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Stores iready for DCC 

as EPoSyGram sets date 
The long wait for Digital Com- pact Cassette ends on Novem- ber 9 when retailers begin stocking the most important new music format since com- pact disc 10 years ago. The new software launch date —just three weeks away — follows an embarrassing series of postponements due to technical glitches. But Poly- Gram's launch team says it is now confident that it will have up to 350 titles ready to ship early next month. UK launch co-ordinator Clive Swan has struck deals with 138 retail outlets to give DCC a wide coverage across the UK (see map), with tapes available near hardware out- lets. DCC players are avail- able from today (Monday). 

Swan: all set for Nov 9 
HMV and Woolworths will spearhead the launch. Our Price has not yet committed to the format, though Swan says he hopes the chain will be in- volved at a later stage and is still negotiating terms. The Dixons Group will also stock software alongside 

players in 20 stores, though it will only carry a limited range of titles. "We plan to have soft- ware in all stores where we have the players," says Dixons Group merchandise director Danny Churchill. PolyGram's Amersfoort plant has now begun to pro- duce titles two weeks after all stock was recalled for the en- tire manufacturing process to be repeated. Classical is expected to ac- count for 35% of the launch titles, which will be priced at around £13.99. Key new pop releases due to be available from day one include Mike Oldfield's Tubular BeUs II and the latest albums from Prince and Madonna. PolyGram has made cut- 

price players available tailers and around 250 electri- cal shops are already stocking demonstration machines. The delayed announcement of multiple retailers' in- volvement follows months of delicate talks over pricing and terms. HMV marketing direc- tor David Terrill says: "It is fail- to say we have always voiced our concerns about DCC 

Woolworths, HMV and Tower are the first multiples to comirm public support for DCC. Tapes will be stocked In 21 HMV 
its participating in the launch are im 

and more obTously about pric- »' ^ wi"d™s- ing, but that debate ii closed. It would be a great shame if all the investment didn't get support." It is understood that multiple retailers have negoti- ated terms for DCC broadly similar to analogue tape, which are slightly better than those of CD. 

Ih the PolyGram titles over the id before launch. Press. TV and ads will roll out from November ly's owner Richard Wooton says acking the format as PolyGram is al supplier. "It is all part of the ion between suppliers and retail- 

Abrahams out 
two years early 
Performing Right Society dep- uty chief executive and direc- tor of external affairs Robert Abrahams quit suddenly last week after disagreements with the society's general council and chief executive Michael Freegard. Abrahams announced in April that he would not be re- newing his contract but would continue in the post until it ex- pired in March 1994. Difficult- ies are understood to have arisen when he sought to leave before then, A PRS statement confirmed that Abrahams had intended to continue until 1994 but had left due to "differences" with the general council and Freegard. Abrahams and Freegard were unavailable for corn- 

Lawyer Abrahams joined PRS 12 years ago and has held the post of deputy chief execu- 

Warner Chappell 

sees share soar 
Warner Chappell has surged ahead in the individual pub- lishing market share figures for the third quarter on the back of hits from acts such as Snap, the Shamen, Jimmy Nail and Michael Jackson. The company has taken a 24.4% share, ahead of arch-ri- val EMI Music at 20.7% and PolyGram Music with 5.7%. Warner Chappell's figure marks a strong improvement on the first two quarters, where it scored 8.1% and 7.5% respectively, and is a 68.3% in- crease on its performance over the same period last year. The new figures also mean that Warner Chappell and EMI between them held near- ly half the total market of chart music for the period July to September. Warner Chappell managing 

director Robin Godfrey-Cass 

EMI, which absorbed Virgin Music in June, and found suc- cess during the quarter with acts including Undercover, Jon Secada and Smart E's, in- creased its lead at the top of the corporate market share table with a figure of 30.3% — an increase of 185.8% on the same period last year. Warner also performed well with 25.4%, and PolyGram im- proved its year-on-year total 166.7% to score 8.8%. Abba publisher Bocu repeat- ed its 2.7% share won in the previous quarter following the success of Erasure's Abbaesque EP. Full details next week. 

Heavenly presents 
The Fred EP 
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FOR 1 OR 2 CDs. 

The time has come to change over to a new jewel case. One which is equally advanta- 
geous to the industry and the consumer. When you pack the case with one CD, there 
is the facility to add a second. When you 
pack a double CD into the Pilz jewel case it 
will be packed twice as fast, 7,200 CDs every 
hour on the new fully automated 
packing machine. There are still more 
reasons to switch to the Pilz jewel case - environmentally friendly, no 
additional packingfillers,and shipped in reusable containers. The revolu- 
tionary Pilz box also reduces shipping 
and storage costs and is a benefit to1' 
both consumer and retailer alike as it fits 
into the conventional racking systems. Pilz's 
production capacities guarantee short de- 
livery times even for larger quantities. If you Typisch Pilz: wish to find out more about this exciting The Jewel box which a 

t ■ ,, be used as a 2-CD set. new type of packaging, just give us a call. 
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Londonbeat scoop top BMI gong 
Been Thinking About You, written by the members of Londonbeat, won the 1992 song of the year award at US performance rights organis- ation BMI's awards ceremony last week. Warner Chappell Music scooped five awards in the most performed pop song cat- egory at the dinner, honouring members of the PRS, held at London's Dorchester Hotel. EMI Music Publishing and BMG Music Publishing scored two wins each in the same sec- tl0The award for the PRS/BMI song performed most on col- lege radio award went to Mich- ael Edwards' Right Here, Right Now, published by EMI Music Publishing. Northern Songs' And I Love 

ChappM)-, Close To You 
(£G Music, W 

Londonbeat collecting their award with (l-r) Warner Chappell MD Robin Godfrey-Cass, BMI op European writer/publisher rela- tions Phillip Graham and BMI ceo Frances Preston. 
Her, written by John Lennon and Paul McCartney, and PolyGram Music Publishing's Your Song, written by Elton John and Bernie Taupin, won special awards for reaching 3m performances. BMI also honoured PRS members responsible for 21 

US perform 

n Scla, tappell, For- ever music, no music)-. Cry For Help - Rick Astley (BMG Music International); 111 Be There — John Christoforou, John Holliday, Trevor Steel, Milan Zekavica 
Love — Graham Gouldman, Eric Stewart; Ice Ice Baby (Under Pres- sure) — David Bowie, John Dea- con, Freddie Mercury, Roger Tay- lor, Floyd Brown, Brian May, Mario Johnson, Vanilla Ice (EMI Music Publishing); Lily Was Here — David Stewart (BMG Music  ing); No Son Of Mine — 

(Hit & Run); One And Only Man — Jim Capaldi, Steve  Warner Chappell, Free- , FS); Unbelievable — James Atkin, Zachary k Decloedt and Deran Chappell). 
Philips hacks 
U2's Zoo with 
DCC branciing 
Philips is sponsoring the inter- national broadcast of U2's Zoo TV multi-media show to pro- mote its new Digital Compact Cassette format. The programme, to be broadcast on Channel Four on November 28, takes the form of a 90-minute documentary, predominantly featuring docu- mentary footage shot over the last three months of the group's world tour. The re- mainder will consist of live performance in the style of the expanded Zoo-TV tour which has played open air venues in the US this autumn. Philips has contributed part of the budget for the pro- gramme and the DCC logo will be used in the credits. 

BMG divides 
international 
BMG has restructured its UK international department to give responsibility for interna- tional back to its two labels. The move is the final part of the decentralisation of group functions introduced by chair- man John Preston. The former BMG UK Inter- national department headed by Chrissie Harwood has been replaced by separate interna- tional departments at the two labels. Harwood has become director of international for RCA. Two other label man- agers, Yvonne Fletcher and Miller Williams, have left the company. BMG singles share hits five year high. See p6 
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Oonroy plan plays 

on value of music 
Virgin Records is adding a generic message to product ad- vertising in the run up to Christmas emphasising the value of music. The campaign, centred around the slogan "Nothing compares to the value of mu- sic," is the brainchild of Virgin managing director Paul Conroy. Conroy suggested to the BPI's marketing sub-commit- tee that the idea could be tak- en up as an industry initiative while he was still at Chrysalis Records. The BPI decided that the scheme was better organ- ised by individual companies rather than by the trade body centrally. Conroy says, "It's about time that consumers are reminded that recorded music represents unrivalled value for money." 

Conroy: 
He says he hopes other com- panies will adopt the same ap- proach. The scheme, developed by John Carver, creative director of The Leisure Process adver- tising agency, made its debut in the Independent on Sunday's supplement celebrat- ing the Zlst anniversary of Our Price last weekend. Conroy says its central slogan 

may also be used for future ad campaigns as well as on inlay cards for individual releases. Virgin's initiative is likely to revive debate within the in- dustry about the benefits of launching a campaign to em- phasise the value of music compared with other consumer products and to counter popu- lar criticism — led by the In- dependent on Sunday — of CD 
The first Virgin ad, which also contains the copyline "What else lasts so long, costs so little and means so much?", combines a generic approach with pictures of specific prod- uct. A huge generic campaign launched last year by the video industry collapsed after only a few months amidst 

ciently product-led. 

King stirs mw Jasom row 
Artist and entrepreneur Jona- than King looks set to stir new controversy with the release this week of a new album con- taining a track about Jason Donovan's sexuality. The song, entitled Jason Donovan's A Poof?, appears on the limited edition album, Anticloning, released today (Monday) on King's own Sounds Of Revvolution label. Earlier this year Donovan won a £200,000 lawsuit against The Face magazine over allegations of homosex- uality. But King denies the 

song is a deliberate attempt to stir publicity. "Eyes were bound to be at- tracted to it, you could say. But the song is not about his sexuality. It is about invasion of privacy by the media," he 
King says he sent a copy of the album to Donovan's repre- sentatives before its release. "I would have changed it if they had been offended," he says. Donovan's manager Richard East declined to comment on the song or the possibility of 

The initial pressing of the CD-only album, distributed by Rio, will be sold exclusively through Our Price priced at £13.49. An Our Price spokeswoman says, "We're not doing any marketing because Jonathan King is doing quite a lot of press himself." Recorded on a shoestring in King's bedroom studio, the LP uses the same backing track for each of the 13" songs to point out the lack of imagin- ation in much contemporary 

*^1 

At last it's here. Barring last-minute hitches, DCC will be in 140 shops within three weeks. And not 
The way sales of old-fashioned cassettes are plummeting we need a replacement now. The launch of DCC has not been without its hitches. The delays haven't helped anyone. To be fair, Philips says those delays are a sign of its commitment not to launch until the product was right. Thankfully they now appear to have reached that point. Undoubtedly there are still matters to be resolved. The mechanical rights row is far from over. Retailers are still unconvinced about the deals they are being offered. And it is still unclear how the launch of MiniDisc will affect DCC. Those issues are all important, but the most important thing is to get the product out there and give it the most support possible. The haggling can wait until 

There's a whole lot of nonsense talked in this business about what's "fair". Record labels are at it at the moment over the new determination of retailers to get them to pay hard cash for various promotional opportunities. Labels say they are sick of being asked to pay for singles of the week, for window displays, listening posts and the like. It's just not cricket, they say. Likewise the BPI chairman has slammed so- called co-op ads for doing more to build retailers' brands rather than to sell 
In many cases he's right. But just as one would advise people who think CDs are too expensive, there really can be only one response to all this — if you don't want it, don't buy it. The increasing power of retailers is no more fair or unfair than the power historically wielded by record companies — It's a fact of life. And life ain't fair. 



OPINION 

i 
English footballers are not the only ones who have lost touch with Europe over the past few years: some of the main players in UK record companies are equally guilty. In music, even more than football, the UK is considered to be the key territory in Europe. But despite the wealth of talent at their disposal they are allowing England's traditional top billing to slip 

Logic Records has had a base in London for six months. It took some time to adjust, but I feel we have finally come to grips with the "uniqueness" of this market. Snap's Rhythm Is A Dancer is now the country's biggest selling single of the year, and Dr Alban is not far behind. So why do UK companies go on turning their back on similar- opportunities in continental 
At Manchester's recent In The City convention I witnessed a panel of top A&R executives lamenting the erosion of the UK's influence over the US chart. The European market, soon to be a short tunnel ride away, easily outweighs the US for sheer size yet no one gives its sales potential serious consideration. The success of "Euro" records such as Polydor's Das Boot by U96 or our own Dr Alban's It's My Life must kill off the myth that UK tastes are different from the rest of Europe; "Euro" records, if they are good, can do as well here as Germany, France, Italy or Spain. Such success is largely due to exposure on MTV. The more impact the station gains here, the more UK companies will have to react to their sister labels in Europe. Marketing boffins at the UK labels should give it a shot instead of spending their time devising special UK-only strategies. This is an opportunity to beam their product into a pan-European market. Why still look to the US? Konrad von Lohneysen is managing director of Logic Records UK. 

NEWS 

Freddie label launches tribute 
Parlophone is aiming to repeat the number one double • it achieved with Queen last Christmas with the release of a posthumous single and album by Freddie Mercury. The single, a version of In My Defence, is released on November 23 — a year to the week after the former Queen singer's death. The recording also features on Freddie Mercury — The Al- 

bum, a collection of solo tracks recorded by Mercury during the Eighties and remixed after a move by Queen's US label, Hollywood Records. Bohemian Rhapsody re-en- tered the charts at number one last December, holding the top slot for five weeks, while the band's Greatest Hits II also re- turned to the top of the charts for Christmas. Mercury's duet with Montserrat Caballe. reis- 

sued for the Olympics, reached number two in August. The new Mercury album, re-, leased on November 16, fea- tures 11 tracks such as Time, The Great Pretender and Barcelona remixed by eight re- mixers including Nile Rodgers, Roger Sanchez and Ron Nevison. The release of Freddie Mer- cury — The Video has been de- layed until March. 

NME staff waik as 

MM man steps in 
Melody Maker assistant editor Steve Sutherland has been ap- pointed as editor of rival sister title New Musical Express. The move surprised staff on both IPG weeklies and sparked the immediate resignation of three senior NME staff. One of the three subsequently with- drew but new music editor Steve Lamacq and assistant news editor Mary Ann Hobbs are working out their notice. Sutherland, who starts in his new post today (Monday), says, "I didn't expect an easy ride and I can see how the ap- pointment is viewed as an in- vasion. Most of the staff are quite pleased. As for the rest', I don't want anybody to leave 
the paper." One senior NME insider says of the new editor, "We're all stunned. This is the man who described NME as 

Sutherland: no easy ride 
'dogshit' in MM just a few months ago. We all accept that somebody new was needed but there is too much professional antipathy between the two titles for this to work." Hailing NME as "the best music title around", Suther- land, 36, dismisses the "dog- shit" quote as "nothing per- sonal, just business — I think 

that NME and MM can be too similar sometimes, and was just trying to set up barricades between the two to emphasise the differences." Sutherland says he will con- tinue to emphasise the titles' separate identities by increas- ingJVMI^Aaacajnusic cover- age, adding that the paper's "strong points" — news, re- views and in-depth interviews — will be "sharpened-up". Sutherland, previously tip- ped for promotion on MM, for which he has written since 1981. replaces Danny Kelly, now editor of Emap Metro's monthly Q. NME's circulation rose un- der Kelly's two-year editorship, increasing 4.4% year on year to 116,415 in the first six months of the year. Melody Maker scored a 1.5% increase 10^68,596 during the 

UK wins dassieai 'Oscar' 
CANNES: A UK entry has won the best recording section of the first International Clas- sical Music Awards contest, writes Phil Sommerich. Winners of the inaugural awards, to be presented in Birmingham on January 8, 

were chosen last week by an will be kept secret until the international jury including ceremony, which is being re- opera director Gotz Friederich, corded for international broad- record producer Christopher cast. The awards, billed as Raeburn and Dr Cesare classical music's equivalent to Mazzonis, former head of La the Oscars, will be televised by Scala. BBC2 and hosted by an "inter- The identity of the winners national film personality." 

Free CD posts 
tempt 100 
indie stores The first listening post system to be aimed at independent stores has reached 100 outlets in its first month of operation. The Grapevine has been de- vised by brothers Julian and Richard Murfitt for their infor- mation systems company Mekon. Retailers are offered the six- CD posts free and are allowed to keep the discs when they are replaced every fortnight. Initial takers include indie chains such as Music Junction and Andy's Records. Chrysalis, Virgin, BMG, Phonogram, Polydor and Lon- don are the first companies to have rented spaces at a cost of around £1,000 per fortnight. The Grapevine also allows space for brief marketing de- tails for each title. "What we are offering is a centralised campaign covering key indie stores," says sales di- rector Julian Murfitt. "Retail- ers have the prestige of a great inducement to sales." He plans to add 100 more stores to the Grapevine net- work by next April. Chrysalis marketing direc- tor Mike Andrews, using Grapevine for his current Ar- rested Development cam- paign, says, "The feedback from sales staff and retailers has been very positive." Music Junction owner Bob Barnes says, "Grapevine cer- tainly creates a lot of interest 

Small publishers set up think tank 
Independent publishe: unveiling their own organis- ation with the first of series of bi-monthly "brainstorming" sessions in London on October 29. Among the 15 companies due to be represented at the in- augural meeting are Rhythm King Music, Big Life Music, Hit And Run Music and Miles 

Copeland's Bugle Songs. The group is the brainchild of former BMG International executive Nigel Rush, who now heads new company Odds On Music. Rush says the group intends to become a formal as- sociation eventually. "We don't have the financial clout of the majors, but we can help each other by discussing 

relevant issues and sharing ideas," he says. "Our strength lies in the in- dividual attention we can pay to the people we represent, If writers from two independents get together, both publishers benefit." • Bugle Songs last week held a songwriters' workshop in France to develop co-writer 

partnerships. Among those at- tending were Squeeze's Glenn Tilbrook and Nashville-based Kennedy-Rose, EMI writers Annika Askman, Nikolaj Barn Bob Avenberg and the indepen- dently represented Liam Sternberg, author of Bangles hit Walk Like An Egyptian, and Bonnie Hayes. 
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Stations seek 
Pavarofls cash 
over li¥ef gig 
Opera star Luciano Pavarotti is being advised by UK repre- sentatives to refund radio sta- tions which broadcast a "live" concert at which he mimed. BBC Radio Two lawyers are pursuing an undisclosed amount from Pavarotti through Rock Over London, the company which negotiated radio rights on behalf of Pav- arotti International, for the September 27-show. Tavarottiwas paid a report- jr the co rt held n of Modena. Rock Over London manag- ing director Stephen Saltzman says the BBC was told that playback would be used the day before the performance. He says he has advised Pavar- otti International to refund the BBC and other broadcast- 

"The event became nonsen- sical — there was a 48-track mobile there to facilitate the lip-synching," he says. 
Board regains 
Umbus label The Nimbus classical label is back in the ownership of its founders just two weeks after US merchant bank DLJ bought a majority stake from the liquidators of Robert Maxwell's business empire, writes Phil Sommerich. In a complex reshuffle, DLJ has set up Nimbus Manufac- turing to run the firm's CD pressing plants and CD-Rom divisions in Cwmbran, Wales and Charlottesville, Virginia. Nimbus Records will remain under the ownership of the company's original board, who swapped their stake in the CD operations for full ownership of the record company. The board will also have an 80% stake in hi-tech company Nimbus Technology. 

UK music buyers 

defy global slump 
buyers have bucked to climb to second place in a league of the world music market's big spenders. The average per capita spend on music in the UK last year was £22.85. This puts the UK behind Switzerland, where the population spent e 

above the Netherlands, 1990's top spender, where the aver- age total dropped to £22.79. In 1990 the UK had the third highest per capita music spend in the world, behind the Netherlands and Switzerland, though the previous year it was number one. The US comes ninth in the table, with a per capita spend of £17.77. The figures are based on 

MUSIC'S BIG SPENDERS 
(per capita £) 1989 1990 1991 Switzerland 18.14 24.32 31.23 UK 19.61 20.92 22.85 Netherlands 15.59 24.38 22,79 Sweden 17.52 19.0 22.56 Austria 10.04 12.31 21.76 

1.764 (IMFJ. 
statistics released last week by the international record com- pany trade body the IFPI, showing that the value of the world market grew 5.5% to £14.4bn during 1991. CD is continuing to close in on cas- sette as the leading format. According to the report, the EC market has grown by 7% to £5.16bn, accounting for 36% 

of the world market. Sales in the US grew just 4% while Japanese sales leapt a massive 31%. 
leading format with unit sales of l.lbn, CD looks certain to take the lead this year with a 1991 figure of Ibn. The survey puts vinyl album sales at 150m. 

API eirts minimym order 
APT Distribution is cutting its minimum order requirement in an effort to increase sales before Christmas. From this week retailers will have only to order £20 of stock from the indie distribu- tor — £15 less than the usual 

figure. The offer extends until December 31. APT operations manager Andy Stephenson says the re- duction, the first since the company introduced the mini- mum order a year ago, is in- tended to encourage multiples 

to keep ordering product from smaller labels. "The independent stores who probably value our prod- uct more are placing regular orders. It's more the multiples who order less in the busy Christmas period," he says. 

video, album and single from Madslock Finsbury Paik gigs earli summer. The single, a version of Cliff's The Harder They Come, is re! ovember 16, preceded by the ovember 2. A spokesman loi Go! Discs says the band havi b studio adding vocals to so ive recordings but denies Ihi recording new materii 

Sony Music Entertainment has raised the dealer price of standard albums and cassettes 6.4% to £5.17 from November 1. Sony increased its CD dealer price by 6.8% to £7.59 in June. 
The PRS has appointed Ewen Fletcher of Context Systems to head the working group assessing its delayed Performing Right On-Line Membership Services system. An interim report is expected in the next few weeks, 
A plan to open a national chain of Beethoven classical music stores has failed to attract sufficient investment under the Government's Business Expansion Scheme. 
Beatwax College Promotion is aiming to raise thousands of pounds from a Save The Children raffle of signed records in aid of students and children in Somalia. Artists and companies interested in providing records should contact Chris Ward on 081-964 4347 before October 30, 
Movie Acquisition Corporation is to launch a UK video label next year to release films from the Thorn- EMI library which it bought earlier this year. Among the releases planned are Brighton Rock and Dracula, Prince Of Darkness. 
Pioneer LDCE has struck its first pan-European deal to release titles on laser disc with music video distributor PMI. The first titles to be released under the deal will be Roxette's Live-ism and the John Lennon Video Collection, out in December. 
Business affairs consultancy Entertainment Law Associates has formed a litigation arm in a joint venture with solicitors McCann & Co. The two companies have not merged and will retain their independent services. 

Walter^OUY 

New Album 
TRANSITION 

Release 26th October ON CD(PRD 70442), IV!C(PRC 70444), LP(PRL 70441 

PROVOGUE 
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MARKET SURVEY JULY-SEPT 1992 

Singles stable, but US 
There must be sc going on at BMG this week, as the 
achievementirT the'thirf'quarter. ^ Not only did Arista emerge as top 

its'highest share of the singles market for exactly five years -11.9%. 

SINGLES: QUARTERLY SNAPSHOP 

Much of the credit for this ' 
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Mi 

5INGLES: 12 MONTH TREND 
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decline of 9%, that was relatively buoyant. There's clearly still life left in the old dog yet. 

% 

f 

-JS 

1  
Oecan- 

li 

:^.6 

IZ i3 

'M? 

S 
is 

v 
14 

A 

2 7 T~ A  ^ \ 
\ 

i v \ 
— — 25 

J \ / 
s 

A 

A 
r 

< 
7 4—1 

12 V 
Q r 

—             _ 
SINGLES CHART PERFORMANCE 

2 Jimmy Nail 3 The Shamen Billy Ray Cyrus 
Danny Schogger/Guy Pratt/Jimmy Nail The Shamen Joe Scaiffe/Jim Cotton 

TOP 10 SINGLES 1 RHYTHM IS A DANCER Snap (Arista) 2 AINT NO DOUBT Jimmy Nail (East West) 3 ACHY BREAKY HEART Billy Ray Cyrus (Metcuryl 1 BAKER STREET Undercover (PWL Inl) r HER DAY Jon Secada(SBK) 
NGS IN LIFE ARE FREE Luther et Jackson (Perspective) iR GOODEThe Shar 

10 DDNtVoUWANT ME Felix 
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sets prosper in albums 

ALBUMS: QUARTERLY SNAPSHOP 
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MARKET PREVIEW 

PICKS OF THE WEEK PICKS OF THE WEEK PICKS OF THE WEEK 

m. 

'H 
House Of Pain: new album 
House Of Pain, California's American-Irish rap trio, follow up their Jump Around hit with an eponymous LP out next week on Rulihess/XL. On-the- ball hip hop fans picked up Tommy Boy imports a few months ago, temporarily tak- ing the LP to the top of- the Music Week dance album charts. The single's recent suc- cess and the outfit's extensive press coverage (including in the rock-orientated papers and magazines) should create rea- sonable sales for the official UK re 

Caron Wheeler's new single, I Adore You (Perspective/ A&M PER7407), is a Jam and Lewis produced funky soul track taken from the Mo Money soundtrack that has al- ready spawned the huge Janet and Luther hit. While it lacks the pop and star appeal of The Best Things In Life, the single stands a reasonable chance of crossing over. It will be helped by its Danny Tenagli 

still r king tl most of the New Jersey diva's back catalogue with a compilation LP simply en- titled Hits (CCTC30). Al- though she has notched up more Top 40 singles than most dance acts, Adeva has never really established her- 
don't expect large volume sales. The fact that her new single, I'm The One For You, does not look like 

Spooky's excellent scat-based house track Land Of Oz has been getting a great club reac- tion and should turn out to be one of Guerilla's best selling 
Nomad's new single 24 Hours A Day has been getting plenty of club action thanks to a great disco mix from Sure Is Pure (Rumour RUMAT60). Only an outside chance of crossing over, but expect strong special- ist sales. i/angiasa Andy Beevers 

FUTURE HITS 
The essential MW stocking guide 

SHIRLEY BASSEY - Greatest Hits. Dino. Nov 30. NICK BERRY - Nick Berry. Epic, Nov 9. CHER - Greatest Hits 197M992. Getfen. Nov 9. NEIL DIAMOND - Christmas Album. Columbia. Nov 16. ERASURE - Pop. The First 20 hits. Mute. Nov 16. GENESIS — Genesis Live — The Way We Walk Vol 1. The Shorts, Virgin. Nov 16. FREDDIE MERCURY - The Great Pretender. Parlophone. Nov 9. ROD STEWART - tba. WEA. Nov 9. THE GLADIATORS - Various. PolyGram TV. Nov 9. THE GREATEST PARTY ALBUM IN THE WORLD - Various. Dino. Nov 23. QUEEN - Greatest Hits I and II. Parlophone. Nov 30. VARIOUS - Heartbreakers. Dino. Nov 16. OTIS REDDING - The Best Of. Atlantic. Nov 23. VOLUME FIVE - Volume CD magazine. Nov 23. VARIOUS - Rock And Roll Is Here To Stay. Dino. Nov 16. VARIOUS - When Irish Eyes Are Smiling. Telstar. Nov 16. 
mm 3636. For next week's list see Oalafile. 

Albums  
BOYZ II MEN: Cooley- highharmony (Motown 5300892). Originally released well over a year ago, this is its third time out, and this time it's going to click. An enjoy- able, largely retro album, ma- joring on the youthful group's considerable vocal skills, which are shown to full advan- tage on a largely downtempo collection, though there's also some jackswing tracks, of which the best is Sympin'. The album has been fleshed out considerably since its initial release, with a plethora of bo- nus mixes, and the killer addi- tion of the group's current megabit End Of The Road. Specialist press advertising and interviews, and the group's current high profile willbringithome. OEEIH 
Singles 
ANNIE LENNOX: Cold (RCA 7432116882). In 1980, Bow Wow Wow had a small hit with Your Cassette Pet. Until now, it's the only hit single not 

Albums 
The Best Of Dance '92 (Tel- star TCD 2610) rounds up all the usual suspects in a 29 
Some have appeared on nearly a dozen compilations already, but the same was true of the company's 1991 retrospective, and that reached number two in the chart. With national TV advertising starting next' week, and continuing through to 30 December, The Best Of Dance '92 can't, and won't, fail. One or two shaky choices — Curiosity's Hang On In There Baby was neither a Top 40 dance or pop hit. for in- stance - but Trip To Trumpton, Rhythm Is A Danc- er, Ebeneezer Goode et al forge 
Sade's Love Deluxe (Epic 4726262) is her first album in four years. Three previous al- bums have all made their way into the top three, but this may struggle to quite match those achievements. It's not that there's anything wrong with it — Sade turns in her usual exemplary performance on a collection of melodic songs (mainly ballads), but there's nothing here that wouldn't have sounded equally at home on her 1984 debut album Dia- mond Life, and no sign of artis- tic growth of any kind. Con- versely, there's nothing to match the majestic sweep of Your Love Is King or Smooth 

to be issued on vinyl. The new Annie Lennox single will be the second. Released only on cassette and on three CDs — another first — Cold is a torchy and simple ballad, of- fering further evidence of the quality" of Annie's album Diva. But the main selling point here is that the three CDs, dubbed Cold, Colder and Cold- est each include exclusive acoustic tracks recorded in Montreux for MTV's Unplug- ged programme. Nine in all, with Annie's solo album, Eu- rythmics tracks and interest- ing covers (River Deep, Moun- tain High, Feel The Need In Me) all playing their part. A Top 10 cert, though, in truth, not so much a single as an album in three par 
Dance 
UPl and Franke Pharoah are destined for a head to head battle with two versions of the ClaSSICdl same song, sung by the same vocalist. Understand This Groove was first released by UFI on Virgin Records a year or two ago. At that time it achieved club success and no- thing else. Interest in the track has been rekindled after 

it was sampled by several dif- ferent acts. Virgin's dance off- shoot Union City Recordings has therefore had it remixed by the Greed promotion team for re-issue (UCR12T). Mean- while, the guest singer on the original track, Franke Pharoah, has re-recorded his uplifting vocals with Rollo (of Felix fame) at the controls. This cover version is being re- leased by China Records (CHEEKY01). There is very little to choose between the two interpretations (UCR's is slightly more garagey, while China's is slightly more ravey) and both have been getting a good club and" radio reaction. Their cumulative sales will be large, but it remains to be seen whether enough people will buy two copies in order for either or both of them to have a significant chart impact. 

HAYDN: Symphonies 44, 51 and 52. Tafelmusik/ Bruno Weil. Sony Vivarte SK 48371. This runs straight up against excellent period-in- strument Haydn symphony cycles from the Hanover Band 

Operator, The introductory single, No Ordinary Love — stretched here to more than 
commercial of the nine songs on offer, but even so it peaked at number 26. On the positive side, awareness will be high, as the album will be extensive- ly advertised on TV, with up- market press advertising, in- store displays and a prime site poster campaign tempting cas- ual purchases. Simultaneous re-issue of Stronger Than Pride at mid-price (Epic 4604972) is a good marketing 

tional advertising kicking off in a few weeks after tests in Yorkshire and STV ikXiiwmd 
Singles 

than most, and Mercury's up- coming The Best Of Rod Stew- art (Mercury 5141802) is his third to bear that title, follow- ing an earlier (1977) Mercury collection and a much more re- cent (1989) Warner Brothers assemblage. The latest concen- trates on Rod's work between 1971 and 1975, both solo and with The Faces — and, indeed, also includes Python Lee Jack- son's In A Broken Dream, a Youngblood label release on which he guested. A good sel- ection spanning blues, folk, pop and rock, with Maggie May, Angel, You Wear It Well, but not definitive, preferring live takes of a couple of tracks to the hit studio versions, and 
high profile release, with n 

Nick Berry has had a curious recording career to date, both of his first two singles (Every Loser Wins and Heartbeat) proving to be smash hits des- pite a hiatus of nearly six years between their release. Berry's third single — a cover of Sandie Shaw's Long Live Love (Columbia 6587597) is a one-dimensional and charis- ma-free rendition of the song, and extremely unlikely to ap- proach the lofty chart peaks of 
Abba's follow-up to Dancing Queen is Voulez Vous. But while Dancing Queen was classic Abba, undimmed by the passage of the years, Voulez Vous is only competent Abba. Dating from 1979, it was issued as a double A-side with Angeleyes, and was a fairly primitive attempt to "go disco". It still has a certain charm, but if Polydor expect this to sell as many copies as Dancing Queen, I fear they 

Michael Bolton's album Timeless (The Classics) went gold in less than a fortnight, and hot on its heels comes the first — and apparently in America at least only — 
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