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Oreeo light for Breakers 
The UK singles chart undergo its biggest shake-up for a decade with the launch of a Top 20 Breakers Chart in January. The first-ever UK Breakers Chart will be published in Music Week on Monday Jan- uarv 11 and featured through- out the week on Mark Goodier's Radio One show. The move is the industry's response to criticism that the 

pace of the current singles r down does not give new acts the space in which to develop. The new chart, devised and approved by the BPI, retail body Bard, the BBC and CIN, will appeaL_alQiigside the existing Tod 75. highlighting new singles outside the Top 40 (see formula p3). BPI chart committee chair- man Tony Powell says the aim of the new chart is to expose 

and slow down the fast-moving Top 75. "This initiative will high- light new talent - the lifeblood of music in this country," he says. "Holland has a similar chart in the 'Tip Parade' - which brings airplay into the equation - and it is very important there." Bard chairman Simon Burke says, "Retailers are always supportive of any ideas 

which will help sell product." He says he has received assur- ances from the BPI about stocking problems the chart could pose for retailers. Virgin Retail is looking at the logistics of featuring the chart in-store, he adds, and other outlets are making deci- sions individually. One FM head of music Chris Lycett says Mark Goodier will highlight the chart in his 

shows. "This is another way of reflecting our support for new, up and coming acts," says 
CIN chief executive Adrian Wistreich says that as well as being aired on One FM, the chart will be offered to all the media including the national press and MTV, He adds that the CSC will review the new formula chart after six months 

Wright hs'es Lewis 
Twenty four years after found- ing Chrysalis Records with partner Terry Ellis, Chris Wright is to attempt to create another major independent record company. Wright last week confirmed his long-expected return to the record business a year after he sold his remaining 50% of Chrysalis Records to EMI. He also confirmed the appointment of former Virgin Music managing director Steve Lewis as head of the group's new label and music division, as revealed in last week's MW. Lewis officially joins the Chrysalis Group in January and will oversee the launch of the new label, which has finan- cial backing totalling "a few millions pounds", as well as coordinating the newly created music division. The latter will 

»• 

Lewis: back on Ike fronilii 
bring together the group's The Hit Label, music publishing, and studio interests. Lewis will take an undis- closed equity in the new record label while retaining his 50% stake in Tuchwood, the dance label he recently launched with former Virgin colleague Rob Melbourne. The move marks Lewis' return to the industry after he left Virgin following the group's sale to Thorn EMI, 

Wright says the heavy" label expects to sign up to six acts in its first year, with first releases appearing next spring. Press and promotion will initially be handled by independents. UK distribution will be contracted out. The company is lining up a licens- ing agreement for the US. Wright says, "With so many of the independents having been bought - the small ones before they have even got out of the nappy stage - here you have an opportunity for a com- pany with the right kind of pedigree, the right kind of indi- viduals able to build it and the right kind of funding." Lewis adds, "We won't have the pressures you're subject to in a multi-national company. We would like to feel we could stand by our artists in the bad times as well as the good." 

HiiitipSes boost iliiMsc 
Sony expects i. including Virgin, WH Smith and Tower outlets to stock MiniDisc software when the format is launched on December 15. But the company has yet to seal agreements with Our Price and HMV and only three record companies are commit- ted to producing software in time for the launch. Players, retailing at £400 to £500 for portables and £850 for the in-car model, will be avail- 

able in 465 outlets nationwide. But, apart from Sony, only Virgin and EMI are due to ship software for the launch date, when coordinator Alan Phillips hopes to have around 200 titles available in the UK. Mute is thought to be close to agreeing to take part in the launch, while Warner Music will produce MiniDisc titles in the new year. Around 150 independent retailers including Andy's Records and Music Junction 

will stock the format. A road- show will tour the UK over the next month to introduce shop staff to MiniDisc. The low-key launch will be backed by press ads announc- ing availability, although there will be no television campaign such as that mounted by Philips for its rival Digital Compact Cassette. Alan Phillips says Sony expects consumer awareness to spread through editorial 

VPL faces ITV showdown The ITV companies are threat- ening to take rights body Video Performance Limited to the Copyright Tribunal unless it revises the license terms they each have to pay to broadcast music videos. None of them are under- stood to be prepared to pay the same fees when the existing 
the start of next year. Independent Television  advisor 

Kathryn Fulton says, "We're going to go for a revision and if it doesn't work we're going to have to look at the tribunal. We'd rather not but we're not going to shy away from it." Meanwhile ITV Chart Show producer Keith Macmillan is hoping to renegotiate his own VPL licence over the next week. If unsuccessful, he says he will have to make a refer- ence to the tribunal in order to keep broadcasting. 
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PRS to restructure maoagemeiit 

COMMENT 

, rro 
PRS is considering a restruc- turing of its senior manage- ment in the wake of chief executive Michael Freegard's sudden resignation 10 days ago. Public affairs controller Ten-i Anderson says the coun- cil is reviewing its overall structure after a four-month 

Music Week publisher Tony Evans has appointed Jonathan Roberts as adver- tising manager. Roberts joins from sales house Independent Radio Sales, where he looked after dance radio sta- tion Kiss 100 FM's national advertising. He previously worked on trade paper Television Week. Evans says, "The experience Jonathan brings to Music Week will be of immense value as we build on our market-leading position." 
Readers beck 
pirate hunt 
^^jg^Readers of Music 

Stamp Out Piracy ^4355^ hotline reporting sightings of cassette pirates ■ around the country. All the calls have been logged and the information passed on to the BPI's Anti- Piracy Unit. The unit's co-ordinator Tim Dabin reports that he is also continuing to receive calls fol- lowing the launch of the MW campaign. Most of the reported sight- ings have been at car-boot sales and markets. 

Position number 41 in the UK singles chart has for years been the music industry equiv- alent of fourth place in the Olympics. That could all change with the launch of the UK's first Breakers Chart in January. The Breakers Chart will offer exposure to such releases, therefore supporting many more new artists and slowing down the speed of the UK's notoriously fast singles mar- ket, says BPI chart committee chairman Tony Powell. Produced every Sunday from Gallup data, the new Top 20 will be compiled through a for- mula developed by the Chart 
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period in which four directors have decided to leave the organisation. "The council is considering not just who to appoint, but also the wider issue of restruc- turing the company, with a view to streamlining," she 
Among the changes under- 

Retail giant Kingfisher has made its first move into direct selling music with the launch of a mail order service devel- oped with UK independent radio stations. The group, owner of Woolworths and distributor Entertainment UK, is target- ting its Fastrack service at people who do not buy music regularly. Customers dial an 0800 freefone number, giving them access to a data base list- ing 200,000 CDs and cassettes which can then be ordered at regular retail prices by credit 
The service, launched by Kingfisher's Entertainment Development Group, is being tested for a three-month trial 

Retailers' association Bard published its first Code Of Conduct last week, setting down the standards expected from members and its official disciplinary procedure. Bard chairman Simon Burke says the code, which was agreed unanimously at 

stood to be under serious con- sideration is making the chair- manship a full-time executive post. Currently the council is a strictly non-executive body. The society has also defend- ed itself against claims in com- puter industry magazine Computing that it had ignored warnings that its Performing 

Thursday's Bard Council meet- ing, reaffirms retailers' com- mitment to fair and honest trading. The code will be circulated to all 65 Bard members, who could be subject to fine, cen- sure and even termination of their membership if they 

Right On-Line Membership Services computer system wouldn't work as long ago as March. The £12m system was put "on ice" two weeks ago. Anderson says consultant Alan Bowers whose warning Computing reported was sim- ply a salesman trying to sell the society a different system. 

break the regulations. "This is an important step in the development of Bard," he says. "The disciplinary proce- dure also shows that Bard as an organisation is prepared to stand behind this and see it 
Full details next week. 

Supervisory Committee and Gallup. A "Breaker" will be any sin- gle which achieves a percent- age sales increase greater than, or the same as, the mar- ket average for that week. It must also have not appeared in the Top 40 during the previous 12 months. Powell is enthusiastic about the effects of the new chart, but warns that the breakers could take up to six months to settle down and develop its identity. But once it is established, the near misses of the singles chart will be spared the ignominy of certain obscurity. 

The Breakers' Chart is the most exciting thing to happen to the UK singles chart for a long, longtime. From January the record business will have, in footballing terms, its own equivalent of the England 'B' team from which players will not only have the chance to win profile at home but also the chance to progress to full international status. Just as topping the independent charts has proved a useful tool to labels seeking licensing deals, so the number one spot in the Breakers Chart should become a mark of promise that companies internationally will take seriously. But as Tony Powell, the most energetic exponent of the Breakers' Chart, points out on this page, it would be unwise to expect a miracle overnight. The Breakers' Chart will not work unless the whole industry makes it work. On the retail side, that means a stocking and racking 
breakers. From the record company point of view it also means a change of attitude. Piling all your effort into week one sales with the maximum number of fancy formats should no longer be seen as obligatory. Slow burn campaigns are the ones which will enable labels to woi-k the new system to its best advantage. It will demand a mental shift from everyone. But going by the spirit of cooperation already displayed by all the important players - Bard, the BPI, the BBC and Music Week - in putting the chart together, it should be possible. The UK industry may at last have a vehicle which can promote the kind of long-term acts the business needs most - and which have found it most difficult to find a hearing in the turmoil of the fastest- moving record chart in the 
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Kingfisher trials 

EUK direct sales 
period with radio groups GWR er radio station, will be and Atlantic 252 . The stations reviewed at the end of January can adapt the Fastrack brand and may then be extended into to incorporate their own areas outside radio, names, promoting it as a lis- GWR group sales and mar- tener service with mentions keting director Simon Ward during programmes as well as says the scheme has met a during ad breaks. "fantastic" response from lis- Kingfisher development con- teners in its first two weeks, troller Debbie Loveday says with a third of enquiries the service is intended to resulting in purchases, expand the total music market Fastrack is the second direct by targetting people with no music marketing service tied regular access to retail music in with radio to be launched outlets and those who feel within a month. At the end of uncomfortable going into exist- October London-based Rock ing music shops. Shop Radio started broadcast- "We believe there's an oppor- ing across Europe via cable tunity in the market and we're and satellite offering CDs, con- testing to see if the business is cert tickets and electrical viable," she says. The scheme, equipment at discounted which may also involve anoth- prices. 

Bard coispcii sets standards 
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MMsie Sales seals rights first 

is coming s time for a fairy tale. Once upon a time there was a pop group called The Shamen. They made a record and a video of a track called Ebeneezer Goode. It was played on the radio. It sold because it was a very good record. In fact it sold so well that it reached Number One in the singles charts and the video of the song was played on a popular television show called Top Of The Pops and everyone lived happily ever after. Well almost  It then transpired that some people thought the song was about taking drugs and even celebrated that fact and it was brought to the attention of the nice bunch of old wise men who run the BBC. They decided quite rightly that it was a bit late (shades of Relax?) and kept playing it. Two months later The Broadcasting Complaints Council censured the BBC for playing the song because it said it promoted the drug Ecstasy. Meanwhile in another part of Fairyland the ITVA (who control the content of ads on our TV screens) decided that the compilation, Wicked, which included the song can't feature Ebeneezer Goode in their TV ad but it can be mentioned in type on the screen. So no more corruption of the children of Fairyland. Unless, that is, they watch MTV when they can see the video 15 times a week. There are two problems here— the obvious one of censorship and the more ludicrous one of inconsistency among our media guardians. If there must be guidelines, and I'm not sure they should even exist except in the most basic form, then at least make them intelligent and easily applicable. There is no point shutting the door after the horse has bolted leaving the grooms looking utterly 
Jon Webster's fortnightly 

Print music company Music Sales has negotiated what it claims is the first publishing contract containing specific provisions for the use of lyrics and music notation for karaoke and interactive CD 
The clauses appear in a new long-term deal, drawn up over the past six months, to publish 

the ATV Music/Northern Songs catalogue which in- cludes the Beatles' songs. Music Sales special projects manager John van Til says the special clauses were inserted to clarify and reassert rights covering the new digital tech- nologies.'There is more use for the graphic right than ever; a couple of years ago it was only 

used in print," he says. "This i an attempt to deal with that." MCPS has been negotiating with karaoke software compa- nies this year to ensure titles are properly licensed since it is feared that some companies are neglecting to pay full royal- ties for use of on-screen lyrics. The Music Sales deal, which runs into the next century, c 

Obie joins Sist 

for Hall of Fame 
The pioneer of television, John Logie-Baird, rubs shoulders with composer Benjamin Brit- ten, PolyGram UK chairman Maurice Oberstein and lawyer John Kennedy in the first nom- list I 

The A :my — tl child of Steve Smith, the man who brought Tower Records to the UK — is an attempt to recognise the outstanding artists, composers and indus- try figures who have built the UK recording industry. The list 1" 

HALL OF FAME EXECUTIVE' NOMINEES Roger Ames (London) John Kennedy (JP Kennedy) Chris Blackwell (Island) Hugh Mendl (Decca) Richard Branson (Virgin) Daniel Miller (Mute) Johnny Seeding (Radio One FM) Maurice Oberstein (PolyGram) CliveCalder (Zomba) DickRowe (Decca) Stephen Carpenter (n/a) Tony Russell (Russells) Paul Conroy (Virgin) Jill Sinclair (ZTT) Fred Gaisberg (The Gramophone Co) Sir Louis Sterling Paddy Grafton-Green (The Gramophone Co) (Theodore Goddard) John Wallet (Polydor) Malcolm Hill (EMI) E.Trevor Williams (EMI) Sir Edward lewis (Decca) MuttWinwood (Sony Soho Square) Sir Joseph Lockwood (EMI) L.G. Wood (EMI) | 
been compiled from the selec- tions of the more than 800 industry figures who have reg- istered as voting members of the academy since it was announced in June. Ballot papers will be issued over the next three weeks. The names of the first 10 artists to be elected, together with four names from the other cate- gories, will be announced in 

Smith says he has been over- whelmed by the response to the project. "It's a fascinating nominations list," he says. The nominations in the artist category range from the Beatles and Rolling Stones to Fairport Convention, Brian Eno and Sir Geraint Evans. Logie-Baird appears in an "innovators" category along- side Beatles producer George Martin and Island founder 

Chris Blackwell, while Oberstein appears in the "executive" category. Smith is still finalising plans to open a British Music Hall of Fame attraction in London's Trocadero centre, featuring elected members of the acade- my. A quarter of the profits from the venture have been pledged to industry charities such as Nordoff Bobbins Music Therapy and the Brit School. 

Blockbuster bankrolls 

Virgin expansion plan 
Virgin Retail Group is to launch a massive expansion programme in Europe, the US and Australia under a joint- venture partnership concluded j last week with US video retail j giant Blockbuster Entertain- ment Corporation. I Under the deal Blockbuster will take a 50% stake in the i existing Virgin Megastores in j Europe and Australia, and a , 75% share in future US sites. 1 Blockbuster will finance the 

m 

Branson: accelerati 
i repre v US si i — the first of the two groups finance devel- m Los Aneeles opment elsewhere in the world. Virgin will also receive a cash payment totalling "tens 

of millions". The tie-up, which does not include Virgin's UK or Japanese outlets, effectively bankrolls Virgin's move into the US. The group aims to boost the total of its stores in Europe and Australia from 15 to 65 in five years, tripling the chain to more than 200 outlets worldwide. Virgin chairman Richard Branson says of the deal with Blockbuster: "As a combined force we will be able to acceler- ate our expansion, utilising the enormous breadth of expert! available in our two groups.' 

with ATV Music/Northern Songs dating back to the Sixties. Previously covering just the UK and Australia, it has now been extended to give exclu- sive rights for all the European Community. Music Sales will publish a two-volume set of the complete Beatles Songs in a slip case at the end of the year. 
Recession 
hits Capital 
Capital Radio is putting a brave face on annual results which showed profits and turnover down despite report- ing audience figures to be at a new high in August, Turnover fell 0.7% to £32.29m and pre-tax profits dropped 9% to £8.84m in the 12 months to September 30. But the station saw its audi- ence reach its highest level. Capital managing director Richard Eyre— who describes the figures as "robust, in the recession"— says 44% of all Londoners are now tuning into either the FM or Gold services at least once a week, according to the last set of Jicrar figures. Overall costs increased 9.2% to £11.03m, in part because of contributions to both the AIRC's PPL tribunal fighting fund and the new Radio Advertising Bureau. New legislation stopping independent stations "swap- 
commercial TV also hit costs. However, operating costs fell by 6%, says Eyre, 
Staff shed in 
classics rejigs 
EMI Classics International has cut staff in a reorganisa- tion of its sales and marketing department, writes Phil Sommerich. Catalogue product manager Don McLachlan, senior editor Hugh Graham and historical production documentation co- ordinator Ken Jagger are leav- ing, though they will continue to work for the company as consultants. Promotions and communica- tions manager Yehuda Shapiro is also believed to be leaving. Elsewhere in the division Kick Klimbie, marketing direc- tor for Benelux, has been made vice-president of marketing international and Andrew Little has taken on video in addition to his role as interna- tional marketing director. Meanwhile, at Warner Classics, press officer Anne- Louise Hyde has been made redundant and the savings used to hire a third sales repre- 
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NEWS 
Brackland boss 
resurfaces with 
former partners Former Brackland Publishing director Giles Curtis is plan- ning a series of new magazine launches with the Henry Hadaway Organisation follow- ing Brackland's lapse into 

Curtis, former publisher of Brackland's Gold CD and Jazz CD/Casselte, began interview- ing staff at the HHO head office last week. Former Gold editor Chris White has already been recruited and says that the planned magazines include a "mainstream" title and a jazz number, similar to those pub- lished by Brackland. "We don't want to miss an issue," he says. The Henry Hadaway Organ- isation is also understood to be claiming to own the names of 

Charly to fight 

MCA Chess bid 

NEWSFILE 

Charly Records has vowed defend its claims to the Chess Masters series despite MCA's drive to assert itself as sole owner of the blues catalogue. After winning a case against a US company which had dis- tributed licences without authority, MCA has now begun a worldwide campaign to pro- tect and enforce the rights it has claimed since it bought the catalogue from Sugarhill Records in 1985.   The major has already spent Muddy Waters: Chess pawn around £300,000 defending 

appointed to pursue the mat- ter in the UK, though no pro- ceedings have been launched. Charly has reacted to MCA's initiative by staunchly defend- ing the rights it in turn claims to the Chess Masters canon. The specialist label argues that the LA court decision does not wipe out its own rights to the blues catalogue. Charly's solicitor Paul Lam- beth of Schilling & Lorn says, "Our clients advise us that they have valid non-exclusr 

Pinnacle Records has launched Equator Records and Equator Publishing. The new companies will be headed by Carol Wilson, formerly at Arcade, and will be dance and indie based. 
Michelle Shocked has been ordered by the High Court to pay £75,000 in fees to her former manager Martin Goldschmidt and £20,000 in royalties to his Cooking Vinyl label. The folk singer has also been forced to pay around £40,000 costs incurred during the three-year case. 
Air Studios and producer George Martin are to launch their Lyndhurst Hall facility, backed by Chrysalis Group UK and Pioneer Japan, at Midem in January. 
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