Ruling Diva are equally impressive and innovative on their You Gotta Believe (React 12REACT8) which comes with a whole spectrum of mixes. On the soul side, it is time to milk those LPs dry: Ce Ce Peniston releases the down- tempo Crazy Love with disap- pointing Masters At Work re- mixes (A&M PM); while The Young Disciples select a great track from Road To Free- dom, namely Move On (Talkin Loud TLK20), but everyone is now ready for something new. Other bits and pieces: Paul Gotel's excelle nt progressive house remixes of Nu Colour's Fallin Down are being releas- ed as a limited edition (Wild Card); Vibe Alive's Rock It is a wonderful slab of trancey house from the new Suburban Base offshoot (Fruit Tree); and Orchestra JB's mellow monster Come Alive gets a welcome re-release with new up-tempo mixes (Rumour RUMAT58). 

URBAN SHAKEDOWN FEATURING MICKEY FINN; Bass Shake (Urban Shakedown/PWL URBST2) Contrasting heavy rhythms with lightweight piano and cheesy organ, this should follow Some Justice into the Top 40. Andy Beevers 

Philips, the label of the Com- plete Mozart Edition, now presents The Richard Wagner Edition, all 10 operas the mas- ter planned to perform in his Bayreuth opera house, on 32 CDs, 26 laserdiscs or 18 VHS tapes, or available separately. All the recordings are of live Bayreuth performances, that of Lohengrin conducted by Peter Schneider a new re- lease from the 1990 festival. Five new recordings in Di- rect Entertainment's fast-sell- ing budget Academy Collec- tion all feature fine perform- ances to match the distinctive fine-art covers. Try soloist Mayumi Seller directing the City Of London Sinfonia in Haydn violin concertos or Barry Wordsworth conduct- 

ing the London Symphony Orchestra in Mendelssohn. One of CBS's best sellers of the Seventies was its Greatest Hits budget series, which Sony now reintroduces on CD with a initial 25 titles, mainly themed on composers such as Brahms, Debussy and Bach, with artists such as Leonard Bernstein, Andre Previn and Eugene Ormandy to en- generation of new- 

STANFORD; Piano Con- certo No 2 and other works. Malcolm Binne (piano), London Symphony Or- chestra, London Philhar- monic/Sir Adrian Boult, Nicholas Braithwaite. Lyrita/Conifer. The classic Lyrita recordings of Anglo- Irish music are now appearing re-edited on CD, and this glori- ous late-romantic feast is an ideal introduction. Phil Sommerich 

Leading the way this month is Fontanelle, Babes In Toyland's equally convinc- ing, bruising follow-up to To Mother, which spent 10 weeks on top of the indie album chart last summer. Initial pressings will be on coloured vinyl. Stock accordingly. Having left Galaxie 500, guitarist/vocalist Dead Ware- ham has formed a new trio, Luna 2. The debut album Luna Park (Elektra) showcases a tighter, more song-based sound than before, and will undoubtedly attract 

the same attention. Smashing Pumpkins take another track from their ac- claimed Gish album. I Am One (Hut) is forceful, sleek and dy- namic as ever, and comes with three new songs, including a neatly frayed version of Syd Barrett's Terrapin. Also on Hut, Moose's first single since last autumn is Little Bird, a more uptempo version of their new folk/country leanings. Having based themselves in the UK last year, New York's The Belltower return with their debut album, Pop Dropper (Ultimate), a consist- ent collection of suitably chim- ing swirl-pop songs. It may need a strong single to cross- over but should get a good indie chart placing anyway. 
mm UNREST: Imperial f.f.r.r. (Guernica). 4AD's new off- shoot label kicks off with this superb Washington DC trio. As melodic as they are diverse, Unrest switch between styles, from sharp pop jangle to min- imalist art-pop and aching dream-pop without losing the flow, Martin Aston 

EMI's release of a clutch of comic classics from the Fifties confirm that humour has al- ways had a significant role to play in British popular music. The twofers, Goon Shows, Vol 1 (077777 907962), which features four half hour shows, and Beyond The Fringe (077777 93962) also remind us that that humour was gen- erally oppositional rather than 

supportive of the status quo, and by being on CD (rather than the more usual cassette) point the way forward to a new market for comedy repertoire. Castle has released a new series with the general title of The Early Years. Some are in- triguing, those devoted to T- Rex (EARL Dl) and Fleet- wood Mac EARL D5), others less so (Mungo Jerry, D3) but the one that will sell best is Status Quo (D8). Released in Castle's The Collection Series is Cat Stevens (CCSCD 127), which includes some fine examples of his whimsy from his early Decca days (eg, I Love My Dog) but it really be- longs in the Early Years series. Eclectic rather than merely humorous is Davy Graham's The Guitar Player (SEECD 351) on which the blending of folk and ts best. A you also get his definitive recording of Angie. Veering on lunacy is Live Stiffs (Mau Mau MAUCD621) on which Stiffs greatest (in- cluding Nick Lowe, Elvis Costello, and Ian Dury) re- mind us how erratic, albeit charming, were their perform- 

LONNIE DONEGAN: The EP Collection (See For Miles, SEECD 346). Picked not so much for the comic mo- ments but for the gusto with which Donegan mined a real and lasting influence, Ameri- can folk and blues, in the days when most Brits merely badly aped Yank rock'n'roll. Phil Hardy 
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