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Court looms in formats row 
The dispute over royalty rates for new formats looks set to be decided at the Copyright Tribunal next spring despite a last-minute concession by the MCPS. A tribunal showdown came one step closer on Friday when the MCPS submitted its for- mal answer to the BPI's state- ment of claim. Although the publishers society has conceded the prin- ciple of a royalty break 

informal talks to break the deadlock, the formal seven- page document outlines, as expected, its opening position. It argues that MiniDisc and Digital Compact Cassette do not represent as big a techno- logical advance as compact disc and that a new format does not automatically justify a royalty break. The two sides have been locked in dispute since the BPI , royalty break 

last April. The MCPS, backed by its members and the public opposition of acts including Dire Straits, has always reject- ed the suggestion outright. MCPS negotiators tabled a proposal for a break to the BPI late last month. But the BPI council rejected the concession as too small. "We wrote back and asked them to reconsider and come up with something better," says BPI director of legal affairs Sara John. 

MCPS deputy chief execu- tive Tom Bradley delines to give details of the society's pro- posed formula. But, he says, any discount must in principle be "objectively justifiable". Both sides insist that they will continue to discuss the issue, but are now resigned to a tribunal hearing. BPI chairman Maurice Oberstien says, "The Tribunal will end up having to sort out positions." 

The next tribunal hearing is due to be held on January 7, when a date will be set for the MCPS and BPI to submit their evidence. Insiders predict a full hearing in April or before. • The Copyright Tribunal is believed to be just days away from delivering its verdict in the hearing between Phonographic Performance Limited and the Association of Independent Radio Com- panies. 

Travis in fight over 

RouglTrade name 
Indie pioneer Geoff Travis 1 acquired it," he says, faces a battle to retain the W * Travis's attempt to buy back Rough Trade name for his i '■»?■ • •' the historic name of the label label Rough Trade Recordings. . > he set up foundered before the 

London T&Cs to close down London is set to lose its two thing is that they are both Town & Country Club venues profitable businesses." next year following a land- The future of the venues is lord's refusal to renew leases unclear. The 1,800-capacity on the sites. T&C in Kentish Town cannot Folgate Estates is evicting be demolished since it is a list- Venue Bookings and Max Rose ed building. Folgate Estates Promotions, which run the refuses to comment, Kentish Town and Islington- It is understood that the based T&Cs, when their lease landlord rejected a plea for the expires on March 24. lease to be extended to allow Ollie Smith, of Venue the company time to find a new Bookings, says, "The crazy venue and avoid 30 job losses. 
Taylor Gotham, the liquida- ' *• V1*4 :■/ iSaB two companies went into liqui- tor for Rough Trade Records ' w ML/ dation on November 30. and its holding company 1 f, Tf Travis is also in dispute with Rough Trade Ltd, insists the \ ^ -■ Taylor Gotham over royalties brand is one of Rough Trade ' T which Rough Trade 

must bid along with the other Travis: battling on behalf of Rough Trade interested parties. Records since the latter ceased Vince Calicut, of Taylor He adds that he is in talks trading more than a year ago. Gotham, says several compa- with the liquidators and hopes Travis says the royalties nies have shown an interest in to reach an agreement with amount to much less than the the name, which will soon be Taylor Gotham before the £150,000 claimed by Taylor advertised for sale. name is put up for sale. Gotham and are effectively However, Travis, who found- "It would be devastating for equivalent to a sum he is owed ed the Rough Trade indie me not to be able the put out by Rough Trade Records, from empire in 1977, says he has records under the Rough an investment through his the right to use the imprint by Trade name. I would be heart- Warner-linked label Blanco Y "custom and use". broken if someone else Negro. 

MineDisc hits 170 shops 
Sony's MiniDisc is launched Phillips says Our Price, the New Year, but he^ill not- today (Monday) in around 170 Menzies, WH Smith and speculate when other majors stores with titles from Sony, Woolworths are likely to begin may adopt MiniDisc. He says Virgin, EMI and Mute. stocking the format in January up to 200 titles are now avail- Virgin Retail has the most when its marketing campaign able, outlets participating in the launches. Independent retail- Today's unveiling of the for- launch, with 16 stocking ers joining the launch include mat in the UK, Germany, MiniDisc. Other chains include Andy's Records, Music Zone, France and Holland comes just HMV (five stores), Tower (four) Ainley's and Windows. days before the pre-Christmas and Sam Goody (seven). Phillips says Warner Music launch deadline set for Europe Software co-ordinator Alan is expected to produce titles in by Sony. 
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Take Thai in BBC dlOUbtS 
COMMENT 

Smash Hits 
sales boost RCA's Take That received the biggest sales boost from last week's Sma£!i_Hits Poll Win- ners Party, with dieir current single, album and video all ding increased sales. ( Doubts over the future of BBC 

ms, says AIRC boss 
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MerMysMi^ohceiasTwelk^ end. Piracy in Liverpool is at its highest level for 10 years. 

the vote - 10 every day. The event, which takes plare a top two each day will go into a N,  

the'previous night's ceremony1 vote thrfollowing weekend""6 ^1 -,hn„„h , development ol 

~E?'- The example ofoi 

Island in overseas ^ 
launch itsCOcampaie^iPeaCgainlt operation ofthe IFPI. " 60 LTmonth. ThTLbersTc^ons prompted3 ^TaS founder- CapitaPs" alleged copyright breaches int- Island legal executive Alis- against Tring International Chris Blackwell's concern at identifyin: ernationally this week, initial- tair Norbury says all the local and Music Collection Inter- the level of alleged breaches of audiences ing actions in Portugal, Holl- bodies have been supplied with national have been launched copyright on the Bob Marley them aggressively, r£ and, Germany, France and the necessary papers and are in tandem with the BPI. How- catalogue as well as bootleg than looking over its New Zealand. expected to lodge writs in the ever, the record company's sim- CDs of U2 live. shoulder at the BBC. A total of 12 overseas cases coming days, ilar action against Pickwick At least one other UK major   
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Promoter plans classics Isbul . , tiu^ loK^i ic fhp initiative of tracts, as well as more famnno I opons ana TOiiten. the composer's death Mark McCormack's IMG Apnl backed by Say, whTjoined the concert artists and orchestras handled Artists agency is launching a production and marke g omotions and artist manage- by IMG are The Kings Singers, classical music and video label spend. L^f atrnnrv qix months ago James Galway, Dame Kiri To to promote the artists on its The West Side Story a bum ment ^ ~rmon1c Kanawa and Shirley I roster, writes Phil Sommerich. - the first recording of the horn the Koyai rm. „A ln) nf nrraniBf,t j The IMG label will release musical to be released on a sin| Orchestra. where h its first two recordings - a ver- gle CD - will be supported by the orchestra s own label, sion of West Side Story star- a single of^Ball singing Mana, thl v label will 
'A lot of organisations com- plain that the liaison between record companies and promot- all that it might be 

Scrooge King here. Don't get me wrong. I love Christmas but this year the season marks the moment the British Music Industry pushed the self- destruct button. The MDs, many of whom are personal friends, have let the marketing folk take over their companies. I said four weeks ago that the charts were hyped. If you prefer, make that "target marketed". Clueless MDs panic, seeing computer games as "the enemy"; watching cash go elsewhere and pressured by corporate boards, they bet on fading ears and howl "get me a chart position". So we've seen more high entries followed by collapses than ever before. Radio programmers, deprived of the validity of their guide, still pathetically allow the chart to rule them. The airwaves are packed with atrocious sounds that wouldn't sell to a starving man if made of edible Christmas cake. I could count the real smashes on one hand: Whitney; Boyz II Men; Ebenezer Goode. Shopkeepers must be going crazy. Most high new entries are flops and don't deserve to sell a copy. Am I wrong seeing Xraas turkey in Jacko (the Sony spend), WWF & Take That (the BMG spend), Rod & Madonna (WEA), Cliff & Freddie (EMI)? The few genuine hits are killed by dropping in week two — like one of the best records of the year, Metal Mickey by Suede. It charted at 17 on marketed fanbase and plummeted before it could win real sales. Airplay died. Slow growth hits (the best kind) are killed in the rush to chart. It's impossible to gather signs to back up or contradict thee; 

He says the n ■ing Michael Ball and Barbara while the Tchaikovsky album support younger a. ----- audio'vid™ I Bonney and a Tchaikovsky will be backed by a series of groups on the agency s books but we can cover audio, vrdeo j Gala marking the centenary of IMG-arranged concerts. who do not have recording co and television," says Maclay. 

Peter Pan puts 

spring in video 
Disney is releasing its 1953 animated classic Peter Pan on video next Easter backed by a "huge" promotional push in an attempt to stir up spring busi- ! ness, writes Paula Jones. i Phil Jackson, vice president | UK of Disney distributor I Buena Vista Home Video, says the television advertising spend for the title will surpass that for Fantasia, which shipped a record breaking 3.2m copies in the UK. According to the company, 85% of UK households will see Peter Pan ads at least six times next spring, making the j campaign bigger than those for ] Fantasia and this year's Christmas classic, Cinderella. 1 Peter Pan will also be the | first frontline title Buena Vista has released outside the Christmas selling period, j Jackson says the move | underlines the company's com- j mitment to building a year- 

Peter Pan: 'h 
round video sales market. "We believe that in spring 1993 we'll see a completely dif- ferent set of sales figures because of Peter Pan," he says. Buena Vista is confident that retailers will be able to take Christmas-sized profits for the first time during the Easter period, traditionally the second busiest of the year. Peter Pan, which took £3.5m at UK cinemas when re-released earlier this year, will have a dealer price of £10.21. The release will provide a 

welcome fillip for the flagging sell through video market. According to Gallup figures, video sales for October and November were down 12% and 18% respectively on last year, while a survey of the first two weeks of December shows a 16% drop. Derek Mann of the Video Traders' Association estimates the sell through market is cur- rently 10% down on last year, though Buena Vista expects buoyant pre-Christmas sales to result in a final year-on-year slide of just 4%. One of the reasons for the current year-on-year sales decline is the runaway success of Fantasia in 1991. While Cinderella shipped a record 1.2m units on its first day of release (November 5), industry observers do not expect it to break Fantasia's sales record though some predict a late 

The Cetalope resurfaces 
The Catalogue, the magazine retailers and foreign importers independently distributed launched by Rough Trade and exporters. releases will appear in the Distribution and The Cartel in Editor Jenny Lewis says the release listings. 1983 and closed last year, is to title will cover all independent- Priced £1.50, the 5,500-print be revived from February with ly produced music including run The Independent independent backing. dance, country and folk. Catalogue will be distributed The monthly The Inde- Labels tied to majors will to stores by RTM and Pinnacle, pendent Catalogue will target also be covered, though only with subscriptions available. 

Stansfieid pyts 
court ijiock oo 
teenage tapes 
Stansfield has won a High Court injunction preventing the release of "immature" songs she recorded as a teenager for her first record company. Sovereign Music had already pressed 10,000 copies of an album containing the recordings, entitled Lisa Stansfield In Session. But now the record's release will be postponed pending a full hear- ing of her action. Stansfield is seeking a permanent market- ing ban and possession of the master tapes. The singer made the record- ings in around 1981 when aged 16 for Devil Records. Sutton CoTdfiekl-based Sovereign bought the rights from a com- pany called Kamela Music, which had acquired them from Devil. Stansfield's counsel, Ian Mill, said the recordings were "immature performances". The judge granted the injunction on the grounds that Stansfield had not consented for Devil to pass on the rights to the mate- rial when her contract expired in 1984. 

Pickwick bolsters Carlton turnover 

the Seed today, flowei tomorrow; dead stei day after. Music is n three-day wonder. Long growth means long life. Happy Xmas. 

Carlton Communications boosted turnover and profits for the year to September 30 j helped by the first contribution from Pickwick International, 1 the company it acquired in March. Carlton's turnover — includ- ing income from other opera- 1 tions worldwide as well as the j UK television division, which I is due to take over the Thames 

franchise on January 1 — rose 17% year-on-year to £702m. Pre-tax profits rose 15% to £102.3m. Pickwick contributed £42m in turnover and £lm profit in the six months to September, its quietest selling period. Pickwick chairman Ivor Schlosberg says the video sell through arm pushed its sales higher than the rate, of infla- 

Schlosberg: sees profits ris 
tion during the period. Schlosberg adds that the music division performed well. 

The results reveal that Carlton had to absorb debts totalling £19.4m in taking over Pickwick International, which now makes up around 10% of the group's total business. •Pickwick expects to appoint a new UK managing director at the start of next year. A compa- ny spokesman confirms that Dick Speller left the post last month for "personal reasons . 
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EWSi's Archer 
ad takes top 
radio award 
EMI Records UK has scooped an Independent Local Radio Advertising Award for the Capital FM campaign which launched Tasmin Archer. The winning ad— a 20-sec- ond "subliminal" spot featur- ing a voice shouting "Buy it!" in the middle of Archer's Sleeping Satellite single — won first prize in the music, 
gory of the presentation at London's Grosvenor House Hotel last week. The ad, produced by Eardrum Productions, was repeated 39 times in the last week of August as the culmi- nation of a £40,000 campaign which launched the Bradford singer-songwriter towards a 

EMI label divisional manag- ing director Jean Francois Cecillon says, "Everybody always says radio advertising is rubbish and it doesn't work for records. Well, it does." An ad promoting Oxford- shire radio station Fox FM's Gold service won the prize for best use of music in the awards, which were sponsored by advertising trade magazine Cam-paign. 
Indie star in 
gun charge 
Charlatans keyboard player and founder member Rob Collins has been bailed on an armed robbery charge, freeing him to fulfil live and recording 

Collins was detained for six days after being arrested and charged at Cannock police sta- tion in Staffordshire on December^- But his bail now seems certain to extend well into next year allowing com- pletion of the group's third album for Beggars Banquet. Collins is due in court again on February 15 when the case is expected to be referred to a crown court. Manager Steve Harrison says, "Rob will now rejoin the band in the studio 

Stars ignite new fear 
Jesus Jones' first single for almost two years heads a qual- ity line-up of new product in the traditionally quiet post- 

A host of singles are being released the week after Christmas because December 25 falls on a Friday. "The next week is a good week to release titles because radio and television are keen to get something new," says Columbia marketing manager Terry Felgate. Other acts with releases due 

in the week starting December 28 are Prefab Sprout (Columbia), Paul McCartney 
Development (Chrysalis), Cher (MCA), The Beloved (WEA), Frank & Walters (Go! Discs), Dinosaur Jnr and Power Of Dreams (A&M) and Little Angels (Polydor). EMI divisional managing director Jean Francois Cecillon says he expects Jesus Jones' single to chart in the Top 10. "The band has a strong enough fan base to buy enough copies 

in a three-day week to get very high in the chart," he says. Radio 1FM playlist chairman Paul Robinson rules out a repeat of Iron Maiden's 1990 success - when the band entered the post-Christmas chart at number one - but adds, "There are a lot of releas- es coming out on December 29; there will be some good new 
• Radio IFM's Christmas schedule features the return of John Peel's Festive 50 broad- cast on December 25 and 26. 

Pheppstolead 

Howl revamp 
Sony Music has appointed for- mer Capital Radio concerts manager Andy Phipps as man- aging director of The National Bowl at Milton Keynes. The appointment follows Sony UK's announcement in March of a joint venture with Sony Music US and American concert facilities specialist Pace Entertainment Corpor- ation to manage the site. Phipps, whose nine years at Capital included a stint as deputy director of the Capital Radio Music Festival, will supervise the day to day run- ning of the 60,000 capacity arena, formerly called the Milton Keynes Bowl. He will report to Pace facili- ties group president Rodney Eckerman and former Columbia managing director Tim Bowen, who was moved over to head Sony's strategic business division in July. Phipps says the company 

venue," he says. While Phipps says Wembley will be the only equivalent sta- dium in the UK, he denies The National Bowl will compete with the London site, claiming the range of facilities and i 5 Will 

Phipps: joins the Bowl 
plans a £650,000 development plan for the first year including the building of a permanent stage, a power supplier, areas for pre-show entertainment and a perimeter fence. Future developments include the con- struction of an area of covered crowd seating. "We're proposing to put in permanent state of the art facilities so it reduces costs incurred by promoters and makes it more viable as a 

lake it unique. The venue has previously played host to artists including Queen, U2 and Michael Jackson. The Sony/Pace ven- ture hopes to stage at least seven concerts in its first year. Phipps, who is in charge of booking shows, says Sony acts will not be given preference over others. "It's the policy of the company to deal even handedly with all promoters," he says. • John Whitney, chairman of the Really Useful Group and Trans World Communications, has been appointed non-execu- tive chairman ofThe National 

Phonogram senior A&R manager Russ Conway is joining the Peace Together charity project as album co- ordinator from January 4, assisted by outgoing Virgin International managing director Jon Webster. The album will be preceded by a single in January and three simultaneous concerts held in Milton Keynes, Belfast and Dublin on May 29. 
Paul McCartney is to release a new album, Off The Ground, next spring following the renewal of his contracts with EMI worldwide and with Capitol Records for the US. His renewals updated deals last renegotiated in 1983. 
Warner Music Enterprises is to publish the BBC Music Magazine in the US from next April under licence from BBC Enterprises. Warner is also launching a direct marketing service allowing US readers 
advertised in the magazine. 
Former London Records head of marketing Nigel Templeman has formed a new management company, ETC, in partnership with Hugh Phillimore of the Sound Advice live music consultancy. Representation includes Coldcut, Driza Bone and Moodswings. 
PRS director of licensing John Axon has been appointed as director of operations, combining responsibility for licensing and membership services under one director. The body also opened a new north east regional office in York on Tuesday at Rievaulx, 2 St Mary's Court, Blossom Street, York Y02 2AQ. Tel: 0904 
The A&R executives for Jason Donovan and Sara Davis are Graham Carpenter and Tot Taylor respectively, not Doug D'Arcy as stated in last week's Studio Update column. 

Poppies on hit list 

for Marshall label 
Korda Marshall is believed to be chasing Pop Will Eat Itself as the first signing to his new label Infectious. The former RCA head of A&R is understood to have approached the band after their "amicable" split from the BMG label last week. While at RCA he worked with them on three albums. Marshall refuses to discuss the speculation linking him with PWEI, but says, "We are good friends and they are free 

from BMG. I would like to work with them again." He denies suggestions that he is also courting The Wedding Present for his label. "They are still signed to BMG," he says. Marshall is setting up the Infectious label with former Island head of marketing Paul McGarvey and expects to launch the label formally in the new year. He says the new label will be devoted to "long term album acts". 
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