
4 Meet Mavis 61 Boots launches music computer to aid customers 
Hone stand 19 Stars shine 20 I George Michael's Simply Red push I Sony writ raises unveiled in | new legal doubts Monitor Ad Focus 

Metal muso Marty Friedman LP is no thrash in the pan 

■rnsic week 
For Everyone in the Business of Music 21 NOVEMBER 1992 £2.65 

Frgegard quits FRS 

over Proms furore 

Industry unites 
to join campaign 
against pirates 

Michael Freegard has resigned after 23 years as PRS chief executive over the continuing problems plaguing the intro- duction of the body's £12m computer membership and royalties system. Freegard announced his decision on Friday, just four days after staff were told that Proms (Performing Right On- Line Membership Services) is being put "on ice". The announcement followed the discovery of significant faults in the system software and data by external consul- tant Ewen Fletcher. Project consultants LBMS and systems management company Data Logic were immediately given 30 days 

Freegard, who joined PRS in 1964 and has been chief execu- tive since 1969, refused to com- ment on his departure. But it is understood that he is exhausted by the constant pressure over Proms. He will stay on until a successor is appointed in the spring. Freegard, who had earlier announced his intention to leave in March 1994, becomes the fourth director to quit in four months. Marshall Lees, Robert Abrahams and John Billingham, whom Freegard replaced as head of the Proms project, have all resigned. Council chairman-elect 

Freegard: 
Wayne Proms is "not being scrapped". The society's spokeswoman confirms that PRS is still com- mitted to introducing a com- puter system, adding that even if the Proms scheme is aban- doned, much of the infrastruc- ture could be salvaged. When Proms began to be 

implemented in June 1990, the system was expected to save almost £3m annually and more than £13m by the year 2000. Phase 1, due for completion by the start of this year, was delayed until June and again to next summer as the initial £10m cost soared to £12m. U2 manager Paul McGuin- ness, whose audit of PRS over its live royalty system is still continuing, says of the Proms announcement, "This is fur- ther proof that the PRS is extremely badly run and in serious need of professional management. It's ridiculous that an organisation dealing with such large sums of money should continue in a secretive and non-commercial fashion." 

publishers- have pledged support to the campaign launched last week. Songwriters' organisation BASCA is planning to spread the message among its members by adopting the campaign and logo, and retailers' body Bard is launching its own fight in its Christmas newsletter. Urn Dabin, head of the BPI 

tarp loci says, "Many people realised what effect piracy was g on the business and now they that it could hit their jobs." icy raids in Belfast and London, 

Wright lines op 
Lewis comeback 
Informed sources suggest music publisher Steve Lewis is set to head Chris Wright's new music operation. Music Week understands Lewis is set to sign a deal with the Chrysalis founder within days, propelling both of them back to the forefront of the UK 

Lewis was unavailable for comment, but Wright conceded on Friday that the two were in discussions. "There's nothing definite," he said. "It may hap- pen, it may not happen." Lewis has been without a job since he left his position as managing director of Virgin Music after Thorn EMI's takeover of the Virgin Music Group in the summer. Wright, who has made no secret of his intention to return to the industry, has been pre- vented from starting a label under a one-year non-compete clause he signed when he too sold out to EMI last year. 

Classic FM 

opts for CIN 
! Classic FM is dropping its | MRIB-compiled chart in i favour of a new CIN classical | Top 20 sponsored by High j Street retailer WH Smith, i The chart features as part of Paul Gambaccini's Classic FM i Chart Rundown between 9am j and 12am on Saturday morn- ■ ings and will be used for rack- ing in Smiths'300-plus Sound & Vision departments. | The chart debuts in Music j Week today (see Datafile pl6). 1 The chart — the first official j weekly rundown of classical sales — will be open to full- I price, mid-price, budget and | cross-over titles. It has been formulated after months of i debate within the Chart 

Supervisory Committee. CIN chief executive Adrian Wistreich says both the mid- price and full-price classical countdowns will still be made available for publication. In August several classical labels complained about the domination of the raid-price , chart by WH Smith. The j chain's own label releases took up 21 out of the top 22 posi- tions following a promotion with the Sunday Express newspaper. • This week's MW also marks the debut of a new CIN mid- price catalogue chart, which measures the progress of one of the most buoyant sectors of the albums market. 
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NEWS DESK : 071 - 921 5990 NEWS 

Draper quits 
Virgin and 
leaves mysic 
Virgin Records has admitted that Simon Draper, co-founder of the company with Richard Branson, is to leave the group. The statement, following a story in the Sunday Times. comes just a week after a com- pany spokesman maintained he had no plans to leave. Draper, 42, is credited with setting the artistic direction of Virgin over the past 20 years and discovering the label's first hit record. Mike Oldfield's Tubular Bells. In 1988 he withdrew from the business after 10 years as managing director. While he has retained an office and a role — latterly A&R advisor— at the compa- ny, he has increasingly pur- sued his interests in motor racing and car collecting. He says he has no plans to re-enter the music industry. 
Hopes raised 
for DCC deal 
The MOPS and BPI are hope- ful that the row over mechani- cal royalty breaks for the new formats can be settled without recourse to the Copyright Tribunal following a "positive" meeting attended by both sides last week. At the meeting the BPI for- mally proposed the sliding scale for reductions based on software penetration first mooted in April. BPI director of legal affairs Sara John says, "We have made it clear that it's open to negotiation" But she adds, "Whether in tribunal or by negotiation we will never give up the principle of dis- count on new formats." MCPS chief executive Frans de Wit says he is still hopeful of being able to reach a negoti- ated settlement, adding that some kind of reduction is "not an impossibility". 

RUC taste pirate factory 

COMMENT 

;e in Belfast last week seized 100,000 pirate tapes with a street value of £250,000 in a raids on what are believed to be terrorist-linked pirate factories. The raids, on factories in the north and east areas of the city last Tuesday, represent the Royal Ulster Constab-ulary's biggest crackdown on the region's booming trade in pirate tapes. Duplicating eq- uipment was also seized. In a statement, the RUC says that legitimate music 

business has been hard hit by the growth of piracy in the region. Northern Ireland is also believed to be a source of much of the Republic of Ireland's pirate tape trade. No arrests were made dur- ing the raids, but an RUC source says a report will be sent to the DPP recommending action is taken. It is understood that the RUC believes the pirates are linked to paramilitary terror- ist groups, which are known to use the illegal tape trade as a source of funds. Meanwhile investigators in the US are investigating links 

between piracy and Palestin- ian terrorist organisations. An IFP1 spokesperson says, "Piracy throughout the world is linked to organised crime." • The BPl's anti-piracy unit recorded a significant victory in its own pre-Christmas pira- cy campaign with a raid on a factory in South Woodford, Essex, on Wednesday. Five high-speed duplicators, 5,000 finished tapes, 27,000 blank tapes and cases and 350,000 inlay cards were seized. A further 4,000 finished tapes were discovered in a sep- arate raid in east London. 

Era scores UK 

tracking coup 
The UK's most advanced broadcast music tracking ser- vice will be launched to the radio and music industries later this month. Media Monitor has been established as a joint venture between ERA (Entertainment Research & Analysis) - which is owned by Music Week pub- lisher Spotlight Publications - and German-based Media Control Monitoring. The company will offer Britain's first electronic track- ing service, capable of provid- ing analysis of the audience profile on any single track, says Media Monitor marketing executive Amy Howard. Howard says the service, which is already available in six European territories, is even more advanced than the BDS system used in the US. "This represents a signifi- 

Media 
MOHUOfi 

cant advance in airplay research in the UK." she says. "It will offer the UK music industry research as accurate as the sales chart, which is the best in the world." The system works using individual digital "finger- prints" stored in Media Control's database in Baden- Baden, Germany. Currently the database includes 20,000 tracks, but this will increase to 132,000 by March. In the first phase of the UK service track- ing equipment in London will 

cross-reference the finger- printed tracks with the output of 14 top radio stations and MTV, Media Monitor hopes to cover 60 stations by the end of 1993, operat ing the finger- printing system from London. The company will be able to produce daily reports of when, how often and by whom a track is played in just an hour. Media Control has been operating a similar service in Germany France, Switzer- land, Italy and Austria for sev- eral years, but tracking systems in the UK have been manually operated. The launch of Media Monitor, on November 26, bol- sters Spotlight's involvement in the radio industry, following the acquisition of US music radio magazine The Gavin Report announced last week. 

To get an idea of just what is happening at the PRS you need only turn to its annual report, issued four months ago. It had a page headlined 'Senior Management' that featured photographs of xt this m 

Miehael records detat Warner LP 
Warner Music looks set to release the next album from superstar George Michael, who is currently battling to escape his contract with Sony. Michael has been recording and producing the album, which will appear under the name Trojan Souls, in Los Angeles since the summer. The tentative June release date means it will almost cer- tainly appear before the next Michael solo album on Sony. Trojan Souls is the first pro- ject to emerge under a produc- tion deal with the Hardback Records label created by 

Michael's cousin Andros Records. Sony rejected the pro- Georgiou, which is licensed to ject before the deal was closed Warner UK subsidiary WEA with Warner in July last year. 

WEA Records A&R director Michael Rosenblatt says the project is not a George Michael solo album and he will not be singing lead vocals. Songs have already been written for guest vocalists including Elton John, Anita Baker, Brian Ferry and Aretha Franklin. John is due to go into the studio this week, Rosenblatt says that like most labels, Warner would like to sign Michael if he succeeds in escaping his Sony deal, but he says it would be premature to comment before that case is resolved. 

only one of them is in the 
No wonder words like 'bloodbath' tend to spring to mind. The resignation of Michael Freegard will sadden his many friends in the business. In many respects he is highly regarded. Equally he had no choice but to resign. As chief executive of PRS Freegard must take the rap for a serious offence— presiding over a society which for too long has failed to get to grips with its responsibilities. PRS occupies a unique position of trust in the hearts of both songwriters and publishers. They trust the society to honestly, efficiently and at minimal cost collect the money they are due for the performance of their work. The implementation of the Proms computer system— costing the equivalent of 10% of the society's annual revenue— has been a fiasco. Luckily it seems that only a fraction of the money will turn out to have been wasted. Experts maintain it can still be put back on the rails. Songwriters and publishers can be glad of just one thing— that the council had the balls to take the executive by the scruff of the neck and insist enough is enough. Hopefully the point has now finally been made: PRS is its membex-ship; it is a sex-vice operation which 

membex-s' benefit, and not for that of those who happen to work there. No business can tolerate a management which does not appreciate this reality. Unfortunately some people appreciated it too little too late.  
——T\&Z(A\oi<>\ 
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..x Chadweil Heath goes hi-tech 

Richards says that by the middle of next year the centre s manual stock location sytem us iui weuonuuss sww will have been replaced by a m and document image computerised system involving hand held and radio data ler- 

it programme over the next | year to install computerised systems for warehouse stock 

Anyone in the music business who knows 2+2 makes 4 - that's everyone except the accountants - realises the chart has little to do with public popularity. It simply reflects the cash spent and abilities of various marketing departments. Why is it then that radio and TV programmers, editors, and everyone else continue to be slavishly ruled by it? Dear old Webbo rambles on about consensus; the BPI slaps naughty executives on the wrists if they disobey stupid "rules". In reality the validity of the chart disappeared the day we, as an industry, decided it wasn't how many records sold but where and who they sold to. In trying to ban hype, we've killed 

establishment in 

ES5Fh°od' 

iiiiiiiiir 

a drive to increase efficiency at system will enable paperwork PolyGram's Chadwell Heath to be stored on computer and Richards: raising effwiei 

The efficiency drive will also include a customer informa- tion centre staffed by four trained operators. Since his appointment in July Richards has built up a new senior managment team including distribution manag- er Rodney Reed, logistics man- ager Bob Stanley, commercial manager Dave Scully, and warehouse manager Andy McNabb. 

ioets sales up 

but music slips 

by 10.1% 
stoT''8 

music and vbde^went0^ by 
more than 10,000 

th iust 250 departments out naiioras, jjo it ah ana ooots 

Boots The Chemists boosted overall sales 8.6% during the spring and summer, though music and video sales only rose in line with the extra space given to them in-store, accord- ing to half-yearly figures. In the six months to the end of September, 

CUSTOMERS MEET MAVIS 
Boots launched its new computerised Music and Video Information Service (Mavis) in 100 stores last week, giving customers access to detailed information about 25,000 

album on which a give track appears. Orders also be placed through the machines, with TBD guaranteeing delivery within three days. Boots buying and marketing controller Ross 

WH Smith 
trials new 
video store 
WH Smith subsidiary Our e Video is testing an alter-  ve store format and brand- ing with the opening of a new shop at Thurrock's Lakeside Shopping Centre in Essex. The 3,000 sq ft Playhouse Video specialist store opened last Saturday (November 14), is been developed by design- 's DIN Associates, If it is suc- cessful, the chain may adopt the format in all its 34 stores. The chain's marketing and buying manager Shirley 

EMI targets classical aiiches g"!! 

Paris Fieadli 
set for June 
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NEWS 

giantpl'ans AlbiBllS figUreS 
hits series □ B H 

continue slide 

NEWSFILE 

Direct marketing giant Time- Life Music has launched a hits collection to compete head on with the Now! series and albums from compilation spe- cialists Telstar and Dino. Hot Hits, a bi-monthly series of albums whose introductory compilation includes Right Said Fred's I'm Too Sexy, Stay by Shakespear's Sister and Pasadena's I'm Doing Fine Now, is the Time Warner com- pany's first contemporary hits series. Previously it has spe- cialised in nostalgia and cata- logue sets. Stefan Heller, Time-Life International director of music, says the initial taster compilation includes tracks up to a year old. But future albums will be compiled from material released over the pre- vious three months. "(Hot Hits) is aimed at peo- ple who want to keep in touch with what is going on in the chart but would not normally browse through records," he says. Time-Life is offering the first of the 16-track CD and cas- sette albums at £6.99, with 10 days free trial. Further instal- ments are priced at £9.99. Heller - previously market- ing director at MCA - says he is aiming for a million unit sales within a year in the UK and Germany. "This could be one of our biggest ever pro- jects," he says. 

Album shipments in have now tumbled to 20% | below the market's peak, I according to the BPI's trade survey for the third quarter. The latest figures put ship- ments for the year to September 1992 at 135.7m units, the lowest point since the peak of 168.8m in the year to June 1989. With the market's value ris- ing just 1% year-on-year, industry revenue has remained constant at around £700m for the past three years while album sales have fallen by 27m units. The singles market saw a 4% rise in value for July to September, with revenue boosted by the growth of CD and cassette. Total unit sales 
with seven-inch suffering the biggest fall, down 43%. 

TJMIIi illdLiUirasiggi 
1991 1992 %Change 

CD Units 1000) 13,488 14,961 +10.9 Value |£000) 70,717 80,361 +13.6 
Cassette Units (000) 13,520 11,404 -15.7 Value (£000) 48,244 42,829 -11.2 IPs Units (000) 2,257 1,225 -45.7 Value (£000) 7,815 4,216 -46.1 
Total Units (000) 29,265 27,590 -5.7 
Source: BPI Value (£000) 126,776 127,406 +0.5 

In the albums market, vinyl CD grew by 11% to nearly was also the biggest loser with 15m. a 46% drop in both value and The total market for the units against the same period third quarter was valued at last year. Unit shipments of £147.7ra at trade prices. 

Ei pyiislier collapses 
CD magazine publisher CD/cassette series among a stood to have stemmed from its Brackland Publishing has range of titles, were sent home non-music titles. The last issue gone into receivership with 10 days ago. of Jazz CD/Cassette is said to debts estimated at £2.5m. Receivers Smith & have sold out, while Gold's Staff at the company, which Williamson were appointed sales increased around 12,000 publishes the Gold, Jazz and last Tuesday. The company's to 75,000 when it began to Soul and Blues cover-mounted financial problems are under- offer casgettes as well as CDs. 

BMGtosell btangra So Asia 
BMG Records has become the through a first UK major to move into the dance and club styles, says Asian music market after buy- BMG chairman John Preston, ing a majority stake in the "My dream is that just as the bhangra label Multitone. UK reinterpreted R&B to sell The company now plans to it back to the US so we could expand the market for UK-pro- reinterpret bhangra for India," duced bhangra in Asia as well he says. But he fears that as spurring growth at home widespread piracy in Asia may Preston: export plans 

hinder immediate growth. High Wycombe-based Multi- tone's acts include The Sahotas, who are reckoned to have a 30,000-strong UK fan base. BMG's first release Multitone is Ragga For The Masses, due out in December. 

The Broadcasting Standards Council has censured the BBC for broadcasting The Shamen's Ebeneezer Goode on television and radio, upholding a complaint that the song promoted the drug Ecstasy. 
Julian Cope has left Island Records after six-and-a-half years with the label. The split, by "mutual agreement" according to Island, comes after Cope's deal expired with his current Jehovakill album. 
The UK Eurovision rep- resentative Sonia will join BBC TV head of light entertainment Jim Moir in unveiling the Song For Europe shortlist at the Music Publishers'Association lunch on December 17. The final deadline for songs is Friday (November 20). 
Sony is set to break its silence over MiniDisc this Tuesday 
launch date and prices for hardware and software. 
More than £20,000 has been raised for Nordoff-Robbins Music Therapy by a concert held at the Royal Albert Hal) featuring Wet Wet Wet and the Wren Orchestra. The venue charged no rent for the event, sponsored by Levi Strauss. The charity received £1,100 raised from ticket sales at a separate gig by Bon Jovi. 
Parlophone has arranged for more than 30 Indepedent Local Radio stations to hold a Mayday on November 27 to promote Brian May's Back To The Light album. 
The telephone number for BASF is 081-908 3188 and not as printed in their advertisement in last week's DCC supplement. Meanwhile PolyGram Music Publishing points out that Saturday Night's All Right For Fighting was among the Elton John/Bernie Taupin songs it bought from Dick James in 1990. 
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MschaerS one-man stiid 

George Michael is set to change the relationship between artist and label. By Ajax Scott —  1TnnTOnnnMI panies clearly rely on the pos- IIIlk II'IIA session of a catalogue of tapes top UK 
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21 MOVESVIBEIR 1992 
CHART FOCUS 
After three weeks top- ping the singles chart, Boyz II Men have in- deed reached the end of the road, and are replaced at num- ber one by Charles & Eddie with Would I Lie To You. Each of the last three number ones (the other was Tasmin Archer's Sleeping Satellite) has been by a chart newcomer — the first time such a hat- trick has occun-ed since 1989, when Sonia, Jive Bunny and Black Box launched their ca- reers with number ones. It's also a rare number one for the Capitol label, which has released nearly a hundred singles since its last chart-top- per, the Steve Miller Band's 1990 re-issue of The Joker. It's highly appropriate that it should have the number one this week; exactly 40 years ago the singles chart was introduc- ed to Britain by the New Musi- cal Express and the first num- ber one was A1 Martino's Here In My Heart—on Capitol. Underlining the current re- liance on oldies (only half the Top Ten singles are new songs), the two highest new- 

entries to the chart this week, both on Virgin, are oldies re- worked by their originators. Heaven 17's Temptation, a number two hit when first re- leased in 1983, bounces back at number nine in a Brothers In Rhythm remix, while Gen- esis earn the highfist-debut of their,!8-vear singles chart car- eer with their live recording of Invisible Touch, Surprisingly, the studio version, released in 1986, reached only number 15. Comeback of the week must be that of Neil Diamond. The 51-year-old veteran first charted in 1970, and had the last of a dozen hits a decade ago. Helped, no doubt, by his 

Top Of The Pops appearance last week, his remake of Morn- ing Has Broken debuts at number 36. Sounding a rather different note, the single which enters the chart this week at number 75, Shattered Glass by Dtox, is proof that you can keep a good song down for only so long. Originally recorded by Ellie Warren a decade ago, it was subsequently a single for Laura Branigan, but this is the first time it has charted. Finally, though her remake of Oh No, Not My Baby sur- prisingly dips two places to number 35 this week, Cher's Greatest Hits, 1975-1992 al- bum debuts at number one, as did her last album Love Hurts. In this most backward looking year, only four of the last ten number one albums has com- prised wholly new material — but even by these standards some of the material on Cher's album is very old. In fact, the last number one album to in- clude anything older was The Legendary Roy Orbison, nearly four years ago. Alan Jones 
CHART NEWCOMERS 
0 HEAVEN 17: Temptation (Virgin). UK 12th hit. Producer: B.E.F./Greg Walsh. Publishers: EMI/Sound Diagrams/Warner Chappell. Writer: Gregory,'Marsh/Ware. Line-up: Glenn Gregory! V), Ian Craig-Marsh (K), Martyn Ware (K), Karol Kenyan (Vl. Notes: Remixed by Brothers In Rhythm. The band split up 

Biggest hit: Temptation, 2, 1983. Last Hit: Trouble, 51, 1987. Album: New Romantic Classics (compilation). 
nrri simply red: I 1 1 I Montreux EP (East West) UK 20th hit. Producer: Stewart Levine. Publisher: EMI/Various. Writer: Glover/Withers/ Hucknall/Poiter, 

Line-up: Mick Hucknall (V), Fritz Mclntyre (K/V), Tim Kellet (K), Heiter PP (G), Ian Kirkham (Sax), Sean Ward (B), Gota(D). Notes: All tracks were recorded at the 26th Montreu: Jazz Festival on July 8,1992, First hit: Money's Too Tight To Mention, 13,1985. Biggest hit: Holding Back The Years, 2,1986. Last hit: Your Mirror, 17, 1992, Album: Stars. Mgt: Elliott Rashman, So What, (061 228 2457), 

r^TI ELECTROSET: How z/ I Does It Feel? (ffrr). UK debut hit. Producer: Electroset. Publisher; Copyright control/Warner Chappell. Writer: Electroset/New Order. Line-up; Kirk (K), Fox (K). Notes: Both members are in their early 20s and hail from Essex. Samples. New Order's Blue Monday (with 
Album: None planned as yet. 
(77| ALY-US: Follow Me. I" I (Cooltempo) UK debut hit. Producer: DJ Pierre. Publisher: Strictly Rhythm/True 2/TNS n Brigade/Kyle Smith Small. I Writer: Jennings/Lewis/ ' Smith. Line-up: Super (V). Kaylin X (V). Notes; Both members are in their mid 20s and hail from Linden, New Jersey. Album: Early next year. Alan Jones 

LATEST SALES AWARDS 
Gold # Silver e Take Dial: Take ThalS Boya II Men; End Of The 

NEXT WEEK'S HITS Albums ier Day (MCA) NEIL DIAMOND; The 'ork) (Columbia) less (Def American) Erasure; Pop! — Fii Dream (Chrysalis) GENESIS: The Way 
MAXI PRIEST; Just V 
LIONEL RICHIE: Love 

Midem '93 takes place in Cannes from 24th to 28th January. 
Premierpace, the official UK travel organisers, have an unequalled range of scheduled options starting from £195. Seats at this kind of price will be few and far between this year. 
And of course only Premierpace can take care of your hotel or apartment accommodation as well as transportation from airport to Cannes, saving you lots of hassle. 
Call us now on 071-828 4530 to make sure you don't miss out on these special deals. 
Premierpace ||^| (Sf) 
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