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This man is a crook 

With his jeans and T-shirt and ready patter, this could be any market-trader working along London's Camden High Street. But as our picture reveals, this man is a crook, selling illegally pirated copies of chart hits. His is the ugly face of a pirate menace that is swamp- ing the streets of Britain. As the industry grapples with the worst recession for a decade, piracy threatens to hit the industry harder than the i Christmas. During six hours of surveil- lance last Sunday, Music Week reporters observed Tbp 20 tapes with a regular retail price of £8.99 changing hands for as little as £2 each or £5 for three. Two weekends ago five groups of dealers were selling identical selections unchal- lenged within one hundred yards of each other. Among the titles MW was able to buy were copies of the latest albums by Madonna, the Brand New Heavies, Madness, Sade and REM. It is a scene repeated in mar- kets and on streets not just in London, but the length and breadth of the country. The sellers in Camden were highly organised, working in groups of two or three. Each salesman had his back to the street and was supported by at least one scout watching out for police or trading standards officers and usually another assistant feeding him tapes out of a holdall bag. The illegal tapes themselves were sold out of wooden boxes 
case — propped on milk crates or litter bins allowing the pirates to move off within sec- onds if a policeman appeared. One group was clearly aware of MWs photographer's pres- ence, trying to block his view, though stopping short of phys- ically threatening him. 
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London, November 1992: a pirate freely plys his trade. His face has been obscured for legal 

Piracy is a cancer attacking the lifeblood of the music industry. As part of MIVs campaign against piracy, we ask all our readers to report it to the authorities whenev- er and wherever you see it by ring- ing any of these numbers: •Music Week. 071-921 5990 •Bard: 0202 896395 eBPI Anti-Piracy Unit: 071-493 7386 •Your Trading Standards office •Your Local Police All information received will be treated in the strictest confidence. 
"I don't like the look of him — he's been here ages," hissed one. "Pull the hood down if he gets too close," responded the lead salesman. When questioned, the crimi- nals admitted that the tapes — which had badly photocopied sleeves and "see inlay card for details" stamped on them — 
But their sales patter pushed them as the latest releases. "It's the newest one," said one seller about a copy of Divine Madness, "just like in the shops." As if to add insult to the industry's injury, one group of pirates plyed their trade a few yards outside independent retailer Rhythm Records. Their sales-talk revealed they clearly regard their occu- pation as a regularjob. "I work here every Saturday and Sunday so if there's any problem (with the tape) bring it back," one told MW. At least two of the teams had been pre- sent at the same pitches two weeks before. 

Legitimate shop owners and traders in Camden have voiced their concern about such ille- gal trade and the effect it has on their own businesses. One trader, who does not want to be named for fear of reprisals, says, "This year piracy has become a lot more noticeable. And because we're running into Christmas it's going to get much worse." Traditionally restricted to , the north end of the High Street, the menace of piracy is spreading, say retailers. Robin Holmes-Smith, man- ager of the local Woolworths store, says a pirate appeared directly outside his store for the first time last week. With the resources of the BPI's Anti-Piracy Unit sorely stretched, the bad news is that the industry cannot even rely on the police. Chief Inspector Jim McNeill, head of Kentish Town police, says 12 officers are usually patrolling the market every Sunday. But he admits piracy is a "very low priority". 
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WFBBO SPEAKS - RETIRING VIRGIN JON WEBSTER'S NEW COLUMN: SEE PAGE 4 
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PETER'S FRIENDS THE ALBUM 
IReJeased oo 9th November A 16 track album that contains an astonishing list of superstars. Peter's Friends The Album evokes the excitement and turbulence of the past decade and includes music from the soundtrack of the new Kenneth Branagh movie Peter's Friends plus 5 other important hits from the 80's. Heavy promotion includes TV advertising supported with radio and national press. 
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28 clubscene floor fillers with the hottest club and crossover hits including Rage and Rotterdam Terminat.on Source Heavyweight TV advertising for release in London and Central with planned rollout. ^National magazine press support Hooj value! 80 minutes plus!! 
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NEWS 

Christmas may bring sales cheer to stores but pirates are 
also busy - creaming off millions of pounds in illicit trade 

ioetleggers sap the 

cash-strapped trade 
Counterfeiting of Tbp 75 tapes has tripled because of the recession, says the BPI's anti- piracy co-ordinator Tim Dabin. The total number of tapes seized so far this year has already easily overtaken the total for 1991 (see panel below) and the pirates - just like law- abiding retailers - are only now entering their busiest period of the year. Thankfully, the poor quality of many pirate tapes is enough to deter many regular music- buyers. But piracy still repre- sents a huge loss in revenue to all sectors of the industry, from publishers to artists. And the problem is most keenly felt by retailers. In Barrow-in-Fumess, six stores have stopped selling music in the last two years. According to Dave Ralph, of Cumbria Audio Visual and Electrical, it was piracy which forced them to stop. "Piracy is absolutely rife up here and no-one's doing a thing about it," he says. "I watched one of the sellers for 20 min- utes in Morecombe. I bet he made more profit on that stall on the Sunday than a record shop makes in a week. People were just buying and buying." The branch manager for one multiple in Sheffield says fly pitchers outside his store expanded from having one small container to three large racks and two cardboard boxes before police finally seized 

m 

Crime-fighter: the APU's Tim Dabin leads the fight aginst piracy 
their stock. Like many retail- ers, he complains of members of the public trying to swap pirate tapes for the real thing in his shop. It's not just Tbp 20 product either. Teesbeat hoss Damian Blackwell says the North-east is flooded with pirate copies of his label's seven albums made by local comedian Roy Chubby Brown. "For every cassette that we sell it's bootlegged about 10 times," he says. "In the North- east everyone I know has a Chubby Brown tape, but very few are legitimate." The BPI's Anti-Piracy Unit can only scratch the surface of the problem. By Tim Dabin's reckoning, the APU may seize as little as 5% of the tapes pro- duced each year - which means the numbers in circula- 

tion must run into millions. Fly pitchers lurk on street corners, in underground sta- tions, markets, pubs, factories and, most commonly, at car boot sales. Some of them work regular pitches; others — espe- cially in central London — will be dropped off at a location for an hour before being picked up again and moved on; a third highly-profitable method of selling is circulating lists in factories and workplaces. Dabin recalls how in one instance at the Greenock ship- yards the culprit was a shop steward. The industry's real enemies, however, are the men behind this illicit trade. When the business first took off in the early Eighties, the culprits were mainly market entrepre- neurs from the London/Essex 

fringe. But since the middle of the decade it has become a nationwide problem and the domain of more serious crimi- nals, some of whom have con- victions for armed robbery, drugs and prostitution. One raid in Kings Cross in 1985 netted as many porn videos as it did pirate cas- 
£250,000 in forged banknotes. This week trading standards officers in Cumbria are to stage a giant bonfire of seized tapes, videos, perfume, and watches, many of them sold by the same operators. As Dabin says, "Once you have estab- lished a distribution network it's not just tapes that are going to go through it." The pirates' factories consist of up to six professional dupli- cating machines, each costing around £4,000, taping at nine times the normal speed, some- times 24-hours-a-day. Under such a system five of the machines will produce four copies simultaneously, while the master will copy three; 23 copies can be churned out at a cost of 50p every five minutes. Around six factories are thought to be in operation at any one time. So far seven have already been raided this year. But increasingly the pirates are dividing up their machines with no more than a couple at one location, making detection near impossible. 

APU FACES UPHILL STRUGGLE AGAINST PIRATES 
j piracy lo justice, the BPi itself has no legal rers. But by working with the police and Such actions have already netted 136,158 

Other important legislation includes the Trade 
Trademarks Ad 1938. and the Forgeiy Z5 
Counterfeiting Act 1981. Tim Dabin, head of the BPI Anti-Pir. 

counterfeit tape production on the South Coast. 
investigation culminating in a series of raids in Brighton and Newhaven and the discovery of a tape factory in a lock-up garage in Whitehawk. But winning such victories is becoming more difficult. Sony Music security advisor Bill Floydd says pirates are increasingly using legal 

FHE RISE AMD RISE OF PIRACY 
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J In J II1 R 1984 1985 1986 1987 1 1989 1990 1 i Total pirate tapes seized annually since 1984 as the result of APU. trading standards officers and police investigations (* year to Nov 3). Source; APU 
copyright, most traders return lo the streets ' ' Cleveland and the Midlands, soon as they have paid their fines Roger "There is little value in just knocking off McCartney, assistant county trading standards the end retailer if officer for Cumbria, recounts one recent case ifj. back to the source of the supply' f which a woman prosecuted for trading in his * "We're operating on a county basi 

COMMENT 

■ ■■ 

We make no apologies for leading this week's issue with two pages describing the menace of piracy. As we approach the toughest Christmas this industry has faced for a decade, the pirates are opportunistically exploiting the cash- strapped public as never 
Exploitation is indeed the word. For these are products without guarantee, shoddily produced and, as the BPI's Anti-Piracy Unit can testify, inextricably linked with organised crime, drugs and even terrorism. Pirates are thieves, stealing from record companies, from music publishers, from artists and managers and, ultimately, in terms of lost sales, from retailers. Apologists for the pirates may portray the music industry as a series of faceless, multi-national corporations who could well afford to lose some "excess profits". The sad reality is that the real fat cats are the pirates. How many of the hundreds of workers in this industry cast on to the dole queue by recession would still be in work were the pirates not creaming off their cash? How many more acts would still find themselves with deals? Piracy is nothing new. It has been with us for a long time and will doubtless be with us for longer. But that's no reason to become apathetic. It's all the more reason why we should all be vigilant. It's too easy to pass it by with a shrug of the shoulders. But everyone in the industry were to call the police or trading standards officers whenever and wherever we see it, the authorities would soon get the message that this is something we cannot tolerate. The fight against piracy is one that must be fought. For all our sakes. Let's stamp it out. 
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I have now been involved in this industry of human happiness for 17 years, from a somewhat naive shop assistant to a cynical ex-UK managing director. My first exposure to the world of chart manipu- lation was when I was promoted to a new store that received a weekly chart book to fill in from BMRB - how my view changed overnight! Those days are long gone but the buying-in of singles is still with us, as evidenced by the recent Don-E affair. Yet no-one was brought to book for the obvious manipulation of that single. Why not? We now have a new code of conduct that is, strangely, both draconian yet toothless. ABPI member company is basically guilty until proven innocent, but if the chart manipulators (plainly independent of any potentially guilty party) don't want to play ball with the investigators then the trail stops dead. So what is the solution? I served for a number of years on the BPI council and was involved in the process that lead to the new code - and was vocal in saying it wouldn't work. Firstly, as Marc Marot said recently, 100% compliance with the provision that everyone involved in the marketing of a record must abide by the code is impossible. The penalty is severe censure (Wow!) or presumably a fine - in which case every BPI member is going to be 
Secondly, with the intense pressures on record company staff to deliver hits someone somewhere is going to take the easy option and sanction buying-in without their superiors' knowledge 

the right thing. The only option is a consensus that we have t remove this cancer from the industry - which means all of us. Unfortunately the me of today believes that my naive hopes for consensus will never happen — is there any other way? 

IMP emerges as giant 
Warner Chappell has dissolved its sheet music joint venture with EMI Music to establish the company as a stand-alone 

International Music Public- ations (IMP), formed by EMI and Chappell Publishing in 1982 in a merger of their two individual printed music arms, has been revived as IMP Ltd, 

taking over all the business of the previous company. The two rival publishers' for- mer partnership was due to come up for renewal at the end of this year, but EMI wanted to end the association. Warner Chappell is under- stood to have compensated EMI for bringing the date for- ward to the end of 1991. 

Managing director Ron Fry says IMP is now the UK's biggest print music company, handling around 60% of all repertoire.The company licens- es US works from Warner Chappell representatives over- seas and is the licensee for top US print music firms Hal Leonard in the UK and CPP Belwin for Europe.  

Elton catalogue 

nets £26m deal 

Sputfightbuys 
top US radio title 
Spotlight Publications, 

Elton John and Bernie Taupin are expected to earn double the £26m ($39m) advance paid out under their new publishing administration deal with 
agreement, completed last week, covers 14 albums and around 200 songs dating back to the 1974 albuir Caribou as well as John's next four releases. Andrew Haydon, general manager at management com- pany John Reid Enterprises, says the advance is expected to be fully recouped by halfway through the 10 to 12-year-deal, which exceeds publishing advances reportedly paid out to Prince ($19ra), U2 ($20ra) and Madonna ($10m) this year. 

Elton John: record. 
Warner Chappell was in negotiation with John and Taupin for six months. Comparing the pair to the Gershwins and Rodgers & Hammerstein, Warner Chap- pell ceo Les Bider says, "This is no pie-in-the-sky deal. Many writers don't give publishers 

any latitude to exploit their songs - we have that freedom." The deal gives Warner Chappell direct licensing and administration rights to John and Taupin's Big Pig cata- logue, which the major pub- lisher previously handled through Intersong/Artemes. Although many classic songs such as Candle In The Wind, Daniel, Your Song and Goodbye Yellow Brick Road are not included in the deal, it does cover Don't Let The Sun Go Down On Me, I'm Still Standing, Sad Songs and Saturday Night's Alright For Fighting. Songs written before 1974 are owned by PolyGram Music, which bought the copyrights r former Elton John 

the company which owns Music Week, has bought the highly-rated US music radio magazine, The Gavin Report. The San Francisco-based weekly focuses on airplay information and analysis and is aimed at executives in the radio and music industries. The company is also involved in record mailing, on-line database and video showcase services and a successful annual radio and music 
The acquisition brings Spotlight's roster of magazines serving the international audio-visual and entertainment industries to 12. Former MW editor David Dalton, currently group publishing editor of Spotlight Publications, has been named ceo of The Gavin Report and will be moving to San Francisco. Spotlight managing director Doug Shuard says,"This acquisition underlines our intention to build on our position as the major player serving the global music market." 

Which? rekindBes CD row 
Which? magazine has resumed its campaign against the industry's CD price structure with a report advising con- sumers to order music from 

The report, entitled Buying Recorded Music, signals a new round in the Consumer Association's battle with sup- pliers and retailers. 

Now Which? magazine sug- gests that the public should order CDs from US retailers by telephone, and it calls for the lifting of restrictions on bulk imports. The report also criticises the specialist knowledge of indie retailers, claiming, "If you are looking for staff helpfulness and a good knowledge of music 

you are best shopping at HMV, Virgin, Our Price or WH Smith." And, it adds, research found music department staff in Menzies, Boots and Wool- worths stores were unable to answer basic questions. A BPI spokesman says the organisation is examining the report and assessing its legal 

£250,000 for Nordoff Bobbins Music Therapy and the Brit school. The BPI director general told the 650 guests at the £500-a-head dinner that he was 
award. Supermodel Cindy Crawford presented the prize after China Records managing director Derek Green (righll had paid tribute to Deacon at London's rosvenorHouse 

HMW unveils new superstore 
HMV held its biggest opening of the year in Liverpool last week, unveiling a shop which includes the chain's largest games depart- ment outside London. The 17,000sq ft outlet, opened by The Chippendales last Thursday, features a 

around a dozen stores in the chain now stock games. HMV chairman Brian McLaughlin says, "Games are still a very small proportion of our business because we have only actually been in the mar- „ ket for the last few months. !r What we are doing is more of V r 31,11 NiPPer "te dog, pic- cn 4-U ,, tured with Th..nJn.l.:.J- .. HMV expanded its Oxford Circus games department to l,200sq ft last month and 

•*-- v- «"<= doing to mure or experiment than anything " The new Liverpool ' : 
an expansion of the 7,000sq ft shop and n 

— ...pKbl u,c uug, pic- lured with Thunderbirds Virgil and ... ... Bra'ns and store manager Steve West, vious attend the opening of HMVs Kingston i than upon Thames store last Monday. 

doubles HMVs presence in the city, where two branches made up 9,000 square feet. Designed by Red Jacket, the store holds 50.000 titles and features eight reinforced lis- tening posts, a wide-screen television, a 25-screen video wall and a DJ booth. HMV also opened a store in Kingston upon Thames last week and plans to have 88 out- lets by the end of the year. 
MUSIC WFFK MFB1M2 



NEWS 

MicliaeD sues Sony 

to end "umfair8 deal 
v/ 

George Michael is seeking to end his recording contract with Sony Music in one of the most significant legal cases ever to hit the UK music industry. In a High Court writ issued on October 30, Michael claims that his deal is weighted heav- ily in favour of Sony a ' ~ tively amount trade. The action follows other cases in which artists such as the Stone Roses and Holly Johnson have successfully ended their contracts claiming restraint of trade. But uncer- tainties have remained and the Michael case looks set to have further reaching implica- tions because of his status and the possibility of the case reaching the House of Lords. Signed in January 1988, Michael's deal ties him to Sony Music Entertainment UK for eight albums with a potential cut off date in 2003 if the major takes up all its options, accord- 

The writ claims that under the deal: •Sony owns all Michael recordings, released and unre- leased, although Michael has always paid for recording 
•Sony has no obligation to release any album anywhere in the world except, in certain circumstances, the UK and some other territories. •Sony has the right to reject Michael's material, potentially holding back his "natural development... as a recording artist" and resulting in the "sterilisation" of his career. •Michael has no right of audit over Sony. •Michael is prevented from appearing in any film to be produced by a third party. The writ also claims that proceeds from the Faith and Listen Without Prejudice albums were shared "inequitably", with Sony earn- ing a total £1.83 per unit and Michael 57p. A 25% royalty 

Michael: ground breaking 
break exists on all CD copies of Faith and 20% on Listen Without Prejudice and, accord- ing to the writ, 9% of album sales have earned no royalties for Michael because of the high level of "free" units given to retailers and wholesalers. Michael has not released an album since 1990's Listen Without Prejudice. The follow- up was originally to have been released in time for this Christmas but was delayed until next year. Michael's Los Angeles-based 

manager Rob Kahane and lawyer Tony Russell, of top law firm Russells, would not com- 
Stone Roses lawyer John Kennedy estimates the new case could last at least five years, with Michael unlikely to record again until it has been resolved. "It's probably the case the industry has been waiting for to resolve the ambi- guities that remain," he says. Dire Straits manager Ed Bicknell says the case will have an "unbelievable" effect on the UK industry if Michael wins, rendering most contracts potentially "unenforceable". Sony Music UK chairman Paul Russell was unavailable for comment. But at a session t the In The City 

September he said, "Once a writ has been issued it all becomes incredibly emotional. What we need to do at all costs it to avoid getting into court or the industry will self- 

IOTP guaranteed 'until 1994" 
BBC entertainment chief Jim Moir has stepped in to crush continuing rumours that Top Of The Pops is to be axed. Moir has given a personal assurance that the show will stay at least until April 1994 - the longest guarantee avail- able for any annually reviewed 

Moir, head of light enter- tainment at the BBC, says he was drawn out of his usual reluctance to 

report in The Sun headed "Chop Of The Pops - chart show axed". "The show is absolutely not being axed. It is television's most popular chart music show by far," he says.And he denies that the programme is to be relaunched or put out to tender: "We will keep it in- house for the foreseeable future," he stresses. Moir says Barb viewing fig- ures for the show over the past 

month have grown steadily from 7m to 8m in a period when ITV's Chart Show peaked at 2.3m. Top Of The Pops' future has been the subject of speculation since it was relaunched 13 months ago with new presen- ters, ditching its DJ format. One top level BBC source says new research has shown the new presenters are equal- ly unpopular with viewers and another change is planned. 

NEWSFILE 

Indisc UK general manager Carol Wilson has left after a year at the label. The departure was "mutually agreed" says the label. 
Emap Metro has bought a 50% stake in Hachette's young adults lifestyle magazine, Sky, which the companies will publish as a joint venture. Kevin Hand, chief executive of Emap consumer division, says the company has no plans to alter editorial content. 
Violinist Nigel Kennedy has launched a strong attack on the music industry in the sleevenotes of his latest Beethoven recording for EMI Classics, released this week. Among his targets are "desperate bosses of Radio Three trying to call attention to themselves" and people "making a living as they do out of bullshitting about 
SOS Management has moved to 81 Harley House, Marylebone Road, London NW1, tel: 071-486 8794; fax 071-486 5722. 
Marion Friend is joining BBC Television's music and arts department as administrator for the Young Musician of the Year competition from December 1. 
John Knox has been appointed manager, finance and administration, at Sony's Columbia and Sony Soho Square labels. Previously he 

The fifth International Live Music Conference is to be held at London's SAS Portman Hotel on March 5-7 next year. Contact :071- 359 9000. 
Richard Cohen is to join International Cablecasting Technologies Europe as London-based president and chief executive from November 23. 
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NEWSFILE 

Business Age magazine is standing by a report claiming Richard Branson used offshore trusts to avoid paying tax on his earnings from the sale of Virgin Music to Thorn EMI. Branson has admitted using offshore trusts but says the report was "riddled with 
Scottish producer Chris Harley has launched a record label based on the Isle of Skye. Vital Records' first release will be an album by former Warner act The River Detectives titled Elvis Has Left The Building out on November 16. 
Telstar Records is to mount a television advertising campaign to support the debut album from Amanda Normansells, who was the winner of the Stars In Their Eyes television programme competition. Crazy is released on November 23. 
Mitch Mitchell, drummer in Jimi Hendrix's Sixties group, lost his High Court libel action over a biograpy of the guitarist in which Mitchell claimed he was portrayed as racist. Mitchell was ordered to pay costs of around £50,000. The biography had been in print for 13 years and 16 months in the UK before Mitchell made his complaint. 

NEWS 

HMV cuts classics 

for new EIVII series 
HMV has removed classical catalogue product from 57 of its 85 stores in favour of a new mid-price own-label range devised with EMI Classics. The initial 50 titles in the CD-only HMV Classics collec- tion will be racked in all the chain's outlets from next Monday (November 16), sell- ing at £7.99. The total initial pressing is of35,000 units, but the chain expects to sell around 100,000 by April. The range marks the return of Nipper The Dog — who fea- Classics' decision to drop the 

Nipper 

HMV marketing director David Terrill says, "Through EMI Classics we have access to some superb repertoire. This raises own-label to another level. These are acclaimed per- formances by artists everybody knows. I really don't rate these East European orchestras nobody has ever heard of." The range features such artists as Sir Yehudi Menuhin, Sir Adrian Boult and Klaus Tennstedt. EMI classics director Roger Lewis says,"The selection is based on detailed research. There are no turkeys in it." 

DEC finally hits home 
Philips' multi-million pound versions through the week, ures released by the Dutch Digital Compact Cassette Teaser ads and spreads will group last week. Operating media campaign launches appear in the national press income in the consumer prod- today (Monday) as tapes go on as part of the campaign aimed ucts division slumped 76.6% to sale in 162 UK stores. at the male AB social group. £52.9m. Overall losses were The TV campaign begins The cost of launching DCC £56.2m compared with a profit with a 60-second commercial to Philips has been confirmed of £68.6m for the same period followed by a series of shorter in third quarter trading fig- the previous year. 

Music lobby 
grows as MPs 
meet industry 
MPs from all parties have joined the Friends of Music parliamentary group estab- lished to give the music indus- try better representation i the House of Commons. Interested MPs met key industry figures including BPI director general John Deacon, IFPI president Sir John Morgan and Bard secretary general Bob Lewis at the inau- gural meeting organised by Labour MP Jeff Hoon last week. Hoon says the group fulfills a long neglected need and has had an enthusiastic repsonse from MPs. As an MEP he has kept a close watch on copyright issues, he says, and is in favour of closer harmonisation with other EC cc 
Dance Aid looks 
to bumper night 
Organisers say the fifth Sol Dance Aid Trust Awards tak- ing place this Wednesday (Nov 11) will be the biggest yet. The organisers of the event, at London's Royal Lancaster Hotel, hope to raise up to £50,000 from ticket sales and a raffle. 

Following the success of 
VR Dance In Cyberspace, 
Dr Devious & The Wisemen present 
More Dance I n C y b e r s p a(,.c e 
another hypnotic journey into the 
fascinating world of fractals and 
computer animations blended with 
a specially written souhdtrack. 
Backed by extensive promotion on 
national and satellite TV, radio, 
posters, and flyers, this video will 
be adding a sparkle to thousands 
of Christmas parties and will go on 
selling well into '93. 
Release date 16 November. 
Orders and enquiries to: 
Screen U.K. Distribution 
Tel: 0977 858043 
Fax; 0977 858044 
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| CALL CHARLY RECORDS TELESALES ON (071) 639 8603 


