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Wooiies opt out fuels 

singles chart debate 
Woolworths, the UK's second largest music retailer, is to launch its own in-store singles chart from October 5 in a move that looks set to pitch retailers against record companies. Retail body Bard defends Woolworths' right to market - its product in any way it sees fit. But the BP1 insists the move undermines the official CIN chart. Woolworths ended more than six months of speculation ts singles policy with the incement of its own Top 50 singles rundown last week. The multiple's entertain- ment division trading control- ler Martin Davies says the rundown will be based on sales 

Burke: backing multiples 
data from all its stores. But — like the WH Smith "chart" launched in July — certain new release singles will appear in the chart on the day of release. Davies says the CIN chart is so "fast moving" that by the time many releases appear 

they have already passed their peak selling period. The new chart will be com- piled on Thursday and distri- buted to all Woolworths stores on Friday ready for display the following Monday. Unlike WH Smith, Wool- worths — which has 793 music outlets and a total market share of 19% — will not supply the CIN chart in-store. Newly elected Bard chair- man Simon Burke says retail- ers should be able to promote product in any manner. "It is for the CIN/BPI joint venture company to ensure that the charts are useful to all users, including retailers," he says. BPI PR committee and BMG 

chairman John Preston says it is a "regrettable" move. 'The industry has invested heavily in the credibility and integrity of the CIN chart. Anything which undermines the viabil- ity of that chart is not in the best interests of the industry." CIN chief executive Adrian Wistreich says he accepts Bard's view, but is disappoint- ed by the move. "It will con- fuse customers," he says. Virgin Retail, HMV and Our Price say they have no plans to follow Woolworths and WH Smith. HMV market- ing director David Terrill adds, "There is only one chart. Woohyorths are taking a hell 

Big Breakfast 
scoops IOTP 
Bob Geldofs new breakfast TV programme for Channel Four has clinched a deal to screen the CIN singles chart three days ahead of Top OfThe Pops. The Big Breakfast, launched today, will broadcast the offi- cial UK Top 10 each Monday at 7.45am in a package that includes five-second video clips of the top five and 20 sec- onds of the number one single. Big Breakfast spokesman Kris Thykier says, "Our audi- ence is younger than other breakfast shows and more in- terested in music. The chart will be a great pull." Geldofs Channel 24 com- pany now becomes the first terrestrial broadcaster of the chart every week. The deal is the latest in a series recently struck by CIN. MTV now screens the chart each Monday 

CIN marketing executive Phil Matcham says increased competition for TV franchises has generated new interest in the rundown. 
1FPI and Biem 
strike accord Biem and 1FPI are understood to have agreed a package end- ing their lengthy talks on new European royalty rates. The complex deal struck last week between the European writers' society and the inter- national record industry body is believed to include conces- sions on both sides. IFP1 is understood to have won a cut in the basic mechan- ical royalty rate of 9.504% of dealer price. But the royalty break for new formats has been set at a 25% reduction for one year only, according to sources. IFPI had pressed for cuts of up to 30% for three years. The agreement comes just three weeks before the launch of Philips' DCC on October 19. The Biem/IFPI deal will not affect UK companies' domestic business — which falls under a separate MCPS/BPI agree- ment — but is likely to have implications for the dispute over new format royalties. DCC: see Analysis, p6 

New role for Obie 

as Ames steps in 
PolyGram International has confirmed that London Rec- ords managing director Roger Ames will replace Maurice Oberstein as chairman and ceo of PolyGram UK from Jan- uary 1 1993. The announcement, reveal- ed exclusively in Music Week last week, ends months of speculation over Oberstein's future. He will remain Poly- Gram International's execu- tive vice-president responsible for Australia and New Zea- land, and will take on the group's Canadian business. His role as chairman of the BPI is unchanged. Ames will take charge of all PolyGram UK's operations, re- porting to PolyGram president and ceo Alain Levy, He will also resign from his post as managing director of 

Levy: praise for Oberstein 
His new contract prov against any conflict of inte between his involvement London and PolyGram. In a prepared Levy praised Oberstein's "tre- mendous" contribution to the British record industry and PolyGram UK and Oberstein said, 'There is a right time for everything and this is it when 
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Classical show to spawn pop event 
Organisers of the Classical September 24 to 27. shared stands with retailers have happened to classical Vlusic Show are planning to Some 1,200 people attended MDC and Covent Garden Rec- music in recent years are the aunch a similar event for the the show on its first day, in ords respectively. RCA mar- launch of Classic FM and this jop industry, writes Phil line with Keynote's forecast keting director Simon Foster show," says Foster. Sommerich. total attendance of20,000. The says the show looks set to emu- Neither of the two market Nigel Nathan, managing di- total of 125 exhibitors, 24 of late France's similar Musicora leaders in classical records, ■ector of Keynote Events, says them record producers or re- event, which after only a few PolyGram and EMI, partici- te has been delighted with the tailers, was well beyond expec- years' existence now draws pated, but both say they are mblic response to the first tations, says Nathan. large crowds. not ruling out taking stands in "lassical Music Show, held on Sony Classical and RCA 'The two best things that future years. 
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Russell urges cut 

in singles formats 
Conroy: roster boost 
Virgin returns to 
signing mode in 
new talent trawl 
Virgin Records is expanding its roster again following cuts in both its number of staff and acts earlier this year, manag- 

Sony Music chairman Paul ^^ilHI Tussell is calling on the indus- - . ,ry to reduce the number of brmats for singles chart j^H qualification from four to ~ S I three from the start of next nS year- '« Addressing Sony's annual j* sales conference last week, lussell claimed that the re- »t-'i duction in qualifying formats \jjflH| would help record companies,   mblishers, lawyers, retailers 

has complained to the Euro- pean Commission about the operation of collection agency Video Performance Ltd, and retailers, who are "more con- cerned with projecting their image than selling the art- ists". Sony's conference, held in Brighton, was attended by around 300 staff and guests in- cluding leading retailers. 
the company's sales conference last week. Conroy said the company, which has reduced its roster from 150 acts a year ago to 70 today, is "in signing mode". Acts signed over the past few months include Carleen And- erson, Future Sound Of Lon- don and Bark Psychosis. "Now we can focus in on the artists and make a better job of putting their records out on time," Conroy told the audi- ence of retailers. "We're in the process of re- building Virgin. We do not in- tend the men in grey suits to take over. This will be an ad- 

and even managers who have Russell: singles plan to oversee remixes. Overall he said the record industry would sell criticised the activities of save £25m a year from the pro- radio stations, retailers, law- posed change. yers, MTV and managers, in- "We are the only country in sisting that it is record com- the world where four formats panics who run the industry, qualify for the singles chart. "This industry should con- Industry executives the world stantly remind them of that as over shrug their shoulders and forcefully as is necessary, and say the British — they're stu- if that means a few bloody pid. And they're right," he noses then so be it — because said. we are in charge of the British If agreement over the issue record industry," he said, could not be reached by Christ- A former lawyer himself, mas, he added, "then the BPI Russell laid into the "constant are truly the morons that contractual harassment" of everyone believes us to be." lawyers. And he was equally Earlier in his address Rus- scathing about MTV, which 

publishing, video, commercial marketing and licensed reper- toire as well as the group's labels gave presentations of their forthcoming releases. Among the company's im- portant autumn releases are albums from The Farm, Gloria Estefan, Sade, Neil Diamond, Michael Bolton, Des O'Connor, Ned's Atomic Dustbin, John Williams and Murray Perahia. Sony has also confirmed that it has added six new people to its sales force, bring- ing the total to 64 "to meet the changing needs of the market 

Among the most important Virgin releases coming up this autumn are new albums from Genesis, Simple Minds, Peter Gabriel and Neneh Cherry. 
PRS puts back 

Proms launch 
PRS has further postponed the fl2m system, originally ex- launch of its troubled Proms pected to save almost f 3m an- (Performing Right On-Line nually and due to go on line Membership Services) com- this summer, will not be ready puter system to commission an until 1994 at the earliest, independent assessment of the PRS public affairs controller network. Terri Anderson says there is Two months ago, council no question of Proms being 

Billboard mm 
fills BPI post 

MW introduces 
Monitor section 
This week sees the intro- duction of a new Music Week section: Monitor. The new page includes; Ad Focus, a weekly dealer's' checklist of key record com- 

Deacon has appointed Bill- board's European news editor Jeff Clark-Meads as director of press and public relations. Clark-Meads replaces the BPI's first director of press Jeremy Silver, who last month joined Virgin Records, Deacon says, "It is very im- portant that we are able to ex- plain to the outside world pany advertising cam- paigns; an expanded ver- sion of Exposure, (a run- down of which acts are ap- pearing on TV and radio in the coming week); and In The Pipeline, a rotating sec- tion which kicks off this week with Studio Update. See p2). 

chairman Dr Donald Mitchell abandoned. PRS wants a re- told the society's AGM that port within weeks once an as- Proms would be operational by sessor is appointed covering June next year. But last week the workings, implementation he wrote to members telling and costs of the project, she them that it has been further says. postponed after the discovery Up to 85% of the informa- of "very serious problems" in tion required to make the sys- recent weeks. tern work has already been en- It is understood that the tered, she adds. 

what the problems are within the record industry. As a jour- nalist, Jeff is in a unique posi- tion to do that." Clark-Meads, who takes up the post on November 2, will be seconded onto the PR com- mittee and is likely to join the Brits '93 and Classical Awards committees. 

Woolies was bound to get aggro for launching its own in-store singles run-down, so it is hard to believe the multiple took the decision lightly. But however carefully it considered its motives, for record companies at least they still don't make sense. For 23 years, the UK record industry has been working to create the best possible chart — one easily understood by the media, the industry and, most importantly, the public. In terms of speed, accuracy and security, it would be hard to beat the Gallup-compiled CIN chart. And its worth as a marketing tool is increasing all the time. MTV now beams it across the whole of Europe and this week it gets a new airing — the first of the week on terrestrial TV — on Channel Four's The Big Breakfast. The indie chart debate has proved that it's virtually impossible to create a chart which is all things to all people. But if everyone decided the answer was to create their own tailor-made rundown, then — in Rupert Perry's words — the UK industry really would be in danger of being "charted to death". How about a Top Of The Pops chart made up only of acts who can sing live? Or an EMI Records chart of EMI Records acts? The only chart which makes any sense is a chart of what is actually happening in the UK record market, not what people would like to happen. Woolies move does, however, reflect a very real fear that the speed of the UK chart is hampering sales both here and abroad. If this is the case, then Bard and the BPI should be getting together to discuss it. Woolies' move will not solve the problem, it only drives a wedge between the two organisations just as they seem to have reached accord on all the industry's most important issues. 
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OPINION 

□ The international music industry breathed a sigh of relief following the "yes" vote at the French referendum on the Maastricht treaty last week. A "no" vote would have severely hampered European Community 
importance to the future of the UK recording industry covering a private copying royalty, cable and satellite broadcasting and the duration of copyright. The most important issue for the UK is the controversial proposal for a private copying royally to be applied throughout the 12 member states. Its adoption would net the UK record industry billions. The directive on cable and satellite broadcasting currently at first reading stage, is also important for the UK. The UK is currently one of three member states that already gives phonogram producers the right to authorise or prohibit broadcasting. But other territories are not so generous and broadcasters could exploit gaps in the level of protection to broadcast into the UK regardless. This is precisely why this directive needs significant amendments allowing producers the exclusive right to control. Further complications arise from the problems surrounding the duration of copyright protection. Once again the UK already has strong legislation in this area. But weaknesses in other states have been causing problems. In particular there has been a recent upsurge in pirate CDs entering the country that have been manufactured in states where legal loopholes allow producers to exploit short copyright protection periods unavailable here. Clearly there is still much work to be done, both in completing these measures and in strengthening the political framework that will allow them to succeed. But at least we are back on the right track. Nic Garnett is director general and chief executive of the International Federation of the Phonographic Industry. 

NEWS      

Virgin Classics outlines future 
a—.--i-,ssssmssss; 

u.uoi., lunvu.e .00 takeover by EMI, according to new label chief Jonathan Miall, writes Phil Sommerich. Miall rebuffs ^peculation that Virgin   relegated to a niche label 
he says. 

in continue label and will understandably of classical be smaller, but by no means ' ' will it be a Cinderella label." Miall, who moved over from EMI Classics two months ago, concedes that a "vast" number industry of recording sessions were can- celled last October, but says many of the remainder will go 
The' label will still " "Our   all repertoire streams, ne says. ine moei win otm loont. "It is EMI Classics' second about 50 full-price and be- 

a year as c,mi     unissued recordings from the Branson era. About 100 titles have been deleted from the Virgin Clas- sics catalogue, many of which will reappear later at budget or full-price. Miall says that the merger of EMI's Reflexe early music label with Veritas, its Virgin 

Veritas will Sm.ivc n.n. .o.TO its profile. Some EMI record- ings may also be issued under the Virgo budget label. The EMI takeover has creat- ed a complex structure for Vir- gin Classics. The division now produces recordings which are sold to EMI Classics for mar- keting and distribution. 

Sting and EMI net 

top Ascap prizes 
Sting was named Ascap's UK songwriter of the year for the first time at the US royalty or- ganisation's 12th annual awards. EMI also picked up its first publisher of the year prize as over 200 guests including Phil Collins, Maxi Priest and Cathy Dennis attended the awards evening held at Lon- don's Park Lane Hotel on Tuesday. The former Police frontman received his seventh Ascap in- dividual song award for All This Time (published by Mag- netic Music), one of the 15 most-performed Ascap songs in 1991, The presentations were made for songs Ascap li- censes from PRS. EMI Music Publishing UK managing director Peter Reichardt received the pub- 

Just Another Dream and Too Many Walls (co-written with Anne Dudley), Maxi Priest's Close To You and She Drives Me Crazy by Roland Gift and David Steele. Besides Sting and EMI, the winners were: Anothi Day In I 

Sting: leadi 
lisher's award with chief executive Martin Hand- ier. Reichardt said, "It's tough enough having hits in your own country let alone America." EMI also won four song awards for Cathy Dennis's 

  & Run); Can't Stop This Thing We've Started, Bryan Adams, Mutt Lange (Zombal; Cry For Help, Rob Fisher (BMG); Don't Let The Sun Go Down On Me, Elton John, Bernie Taupin (Big Pig); (Everything I Do) I Do It For You, Bryan Adams. Mutt Lange (Zombal; If You Need Somebody, Bryan Howe, Terence Thomas (Warner Chappell); Lady In Red, Chris De Burgh (Rondorl: Some- thing Happened On The Way To Heaven, Phil Collins, Daryl Stuermer (Hit & Run): You Gotta 
Taupin (Big Pig); and King Of Wishful Thinking, Peter Cox, Richard Drummie, Martin Page. 

Island lays off four staff 
Island Records is the latest company to shed staff in a "re- structuring" of its promotions department. Ned Browning and John Myers from TV promotions, 

have all been laid off. Island managing director Head of promotions Allan Marc Marot declined to com- Jones will take over TV plug- ment on the changes, ging and Cally Callomon will The four staff were made re- temporarily handle video, dundant on September 18. Meanwhile former artists li- Earlier in the same week aison officer Michelle Camp- Phonogram lost three staff, bell joins Andrea Taylor as a while EMI laid off five staff radio plugger. just over a month ago. 

Spoken word 
gets romantic 
Romantic fiction publisher Mills & Boon is launching a range of its books on cassette next month, creating what it claims is a new low-price cat- egory for spoken word. Ten edited titles will be re- leased a month under a joint venture with distributor Posh Entertainment. The first batch, released on October 12, includes some of Mills & Boon's most popular titles. Posh MD John Cooper says the cassettes have a £1.99 rrp. Retailers will be able to buy individual titles or display units of 50, which have a £60 dealer price. 
Sheffield to host 
next Sound City 
Sheffield will host the second Sound City, the festival organ- ised jointly by the BPl, Radio One FM and the Musicians' 

The event, which includes live broadcasts and work- shops, will run from April 5- 
round the 10. Centred Leadmill venue, it will form part of Sheffield's centenary celebrations. Last year's festi- val was held in Norwich. Local organiser Tim Strickland savs, Sound City, part-tunded by Sheffield City Council, has already attracted interest from many of the city's labels and studios. The Sheffield Arena is also ex- pected to participate. 

Games firm unveils promos plan 
Computer _ Elite Systems is adopting the game, record industry's promo video ' system to plug its software. In a move unique to the sec- ipany — which (due for release in November publishes games for the and Nintendo Game Boy, NES and Super NES systems — is pro- ducing a series of music-based promos. 

The first, for the Dr Franken and computer games releases, pany — Rhythm King Interac- nme n^es music by Euro Airtime for the Dr Franken tive — is to be renamed Per- tmgma. Elite is also video has been secured on feet World once a deal with making a video for a new ver- Channel Four's Gamesmaster Philips is sealed, says creative sion of the Joe & Mac game and Lunchbox on BSkyB's ■*-—- ase in November) Lifestyle channel, is being planned. • Rhythm King is develop- talking ing what it claims will be the £250,000 to develop, lout us- first "fnllv   material by an unknown The company is to record companies about us- first "fully ing original music with the tive music titles, aim of cross-promoting ' — ■ - 

director Denise Proctor. One of the two new titles, 'hich each cost around 
w- The other will exploit 1 he label's sister CD-I com- Rhythm King catalogue. 
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NEWSFILE 
NEWS 

Sensual: torrid 
Classics label 
turns to sex Warner is turning to sex to sell its latest classical compilation, writes Phil Sommerich. Next month's Sensual Clas- sics campaign, involving na- tional press, and possibly tele- vision ads, will be similar to the controversial Haagen Daz 

Warner Classics' general manager Bill Holland says, "Our commercial may be too explicit for the broadcasting authorities." The 16 tracks on the 75-min- ute, full-price disc include the adagio from Khachaturian's Spartacus (the Onedin Line theme), Ravel's Bolero and works by Bizet, Rachmaninov and Beethoven. "We wanted to get an album that was a little bit raunchy, something that you would have on for an evening's torrid lovemaking," says Holland. 

PolyGram keeps 

price rises to 4% 
PolyGram is the latest record company to announce a rise in dealer prices — its first for 15 months. The changes, effective from October 1, give PolyGram some of the highest prices in the industry. But sales director Nigel Haywood stresses the in- creases are below the rate of inflation. "We know times are difficult and are doing every- thing we can to support the re- tailers," he says. Standard vinyl albums and cassettes go up 3.9% to £5.25, with deluxe up 3.4% to £5.53. CD prices are up by just 2% for standard releases to £7.59, 

while deluxe releases are up 1.2% to £8.15. Mid-price albums are up 3.3% to £3.07, with mid-price CD up 4% to £5.25. Singles prices have been frozen, except for CD, which goes up 3p to £2.59. Meanwhile classical al- bums/cassettes are priced at £2.37 (budget), £3.07 (mid- price) and £5.53 (full price), while CDs in the same cat- egories are £3.57, £5.53 and £8.15 respectively. Haywood says PolyGram, which ran its own "V for Vi- nyl" campaign in June, de- cided not to raise the price of vinyl above that of cassette. 

EMI introduced such a dif- ferential in May, as did Warn- er from September 1, "Some retailers are still doing well on vinyl, especially those north of London," he says, PolyGram was due to in- crease prices in July, but de- layed as long as possible, says Haywood. He refuses to spec- ulate whether PolyGram's next increases will be in July or October next year. Warner, which raised its standard prices this month, re- tains the highest standard prices of any of the majors. Sony is expected to lift prices next month, and BMG's rises are due in December. 

Wembley battle goes to court 
Brent Council is going ahead magistrates relating to the hearing, with its prosecution of Wem- Simply Red show on July 11 Wembley spokesman Mar- bley Stadium over noise levels and Bryan Adams' perform- tin Corrie insists Wembley re- at two of the London venue's ance on July 18. tains a close relationship with summer concerts. Now Wembley faces a fine if Brent, but a council spokes- Wembley last week received the court rules in Brent Coun- man says the action could af- from Brent cil's favour at the October 21 feet future concerts. 

Chrysalis rides crest of mid-price wave 
Chrysalis is aiming to revital- ise its back catalogue with an extended mid-price campaign under the banner Crest Of Every Wave. The promotion will see the release every three months of eight albums previously un- available at mid-price and runs until January 1994. Japanese artist Hokusai's famous wave image will fea- ture prominently, alongside the slogan Crest Price? Best Price. Hokusai: campaign image 

The first batch of titles, launched on November 2, com- prises Blondie's Eat To The Beat, Billy Idol's Rebel Yell, The Waterboys' This Is The Sea, UFO's Strangers In The Night, World Party's Private Revolution, The Specials' The Specials, Jethro Tull's This Was and Spandau Ballet's True. The campaign is the brain- child of marketing director Mike Andrews, who joined Chrysalis from EMI in July. 

"Chrysalis has been on the peak of every wave in the his- tory of music," he says. Future releases, which will also be tied into Chrysalis's 25th anniversary next year, include albums by Pat Benatar, Hoodoo Gurus and Icehouse. The campaign will be sup- ported by ads in Select, Vox and Q, in-store posters and stickers. The selected albums have a £3.19 dealer price, with £5.04 for cassette and CD, 

Former NME editor Danny Kelly is to replace Paul Du Noyer as editor of rock monthly Q from the start of November. Du Noyer will join David Hepworth developing new titles for Emap's special projects division. 
Former MCPS company secretary Keith Lowde has launched his own independent consultancy firm. He can be found at: Forest Lodge, Forest Road, Pyrford, Woking, Surrey. Tel and fax: 0932 353994. 
Music 4 You, the Lancashire- based indie chain, open its seventh store in Shrewsbury this week. Further openings are planned in Worcester and Barrow in Furness. 
Birmingham International Film and Television Festival is hosting a two-day conference on The Future Of Music On Television on October 9-10. Speakers include BBC's Janet Street-Porter, Channel Four's Avril MacRory and the ITV Chart Show's Keith MacMillan. 
MCA Records has appointed Eamon Sherlock as Los Angeles-based international director. Sherlock has previously worked in the UK at The Who's Track Records and Jobete Music and Chappell Music. 
Independent rock monthly Metal Forces has moved to 40 Langham Street, London WIN 5RG. Tel: 071-255 1899. 
The BBC Music Magazine is claiming sales for its launch issue "well in excess" of its 80,000 target circulation. 
Entries for the Music Week Directory must be in by the end of this Friday, October 2. Entries should be sent to Robin Katz at Eighth Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR. Tel: 071-620 3636. 
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MID PRICE 

AS ADVERTISED ON 
THE LANDSCAPE CHANNEL 

CABLE TELEVISION 
24 HOURS A DAY TO A 

POTENTIAL AUDIENCE OF 
815,300 

(+49,600 ON PREVIOUS MONTH) 

ART 

Landscape 
COMPILATIONS 

ONE 
CD ALC 11 CD 

MC ALC 11 
TWO 

CD ALC12CD 
MC ALC 12 

DISTRIBUTED BY 
SONY MUSIC OPERATIONS 

TEL 0296 395151 
TO ADVERTISE YOUR INSTRUMENTAL AND CLASSICAL MUSIC ON 

LANDSCAPE CHANNEL CALL 0424-830688 
MUSIC WEEK 3 OCTOBER 1992 



ANALYSIS 

Philips sounds DCC trumpet 

The Dutch electronics giant is gearing up to convince the UK public that Digital 
Compact Cassette is the better new format, writes Selina Webb 
With just three weeks to go be- fore the UK launch of Digital Compact Cassette, Philips is keen to put talk of bits, mag- netic heads and royalty breaks behind it. The Dutch electronics giant has already rallied support for its new format from the major record companies and multiple retailers, but now it faces the bigger challenge — winning over the public. And that, by some accounts, is going to be difficult. According to retailer Phil Ames, managing director of the 40-store 4-Play chain, DCC is a non-starter. "There's no buzz," he says. "Before CD came out people were talking about the tech- nology, they were excited about it. You're not going to get the average man to invest in what is in fact backwards technology, the tape." But rather than dwell on the technical nuances of its for- mat, the message of Philips' 

sizmsMa 
For both DCC and MlniDisc, portability may turn out to be a key selling point But while one of Philips' launch slogans declares that DCC is "Purs digital music that will follow you anywhere", the first portable players are not expected to be available until next June. Philips is instead rolling out its range of 

hardware with the home DCC 900 system, which will go out with a £499 rrp. Philips' Nico Brokking says for every retailer stocking software from the initial range of 500 titles, there will be at least two hardware shops near by, Sony plans to launch both portable and home-use players when Mini- Disc goes on sale in December. 

campaign will, it says, be as simple as possible. "We're not going to explain a lot about the technical side," says Nico Brokking, market- ing director of the company's 
When the first DCC players and tapes go on sale in the UK next month — two months ahead of Sony's rival MiniDisc — a series of slogans such as "How to hear the future with- 

out giving up the past" and — more controversially — "The missing part of your CD collec- tion", will trumpet the bene- fits of the system via TV, cin- ema, press ads and in-store leaflets. In an adventurous move, the creative input comes from the PolyGram-owned Propaganda films, best known for produc- ing David Lynch's Wild At Heart and pop promos for 

Madonna. The storyboard for the TV ad is still under wraps, but the company is promising an epic. "You won't see too many black boxes," says Brokking. This, if nothing else, should counter any perception that DCC is "old" technology. And it seems fears that the debate over royalty breaks would taint the campaign are not going to be realised. "All 

that might hurt is the percep- tion of artists getting fat roy- alty cheques," said PolyGram International ceo Alain Levy at the opening of the first DCC factory in Amersfoort in the Netherlands on September 18. As Philips and PolyGram executives meet to decide the final details of the UK launch, the biggest doubters may turn out to be independent retail- ers. It doesn't help that some feel left out of the push. Phil Ames is incredulous that he has not yet been approached about stocking the format. "I haven't heard a dicky bird," 
And at Jumbo Records in Leeds, manager Hunter Smith says, "No-one has come to us 
Yet Philips has always been ahead in the PR race with Sony's MiniDisc and support from the multiples may be enough to get the ball 
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Germany calling, Berlin, to be exact. Other 
conventions may come and go, but 
Berlin Independence Days has been 
serving the independent industry for the 
past half-decade. 

CONFERENCE 
EXHIBITION 

SHOWCASES 
OCTOBER 

26-29 
DEADLINE FOR PRE-RECISTRATION: 
SEPTEMBER 30 

Not only is BID the most international 
conference in the world (over 50 per 
cent of our delegates come from outside 
Germany), it is also easily the most 
affordable. Unlike some outrageously- 
priced conventions. BID keeps the needs 
of even the smallest company in mind. 

Go global with BID and see howfarthe 
independent network really stretches. 

Only connect. BID, incorporating the 
unique Worldwide Music Days event, 
is the meeting-place for East and West, 
for Europe and North America, for 
companies large and small. Hundreds of 
acts are showcased, dozens of deals 
made and industry issues discussed. 
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29 Beethoven Street London W10 4LG 

Tel 081 960 1871 Fax 081 969 1694 
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Ml JEWEL BOX 

FOR '0 1 ©©& 

The time has come to change over to a new 
jewel case. One which is equally advanta- 
geous to the industry and the consumer. 
When you pack the case with one CD, there 
is the facility to add a second. When you 
pack a double CD into the Pilz jewel case it will be packed twice as fast, 7,200 CDs every 
hour on the new fully automated 
packing machine. There are still more 
reasons to switch to the Pilz jewel 
case - environmentally friendly, no 
additional packingfillers,and shipped 
in reusable containers. The revolu- 
tionary Pilz box also reduces shipping 
and storage costs and is a benefit td1^ 
both consumer and retailer alike as it fits into the conventional racking systems. Pilz's 
production capacities guarantee short de- 
livery times even for larger quantities. If you Typisch PUz: 
wish to find out more about this exciting ^J^asa^^CDsf new type of packaging, just give us a call. 

• 0711371-5834, Fax: 071/371-5835 ■ PILZ COMPACT DISC. Kranzberg/MOnchen. GERMANY. Tel.: 08166/30215. Fax 
solengo (VR). ITALY Tel.: 045/6700240. Fax: 045/6700241 -PILZ ESPAfiA S.A., ESPANA. PILZ FRANCE S.A.R.L. 54. Rue de Ponthieu. 75008 Paris, FRANCE. Tel.: 1-44 9504 50. Fax: 
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AND PLAYED AND PMVED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND 

COHCRATULATIONS TO THESE PRS WBIIER AND PUBLISHER MEMBERS 
WHO WERE AT THE ANNUAL ASCAP PRS AWARDS ON THE 22ND 
OF SEPTEMBER. THEIR HIT SONGS WERE AMONG THE MOST PERFORMED IN 1991. 

ALL THIS TIME 
Sting 

Magnetic Music 
Publishing Ltd. 

ANOTHER DAY 
IN PARADISE 

Phil Collins 
Hit & Run Music 
(Publishing) Ltd. 

CANT STOP THIS 
THING WE STARTED 

Robert John "Mutt" Lange 
Zomba Music Publishers Ltd. 

CLOSE TO YOU 
Maxi Priest 

EMI Music Publishing Ltd. 
CRY FOR HELP 

Rob Fisher 
BMG Music Publishing Ltd. 
DON'T LET THE SUN 

GO DOWN ON ME 
Elton John 

Big Pig Music Ltd. 
(EVERYTHING I DO) 

1 DO IT FOR YOU 
Robert John "Mutt" Lange 
Zomba Music Publishers Ltd. 

xVter of the 
STING 

ye^/. 

ubUsher of the ye 
V EMI MUSIC 

PUBLISHING LTD 

IF YOU NEED SOMEBODY 
Brian Howe 

Terence Thomas 
Warner Chappell Music Ltd. 

JUST ANOTHER DREAM 
Cathy Dennis 

EMI Music Publishing Ltd. 
KING OF WISHFUL 

THINKING 
Martin Page 
Peter Cox 

Richard Drummie 

For more information, contact: 
James Fisher, U.K. Regional Director 
ASCAP 52 Haymarket, Suite 10 
London, SW1 Y4RP 071-973-0069 

LADY IN RED 
Chris De Burgh 

Rondor Music (London) Ltd. 
SHE DRIVES ME CRAZY 

Roland Gift 
David Steele 

EMI/Virgin Music 
Publishing Ltd. 

SOMETHING HAPPENED 
ON THE 

WAY TO HEAVEN 
Phil Collins 

Hit & Run Music 
(Publishing)Ltd. 

TOO MANY WALLS 
Cathy Dennis 
Anne Dudley 

EMI Music Publishing Ltd. 
YOU GOTTA 

LOVE SOMEONE 
Elton John 

Big Pig Music Ltd. 

I 

ASCAP THE VOICE OF MUSIC 

lAND PLAYED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND PLAYED AND P 



10 Hot hits Red Hot Chili Peppers LP among releases 
18 Micky takin' Metal Mickey puts Suede in indie chart 

20 High 'n' Mighty The Prodigy hit the dance chart 

Bmsicweek 

datafile 
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CHART FOCUS 

cS 

Bob Marley's Songs Of Freedom makes an auspicious album chart debut at number ten. Available only as a 4 CD/4 cassette boxed set with a full -olour 64 page book, it includes 78 tracks ranging in ■vintage from 1962 to 1980. The only previous Top 10 oum to rr 
CDse which reached number four in 1986. Marley's set is _ marginally more expensive, C_ making it the highest-ticketed ton ten package to date. The album includes the original Iron Lion Zion, which, in an updated mix, climbs to number five on the singles chart, only a notch away from equalling Marley's best-ever singles chart position, for the posthumous 1983 single Buffalo Soldier. In addition, Marley's Legend comp ilation, which topped the chart for 12 weeks in 1984 and has sold over 1,250,000 copies, re-enters this week at number 29. ^ 

Songs Of Freedom isn't the only album to crash into the Top 10 this week — Abba's Gold: Greatest Hits debuts at number one. Their NINTH number one album, it puts them level second with the Rqlling Stones in the all-time roll ol honour, behind the Beatles who have had a dozen number ones. It also brings up the group's 50th week at number one. Here too, only the 
Incidentally, if you were expecting to see Erasure's Abba-Esque — The Remixes in the chart this week, you may care to know that its combination of tracks, playing time and dealer price render it 

CHART NEWCOMERS 
[^71 THE SUNDAYS: K' I Goodbye. Parlophone. Formed in 1988, the Sundays already have a daunting past to live up to. Their first single, Can't Be Sure, crawled to number 45 in the chart, but was critically lauded, ending the year in most pop papers' top 10s and topping John Peel's Festive 50. Their subsequent album, Reading, Writing And Arithmetic, reached number four, a stunning feat for a band without a Top 40 single to its credit. The group have taken a leisurely 18 months writing and recording their upcoming album in London. This is the first single from it, and the group's first substantial hit. 

Enough. MCA. Boyz 1 End Of The Road has been number one for eight weeks in the US, and for the last two this record has been at number two. A gentle semi-acoustic ballad, it's a one-off pairing of 

former Eagles stalwart Henley and Smyth, who had considerable success in the US as lead singer of Eighties group Scandal. The song belies Smyth's rock chick persona, though her self-titled album, due soon, finds her comfortingly belting out the more uptempo tracks. 
CHAOS: Farewell My I dS | Summer Love. Arista. Of Jamaican/Barbadian descent, but hailing frbm Kilburn, Wembley, Manor Park, Walthamstow and Clapham, Chaos started out as dancers, and appeared on Blue Peter behind Sinitta. It was 

ineligible for either the singles or album chart. It would, however, have been a Top 40 single or a Top 20 album this week. Four of this week's top six singles are by first-time hitmakers, including both of the new entries to the Top 10 — Tasmin Archer, whose Sleeping Satellite goes to number four, and Motown's current US chart-toppers 
Richie's My Destiny at number seven, this week is the first in which the Motown label has had simultaneous Top 10 hits since 17 March 1984, when they were represented by Richie and Rockwell. Finally, REM, who registered no fewer than six hit singles last year, have this week's highest new entry — and the highest of their career — with Drive, the first single from their upcoming album Automatic For The People. Drive debuts at number 14. Alan Jones 

only a short step from there to signing a record deal with Arista, for whom this cover of the Michael Jackson hit is their debut. Comprising 14-year-olds Jomo and Nicky, 12-year-old Shawn and 1 l-year-olds Dwain and Jayde, they're slick and streetwise. 
[7171 THE SUGARCUBES: lDql Birthday. One Little Indian. Stablemates The Shamen have rather overshadowed the Sugarcubes recently, but this timely release should put Bjork and her colleagues back in the limelight. Taken from the upcoming (Get 5) remix album It's It, this is a glorious celebration of Birthday, in a total of eight different mixes. Those of Justin Robertson and Tommy D are aimed specifically at the dancefloor. The original version of Birthday was the Sugarcubes' first hit in 1987, while a re-recording charted a year later. Both peaked at number 65, so this is doing slightly belter. 

Index of unit Last sales. 100=weekly week average in 1991 Albums 77 Singles 86 Music Video 53 

This % diff This week la 

ALBUMS MARKET SHARE BY FORMAT 

1 SOME GAVE ALL Billy Ray Cyrus 2 TAKE THAT AND PARTY Take That 3 THE COMMITMENTS 

uncharted acts. (Last week's ( 

6 JON SECADA JonSecada 7 COPPER BLUE 

9 CURTIS STIGERS Curtis Stigers 10 LITTLE EARTH Tori Amos 
{Arista) 

{East West) 
to Sept 19. 

FIRST IIM THE HOT SEAT: 

BRIAN MAY 
ROCKLINE with Neale James • music radio's only national phone-in interview show • SI ( kicks off with Brian May on RADIO ©WE FM just 
before the Top 40 this Sunday 
Rockline delivers the biggest names 
from around the world direct to their 
UK fans. 

H@C ICLIM E GREAT PROGRAMMING GREAT PROMOTION 

071 402 IOI 

I UNj'^UE »l&i 
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