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Industry braced for 

CD pricïng ïnqisiry 
The music industry is steeling itself for the most public row in its history this week with the launch of the Government select coramittee inquiry into CD pricing on Thursday. The proceedings, stretched over the next three weeks, will take place in the full glare of the média spotlight, with BBC1, BBC2, and Channel Four ail booking feeds from the House Of Gommons. Record companies and their critics renewed hostilities over the issue last week just days before the launch of the probe. Kevin Hawkins, corporate affairs director of WH Smith and author of the group's sub- mission ,to the National 

Thursday April 15 Simply Red managers Elliol Rashman and Andy Dodd, royalty auditor Stephen Abury, Dire Straits manager Ed Bicknell, (unnamed artists). Consumers' Association directors Derek Prentice and Steïen Locke. Thursday April 22 WH Smith Group MD Sir Malcolm Reld, Dur Price MD Richard Handover. WHS Sounds and Video group manager Nigel Kenyon-Jones. HMV UK MD Brian McLaughlin, marketing director David Terrill, business development director Glen Ward. Tower Records MD Ken Sockolov. Music Discount Centre MD Alan Goulden. Thursday April 29 EMI Records UK MD Rupert Perry, (others to be Gnalised). PolyGram UK MD Roger Ames, légal and business affairs director Clive Fisher, Phonogram MD David Clipsham. PolyGram finance director Nick Carrington. 
Héritage select committee, says the recent rash of retail price promotions have bol- stered the argument of those pressing for cheaper CDs. "The case for concerted 

CD prices. The company needs to appear aggressive." And BPI director général John Deacon says, "It's time to nail the myth. Our case is strong and consistent and we're ready for anything the comittee wants to put to us." Meanwhile, Dire Straits manager Ed Bicknell, due to attend the first hearing on Thursday (see table), has again attacked the BPI's defence of current CD pricing. He will call for CDs to be priced at under £10 for the next two years. The select committee has no statutory power, although it is expected to présent its findings to the Office of Fair Trading. 

Virgin risesto top 
ofaSbums labels 
in first quarter 
Virgin has emerged as leading albums label for the first quar- ter of 1993, according to new figures compiled by CIN from Gallup data. The label was propelled into the top slot - with 4.7% of the market - by albums from a range of artists including Lenny Kravitz, Genesis and American Music Club. Meanwhile BMG, buoyed by the success of releases includ- ing Whitney Houston's I Will Always Love You and Take That's Why Can't I Wake Up With You?, was the leading singles distributor between January and Mardi, its 24.8% share beating rival PolyGram into second place. BMG's Arista imprint was top singles label for the second consécutive quarter with 7.5%. Overall, PolyGram held on to its position as top singles and albums company and albums distributor. 

PRS members 

tspaffitrProms 
An independent probe i Proms fiasco at PRS has con- firmed that members will bear the huge costs of the ill-fated computer membership and royalties System. The Performing Right Society is not publicising full détails of the hard-hitting report. But members will be inforraed by post of its five main recommendations by PRS chairman Wayne Bickerton this week. The report on Proms (Performing Right On-line Membership Services) by Context Systems was deliv- ered during a day-long PRS council meeting last week. It recommends: • abandoning most of the Proms System; • writing off costs on parts that cannot be re-used; 

• seeking compensation from 
• and implementing a thor- ough cost-cutting programme. The council has called an open meeting for ail members on June 2 to discuss the report. PRS is still without a chief executive since Michael Free- gard resigned when Proms was put "on ice" last November after a consultant discovered fiaws in the £12m System. • PRS has referred to its solic- itors a letter from U2 threaten- ing to sue the Society unless the group is granted permis- sion to administer its own live performance rights. Clintons, acting for U2, says it will await a PRS response before issuing proceedings. 

* LATE NEWS * 
The BPI council is believed to have agreed unanimously to recommend that market research company Millvvard Brown should take over the compilation of the CIN music charts when the current contract with Gallup runs out in January 1994. A final décision was being taken by the board of CIN - the joint venture between Spotlight Publications and the BPI - as MW went to press. Neither the BPI nor CIN was willing to 

Millward Brown - a subsidiary of the giant WPP marketing services company - is the UK's fourth largest market research company, reporting a £27.4m turnover for 1992, up 17.4% on 1991. Gallup has compiled the officiai UK charts for the past 10 years. 



janet. 

THAT'S THE WAY LOVE GOES 

THE NEW SINGLE 

COMING SOON... 

Vîf 
jd) -Ai 



NEW^DESK^T^msaO^ NEWS 

.Hajors eye coilapsed Teiedisc 
Receivers called in to dit marketing company Teledisc expect to announce tKe"sal5~of its name to one of the major record companies within days. The collapse of the TV mar- keting company at the end of last month with debts of n 

"I have had a lot of interest in assets such as the name and mailing list and would expect a sale soon," says Martin Iredale, administrative receiv- er at Coopers Lybrand. Teledisc, forraed in 1979, grew to hecome a market leader during the mid- Eighties. 

Industry sources blâme its recent problems on the reces- sion, over expansion and changes in the média sales market. It crashed on March 26 owing millions of pounds to rights owning record compa- nies, TV stations and manufac- turées. Iredale says he expects no return to créditons. The receivership of parent 

company Direct Entertain- ment includes Teledisc's sister companies Brat Pack Enter- tainment, Teleshop and its jazz label Ronnie Scott's Jazz House Records. Some 20 staff were laid off iramediately. As well as acquiring new labels the company had also recently expanded into video booths and film production. 
Mergersees 
TBD lake on 
Ingram titles 
Terry Blood Distribution will handle ail video titles previ- ously distributed by Ingram Entertainment from this week following the merger of the two companies. The combined company will retain the TBD name and be run by TBD's management team with an Ingram repré- sentative on its board. The merger increases TBD's share of the sell-through video mar- ket by around a third. Ingram's sales force will remain intact, although staff at the company's north London dépôt will be made redundant or found other jobs within TBD's parent John Menzies group following the closure of the site last week. TBD managing director Norman Smith says he hopes to strengthen links with Ingram's parent company in the US. "With Ingrams' links to the US, we hope to offer a wider range of product and see this as a great opportunity for cross fertilisation," he says. 

Paul McCartney's Liverpool Institute of Performing Arts is close to raising the £12.4m needed to open in 1995 after concluding a four-year sponsorship deal with German electronics manufacturer Grundig. Grundig will provide half the £4m private sector funding forthe school. Lipa will be promoled throughout McCartney's fortheoraing New World Tour, the European dates of which are being sponsored by Grundig. Lipa administrative director Mark Fealherslone-Witty (right) says the school will reçoive more than £4m from différent EC fonds in addition to money received from McCartney, the UK governmcnt and MPA members. 
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Bard renews 

chaits pMge 
Ail the UK's most important retailers have endorsed their support for the UK's officiai charts by signing a far-reach- ing agreement to continue sup- plying sales information to GIN. The new contract replaces the one originally signed in June 1990 and is understood to run for four years. Bard's sig- nature is supported by ail its members including leading retailers Andy's Records, Boots, HMV, John Menzies, Music Junction, Our Price, Sam Goody, Tower Records, Virgin Retail, WH Smith and Woolworths. Bard chairman Simon Burke says, "There's a lot more in this contract about the degree to which retailers sup- port the GIN chart. That was a most difficult matter because 

to be mindful of retailers' rights to promote their own charts — it's no mean feat for retailers to corne together and support restric- tions in this area." GIN managing director Adrian Wistreich says, "The Bard agreement brings into play ail multiples in the indus- 

try and represents a 100% endorsement of the GIN objec- tives to produce the définitive chart for the industry." Bard has also finally reached agreement with ail the major record companies over the supply of inlay cards to replace daraaged or stolen originals. The agreement follows lengthy negotiations betwen the retail body and the BPI. Virgin, BMG, Warner Music and Sony have now ail con- firmed their intention to join the scheme by the end of May. EMI and Pinnacle have already been supplying inlay replacements for a few months. "This is good news for every- one. Nobody loses out since the record companies are selling us the product," says Burke. 

Tringhitbyanother 

copyright wrangle 
Budget specialist Tring International and its parent The Long Island Music Company have been sued again over allégations of copy- right infringement. Writs relating to recordings by Peggy Lee, Liza Minnelli and Olivia Newton John were issued by Conifer Records with DRG Records and EMI Records with Festival Records International last week. The actions, backed by the BPI and the IFPI, claim Tring infringed the plaintiffs' copy- right by copying, importing and selling parts of the rele- vant recordings without a 

The writs allégé that Tring and Long Island have gained "substantial" benefits through their "flagrant disregard" for the copyrights. 

They go on to seek injunc- tions against the recordings being distributed, imported or sold in the UK, request dam- ages and an order that ail the disputed goods be destroyed. A Tring spokesman says the company is "extremely sur- prised" by the EMI action since it follows amicable discussions between the two. The actions are the latest in a barrage of writs involving Tring and Long Island. In November they were one of three companies sued by Island Records. Then in February they were sued by EMI over a classical recording. They in turn launched an action in Paris against the Midem organisa- tion over Tring's expulsion from the Cannes trade fair in January. 

Britannia MD 
takes on new 
rôle in rejig 
John Nelligan is standing down as managing director of Britannia Music after 10 years at the helm of the UK's largest music mail order company. From this week he will be replaced by James Middlehurst, 37, previously head of group marketing at Allied Irish Bank. Nelligan, who joined the PolyGram- owned company from mail order firm John Myers, will remain at Britannia in the new rôle of chairman. Under Nelligan Britannia has grown to have 1.7m active members and 350 staff. This year the company, which has sponsored the Brit Awards for the past five years, expects to ship 16m units. Middlehurst will spearhead the company's move into new areas of business. 

COMMENT 

ts that followcd I he troubled Proms •oject at PUS. i suggested that might have been using members of ;ment including 

rather than that ofPRS members. I wish to raake it entirely clear that this was no my intention and I fully accep that they did not do so. In addition Mr Abrahams has asked me to make it clear that he played no part in the formulation or development o 
Music P J 

m PRS in that 

Acomputer T^dTshow in London last week proved that the pace of innovation in the video games market is truly startling. But so too is the growing relationship between 
Not only were there a number of music-related products on show - from A Hard Day's Night on an Apple Macintosh CD-Rom to Sony's Make Your Own Pop Video on Mega-CD - but the bars were full of talk of record companies buying into games 
Many have long predicted 

totally integrated home entertainment business. Butât last week's ECTS it looked rather like this dream has already hecome something of a reality. 
^/^s the board of the Country 

ic of the world's 
The CMA had expected 

as of last Wednesday a huge 280 had registered - 29 of them managing directors. 
bandwagon is finally rolling. 



WEBBO 

Everyone - retailers, record companies, the public - is fed up with multi-format singles. It is confusing for retailers and expensive record companies who, fearful of the compétition, always want to use ail the allowable formats in case they fail due to the lack of 

for 

e. The by making people i which formats £ superfluous, ha: where commonsense failed before. The market itself is deciding how many formats are vital to make a hit. So, having one more format would appear to be lunacy. But it isn't. We need to introduce the two- track lower-priced CD single-noie. There are many problems involved in this (record company margins being one) for under the présent rules they wouldn't qualify for the chart! You wouldn't have to increase the number of eligible formats - that could stay at four with one being a two-track CD - but the price qualification rule would have to change. Currently, a CD single has to have a minimum dealer price of £2.45 plus VAT to qualify for the chart. It doesn't matter that a CD single costing this much can be sold in certain shops for 99p. These sales are still eligible because Gallup can't identify selling prices. However a CD single with a dealer price of £1.50 plus VAT selling at £2.49 isn't eligible because the dealer price is too low. This is absurd. We should have disposable two-track CD singles in cheaper (cardboard?) packaging on sale now to stimulate this market and help, finally, kill off the vinyl single. Maybe it would help stimulate more sales of CD players to ail our benefit and keep younger buyers interested by providing a widely available, lower- priced digital format. We won't know 'til we try. Act now please CIN/BPI. 

NEWS 

MCA marque feacks rib   to adoot the to break some of the acts inl MCAis launchinga Worldwide branding campaign at the end of this month in an attempt to build the international appeal of its infiuential US r&b The Streetbeat campaign Streetbeat: identity for —-   — Bobby Brown. Mary J Blige MCA Intel national and Wreckx-N-Effect through  ™ album stickering, compila- tions, merchandise and an ional magazine. 
 Stuart Watson, will simultaneously Worldwide ide North America and backed by The campaign, devised by and press advertising. 

-we are trying to adopt the kind of sophisticated approach to marketing ofabig corpora- tion, such as Coca-Cola," says Watson. "The aim is to broaden our sales base by establishmg a brand identity. Streetbeat should become like a recom- mended sticker." MCA has been at the tore- front of the development of US r&b and new jack swing. And in recent months it has begun 

to break se the UK chart. The first Streetbeat sampler album, due on April 26, will include some of those first crossover successes, such as Rump Shaker by Wreckx-N- Effect and Bobby Brown's Getaway. Streetbeat's quarterly fanzine will have English, French, Spanish and Chinese éditions and an initial print run of 500,000. 

China plugs CD 

wrth 1reeD video 
China Records is releasing a limited-edition video with its fortheoming Dogs D'Amour album despite the fact that the promotion could exclude the band from the albums chart. China managing director Derek Green says his label is releasing up to 5,000 copies of the video as a limited édition with CDs of the album in an attempt to re-establish the act after a two-year absence. Green says the video has ensured strong retail support for an album that dealers may otherwise not have stocked since it will not be trailed by a single. Releasing a single 

mm 

: a freebie' 
before the album's release on May 3 would not be flnancially worthwhile because of the speed of the chart, he says. Green adds that since the deluxe CD box will haï ;e of 50p m 

standard China CDs the video is not strictly-speaking a give- away, even though the package is intended to retail at £12.99. Cassettes of the album have a low dealer price of £3.50, in order to retail below £6. Gallup charts director John Pinder says the fact that the limited édition release has a slightly higher price is likely to make it eligible for the charts under Gallup rules. The chart code was changed in the mid-Eighties following a rash of promotions in which record companies gave away ■ : gifts that e than than the releases. 

LabattstopsiçVirgsfiii 
Canadian brewer Labatts is to sponsor Virgin Radio's Sunday afternoon rock album chart show in a deal worth £750,000. The deal for the "CIN chart will initially run for one year, with options for an extension. Labatts will receive crédits, trails and advertising slots 

during the countdown. Two sponsorship deals for shows hosted by Chris Evans and Emperor Rosko are still under negotiation. John Diakiw, managing director of Labatts Breweries Europe, says the deal under- lines the growing importance 

of radio to advertisers. "Our experience in Canada is that radio is no longer a sec- ondary médium. It is as prima- ry as TV for certain audiences and Britain is moving forward in this direction with the launch of Virgin 1215," he says. ~ 

Novello in buy ouï 
The Music Sales Group has acquired long-established UK publishing house Novello & Company from the Ensign Trust in a deal worth around £2.5m. Novello, publisher of com- posera including Sir Malcolm Arnold, Sir Arthur Bliss and Sir Edward Elgar, now joins Music Sales' other publishing divisions, which include Chester Music and Edition Wilhelm Hansen. 

Wise: long pursuit of Novello 
Music Sales founder Bob Wise, who first attempted to buy Novello in 1970, says, 'This new acquisition shows that we are interested in the 

future of serious music more than ever." He adds that the Novello catalogue fits well with Music Sales' other divisions since it contains works by composers already published by Chester Music, including Thea Mus- grave and Judith Weir. Novello, founded in 1811 
iVovnb0Ught by Granada in 1970, subsequently passing through various hands before being bought by Ensign Trust. 

CoSImsiioksnew 
albums îo shows 
Collins Classics launches a pop-style marketing strategy next month linking releases to concerts by its artists, writes Phil Sommerich. Collins managing director Alan Booth says recordings by many of the label's young artists will now be based on what they are playing at con- certs, a policy hitherto rare among classical releases. "That way we will get on record performances that have already been thoroughly pre- pared for concerts," he says. The label will also launch releases to tie-in with tours. Pianist Joanna MacGregor's concerts in Paris, Antwerp and London in May will be support- ed by the release of a Bach album. POS material will also be made available for retailers. Booth says he intends to make three or four new sign- ings this year. Last month he signed the fast-rising young Duke Quartet and chamber group Domus. The label has halved releases to about five a month to ensure each title is exploited fully. • Next month Collins unveils its new starker logo and sleeve designs, the resuit of research by image consultants Cope- land Charrington. 
IVIW soccer cup 
shsfts finals dey 
The Music Week five-a-side football tournament at Wembley Arena has moved forward a day following the rescheduling of Premier League matches later in the week. The final will still be played during the Evening Standard tournament for top London clubs. But the game has now been brought forward to Monday May 10. The first knockout rounds in the MW trophy will now take place on Sunday May 9 between lOam and 5pm. The resheduling opens space for four more teams in the charity contest. 
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NEWS 

Cames secîor 
cornes otage 
wiîh Elmdeai The European games industry is to pay its first million pound advance in a move which puts the booming games sector on a par with the recording indus- try, writes Ciaran Brennan. Manchester-based Océan Software signed the three-year deal, believed to be worth more than £lm, with independent game developer Digital Image Design at the European Computer Trade Show in London last week. The money will be recouped against royal- ties paid on the developer's next six products. Océan director Gary Bracey says, "We came to this show to do business, and this must surely be among the most important business which has been done over the three days." Other notable events at the show, which took place at Islington's Business Design Centre between April 4 and 6, included the trade's first expo- sure to Sega's Mega CD player (see story right) and the first public appearance by the newly formed UK division of Sony Electronic Publishing, which is expected to becorae a big player in the market over the next year. 

Siega CD offto 

powerful start 
Retailers are hailing the launch of Sega's Mega CD player as a runaway success with many shops selling out of the machines, which play games as well as standard audio CDs, on day one. But despite the rush, record industry hopes for increased pénétration of CD hardware are unlikely to be fufilled for at least a year. Sega says around 80% of the format's initial buy- ers will already own standard CD players. An initial shipment of 65,000 machines hit the shops on April 2 in what one games retailer described as "the major launch of the year". Three games titles are includ- ed with every £270 hardware package, with a further six available retailing for between £40 and £45. HMV computer games buyer Gerry Berkley says that the chain's Birmingham shop sold 

Mega CD: instant 
ail its 18 machines on day one, a feat repeated elsewhere despite a national rail strike. "It is early days yet, but it has been very successful," he says. Virgin spokesman Nick Early adds that in-store dis- plays and promotions have helped secure a profitable start. "We have been very happy with results so far but, as with any new format, popu- larity will ultimately dépend on the choice of games avail- able," he says. Ten-y Blood Distribution 

managing director Norman Smith says his company has already sold its initial stock of 1,000 machines, He adds that the new format could have favourable implications for the 
"The Mega CD reinforces the five-inch dise as the prime mover in home entertaiment. Its real significance is as a car- rier that can move across from the games market into music." He adds that the Mega CD may sell better than the new audio-only formats MiniDisc and Digital Compact Cassette. Sega is currently planning a multi-million pound late night TV advertising campaign starting on May 8 to promote the format further, even though the CD software is still very limited and no more machines are due to be shipped until August. The campaign will involve ads last- ing up to five minutes. 

NEWSFILE 

Virgin is to open new outlets in Coventry and Chester in the autumn, bringing to 22 the total of megastores in the chain. Both shops will create more than 30 jobs. 
English Heritage's London advisory comraittee has consented to proposais to re- open the foyer of north London's Rainbow Theatre as a music venue on May 28. 
HMV has launched an Easter promotion offering 99 CDs at £9.99. Meanwhile Dur Price has launched a video sale and an "Dur Price is Tastier than Chocolaté" music campaign pricing chart, non-chart and selected new releases at £9.99 
PRS has promoted Nicholas Lowe to director of légal afTairs. Lowe has headed the society's légal department since 1986. 
Depeche Mode are to play the first ever gig at the Crystal Palace National Sports Centre on July 31, the only UK date in their European tour. The band's number one album Songs Of Faith And Dévotion was released in the US through Sire and not Warner Reprise as stated last week. 

BP! !o début 
a! Popkomm 
The BPI is to make its first appearance at Germany's Popkomm festival in Cologne in August, where it will take an umbrella stand to promote UK music. The move follows the announcement at Midem in January that the record Com- pany organisation plans to take the royal yacht Britannia to the Cannes event to under- line the UK's presence at next year's trade fair. BPI director général John Deacon says, "We're looking at any opportunity where it would be good to further the name of the UK record indus- try around the world," he says. At Popkomm, which takes place From August 19-22, the BPI stand will serve as a base for UK companies to receive messages and hold meetings. 

INXSturn backs 

on stadium gigs 
INXS are to play a s key UK dates this part of a world tour which the Australian group ' their backs on the ' " 

Détails of the 21 concerts, promoted by MCP, will be announced just 48 hours before each show, says Andy Woolascroft of booking agent Primary Talent. Aberdeen, Cardiff, Leicester and Wolverhampton are among the locations to be included. Primary and MCP intend to keep détails of the UK dates secret in order to cre- ate maximum impact as each date is announced. The dates are just one leg of 

INXS: low key 
a world tour which will gener- ally avoid stadiums. One of the US shows will be held inside an aircraft hangar. "The idea has corne from the band. They want to get away from the major venue syn- drome to give the fans best value," says Woolascroft. INXS's last UK performance was a sell-out date at Wembley 

Sony's first télévision ads for MiniDi sees the format endorsedby Sade, the singer signed to its Epie label. The campaign will nui fortwo weeks on MTV and features her Love Deluxe album being played on a MiniDisc Walkman. "This was an opportunistic use of a campaign planned for Sade," says John Duncombe, account directoi at MiniDisc's agency DPA. "It works because Sade is the kind of artist that is associaled with a disceming audience looking for quality sound." 
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MARKET PREVIEW 

SPOKEN WORD 
JOANNA TROLLOPE: The Rector's Wife read by Patricia Hodge (F. Harper Collins Audio Books, HCA 147). Crisply read taie ofa vicar's spouse who strikes a blow for women everywhere, defying her husband by taking a supermarket job. Critics predict Joanna Trollope will be the biggest female author of the decade and the novel bas topped the best selling paperbacks lists for 30 weeks, so big sales are guaranteed. 
ELLIS PETERS: The Virgin In The Ice narrated by Sir Michael Hordern with cast (BBC Radio CoUection, ZBBC 1451). Another Brother Cadfael mystery from the pen of Ellis Peters (Edith Pargeter) who has written 18 novels about the médiéval sleuth since 1977. This dramatisation set in the chill winter of 1139 is being broadcast on Radio Four throughout April and May and a TV sériés is planned later in the year. Awareness is high. 
DAPHNE DU MAURIER: Jamaica Inn read by Josie Lawrence (Random House Audiobooks, ISBN 1-85686- 087-6). Interest in du Maurier is currently riding high with the publication of Margaret Forster's biography and Josie Lawrence's high profile should ensure this classic taie gets noticed. BSS 
DAD'S ARMY 3 (BBC Radio CoUection, ZBBC 1455). The antics of Captain Mainwaring's gériatrie Home Guards are relayed in another four épisodes from the classic BBC TV sériés, supported by 14 more épisodes due on our screens later this year. This obviously works better on TV but it is nevertheless one of BBC Radio Collection's most successful range of comedy titles. EÎS 

1 

Bon Joui: Hue in New York and set to shift bucketloads on the back ofthe band's fortheoming to 

VARIOUS: Bloody Icons (BMG 74321124963). Ten obscene, blasphemous or violent videos here, or at least they have ail been billed as such by our moral guardians. Bloody Icons sets out to showease the double standards inherent in censorship, but - featuring videos from such acts as The Cuit, Cinderella and Alice Cooper - ends up as a challenging compilation which should sell by the bucket. ES3 
SPECIAL BEAT: Shibuya On Air (Visionary JE233). The long queues outside north London's George Robey are testament to Ska's enduring popularity in the UK, and judging by this film captured last year in Tokyo, it's pretty 

WILLIAM SHAKESPEARE: Romeo And Juliet by the Renaissance Theatre Company (Random House Audiobooks, ISBN 1-85686- 270-4). A real luwies production from Kenneth Branagh's Renaissance Theatre Company in association with Radio Three which broadeasts it on Sunday April 25. Its release two days earlier is timed to coincide with the bard's birthday. Cast includes Sir John Gielgud, Dame Judi Dench, Richard Briers, Simon Callow and Brannagh himself in the starring rôle. Serious enough for release on CD (three) and cassette (four), which is C unusual for a spoken word title. Should follow the suecess oflastyear's Hamlet. IWtH Caroline Moss 

World (WEA YZ 717). The music from notei TV commercial, for which dealers have heen hombarded wilh requests for months, looks like hecoming the «est graduate from small screen (o Top 40. Aficionados of the ercial may be disappointed on two counts, though. First, the single m ataslowerpaceand, secondly, the mémorable Enya- esque signature that accompanies the ad packs less punch when required to sland alono. Even so, one 
1; Ship Ahoy (Talkin Loud TLKCD 39). First releasod as a single lest year, but likely to garner far attention now in new mixes following their Ail About Eve. A mixture of hard rap, bass and s h influences - tin whistle and fragile Sinead O'Connor vocals - combine to maiTe one of the more unusual and vital 

big in Japan too. Spécial Beat, unsurprisingly comprising former Beat and Specials members Neville Staples, Ranking Roger, Lynval Golding and Brad Bradbury, are strong performers and this film - due out on May 24 - is vibrant enough to warrant steady sales. ISS 
EVERYTHING BUT THE GIRL: Home Movies (WMV catalogue number tbc). Due out on May 10, this promo compilation is being marketed in conjunction with Warner's best of album, also called Home Movies. The video will be mentioned on ail TV ads for the album as well as on the POS which includes posters, nameboards and a centrepiece. Visually EBTG have always been a low-key duo, but that hasn't stopped 

them insisting on creative and interesting promos. Not a massive video hit but the marketing push should ensure it's a steady seller. ISSU 
ROGER WHITTAKER: In Concert (Start through Sony Music Opérations SVM 811). The perennial crooner and whistler still sells out tours Worldwide and this, as only his second video, could do well if MOR is your customers' bag. Start is backing the film, which captures Whittaker performing in Canada, with 
Replay and Select to coincide with its release on May 4. ISS 
MORRISSEY: Live In Dallas (PMI MVP 4911193). Recorded on video, this hour- long film cornes across as a 

MAINSTREAM - SINGLES 

Little Angels: 
POISON; Unlil You Suffer Some [Fire And Ice] (Capilul CDCL 6851. Good mélodie radio fodder likely to appeal well beyond their usual fan base, so a hit of some size. An exclusive acoustic version of Stand will add to iits marketability. SSSS 
LITTLE ANGELS: Soapbox [Reraix] ILTLCD14861 691-2). Comfortably slraddling the rock/pop divide, Little Angels strike again with a simple, mélodie sang impeccably performed. Live lakes of Woraankind and Too Much Too Young, previously 

THE R0LLING ST0NES/VARI0US: Gimme Shelter (Food CD0RDERA1). A dozen versions of the venerable Stones song performed by more than 20 name acts, many of whom double- up, should provide a hnancial bonanza for the worthy homeless charity Putting Our House In Order. There is something here for ail tastes, with pop (cassette), rock, (CD1), alternative (CD2) and dance (12-inch) configurations. Hannah Jones emerges as the red hot marna closest to Merry Clayton's original on a collaboration with Heaven 17, while the one version common to ail formats is a previously unreleased live Stones take. Politically correct and musically sound. WWSt 
DEACONBLUE: Only Tender Love IColumbia 6591842), Disappointingly unfocused single from a band who can do much bettor, this promises to 

good quality bootleg which will increase its appeal for hardened fans but may disappoint other potential purchasers. Due out on April 26, it is backed by co-op press ads with HMV in NMÉ and Our Price in Vox. ËÏÏ3 
BON JOV1: Keep The Faith - An Evening With... (PolyGram Video 0865143). Due out next week, this live video will get another boost when the band's European tour reaches the UK early next month. Filmed in October by MTV at New York's Kaufman Astoria Studios, it is backed by national and rock press ads plus fly posters around the tour venues, leafleting at the gigs and retail display packages. SÏISS Selina Webb 

VARIOUS: The Women's Philharmonie/ Jo Ann Falletta (Koch 37192 Hl). Radio Four's Kaléidoscope has already pre-publicised this intriguing collection of works by women composera - Lili Boulanger, Clara Schumann, Fanny Mendelssohn, Germaine Tailleferre - played by an all-female US orchestra. It is due for more exposure on Women's Hour, in women's magazines and gets a track on the coverdisc of the May issue of Classic CD. 
VARIOUS: Tangazo - Latin American Music. New World Symphony/Thomas (Decca 436 737-2). Marking the début on the Argo label for conductor Michael Tilson Thomas, who has had a lot of 

LET L00SE: Crazy Fur You (Vertige VERCD 74). The opening gambit from band who aim to nestle in the Take That/East 17 teen idol market is an attractively catchy but fairly subtle song, Produced by Nickv Graham, who was instrumental in the success of Bros, teen mans are already preparing the ground for them to be The Next Big Thing. 

GEORGE MICHAEL/QUEEN WITH LISA STANSFIELD: Five Live (EP) (Parlophone R6340|. A big marketing campaign, a worthy cause (the Mercury Phoenîx Trust) and the (act that this will be Michael's only single for some time unless his dispute with Sony takes an unexpected turn are sufficient reasons to ensure that this is a huge smash. [Sî!3 
  Alan Jones 
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THE ESSENTIAL MW STOCKING GUIDE 
promotion from Sony, and the start of an American sériés for the Decca label, this collection of spicy Latin works by Chavez, Copland, Ginastera and others bas jazzAvorld music appeal as well as drawing classical explorers. ESI 
HANDEL, ARNE: Arias. Emma Kirkby, Academy of Ancient Music/Hogwood (L'Oiseau Lyre 436 132-2). Under the title Emma Kirkby Sings Mrs Ame, the modern- day soprano tackles favourite works of the X8th century diva, highlighted in Decca's May specialist press advertising. HSS 
PROKOFIEV: Symphony No 5, Scythian Suite. City of Birmingham Symphony Orchestra/Rattle (EMI 0777 7 54577 2 8). A long- awaited release from Simon Rattle will spark features in the national and specialist press in April and May. Full POS support is available and the album will get a boost in a Rattle catalogue EMI releases laterthisyear. BSH 
UN COEUR EN HIVER; Jean-Jacques Kantorow, Philippe Muller, Jacques Rouvier (Erato/Warner 4509 92408-2). These fine performances of the Ravel piano trio and sonatas 

Guaranteed banker Shoulddo well Worth a puni Onlyfor the brave 
SOR only 

VARIOUS: Winner's Circle (Expansion CDEXP 2). A superior cocktail of sophisticated soul, already being played lo death by keepers of the faith. None of the 14 Iracks here is more than a year old, and none has yet achieved more than minimal exposure. But there is some magnificent late night music here, beautifully sung. Rising stars such as Nikila Germaine and old favourites like Colonel Abrams, in a jazzily subdued but richly-limhered mood with Good Things, raake this an album of the highest calibre. Try playing in-store. 1223 
CONNIE FRANCIS: The Singles Collection (Polydor 5191312). The first woman to have a number one album in the UK was Connie Francis, who had no fewer than 23 hits between 1958 and 1966, but didn't top the chart unlil 1977, when the songs wcreputtogetheronaTV compilation. This 30-track collection includes ail the hits, Lipstick On Your Collar among them. Fifties music has 

3 

i 

Sisters With Voices: light soul harmonies and funky, 
inspired Claude Sautet to make the award-winning film Un Coeur En Hiver, due for UK release on April 25, so the album is supported in ail the movie ads, including London Underground posters, co-op ads and a compétition in Classic CD and Empire. Erato is hoping to continue the movie music boom created by Koch with Tous Les Matins Du Monde. 3223 Phil Sommerich 

VARIOUS: Tequila Slammers and The Jump Jump Groove Génération (Warp WARPLP10). This third Warp compilation features six of the labels recent singles, including 

tracks from DIY, THK and Nightmares On Wax. It should sell reasonably well given the labels consistently high standards. The inclusion of a couple of new tracks ean only help its cause. 323 
SHI-TAKE: (In The Age Of) Perfect Virtue (Zoom ZOOM016). Dave Wesson and Billy Nasty thankfully come up with some new twists on the progressive house theme with this ideas-packed track. Expect reasonable specialist 
SAFFRON: World ofYou/ Fluffy Toy (WEA SAFF10). The Mark Moore and Pete Lorimer house mixes of Fluffy Toy have been been picking up a fair amount of club support 

MAINSTREAM-ALBUMS 

Efua: fine urban soul 
undergoue an upsurge in interest recently, with Buddy Holly's album of similar vintage reaching number one. With Channel Four advertising from the outset, and a proposed 1TV rolloutto follow, as well as a national display campaign, this is likely to be very big. 3223 
BRUCE SPRINGSTEEN: In Concert- MTV Plugged (Columbia 4738602). One of rock's consummate performers goes through his paces for this low-profile, limited-edition album thaï heralds his 1993 tour. A 

typically effusive, intense performance includes some fine moments in a 13-song set and carefully avoids matenal previously captured live on his 1986thtee-disc set. Springsteen has a huge fanbase who will happily lap this up. 1223 
SHABBA RANKS: X-Ira Naked (Epie 4723332). Order this expecting it to contain Shabba's current hit Mr Loverman and you'il be disappointed; that track canbefoundonRaugh& Ready Volume 1 (4714422). Compared with Mr toverman, thisisanalbum that makes few concessions to the mass market: it includes a largely relentless tirade from Ranks, including lewd lyrics and dense rhythms that will alienate radio. Queen Latifah and Johnny Gill guest, but even their talents aren t sufficient lo make this a smash, though first- week sales will be healthy. 33 
EFUA; Dream Juice (Offside CDV 2704). Bom in Ghana of English) Cuban parents, with Jamaican/ 

and will generate some specialist demand. World Of You is pleasant enough, with its Jah Wobble bass, but it does not sound like the crossover hit WEA is looking 
RAW STYLUS: Use Me (Acid Jazz JAZID 69T). This seriously funky outfit have already built a cuit following with their first two singles. Their début for Acid Jazz is a creative cover of the Bill Withers classic that should continue to win them new fans. 323 
VARIOUS: Cultural House (Cultural Vibe CULTH1). This double LP brings together 12 recent US imports from producers such as Tommy Musto, Todd Terry and Arthur Baker. The high quality underground sélection has been hand picked by JM Easy, who also compiled the recent Kinky Trax, Strictly Rhythm and Nervous LPs. Expect the same sort of sales volumes. 1223 
IMi'là/'MVim SWV: l'm So Into You (RCA 4321144971). This exceUent single from the teenage female trio. Sisters With Voices, has been the most in-demand US import for the past couple of weeks. Its not hard to see why with its combination of tight sou) harmonies and supremely funky mixes from Teddy Riley and Allen Gordon. The single, which is officially released in the UK next week, should go a long way towards establishing them as a tougher alternative to En Vogue. 12223 Andy Becvers_ 

Russian-Jewish origins, former mode! Efua Baker calls on her cosmopolitan background and nomadic life for a fine début album of diverse influences. Her voice, an 
somewhere between Sade and, when it cracks, Marianne Faithfull. The currcnt single, Strawberry Girl, 

More rooted in the Sixties than the Eighties that begat them, their fresh. mélodie approach and lightly lextured guitar-based tunes will finally win the attention they desente thanks (o Young At Heart, which is actually more of a cliché and less satisfying listeningthan much of what is here. 3223 
Alan Jones 

REISSUES; BUDGET BILLIE HOLIDAY: The Essential Recordings (Music Club MCCD 095), One of the cheaper and more concise of a bewildering sélection of Holiday compilations, and aimed more at the casual buyer than at the aficionado. Unlike some of its competitors, this particular collection draws together the définitive versions of familiar material like God Bless The Child, That Ole Devil Called Love, Lover Man and TAint Nobody's Business If I Do. Good sales and a long shelf life are guaranteed. 323 
VARIOUS: Disco Dancin' Volume One (29-310)/ Volume Two (Ariola Express 290822). Ariola Express has been a thriving Continental budget imprint for some time, and now arrives in the UK via an initial batch of 25 releases, ail bearing a highly attractive dealer price of £1.78 (cassette) and £2.97 (CD). Among them are these two sélections celebrating the Seventies disco boom, mixing exhilaration and tack in roughly equal quantities. 323 
THE DRIFTERS: Kissin' In The Back Row (Music Club MCCD 100). Just managing to stay the right side of self- parody, the Drifters' Seventies hits were largely written and produced in the UK, with Roger Greenaway usually at the helm. He helped them to update their sound so successfully that they had nine Top 40 hits in little more than three years - ail of which are here. 323 
VARIOUS: To Love Somebody (Ariola Express 290636). Picking off several hits and other items of interest from the vast BMG archive, this 16-song sélection includes Bobby Goldsboro's Honey, Alan Price's Changes and José Feliciano's Light My Fire among its hits. Other items of note include Jennifer Warnes' terrifie recording of Léonard Cohen's First We Take Manhattan, and John Famham's interprétation of the Beatles' Help. 323 
GERRY RAFFERTY: Can I Have My Money Back (Ariola Express 290813). Post Humblebums, pre- Stealers Wheel, the 24-year- old Rafferty eut this fine but almost totally ignored album for Transatlantic in 1971. It shows him in something of a quandary about which way to proceed, as folk, pop, rock and even country influences vie for superiority. His dulcet tones work best on the more intimate material, though the brief title track is both humorous and novel. 323 Alan Jones 
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COUNTRY 
This week 40 leading figures from Nashville s music industry fly into London for a 
Country Music Association seminar which will consider how UK record companies 
can tap valuable new outlets for marketing country music. Andrew Vaughan reports 

Ai EVERYDAY TALE 

0F COUNTRY FOLK 
It has long been an article of faith in Nashville that if country music was only put in front of the British public they would go for it in droves. The view is that the UK market's traditional 
primarily due to it being systematically sidelined by British broadcast média. They might just have a point. There is no denying that country dominâtes the US 

There are no VJs and it concentrâtes on new hits by new artists. Chris Turner, CMT Europe': marketing manager, says he ii very pleased with the station's impact so far. "Most subscribers are seeing contemporary country artists for the 

speaking population, such as Germany and Scandinavia, local record companies will (inally have every encouragement to release those country albums which at 

But with cable still a long way from reaching its full potential, it could be radio and, specifically, the Radio Authoritys five new régional licences which prove to be countrys most important média opportunity. The biggest région on offer is the North-west encompassing Manchester and Liverpool and, of the 11 bids, four are fi country music stations. Tony Ingham heads the Northern 

maybe even Stevie Nicks." In the London area four FM and two AM licences are up for grabs. Of the companies which have so far put in bids, one, Eagle Radio, led by former BBC Radio managing director Brian Wenham, is proposing a full-time country music 
The focus on cable and radio should not detract from the importance of print média to rtryma ' — ' ,,UKp, 
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COUNTRY 

Can countr/s rising stars link up with the old-timers and create a cohérent UK markett uan country s nsmg stars iiiik up wiui une    

Fresh faces forge ahead i u „ Tn the nast six month« Its devotees have been predicting it for many a year, but country looks as though it could now be on the brink of a UK breakthrougb. Sales of albums in Music Week's country chart climbed by over 43% last year. And the trend looks set to continue. That said, much of last year's increase in country music business was due to the success of just two artists - Daniel O'Donnell and Billy Ray Cyrus. Market leader, with a fan base that spans générations, is Irishman O'Donnell whose most recent Ritz album, Follow Your Dreams, sold more than 250,000 copies. O'Donnell's supremacy was threatened only by American neweomer Billy Ray Cyrus. His Mercury album, Some Gave AU, shifted more than 150,000 units on the back of the quarter-of-a-million selling single Achy Breaky Heart. It's possible to regard O'Donnell and Cyrus as one- offs, but country's advocates 
indicate just how big the 

country market could be. The Country Music Association's head of European opérations Martin Satterthwaite says, "l'd guess that only about 20% to 30% of American country product is released domestically. You've only go to look at the import sections in Tower and HMV to see how much other good product there is around." Despite Billy Ray Cyrus's strong showing in the Top 30 last autumn, record companies still tend to concentrate on acts like Jim Reeves and Patsy Cline aimed at an older audience. "What they need to do is get behind the new acts, in the way that Sony has got behind Mary Chapin Carpenter," suggests Satterthwaite. A full-page spotlight in last September's Vogue succinctly positioned Chapin Carpenter as a sophisticated country-pop artist and this identity was extended across ads in Time Out and Q. Her current album on Columbia, Corne On Corne On, has so far sold more than 20,000 copies and prospects look good for a long shelf life. 

absence. He has sold a record- In the past six months breaking 30m units Worldwide country's most spectacular five years, but in the UK 

Cyrus: huge UK hit 
The key element for promoting such acts are UK tours. Both Billy Ray Cyrus and Mary Chapin Carpenter toured the UK for the release of their last albums, and picked up a lot of média attention. Nanci Griffith also scores because she regularly makes the transatlantic trip. In contrast, Garth Brooks has been notable by his 

his last three Liberty albums, including the current Ropin' The Wind, have collectively sold only 60,000 units. In the absence of regular tours, it becomes doubly important for country artists to become absorbed into the musical mainstream. Cover- age in magazines such as Vox and Q is helping attract younger consumers, and retailers are also learning not to place country in a lonely 
EMI, which handles Liberty in the UK, has a long-standing commitment to country, balanced between catalogue 
EMI product manager Thiery Pannetier believes the company is serving two quite separate markets. "Acts like Slim Whitman and Billy Jo Spears, who were strong Seventies MOR acts, are still selling well to that market whereas we prioritise on marketing acts such as Garth Brooks and Suzy Boguss as pop acts," he says. 

sales action has been in the compilations chart. PolyGram TVs Country Roads is the most recent entry, followed by Telstar's Country Love, while the long-lived Ultimate Country Collection, released on Columbia through Sony last autumn, is still hanging on in the Top 30. Extensive research, strong marketing and a competitively priced CD have combined to notch up impressive sales of 450,000 units for Sony's compilation of old favourites leavened with a sprinkling of 
The high level of compilation sales is proof that there is now a substantial bedrock market for the music in the UK. But, to a great extent, the future of country lies in the hands of the industry. With the CMA fiying more than 40 of the biggest names into London this week for a seminar to discuss ways of breaking the music in the UK, it seems that the country bandwagon is finally rolling. Karen Faux 
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COUNTRY 

Rhinestones not required 
Hats, hillbillies and heartache are no longer crucial to Nashville hits, says AndrewVaughan 
Defining coi has been f from the v a headache 
beginning. In the Thirties, when the music first found its way ont of the Virginian 
was referred to as the hillbiily sound. But that term didn't embrace the tougher, jazzier western swing that was thriving in Texas. So the catch-all description country and western was coined. By the lateSixties, C&W wound up meaning the MOR sounds of Jim Reeves and Eddy Arnold and soon the western was dropped and country became, simply, country. Since the Seventies scores of différent tags have been hung on the music by the marketing men: country rock, urban cowboy, new country, new traditionalist country et al. The problem is that country really is a broad church. It embraces blues-influenced cajun and Zydeco from Louisiana, rockabilly from Memphis, honky tonk from Texas and California, western swing (big band jazz wearing a cowboy hat), and banjo-driven bluegrass. And thaf s without mentioning the tear-jerking ballads and syrupy strings which are still many people's idea of country music. The most interesting aspect of the Nineties explosion in country music has been the absence of any particular trend. Ail types of country are benefiting from the boom and increased exposure. When country music last enjoyed such mass appeal in the US during the Seventies, 
country artists such as Crystal Gayle and Charlie Rich. Nowadays, though, everyone in the country canon is benefiting. On this side of the Atlantic, however, the bedrock of the UK scene is Irish country music. Country has long been popular with showbands in Ireland and the success of Daniel O'Donnell has been remarkable. O'Donnell fits neatly into the MOR sector thanks to his smooth boy-next-door appeal and a popular line in sentimental ballads. But his sales figures mark him out as a virtual superstar. His last album, Follow Your Dream for Ritz, sold over 250,000 copies in 10 weeks and the video clocked up 110,000 units, knocking Erasure's Pop ofî the top of the UK video chart along the way. O'Donnell's country 

MïïîiyiiiiiiiiiiiiiiM— MAY RELEASES BOUND FOR THE CHART ROY R0DGERS SlideofHand Liberty (via EMII CRYSTAL GAYLE Country Music Masters EMI R0SANNECASH TheWheel Columbia WILLY NELSON AcrossThe Borderline Columbia MICHELLE WRIGHT Now And Thon Arista IRIS DEMENT Infamous Angel Warners 
credentials have been called into question by purists, but he's top dog on a pile that also includes Mary Duff, Dominic Kirwan and Mick Flavin. Most recent média attention has focused on Nashville newcomers. But the old guard are still very popular in the UK. Indeed there are many who find that Europe offers a more devoted réception than they can find in the States. Charley Pride - the one-time king of country pop thanks to tunes like Crystal Chandeliers - makes regular visits to the UKand his recent Pictures And Paintings album for Sire scored healthy sales figures. Johnny Cash, Glen Campbell and Don Williams are three more who no longer mean much at home but who command fan loyalty abroad. They can rely on regular 

But it's the ni I like Billy Ray Cyrus who grab the headlines. His 1992 single Achy Breaky Heart (taken from the Some Gave Ail album) achieved a Top Five chart position in the UK PolyGram opted to ignore the country tag and treat the single as a normal pop release. The tactic certainly worked. Cyrus's appearance on Top Of The Pops fuelled the single's progress and proved that country's new image can cross 
There are those who speak disparagingly of Achy Breaky Heart as countiy bubblegum - but essentially Cyrus is part of a new country rock movement. Only this time around, country rock is both 

more country and more rock than the mellow middle- ground inhabited by the likes of the Eagles in the Seventies. The top-selling Garth Brooks has fused soft rock with country, finding great success with a Billy Joël tune, Shameless. In the States, Brooks concerts are very much rock shows complété with massive sound Systems and expensive lighting rigs. As a resuit he has sold 12m albums in the past year alone. It's not long ago that the "hat acts" were Nashville's fiavour of the month. The tag said more about the look of artists like Clint Black, Alan Jackson, Brooks and Ricky Van Shelton than it did about their music. Then two of Nashville's rowdier honky-tonkers - Travis Tritt and Marty Stuart - went on the road with the No Hats Tour and a new sub- genre was born. UK exposure for both has been limited and individual artist album sales have consistently failed to top the 10,000 mark in the UK. However, when packaged alongside more familiar names like Taramy Wynette and Dolly Parton on Sony's Ultimate Collection, these artists appealed to more than 400,000 record buyers. Traditionally, UK consumera have favoured those acts considered left-field by Nashville standards. Dwight Yoakam and his hillbiily rock has a strong UK following. Texan country folk headed by Nanci Grifïith have as firm a base in Europe as Lyle Lovett with his country and jazz hybrid. Mary Chapin Carpenter is 

Chapin Carpenter: new talent 
another act who seems set to make a splash in this side of the pond. She has always been reluctant to be too closely linked with Nashville - despite winning a Country 

Music Association Award in 1992. Rather Chapin Carpenter prefers to be regarded as a singer- songwriter with a country bent. Again, as with Lovett and Grifïith, it's the strength of her songs which has eut through anti-country 
But the most significant development so far in the Nineties has been the renewed popularity of female acts. CMT Europe estimâtes that 50% of programmed videos are by female artists, ranging from established names such as Kathy Mattea to newer artists like Trisha Yearwood and Pam Tillis. Ail of them incorporate a rock element in music which is still identifiably country. And that's not to mention KD Lang. She may no longer be the toast of Tennessee, perhaps, but on the back of her recent Grammy and runaway sales of the Ingenue album, Lang has proved that country can provide the perfect launch-pad for a mainstream career. BM 

r 

He Would Be Sixteen 
The UK début single 

From the fortheoming album "Now & Then" 
7" (74321 14105 7). CD (74321 14105 2) 

and MC (74321 141054) 
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«tnilND CITY 93 

Ajax Scott gauges retailers' response to Sound City 

Northern hghts 
When Sheffield's local paper T/te Star referred to the "musi- cal mayhem" sweeping the city last Monday visitors may haye been excused from thinking it was writing about a différent place. Skillful links by Radio One FM's outside broadeast team, helped by interviews with local celebrities Heaven 17 and Def Leppard's Joe Elliot, made the opening event corne alive on air. Yet, despite his description of packed crowds, One Fm DJ Bruno Brooks was watched by no more than 150 people. But rain and the low-key opening proceedings could not dampen the week. And by the flrst evening the sell-out gigs at The Leadmill and Hallam University, as well as concerts in pubs and clubs across the Yorkshire city, underlined just how important an event Sound City has become. "In the evening you could start at one side of the city and crawl across ail the pubs and clubs and there was a différent sort of band on in every one," says Jeff Clark-Meads, direc- tor of communications at the BPI, which organised the event with the Musicians' Union, Radio One FM and Sheffield City Council. The statistics themselves offer an impression of the scale of this year's event. More than 2,000 musicians were due to perform in streets and venues across the city. Among the young and better known acts 
Stereo MCs, Sunscreem, The Fall, Galliano and World Party. Local acts were also showeased at the Unsound City event. 

Sheffield stars: Galliano (left) and Sunscreem 
One FM was due to broad- east 23 hours of live shows, while 12 European countries and the BBC World Service aired selected concerts. Retailers across town also braced themselves for a sales boost generated by the event. HMV had the largest prés- ence, with its open-air stage at Tudor Square in the city centre offering live music hosted by One FM DJ Neale James daily. The chain also lined up in- store appearances by acts including Sunscreem, The Frank & Walters and Pulp at two of its stores and offered a £1 money off voucher in a free pull-out with The Star. Virgin offered £1 vouchers off albums by acts playing live at Sound City and hosted a similar list of PAs at its Fargate store. Surprisingly, though, on the flrst day, they were only just gearing up. Virgin's Fargate Megastore had racked albums by acts playing live over the next six days, while HMV was 

Coundl outlines 

muséum scheme Sheffield is looking to forge ! link between popular music and the city's cultural and éco- nomie life with the foundation of the National Centre for Popular Music. The city hopes the muséum will prove a large tourist attraction as well as confér- ence and educational centre. Sheffield council has already earmarked a site in the city centre and is now trying to raise the £6m needed to build 
The plan for the centre was devised in the mid-Eighties and will présent a history of popular music, provide space ibr temporary displays and offer visitors a variety of inter- active attractions. 

12 

Preston (left) and Strickland 
Sheffield Sound City co-ordi- nator Tim Strickland says the Project aims to attract at least 400,000 visitors each year. BMC chairman John Preston has said he is willing to support the project in a Per- sonal capacity. "The National Centre is a force for establish- ing the seriousness of music not only as culture but as a part of people's lives," he says. 

only about to start. In contrast to the independents, which were ail displaying Sound City posters prominently, neither HMV nor Our Price had any spécial displays in their stores in the Meadowhall shopping centre from where Simon Bâtes was broadeasting. But as one HMV sales assis- tant put it, "Sales early in the week dépend on what's just been released. Smaller groups playing will benefit later in the week." Overall there was no doubt that the sheer volume of events in Sheffield would help boost sales. During last year's Norwich Sound City sales rose 50% in the city. By Wednesday Mark Higham, manager of the Virgin Megastore, said it was still too early to predict exactly how much sales had been affected. But he added, "Sound City has got to he a good thing for Sheffield - it's raised the whole profile of the industry here." 
Scots, Irish and 
Welsh vie for'94 Sound City '94 will be held out- side England in a bid to extend the appeal and benefits of the 

The organisers have decided that they should look further afield after holding the first two Sound City events in Norwich and Sheffield. A list of possible cities in Scotland, Wales and Ireland will be compiled over the next few weeks. A décision is likely to be made by the organising com- mittee, comprising représenta- tives from Radio One FM, the BPI and the Musicians' Union, by the end of the summer. BPI director of communica- tions Jeff Clark-Meads says local support is vital. "If we had done this year's event without the full co-operation of [Sheffield] council it would have been half the size." 
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c MID PRICE/LOW PRICE 

GASHING IN ON 

BUDGET PIGES 
The majors are waking up to the value of their back catalogues but, even if they have to 
work harder to find the product, the budget specialists know how to set out their stalls. 
Valérie Potter opens an extensive report on the industry's burgeoning bargain basement 
IT T'alue for money is \ / always uppermost in V the consumer's mind during times of économie recession. But one look at the explosion of activity in the mid and low-price end of the market proves that the record indus try is rising to the challenge. More than that, major and independent record companies are actively seeking to expand the market. Compétition is not only fiercer than ever, but the quality and breadth of product available at less than fiill price exceeds the expectations of the most price conscious record buyers. Gone are the days when budget price releases were seen as the poor relations of the pop charts. During 1992, mid-price product accounted for 9.8% and budget for 7.9% of album unit sales in the UK More startlingly, lower price catégories accounted for 43% of the revenue generated in the classical market lastyear. And recent developments in this sector suggest that sales will continue torise throughout 1993. Retailers' attitudes have shifted too. Our Price recently rescinded its mid-Eighties décision not to stock low-price product due to poor product quality. The chain now feels confident that standards have improved and gives budget its own section within stores. "But that doesn't mean that we don't still keep a very strict eye on product quality," says senior buying manager Steve Gallant. Other multiples adopt the same approach. "We have been getting 'blatant messages from stores, especially the multiples, that they want product to sell at these kinds of prices," says Neil Kellas, of specialist mid/low price distributor, Taylors. Major record companies are also rethinking low-price stratégies and impleraenting plans which will inevitably challenge the supremacy of long-standing key players like 
MUSIC WEEK 17 APRIL1993 

Pickwick and Music For Pleasure. This year has already witnessed BMG relaunch its Ariola Express label, while the big news is that PolyGram, whose low-price product was traditionally licensed to Pickwick, is planning a massive campaign to 

introduce its new budget label, Karussell in May. Of course, CD has fuelled much of the renewed interest in low-price product. The obvious advantages of the format has stimulated many new CD owners to replace their existing vinyl collections. The increasing interest in 

catalogue means most of the majors now find it more profitable to exploit that catalogue themselves than license it to independents. BMG's 10 year plan for the exploitation of Elvis Presle/s back catalogue at mid-price, is a prime exaraple of a long- term plan designed to sustain 

A - " 
il! 

One company's mid-price CD may be another's low- price spécial, so it's virtually impossible to define precisely wbat mid- , low- and budget-price really means. The recent emergence of super-budget releases with a retail price of £3.99 or less has done nothing to ease the confusion. "When companies such as ourselves and MFP started releasing higher quality repertoire," says Melvin Simpson, head of audio for Pickwick, "budget price CDs moved up to £5.99, and a gap opened up at the very low- end of the market foi- super- budget product." The public may be confused by ail the new catégories and the price disparities. But any calls for standardised price structures are given an unenthusiastic réception by the major players in the field. Not only do they 

have a long history of setting price bands to suit themselves and their best custoraers. But they believe that business at this low-end of the market thrives as a direct resuit of the fierce compétition it 
"It's essentially a catalogue business," says BMG catalogue development and licensing manager Paul Robinson, "so it's very sales-led. You're dealing with multi-album promotions not single album releases, so you always need to be able to offer retailers a better deal than your competitors in order to secure shelf space." Castle Communications head of marketing, Malcolm Packer, agréés: "It's really hard to see what standardisation would achieve. Not only do the retailers ultimately décidé what 

price they're going to sell at, but if you introduced fixed price breaks, then the compétitive element would vanish completely. That would take the wind out of everybody's sails.". And the heat out of the market. So if the budget labels are unlikely to settle on commonly-accepted définitions, classifications and price bands, the only reliable guide must be the one used by CIN, as defined by the chart supervisory committee in compiling its various album charts. Based on dealer prices, excluding VAT, budget- price, mid-price and full- price limits for cassettes are respectively defined as £2.69 or under, £2.70 to £3.69 and £3.70 or over. For CDs, budget is defined as £4.24 or under, mid- price from £4.25 to £5.99 and full-price as £6.00 plus. tm 

the market's credibility with the général public. "The main thrust of the 'Elvis In The 90s' campaign is to release ail his albums in their original sleeves and original mono mixes at the rate of about five a year," says catalogue development and licensing manager Paul Robinson. "Mid-price offers the perfect vehicle." BMG commercial director Chris Haralambous goes further: "The majors work difïerently from most of the standalone budget labels. Mid- and low-price releases do not represent core business, therefore, they don't have to rape the catalogue; they can afford to exploit and promote itin a systematic manner." However, the independent companies are confident that they can adapt to changing market conditions faster than the majors. Over the past two years, for instance, Charly Records, has expanded from specialising in jazz and blues product into producing the heavily branded Blues Masterworks sériés. With a dealer price of £3.65 and an artist list including John Lee Hooker, Eric Clapton and Buddy Guy, it's aimed at a younger, more mainstream clientèle. Managing director Tony Heneberry says: "The majors woke up very late to the value of their back catalogues, Precisely because we are so much sraaller, we can move more quickly. Compared to us, I would estimate that the the majors are about a year to a year-and-a-half behind on their strategy." The indépendants' response to major labels' increased reluctance to license out the best of their back catalogues has been both creative and inventive. "We're forever looking for gaps in the market which nobody else has yet thought to fill," says Music Collection International head of product development and marketing Danny Keene. "And we're ► 
13 



Launch date 24 May1. 

Jm 

3 PA¥i 

JI'S 

Other titles available: Abba Waterloo )oan Armatrading Me, Myself, I Aswad Don't Turn Around Barclay James Harvest Scorcerers & Keepers ^■r^i Big Country Steel Town valMÀVMBBM Acker Bilk Reflections l£]î^i*lUjyUJLl Black Sabbath Heaven And Hell Bronski Beat Hundreds & Thousands Elkie Brooks Pearls 2 The Carpenters Carpenters Cher Take Me Home / Prisoner Patsy Cline Walkin' After Midnight 
Pavarotti Live Favourite Operatic Duets Puccini Favourites Grimethorpe Coltiery Band Plays... John Williams Bach Suites etc.,. Gilbert & Sullivan The Gondoliers 

Lloyd Cole Easy Pièces Billy Connolly The Pick Of Connolly Dr Hook Take The Bait The Everly Brothers Dreaming Géorgie Famé Get Away With Billy Fury Paradise Gallagher & Lyle Breakaway Englebert Humperdink Through The Eyes Of Love Rita Coolidge Ail Time High Joe Jackson Jumpin Jive Diana Ross & The Suprêmes Stop! In The Name Of Love 
Hymns For AU Seasons Elgar Enigma Variations Cello Concerto Joan Sutherland Sings Noël Coward Cinéma Classics 
Rachmaninov/Tchaikovsky Piano Concertos Mozart Requiem 

PolyGram 



entertainment 

From the new low price specialist company 1 Karussell Ltd. 

TOMMY STEELE A Handful Of Songs 

BANANARAMA 

OVANI 

ABC Tears Are Not Enough GODLEY & CREME 

James Last Make The Party Last 550033-5/4 Level 42 On A Level 550010-2/4 Vera Lynn Yours 550016-2/4 Paul Nicholas That's Entertainment 550013-2/4 Robert Palmer Maybe It's Live 550068-2/4 Pepsi 81 Shirlie Heartache 550009-2/4 The Platters Sincereley 550052-2/4 Demis Roussos Lost In Love 550069-2/4 Sait 'n' Pepa A Sait With A Deadly Pepa 550041-2/4 Neil Sedaka Laughter & Tears 550032-2/4 The Shadows Steppin' To... 550070-2/4 Shakatak On The Street 550008-2/4 

Tony Sheridan 81 The Beatles First 550037-2/4 Peter Skellern The Singer 8. The Song 550030-2/4 Jimmy Somerville Read My Lips 550042-2/4 The Sparks In The Swing 550065-2/4 OQ CZ7 Dusty Springfield Blue For You 550005-2/4 L# XoO.O 1 The Stylistics Setting The Scene 550031-2/4 + vat Various Stages Of Eric Clapton 550028-2/4 Various Punk & Disorderly 550049-2/4 IWIf^ Rick Wakeman 1W1 W ■ W Journey To The Centre Of The Earth 550061-2/4 Womack 81 Womack Teardrops 550067-2/4 Diana Ross/The Supremes/The Temptations l'm Gonna Make You Love Me 550075-2/4 
Tchaikovsky Swan Lake etc... 450029-2 Placido Domingo Love Songs 8i Tangos 450036-2 Bach Brandenburg Concertos 1-3 450030-2 Handel Messiah Highlights 450045-2 Holst/Elgar Planets/Pomp And Circumstance ,50053-2 Ave Maria Sacred Songs 450048-2 

Vivaldi Four Seasons 450051-2 Favourite Opéra Choruses 450052-2 Famous Ténor Arias 450005-2 OO OQ Favourite Wedding Music 450013-2 U * S Vlfl Mascagni Cavelleria Rusticana 450016-2 + vat Mozart Marriage Of Figaro Highlights 450047-2 José Carreras 450059-2 

ORDER NOW FROM PRO ON 081 590 6044 YOUR PRO REP OR YOUR REGULAR WHOLESALER 



IV1BD PRICE/LOW P^gCE 
►looking further afield for our repertoire, too." Recent releases from MCI have included Tango Ai-gentina, a collection of classic Latin American tangos and Cafe De Paris, an introduction to French accordion music. Both are packaged with attractive and informative booklets. Keene finds that this kind of product proves far more popular as a low-price impulse buy than as a full-price item. "Money is tight, so people are bound to feel very nervous about spending up to £13 on what is in ail probability an unknown quantity. But, if they're curious to hear something new and différent, then the idea of spending £6 on a taster CD isn't nearly as intimidating," he says. This was the thinking behind Prism Leisure's décision to focus on otherwise unavailable country and western product when it struck a licensing deal with MCA in 1987. The logic of this strategy is endorsed by the fact that Prism's Patsy Cline Dreaming release has sold more than 250,000 copies in the past four years. "Country is one area that thrives at mid-price," says Steve Brink. "An easy listening country album with well-recorded songs seems to be a nice, spontaneous purchase for people to make." Some companies have also reacted to the back catalogue drought by comraissioning new recordings. Pickwick, for one, has been notably success with its Shows Collection of Andrew Lloyd-Webber songs, sung by a sélection of well- known artists, and a sériés of orchestral suites from West End shows played by the Royal Philharmonie Orchestra. At the other end of the musical spectrum, Connoisseur has followed up on Pickwick's 1991 Culture Club compendium with ABC: The Remix Collection which features club versions of the band's chart-toppers previously unavailable on a single album. But, musical quality apart, low-price labels believe that good packaging is the key to aftracting impulse buyers. "Although the artists are invariably already well- established, what we are really selling is concepts," says Music For Pleasure général manager Roger Woodhead, "so the sleeves and the designs 

possible." Tring International repackages its product at least once every eighteen months. And the company has borrowed eye-catching techniques from the paperback book trade to keep 

record releases looking fresh on displays. "We're using a lot of foils and mirror boards," explains joint chief executive Philip Robinson. "We've learned an awful lot from the way book publishers présent their product to the public." Of necessity, budget release packaging must reassure the casual buyer that, despite the bargain-bin price, the product offers good value. "We've spent a huge amount of time and effort trying to make sure that our albums look every bit as attractive and professional as full-price releases," explains Pickwick head of audio Melvin Simpson. "It's crucially important consumera feel they're buying first class repertoire at a lower price, not that they're buying a cheap album." Opinions are split on the value of building up label identity. Some companies feel that an upfront name, coupled with a long-standing réputation for releasing quality product, is important in selling records. Others argue that just as in the full- price market, label branding is irrelevant corapared with artist branding. Nevertheless Prism Leisure's staggered release of a four volume 'Devoted To You' sériés of easy listening country albums benefited significantly from the closely related titles and sleeve designs. By the time the final record was released, initial demand was 20,000 units and it has now sold 40,000 in total. Tring's Robinson says his company spends more than 60% of its time on the development of outlets with a very high traffic fiow of people. And he estimâtes that its product is available through more than 7,000 outlets in the UK, including Happy Eater restaurants, the Littlewoods variety store chain and the Nisa cash and carry and retail group. Compétition in locating and stocking new outlets is particularly fierce. Consequently companies prefer to keep future plans for expanding into new areas under wraps until the objective has been accomplished. However Polygram's new Karussell imprint is primarily targeted at stores that have traditionally experienced problems in selling music product. Supermarkets, which have previously experienced unacceptable levels of pilferage, are a prime target, and the aim is to help them find ways to overcome such problems. To this end, they are prepared to supply dedicated racking and employ a merchandising force to 

4^ 
V; 

.... 

4 

Packing remains key to 
service it regularly, too. Labels argue that customised dealer back-up material can be crucial in persuading a new client to take music product. "A non-traditional outlet may want to test the market but not go to the expense of producing its own racking. So anybody who can offer their own range is at a distinct advantage," says MCI's Danny Keene. Most mid- and low-price sales are still impulse buys so marketing tends to be concentrated at the trade level ather than the c 

2r acceptance ofbargain product 
One exception is Castle Communications, which advertises its budget boxed sets through the more upmarket consumer and music magazines. "We use Q and Vo.r for catalogue campaigns," says Malcolm Packer, head of marketing and promotions. "That way we know we hit our target market exactly." BMG's Chris Haralambous also likes to include mid-price back catalogue in promotional campaigns for current full price product - actively using it to support and extend the life of a particular project. 

There is evidence that other companies are now seriously considering direct promotion to record buyers. The Karussell launch of the Spectrum label will be marked by large-scale national press advertising, while Pickwick recently recorded a five- minute syndicated radio feature to tie in with the first releases under its new pan-European distribution deal with Warner Bros. "We've recognised that no company these days can survive by just treading well- worn tracks, so we've got to look at other areas," explains Pickwick head of audio, Melvin Simpson. "We're trying to be a bit more visionary." With the record business still fighting its corner on the CD pricing issue, some argue that the emphasis on budget lines will undermine the industry's arguments on full- price, and cannibalise sales. But many companies perceive entry into the budget ; market as a means of, eventually, selling more full price product. Karussell commercial director Steve Beecham draws on his expérience with PolyGram's very successful budget video company, 4 Front, to explain the new ; label's commercial philosophy. "We sold a video rack into about 200 shops via the sales force and ail these independents that 'couldn't' sell videos took budget product. As the months went on, people kept going back to j the rack and they started selling full price videos as well. Some of those retailers will now tell you that they're doing better on video at full ! price, and they didn't stock it j at ail beforehand." Similarly, Prism's Steve Brink believes that major 1, labels and low-price companies are missing valuable opportunities to co- operate on breaking new S artists by building up an initial fan base through mid- price releases. He cites the results Prism has achieved with country music catalogue and adds, "Unfortunately, the boom in America with new country acts hasn't happened over here, Maybe there's room for the majors to work with a company such as ourselves to promote the careers in England of artists like Randy Travis and Alan Jackson, whose full-price albums just don't sell here." If the increased compétition j among budget labels helps expand the low-price market - | that's good news for them. But 1 if it results in a boost to full- price sales as well, that has got to be good m ulti consumer. me of a particular project. everyone " 
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THE BEST OF MIDPRICE... 

n 
EURYTHM1CS SAVAGE Release date lOth May '93 Cat No. 74321134402 'ncludes I NEED A M AN & YOU HAVE PLACED A CHILI IN MY HEART 

FAIRGROUND @ ATTRACTION FIRST OF A MILLION MISSES Release date lOth May '93 Cat No. 74321134392 includes PERFECT & FIND MY LOVE 
Cat No. 74321134852 includes PULSTAR & SPIRAL SPACE PRINCESS & EXPANSIONS 

JAPAN 

AND BUDGET 

TITLES DUE 
FOR RELEASE 
ON 3rd MAY 

19S3 mm 
Pointer Sisters 

îi 
EMSLEY ^es 

rsTii 
Scorpions 

Ta Love Somebody 
Nashville Gola 

HALL & DATES BIGGEB THAN BOTH OF US Cat No. 490/290 862 
HUGO MONTENEGRO AND HIS ORCHESTRA Cat No. 295 046/495 046 

BUS RECORDS (liK) Lit) A BERTELSMANN MUSIC GROUP 
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MONITOR 

AD FOCUS 
Aerosmith's Get A Grip is being advertised by MCA in the music and national press from its release on April 19. Aztec Camera's new single Dream Sweet Dreams will be advertised by WEA in M8 and the NME from its release on April 19. Also available on the same date are two CD singles featuring live tracks recorded at Ronnie Scott's. The new product will be promoted in- store with counterboards and 2xl2-inch squares. Ballet Classics, Dino's compilation of classical pièces from famous ballets such as Swan Lake, Coppelia and The Nutcracker, will be TV advertised in the Yorkshire, Tyne Tees and Meridian régions for two weeks from its release next Monday. In the third week of the campaign TV advertising will switch to the Central, Anglia and Ulster régions and this will be followed by a régional roll-out. Radio advertising will run on LBC, Classic FM, Melody and selected gold stations. Glam Mania, a compilation of Seventies Glam Rock classics from Dino featuring such bands as T Rex, The Glitter Band, Roxy Music and David Bowie, will be TV advertised for two weeks in the Central, Meridian, Yorkshire, Tyne Tees, Grampian and Ulster régions. The campaign will switch to the London, HTV, West Country and Anglia régions for the third week of the campaign and will then run again in the best performing régions during the fourth week. Radio advertising will run on Capital Gold, and Atlantic 252 among other ILR stations - full détails to be confirmed. In-store, the release will be promoted with posters in 300 independent retailers. The Best Of Kid Creole will be the focus of an Island campaign from its release 

■ 

planning a slraighrforward campaign to back the new album for Cliff Richard, tasts more lhan 400.000 fans in the UK, some of whom have been disciples for 30 years. Cliff Richard albums are usually released in the autumn, but with The Album - d next Monday and his first studio album in nearly five years - EMI has opted to it earlier in the year so that it can be marketed right through until Christmas. The gn will include TV advertising prior to release which will be aimed squarely at 
Record label: EMI UK. 
Media executive: Bob Latchford Product manager: Amanda Rabbs TV: national TV advertising will run throughout next weekend in order to attract général ' i the album's release. scheduled for Monday. From week two of the campaign, TV advertising will be national on Channel Four and also in the london, Granada and Central régions on ITV. The ads will run at peak times in order to reach as many people as possible. Further TV advertising is pianned for week four with the détails to be confirmed Press:adswillruninthe Daily Mail and /be Sun during the first week of the campaign Dur Price D-pack for two weeks from release with displays featuring 
isplays nalionwide with further displays in-store: in-slore P0S displays with EUK premier ccounts: John Memies pack-one window and in-store displays at 50 stores nationwide: vindow displays at Tower Records, Glasgow: HMV B-pack in-store displays plus window displays in three West End stores: 80 in-store displays with WH Smith: in-store displays Boots nationwide and 200 in-store packs with indépendants around the UK Mail-oul; 30,000 Cliff Richard fans will be mailed with full détails of the album on the dayof release Target audience: mass market - including ail existing Cliff Richard fans  

next week with advertising in the national tabloids. The Brothers In Rhythm re-mix of Fm A Wonderful Thing Baby has just been released and Island is to assess its progress before it finalises an in-store display campaign. Leap Of Faith - a varions artists film soundtrack - will be advertised in the music press by MCA from its release 

next Monday. Me Phi Me's One, released through BMG/RCA on April 19, will be advertised inDJ, Echoes, The Face, G-Spot, M8 and The Voice from its release. The album will feature on Virgin's listening posts and the band has the support slot on Arrested Development's tour at the end of April. Midnight Oil's Earth And 

Sun And Moon will be press advertised by Columbia in Melody Maker, Q, Vax, TNT, Time Oui and NME from its release next Monday. In-store, Columbia is promoting the album through 120 independent retailers displaying nameboards, centrepieces, posters and sleeves. Virgin will feature the release on its listening posts from today for three weeks and will run national in-store displays from next Monday. HMV launches a pre- awareness campaign today and from next week it will promote the album through C- pack in-store and window displays plus till site displays at its West End stores. Tower Records is already featuring the album in its Piccadilly store window display. There will also be a two-week poster campaign on the London Underground. Snow's 12 Inches of Snow, out now through East West America, is being press advertised in NME, The Voice, Blues & Soul, Echoes and Hip Hop Connection. For a limited period, Our Price will also be giving away a six-track sampler with the album featuring a Snow track and tracks from five other rap 
Tool's Undertow is being advertised by BMG/RCA in Melody Maker as part of a co- op campaign with HMV. The album, released next Monday, will be promoted through the collège circuit and through the indie and rock clubs with posters, review copies for DJs and biography material. BMG/RCA has appointed independent promotions company Active Promotions to handle the collège and club campaign, The album is also a recommended release with Our Price and the band will be on tour in May supporting Rage Against The Machine. Compiied by Sue Silliioe: 071-228 6547 

PROMOS IN PRODUCTION 
TRACK 

iB Johm AN EMOTIONALFISH Rain 
CHESNEY HAWKES WhafsWrong. 
0EACON BLUE OnlyTenderlm 
JEAN-MICHEL JARRE Ctironologie 
PJHARVEY 50ft Queenie 
ROBERT PLANT 
SAID FLORENCE 

29 Palms 

Margot Quinn for Chrysalis 
Steve Hodges for Columbia 
Polydor France 
Pinko for Island 
Tom Bird for Fontana 

Definitely Maybe Claire McMullen for Epie 
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jetioo week beginning April i: 

DIRECTOR PRODUCER RELEASE DATE CONCEPT 
in Pedro Rombanyi Steven Elliott for Oil Factory Aprill3 Shot on location in Norfolk and the T&C2 Malthew Amos Chris Symes for Propaganda May 4 Described by its director as the first 

"bluescreengrunge video". MikeRoss James Chads for Medialab May 4 Shows Hawkes coping with a bizarre 
cropofdeliberatemistakes. Zanna Deirdre Allen for M-0cean April 19 Shot in Guadix, southem Spain in black 

Jon Klein Juliet Naylor for Conspiracy Mayl One promo features computer-animated 
dancers, the second is shot in Brazil, Maria Mochnacz Director and band April 19 Shot in a barn in Bristol by neweomer 
Mochnacz, the band's former stylist Nigel Grierson Danny Fleet for Limelight April 26 Shot in the desert, interspersed with 
vignettes of other characters. Mile Bell DenmsMadden April 19 Its menacing mood is described as "The Shining meets Rumblelîsh". 

sériés tells the true-life stories ^ behind some classic rock 'n' roll hits. Saturday's programme uncovere the origins of Buddy Holl/s Peggy Sue; 
inspiration for Walk On The Wild Side by Lou Reed, Bob Dylan's Highway 61 and the song which 

gjJJËî 

OPebble Mill featuring country singer Michelle Wright, BBC1:12.I5-12.55pm Hit The North featuring ■O The Calvin Party, Radit Five; 10.10-midnight FRIDAY APRIL 16  

BBCl: 9am-12.12pm ..The David Bowie Story, WNI'-I Radio One; 2-3pm l'1'" "i The Johnny Walker Show tel featuring The Auteurs. Radio One: 3-5.30pm icertfeai d in Edinburgh, R 
Ll BBC2: 8.55-9.25pm ( 

Ocfu^Iria^K^ 

OT' Li 

Five: 10.10pm-12.00am 
o The Damned. LWT; 1.20- 
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20 Out of this world Midnight Oil head new album releases 
22 Sing Sing Dr AÎban climbs the singles chart 

28 Easily Suede 30 Brett & Co strut into indie LP peak 
Wind up The Prodigy are ruffing up the floor 

itusicweek 

datafile 
The Information Source for the Music industry 17 APRIL 1993 

CHART FOCUS 
The Bluebells' Young At Heart continues its reign atop a singles chart in which the whole of the remainder of the Top 10 has ben surrendered to dance 

Traditionally dominant, 
music in the past few years, but its présent tally of one ~ ginglp in the Ton 10 — and 

provides the impetus for Gorecki's Symphony Nuraber 3 to jump from number 47 to number 18. Arrested Development's MTV Unplugged album slips a notch from its début position of number 40, and is clearly being given a wide berth by most of the group's fans, while their old album 3 Years, 5 Months And 2 Days In The Life, already well past 
îl)31 cTn umber11o bie^Al l"three r 
=SSd&.p 

label's current tally of Top 75 Beatles, the Rolling Stones Bruce Springsteen - is singles to a record seven. With and Abba have had more this week. Unfortunately ts-ouY 

3r The Devil You Know ijfof The P 3psJD 
sters its first number one week, to become his highest Dave Clarl m in six years, as David charting album since 1975, Over Again vie's Black Tie White when Ail The Fun Of The Pair débuts at m 
L\g:?st^auSeidoî; 

CHART NEWCOMERS 
03 D'ARBY: Do You Love Me Like You Say? (Columbia) US 6th hit. Producer: Terence Trent 

s— Writer: Trent D'Arby. 

SI Album: Symphony Or Damn member of Antiçappella on the Of Love 

ssr /ï 1 Pubhshing. BMG MUS1C 
 I Biggest/last hit: The Way 

Producers: Where Did Our ^Line^upfchambers (k/g/bA - - - (.Alex Lewis (k/v), Jeremy 

s--, (iïoabël)7116 

George Migi-lel 
4F' Queen ^ 
with Eisa Stansfield 

se Are The Days Of O 
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Nobody does 

it better 

ound 

ecording 

echnology 

CAMBRIDGE 

FOR ALL YOUR MASTERING NEEDS 

Tel: 0480 461880 

Fax: 0480 496100 

CD Mastering Studios, 32 bit Digital Sound 
Processing, Music Editing, Sound Restoration 

igitally uplicated assettes 

AUDIO HOUSE, EDISON ROAD INDUSTRIAL ESTATE, ST IVES. CAMBRIDGE PEI 7 4LF 
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TOP 75 SINGLES 
THE OFFICIAI iiusicweek CHflRT 

17 APRIL1993 

| | | Artîst (Producar) PubMsber Label CD/Cass (Distributor) s 1 i5 3 S Artist (Producer) Publisher Label CD/Cass (Dislributor) 

D ,Y0UNG AT HE ART ^ 0 LondonL0NC0338/L0NCS338(F) InABunch/WC L0N33 (s) 38 m BROWN GIRUN THE RING ('93) Arista 74321137052/74321137054IBMGI 74321137057/74321137051 
39 m TRUGANINI i MidniqhtOiMLaunav/MidnighlOillWC Columbia65904«W 

2 3 e INFORMER Easi l West America A 8436CD/A8436C (W) 40 39 9 l'M EVERYWOMAN ^ Arisla 74321131502/74321131504 (BMG) 74321131507/74321131501 © 
3 3 « OH CAROLINA GreeiislMïesGRECD361/GREC361|JSaMGI 4i m SLOW EMOTION REPLAY The The (Johnson/Lampcov) Lazarus/SM Epic6590772/-|SMI «776 

i, 4 10 2 AINT NO LOVE (AIN'T NO USE) RobsCOROBMMBSIPl 42 m FASHION CRISIS HITS NEW YORK The Frank And Walters ICousel Chrysalis Setania/GolDiscsHOOCDS/HOOMCSIF) H0O5/- 
■ 5 ^ WHENI'M GOOD AND READY PWLm ternalional PWCD 260rPWMC 260 (W) 43 IE1 WHY ARE PEOPLE GRUDGEFUL? p™ane;>c™^ 

^ 6 s ,a SHOW ME LOVE ChampionCHAMPC030G'CHAMPK300(BMGI 44 35 2 THE RIGHT DECISION PERVS2/12PERVP2 
7 . s MR. LOVERMAN Epic6590782/6590784 |SM) 45 34 S LOOKINGTHROUGH PATIENT EYfcS „crn PM riawn IPM Dawnl MCA/Morrison Leahy GESCD47/GEEC47/GEE(T)47 
8 3. DON'T WALKAWAY Gianl W 0160COAV 0160C (W) woieom 46 36 4 PRESSURE US Sunscreem (Sunscreerrr) BMG Sî/TÎHO 5" J6591106 

3 9 « 3 UGOT2KNOW Cappella (Bortolotti) MCA Internai IDC IflOCS 1 (RTM/P) IDS1/IDX1 47 33 5 TOOYOUNGTODIE Jamiroquai (Jamiroauail EMI/CC SonvS2 6590il2/65901M|SMI •/6590116 
10 2 « NOLIMIT PWLC 2 Unlimited (Wilde/De Coster) MCA Continental PWCD 256'PWMC 256 (W) PWl(D256 A 48 43 2 LUCKYTOWN (LIVE) Bruce Sprinqsleen (Spnnqsteen/Landau'Plotki Columbia6592282/6592284iSM) in)Zomba 6592287/- 

! 11 |NËW] REGRET New Order (Hague/New OrderJ WC/MCA London NUOCD1/NUOMC1 (F) NUOIXJI 49 ES] THE SUPREME EP Sinitta (Variousl Jobete/EMI Arisî374321139592/74321139534 (BMG) 74321139597/74321139591 
12 M WINDITUP(REWOUND) The Prodigy (Howlett) EMI XL Recordings XLS 39CO/XLC 39 (W) A 50 - 2 HANGOVER Bettv Boo (Boo/Coxonl WC WEAYZ719CD/YZ719C(W) YZ7191T) 

^ 13 " 2 COMEUNDONE Duran Duran (Duran DuranICC Parlophone CODDS17/TCDD17 (El 51 33 3 CAN'T DO A THING (TO STOP ME) RephseW0161CDim0161C(V/| 
14 " 6 

CATS IN THE CRADLE Ugly Kid Joe (Dodsonï WC Mercury MERCD 385/MERMC 385 (F) MER|X)385 52 37 2 HOWI'MCOMIN' DelJam6S91692/659ira4W 
ÏH - 2 SLOWIT DOWN London LONCD339flONCS339 (F) LONP339/- 53 m AUSLANDER livinq Colour (Saint Germain/Livinq Colourl W Epic6591732/-ISMI 'C 6591737/6591736 

16 22 3 GOAWAY^ f ^ Epic 6590952/6590954 (SM | mm 54 EH BEAUTIFULSON CilySlangEFA0491603/-(flTWPI EFA0491645/EFA0491602 
17 m DO YOU LOVE ME LIKE YOU SA Y? Co!umbia659073Z6590738(SM) 55 E3 CHILDOFLOVE The Lemon Trees (Chambers) BMG OxygenGASPD4/GASPC4IBMGI 
18 2 3 FEVER h Madonna (Madonnaffettibone) Lark (Carlinl laverick/Sire W 0168CO1W 0168C (W) W0168PAV0168T ® 56 32 4 PEAGE IN OUR TIME Cliff Richard (Richatd/Moessl|Chrysalis/EMI EMlCDEMS265/rCEM265B 

> 19 - 2 ISIT LIKE TODAY? World Party (Wallinger/Lillywhile) PolyGram Ensign CDENV 658iïCENY 6581E1 A 57 37 S WHY CAN'T IWAKEUP WITH YOU? 0 8CA74321133102IBMGI TakeThat (Jervrer/Jervier) EMI 743211331lkW432ll33l07/- (s) 
20 » 3 WRESTLEMANIA Ahr The WWFSupersiars IStockjWaierman) Ail Bovs/8 M74321136832^432OT34^IG) 58 47 2 CANDY EVERYBODY WANTS ElektraEKRieOCOI/EKRlMCfW) 
21 S 3 TENNESSEE CoollempoCDCOOL27(WCCOOL270(E) Arrested Development ISpeechl EMI/Arrested Development (12ICOOL270 59 ES] CAN'T GETANYHARDER James Brown (Clivilles/Cole) Varions Polydor PZOO 262/POCS 262 (F) P0262/PZ262 
22 « 2 SING HALLELUJAH! logidAréia74321136202/7432m62MIBMGI DrAl ban (Pop) WC 74321136207/74321136201 60 ES] THE BELL (MC V1V STANSHALL) WEAYZ737CD/YZ737CIW1 MikeOldfield (Hom/Oldfield/Newman) EMI *2737/- 
23 22 2 COPACABANA(1993REMIX) Ah; Barry Manilow IManilow/Dante) BMG >ta74321136912/74321136914IBMGl 743211369177743211369' 1 61 45 3 HEARTATTACK&VINE Screamin'JayHawkinsIDuffylWC Columbia 6591092/6591094 (SM) 6591097/- 
24 33 3 LIVIN'ONTHEEDGE Geffen GFSTD 35/GFSC 35 (BMG) •/6FSTP35 62 EH LONDON'S BRILLIANT Wendy James (Kimsey) Plangent Visions MCA MCSTD 1768'MCS^IMMG) 
25 m SHOTGUN WEDDING Rod Stevvarl IHorn) Sparta Flotida WamerBrosW0171CD/W017JC|W) 63 49 2 GEPETTO(REMIX) Belly (Norton) PolyGram 4AD BAD0 2018CD/BADC 2018 (RTM/P) -/BAD2018 
26 35 3 1N EVER FELT LIKE THIS BEFORE Mica Paris (WaldenlCarlin 4th+B'way BRCD263/BRCA263 |F) {12!BRW263 64 44 4 CHOKTHERE Apache Indian (Simon & Diamond) MCA/CC Island CID 555/CIS 555 (R 
27 ni EVERYBODYHURTS i REMILitt/REMlWC VamerBrosW0169CD1/W0ie9CW 65 «> 3 SUGARKANE Sonic Youlh (Vig/Sonic Youth) Zomba Geffen 6FST0 37/6FSC 37 (BMG 1 6FSV37{Hr)/- 
28 22 2 YOU'VE GOT ME THINKING East West YZ 73800.727380 (W) YZ738(1) 66 4, 3 LOVE THE LIFE BigLi(eBLRD9mRC93(Fl JTQ with Noël Mckoy (Taylor/McEvoy) Zomba/Big Life BLR(T)93 
29 . -0 LITTLE BIRD/LOVE SONG FOR A... 0 RCA74321133832/74321128834IBMGI Annie Lennox ILipson) La Lennoxa/BMG 74321128837/74321128831 ® 67 65 7 ANIMAL NITRATE Suede(Buller) PolyGram NudeNUD4CD/NU04C (RTM/P) NUD4S/NUD4T 
30 30 3 ARE YOU GONNA GO M Y WAY Virgin VUSDG 65/VUSC 65 (F) 68 » 3 FREEFLOATING GaryClarklCIarklEMI Circa YRCOX 94/YRC 94 (F) YR94/- 31 35 2 IT'S A SHAME ABOUT RAY Lemonheads (Robb Bros) EMI/Bug Atlantic A 5764CD/A 57640 (W) •7A5764TE(1(r} 69 63 23 IWILLALWAYS LOVE YOU * Whitney Houston (Poster) Carlin Arista 74321120652/74321120654 (BMG) 
32 35 3 ONE VOICE A,» îta 74321140852/74321140854 (BMG) 74321140857/- 70 45 2 LOOKS LIKE l'M IN LOVE AGAIN KeyWesl featuring Erik (Siock/Walerman) Sht PWL Sanctuary PWCD 252/PWMC 252 (W) rcking PWL(T)252 
33 3i a GIVEINTOME Mrchael Jackson {Jackson/BottrelllWC Ep,c™S/s® 71 43 3 BLOODOFEDEN Peter Gabriel (Lanois/Gabriel) Real World RealworldPGSDG9/PGSC9(F) PGS9/- 
34 22 3 l'MBACK FOR MORE Do Lulu and Bobby Womack (Henry) Jobete/EMI une CDDOME1002/TCDOME1002 (E) DOME 1W2/1200ME1002 72 65 a CONSTANT CRAVING KDL g|P M k/L g)P 1 G am/Z mb SireW0157CO/W0157C(W) i Wû-67'- 
35 30 3 JAMAICANIN NEW YORK ElektraEKR161CMKR161C|W| EKRI61(T) 73 60 2 l'MAWONDERFULTHING.BABY(REMIX) isiandCiD55lfflS55i|F) Kid Creole & The Coconuls (Datnell) Island (I21IS55I 
36 m SWEETFREEDOM PWlCoiiiinenialPWCD26l/n»MC261(W) Positive Gang (Virtual Production) Ail Boys PWl(T)261 74 42 4 IT WAS A GOOD DAY Ice Cube (DJ Pooh) WC/EMI/1Q 4th+B'way BROD 270/BRCA 270 (F) -/12BRW270 37 33 4 JUMPTHEY SAY Aiisla^MGInl/S3vage7432ll39422/7432113S424|flMGI David Bowie (Bowie/Rodgers) EMI •/74321139421 S 75 67 7 BADGIRL Madonna (Madonna/Petlibone) MC/VWC Maverick/Sire W 0154CO/W 01540 (W) 

As used by Top Of The Pops and Radio One 

lEVERYTHiNG BUT THE GIRL 
G BOY IN NEW YORK IJ AGGER 
   DON'T TEAR ME UP 

4 track E. P. out now | cd indudes everybody knows about my good thing with ûary moore m 
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< CONSTANT CRAV1NG kd lang 
i OH CAROLINA Shaggy 

a IS IT UKE TODAY W( , 3 ARE YOU GONNA GO MY WAY Lei 

23 a a DONT WALK AWAY Jade 

TOP 10 BREAKERS 

| 35 ITOIGIMME SHELTER EP Vaiious IE3. » SHOTGUN WEDDING IMSl i 37 je o IT WAS A GOOD 01 

41 c » LOST IN MUSIC (SURE IS PI 
43 mpASHION CRISIS HITS NEW YORK Tn 

REGIONAL CHOICE AIRPLAY PROFILE 

YDOFLONELINESSNanciG 
THIS WEEK S CONTRIBUTORS: 

US TOF 50 SBiËLES 
FOREVERIN LOVE, KennyG 

um 

Mi LOOKINGTHROUGH ....m Oawn 

OS TOP 50 MBUMS 11 ™. 
AD 2 THEBODYGUARD{OST},Various Arisla A 28 » THIS TIME, DwightYoakam Reprise 2 i BREATHLESS,KennyG Arisla 27 as TILLDEATHDOUSPART.GaloBovs Rap-A-Ut 3 < E!]3 UNPLUGGED, EricClapton Duck 28 2S DURAN DURAN, Duran Duran Capitol 4 s POCKETFULLOF..,Spîn Doctors Epie Associated 29 21 StOWOANCINGWmTHEMOON.DollvPaiton ColumDia 5 A5 • USHOTSTOTHEDOME.LLCopIJ DeiJam 30 n ALIBIS,Tracy Lawrence Atlantic 6 t E3 SONGS OFFATRi & DEVOTION, Depechc Mode Sire A31 BACOAFUCUP.Ony* RAL 7 s E3TENSUMMONER'STALES,Sting A&M 32 j, AMERICA'SLEASTWANTED.UolvKidJoe Stardop 8 2 12INCHES OF SNOW, Snow EaslWesl A 33 12 THE CHASE, GattltBrooks Liberty A9 s THECHRONIC.Dr.Dro OoatitRow 34 22 REACHIN' (A NEW ..),DigablePlanots Pendulum A10 s LOSECONTROUSilk Kcm A35 12 GQ THEBLISS ALBUM...?,PMDawn GeeStrcet s 11 12 SOME GAVE ALL.Billy Ray Cyrus Mercury 36 is CORE.Stone Temple Pilots Atlantic jAEB a ALADDINlOSTI.Vaoous WaltDisnev A37 n FORREALTHO'.LeVen Atlantic ï 13 10 E3 COVERDALE PAGE, Coverdale Page Gcffon 38 n KEEP THE FAÎTH, BonJovî Jambco A14 22 CD LOVE DELUXE, Sade Epie 39 » THE PREDATORjce Cube Priority 15 n 19 NAUGHTYIII,NaughtyBy Natuie TommyBov A 40 PURE COUNTRY lOSTLGeorgoStraîl MCA 16 ts TEN.PearlJam Epie 41 „ FUNKYDIVAS FnVnn.m itm 17 12 IT'SYOURCALLfRcbaMcEntire MCA 42 le WHAT'STHE411?,MaryJBIigo Uptown 18 ts HAROWORKIN' MAN.Brooks&Dunn Arisla 43 » METALLICA.Motallica Elektia 19 ti 3YEARS5MONTKSfirArrestedDov. chrysalis 44 u BRANDNEWMAN.Btooks&Dunn Arisla 20 ts DANGEROUSfMichacl Jackson Epie 45 ti UVE; RIGHTHERE.RIGHTNOW.VanHalen WatnctBros 21 20 IF 1EVER FALL IN LOVE, Slial GasolinoAlloy 46 4t HARD OR SMOOTH, Wieckx-N-E((ect MCA 

23 24 JON SECADA,JonSccada SBK 47 4] GREATEST HITS, GloriaEstofan Epie A 48 . DIRT, Allen In Cbalns Columbio 24 11 ARE YOU G0NNAG0 MY WAY?, Lcnny Ktaviv Virgin 49 « COME ON COME ON, Mary-Chapin Caipentcr Columbia A25 ai IT'SABOUTTIME.SWV RCA 50 44 TIMELESSITHECLASSICS), Michacl Bolton Columbio CD UK nets. Eg UK-signed acta, 
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IISS BtEUIFAST 
Club sounds have a new opportunily for exposure on London's Kiss FM as vétéran house DJ Dave Pearcetakesoverthe breakfast show. The news is being welcomed by music fans as a sign that Kiss has given up itshuntforcomic presenters to challenge Capital's far more successful Chris Tarrant breakfast show. Red Dwarf TV star Craig Charles, who 

John Truelove has lost It - the dance label he set up as an otfshoot of EMI's Food label, that is. Truelove-fhe man behlndThe Source - formed It, and Synlhetic, a year ago for the indie rock label. But 

now he is in dispute with Food over his alleged involvement in other projects. Food co-founder Dave Balte says It and Synthetic will continue. Truelove says he will now i his own label. 
"I made it clear that I wanted to have more music on the show and I am looking forward to being abletogive itthat exposure," says Pearce, who has often championed small independent labels. Pearce has already given up his 4pm-7pm drive time slot and will begin the breakfast show on April 19. 

POUR SPREADS 

WIN6S TO ITALY 
One of the UK's top club promotion outfits is spreading ils wings over Europe in a tie-up with a new Italian company. Paul Gotel's Power Promotions will be represented in Italy by Milan-based service Promo Activity which it helped set up last month. The link will see Promo Activity offer Power's services to Italian labels looking to break into the UK. It will also promote tunes at home and compile an Italian DJ chart for domestic magazines such as Tutto D/scoand Trend Discolec. Gotel is hoping that the new venture could also extend to providing specialist remixes for the Italian 

y 

As TC19938 'Harmony' buildsa hugebuzz, it isalso proving a growing headache for Virgin's Union label. Union had hoped TC 1993 would bring Itas big a club hit as last year's 'Funky Guitar'. But its borrowing of huge chunksfrom 'Undispufed Truth' by TheTemptations (pictured) has held upfhereleasewhile the label tries to negotiate clearance. For now it looks as ifthose 20-odd test pressings floating around are just going toget hotter and hotter. Just watch them fly when the vinyl is released in early June. 

Scottish dance fanzine Clubscenehas called in rave promoter Meltdown to stage its postponed awards event. The show, originally scheduled for March, is now planned for Livingston 

Forum on May 29 and is due to covered by MTV, Winners, voted by readers of Clubsceneand The Scottish Sun, include Time Frequency and Havanna. 
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Tl FRANKFUMISTHE 

. CONSTANT CRAVi 

s I NEVER FELT LIRE 

15 » a MR LOVERMAN S^ 16 10 . INFORMER Snow 17 oCOME UNDONE Pi 

21 >2 s LOOKING TU 

25 st ss GO AWAY Gloria 

TOP 10 Bl 

5 7i BLACK GOLD 
7 n BEAUTIFUL SON 

US TC 

HARDBEAT HOT DOG 
Frankfurt still rules in the hardbeat community according to the new Dataflow techno chart - which names C-Tank's unœmpromising 'Nightmares Are Reality' as its numberonefor April. The chart, compiled by GTO, aims lo pool the opinion of the global techno community and is distributed via a print run of 5,000 newsletters. Fans of extreme industrial 

sounds can also check them out at GTO's new Dataflow club at London's Sound Shafl each Saturday. The Dataflow Top Five for April is: C-Tank 'Nightmares Are Reality' (Overdrive): Cellblock X 'Encounter EP' (Labworks); Influid 2 'Quite Safe' (Influence): CBX Project 'Mindmover EP' (Generator); and Church Of Ç Extacy 'Modulator' (Dataflow). v 

r.rifcjilJlllliira Not ail DJsturn into producers or A&R men whenthev qrowup. Some look for a career on the box. Following Dave Dorrell on to the small screen is Paulette Consfable, a DJ from the Hacienda's screaming Fresh mght. She is joined by ex- E-Zee Posse vocalist Tara Newley and singer Johnny Dangerously to présent the NW "what's on" show The Juice, which goes out on Granada only from next Fnday (16). 

The international profile of US jack swing is getting a further shove as MCA mounts a new marketing oampaign for its urbar 

acts such as Mary J Blige, Bobby Brown and Aaron Flall into one label identity. Ail international LPs by MCA's swing acts will be branded with the Streetbeat logo. A 

Sfree/beaf magazine with an international print run of 500,000, a sampler album, merchandise and a tour are also planned. "Idon'tthink US r&b isjust for black audiences. It is a lifestyle thing that's beginning 

to grow around the world," says Stuart Watson, senior vice- president of MCA International, 'This gives a form of music the advanced marketing thrust used by companies like Coca Cola." The Streetbeat album is released on April 26. 

How does it feel to be remixed? As if someone has glven a beautiful new shine to your prized motor - or fitted tacky spollers and a go-faster slripe? Whatever their feelings, no artist is safe from a remixer's touch up - not even techno-soul vétéran Kevin Saunderson. Most would agree that the remixed UK version of his Reese Project album 'Faith Hope & Clarity' has turned up some gems. But weren't the songs, written by wife Ann and produced by Kevin, strong enough already? B/Wasked Saunderson himself what he made of it. (>^1 'Pree At Last' (Groove Corporation Remix): "I like this mix a lot. It tifs in well with the structure of the vocals and they have kept the warmth of the original song." IS 'Colour OfLove' (Groove Corporation Remix): "This one leaves me cold. The music goes in one direction and the vocals take another. Doesn't grab me at ail." Ej 'Direct Me'(Joey Negro Remix): "Thisis just great. I love it." I*] 'Sacrifice' (Love Révolution Mix): "Not enough warmth in the groove." 

[S 'Human' (Tony Humphries Club Mix): "Tony's dub is solid with lots of interesting sounds but I can't say the same for this vocal version." (ZI 7 Believe' (Mike Wilson's Epie Club Mix): "Very nice and commercial. Mike did a great job to make It sound good in the club and overtheairwaves." [ZI 'Miracle Of Love'(Big Bump Mix): "This is moody and dark, yet mélodie. One of the most interesting moments of the album." 1Z1 'So Deep ' (Joey Negro KOK mix): "Kicking ass! This is the best remix Dave Lee has ever done. He just seems to work so well on my material. Excellent." [ZI 'So Deep'(Bump Dub) : "Another really interesting mix. There are some great sounds throughout." So full marks for Dave Lee, Bump and 'Hitman' Wilson but a slating for Groove Corporation, Love Révolution and Tony Humphries. At least as a respected remixer in his own right Saunderson may soon be able to wreak his revenge. 

UTH1N' BUTAC HAVENQTHING 

AT'SINTHECR EXOTERIX 
"IF I WflS LAUNCHING fl NEW LABEL l'D WANT TO BE LAUNCHING ITWITH SOMETHING AS STRONG AS THIS" (DAVE CALIKES ■ MIXMAG UPDATE) INCLUDES MIXES Bï DISS-CUSS & EXOTERIX COOL CUTS-6, MIXMAG BUZZ-3, RM CLUB-7 12/CD/TC T1V-1 

a RHYTHM IS A OANCER.Snap 45 .1 IF I EVER FALL IN LOVE, Sh 
47 « DO YQU BELIEVE IN US, Jo 23 a THERKjHTKINDOFLOVE.Jer A24 g II WAS A GOOD DAY, icc Cube 25 » El IF I EVER LOSE MY FAITH-, S 
48 » l!ai'MG0NNAGETY0U,Bi7a..8lnc A4a . LOVE DONT LOVE YQU, En Vogue 50 m SUPERMODELlYQUBETTER...),RuPaul ' 

19 il 3YEARS5 MONTHS81 ; 20 is DANGERQUS.Michaol Jackson 44 « BRANDNEW MAN. Br, 45 « UVE: RIGHT HERE, RIGHT NOW, Van Haie 
.. HQMEINVASION.Icg 3 m JON SECADA,Jon Sccada 

A25 a IT'S ABOUTT1ME, SWV « COME 0NC0ME ON, Maiy-Chapin Carpomet Ci 50 « TIMELESS [TRECLASSICS), Mi 



Ooolffocus 

© LION ROCK AKA JUSTIN ROBERTSON 
(2) RACKET OF PEAGE Lion Rock 
(l) ALLFUNKED UP Mother 
(5) l'M GOING ALL THE WAY Sounds Of Blackness 

:ElnnerCity 
nïâTB PURESILK Myro 

(10) NA MA NAJagga 
(12) STEALTH Sonic Soul 

LET'S DANCE Mr Peach Catchy disco house groove 
(11) ADVANCES Suggestive 
(14) THEIRONHAMMATomTom 

ITCTâra COMETOGETHER The Transplant 

l !f^72l STAND UP3rd Nation 
i (15) SLUMBERLAND Solitaire Gee 
5 DO YOU FEELSORIGHT Love 4 Sale 

23 A TRIP TO PARADISE Sequential Acid Eurotrance 
Zfl ICENI The Balouga Boys Limited édition tribal groove from tt 
3 DONT STOP Direct 2 Disc 

oming Cowboy compilation 

A guide to Ihe most essentiel new club lunes as Bfeatured on IFM's "Essentlal Sélection", wilh Pet Tong, broadcast every Frlday between 7-9.30pm. Compiled by data collected (rom leading DJs and thefollowlng stores; City nB Sounds/ Flylng/Zoom (London), Eastern Bloc/ Underground (Manchester), 23rd ■ Precinct (Glasgow), 3 Beat (Liverpool), MH Warp (Sheffleld), Trax (Newcastle). ggj|j 

MB AOUB 

fm 

J1G01M. 

Rub A Dub Records, 4 Glen Street, Paisley (front area 20ft x 14ft; middle 9ft x 14ft; back 7ft x 7ft). ^^2SlSE^Sl2"inch singles only. Will order CDs if requested. Mostly house, particularly underground Euro and US. Some garage and US techno, bip hop and rare groove. Small amount of white label hardcore. Sells DJ accessories,T-shirts and hats including hard-to-find Paradise ticket agents. "We opened in August and public reaction has been overwheiming. We love this mission - every day is like Christmas! We've got two decks in the front shop and a JBL sound System. The back area is the listening room with more decks and we're planning to put in some listening booths." - Alan Grey, 
mm | "Very enthusiastic chaps and good to deal with. They take good ambient Euro and good US house much hardcore." - Stuart McClelland, Great Asset. "Nice guys - great shop. It looks like it should be a clothes shop, it's so well designed. They really try to help and give me great crédit." - Trevor Price, Dream. 

Cafe de Paris, 3 Coventry Street, London W1. Every Friday between 10.30pm and S.OOam. 650/12K/mixed gay-straight crowd; massive video screens featuring risque slides. l'i-i-u-i'iii'i'^j "Anyone who's got a good attitude — whether 
straight or gay. We don't let in gangs of lads who are off their heads." - Martin Confusion, promoter. li'ljirfrffT-i'-'lU'iM "Uplifting." - Martin Confusion. 
IjSËëi Regulars - Martin Confusion, Rachael Auburn, Jon (Pleased Wimmin), Smokin Jo. Guest DJs include Simon Hanson, Princess Julia and Kenny Carpenter from the US. W*îiiiinit'|| Tom Tom 'The Iron Hammer EP'; Funk Machine 
'Let's Get This Party Started'; Mukka 'Neebro'; Lion Rock 'Racket Of Peace'; Urban Cookie Collective 'The Key, The Secret'. "It's a fab venue. Everything sounds good because of the venue and the sound System. You can really see what the crowd are doing and we can ail play différent kinds of music." - Jon (Pleased Wimmin). "Definitely my favourite club at the moment - right crowd, right attitude. Starts with sunny house and works up to techno frenzy mixed with classics." - John Truelove, Truelove Records. £6 members; £8 non-members. 
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