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seek deal 

as Factory crashes 
The Happy Mondays are seek- ing a new UK record deal after Manchester label Factory went into administrative receiver- ship last week with debts esti- mated at more than £2.5m. Manager Nathan SJcGough served notice on the company ahead of the administration order after it failed to make royalty payments. to protect the band's 

The decision by the Factory directors to ask their bank, the National Westminster, to call in administrators Leonard Curtis follows the failure of year-long negotiations with London, which had considered buying a majority stake. London paid a substantial advance to Factory last year for licensing rights for all terri- 

so far refused to comment on the extent of Factory's debts. A spokeswoman said,"It's fair to say the company's affairs are in a fairly disordered state." There is still confusion about the position of Factory's biggest act, New Order. Manager Rob Gretton, also one of the biggest shareholders in the company, was said to be unavailable. The band have I their first 
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George case 
set for 1993 
coyrtsstling 
George Michael's attempt to break his contract with Sony Music will come to court next autumn following the High Court's decision last Friday to grant a speedy trial. The case, expected to last six weeks, is now likely to start in October. In court Michael's lawyer sought a June hearing, arguing that the singer would otherwise face the "unpalat- able choice" of either releasing his next album in early 1994 at a bad time for sales or waiting for Christmas that year. Neither party would corn- 
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PARLOPHONE 
COMGRATULATES 

CHARLES vEDDIE 
AND CAPITOL RECORDS 

ON THEIR UK No 1 SINGLE 'WOULD I LIE TO YOU?' 

THE ALBUM 'DUOPHONIC' IS OUT THIS WEEK 
AT LAST AN ALBUM WITH MORE THAN ONE GREAT SONG 

Parlophone 
P..WP».»E ,S TH. UK DIVISION POP PA.E„pH0NE AND ASSOCIATSD E.BElS INCLUDINC CAPISOL PSCOPDS OP .»EP,CA 



NEWS 

EC gives writers rental rights 

computer game producers to mandatory in EC countries, right for composers. ^ PRS council member Pc control the rental of products which have until July 1, 1994 Once the right is adopted in Waterman says: "(The rulir 
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HM¥tohaSd charity auction 

I've always supported labels when stars find success and conveniently forget the years of effort and cash invested, dump their backers and demand more money. But I must admit to sympathy with George Michael. The industry has changed beyond recognition. It used to be vital to be good. Now it seems the last thing to 

! HMV's flagship Oxford Street store is to host a six-hour char- I ity auction marathon in aid of j NordoiT-Robbins Music Ther- j apy on Sunday, January 31. ] The organisers hope to raise I more than £100,000 from the event, which will include two I auctions, a VIP brunch and live band performances. Some 

1,000 people — half of them from the industry — are expected to turn up. Among the lots already con- firmed for the pop and rock memorabilia auction are the Hammersmith Odeon visitor book, which has 300 signato- ries ranging from Bon Jovi to Bob Dylan, one of Gary Glitt- 

ei d costumes and the Kneb- worth '90 Fender Custom Gui- tar signed by luminaries such as Mark Knopfler and Eric Clapton. A total of 40 lots will be auctioned by Christie's dur- ing the afternoon. Admission to the event will be by catalogue only. All those who pay the £30 pre-registra- 

fee will be entitled to attend the champagne brunch, HMV marketing director David Terrill says space will be cleared for the event near the front of the store, after the close of business on Saturday "The event is Nordoff-Robbins' idea. We like to help out wher- n," he sa 

iloiSster wows 

to back music 
If the music conglomerates spent less time on devising new formats to sell old catalogue and more on developing fresh talent, they'd have something to sell in 20 years. 
Congratulations to Rob Dickins on his protegee Tori Amos winning the Q Best New Act award. He's either an expert talent spotter or his promotion machine is very well oiled. Expect Tori to crop up at the Brits 93. Dickins, incidentally, is chairman for the event. Another JK prediction: we'll see a lot of another Warner artist, Rod Stewart, over the next few months. 

Trade and Technology minis- I ter Edward Leigh has pledged [ government support for the 
| At a presentation staged by j the BPI last week, Leigh said he was impressed by the music [ industry - "an absolute world j beater" - and the fact that it was not seeking "hand outs or favours" from the govern- 

"(Its success) is based on the high level of investment and the sheer creative talent in this country. We have to en- sure that that success story, which is of enormous value to our culture and UK industry, is maintained," he said. 

BPI director general John Deacon, Leigh and Preston 

Current product? Play Jesus Loves You's Sweet Toxic Love next to Games People Play by Joe South; Chris Rea's new LP track I'm Ready next to Lonely Boy by Andrew Gold; Lionel Richie's Love, Oh Love next to Help Me Make It Through The Night and Be My Baby by Vanessa Paradis next to I Will Follow Him (featured in the film Sister Act). Then draw your own 

porting a blank tape levy, although he pointed out that the European Commission had 

decided to re-examine the iss- ue at a recent meeting. His speech followed a pre- sentation by BPI PR commit- tee chairman John Preston highlighting issues including new technologies, the current Gatt trade talks and interna- tional copyright protection and harmonisation. Preston repeated the indus- try's call for a "crucial" home taping levy. "In the area of 

home copying, British law is non-existent while in other copyright areas, UK law is the benchmark," he said. After the meeting Preston said, "I'm encouraged by the noises coming out of the DTI. This is the closest and most positive contact we have had." The session was attended by officials from the BPI and the DTI as well as the managing directors of most of the majors. 
Nimbus pledges quality with refund 
Nimbus Records is mounting; money-back offer on selected The label titles to underline the quality scheme wi of its classical and world mi catalogue, writes Phil Si 

v symphony 

Dear old Radio One had egg on its face by not A listing the year's best single, End Of The Road, until it was Top Five. Now more blushes — ditto Whitney Houston. Someone there doesn't know what soul is. Jason's As Time Goes By is not soul. Arguably it's the worst record ever, so why playlist it before Whitney? 

return if they do not like it. and Rachmani the cycle. . ys. "Advertising is no substitute Nimbus sales and distribu- for customers actually having tion manager Antony Smith the product in their hands," he says the scheme is intended to says, adding that the label's Each month Nimbus will highlight the quality of the detailed sleeve notes and the label's product such as its quality of its packaging will deter piracy. a Voce historical s 

Chrysalis in Sayer deal 

Ed: .Jonathan King's fortnightly 
and not necessarily those offl™ 

Chrysalis Records will release a Leo Sayer greatest hits al- bum next March following its settlement of a long dispute with the singer. Under the deal, Sayer takes possession of all his Chrysalis masters and receives a royalty settlement and increased roy- alty rate. Chrysalis is also committed to a six-figure ad spend on the new compilation 

It 1 

Chrysalis recording contract and ownership rights to his material. Under the new deal, Sayer's company Silverbird will take possession of the masters and he will be freed from his contract once the com- pilation is released 
M!ssr;s former handle rights to 150 songs. 
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Music titles 
boost Emap 
Consumer magazines includ- ing music titles Smash Hits, Q and Select helped boost Emap's pre-tax profits by 50% to a record £14.8m. according to the latest interim results. Figures for the six months to October 3 show the group's turnover rose 18.2% to £146.9m, with the consumer magazines division - which also includes Kerrang! and Raw among around 80 titles - continuing its expansion. "Consumer magazines have doubled in size and profitabili- ty in five years," says group chief executive Robin Miller. In radio, Emap's increased stake in Kiss 100 FM in London and Liverpool's Radio City helped boost turn-over by more than 280% to £3.6m and profits by 670% to £294,000. 

Bard issued its new code of conduct - the first in the body's history - to members on 
Bard secretary general Bob Lewis says the code will com- plement the BPI's own code and further regulate the record business. Along with the disciplinary procedure, the main seven points are that Bard members 
O Trade legally, honestly H and truthfully and not know- ingly trade in illegal products; O Comply with the Video Rec-ordings Act 1981; • If required, supply sales information for research hon- 1 estly and accurately and report to Bard any suspicious . activity which could lead to the j corruption of any charts; ® Abide by any agreement entered into by Bard or its | council; ® Comply with the rules, regulations, amendments, memorandum and articles of asso-ciationofBard; O Actively promote Bard to j other retailers; © Ensure all staff are famil- ! | iar with the code of conduct. For full details contact Bob 



NEWSFILE 
NEWS 

McMordic: peace plea 
Stars Sine yp 
for i IreSand 
peace show 
Peace Together, the project set up to highlight the problems in Northern Ireland through music, has secured the support of Island Records to release its forthcoming single and album. The single, titled Be Still 

Music propels 

Ttorifs profits 
Record profits at EMI Music helped Thorn EMI report a surprise 11% increase in pre- tax profits for the six months to the end of September. EMI Music's profits climbed 15.8% to £60.6m on turnover of £614m — a 24.6% increase year on year — while overall group profits rose 10.9% to £105.2m on turnover of £1,945.3m, up 10.5%, HMV worldwide slightly increased 

THORN EMI'S RECORD RESULTS 

EMI Music Turnover 

So.rn! 
slightly increased ^ Over; Overall, however, Fifield results do not provide separate 
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Warner Music and Entertainment UK launch a price slashing promotion this week offering front line catalogue titles understood to include REM's Out Of Time and Simply Red's Stars for retail at £8.99 in Woolworths, Asda and selected Chart Stop outlets. 
MCA Records president A1 Teller has scotched rumours that Sony Music chairman Paul Russell is to move to head MCA. "Paul Russell and I haver ;r had ai 

House"1 Of Pam'The O i group paid for Virginwas too from Virgm's^ management 

Stiff Little Fingers member | He further describes Virgin's director Paul Conroy had who has co founded the non P- g- ■P 
etfKsSKRK enss.«srhra srstarrs 

SEr* 

about this. There are no changes planned," he says, adding that MCA UK managing director Tony Powell recently renewed his 
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PEOPLE CAN WATCH CLASSICAL AND INSTRUMENTAL MUSIC VIDEOS ON THE LANDSCAPE CABLE 
TELEVISION CHANNEL. 
IF YOU WOULD LIKE YOUR ARTIST S MUSIC TO FEATURE ON THIS POWERFUL MUSIC MARKETING CHANNEL, 
WITH A GUARANTEE OF AT LEAST 200 SCREENINGS FOR VIDEOS SHOT IN THE LANDSCAPE FORMAT, THEN 
CALL SHEZ HAMILL ON: 0424 830688 
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ANALYSIS 

Retailers give pirates the boot 

The industry has responded heartily to MWs call to stamp out piracy, says Martin Talbot 
vThe pirates are on the run just sSW ya month after ■ the launch of if Music Week's , ^ Let's Stamp Out Piracy campaign. More than 70 illegal tape traders have been reported to police and trading standards officers as a direct result of reports from retailers, record companies and market traders across the country. Among the quickest to report the pirates have been record dealers, accounting for twice as many responses as record companies. One indie retailer calling from the only music outlet in a small Yorkshire town phoned the MW news desk complain- ing that a pirate trader had just turned up for the first in her a "Trade is bad enough as it is and now this guy has set up just yards from my shop," she complained. "It's disgraceful." In Blackpool, three teams have been regularly working the sea-front just 30 yards from the local branch of Our Price. And in London just some 

of the pitches regularly occu- pied by pirate operators include spots 20 metres from HMV at London's Piccadilly Circus, opposite Our Price in Wood Green high street and directly opposite the Virgin Megaslore in Tottenham Court Road. As well as taking action through the industry's organi- sations, individuals can take their own initiatives to tackle the problem. The branch manager of one multiple store in Sheffield took action into his own hands when a team of pirates began occupying an ever larger piece of pavement near his store. Although local police did not initially think it worth using valuable manpower to tackling the problem, persistence prov- ed to be the key, he says. After establishing a point of contact at the police station, his complaints began to hit 
The police responded the next time the pirates ap- peared, their stock was seized and the criminals fled, not to i again. Indie retailer Brian Mack, of blank 

Cumbria's assistant county trading standards officer Roger McCartney watches as thousands of counterfeit tapes are crushed by steamroller as the council : launches its pre-Christmas anti-piracy campaign. The 10,000-plus tapes have been collected in their raids on pirate stalls operating in Kendal, Barrow and Carlisle over what has been a bumper year for the crooked tape peddlers. 
Trent, suggests that unofficial sales slumped, groups of pirates in local facto- "We have several big facto- ries have become an increasing ries in Stoke where a list of problem over the past year, around 20 titles is circulated I evidenced by increased sales of selling for about £2.99 

• three days." In recognition of the growing concern at street level, Bard is :j upping its campaign against [j the menace by alerting its 1 members with a letter from the J International Federation of 1 Phonographic Industries in its I next newsletter. Lacking the resources to | launch a co-ordinated cam- ' paign against piracy like the ; BPI, Bard also encourages all ■" its members to phone directly the record industry body's i anti-piracy unit. After all, says Bard chairman Simon Burke, speed is of the essence. "The anti-piracy unit is geared up to deal with reports straight away and the impor- tant thing with piracy is to react to it quickly before the traders can move on," he says. 

Replay Records, in Stoke On mer while pre-recorded tape 

If you spot a pirate, phone any of these numbers: Music Week: 071 921 5990; BPI Anti-Piracy Unit: 071 493 7366; Bard: 0202 896 395; or your local police or trading standards office. 

At Last! 

the ideal Christmas preieht from..; 

Andy Prior ^ also, available - his previous album 

a shot in the dark 
hotlines: Pinnacle order desk:0689 873144RIM. order desk: 071-284 1155 

helpline: Portland Productions: 0933 460628 



toss menage 

MIXED FOR THE CLUBS BUT AIMED AT THE HEART 
I BELIEVE - THE REESE PROJECT 

FROM HARDCORE TO TRIBAL HOUSE - MORE MASK HYSTERIA 
BRUTAL - 8 - E - ALTERN 8 

■| 

Archer/Peat JUNGLE BRUTALISM MIX - with the alternate progressive ON remakes and the new hardcore track 'ONE FOR JOHN". CD contains topping remix of "E-VAPOR-8" and the in-demand Full-on megamix of MASK HYSTERIA 12°, CD, MC, 7" 

AND THE BEAT GOES ON 
HOLD BACK THE NIGHT - KWS 

Features THE TRAMMPS reviving their own Philly sound. 7" & MC contains exclusive new track "LOVE ATTACK", 12" has JOEY NEGRO & IAN LEVINE remixes of "HOLD BACK THE NIGHT'and new versions of "YOUNG HEARTS RUN FREE", and "PLEASE DON'T GO". CD features all the Joey Negro mixes  7", 12°, MC, CD  

OUT NOW 
"If Network says so 

it must be true" 
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LETTERS 

Forget Sip service, 

game fight piracy now 

The Hall 

of Fame 

for the Hall Of Fame (MW; last week), I cannot help but won- der as to whether nominating businessmen and lawyers does not undermine the whole idea of the Academy. Surely, if the Academy is to catch the imagination of the public and is not to be merely an industry device for patting itself on the back, the only peo- ' o should be honoured 5 the a songwn and producers who create the j music that is the lifeblood of the industry. While executives and | lawyers undoubtedly have an important role to play in the industry, it should never be forgotten that they are merely the support troops. It is only the creators of the music who are the stars and in whom the public has an interest. Would it not be better, there- fore, if the Hall Of Fame were I used solely to celebrate their j success, especially in these cor- i porate times when it is clear I that the industry needs to give the greatest possible emphasis ! to the creative process. Tony Russell, Russells Solicitors, Regency House, 1/4 Warwick Street, London W1 j 
Execs ere no 
oil pictures 
I can picture the scene now, hordes of confused Japanese tourists wandering round the Trocadero, staring at arty shots of "Hall of Famers" Clive Calder, Jill Sinclair, John Waller et al... uttering the Japanese equivalent of "who the hell are these people?" I mean, I'm sure they're all really nice people, but they mean zip out here in the real world! What's next, great 
McGlaughlin caught at that very moment he decided to turn the April sale that became the July sale into the September sale... Or alternatively that cold grey dawn when the first truckload offreebies turned up at Woolies warehouse... or per- haps not. Mick and John, Mix Music, 3 Newmarket Street,Skipton, North Yorkshire BD23 2HX 

regular releases. I know one territory where the local copyright society issues mechanical licences freely to pirates. It doesn't mat- ter whether or not a person owns rights to the masters involved, only that the individ- ual or company is prepared to pay the appropriate licence fee. Many of the local distribu- tors are also prepared to han- dle pirate product as long as nobody mentions that the mas- 
It's the same story at the pressing plant. Despite the fact that it's against the law to manufacture and knowingly supply products to a pirate, the owners of the plants never bother to check. 

And the retailer? Well how can the poor old dealer be expected to figure out compli- cated things like whether a record or CD is a pirate, espe- cially if it comes from one of his regular suppliers. "And where," I hear you ask, "is all this illegal type activity going Taiwan?.... Denmark?... Malta?" Well exactly... it's all happening right here in England. Just take a stroll down Oxford Street where, within a stone's throw of the headquar- ters of the BPI and the IFPI, you can buy pirate albums and CDs in the comfort of any of the major record stores. I happen to know that Tim Dabin and his colleagues at the BPI worked on a case a couple of years ago that involved pirated product which was being sold in almost every major record store in the UK. The masters being pirated belonged to EMI, CBS. PolyGram, BMG, MCA and 

WEA. Not one of those BPI member companies bothered to co-operate with the BPI anti- piracy officers and, as a direct consequence of their apathy, the case collapsed and the guilty party, a south London company, got off scot-free. So where does the buck stop? As far as I'm concerned it stops in the boardroom of every UK record company that pays lip service to the idea of anti- piracy by funding the BPI to do a job and then denies the BPI the necessary ammunition needed to accomplish that job. Publishers' collection soci- eties, distributors, pressing plants and record retailers who chorus "We didn't know it was a pirate!" are shooting themselves in the foot by con- spiring to rob the record indus- try of the seed money it should be investing in the future. Ted Carroll, Ace Records, 46-50 Steele Road, London NW10 7AS 

Tell them it's a crime 
I would like to point out that it is not only titles in the Top 75 that are in danger of being pirated, but any title that is remotely successful. Our company specialises in budget and mid-priced prod- 
from the pirates. Artists like Patsy Cline and Daniel O'Donnell, who sell in large quantities, are being copied in increasing numbers. You suggest that we should contact trading standard offi- cers whenever we hear of this menace turning up. I recently contacted a council office after a customer of ours told me a pirate dealer was operating on a weekly basis at the same market as he was. After being put through I was told to contact the Environmental Health Services 

Daniel O'Donnell - big-seller 
Department, and they in turn told me to contact the borough solicitors in writing. When I eventually received a reply, it was short and to the point, this is not our department! A clas- sic case of pass the buck. 1 have always told my cus- tomers to contact their local trading standards office when they inform me of pirates in their area, but if this is the 

Everyone in the trade knows about piracy and the harm it is doing to the industry. What we need to do now is alert the public that, whenever they buy a pirate tape, their money is going towards drugs and organised crime, etc., not just some enterprising young businessman earning a living. Maybe we could get Which? to do an investigation into this so that, rather than just attacking the industry, they could do something of use. This is a personal opinion, and not that of the company. Richard Lewis, Prism Leisure, Unit X, Baird Road, Enfield, Middlesex ENX 1SJ 
Where aSS the Proms money went 
Your report on the PRS Pr< project (MW, Nov 21) r a figure of £X2m, but does not say what that means. For the benefit of our mem- bers, I should point out that the 

redundanc.es trammg.restruc- the information on publisher lunng of the Mem-bership agreements - is running. Serv.ces division - as well as While the project is on hold, pending a full independent 
represents Dermlr "Th 
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The Shamen - over exposed? 
Show was 
a let down 
The Chart Show is one of the best music programmes on TV, j so it was a disappointment when it played videos from ; Erasure and The Shamen in i the Indie Chart slot (Nov 7). Since both bands have made I the national charts, I think the | exposure would be more appro- priate for indie bands that have made it into the Indie Chart but aren't in the Top 40. There are also rumours that the NME is to become predom- inantly mainstream. We need the NME the way it is: the NME is usually the first media exposure for a new band. If the media adopts a short sighted approach to n bands and developing arti then who will we be listening to in five years? Danny Macintosh Entertainment Service & Management 380 Chester Road Manchester M16 9EA 
Black marks 
for E^i's Clive 
I would like to extend the hand of friendship to Mr Clive Black, A&R director of EMI. Mr Black says he would love to set up a specialist dance department (MW Nov 14). But he has one worry. He scram- bles frantically on to the tail- piece of a fast disappearing bandwagon, cajoles the pas- sengers and navigators into giving him their knowledge, then watches incredulously as his gleaming new chariot drops a wheel, or some of the crew go over the side. He can't survive on his own! Mr Black can't wait to leap into bed with dance specialists but worries that his beloved "small shops may go under and we might not get paid". Can you believe his arrogance? I'll start worrying about Mr Black & Co not getting paid when all the endless, unimag- inable reissue campaigns stop and EMI tries to use its own initiative for a change. Rob Fitzpatrick, Beggars Banquet, 20 Putney High Street, London SW15 SSL 
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FEATURE 

Take this town 
Tasmin Archer's chart success was a boost to retailers in her home town, Bradford. 
In the first of a series of retail features, Paula McGinley went to speak to them 

| 

fill :_j 

r: 

When Tasmin Archer topped the chart with her debut single in October, she became the first solo artist to get to number one with her own song since Maria McKee in 1990. But that wasn't all: she gave Bradford, her home town, a music business profile. Bradford retailers have certainly been boosted by the achievements of local girl Archer. Our Price's Kirkgate centre store sold 50% of its initial stock order for her debut album Great Expectations in the first week of release; something manager Vicky Negri says is unheard of for a new artist with only one successful single. "All northerners are very proud of where they come from and they're proud of their homegrown talent," she says. "People are really pleased with Tasmin's success." Otherwise Bradford is not a location that immediately springs to mind as a haven for record retailers, but local shops are dispelling the myth that it's all doom and gloom and derelict dark satanic mills in west Yorkshire. And while the south east is experiencing a downturn in trade, up here retailers are bullish. Alan Parkin, owner of independent chain EGS & Sons, says takings are improving all the time, while Dave Beaumont, partner at fellow indie Rocks Off, is expecting to sell six times more product this Christmas than he did last year. David Wormald, Our Price Music's regional manager for the north, says sales are also up on 1991 in both Our Price sites. Such positive results are all the more impressive considering Bradford lacks a definable city centre while Leeds, only eight miles away, has a bustling centre, a thriving live music and club scene and a fashionable, vibrant image. Philip Ames, managing director of independent chain 4-Play, dismisses Bradford as "dead" compared with Leeds - one reason why he has no plans to open up there, despite having shops in nearby York and Harrogate. "As a trading opportunity Bradford is overshadowed by Leeds and it will never catch up," he says, But many record retailers have risen to the challenge and Bradford is 

well served by multiples and independents (see box) in addition to sizeable music departments in WH Smith and Boots. Not surprisingly, the financial clout of the multiples has enabled them to snap up the prime sites. One Our Price outlet operates from the tacky but lively Kirkgate shopping Centre while the second is directly opposite HMV, close to McDonald's takeaway, on the pedestrian walkway, Broadway. For about three years EGS has canned the flag for independents on the same pitch, but it now faces an uncertain future because personal problems have forced Alan Parkin to put the shop up for sale. The remaining independents are relatively isolated in cheaper sites on the fringes of the city; up hills which are steep enough to deter even the most ardent shopper. J Wood & Sons' on site car parking facilities compensate for its position on one of the main roads leading out of the city. A prominent position, however, is no guarantee of success and even Our Price Music finds Bradford hard work. The key, says David Wormald, is targeting the two stores at different markets. About 35% of stock in the Kirkgate shop is chart product, while the Broadway shop concentrates on more expensive back catalogue titles. And it's not only the multiples 

which are scrutinising their niches in the market. Although EGS competes head on with Our Price and HMV and over 50% of its stock is chart material, Alan Parkin reckons his low prices entice those customers who are unwilling or unable to buy the mostly full price items stocked by the multiples. At EGS sale racks are on display all year round where shoppers can buy a record for as little as 50p. Rocks Off, where 90% of stock is back catalogue, also operates on a 'cheaper the better' philosophy. About 40% of the shop's stock is second hand and about 3,000 items are on sale at any one time. "People can buy an evening's entertainment for 49p," says Beaumont. "Our customers may not spend a lot of money, but the prices get them in here." Bradford's multiple retailers are predictably less committed to vinyl than some of their independent counterparts. Apart from 12-inch singles, vinyl does not feature strongly in either Our Price store. David Wormald estimates that, of the £13,000 taken at the Broadway store during one week in November, approximately £11,000 came from CD 
Apart from classical shop J Wood & Sons, where CD accounts for 80% and cassette 20% of total sales, the independent specialists are still 

supporting three formats with a healthy cache of vinyl albums and 12-inch singles. And even though EGS - where less than one quarter of sales are on vinyl - displays a DCC sticker in its front window, Alan Parkin is not convinced that new formats will receive a rapturous welcome from Bradford record buyers. "DCC is a joke," he says. "Our customers can't even pay their mortgages, let alone invest in a new music system." Although still a heavy metal stronghold, Bradford's sizeable Asian population - one in seven residents are from ethnic minorities - has fostered a diverse musical spread and David Wormald reckons that 20% of Our Price sales are soul and reggae. But despite the large Asian community, Bradford record retailers don't appear to be exploiting bhangra even though audiences of 3,000 regularly turn out to see bands such as Achanak perform at local club The Maestro and the annual bhangra event at Manningham Park attracts some 30,000 people every year. It's a tendency that clearly pays dividends for Bradford's two main outlets for Asian film and classical music, Bombay Stores and the peculiarly named Rolex Trading Company. Surrounded by exotic carpets and Islamic religious cassettes, Aamir Darr of the Rolex Trading Company - who describes his shop as an "Asian WH Smiths" - says bhangra accounts for 20% of CD and cassette sales. Although Bradford has its idiosyncrasies, the city is not unique in that many of the issues affecting retailers are perennial concerns. Parkin, for example, laments the lack of long term acts being signed to record companies, while Beaumont complains that margins on records don't compare well with T-shii-ts. Glamorous Bradford isn't. It lacks the bright lights of London and the verve of its rival Leeds and its music takings are unlikely to set the music industry alight. But dismissing it as a backwater doesn't do justice to the efforts of its retailers to sell records. 

BRADF0RD-THE VITAL STATISTICS 
Location: Almost mid-way between London and Edinburgh, Bradford is the second largest city in the West Yorkshire conurbation after Leeds (eight miles to the east). Description: Victorian textile mills dominate the skyline: a legacy of its Industrial Revolution days as a textile centre. Population: 473,000 in the district. About 291,000 live in the city itself. Demographic breakdown: under 16s 24%; 16-2414%; 25-44 28%; 45-69 24%; 70 and 
over 10%. Unemployment rate; 10%. Record Shops; EGS & Sons (mainstream), Global Beat (dance), HMV, Our Price Broadway, Our Price Kirkgate, Rocks Off (indie/rock), J Wood & Sons (classical/easy listening). Total retail space: 10,200 sq ft approx. Population per 1,000 sq ft: 28,529. 
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