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Expulsions mar MMem 
Attempts to purge Midem of alleged pirates collapsed in farce last week after two of the three exhibitors expelled from the event vowed to take légal action against the organisers. Compilation companies Tring International, Sound Solutions and Everest Records were thrown out and banned from the show for two years for allegedly breaching clauses in the Midem contract concerning copyright infringement. But Tring was reinstated within 24 hours after winning a ruling in a Paris court that the joint IFPI/Midem action was not supported with suffi- 

The company countered that a Cat Stevens CD at the centre of the dispute was not even on display at the fair. Tring's staff were escorted from the Palais last Tuesday by arrned French police after Midem chief executive Xavier 

Preston blasîs 
ants-pop snobs 
BMG chairman John Preston launched an attack on the "small-minded elitism" which undervalues pop in his keynote speech at the company's sales conférence last week. Challenging what he called the BBC's changing attitude to pop, Preston said the whole industry is under pressure because of média and estab- lishment cynicism about main- S According to Preston, BMG's success with Whitney Houston and Take That proves what the market really wants. "Neither Whitney nor Take That are truly darlings of the critics, but real people voted with their cash," he said. In a wide-ranging speech, Preston also urged both retail- ers and record companies to back DCC and MiniDisc, although he acknowledged their simultaneous launch is causing a "distressing confu- sion" among i 

Roy, escorted by TV crews and reporters, served notice of ter- mination of their contract. But the expulsion was over- turned in Paris late on Wednesday. Tring managing director Mark Levinson says he is now considering whether to sue the Midem Organisation for dam- ages. together with the IFPI - who requested the action - and Island Records and its parent PolyGram, which agreed to indemnify Midem. Meanwhile Sound Solutions has given Midem until 6pm today (Monday) to retract its two-year ban before applying for a court ruling that it is unreasonable. Los Angeles- based Everest was uncon- tactable at press-time. Lawyers for PolyGram, Island, IFPI and Midem have appealed against the Tring judgement and were in Paris on Friday pursuing the case. 

( \Soliil 
Midem's Xavi 

Tring, which paid Midem £25,000 for its stand in the Cannes Palais, has accused IFPI of waging a major label vendetta against budget com- panies. "We sell product so cheaply it undermines the majors," says Paul Savory, a senior manager at Long Island 

Music, Tring's p 
Tring says it will now back the campaign for cheaper CDs and lobby MP Gerald Kaufman, chairman of the Gommons committee currently investigating CD pricing. Sound Solutions' expulsion, 

which centred on a sampler CD distributed to delegates, is especially embarrassing for Midem since the company's name had been printed on ail delegate passes and sample bags in a £125,000 sponsorship deal. The company was criti- cised for not ensuring its Gema licence cleared before pressing the CDs. Willhelm Mittrich, chief executive of Sound Solutions, says, "If ail exhibitors were treated the same way, the Palais would have been half empty." And he adds, "Midem should be impartial but they chose to be judge in this matter." Midem's Roy, speaking after the expulsions, admitted the events had been embarrassing for the organisation and said he hoped the action would send a message to ail pirates. •Tring into niid-price label, see p8. 

ia|ar puts BBC 

top of radio poil 
The BBC has triumphed in the first UK radio audience figures produced by Rajar, the body it owns jointly with Independent 

According to the figures, BBC Network Radio achieved a 48.9% share of total UK lis- tening, with local BBC services providing a further 9.5%. Radio 1 FM has a weekly reach of 16.5m, followed by Radio 2 with 10.2m. Local independent radio accounted for 31.2% of UK lis- tening with a weekly reach of 9%. Classic FM achieved a total share of 2.8% and a 4.3m reach, while Atlantic 252 scored a 3.7% share, reaching 4.2m listeners weekly. However, AIRC chairman James Galpin says the figures should be approached with caution. "If the Rajar survey 

had been going for the past fii years it would identify a steady trend away from the BBC to the commercial sector," he says. "It's virtually impossible to make a meaningful compari- son between the old Jicrar and the new Rajar figures." A statement from London's Capital Radio described as "totally illogical" the fact that Rajar and its predecessor Jicrar should produce différent results when they e the s; e audiei 
fell to 29% under Rajar. Classic FM chief executive John Spearman says he is delighted with the figures, which reveal the station has an adult weekly reach of more than 9% of the UK population. 

Léo Sayer 
One of the most influentlal singer - songwriters of the 1970's and SO's releases "ALL THE BEST" - an album comprising 16 of his most successful and classic hits. Backed by a Massive Marketing Campaign that 

fiebest 

When I Need You Ail The Best 7" Chs 3926 LP Chr 1980 Cassette Tcchs 3926 Cassette Tcchr 1980 CD Cdchss 3926 CD Cdchr 1980 OUT NOW RELEASED 22nd FEBRUARY 
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Emrowins 
support of 
EMI Music 
The chairman of the world's biggest music publisher bas thrown his weight behind MCPS efforts to modernise mechanical royalty collection. Martin Bandier, Worldwide chairman of EMI Music Pub- lishing, agréés the alliance of US and UK publishers in the European Mechanical Rights Organisation is a loaded gun pointed at the European mech- anical rights societies. "Maybe it took a gun at the head to make them realise how serious 

Bandier's three main de- manda are: ® Représentation - the domination of European rights societies by writers' interests is inappropriate, he says. EMI is the largest German publish- er yel it has no représentation on the board of Gema. O "Sensible" commissions - the standard continental dé- ductions of 10% are not appro- priate in the Ni 

SMEWS 

• No £ with record companies - "Record companies are treated as the stars of the societies," he says. "We don't want rebates or kick- backs; we i 

US publishers 

back UKstance 
US publishers have dramati- cally upped the pressure on continental European mech- anical rights societies by offi- cially endorsing the UK's re- cently formed European Mech- anical Rights Organisation. The US National Music Publishers' Association has taken a 50% stake in the orga- nisation, launched by the UK's Music Publishers' Association in October. The décision, announced at Midem, followed a meeting between the two publisher groups in London. The move effectively means Emro will be able to license ail Anglo-US repertoire for Eur- ope, where it accounts for up to 75% of raaterial in use, charg- ing a commission ofjust 4.75%. Such a step would undermine the foundations of internation- al rates organisation Biem. Initially the formation of Emro, which has yet to strike any deals with record compa- 

1 

counterparts following suspi- : cions that the European soci- j eties have been offering j kickbacks to majors to win j business. He adds that a joint j statement issued by Sacem, j Stemra and Gema in October, 1 setting : te of 1( 

;o pressurise 
De Wit: 'bail 
nies, is intended the European become more accountable and to reduce their commissions. "The bail is in their court," says MCPS chief executive Frans de Wit. NMPA chief Ed Murphy describes the Emro alliance as a "pressure group". But, he adds, "It has the foundations to grow into a very tall building." He says US publishers decided to ally with their UK 

The s varied response from the heads of the European soci- eties at Midem, most of whom disputed Emro's calculations, Ger Willemsen, président/ ceo of Buraa/Stemra, describes the figures as "a lot of sales talk", though he admits Emro is applying "serious" pressure on the European societies. He adds that his Society will 
9% over the next year. Sacem's Jean-Loup Tournier says the European societies are "unruffled" by Emro and 

Brits star m biggest yet Midem 
The UK dominated last week's Midem in Cannes - the biggest in the trade fair's history. A total of 339 UK companies and 1,674 participants regis- tered this year, forming the largest délégation in both caté- gories. France had the second high- est number of participants and the US came second in the companies table registering 328, although fewer American delegates attended. A total of 2,285 companies 

-A 

political lobbying 
: represented at Midem - more than last year. îxt year the UK presence 

looks set to expand further fol- lowing BPI chairman Maurice Oberstein's announcement that he will campaign for a government-backed British music stand at Midem '94, Pinnacle chairman Steve Mason said, "It does seem a lot busier this year. Ours hasn't been the only stand with queues of people waiting to talk to us." UK companies exhibiting for the first tirae included Nimbus Manufacturing and Technol- 

ogy, RTM Sales and Market- ing, Chop 'Em Out, and George Martin's Air Studios, which was launching its new Lynd- hurst Hall facility. Emerging eastern European countries Latvia, Lithuania, Croatia, Estonia and Kazakh- stan were represented for the first time, providing a glimpse of future opportunities. Midem '94 will be held in Cannes between January 30 and February 3, a week later than usual. 

Video deal catapylts 

PolyGram into top slot 
PolyGram has taken pôle posi- tion in the retail video market following its acquisition of Vision Video last week. The label, originally laun- ched by Virgin, was offered for sale soon after it was acquired by US electrics company GEC last year. But at the end of 1992 it emerged with a 4.7% market share, helped by the success of titles from Billy Connolly, Baddiel and New- man and football tapes such as 

Danny Baker's Own Goals and Gaffs. PolyGram, which is under- stood to have paid around £3m for WL, will now increase its market share to nearly 14%. PolyGram commercial direc- tor Tony Pye confirms there will be redundancies at WL but will not yet reveal détails. It is understood most of the cuts will be in sales and distri- bution, which will be taken over by PolyGram. 

and marketing staff will stay on board," says Pye, adding he has no plans to dismantle WL as a sépara te label. Bill Tennant is to continue as chief executive with Johnny Fewings as managing director. Other WL staff including sales chief Phil Rudge and international marketing direc- tor David Livingstone have already taken new jobs at PolyGram. 

No music shift 
¥ows Capital 
Capital Radio is insisting that | programraing policy at Mid- lands Radio will remain unaf- i fected following its planned j acquisition of the group. Capital programme director j Richard Park says music policy | at Midlands' stations will not j be decided from London. The recommended share offer, estimated to be worth j £18m and already accepted by i the raajority of Midlands I shareholders, will give Capital j control of seven stations cen- tred on Birmingham's BRMB and broadcasting to an esti- I mated 2.5m listeners from j Coventry to Nottingham. 

's been said so often, it Ihas become a cliché, but it's no less true for that: the 
rights business. It was the one thread which united ail the strands which made up this year's Midem. Whether it was the extraordinary scenes in aisle 11 as Tring International was first ejected and then returned to its stand; or the huge, barely contained row over the collection of mechanical rights in Europe; the looming challenge of digital 
satellite; or the running battle between Charly and MCA over the Chess catalogue: it was rights, rights, rights ail the way in Cannes last week. But if it is true that the business is now about rights, it is equally true that those rights are secondary to and only a conséquence of the artistry and talent which créâtes them in the first place. The talent and the song must corne first, otherwise any discussion of rights in them is purely académie. There is a danger that by considering the légal and political issues of the rights in isolation, we may sometimes be putting the cart before the horse. It's good news, therefore, to hear that September's In The City will take as its theme the biggest issue of the moment - talent, what's happening to it and where it's going. If nothing else it may help us put our current woes in context. Despite the feeling over here that we are currently losing the initiative to America, senior US executives could be heard in Cannes last week bemoaning the fact that their two biggest musical genres - country and rap - do not travel overseas and they too are worrying about the future. In The City should help throw sorae light on this talent problem. And about time too: for ultimately it is the only issue which really 
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Why is it that retailers and record companies in the UK fail to understand each other? In other parts of the world they may not always agree but there seems to be 
sell more music and further the industry. If you listen to UK retailers they seem to think that creativity can be turned on like a tap. Well, record companies can't deliver exactly 45.6 hit albums per month. Life isn't like that. We are in a world markeA and ail major artists want to release their latest magnum opus to coincide with the peak sales 
wait deliberately for the sales troughs. It's the same with the hated (by retailers) practice of "freezing" albums after release when the hit single looms on the horizon. Record company philosophy 1s quite simple - the higher an album reaches in the chart, the more impact it has. It doesn't matter that you could sell 50,000 copies over eight weeks as the hit single rises and the album peaks at number 24. It's far better to sell half that quantity and reach number 8 for one week. The impact of a high chart position ensures that "lost" sales are soon regained. Meanwhile, the poor retailer who stocked the album in the first place has to sit and patiently tell Joe Public for the umpteenth tirae that they'll have that album in again soon. Mostly they have to sit staring at an advice note that says "unavailable" and watch those potential profits disappear. It's in almost everyone's interest, even if it doesn't seem like it at the time. 

album would be offered almost immediately from another légal source. Where have ail those fast- moving entrepreneurs gone? We are in a world market after ail. 
Jon Webs ter's column is a Per- sonal view and not necessarily that of Music Week 

NEWS 

Games sales beat récession 
Sales of computer games and consoles grew by more than 62% last year, according to a Euromonitor survey due to be published next month. The report, commissioned by the European Leisure Soft- ware Publishers' Association, calculâtes that the UK market alone is worth nearly £800m, It predicts that the market will increase by a further 35% this year before growth levels off 

into the middle of the decade. Roger Bennett, général sec- retary of ELSPA, says games sales have been unaffected by the recession, with Nintendo and Sega overshooting their sales targets by some £30m. 'The domestic computer and games market has been grow- ing for 14 years and is only now beginning to achieve full market pénétration," he says. Woolworths group entertain- 

ment controller Martin Davies dismisses fears that sales of computer and video games are growing at the expense of music and video. The target market for com- puter games tends to be skewed towards boys between 9 and 15, who are not tradi- tionally great singles buyers. That suggests that computer games 'took money' from other gift areas," he says. 

Downtiiri hits 

Smiîl's profits 
WH Smith ehairman Sir Simon Hornby has renewed his attack on CD prices as the group unveiled a 20% fall in pre-tax profits to £40.2m in the six months to the end of November. Speaking as the results were announced, Sir Simon said, "CD prices remain too high. (They are) a barrier to sales. I don't think the manufacturers have approached the market with a long-term view." Despite his criticism of the CD prices charged by record companies, Sir Simon main- tains his support for the Net Book Agreement, the volun- tary agreement against price- cutting in the book trade. Overall music sales in Smith's stores and in the group's music subsidiary, Our Price, slipped to £130m over the half-year. Our Price made a slight loss with a 1.3% drop in sales over the six months. 

Hornby: CD prices "too high" 
Meanwhile, Virgin Retail, in which WH Smith owns a 50% stake, made a £100,000 loss on turnover of£21m. Sir Simon also expressed regret at the speed at which the industiy is phasing out vinyl. However Brian Worrall, WH Smith product group man- ager in charge of music, says he is "very happy" with the 

décision to withdraw vinyl from the chain's outlets a year ago, adding that the real issue is the level of CD hardware pénétration. Profit in Smith's retailing division, which includes music, video, news, books and sta- tionery, fell 6.9% to £4.9ra on turnover of £657.3m, up 10.6%. The largest losses were sustained in the Do It Ail joint venture with Boots, where losses totalled £8.4m. • Virgin Retail plans to open five new Megastores through- out the country this year. One store will open in Kingston at the end of 1993, taking on the Tower and HMV shops in the town. Another store is set to open in Norwich's new Castle Mail in May. Our Price has no plans to increase or decrease its total number of outlets, according to a Smith's group spokesman, though some out- lets will be relocated. 

Wembleys 
légal battle 
goes quiet 
Brent Council has dropped its noise pollution case against Wembley Stadium after receiv- ing assurances that the prob- lems will not happen again. The décision to dj^gtwo summonses issued last Sep'tëmber following concerts by Simply Red and Bryan Adams two months earlier was taken after a meeting between local residents and councillors and Wembley représentatives. Cormach Moore, ehairman of Brent's environmental health and consumer protec- tion committee, says Wembley attributed the excessive noise to re-siting the stage for the Simply Red concerts. The case was dropped after the stadium, which is bound by the tightest noise-level restric- tions of any open-air venue in the UK, apologised for the dis- turbance and agreed to pay ail Brent's costs. 
EMItsesinwith 
Enfield T¥ sériés 
EMI Classics is attempting to score its first operatic pop hit with the release of a CD tied in with the Channel 4 sériés Harry Enfield's Guide to Opéra, writes Phil Sommerich. Six one-hour programmes, will go out weekly from March 4, combining sketches by the comedian with his introduc- tions to opéra performances filmed in the UK and abroad. The associated CD, released simultaneously, will contain 16 opéra excerpts selected by Enfield and performed by Opéra North under musical director Paul Daniels. A PMI video featuring highlights from the télévision sériés is also to be issued. 

Grand increases in voSume 
Live music in London is to 
lifting of concert restrictions at the Grand in Clapham and a rise in the number of jazz and pop gigs on the South Bank. The Grand has been granted a late-night licence and audi- ence size restrictions, imposed after lobbying by local resi- dents, have been lifted 14 months after the venue's relaunch. From March 15 the venue, refurbished by the Mean Fiddler Organisation, will be able to accommodate audi- 

1,1 II S 
m, 

vn& Country Cli Fine joi 
double its original limit. 

al manager Ollie Smith (left) and saxoplionist Courtney ln —'h London venue last week as part of usic venue. Some 250 people tumed up sion to repossess the building on March the campaign to save the building as a live to protest at landlord Folgate Estâtes' dec  Mean Fiddler promoter 24-Smi,hsaVsl,eiss,ill|:|'nsideringlheLyceuminCoventGardenasanallernaliv : Phillips, says: Tt has lollowing the BBC's relusal of his offer for its Shepherds Bush Theatre. Folgate has tment announcing Ils "présent" intention to re-open the 
ornent venue before the end of the year. 

designed venue while operat- ing at half-speed. We now look forward to developing the Grand into one of London's major concert venues." For the first time the Grand will also be opened up to înde- pendent promoters, who cur- rently face the loss of the Town & Country in Kentish Town. Peter Wilson of Allied Entertainments says: There's definitely room in London for another middle-sized venue like thïs." The South Bank Centre has meanwhile announced that it is to increase its pop and jazz promotions at the Royal Festival Hall by a quarter over the next two years in response to a downturn in audiences for classical concerts. 
MUSIC WEEK 6 FEBRUARY1393 



MIDEM NEWS 

Digital satellite 
services dishup 
industrydilemma The IFPI has begun urgent talks with DMX in what is seen a race against time to establish record companies' rights before the digital broad- casting system's European launch. Représentatives of the US cable and satellite music ser- vice held a summit with IFPI director général Nie Garnett and other senior industry fig- ures last week. At the Midem Radio confér- ence Garnett said, "The record industry^ right to control what is put into such a System is extremely limited. We must establish that fundamental right." Paul Maier, of the EC's copy- right department, said current law on rental rights could be applied to digital "a la carte" 
select music via a keypad. But Garnett remained cau- tious. "Until we know more how the Systems will develop we are groping in the dark," he 

Sony's director of recording research technology, David Stebbings, told the seminar that copying prévention Sys- tems could not be introduced easily to broadeasts. Paul Brown, chief executive of the Radio Authority, said the industry is due to agree on a frequency band for DAB ser- vices by 1995. 

Charly hots up 

Chess wrangle 
The Chess catalogue battle between MCA and Charly Records intensified at Midem last week with claims and counter claims fiying between both companies. The row erupted with a sériés of tit-for-tat ads in the trade fair's daily newspaper, Midem News. MCA responded to Charly's assertion of its rights with an announcement that it had filed a copyright infringement case against Charly in the French 

Attention has also been focused on the imminent publi- cation of a new book which allégés links between MCA and organised crime in the US, entitled Stiffed -A True S tory Of MCA, The Music Business And The Mafia. The book is referred to in ads placed by Charly chairman Jean Luc Young to support claims that MCA acquired the Chess catalogue dishonestly. Former MCA Music group chairman Irving Azoff is tak- ing légal action in the US to have the book withdrawn. And Bruce Resnikoflf, MCA music 

^ y 

Young: asserting rights 
senior vice président, says such issues raised by Charly are "red herrings". He denied Young's claim that MCA is unwilling to con- test the matter in the UK 

Resnikoff says MCA is step- ping up action against ail alleged copyright enfringe- ment after a ruling last year in 

Charly denied any knowl- edge of the action MCA claimed to have initiated in France last week. In a statement, MCA said it had seized product under the authority of the French copy- right agency Société Civil De Producteurs Phonographiques. But SCPC légal director Frédéric Plan says the society was not consulted by MCA. Charly has begun libel pro- ceedings against MCA in the UK and a trademark action in France. Last year it seized Chess Product from MCA's dis- tributor BMG. • It has emerged that MCA has also issued writs against Tring International and The Long Island Music Co claiming that they issued Chess record- ings without licence. In the writs issued on January 18, MCA is seeking an injunction to restrain the two companies from allegedly infringing copyright on 14 vol- umes of Chuck Berry albums and five by Howlin' Wolf and Muddy Waters. MCA is also seeking delivery of al! the dis- puted copies. 

Obie admits radio sells music 
The music and radio industries must adapt to each others' needs to ensure both their futures, according to BPI chairman Maurice Oberstein. Delivering the keynote address at the Midem Radio conférence, Oberstein said record companies have become too reliant on radio for promo- tion and should concentrate more on live performance. 

And, contrary to the position of record companies during the still unresolved copyright tri- bunal between rights body PPL and the Association of Independent Radio Companies, he admitted, "Radio undoubtedly sells records." But, he added, live music and events such as the Brit Awards also work as effective 

promotional tools. Speaking just weeks before the European launch of the Digital Music Express satellite radio service, Oberstein said the advent of digital broadeast- ing signais a crisis for both industries.'Tt can be seen as an atomic cloud of doom descend- 
He warned record compa- nies that they have "very little 

or no légal protection" against a technology which could kill music software sales by allow- ing digital home taping. But Oberstein reminded broadeasters that it is not in their own interests to allow the music business to be destroyed. "We need each other," he said. "If we don't hang together we will surely hang sépara tely." 

NEWSFILE 
The corabination of DNA testing and a new willingness of US courts to order rétrospective royalty awards threatens a new wave of law suits, warns top New York attorney Michael Sukin. Sukin points to the case in which former members of Frankie Lymon And The Teenagers seeking to prove authorship of the song were awarded royalties dating back to 1967. This coupled with the case of an illegitimate daughter of Hank Williams - who has proved her relationship to the country star 30 years after his death and is awaiting an award judgement - could unleash a massive round of litigation, says Sukin. 
The BBC Gramophone Library, listing some 1.3m releases spread over 100 r years, has been launched on CD-Rom. David Price, BBC head of recording services, radio, says the project cost "a few million pounds" and represents 140 man years of keying in, From this month Radio One FM and other BBC departraents based in London will be able to access the / catalogue through their l computer network. 
EMI Music Publishing has signed Virgin Records artist Janet Jackson for the world outside North America in a deal covering both past and future work. 
Immédiate IXI, the Company formed by Tony Calder and Andrew Loog Oldham, is to q work with the MMS group of ^ companies to develop new artists and to release budget and mid-price product. 
Koch UK is to take over UK distribution of show music label TER from Conifer with effect from February 14. 
Dino sister company Quality Spécial Products is launching the mid-price Nectar label this week, with five MOR/AOR compilations. 

® DISCTRONICS 
WOULD LIKE TO CONGRATULATE 

ujea 
and thank them for sharing with us 8 of the top 10 CD singles during January. A great start to 1993! 

© DISCTRONICS 
Téléphoné: 0403 732650 

Southwater Business Park, Worthing Road, Southwater West Sussex, RH13 7YT   
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MIDEM NEWS 

Buds t© BeacS MCI tape serses 
Music Collection International lias secured rights to Yorkshire Television's The Darling Buds of May for its second sériés of spoken word titles. The tapes, to be released in Mardi, will feature the music and dialogue from the original sériés voiced by actors includ- ing David Jason and Catherine Zeta Jones and suppleniented by overdubbed narration 

^They^oîkiw^MCTs success with its first Inspecter Morse sériés licensed from Central Télévision last year. Sales of the Morse titles have jumped over the past month following screenings of the programme, which have had plugs for the MCI tapes afler each broad- 
Other spoken word titles in 

product develop- ment/licensing last month. Previously he was général manager at Pickwick's Old Gold label. Keene, who helped create the Old Gold brand during his nine years at Pickwick, says he is also looking for new materi- 

al for the corapany's budget Music Club sériés. The sériés will reach a total of 100 titles in March with the release of six titles including sélections by the Drifters and Billie Holliday. Overall the company expects to unveil some 50 new music titles this year on Music Club and its recently laufiched mid- price MCI Records label. 

nology developed by hi-tech specialist C-Cube, the new System can play two- and-a-quarter bouts of full colour video with digital Sound off a 5-iiich CD. The CD, developed by Doctor Jonathan Halliday (above), is played off a stan- 

the market by 1994. Dvet the next week 

Triog aimsfor 
msd-prsce gap 
Budget specialist Tring International is to move into the mid-price album market for the first time in April. The company, previously known for its budget and super budget releases, plans to issue an initial range of 30 titles to retail at £5.99 and £7.99. Three albums by Engelbert Humperdinck will be among the first sélections. Tring managing director 
pany is targeting the mid-price market occupied by companies such as Pickwick and Music Collection International. "Over the last three years we have taken away other peo- ple's business and they have moved into £4.99 and £5.99 releases. I hope the distribu- tion and quality of repertoire we're being offered will enable us to take some of the crumbs from their cake," he says. Pickwick is meanwhile tar- geting the super-budget mar- ket with a séries of spécial promotions. 

Martin spécial 

tëkes top prize 
UK productions dominated Midem's visual music festival 
at an awards ceremony marred by controversy and poor organ- isation. Producer George Martin was awarded the prestigious Grand Prix for The Making of Sergeant Pepper, co-produced by Isis and Really Useful Productions and screened on ITV. Initial TV, producer of this 

J- 

spécial TV pro- gramme award with Zoo TV, broadeast by Channel Four. Greek, co-produced by the BBC and RM Arts Productions came first in the classical music spécial TV programme category. Annie Lennox — Totally Diva was named best music video compilation and Dalrymple Productions' Perl- man In Russia (EMI Classics) won the prize for best spécial édition classical video. Controversy at the event, widely criticized for its chaotic stage management, was heightened by the judges' refusai to award prizes in the 

Composer Michael Kamen présents George Martin with his Grantl Prix at the Audio 
n of his contribution to music almost exactly 30 years vas first released in France. Some 70 senior d local dignilaries attended the présentation lunch, Martin was at meh the new lyndhurst Hall Air Studios complex. 

n the medalofthecil 

classical filmed concert and classical TV magazine pro- 
Michael Kamen, the film music producer who chaired the jury, says the panel was "mesmerised" by the quality of 
But he adds the awards would have been tarnished if prizes had been given where none were appropriate. "Some of the choices of the sélection committee did not 

meet our standards and would have cheapened the award and the event," he says. One senior UK producer at the event says, "It is humiliat- ing for the event and insulting o the i.vi.e of them ai c up tu it. Kamen says he was "livid" to see how the show was pro- duced and choreographed. At one stage he had been forced to interrupt proceedings when prizes were awarded to the wrong producers. 

Koppelman: talent drought 
Radio stifles 
talent, says 
Koppelman 
UK radio is to blâme for the failure of new British acts to emerge on to the international scene, according to Charles Koppelman, newly named chairman and ceo of EMTs US record opérations. Koppelman, the man who co-founded SBK Records and is credited with developing acts from Barbra Streisand to Tracy Chapman, says there is no shortage of UK talent. "UK radio doesn't give artists the kind of exposure that it should. Singles rush up the charts and slide — it's hard to tell what's real and isn't real," he says. As an exception he cites EMI artist Tasrriin Archer, who played alongside Arrested Development, Wendy Moten and Jon Secada at EMFsMidem show-case. Comraenting on the growing trend for major artists to attempt to escape their con- tracts with labels, Koppelman says, "Greedy lawyers and greedy managers breach con- tracts that shouldn't be 

And he adds, "I would take it quite personally if we put our energies behind an artist who was successful and then had a stiff and pointed to everyone but himself." He also disputes the idea of limiting deals to two or three- albums since, he argues, labels would no longer put 

Cutfeacks frustrate Bimbo spotters 
-charged salesman groaned during last week's Midem, "Where 2 ail the 

shortage of opportuni- ties to discuss the industry's plight. With Germany's Pop- uniibos?" And he was right. If komm, Canada's New West, the recession did anything this New York's New Music Seminar, the Texan South-By- Southwest and, of course, our own In The City ail represent- ed at Midem, it seems like the music business's only growth market lies in holding conven- tions to talk about it. Business was still done. But it was more difficult than usual to tell how much. Industry heavyweights such as lawyer Allen Grubman or pro- moter Harvey Goldsmith are 

reduce the ber of decorati who normally front stands. Cost cutting also reduced the promotional confetti which normally litters the town. Only EMI Music Publishing — which held its quarterly World- wide MDs meeting in Cannes — opted to advertise its pres- 
ings along the Croisette. 

always i in the grander hôtel lobbies rather than sweating it out in the concrète bunker that is the Palais. But exceptional 16 degree weather caused many to quit the bunker in favour of al-fresco lunch or drinks on the beach. Very occasionally, music insisted on raising its head. Sunday drew a large black - tied erowd to the Marvin Gaye Sexual Healing aids benefit, UK acts Omar and Galliano more than holding their own in the all-star line up. But the real musical high- 

light w the care and cash which went into it — the EMI showease, compered by the rather incon- gruous duo of EMI honcho Charles Koppelman and the reigning Miss France. Despite early microphone problems Tasmin Archer, Arrested Development - despite some incongrous 'power to the people' politics - and Jon Secada proved them- selves to be exactly the kind of stars many Midem delegates spent the rest of the week complaining that the business doesn't produce any more. 
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THE ESSENTIAL MW STOCKING GUIDE 

r 

ce Springsleen: the Boss's first Hue video won'l be hard lo shift 

However, even the most avid import buyers have trouble keeping up with its prolific release rate, so this well- chosen compilation of 12 ofthe label's tracks is very welcome. Expect it to sell in the same sort of numbers as React's recent Nervous collection. 1Ï23 
OUI 3: For What It's Worth (MCA \VMCST1736). This excellent début from a new London trio brings together a shuffling breakbeat, a slow- paced politically-aware maie rap, and a catchy female-sung chorus copied from the Buffalo Springfield song of the same name. It's too slow for most clubs, so sales will dépend on radio play. Sïd 
BOOMSHANKA: Do You Have The Power (Cowboy R0DE015). This stomping house track with stuttery female vocals lias been getting a pretty good club reaction and should sell reasonably wel). as 
STEREO MCs: Ground Level (4th&B'Way BRD268). The Stereo MCs' long-awaited and well-eamed success will get an extra boost with this fine and funky track taken from Connected and remixed by the band themselves. Sales will be helped further by the inclusion of Andrew Weatherall's adventurous and well-received mixes of Everything. SSS Andy Beevers 

'""yj Guaranteed banker iBSSI Should do well 
[|3| Worth a puni UI Oniy for the brave 
d SORonly 

MUSIC VIDEO 
CURTIS STIGERS: Live In Concert (BMG Video 74321132043). Don't be put offby Stigers' réputation as a crooner; his gigs are full- bodied affairs which have done much to bolster his UK following. This 56-minute concert film, shot in November at the Cambridge Corn Exchange, is out on February 15 backed by national press advertising, lîïîâ 
BOB MARLEY: Time Will Tell (PolyGrarn Video 084058 3). A PR-led campaign backs this release, a 90- minute biography directed by Declan Lowney. Get Up Stand Up, Jammin', No Woman No Cry and I Shot The Sheriffare among the songs backing the 
rehearsal footage, some of which has never been seen before. Marley's Legend album is now in its 177th week on the albums chart and the enduring interest in the dead reggae star should ensure this video does well. The tape's 15 certificate won't do its chances any harm. SSS 
MIDGE UREAND ULTRAVOX: The Very Best Of Midge Ure And Ultravox (PMI MVP 4910973). Let's face it, most early Eighties videos look naffin the cold light of 1993, but the clips accompanying Midge Ure's work with Visage and Ultravox have stood the test of time better than most. Vienna is probably the most mémorable of ail, and it's here on this 14-track compilation which also includes solo Ure material and Band Aid's Do They Know It's Christmas. Out on February 22, it should do reasonably on the back of promotion for the 

accompanying best of album. 
LEO SAYER; AH The Best - The Videos (PMI MVR 4900083). If Eighties videos look naff, Seventies clips are 
often ail the more entertaining for it. That said, this 14-track compilation - released on February 22 to accompany Chrysalis's AH The Best album - will appeal only to the most die-hard nostalgia fans. 23 
BRUCE SPRINGSTEEN: MTV Unplugged (SMV 491622). Given Springsteen's réputation as a performer, this - his first live video - won't be hard to shift. SMV isn't taking any chances: it has sent out 20,000 postcards to fans and, besides the usual press ads and POS, staff at HMV and Tower will ail be wearing Springsteen T-shirts to mark the video's release next Monday. ISIS Selina Webb 

ROCK 
IRON MAIDEN: Fear Of The Dark (EMI). Released on March 1, this single flags Maiden's live album, A Real Live One, out on March 22. Despite having been eclipsed at the top of the métal popularity stakes by Metallica, the Irons still attracl a huge following in the UK. There are a variety of punter-enticing formats to boost its chances: one seven- 
bag, the other is a cut-to- shape dise. The CD single features an exclusive track as well as the band's number one hit Bring Your Daughter To The Slaughter. 0^3 
SOUNDGARDEN: Motorvision (PolyGrarn Video 0895 463). One ofthe premier Seattle bands, Soundgarden affirmed their status as one of rock's hottest properties with 1991's Badmotorfinger. To satiate demand for more product in the absence of a new album, 

this longform should attract the band's substantial following. An ad in Melody Maker is giving it a push. gg 
FLOTSAM AND JETSAM: Cuatro (MCAMCD10678). The Pheonix thrash band have sustained something ofa cuit following since the band's groundbreaking début album, Doomsday For The Deceiver, in 1986. And, famously, their original bass player, Jason Newsted, is now a member of Metallica, which may count for something in luring curious rock fans. Cuatro is undoubtedly the band's most commercial release to date, thanks in part to the cool production hand of Neil Kernon. Specialist press ads head the MCA campaign. 33 
NEW MODEL ARMY: Here Cornes The War (Epie 658935 2). Epie is undertaking something of an adventurous move with the cloggies' comeback: the new single - available as seven- inch, 12-inch and CD Digipak - can only be bought for a two- week period from its release on February 8. Considering the song's apocalyptic theme, does Epie know something we don't? 333 
JMESMUM VAN HALEN: Right Here Right Now (Warner Bros 936245198 2). Aller 15 years at rock's cutting edge, this month sees the release of a live album from Van Halen. And what a monster it promises to be, clocking in at over two-and-a-half hours running time. AH the band's hits are here, including songs from the Dave Lee Roth era as well as Sammy Hagar's worthy contributions to the Van Halen canon. In April, the band play their first dates since thev appeared second on the bill to AC/DC at 1984's Monsters Of Rock. Fan expectation is high and the band are assured near ubiquity in the rock press this spring. BHS3 Andy Martin 

MAINSTREAM-ALBUMS 
BUD0YH0LLY& THE CRICKETS: Words 01 Love (MCA/PolyGram 5144872). Whenhedied in 1959, Guddy Holly had been making records (or less than three years, but those sessions have spun oH no fewer than 20 UK Top 40 hits. Ail of thom are included here, along with eight so (arailiaryou'd swearlhey were hits too-Well Ail Right. Everyday, Raining In My Heart and Ifs So Easy among them. This new compilation, released to tie in with Valentine's Day, should emulate the success ofTelstafsHolly compilation of four years ago. And Telstar is planning some heavy TV support, starting with a national Channel Four campaign, with the main ITV régions to follow, and a planned national rollout. Shop displays and the sirength of the material here -ThalTI Be The Day, Oh Boy, and the poignant It Doesn't Matter Anymore - should do the rest 

SISTER SLEDGE The Very Best Of Sister SledgelEastWest 95483181621. This fab compilation ol the Sledge sisters* finest songs spens tho years, from their introductory 1975 hit Marna Never Told Me, (on which they sound uncannily like the Jacksons), to the current remix of We Are Family, hy Sure Is Pure, and the same team's 

remix of Lest In Music, which is slightly less inspired, but will be a hit nonelhclcss. A heavy TV budget will no doubt focus attention on the latter two, Thinking Of You, and the atypical number one, Frankie. As the first comprehensive compilation ol Sister Sledge hits, this is likely to score heavily. 2223 
VAR10US; Soul Moods(EMI CDEMTV 71). Another compilation aimed squarely at sweethearts looking for a suitable way of showing their affection on Valentine's Day, this smooth sélection rounds up the lurvemen - Luther Vandtoss, Marvin Gaye and Al Green for starters - and their women - Erma Franklin. Whilney Houston, Tina Turner - for a sélection of heavy duty balladeering. Love lost, love found, love stolen, love wanted - ifs ail here on an 18 track compilation designed to show just how much you care. With such 

MICK JAGGER: Wandering Spiril (Atlantic 7567824362), Producer Rick Rubin steers Jagger down a road which is doser to his roots than any of his previous two solo albums, and far more satisfying. While Sweet Thing recalls the Stones in the Seventies, other tracks here hark back even further. And tho raunchy rock feel of the album is nicely complemented by some fine covers - Bill Wilhers Use Me, Frederick Knighfs fve Been Lonely ForSo Long and James Brown's Think - the intricate hallad. Angel In My Heart, a lolksy whimsy entitled Handsorai Molly and the counlry flavoured Evening Gown. The slrong material is likely to focus attention on what is Jagger's most successful solo (light to date.2323 Alan Jones 
MUSIC WEEK 6 FEBRUARY 1993 11 



TAKE THIS TOWN 

Sheffield steels te 
The forthcoming music festival is likely to be a boon for the recession defying record stores _ 
When 1993's Sound City festival rolls into Sheffield in April, the city's music retailers will be poised to cash in. Multiples Virgin, Dur Price and HMV have ail vowed to play their part and hope that the in-store PAs and free city centre concerts will boost trade. During last year's inaugural event in Norwich, traders in the Norfolk city reported a 509? increase in business. A repeat will be welcome in Sheffield aller what has been, as for most cities, a tough year. Several of Sheffield's record stores have closed, includingrespected indie Wolf Records, second-hand specialist Chantry Records and a branch of classical chain Alto. Kevin Bee, owner of the Power House rock record shop, says he does not expect to be in business in 12 months' time. "The pastyear has been absolutely shit," he says. "A lot of people have lost their jobs and there is no money about." Besides the recession, the pressures of trading in Sheffield are magnified by massive compétition, A thriving local music scene - which has produced The Human League, Heaven 17, Def Leppard and Cabaret Voltaire over the past decade - has put the city on a par with Manchester and Glasgow as one of Britain's most vibrant provincial music scenes. Consequently, no less than 25 différent record shops battle for business within the city limits. Even the more prosperous indies have found the commercial rivalry tough. Among them, Warp has only moved back into profit in the past couple of months, according to manager Rob Edwards. Like most of the city's indies, Warp survives by focusing on a niche market. Sheffield boasts around a dozen specialist record shops, mainly sited near Warp in an area little more than a kilométré square around the hip retail streets of Division Street and Devonshire Street. There is everything for those willing to search for it, from Warp's near neighbours Hitsville (which stocks Fifties/Sixties second-hand vinyl), Rare & Racy (avant garde jazz), Cush D (white label dance) and Calm & Classical (classical CDs), to more far flung stores such as soul specialists Fox Records and Guiding Star. For the small but hip Warp, spécialisation is a matter of staying fashionable. "It's important for us to stay ahead of the game," Edwards says. "We have tried to spot where there's a gap and gone for it." Although vinyl makes up about 70% of the 50,000 units currently for sale in Warp, its stocking policy doesn't match that of the dance label it spawned three years ago, A window display which puts Apollo Rec's Aphex Twin alongside Big Cat's Pavement, Blanco Y Negro's Dinosaur Jnr and its own lafael's Pulp reflects a sales profile which is about 65% to 

of guitar-based rock. DJs and collectors corne from as far away as Glasgow attracted by the Warp label's réputation, but the shop's main business cornes from the city's thriving youth scene. And however démographie factors affiect the size of Sheffield's own young génération (see table), the city's two universities - University of Sheffield and Hallam University (formerly Sheffield Polytechnic) - will always guarantee a substantial record 
It is another indie. Record Collector, which is in the best position of ail to capitalise on the city's 10,000-strong student population. A mile uphill from Warp, it is based in two adjoini ng units in the heart of the city's student district, Broomhill. Sandwiched between several university sites and halls of résidence, one rival describes it as the "best location in the country". Thousands of bargain-hunting students pop in between lectures for its mix of 8,000 second-hand LPs and overstocks - everything currently 25% offi- and 8,000 old and new CDs. Most of the store's income is split between alternative rock and classical, the latter boosted by the large number of professionals working in local hospitals and businesses. The upmarket side of its business has also prompted enquiries about the store's 50 or so MiniDisc units. Alongside Virgin's new Megastore, it is among the few stockists in town, while John Lewis's Cole Brothers' store is the only store to stock Sony's new hardware. "Nobody has bought anything yet" says Record Collector's manager Nick Hudson. "But they are interested in it. We must have got rid of about 1,000 leaflets so far." Plans to stock DCC have, he says, been held up by suppliers. New formats are not, however, a priorily at Record Collector. In a city where the multiples stock only a few units of vinyl - it accounts for just 3% of the business at HMVs High Street store - old LPs are the indie's stock in 

iles north east of the city. Upon opening in autumn 1990, the complex provided 1m sq ft of retail space with projected annual business of £500m. Opening until 8pm five nights a week (6pm on Saturdays), it quickly attracted ail the big name High Street chains including Marks & Spencer, Dixons, Next and Dixons. The multiple record dealers followed: HMV; Our Price (one Music, one Video); Woolworths Music & Video; WH Smith; and Boots. Despite high service charges, the complex has proved profitable, with visitors spending, on average, £70 each per visit. In the past year, city centre traders have, however, regained their early loss in business. The cars which pack the 12,000 capacity car park at Meadowhall are almost entirely from the nearby towns of Rotherhara, Doncaster, Barnsley and further afield. Just one in four Meadowhall shoppers are from Sheffield city itself. In addition, the Meadowhall customer profile is largely différent 

The shopfloor exposes merely the tip of an iceberg, Upstairs a floor reinforced by girders groans under the weight of 80,000 vinyl records ready to go on sale in September when Record Collector opens a new extension, doubling the size of the store to 1,200 sq ft. The cost of the expansion is borne by profits made in the three years before 1992 when business was booming. But despite a flattening out in business over the past year. Record Collector and its fellow indies are remaining fairly buoyant in the face of recession. And their specialist markets were insulated from the threat posed to their raainstream neighbours in the city centre when, five years ago, a private contracter announced it was to build the 138-acre Meadowhall Shopping Centre three 

weekday evenings, the massive undercover complex - ail marble-look flooring, indoor fountains and glass lifts - is teeming with familles. As a resuit, HMV and Our Price have begun tailoring their Meadowhall stores to a broader, more mainstream market than their city centre outlets. Indeed, the fact that most of the multiples have stores in both sites reinforces the belief that both Meadowhall and the city centre traders can coexist happily. Virgin certainly has confidence in the city centre market, opening its only store in Sheffield at Fargate in December, providing the city with its biggest record store by far; at 10,500 sq ft, it is twice the size of HMWs 5,000 sq a Meadowhall store. There is plenty of trade in the town centre, insists Megastore manager Mark Hyaras. Despite adding to six other city centre record stores, Hyams claims to offer something new with his shop. The aim is to provide the widest range in the city, he says, with 100,000 fines, a fully dedicated classical section and Sheffield's only listening posts. At the Orchard Square corner of Fargate, Virgin can afford to have such confidence, being positioned near Dixons, Marks & Spencer and Next in the busiest part of the precinct. At the other end of Fargate, HMV's store has a harder task. Sandwiched between two empty units, it is one of the few stores still open at a side of the city blighted by building work for the council's Supertram network. The store's concentration on singles - which account for 10% of total sales - makes for steady trade, however. And by moving away from the mainstream towards alternative rock and dance, the store has established its own clientèle among the city centre office and shop workers intimidated 
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Parade of shops: (from top lefl to righl) Warp. J opened Virgin Megastore are among Sheffîeld't^ 
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self for Sound City 

- multiples and independents alike - of the south Yorkshire city, writes Martin Talbot 

ï 
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by trendy indie stores. "There are lots of people who like Nirvana or Lemonheads but don't want to go into Warp wearing a suit," says manager Chris Fridlington. A music scene led by FON Records, Wau Mr Modo, Warp and an impressive array of live venues bas created a highly music-motivated city, he adds. As a resuit, record company reps are keen to serve ail the stores, indie and multiple alike. Warp's Rob Edwards estimâtes he gets around 30 visits a week, and HMV is not far behind. "Sheffield is perceived as a good place to break things," says Fridlington. "People are interested in new records, so I suppose reps think it's a good place to visit." It is the same picture at the other end of town, where Our Price's The Moor store sits in a cheap and cheerful end of the city, where Sainsbury's, Superdrug, BHS and Argos pack in the shoppers. Next door to the five- days-a-week city centre market, it is also among the most successful Our Price stores in the country. Before Christmas, the staff won £300 each for beating the sales targets set by head office along with four other stores 
Just a stone's throw from two Hallam University sites, the store has the atmosphère of an Andy's Records- type indie, with football shirts above the counter, fiiers for dozens of local gigs and long racks of indie CDs. And paradoxically, while the multiple gets on with the alternative market, it is left to the city centre's only indie retailer to challenge the nearby Woolworths and the town's third HMV for chart business. With a £300,000 turnover, the key to Roulette Records' success with its chaotic 400 sq ft store is a big sign publicising chart CDs at £18 for two and tapes £10 a pair. The low rent for such a tiny unit and non-existent advertising costs enable proprietor John Green to compete with his multiple neighbours. "Because my costs are low I can undercut them," says Green. And in 

Green hoids up hope for ail indie dealers who think it is simply not worth taking on the multiples at their 
When HMV hosted a Thunder PA in the autumn, he undercut his neighbours by a pound and flogged dozens of CDs to the fans in the queue which snaked past his store. "It was my best day of the year," says Green cheekily. "I can't wait until HMV has another PA." While HMV is entitled to be put out by such tactics, it typifies the never- say-die spirit of Sheffield's indies. And while Sound City has been designed to applaud the city's artists, musicians, producers and venues, corne April the retailers will have deserved a pat on the 

A CITY IN STATISTICS 
LOCATION : The biggest city in south Yorkshire. rifield sits al the (oot o( the Pennines and to north east of the peak district, midway ween Leeds and Nottingham. DESCRIPTION: A comfaination of red brick ndustrial buildings, Fifties and Sixties irchitecture and greenbelt land which makes ip50%ofthecity. POPULATION; 520,300. DEM0GRAPHIC BREAKD0WN: Under 14s, 17%: 15-24,16%: 25-34,15%: 35-49,19%; 50-64,15%: i-79,14%; 80 plus, 4%. UNEMPL0YMENT RATE: 12%. SHOPPING DISTRICTS: MEA00WHALL CENTRE Three miles north east of the city centre, thi massive indoor centre is siled on the grounds of an old steelworks. Despite its up-market image and the top High Street chains such as Marks & Spencer, Dixons, Top Man and Boots, it has yet to woo the people of Sheffield. FARGATE Dating from the Seventies, this city centre pedestrian precinctis a clean, tidy area which, like Meadowhall, boasts many big name The newly opened Orchard Square partly undercover precincl is improving in réputation following the addition of Index and ially, Virgin Megastore in recent months. THE M00R/PINST0NE STREET About 400 métrés south of Fargale, with whit it corapetes as the main area for city centre shopping. Separated by the busy Furnival Gâte - one of the main through routes for traffic - the mails date from the Fifties. The Moor provides most business through budget stores s Superdrug, Woolworths and BHS. Centred around a buslling market five days a week, it boasts the city centre's only tarket, Sainsbury's. HIGH STREET Once one of the city centre s most vibrant retail itis blighted by development work on I council's Supertram network. Currently ppealing end of town, the Chamber Of s attempting to revive the area. DIVISION STREET/DEVONSHIRE STREET Stretching from the City Hall westwards from the city centre, Ibis area istraditionally the st. Stores such as Warp, Freak Boutique and The Forum - the city's équivalent to Manchester's Affleck's Palace - make it an interesting place to shop, although it's hardly a 
îunning parallel to its north. West Street is less appealing. RECORD SH0PS : More than two dozen outlets, including three HMVs, two Virgins (one games hree Our Prices (one video), two Woolworths, two WH Smiths, 4-Play Records, Roulette Records, Jack's Secondhand Records. Record Collector, Calm & Classical, Warp s and Power House. TOTAL RETAIL SPACE; 48,400 sq ft. POPULATION PER 1,000 SQ FT: 10,750. 
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ANALYSIS: PUBLISHING MARKET SHARE 

EMl forges ahead 
EMl Music Publishing managing director Peter Reichardt had good cause to sip a celebratory Perrier in the warm south of France Sun lastweek. According to the latest market share figures, the company lie steers dominated UK publishing in the last quarter of 1992, beating its arch rival Warner Chappell in ail but the singles catégories. EMl's best performance was in the corporate album league - which records both wholly- controlled and administered works - where it took a huge 32.S'y of the market. Its combined share in the individual listing- which records strength in wholly- controlled repertoire - also increased for the third 
26.2ff. q 

one entry- Leeson and Vale, the writers of Charles & Eddie's Would I lie To You - in the Top 10 song. writers chart. The publisher's strength continues to be the depth of its catalogue, with notable contributions in 1992's final quarter from Simply Red, Mike Oldfield, Simple Minds, Gloria Estefan and Freddie Mercury. This is the second quarter to see former Virgin Music repertoire included in EMI's share, but this is the first time it has made such a mark. Leeson and Vale were originally signed by Virgin Music, ere Stereo MCs and Tasmin 
The qi u-ter's biggest singles as of course Whitney version of the Dolly nned I Will Always Love 

one in the top songwriters list and 12.8% of the singles market. In contrast to EMI's behind-the- scenes success, Warner Chappell took four places among the Top 10 writers, thanks to hits by The Shamen, REM, Michael Jackson and Boyz II Men. Although Warner Chappell has lost out to EMI overall it still has considérable strength in singles. Among the other companies, the most notable upturn was achieved by Sony. Having spent the previous quarter outside the individual and corporate Top 10s, it returned with the double platinura Brasure hits LP written by Vince Clarke and Andy Bell. 
©CIN Compiled by ERA from statistics supplied by Gallup. This survey is based on chart panel sales from the A-sides of the Top 100 singles and tracks on the Top 50 albums from October - December 1992. 
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1. Parton Carlin 
2. Angus/West WC 
3. Leeson/Vale EMl 
4. Berry/Mills/ WC 

Buck/Stipe 
5. Banks/Collins/ Hit& Run 

Rutherford 
6. Clarke/Bell Sony 
7. Jackson WC 
8. Edmonds/Reid/ WC 

Simmons 
9. Richie Rondor 
lO.Andersson/ Bocu 

Ulvaeus 
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TUG RECORDS AND 
AFM LIGHTING 
ALL ACTION PICTURES 
AMPEX GREAT BRITAIN LTD 
BMG DISTRIBUTION 
DELTA AIR & ROAD TRANSPORT 
EDEN STUDIOS 
EMI MANUFACTURING 
ENTERTAINMENT UK 
FAST FORWARD 
FILMS LIMITED 
FRASER PEACOCK 
FULL FORCE PROMOTIONS 
FX RENTAL 
GENERAL OVERSEAS LTD 
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THE TOTAL RECORD COMPANY 
GRAPHIC RESPONSE 
GUT REACTION 
HANDS ON PR 
HARBOTTLE & LEWIS 
HIT&RUN MUSIC (PUBLISHING) LTD 
HMV 
MARCUS STUDIOS 
MENZIES 
MOLINAIRE 
MUSIC WEEK 
OUR PRICE 
PANAVISION 
PDO 
PURCHASE FX 

à 
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WOULD LIKE TO THANK 
RASP MAGAZINE 
RICHMOND FILM SERVICES 
R.P.M. 
R.V.P. 
SMASH HITS 
STATION II STATION 
TERRY BLOOD 
THE PORCHESTER CENTRE 
THE TOWNHOUSE 
THE VIDEO OPTICAL COMPANY 
TINSLEYROBER GROUP 
VISUALEYES 
WOOLWORTHS 
W.H. SMITH 
JAMES LEBON TREVOR LEIGHTON ADRIAN LEPPARD CAROLINE LEWIS LENNOX LEWIS ROB MANZOLI DAVID ANDREW MARTIN MIKE NIELSON FRAN O'DONNELL GEREMY O'MAHONEY COUCH POTATO WILLYPRIMUS PAULINE QUIRKE LINDAROBSON CHUCK SABO HENRY SEMMENCE ANNIE SHOUT NEIL SIDWELL ANN SKATES CLARE SMITH PHIL SPALDING PADDY SPINKS MARK TOBIN SUSIE TOMK1NS 

AND ALL THOSE PEOPLE TOO NUMEROUS TO MENTION WHO HAVE DONATED THEIR TIME AND EFFORTS TO ENSURE THATTHIS SINGLE RAISES AS MUCH MONEY AS POSSIBLE FOR COMIC RELIEF 
AVAILABLE ON 7" (COMIC 1) CD (CDCOMIC 1) CASS (CACOMIC 1) 12" (12COMIC 1) 

RELEASE DATE 15TH FEBRUARY 
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I 
MONITOR 

AD FOCUS EXPOSURE 

MONDAY FEBRUARY1 

Hangar 17 featuringUnder 
o THURSDAY FEBRUARY 4 

NEW SIGNINGS Radio One: 9-I0p 
FRIDAY FEBRUARY 5 

Gomg Livc featunng Sting and Robbio Williams from Take That as gui 
O — The Record Producers fealuring Nile Rodgers and Bernard Edwards 
m the duo who crealed Chic in 1978, Radio One: 2-3pm Saturday Zoo (eaturing Lenny Kravitz with Kylic Minoguc, Channel | [l] Four: lO-llpm 

BPM, ITV: 2.30-3.30am (sec Pick ofthe Week) 
O SUNDAY FEBRUARY 7 

Signed 10 H;: 8, Pur, IM". llKl «rai Po'ïGkjii US tenoiled bi Sorah Davis: 071 -948 2320 

The O Zone (eaturing Thundc 
| [il BBC2:11.15nm.12noon 
'S"  
Nc^ung UnpUiggcd^rcco^ed at the Ed Sullivan Thcalre with only h.a 

L—JJ o 
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18 Big Sis 
Sister Sledge H Deep voices 

East 17 go a fier gokl «^3 in singles chart 

liusicweek 

26Riding high B M Ex challenges top indie album 

The Information Source for the Music Indusîry 
datafile 

6 FEBRUARY 1993 
CHART FOCUS 
Whitney Houston's I Will Always Love You grabsa tenth week at number one, a tenure topped by only three records in the whole 40 year history of the chart. Ordinarily, I would tip 2 Unlimited's No Limit as a cert for number one next week, but 
Valentine's Day and sweethearts are much more likely to show their dévotion to each other by shelling out for a song entitled I Will Always Love You than for one called 

S 

even more volatile, but no less surprising. Recent singles chart exploits suggested that 

audience they won with their recent hit, Womankind, one reason for their success is the 

M-People have the week s highest début with How Can I Love You More at number nine. It's a case ofjhird time lucky for the track, whîch originallv peaked at number 22in-1391, and reached number 42 when re-issued later the same year. Tne impetus for its succès by 

Ordinary World. Ifs the first single by the group to reach both Top 10s 

Little Angels enter at number 
y Finalfy, East 17 set up their 

Sek. 

CHART NEWCOMERS 

il 
GLOWORM; I Lift My Cup (Puise 8) US/UK 9 I Love You More 

BM^Ml. 
f Will Mount(K). Johnson<Vl' ' Notes: Originallv recorded in - Lift My Cup 

f Line-up: Mike Pickering \| (V/Sax), Paul Heard (K), Record Mirror's Club Chart, and was Pete Tong's Essential New Tune on Radio One FM. 

ChndC'p^o, 

LATEST SALES AWARDS 
3 Platinum Gold •Silver 

ET sSF » 

LleSg^MLondoner Sharp End jsigned to Columbia while still 12. latschool.Vocals recorded in ess: Jennie Halsall fonetake. 

ToHeaven 

/7UIREBOYS ^■■LBrother Louig 

MUSIC WEEK 6 FEBRUARY 1993 



f 

!\!EW RELEASES ALBUMS 

HIGHLIGHTS 

% 

il 
RVÎ 

r::iMc » ^ 
so" 

; ^ 

1 
h 

il 
chp S 

rirhs? ïuï^SC—OO,. ? 5c. 
! -1 
5 ™,2Hc 

iSE=.. 

MÊSWE^ 1 .J RH 
c; ^ Cï Thraîh/ Sa 

s::,. Fi 10700 MC^iMCcVôjOO LP :MCA 10700 

M 
SHsF 

O 

-H 1 on p27 
DISTRIBUTORS 



XX 

awards 1993 
Wednesday February 24th/ 7pm 
The Grosvenor House Hôtel 

Présenter: Angus Deayton 

Tickets for the Awards - including complimentary access to the post 
Awards RM Club Night at the Grosvenor House are going fast. 
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TOP 75 SIMGLES \ 
THE OFFICIAI iiusicweek CHART 

| 3 | Anfst (Producer) Publisher La bel CD7Cas5 (Dislributml 1 l 1 Artist (Producer) Publisher label CD/Cass (DistrlblAor) 
SI 1 WILL ALWAYS M , « LOVE YOU f|i* 2 Ws,a 

38 'S 10 HEAL THE WORLD G Eplc6^TO^WS6j A.Yc^l.LovaCL^On.VcC^ro,, 
4321120652/743211206&1(BMG) 39 " 4 WHAT YOU WONT DO FOR LOVE Chrysalis CDGOWS I^GOW 10 (| 

A 2 i ? NOUM'T ^ o c PWLCon nental PWCD 25&PWMC 256 IWl P\VL(T) 256 40 'S , NEW EMOTION EP intei Time Frequency (Campbell) Zomba mal ARairs K6BCD009/KGBM 009 (BMGI KGBITI009 s o , a THE LOVE 1 LOST PiviSa J 3 ' West End feauiring Sybil (SlocWWalermanlWC ctuary PWCD 253/PWMC 253IW) PVVUTI253 (? 41 3, in STEPITUP 10 Stereo MCs (Stereo MCs) EMI 4th - B'way 6RC0 26&8RCA 266 (F) I12!8RW266 (s; H , c EXTERMINATE! Logic/Ansia 4 6 Snap (ealunnq Niki Haris (Snap) WC 42 3. , PHOTOGRAPH OF MARY 2 Trey Lorcnz (Afanasielf/Carcyl EMI î A , DEEP 
^ Easi 17 (Goodfellow) PolyGram ondon LOCOP 334/LONCS 334 {F) 43 37 , REVIVAL 2 Martine GiraultIHaydenICC A 6 » ^ ORDINARY WORLD rlophoneC0DDSl6iïC0D16IE) OD16'- ÛA n?1 CONFETTI/MY DRUG BUDDY w Lemonheads (Dando/The Robb Brosl Oave Am dDarlen^'^^S 7 , , OPENYOURMIND Deton ! 1 3 UsuralCreminonilWC rucnon/RCA 74321128042IBMG1 45 25 IT'S GONNA BE A LOVELY DAY Arisla74321125692/7437I125694I8MGI ' SOUL SYSTEM (Clivilles/ColelWOChelsca 74321125697/74321125691 W,U0r^nCoo»WcEMyr ^ 
g 8 3 SWEETHARMONY Easi West YZ 709CD/YZ 709C IW) YZ 709111 ® flfi rna HOW can you tell me irs over? Cbiumb,a658766» isMi 40 Wài Lorraine Cato(Biddu)WC/Hit&Run 6587667/6587666 rSS"- :.;:i 

| £ Q INEWI how can 1 LOVE YOU MORE' (REMIXES) 2 3 ["ÇVÏJ M.pe0p|e(M.pe0p|e,BMG/EMI 73321 ] mSmSSml A 47 » , TAKEIT FROM ME 2 Girlfriend (MacDonald/Webb/Contini) COSony Ansta 74321114252/74321 (BMG) i <1(1 , , WEAREFAIVIILY('93MIXES) 'L( t1 3 Sister Sledge (EdwardstRodqers) WC Allant,cA4508CO«WCIW 48 34 „ OUTOFSPACE 0 The Prodigy (Howlett/Stevens) London/lsland XL Recordings XLS 35CD/XLC 35 (W) XLS SS'XLT 35 11.. INDEPENDENCE De.™ 1'"' LuIuIWardiBavliss/KennedylWC ODOME lOOl/TCOOME 1001 (El 49 C jj| IWANTYOU Columbia 6587772/6587774 (SM) 
io K l'M EASY/BE AGGRESSIVE siashL li- Faillt No More (Wallaceffaith No More) Jobete/EMI.P IdoT"50544"5"44''!? 50 29 8 ARRANGED MARRIAGE^ ^ 544/OS 544IR 

a 1 q „ , heaven is Biud 3 ' Def Leppard (Ship!ev/Def leppardl Bludqeon Riîfola/ eonRIHolaLEPCD 9AEPMC 9 (FI 51 32 t AFTER ALL s The Frank And Wallers (Broudie) Chrysalis etanta/Go! Dises H0CCD 44(00MC4^ 
1A , MR WENDAL/REVOLUTION Coo!iempoCDCOOL268/rCCOOU68(EI I4 3 5 Arrested Oevelppment (Speech/AD) EMdWC I12IC001268 ,î 52 « 2 HEADOVERHEELS^ ^ ^ i ^ ^ ^ Telstar C0H0H1/CAH0H1 (BMG) 

- m ESI tragiccomic , j El(treme(Belteni;ou[)|Ron(lor ASMAMCD0156/-(F| 53 39 SOMEDAY (l'M COMING BACK)Ansla74321t23562/7432 n 23564IBMGI Lrsa Stansfield (Oevaney/Morrisl Blo Life 74371173567/74121133561 If " sdo^i 8. A^ry^ywûhw 
•je ,, , BEDOFROSES 'D 13 3 BonJoviiRocklPolyGram Jambco J0VCD9/J0VMC 9 (FI 54 40 , WOMANKIND Lmle Angels (Lomasl PolyGram Polydor LTLCD13/LTLCS13 (F) 1 

17 10 9 L-LJULDITBEMAGIC 0 RCA74321123t3M332112313W432ll23l37IBMGI Take That (Levine/GrîHin/The Rapino Brothers) BMG 74321123131 S 55 d 3 Billy Océan ISleely & Cleviel Aoua/Zomba/EMI B0S(T)6 10 SHE SELLS SANCTUARY (MCMXCIII REMIXES) 10 15 2 The Cuit IBrownlWC begIcdmSISt 56 43 1 WANNA BE IN LOVE AGAIN Beiimg Spnnq IWilliams/Humphrey) Conkeror MCAMCSTD1709/MCSC1709 (BMG) MCS 1709/- C 19 |23 ALLYOUNEEDISLOVE CMdfin CHILDCD93/CHILOC93 (BMGI 57 33 a DOGSOFLUST The The (Johnson/Lampcovl Sony/Lazarus Epic 6584572/-(SM) 6584577/6584576 
40 

C20 M Puise8CDLOSE37/CALOSE37(PI tu Gloworm (Mountl Mute 1,2^058 58 » , IF ICANT CHANGE YOURMIND 2 Sugar (Mould/Giordano) Bug Création CRESCD149 (P) 
C21 CtifysatisCDCHSS39367TCCHS39367CHS3936/-(El £.1 iééééI Ultravox (Ultravox/Plank) BMG Chbito 59 42 , FEED THE TREE Belly (Norton) Slow Dog 4A0 BAD3001CD/- (RTM/P) (B)AD3001 Odrjry W»a lOu^I^Tri 6 

: 00 2. , LOVE ME THE RIGHT WAY Logic/Amw e-e- Rapinanon/Kym Maaelle (Raoino Brosl MCA/CC 321128092/74321128094 (BMG) 74321128097/74321128091 60 64 2 DREAMS OF HEAVEN Ground Level (Walker/Gullfoill PolyGram S ■ 
?? CS3 angel tu UiM Jon Secada (Estefan Jr/OstwatdlCasasl EM) SBK CDSB.K 39/TCS8K 39 (E) SBK39/ . . 61 69 „ DEEPER AND DEEPER Madonna (Madonna/Petlibonel WC/MCA Maverick/Sire W 0146CO/W 0146C (W| i ■ 24 m sweetthing p A,lan,itA24,BCDIA74SvC;||^ . OH CAROLINA Shaggy (Stmg InUCC Greens!eeves/-(JS/BMG) ■/GRED361 24 35 2 THINGS CAN ONLY GET BETTERitag-s D:ream (D;ream/Frederickse) Pumphouse/EMI OCOrMA^lOlOClWI 63 6, 2 TAKE ME AWAY (PARADISE) A ÏS round The World CDGL0BE120 (BMG) szz'^",ex,:"s"m"ky

i3 2R lr „ STEAM AU " , Peter Gabriel (Lanois/Gabriell Real World PGS8/- 64 4, ^ WHEN YOU WEREYOUNG Del Amilri (The Groovy Tubes) PolyGram A&M AMCD 0132/AMMC 0132 IF) .. î 27 3, 2 HIPHOPHOORAY . «■' NaughlyBy Nature (NauqhtyBy Naturel WC BigLifeBLRD89/BLRC89IF) BLR(T)89 65 «s GIVE IT UP, TURN IT LOOSE En Vogue (McEIroy/Fosterl Rondor East West America A 8445C0(W) SSKSkZZnï " 
28 d] STAY W'TH YOU p-, VL International PVVCD 258 IWl PWLITI258 CD CD , SOFT TOP, HARDSHOULDER 2 Chris Rea (Real WC East West YZ 710CO/YZ 710C (Wl 
29 PSI THE GREAT PRETENDER Part tu BèdM Freddie Mercury IMercury/Moran/Richardsl Southern aphone CDR 6336/TCR 6336IE) 67 44 5 THE DEVIL YOU KNOW FoodCDPERVX 1/TCPERVHE)   ; ■■ •» 30 ,8 8 PHOREVERPEOPLE 0 One Ut, le.ndi3n98TP7C0.38TP7C(P) 68 67 5 BROKEN ENGLISH SonyS26589032/6589034ISMI bunscreem (bunscreem) WC/Interanean/EMl/ComDlete .ifiwonTR — 31 26 2 LOVE MAKES NO SENSE TaburMMAMC077(WAWMC77l)8IFI 1 r nfT) E.MI ' f'-un' KO Rfg WHEN THE MORNING COMES AHA, 133 làOiâ LoyeOecade (Grill Ail Around The World ound The World C0GL0BE114 (BMG) 
32 m EALLING (THE PM DAWN VERSION) ut liaÉI Calhy Dennrs IPetlibone/DennisI EMl/Shepsonqs/MCA Po'ydor CATH0 8/CATHC 8 (FI CATH1X.I8 70 47 , WOULD? Alice In Chams (Ahce In Chains/Parasharl Sony Columbia 6588882/- (SMI 00 21 HOPE OFDELIVERANCE Paner JJ ■ ihoneCDRS 6330/ÎCR 6330 IE) (12)R6330 (s. 71 ESI TIME AFTER TIME # 1 MÉiÉl Hyperslaie Ueckvl) Reilla/Dub Notes M&G MAGCO 34/MAGCS 34 (F) MAGS34/MAGXÎ4 r 34 t9 WESAILONTHESTORMYWATERS J r ' .|EMI Circa YRCDX 93/YRC 93 IF) 72 69 , HOME God Machine (God Machine) Fiction Fiction FICC0 47/-IFI 31: 23 , OPEN SESAME ^ Leila K (Poo/Carr) WC/Sonqs Of Loqic/Hanseatic PolydorPÛCO 1/PQCS1 (FI 73 » 2 PLANg^^ ZTT 2AN6 38CO/ZANG 38C (W! 3c a 2 STARTCHOPPIN 8i -JD ' V- ■irm/tsTl-eBrcad anco Y Negro NEG 61C0/- IW) NEG61(T) 74 66 s MIAMI HIT MIX/CHRISTMAS THR0UGH Y0UR EYES Epie ISM) Gloria Estefan (Vanous) EMI 6588377'658(L176 37 2, 1E WOULD 1 LIE TO YOU? ★ r U f ^ n ' D 11 [Mi :3pilol CDCL 673/TCCL 673 IE) I12)CL673 ® 75 67 4 SfwiIÉAHlS|l|mL!|KiLLTnMrBADDIES! «M 74321I2M2IBMGI rop Will tat nsell (Boilerhouse BMG 7.1171 nfifiru/.nxnnloom As used by Top Of The Pops and Radio One gsHVtry-rirïï 

BRAND NEW SINGLE - LOTS OF BONUS TRACKS YZ731/C/CD/CDX H 
deeFredrioL and so i imll waitfor y au 

The début single. AvaUable now on ?nich,MC& CD.YZ725/C/CI) 
B^v;/.L9:VT;,yu.T^„-ji:!i333ig3iigaaaiii5^^»gE3EEEgMi 
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lOPJDAlPLiMMâilL 
TUE n C C I r I A I HHART 6FEBRUARY1993 THE OFFICIAI liusicweek CHART 6 FEBRUARY1993 

| . | T.. 
B i 1 STEAM Peler Gebnel 2 ; , 1 WILL ALWAYS LOVE YOU Whnne» Houslon 3 ,i j. SWEET HARM0NY The Bcloved 

A Rbbl World ■■■"■y i s i "" mal FM 26 <7 49 LOVE SONG FOR A VAMPIRE Ann.e Lennox mal FM 27 x DEEP East 17 ver FM 28 72 îs WOMANKIND Utile Angels mal FM 29 u 36 FEED THE TREE Belly 
A Polydor Red Rose Rock FM 

5 n n WHAT YOU WONT DO FOR LOVE Go Wesl 6 . i COULD IT BE MAGIC Teke Ihel 7 n s THE LOVE 1 LOST West End leatunng Sybil 8 ,o ,i LIFE OF SURPRISES Prelab Sproel 9 i n MR WENDAL Artesled Developmem 
A PWLSancua. PiccaddlyXoy 

C.ty 30 ,3 13 THE DEV1L YOU KNOW Jésus Jones 103 FM 31 73 to STEP IT UP Stereo MC's 103 FM 32 77 IF 1 CAN T CHANGE YOUR MIND Sugar 103 FM 33 s 4 HEAL THE WORLD Mrchael Jackson jck FM 34 « YOU'RE IN A BAO WAY St Et.enne 8 Epie Red Rote Bock f M 
10 s t S0MEDAY II M C0MING BACK) Usa Sianslield A Ansta Piccadilly Key 103 FM 35 m n WHO'S GONNA RIDE YOUR WILD HORSES li ,2 8 ,sland Piccadrlly Key 103 FM r 11 » «FM EASY Faith No More B siash Piccadilly Key 103 FM 36 38 WE SAIL ON STORMY WATERS Gary Clark Circa Cool FM 

P» • WE ARE FAMILY Sisier Slcdge Atl.ntic CapUa.FM 37 « - REVIVAL Martine Girauli  ? H  Ch"'ern 

B A&M Cap liai FM 39 3s - HEAVEN IS Oef Leppard B Bludgeon Rillola Cool FM 
15i6 2iAFTER AIL The Frank And Waliers B Go'O.scs P.ccadilly Key 103 FM 40 u oi ARRANGED MARRIAGE Apache Ind.an B Island Trent 16 7i x GIVE IT UP. TURN IT LOOSE En Vooue A EasiWesl Power FM 41 as m l'M EVERY WOMAN Whitney Housion Ar.sia , Capital FM 17 n 31 BED OF ROSES Bon Jov. A Jambco Cap rtal FM 42 [M LOVE SHINES Fleetwood Mac Warner Bros P.ccadilly Key 103 FM 
18 9 a WOULD 1 LIE TO YOU Charles And Eddie A Capitol Red Rose Rock FM 43 a» . PHOTOGRAPH OF MARY Trey Loren; B Epie Prccad.llyKey 103FM 19 ; i OEEPER AND DEEPER Madonna 8 Mavenck Piccad.lly Key 103 FM 44 DL3 TRAGIC COMIC Extrême B A&M Signal 
20» • INDEPENDENCE lulu B Dome Piccadilly Key 103 FM 45123 0H CAROLINA Shaggy Sl9net BBC Radio 1 21 is PHOREVER PEOPLE The Shanren A One Little Indian ver FM 46 CEJlF 1 EVER LOSE MY FAITH IN YOU St.ng A&M Capital FM 

; 23 36 - OROINARY WORLD Duian Duran B EM. ciyde C InefM 48 Ell WANNA STAY WITH YOU Undercover PWL Iniernatronal Signai 24 OO SWEET THING M.ck Jagger Atlantic Cap .talFM 49 bBEAUTIFUL GIRL INXS Mercury NorthSound ' 25 » 33 LOVE ME THE RIGHT WAY Rapination and Kym Marc >llc A Log.c Cny 50 ,5 .7 TEMPTATION (REMIX) Heaven 17 B Virgin Chiltern Network © Copyright ERA Compiled usmg BBC Romeo and RCS Selector softw 
TOP 10 BREAKERS REGIONAL CHOICE AIRPLAY PROFILE 
III - as., X», SELECTED TITLE; FALLING (RM DAWN REMIX) Cathy Dennis (Polydor) D « LITTLE BIRD Annie Lennm RCA B WHY CANT i WAKE UP WITH YOU Takeïhat MFM 1034 & 971 O Power FM 6 BRMB FM 2 s. CONFEni IREMIX1 Lcmenheads Allanbc 2 SHE'S GOT THAT VIBE R Kelly & Public Annpuncemenl Galaxy Radio 2 Cool FM 7 Essex 3 „ AN EMOTIONAl TIME Hnihonse Flo»e.s Lendon 3 THE BOTTEE The Chnsnans Galaxy Radin 3 Capital FM 8 Trent 4 n A BETTER MAN Tbundcr EMI ' 4 SHOUT lulu 2CRFM 4 Galaxy Radio 9 Fox 5 a PRESSURE B.lly Océan Jrye 5 HIGHLAND One More I.mc MFMHGa&97l 5 Chiltem Netwoik 10 BBC Radio 1 FM 6., PLANS 808 Siale ZTT 6 THIEF OF HEAI RTS Madonna Cool FM f i i i 1 7 n DYSLEXIC HEART PaulWeslerbi irg Ep.c 7 OH NO NOT N 1YBABY Cher 2CRFM THIS WEEK S CONTRIBUTORS: 8 n IN YOUR CARE Tasmin Archci EMI 8 HIGHLAND One More Time Downtown 9 i. FOR WHAT ITS WORTH Oui 3 MCA 9 TAKE IT FROM 1 ME Girllnend County Sound Network 10 rs WHEN SHE CRIES ResdessHean RCA 10 TAKE IT FROM 1 ME Girllnend Mercury 

US TOP 50 SINGLES 

2 2 IF IEVER FALL IN LOVE, S.hai A3 t A WHOLE NEW... Peabo Bryson& Reg^ 4 3 INTHESmiOFTHENIGHT.BoyzllV 5 « SAVING FOREVER FOR YQU, SF . 6 i RUMP SHAKER. Wrcck.x N EHeci 

!6 » WHAT ABOUT YOUR FRIENDS, Ti 
'i A 28 - HIPHOPHOORAY.Naughty i Ag u INFORMER, Snow 30 I LOVE YQU PERIOD, Dan Bai.a 31 ?: E3 NO ORD1NARY LOVE, Sado 

A1Q .i MR. WENDAL, A;,. ■ RHYTHM IS A DANGER, Snjp ! A 36 x LOVE CAN MOVE MOUHTAIMS, Cel 12 " WHEN SHE CRIES. Rc: 13 ■ GOODENOUGH.BO RCA 37 34 B3 STAND UPIK1CK LOVE 38 a E3 NEVER A TIME, Ge 

16 « M l'D DIE WITHOUT YQU, RM Dav.iiGe» Suça 7 li GIVE11UP, TURNIT LQOSE, En Vo<juc Aim 

39 11 E3 WAUONG (W BROKEN GLASS.Anr A 40 BEDOF ROSES, Bo 
A18 i. WAIX ON THE OCEAN, To; A42 .i EVEOYTHING'SGQNNABEALjlIGHT.Fôii 

19 » EUFAITHFUL.Gc 
N' BUT A G THANG, Dr Dre DcjihB; 47 <o OUAL1TY TIME, Hi 

24 » DOYOUBELIEVEINUS.Joi A 48 « FOREVER IN LOVE, Kc, 
0 ^ E3 THE LASTSONG.EIlon, 

US TOP 50 ALBUMS 11 ». u... □ i THE BODYGUARD (OST), Various Ar.sra 26 « BOOMERANG (OST), Varions Laface A 2 i BREATHLESS, Kenny G Aiisra s 27 n EROTICA, Madonna Mavenck 3 i [ïï3UNPLUGGED,EncClaplon Ouck | ALÏ) « OUR TIME IN EDEN, 10.000 Maniées Elekrra A4 r THECHRONIC,Or.Dre Dealh Royr '' 29 i, GREATEST HITS, Glor.a Eslelan Epic 5 i SOME GAVE ALL.Billy Ray Cyrus Mercury 30 u THE PREDATOR, Icc Cube Pr.or.tv A 6 . IF 1 EVER FALL IN LOVE, Sbai Cas olmeAlley 31 n KEEP THE FAITH, Bon Jo.i Jambco 7 . TIMELESS (THE CLASSICS), M.chael Bollo. iColumbia 32 n yU DIVA. Ann.e Lennox Ansta 8 „ ALADDIN(OST|,Va,ious VI /an Disney A 33 u COOLEYHIGHHARMONY, Bovrll Men Motown 9 >. HARDORSMOOTH.Wreckx-N-Ellect MCA 34 la TOTALLY KROSSED OUT Kns Xross RufOroose 10 r TEN, Pea.l Jam Eoic f 35 a, DIRT, Alice In Chains Columha 11 s THE CHASE, GanhBrooks Liberty = A 36 LOSECONTROI, rrak y,,. 12 n E3 LOVE DELUXE, Sade Epie * 37 rs WYNONNA, Wynonna Cu.b A13 » POCKET FULi OF KRYPTONITE. Snm Dtxaors EpxAsscx 38 rs NO FENCES. Garth Brooks Cam.ol A14 n 3 YEARS 5 MONTHS & 2 DAYS..., Arrcslcd Dm i. Chnsaïs 39 n 1STILL BELIEVE IN YOU VmceGill MCA 15 n WHAT'STHE411?,MafyJBiigc Uprown 40 u BLUEFUNK. HeavyD&ThûBoyr Uplorvn 16 rr IT'SYOURCALL, RobaMcEnl.re MCA Al « HOUSEOFPAIN.HouseOlPam TommyBoy 17 n JONSECADA.JonSccada SBK 42 .1 SYMBOL, Prince & The NPG PaisleyParl 18 rr BOBBY, BobbyBrown MCA 43 ■ E3 US, Peler Gabriel Gelten 19 n AUTOMATICFORTHEPEOPLE.REM W amer Bros A4 -TIME, LOVE & TENDERNESS Mchad Boiioc Coiucbo 20 ri PURE COUNTRY (OST), George Snail MCA 45 SISTERACT (OST), Verrous Holiy.vood 21 i. OOOOOOOHHH...ONTHETLC,TLC LaFacc 46 n LIVE.AC/OC Atco 22 rs BRAND NEW MAN, Brunis 8. Ounn Ansle 47 «r El LIVE: THE WAV WEWALK VOL l.Genes.s Arum,, 23 it METALLICA, Mcrall.ca Elekrra 48 j. ROPIN'THE WIND.Garrh Brooks Capnol 24 n HARVEST MOON, Ne,lYoung 49 u Lux) ACHTUNG BABY. il? Island 2b is FUNKY DIVAS, En Vngue A|co ^ < 
:  
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UNDERGROUND ROOTS Network Records is aiming to maintain ils 1992 momentum with a new underground label to complément its pop output. Birmingham's hit-making independent is setting up 6 By Six to take over the label's cutting edge product. The move cornes at a time when Network is believed to be in advanced negotiations with Sony to 
MiCA'S PRÂYER 
IS ANS» 
UK soul diva Mica Paris (pictured) is set for a US-style boost to give her superstar credentials. Atter two years out ol the limelight, her new album pairs her with some of the biggest names in the business. The album, 'Whisper A Frayer', is the resuit of the soulh Londoner's alliance with the ample production talents of Narada Michael Walden and Rod TempertoriTOpaz Productions' Ray Hayden — creator of Martine Girault's 'Revival' — adds a UK twist to the Stateside sound. And a headlining residency atthe Jazz Cafe, starting on February 8, will showcase her all-new band, including UK talents Jason Rebello and Paul Johnson. 

dinch a Creation-style label deal. But 6 By Six should ensure Network retains its underground roots, according to label boss Neil Rushton. "It will focus on releases like Neal Howard and Critical Rhythm rather than KWS," he says. 6 By Six will also handle releases (rom Network's US affiliâtes, including Kevin Saunderson's KMS. 

danci 
rail INTO 
MIDEM '93 Those who slayed away said Midem had little to offer the world of dance music. But the Cannes trade fair last week was alive with tunes and labels out to prove them wrong...One of the most fancied was Mr C's new Plink Plonk set up...Out there on the stands, the Italians made the most noise. Discomagic's garish display of sleeves and Flying's cooler designer stand atiracted equal attention from licensors, including a posse from the Far East...Midem vétéran from the glory daysofdisco, Salsoui's Glen Larusso, was kept busy tying up deals with Beechwood for a Salsoul Mastercuts set, And Beechwood's lan Dewhirst did a lot of talking with Chicago's DJ International too...Lookoutforan all-star collaboration betwen Nomad's Damon Rochefortand Tomato Records..Network was in the place for the first time and among the others doing the rounds Instinct — the label that's home to Moby — prowled around for techno and trance tracks, XL's new head of A&R Richard Russell had an eye for everything from hip hop to rave, while for Nick Halkes — poached from XL by EMI last year—the Europeans had plenty to offer. 

Check out Classic Salsoul vol 1 ! 

DEO 

/YourDream Ritz 

alfPt2 PolyGramVid 

§ 

RD FOR 
UTION 

10 ROGER GAME Savl'mYourNumberOne RAJAR 
ADRIAN WISTREICH 4 Don't Break MyChart CIN 

Fjfa PETE WATERMAN lidJ Don't LetThe One Go Down On Me PWL 

WILL BE PRESENTED AT 
THE ROOF GARDENS 
AT 7PM, 2ND MARCH. 
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17,.!, BED OF ROSES B 

20 a INDEPENDENCE 1 

© Copyright ERA. CompHed usii 
TOP 10 Bl 

US 10 

*3 . AVVHOLE EjEW. .P, 4 ! IN THE ST1LL OF THI 

A10 h MR. WENDAL, A, 11 i RHYTHM IS A DA 

AU n l'MHVERYWOM A15 w HERE WE GO AG 16 „ Bl DDIEWITHl 

grooviesl convict clones Finitribe (pictured) are about to break out wlth their own Finiflex label. Speclallsing in one-sided, one- track white labels, the new outf It is designed to _ promote local talent. So first to feel the Fineflex touch wlll be Mutley And The Gang's 'Catch The Whistle", followed by Carbolick Frolick, the Edinburgh club promoters now branching out Into vinyl. The Finis themselves are set to return in the spring wlth s remix of last year's 'Unexpected Groovy Treat'. The tribe marches on. 
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'Appolonia' bv B barred from the singles chart, Sasha's project debuted at number 17 in the Top 75 albums chart last week. It's the first sihgijtjo dososmce import mixes of Princi^s 'Gett Off accidentally gavethe purple one a number 33 album two years ago. But this time it's a deliberale policy designed to boost Sasha's album selling potential. Pre-sales of about 15,000 would have put 'Appolonia' at around number 35 in the singles chart, but as Union's A&R man Rob Manley says, "The singles market is a hell of a confusing place to be at the moment. So if you Ve got nearly 60 minutes of progressive dance culture why change it to fit in?" 

As Florida fast gains a name for itself as a home to some of the best clubs, its Winter Music Conférence is challenging New York's New Music Seminar as the dance music industry's hottest networking session. There's not much of a contest between the Big Apple's grimy streets and the Sunshine State's golden sands, but following the retirement ofTommy Boy'sTom Silverman as director of the NMS — and a subséquent shitt in emphasis away from dance—the Florida event is emerging as the best meeting place for dance entrepreneurs. The conférence takes place at Miami Beach's Fontainebleau Hilton on March 2-6 and sessions cover everything from "producer 

as artist"to"coping with ec downturns". Artist showcases indude Sunscreem, SOUL SYSTEM and Bizarre Inc while there is also a DJ Expo, the National Dance Music Awards Banquet and numerous new artist showcases at Miami venues such as Third Rail and Spectrum. Organisers have even set up a WMC TV channel and — especially for exercise crazy club créatures — unlimited access to a fully-equipped gym. Pump up the biceps as well as the bass! (For détails of seminars and events call 0101 305 5634444.) • Europe has its own Dance Music Convention in Amsterdam in May. Détails will be announced nearer the time. 
There was a time when the quest for the perfect breakbeat required plenfy of patience, an encyclopaedic memory and a vast record collection. But the âge of the Akai has spawned a mini industry from breakbeat compilations. From 'Ultimate Breaks And Beats' to 'Klepfomania Vol 1 ', these collections of original sound bites and stripped-down classic breaks can crop up everywhere from MTV to the latesf rave hit. Simon Harris's Music Of Life has sold an estimated 200,000 copies of its 'Beats, Breaks And Scratches' collections (Volume 10 of which is out this month) Worldwide. Although sales for Coldcut's 'DJ Food Jazz Brakes Vols 1 -3' are not quite as impressive, at around 4,000 for each volume, the sériés still makes the most of previously untapped musical resources. "It's a case of making our massive collection of records work for us," says Coldcut's Jonathan More. In terms of copyright law, such collections raise questions which have not yet been tested in court. More says Coldcut's breaks 

are stripped down and distorted so as to be unrecognisable from the original. Any légal challenge would have to prove the music used is "substantial" and "recognisable", a complex and costly task which so far has not been worth pursuing. The légal aspect is certainly not deferring potential purchasers. Warrior Records is up to Volume 10 of its 'Original Unknown DJ' collections, plus two In the 'Dr. Magic Jazz' sériés, after only three years. There is, says Warrior, a burgeoning audience of bedroom mixers, "wanna be" jocks and demoing dance outfits, as well as professional DJs and TV producers. And this breakbeat market has got staying power. "They just keep selling for months," says Coldcut's More, "so they make a lot of sense." So much so that the much-sampled George Clinton is now bidding for his own slice of the breakbeat pie. The tunkadelic hero is launching his own Music Of Life breaks sériés, 'Sample Some Of Disc, Sample Some Of DAT'. 
• GEORGE CLINTON 
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Music Box, 7 Pemros Road, St Budeaux, Plymouth, Devon (dance room 252 square feet). Mainly UK hardcore plus Euro and US hardcore, UK and Euro progressive house. Popular labels include Rabbit City, Formation, Edge, Cowboy, 23rd Precinct, R&S. Rave tapes sell well; also stocks record boxes, slipmats. Ticket agent. "The shop's been here for 16 years; we opened fhe back room solely for dance music around five months ago and it has really improved sales — dance is selling by the bucketload. Hardcore is holding up well, alfhough monotonous breakbeat stuff is dying off and acidy Euro hardcore and progressive is growing more popular." — Steve Edwards, dance buyer. 
[jJESESÎESillSSni "Steve orders nearly every day and buys mainly hardcore. He does really well with popular Italian titles." — Freddie Mundle, Prism Leisure. [2^2123 "I pride myself on getting stuff other DJs can't and I used to go to Slough to buy records. Now l'm saving a fortune as Steve and Mark get lots of records I want. And as the shop's out of the town area it's easy to park." Slug. 

Club Kinetic at the Leisurebowl, Longton, Stoke-on-Trent, Staffordshire Fridays 8pm-2am. 
in the Basebox (main room); 6K in the Mind Gym/three top hardcore DJs guest each week; merchandise available from club shop/laid-back bar area with seats. Strict on security: no kids, no Vicks or gas masks. Dresswise anything goes. Hardcore in the Basebox; progressive house and garage in the Mind Gym. lifflEB Basebox regular DJs — TJ, Full Effects, Daz Willot. Mind Gym regulars — Diamond, Daba, Ryan. Guests include Grooverider, Freshtrax, Slipmatt, Ratty, Top Buzz, SS, Micky Finn, Ray Keith, Séduction. IjfîtQItOiHil Hard 'n' Pure 'Chains'; Doc Scott 'Here Cornes Drums Remix'; Chaos & Julia Set 'Atmosphère EP'; FBD Project 'Blasted Remix'; Tom And Jerry 'Physics'. 

1222233 "The DJ box is in a brilliant position. I like the fact that you've got people on the dance platforms right up against the box so you get immédiate feedback. The crowd is very knowledgeable and the mood is towards techno." — DJ Freshtrax. 
IRtSgittggB 1 "It's a good crowd; they're friendly and they don't stay in one spot, they move around and listen to ts of music." — Glen O'Connell, Reactor. 338111 £8 members; £10 non-members. 
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13 ROGERGANE Say l'm Your NumberOne RAJAR 
14 ADR1AN WISTREICH Don't Break MyChart CIN 

PETE WATERMAN ~ PWT Don't Let The One Go Down On Me  

WILL BE PRESENTED AT 
THE ROOF GARDENS 
AT 7PM, 2ND MARCH. 
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