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island raps BRI code 

after Don-E censure 
The BPI's new charts code of conduct is under fire after Is- land Records was censured on a technicality last week des- pite having been cleared of hyping the Don-E single Peace In The World. The BPI committee of en- quiry says it found "clear evi- dence" that the single was bought in and has the names of one of the teams used. It was unable, however, to find who paid them and has cleared Island, its sales force AIM, and Don-E's manage- ment, of any blame. But in a formal notice of cen- sure the committee, chaired by Pickwick chairman Ivor Schlosberg, criticised Island 

^ m 

Schlosberg: warning to staff 
for not telling all its staff they would be sacked if they broke BPI rules and for not obliging all its suppliers to abide by the 

Island Records managing di- rector Marc Marot says the company has been unfairly singled out, and he alleges 

that several other major rec- ord companies have not even circulated the code. A MVf straw poll of BPI member companies confirmed Marot's view. Many staff had not even seen the code. And all those questioned dismissed the cen- sure as unrealistic. "Everyone knows that you just don't hype records. Of course you'd get the sack, just as you would for taking drugs in the office. You don't need to be warned about it," says one marketing executive at a label of similar size to Island. No one questioned said they had ever been warned that 

breaking the BPI code would lead to dismissal. And one head of department at a major label says, "I didn't even know there was a code, and I certainly have not circu- lated it to my staff. I don't think it is needed for some- thing like that — we all know it is madness to hype records." Don-E manager Johnny Lawes says, "We will be seeing if we can take legal action against the BPI or Gallup. The whole incident has put us back six months." And Don-E's lawyer, David Glick of Eaton's, argues that the BPI has not done enough to clear the artist's name. (See Opinion, page 6). 

MW hits 14m 
MTV screens 
Music Week's unrivalled news service is available in 14m homes across Europe from today (Monday). In a unique venture, stories from MW will appear on MTV Text, the teletext ser- vice introduced on the sta- tion in August. The MW index on page 340 of MTV Text will be up- dated each Monday. Brent Hansen, MTV Eur- ope director of programm- ing and production, says, "MTV Text has become enormously popular across Europe. The natural exten- sion was to open up the ser- vice to music industry news — and the obvious choice was to work with Music Week." MW editor Steve Red- mond says, "This is an ex- citing addition to Music Week's service to the indus- try, at home and on the Con- 

Yard to probe 
£6m Stiog sting 
A&M artist Sting has called in Scotland Yard's Fraud Squad to investigate allegations that his former accountant owes him up to £6m in royalties and other payments. The money was reportedly discovered missing after an audit of accountants Moore Sloane. The police were con- tacted after the audit. The accountancy partner- ship was dissolved on Septem- ber 30. A spokesman for the Insti- tute of Chartered Accountants confirms that the organisation was already investigating , Moore Sloane before the story broke in the national press last Friday, One of the former partners, Malcolm Patrick, who is not implicated in any of the alle- gations, refused to comment. Calls to his former partner Keith Moore were referred to an answering service. A spokesman for Sting's manager Miles Copeland also declined to 

Virgin Badii will 

air 'best of rivals 
The UK's first national com- mercial pop radio station will launch next March as Virgin Radio, with a pledge to com- bine the best of its rivals in 

The station, co-owned by Virgin Communications and TV-am, will broadcast on the AM waveband, with main- stream shows covering all types of music including coun- try, reggae, soul and dance as well as specialist programmes. The INR2 consortium won the franchise earlier this year, with a £lm bid, beating Inde- pendent National Broadcast- ing's £4.8m offer. A spokesman for Virgin founder Richard Branson says, "We're aiming for the best of Radio One, GLR and Capital Gold, playing contemporary music from the last 25 years. Not just rock, but all types. There will be specialist slots 

and some new singles to en- sure it is not perceived as an 'album music' station," The station has quashed speculation that Radio One DJ Simon Bates will be included in the station's line-up, saying 
with the exception of the breakfast show presenter, who could well be an established DJ. Station managing director John Aumonier has announc- ed a series of key staff appoint- ments. Programme controller Andrew Marshall has joined from the Radio Mercury and County Sound stations. John Pearson, formerly LBC sales director, joins Virgin Radio in the same role, and Mike Bernard, formerly head of sales at Jazz FM, is head of marketing. Aumonier says sales will be handled in-house. 
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Congrotulotions to The Writers 
And Publishers 01 BMI's Most Performed 

Works In the United States of 1991 

MOST PERFORMED COLLEGE 
RADIO SONG OF 1991 

Right Here, Right Now 
Jesus Jones 

Michael Edwards 
EMI Music Publishing Ltd. 

Pictured are (l.-r.); Robin Godfrey-Cass, Managing Director and Senior Vice President InternationMM^R, 
Warner Chappell Music, BMI's Vice President, European Writer/Publisher Relations, Phil Graham, 

Londonbeat and BMI President and CEO Frances Preston. 

BMI/PRS MOST PERFORMED 

SONG OF 1991 
I've Been Thinking About You 

Londonbeat 
Jimmy Chambers, George Chandler 

Jimmy Helms, Willy M 
Warner Chappell Music ltd. 



MOST 
PERFORMED 
POP SONGS 

Close To You Gary Benson Winsfon Sela E G Music Ltd. Warner Chappeil International Forever Music Ltd. W S Music Ltd. 
Cry For Help Rick Astley BMG Music Publishing International 
I'll Be There Trevor Steel John Christoforou John Holliday Milan Zekavica Warner Chappeil Music Ltd. 

I'm Not Srs Love Graham Gouldman Eric Stewart IV j \ 
I've Been Thinking About You Londonbeat Jimmy Chambers George Chandler Jimmy Helms Willy M Warner Chapped Music Ltd. 

Ice Ice Baby Floyd Brown" Mario Johnson* Vanilla lee* Brian May David Bowie John Deacon Freddie Mercury Roger Taylor EMI Music Publishing Ltd. 
Lily Was Here David A. Stewart BMG Music Publishing Ltd. 

No Son Of Mine Phil Collins Mike Rutherford Tony Banks Hit & Run Music (Publishing) Ltd. 
One And Only Man Jim Capaldi Steve Winwood Warner Chappeil Music Ltd. Freedom Songs Ltd. F S Ltd. 

Unbelievable Ian Dench James Atkin Zaehary Foley Mark Decloedt Deran Brownson Warner Chappeil Music Ltd. 

MILLION-AIR 
PERFORMANCE 

SONGS 
THREE MILLION 

PERFORMANCE SONGS 
And I Love Her John Lennon Paul McCartney Northern Songs Ltd. 

Your Song Elton John Bernie Taupin* Polygram Music Publishing 

TWO MILLION 
PERFORMANCE SONGS 

Crocodile Rock Elton John Bernie Taupin* Polygram Music Publishing 
I'm Not In Love Graham Gouldman Eric Stewart 
It's Not Unusual Gordon Mills Les Reed Valley Music Ltd. 

Talkin' In Your Sleep Roger Cook Bobby Wood* 
To Sir With Love Don Black Mark London Screen Gems EMI Music 

What Kind Of Fool Am i Leslie Bricusse* Anthony Newley Tro Essex Music Ltd. 

MILLION 
PiRFORMANCI SONGS 

A Little In Love Alan Tarney ATV Music Ltd. 
AJ! Right Now Andy Frazer* Paul Rodgers Blue Mountain Music 

All Those Years Ago George Harrison Ganga Publishing B.V 

I 

7 All Time High John Barry* Tim Rice 
Apache Jerry Lordan EMI Music Publishing Ltd. 

Black Ss Black Michelle Grainger Steve Wadey Tony Hayes EMI Music Publishing Ltd. 
Do You Remember Phil Collins Hit & Run Music (Publishing) Ltd. 

Have Mercy Paul Kennerley Rondor Music (London) Ltd. 
Holding On Will Jennings* Steve Winwood F S Ltd. 

I Don't Want To Spoil The Party John Lennon Paul McCartney Northern Songs Ltd. 
I'm Happy Just To Dance With You John Lennon Paul McCartney Northern Songs Ltd. 

I've Been In Love Before Nick Van Eede EMI Virgin Music Publishing Ltd. 
Mellow Yellow Donovan Donovan Music Ltd. 

Red Rubber Ball Paul Simon* Pattern Music Ltd. 
Ruby Tuesday Mick Jogger Keith Richards 

Strawberry Fields Forever John Lennon Paul McCartney Northern Songs Ltd. 
The Flame Nick Graham Hit & Run Music (Publishing) Ltd. 

We Don't Need Another Hero Graham Lyle Good Single Ltd. Rondor Music (London) Ltd. 
What Ss Life George Harrison Harrisongs Ltd. 

When Smokey Sings Martin Fry Mark White EMI 10 Music Publishing Ltd. 
You Really Got Me Ray Davies Edward Kassner Music Company Ltd. 

MOST PERFORMED MOTION 
PICTURE AND TELEVISION SONGS 

Back Draft Teenage Mutant Ninja Turtles 93 Hans zimmer Yhe Secret ©f The Ooze John Du Prez 
'Writer's share licensed by BMI, but writer not o member of PRS. 



SEAN WILSON HAS SOLD OVER 250,000 ALBUMS 

WITHOUT ANY PROMOTION 

SEAN'S NEW ALBUM, 'TURN BACK THE YEARS' 

WILL GET SERIOUS PROMOTION 

WIILSCOM 

TURN 
BACK 

m 
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SEAN WILSON-TIE NEW 

EASY-LISTENING STAR 
RELEASE DATE: NOVEMBER 2nd 

★TV ADVERTISING STARTS W/C NOVEMBER 9TH IN DLSTER, GRAMPIAN, STV, BORDER AND HARLECH 
FOR TWO WEEKS. ★CAMPAIGN FEATURES 30 SECOND PRIME-TIME SLOTS WITH A MINIMUM OF 100 TVR'S 
PER REGION AND SUBSEQUENT ROLL-OUT. ★SUBSTANTIAL PRESS AND RADIO ADVERTISING BACK-UP. 

CD: PLATCD 911 MC: PLAC 911 VIDEO: SWTVC 103 

ORDER FROM: PRISM LEISURE 081-804-8100 TBD: 0782-566511 
BACK CATALOGUE Al Sfl auau am 



COMMENT 
X NEWS 

Philips pumps £2m into DCC ads 
Philips has unveiled a £2m press and television campaign for Digital Compact Cassette to roll out from November 9 — day one for sales of the new format. Under the banner "You can't see the future, but now you can hear it," the campaign will break with a series of 60- second television commercials in prime slots. Each will be announced with teaser ads to run in the national press. Cut-down 20 second versions of the televi- sion ad will appear later as the 

Simply Red product will not appear on DCC during its launch period, after a deal struck last week between the act's management and label East West. Managers Elliot Rashman and Andy Dodd have been fierce opponents of proposed reductions in artist and mechanical 

royalties during the launch of the new formats. East West managing director Max Hole says he agreed to waive his contractual right to release the act's product on DCC "in the interest of maintaining an extremely good and creative relationship". 
campaign runs through to heavyweight press campaign Christmas. starting on November 13 with Philips has also booked a full page ads in the quality 

newspapers, followed by colour spreads through the weekend. The 125 — a figure now re- vised down from last week's 138 — retailers to stock DCC will receive point-of-sale ma- terial including posters and header boards with their first 

demo models only until the software launch. A spokesman at Harrods said the players had generated "a Jot of inter- 

Warner moves 
on shop fears 
of early bslliog Warner Music has moved to reassure retailers that it has not changed its invoicing pol- icy for its largest releases. Retailers had feared that the company had started in- voicing for major releases in the month before they are de- livered rather than on arrival. Releases that had provoked worries included Mike Old- field's Tubular Bells II and the new releases from Chris Rea and Neil Young, both due out on November 2. But Warner says there has been no change. Sales director Jeff Beard says the company closes monthly accounts on the last Friday of the month, with any product shipped that day confirmed as a sales of that month. "Confusion has recently arisen due to a number of ma- jor releases coming at the end of the month. Unfortunately we cannot control interna- tional releases dates," he says. Adrian Rondeau, owner of the Essex-based indie chain Adrian's, says, "For retailers it makes a huge difference, es- pecially at this time of year. There will be a lot more cash to pay bills after Christmas, not before." 
Virgin catalogue 
puts EMI on top 
The Virgin takeover has help- ed EMI Music Publishing top the individual publishing mar- ket share table for the third quarter. Early figures published last week suggested Warner Chap- 
its share over the same period last year had been enough to help it topple EMI. But when the Virgin catalogue — now absorbed within EMI — is taken into account, EMI has emerged ahead once again, but by a tiny margin of 0.3%. Full details: see plO. 
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Lascelles set 

to quit Virgin 
Former Ten Records manag- ing director Jeremy Lascelles is to leave Virgin at the end of December after nearly 14 years with the company. Lascelles, 37, is to take the Offside label he formed a year ago within Virgin out of the group and will operate it as a production company, possibly taking in other activities, in- cluding artist management. But he will continue his links with Virgin as a consul- tant and will work with at least four Virgin acts — Belin- da Carlisle, Mary Margaret O'Hara, Dr Phibes And The 

Lascelles: new directions 
House of Wax Equation and David Gray. Both sides stress that the parting is amicable. 'This new arrangement suits me very 

well," says Lascelles, "since it enables me to do other things I want to do." But he says the restructur- ing of Virgin since the EMI takeover has made a differ- ence. "Virgin is a different company from what it was, and without saying it with any recrimination or bitterness, sometimes you just know when it's time to leave." Lascelles started in A&R at Virgin in 1979, became head of marketing and then head of A&R between 1982 and 1987. He was MD of Ten from 1988 until forming Offside. 

Sex sells but 

Erotica stalls 
Last week's launch of Ma- donna's Sex book inspired a media frenzy but looked un- likely to secure the number one spot for the singer's Erot- ica album. The book, launched last Tuesday, had sold out its first UK print run of 100.000 by the end of the_week. with .60,000 copies snapped up within the first 24 hours. y/ The album, released 10 days ago, surprised many when it lost out in the battle for the number one spot against the Simple Minds compilation Glittering Prize 81/92. Some retailers argue that the public- ity for the book effectively drowned out the album launch. 

Publicity for Sex included blanket coverage in the press and a Channel Four exclusive interview with Jonathan Ross, broadcast on the day of publi- 
A spokeswoman for Warner said the company was still confident of a number one album placing, but Glittering Prize was still holding off a strong challenge from Erotica according to midweek chart estimates as MVf went to press. Virgin Retail product and marketing controller John Taylor says sales of the book have benefited Erotica. People coming to buy the book will have been drawn to the latest music product," he says. 

SUAD agrees to 
sample demand 
London-based indie Shut Up & Dance last week agreed to MCPS demands for clearance of samples in an attempt to 

The MCPS served a writ on SUAD earlier this month after owners PJ and Smiley stated in the music press that they would never clear samples le- gally. Central to the case are 12 al- leged copyright breaches, in- cluding Raving I'm Raving, the track released as a single but subsequently withdrawn after objections from writer Marc Cohn. MCPS legal adviser Nick Kounoupias says, 'The penny seems to have dropped at SUAD. The MCPS doesn't ob- ject to music sampling; but samplers must obtain per- 

If anyone ever doubted the importance of supporting PPL and the PRS in their battle to protect the industry's rights, the latest statement from the Radio Authority says it all. Its prediction that digital radio could be here within three years means the industry really is staring down the barrel of a loaded gun. The combination of digital broadcasting and the new digital recording techniques means that unless the industry wins adequate protection from government we could be well and truly stuffed. We should insist that digital radio broadcasters must, as a basic principle, pay higher rates than conventional broadcasters. We should take up once more the battle for a blank tape levy. These are issues that are not optional but essential to the survival of the business. If we don't get them, we may as well give up right 
One of the oddest aspects of this year of recession has been just how irrelevant many of the great talking points have been to the real business of selling records. Internal discussion about the distribution of mechanical royalties or terms of trade is perfectly legitimate, in some cases crucial. But at the end of it all, none of these debates sell any more records. So it's interesting to note what has happened over the past few weeks as it has clearly hit people that shifting some volume this Christmas is the only way anyone is going to meet their budget. The intrigue and the gossip and the politicking is all still there of course, but it's as though someone has put a temporary lid on it It looks like it's heads down until the December round of parties. We'll probably need them. 



OPINION 
NEWS 

New charts 'to boost classical' 
Virgin and WH Smith are both introducing new classical in- store rundowns, writes Phil Sommerich.   ■ - - ,, , Virgin's monthly "chart" will ulale sales, which are very flat 

which Virgin feels it is most discounted £2 to £12.99 and ■worthwhile" to promote. SilvaScreen's new Lesley "It is not a sales-led chart Garrett album is down from way of trying to stim- £13.79 to £11.9 

The censure of Island Records by the BPI over the hyping of the Don-E single Peace In The World comes in two parts. Our first "offence" was to fail to give ourselves "a legally valid, enforceable and effective right" to sack our staff for, among other things, the hyping of any of our releases. True. But we firmly believe that hyping is an act of gross misconduct and that consequently we would have the right to terminate employment in that situation, just as we would in the case of other acts of gross misconduct. Our second "offence" was that we failed to impose a "legally valid, enforceable and effective obligation" on all third parties in any way connected with the production, distribution, sales or any other 
products to abide by the BPI code of conduct. The conclusion, therefore, is that each member company must send a copy of the code to each retailer. Should each retailer now expect to be deluged with 153 copies of the code? We are also expected to impose the same obligation upon all contracted artists and, if breached, we must have the right to terminate their contracts. Try "imposing" that on your superstar acts! Clearly the BPI code is an ill-thought out, overdrafted piece of legislation. But it is one which the BPI clearly intends to apply to the letter. So be warned member companies: you have two weeks to comply. Other- wise Island Records may wish to lodge a formal complaint against the lot of you — one which the BPI would be forced to investigate fully under the terms of the code. Surely a better answer would be for the BPI to consider compiling and publishing a list of approved suppliers, allowing us to get on with our difficult work. Marc Marol is managing director of Island Records. 

at the moment," he says. —   ■ The countdown will be sup- footing the cost of the reduc- uiassicai product"manager ported with money-ofToffers on tions, which will refiect the Chris Tooth says he will choose every album listed. In the first, dealer price of the album the titles on the basis of those PolyGram full-price product is He adds, The idea is 

of the sales charts but we have not been blessed this year with the really mas- sive new releases we had last year, and this is a way to stim- ulate a bit of interest." Meanwhile, WH Smith will display the rundown used by Classic FM, which the muliple sponsors. 

Morse tapes lead 

new MCI venture 
Music Collection International I is branching out from its bud- get compilation roots to launch two labels specialising in mid- price music and spoken word in time for Christmas. The company, set up 18 months ago as an offshoot of Video Collection International, kicks off its spoken word range with the launch of six Inspector Morse tapes on the MCI label this Friday (October 30). At the same time it will release six mid-price compila- tions — covering music such as classic rock, jazz, MOR and jazz — as MCI Records. Unlike most spoken word releases, the Morse tapes, pro- duced under licence from Central Television, feature the original cast, music and dia- logue from the series. MCI and Central, which 

MCI's rock compilation 
already release videos togeth- er, have taken almost a year to get clearance from the Musicians' Union and actors union Equity. The double cassette-only releases will be distributed by VCI, Hammicks and Terry Blood Distribution, retailing at around £7.49 with a dealer price of £4.76. MCI will release up to 30 

more Morse titles and has held talks with other broadcasters about possible releases. The first six music releases aim to offer well-known and well-packaged material retail- ing at £7.99 on CD and £4.99 on cassette, rather than the lower price points established for Music Club releases. "There was a lot of reper- toire that was too good to put out at (Music Club) price," says MCI marketing and acquisi- tions manager Steve Bunyan. At least 18 titles, including some single artist compilations backed by heftier promotion, will be released over the next 
The first six titles will be backed by national press and music monthly co-op ads as well as radio tie-ins. They will also be re-promoted next spring. 

CD broadcasts set for '95 
Digital Audio Broadcasting Philips, Grundig and Digital signals will only be will become available in the Telefunken — effectively gives received on DAB radios, which UK within three years, accord- CD-quality sound on radio. will receive both FM and AM ing to a new Radio Authority "It will be broadcasting's broadcasts, report. oppportunity to keep up with The RA says that FM and DAB — now being developed recent innovations such as AM simulcast services should by a European consortium of Digital Compact Cassette and continue, with DAB-only ser- broadcasters and manufactur- MiniDisc," says RA engineer- vices introduced when the ers including BBC Research, ing chief Mark Thomas. market allows. 

Hoyston heads 
Arista push for 
blockbuster IP 
Whitney Houston will spear- head Arista's campaign for the soundtrack to The Bodyguard, the film in which the singer makes her acting debut. The album, released on November 16, features six new Houston tracks including the single I Will Always Love You, written by Dqllv Part.on and released on November 2. Houston, whose three solo albums have sold more than 40m copies worldwide, has not released an album since 1990's Tm Your Baby Tonight. The Warner Bros block- buster, which co-stars Kevin Costner, is released on December 26. Arista product manager Claire Dowds says the film's profile, combined with the new material, ensures the sound- track a hefty push. "It's a major release for Warners and naturally a big release for us as well," she says. Houston's I Will Always Love You will be backed by press ads and in-store mer- chandising in HMV outlets. It will also be single of the week in WH Smith, Our Price and Woolworth stores. The album, which contains a Houston version of Chaka Khan's I'm Every Woman, will be supported by press and women's magazine advertising as well as co-op campaigns with Our Price, HMV and Tower. Details of the TV cam- paign are still to be finalised. 

Never mind the hype, there's no Pistols 
Sex Pistols in reform gig shock! Lured by such rumours and the prospect of a bit of a do to launch Virgin's Pistols compi- lation Kiss This, a motley crew descended on Charing Cross pier last Monday to relive the infamous Jubilee boat trip. Don Letts, one-time BAD boy, DJ at the Roxy and Clash collaborator lent an air of authenticity as he prowled the boat, camcorder in hand. But there were not many people to shoot. Perhaps the fact that the only party-goers 

The Sex Pistols - Not! 
present were journalists and photographers should have been a sign —- even Virgin stayed away (UK managing director Paul Conroy obviously hadn't been able to relocate those bondage pants). 

Amid the cynics there were at least two real punks. The safety-pinned pair had heard about the event at a gig and had travelled from Wolver- hampton especially. Unannounced the TV moni- tors came to life, revealing a familiar sneer. "We have all heard the rumours — your rumours — read your lies," intoned Rotten. The press corps let out a collective told- you-so-sigh, while still unable to hide their disappointment. Bizarrely the crowd clapped, 

though one of the more switched-on members noted that Rotten's royalties were paying for the beer. As the video ended, the posters were ripped apart to reveal four noisy musicians launching into the Pistols back catalogue. "Hello, you fuckers, intoned the singer of the Scottish Sex Pistols,. Alas it was all was too much to bear for one of the punks. "The Sid's crap — he's got a fucking wig on," he snarled, in true Rotten style. 
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NEWSFILE 
NEWS 

Music fires up 
Castie results 
Music sales have helped Castle Communications more than double its annual profits following the company's with- drawal from the video rental market, according to results announced last week. Pre-tax profits for the 12 months to June 30 1993 rose 118% to £1.7m on turnover of £31.6m, 17% lower than the same period the year before. The figures reflect the cost of the closure of the company's video rental operations last year and the increased success of its audio and visual copy- right businesses. Chairman Terry Shand points to the acquisition of the PUT and Bronze audio cata- logues three years ago as im- portant contributors to the company's results. The PRT deal gave Castle rights to recordings by The Kinks, The Searchers and Bonnie Tyler, while the Bronze acquisition contributed Uriah Keep and Motorhead. Commercial director Jon Beecher says the group is in- creasing its concentration on music and video licensing. Music accounts for around 60% of profits with the rest coming from video. 

Country channel 

dishes up UIC first 
Record companies have welcomed the official launch last week of Country Music Television Europe, the UK's first country-only music 

The channel, an offshoot of the US CMT network, will be broadcast by satellite from Nashville to Europe, where it will be distributed through lo- cal cable operators. Programming will be geared towards the European market and will reflect a broader defi- nition of country to include the likes of KD Lang. The channel will broadcast a diet of videos 24-hours-a-day. The first programmes are set to reach UK homes within a week following the con- clusion of deals with rights body Video Performance Limited and local cable com- panies. CMT president David Hall says the company is days away from reaching an 

Hall: close to cable deals 
agreement with VPL. "We're close to working out some of the culture shock of having to pay record compan- ies to play (videos). We're look- ing forward to helping (them) sell product and making coun- try it ,c the si the US," he says. Joyce Taylor, ceo at United Artists Entertainment Pro- gramming, which is market- ing and administering the ser- vice throughout Europe, says she expects to close the first deals with UK cable operators by November 1. 

She predicts around 200,000 homes will receive the service by Christmas, with European operators taking the service from January. BMG chairman John Pres- ton welcomes the channel. "In Europe it has been very diffi- cult to find ways to get across the great songs and characters in country. CMT is going to do that," Virgin Records managing director Paul Conroy says the channel could help a broad range of artists encompassing the likes of Roy Orbison as well as more mainstream country acts. "There's still this stigma about country which we have always suffered from. There are not enough people in the major record companies who are serious supporters of the music," he says. "I hope CMT will wake up a few of them and make them explore the 

More than 630 tickets have been sold for the first ever British Music Industry Award dinner at London's Grosvenor House Hotel on Sunday November 1, where BP1 director general John Deacon will be honoured. Proceeds from the £500-a-head event will be split between the Brit Trust and Nordoff-Robbins Music Therapy. A few pairs of tickets are still available from Fiona Haycock at the BPI. 
UK exhibitors at Midem have until November 6 to apply for a DTI subsidy. Companies wanting more information should contact Peter Rhodes at the Midem office on 071-528 
Luciano Pavarotti offered to repay the BBC the cost of broadcasting Radio 2's "live" Pavarotti And Friends concert after admitting he mimed. 
Radio 5's three youth/music programmes are to be replaced by independent productions. The regionally-produced On The Level (from Norwich), Hit The North (Manchester) and The Mix (London) will cease as in-house productions next April, three years after the BBC launched Radio 5. 

TV bolsters classics 
Creative marketing and tele- vision advertising have helped classical's middle ranking labels close the gap on the sec- tor's traditional leaders, ac- cording to the latest CIN mar- ket share survey. Figures for the third quarter of 1992 show BMG and Warn- er Music increased their share more than eight times over the same period last year. And in the mid-price market Pickwick and Conifer made significant gains. PolyGram maintained a strong lead over the full-price market. Its share remains more than that of the rest of the Top 10 put together, even despite its decline over the year. But the smaller labels are growing. "We have definitely become 
er Classics general manager Bill Holland. The division, launched two years ago, had 

CLASSICAL MARKET SHARE 
FULL PRICE 
PolyGram EMI Warner Music BMG Sony Music 

Jul-Sep 1991 77.0 13.3 1.3 0.5 2.3 

Jul-Sep 1992 48.6 18.2 11.9 4.7 4.6 

change % -36.9 +36.8 +815.4 +840 + 100 
BUDGET AND PolyGram MID PRICE 28.2 -28.8 
Pickwick Conifer Naxos Source: CIN fro. 

5.8 
7.5 n Gallup data 

18!2 13.1 8.0 
+213.8 + 133.9 +6.7 

most success with Erato's Ulti- mate Opera Collection and is expecting to make further gains with its new Sensual Classics compilation. BMG attributes its growth to the TV-advertised RCA Red Seal title From The Barcelona Games Ceremony, which fea- tured Placido Domingo, 

Montserrat Caballe. In the mid-price and budget sector, Pickwick continued its steady growth since buying RPO and the launch of its Discover The Classics titles. EMI's share of the full-price market, boosted by its recent acquisition of Virgin Classics, grew by a third on last year. 
Conifer lends support to miners band single 
Conifer Records is hoping for Miner's Prayer is released to- has taken up the cause of the a Christmas hit with the rush day (Monday) following a cam- Grimethorpe miners, giving release of a charity single by paign launched by the News of the single front page coverage a brass band from one of the the World. The paper has li- under the headline "Buy this 10 coal pits facing closure by censed the recording from an disc and help a miner". British Coal. album released earlier in the All profits from the record- The Grimethorpe Colliery year by the Doyen label, which ing will go to the Miners' Band's recording of The Conifer distributes. The NoW Fund. 

DEFINITION OF SOUND 

CAN I GET OVER 

7" -12" PICTURE DISC CflSSETTE 
4-TRACK PICTURE CD 

FOR UP FRONT INFORMATION ON RELEASES, GIGS AND OTHER SOUND VIBES, WRITE TO DEFINITION OF SOUND, P0 BOX 21, LONDON W10 GBR 
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MARKET PREVIEW 

Mint lOO's debut single, White Cadillac Man (Mad Minute MADM1N 004), is one of the strongest debuts of the year. It's a lengthy, Whitewater ride that takes the shoegazing dream-pop ideal and invests it with razorish tension. Read- ing's latest export are quite possibly the next Ride, with accelerated press adulatio and matching sales. 
Afghan Whigs are confident, and good enough, to tackle an EP of soul covers, and come up smiling. Uptown Avondale (SP 54) also comes in a limited edi- tion of 2,000 on coloured 
Codeine, could be Sub-Pop's dark horse. Their second al- bum Barely Real (SP51) is re- peat slice of their minimalist 
Come s debut single was on Sub-Pop but their debut album ElevenrEleven (PILLA 1) is re- leased by Placebo. Gome's noise-blues intensity ensures they qualify as ones to watch for 1993. Eabgim 
Cell's debut album Slo-Blo (City Slang EFA 04909) in- vest's Sonic Youth's melodic 

guitars and also n 

Big Black release Pigpile (Touch & Go TGLP81), a live album taken from their last ever show in 1987. T&G also reissue the group's entire back catalogue, which has generat- ed sizeable press spectives. 
Swans, Big Black contempor- aries, are also releasing a live album, Omniscience (Young God YGCD 007), a document of their 1992 world 
Bettie Serveert are a Dutch group who release their debut album on 4AD offshoot, Guernica. Palomine (GU3) finds a husky female vocal gel- ling with diverse guitars to create a seductively uncattog- 
Belly's second EP, Gepetto (BAD 2018), should see ex- Throwing Muse Tanya Donnelly gaining the position of her former group. Belly are also on tour with Bettie 

Martin Aston 
REISSUES - MID-PRICE 

Cliff Richard has made a re- markable 55 albums for EMI and the company this week completes phase two of its three-part plan to issue 36 of them on CD. The new intake, six double CDs at a dealer price of £8.14, follow Cliffs ca- reer in the latter half of the Sixties. It was by no means his most artistically satisfying period, but some of the albums 
charm. Fans will want 'em 

The Best Of Midnight Star (Solar 4689202), Fleetwood Mac's Greatest Hits (CBS 4607042) and ELO's Greatest Hits Volume 2 (Epic 4719562) are new releases in Sony's ever growing Nice Price range. It's a series which has sharpened up considerably of late, with more tracks and bet- ter artwork than : 

cousin, where 11 songs are the norm. It dovetails neatly with Pickwick's Sony-originated budget range Collectors' Choice too. The Fleetwood Mac album is in no way related to their identically titled 1988 Warner Brothers release. Rather, it is a straight reissue of a 1972 compilation of their blues-inflected work for the Blue Horizon label, and in- cludes The Green Manalishi, Oh Well and Need Your Love So Bad, ELO's album trawls their catalogue from 1977 to 1985, providing 16 of Jeff Lynne's memorable sketches, including Horace Wimp, Call- ing America and Confusion. The Midnight Star album is a fine retrospective of the popu- lar dance act, and includes otherwise impossible to find long mixes of Electricity, Midas Touch and 
Alan Jones 

FUTURE HITS 
The essential MW stocking guide 

SHIRLEY BASSEY - Greatest Hits. Dino. Nov 30, THE GREATEST PARTY ALBUM IN THE WORLD - Various. Dino. No 23. QUEEN - Greatest Hits I and II double pack, Parlophone. Nov 30. OTIS REDDING - The Best Of. Atlantic. Nov 23. VOLUME FIVE — Volume CD magazine. Nov 23. 
071-620 3636. For next week's list see Oalafile. 

PICKS OF THE WEEK PICKS OF THE WEEK PICKS OF THE l/l/ffy 

Albums 
BON JOVI: Keep The Faith (Mercury 5141972). Five years since their last album, New Jersey, and they have taken a two-year sabbatical, but there is no doubt that Bon Jovi fans adhere to the title of the album. The title track is already a Top Five hit. Bal- lads, blues and ballsy rock will keep this one simmering through the winter, and spin off a succession of hits. High profile interviews and selected co-operative advertising plus extensive point of sale ma- terial will pay 

and energy about the track that will fill the floors of fashionable clubs too. 
Classical 

Singles 

artist of depth and character and has won many admirers In-store play, particularly of the above mentioned tracks should pay dividends. l^igijTEi 
ROSSINI: II Turco in Italia. DanCB Academy of St Martin in the   Fields/Sir Neville Marriner. Philips 434 128-2. The reces- sion has dampened Rossini bi- centenary celebrations, but not in this sparkling account, with Sumi Jo and Simone Alaimo full of belcanto charac- ter in the principal 

i up I 

Reissues 

INXS: Taste It (Mercury INXCD 23). INXS's singles seem to have a propensity to straddle the rock/dance divide and this latest offcut from their Welcome To Wherever You Are album is a propulsive, slammin' remix by Youth, who steps out of ambient mode in startling fashion. Yowling guitars and real drums (a dance rarity) are left intact but there's a rhythmic vitality 

Albums 
Now Dance 92 (EMI/Vir- gin/PolyGram CDNOD 8) is a typically shrewd selection of the year's most successful 
though it surprisingly fails to include the year's top single, Snap's Rhythm Is A Dancer. Strong as steel, and rolling out nationally from the start, it's bound to be a huge success, but expect a lower than usual CD percentage, as the single CD features a mere 20 songs, while cassette and LP (a double) cram in 30 
Gary Glitter is the subject of another major TV campaign, with EMI supporting his Many Happy Returns — Gary Glit- ter The Hits album (CDEMTV 68) with national TV and press advertising from now till Christmas. Glitter also has a handful of TV dates lined up and winds up a gruelling 16- day December tour with a Christmas Eve show at Glas- 

BRENDA RUSSELL: Great- est Hits (A&M CDMID 17). Brenda Russell finally made a name for herself when she had a major hit with Piano In The Dark, but as an A&M stalwart for many years, she had an un- canny knack of writing songs that would become major suc- cesses for other artists — songs like Only For One Night (Luther Vandross), Dinner With Gershwin (Donna Sum- mer) and Get Here (Oleta Adams). Russell's versions of these and several other songs, mostly less known but equally good, comprise the ironically titled Greatest Hits. She is an 

hit every region first week, and spend the next few placing reminder campaigns so that each region eventually gets a second burst — will pay hand- some dividends. Regional radio support, a Pebble Mill slot and Radio Two interviews pull this 

Alan Jone 
Singles 

Demis Roussos has inked a new deal with Arcade, and the company celebrates the pact with Demis Roussos — The Complete Collection (Arcade ARC 94612), which gathers to- gether all his best loved re- cordings, as well as some new ones. Arcade's TV strategy — 

Shanice's success with I Love Your Smile was Motown's first Top 10 single in years, and it successfully consolidated with BoyzIIMen and Lionel Richie. Now it's Shanice's turn to shine again, with a revival of Minnie Riperton's timeless Lovin' You (Motown TMGCD 1409). In truth, Shanice's per- formance is only comfortably competent, but it's a record that radio will devour, with obvious dividends. 

crazy breakneck madness from their fast-selling debut LP. Out Of Space is included in its original version, which stops every now and then to catch its breath and provide room for reggae style chorus, as well as the tougher Techno Under- world mix. The B-side includes new versions of a couple of other LP tracks. 

will through. 
Elaine Paige and Barbara Diekson's Together album (Telstar TCD 2632) is some- thing of a misnomer, since the only one of its 13 tracks to fea- ture them both is the chart- topping I Know Him So Well, the remainder are shared out equally. The proven track rec- ord of these two, and a four week national TV campaign will surely bring home the ba- 

Computer Games 
NHLPA Hockey '93 (0038, Sega Mega Drive, £39.99) is an all-new, "K-registration" version of Electronic Arts' highly acclaimed ice hockey simulation for the 16-bit Sega console. The title's acronym refers to the National Hockey League Players Association, whose members co-operated with the game's development, so authenticity is assured. Like its predecessor, this one has been greeted with un- 

Undercover's debut hit Baker Street came within an ace of topping the chart, and their house-styled revival of Andrew Gold's Seventies plod- der Never Let Her Slip Away (EPM/PWL PWCD 255) is going to be another huge hit. Already achieving a surpris- ingly major degree of club crossover, it's very much in the KWS/East Side Beat mould, and could even reach the very 
Celine Dion's stock-in-trade hitherto has been ballads but Tommy Musto has created a spacey, driving, house frame- work for Dion's gutsy vocals on a track designed to break her in the clubs. It'll do it too, though she'll lose some of her old audience. KSWimM 
Whitney Houston got her first break here with a remake of a little known song (Saving All My Love For You) and re- peats the trick with her new single I Will Always Love You (Arista 74321120652) an in- terpretation of an uncharted Dolly Parton single from 1974. It's mannered, florid and fussy compared to Parton's simplis- tic original, but her fans will lap up every idiosyn- cracy. 
Cher will have no problem ex- tending her shelf life with Oh No, Not My Baby (Geffen 
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