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Ensign rocked by exodus 
Ensign founder Nigel Grainge is shopping for a new deal fol- lowing his surprise departure last week from the label he has run for the past 17 years. Grainge, A&R manager Chris Hill and général manag- er Doreen Loader left the label on Friday. Grainge, who sold Ensign to Chrysalis Records in 1986, is now thought to be seeking a new label deal, possi- bly with a US-based company. He is understood to have had 

discussions with two interest- ed parties. Over the past two décades Grainge and Hill have become one of the UK's most highly respected A&R teams. Grainge has signed acts ranging from Thin Lizzy and the Boomtown Rats to Sinead O'Connor and World Party. Hill is acknowl- edged as one of the people responsible for breaking black music in the UK in the Seventies and Eighties. 

Their departure from Ensign and its acts cornes 18 months after the completion of EMI's takeover of Chrysalis. Grainge stresses that Ensign has had a "broad-based A&R influence" during its tirae with Chrysalis, where it has retained its own office. "But now the company cornes under the EMI umbrella we're one of several A&R sources, predorai- nantly focused on the UK, and therefore the rôle has evolved 

differently," he says. "The really painful part for us is stepping away from the artists, especially Sinead and World Party," he adds. Grainge, Hill and Loader comprised Ensign's entire staff. No new executives have yet been named to take over at the label, which will sit along- side other Chrysalis iraprints such as Cooltempo and Compulsion. Before linking with 

Chrysalis seven years ago, Ensign had deals with RCA and Island. It was launched through Phonogram. Ensign's current roster also includes Boo Hewerdine, Blue Aéroplanes and Bufïy St Marie. The label's strongest chart success came before the EMI takeover. Chrysalis managing director Roy Eldridge says, "Nigel leaves with our blessing and best wishes." 

Report rapsPRS staff 
Michael lawyerturnsstarwitness 

Senior PRS managers have been blasted for their rôle in the Proms debacle which saw £8m of members' money wast- ed on introducing the ill-fated computer membership System. The summary of the report into Proms distributed to PRS members last week accuses unnamed senior staff of poor work, failing to control the Pro- ject team and misleading the 800161/3 council over the sys- tem's progress. The independent report says 

that the project should have been reviewed in December 1990 after less than f3m had been spent. Instead a further £8m was "spent unnecessarily". This is équivalent to £320 per member, since the society had 25,000 members at the end of 1991. PRS distributed £107m to members and affili- ated societies in that year, according to its accounts, while administration and licensing costs totalled £26m in the same period. 

The document states that progress reports into Proms requested by the PRS Council in 1992 were misleading. "[Those concerned] resisted the CounciTs attempts to gain an independent assessment of the project," says the summa- ry. "And when such an assess- ment was obtained they resisted the subséquent sus- pension of the project." The matter will be discussed at a meeting for PRS members 

Tony Russell, George Michael's lawyer for the past 10 years, will not represent the singer in his forthcoming action against Sony as he will be called as a star witness in the case. Russell, the man who helped Michael escape his Wham! contract with Innervision Records in 1984, will be replaced by Sheridans senior partner Cyril Classer. 

Russell says he has stood - down since the circumstances surrounding the signing of Michael's contract is one of the main areas of contention. "We have a différent view as to how the agreement came to be negotiated," he says. The move is the latest step in Michael's préparation for his landmark restraint of trade case, set for October. 

Wright picks label boss 
Chris Wright's Chrysalis Group has moved a step nearer to launching its new label with the appointment of A&M mar- keting chief Jason Guy as UK managing director. Guy, 32, takes up the job on July 19. He will report to Steve Lewis, who joined Chrysalis's 
November. Lewis says, "[Guy] is young enough to be an enthusiast but has gained a lot of experience and respect in the industry." Lewis and Guy will work together on signing acts, appointing a UK distributor and setting up international licensing deals for the label. "Our first record should be released in the early part of 

The Wright stuff: (from left) Wright, Guy and Lewis 
1994," says Lewis. ing in 1987. Two years later he In the early Eighties Guy switched to Chrysalis in the held distribution posts at now- same post, before rejoining defunct film company Palace A&M in 1991. Pictures and Palace Virgin Guy says, "1 was attracted to Gold, the video venture. the new Chrysalis label In 1985 he joined A&M and because it will be music-led, was appointed head of market- not swamped by marketing. " 
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EMI slams Panorama jobs slur 
EMI has hit back at claims made in the BBC's Panorama programme that its CD divi- sion sacks casual staff before they complété two years' ser- vice to avoid redundancy pay- 

Under the Employraent Pro- tection Consultation Act 1978, temporary staff are entitled to the same redundancy terms as full-time staff and can claim 

against unfair dismissal if they have worked for a Compa- ny continuously for two years. The programme, broadcast on May 17, spoke to five former staff members and featured an employée who took EMI to an industrial tribunal claiming she had been unfairly dis- missed just five days before reaching two years' service. EMI wrote to the woman 

last summer terminating her employment because she was nearing her second versary and there were i 
The woman claimed she had already worked for the Compa- ny for two years, but EMI refused to pay any redundancy compensation, saying the wo- man had not worked continu- ously because she went to 

India for "several months". t preliminary industrial tri- bunal found in faveur of EMI. EMI Music's senior vice président Peter Knee says the company's casual staff are t ' ' when they start that the co pany cannot guarantee e length of service. "1 réfuté sug- gestions that casual workers are used as slave labour," he 
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Donington 
axed as 
dates clash 
The Monsters of Rock concert at Donington has been can- celled following demands from bands to move the event to accommodate their tour com- raitments. Promoters Airacarve ann- ounced last week that the August Bank Holiday weekend event had been scrapped because it could not assemble a bill to match the standard of previous years. Spokesman Paul Flower says it was cancelled for logis- tical reasons. "Bands wanted to play at différent times of the year, but we share Donington with other events and our weekend is very much carved in stone," he says. He dismisses claims that the event has suffered from the growth of other outdoor con- certs such as Glastonbury and the Mean Fiddler's Reading and Phoenix festivals. Monsters of Rock has been held annually at the Don- ington Racing Circuit since 1980. The only other time it has been cancelled was three years ago following a fatal acci- dent at the 1989 event. "We will he back to full strength next year because of a greater availability of bands," says Flower. 

The général public is being invited to participate in the Monopolies and Mergers Com- mission investigation into the music industry. Ads are due to be placed this week in a leading music paper and a top-selling tabloid daily 
on CD prices and other aspects of the music business. The MMC study started in earnest this week with a confi- dential mail-out to companies, requesting submissions before the end of June. Over the next 

Magnet Records founder Mich- ael Levy has bought his joint venture M&G label out of PolyGram. Levy has sold a 49% minori- ty stake in the label to brother and sister partnership Sarah and Jack Dimenstein who run Switzerland's largest music and video distributor, Music- vertrieb. PolyGram will continue to distribute M&G product in the UK, but Levy is seeking to license the label to other com- panies in overseas territories. "My philosophy with Magnet was to be independent in the UK and then work with the people who most wanted to handle our product around the world. And that's what we're going to do again," says Levy, who sold Magnet to Warner Music in 1988. "My ambition is to build M&G into a serious indepen- dent company." Neither Levy nor PolyGram will comment on the reasons for their split, but it is thought PolyGram was disappointed 

few weeks the commission will also launch its own "factual" investigation, interviewing executives and collecting trade statistics and other data. Meanwhile, the MMC has been criticised by the Gom- mons agriculture select com- mittee over its rulings against the brewing industry in 1989. "Far from increasing consumer choice, it has strengthened local and régional monopolies -just as pernicious as the one alleged to operate nationally," said the committee. ■ 

with the success achieved by the 50-50 joint venture it opened with Levy in July 1990. Meanwhile Levy is not thought to have been happy with the support given by PolyGram. M&G had its biggest hit with Zoe's Sunshine On A Rainy Day in August 1991. Acts signed include Pele, Bjorn Again, Magik and U96. Releases have been on hold 

while the séparation from PolyGram and the sale of 49% of shares to the Dimensteins were finalised. But Levy expects to release five albums before the end of the year. Like Levy the Dimensteins sold their previous company, Teldec, to Warner Music. Magnet had 33 Top 20 hits between 1973 and 1988 with acts including Alvin Starr, Bad Manners and Chris Rea. 

The PRS report on the fiasco of its new Proms computer System will make depressing reading for the society's songwriter and publisher members. It confirms that £8m of the £llm spent on the project has been completely wasted. That's équivalent to a third of the annual cost of running the entire opération or, more to the point, £320 for every company and individual member of the society. The report clears the council of any direct blâme for the Proms disaster. But many members may wonder why their elected représentatives did not get to grips with it earlier. They may well have been acting on inaccurate information, but is it not their responsibility to ensure they are fully informed? It is this relationship between executive and council which needs most attention as the PRS tries to ensure that nothing like the Proms affair can ever happen again. 
George Michael is waging a very successful PR campaign ahead of his court case to escape his deal with Sony. New PR angles have been dribbled out at regular intervais, effectively sustaining press interest and putting pressure on Sony. The latest décision - that his lawyer, Tony Russell, should appear solely as a witness rather than also representing Michael - shows well the tactical ski 11 of the Michael camp. Retaining Russell as Michael's représentative always looked like the weakest part of the artist's case, since he was the lawyer who advised on the deal now in question. This latest move leaves both Michael and Russell looking sweet. But it has to be worrying news for Sony and its fellow record companies, fearful of the implications for other artist contracts. 

MMCcallson public 

tojoin music inquiry 

Concerts piracy ring 

stamped out by BPS 
The BPI's Anti- Piracy Unit has smashed a of boot- leggers selling audio and vid- eo recordings of UK concerts by some of the world's biggest artists. The unit last week raided four Welsh addresses following a four month investigation into a highly-organised illégal sales and distribution network. The inquiry was sparked by complaints from 

artists and record companies about poor quality recordings which were advertised through flyers distributed outside gigs. Among the recordings on offer by mail-order were recent performances by Bob Dylan, Chris Rea, Iron Maiden, The Cure and Morrissey. The raids were conducted in conjunction with North Wales CID and Clwyd trading stan- dards officers. Three raen were also questioned and are ex- pected to be charged under the Copyright Act. 
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WEBBO 

Two superstars, two TV broadcasts and two very différent results. Recently Bruce Springsteen's (Un)plugged was transmitted by BBC 1 on a Saturday night at llpm. It was brilliant. An unreleased track, much of the last pair of albums and a great rendition or two of some very old favourites. Resuit? The album from which the broadcast was taken slowed slightly in its descent of the chart; the catalogue did nothing. How very différent from 1985 when Springsteen packed the stadia of this country with adoring fans. What happened? Well the lukewarm reaction to both Human Touch and Lucky Town didn't help, and I wasn't alone in not instantly appreciating the songs about marriage and LA plus the new band. But in retrospect why shouldn't he change things? They are fine LPs and the TV performance showed the band has now gelled and, by the time you read this, should have taken Milton Keynes by storm. Maybe those out in Puntersville have decided he's had his 15 minutes. TheyVe wrong. Then on Friday night 10 days ago Later was broadcast in its new more accessible slot. Léonard Cohen, Jellyfish, Aztee Caméra and Shara Nelson ail played live. TTiis is the music TV we have been crying out for. Not only was it an excellent show but it sold recorda. Cohen was magnificent. His album in its début week did 72% of its sales on the Saturday, and produced a chart entry he probably wouldn't have otherwise had. We ail hanker after the effect the Old Grey Whistle Test had. This is it. Tell your customers. Tell your staff. Get your best acts on and get that lost génération back into the shops. They will come if shown the way, and that great music still cxists. And come on Michael Jackson. Let's have an early evening repeat too. 

NEWS 

East West unveils Townshend LP 
Pete Townshend's first solo album for seven years is to be promoted worldwide under the unusual catchline "Yes It Is A Concept Album". Entitled PsychoDerelict, it is a follow-up to Townshend's rock musical LPs Tommy and Quadrophenia and includes previously unreleased materi- al recorded at the time of Tom- my, plus recent recordings. Released by East West 

Records on July 12, the album takes the form of a radio play featuring ageing rock star Ray Highsmith, who dreams of cre- ating a perfect world through music. The "concept album for the Nineties" theme will fea- ture in ail promotion. Townshend's musical hér- itage is being emphasised with promotional appearances programmes such " programmes such as Luve i " ' . r d / „ Andersen Talks Back, the Late Townshend: concept LPpLug 

Show and Radio Four's Kaléidoscope as well as inter- views in the quality press. Townshend will play a pub- licity gig at the Mayfair Theatre in London on July 2 to launch the album. Music-only CDs will be sent out to radio at the same time, although East West is trying to promote the album as a whole wherever possible. A single, English Boy, will be released on July 26. 

BBCwon'tletRI 

p.ïowsForgan 

Radio One FM's future as a BBC service has been guaran- teed by the corporation. 
by BBC Radio managing direc- tor Liz Forgan - cornes as the station condemns criticism of its promotional activities as "raking over the ashes". Speaking on John Dunne's Radio Two show in her first public interview since taking her job at the start of the year, Forgan praised "the valued and marvellous service" of One FM and Radio Two. And she dismissed reports of the pri- vatisation of the two networks. "Both serve huge numbers of people, for whom they offer a varied and innovative service," she said. "I don't think it is the job of the BBC to sweep up after other people. If we have 

m 

Forgan: guamntees 
things which are unique we should hang on to them." Forgan also stressed that the five networks would con- tinue after the 1996 renewal of the BBC charter. PWL chairman Pete Water- man, who launched his own carapaign to "save" One FM, welcomes Forgan's comments. "This is fantastic and good news for the industry," he says. Meanwhile, the Association 

of Independent Radio Com- panies' response to the Gov- emment's Green Paper on the future of the BBC has revived média scrutiny of One FM's promotions. Newspapers last week reported the AJRC had written letters of complaint to BBC chairman Duke Hussey and the Department of National Héritage. But AIRC director Brian West says the letters date from 1991. "This has brought the issue back into focus," he says. "We continue to be unhappy with One FM's commercial activi- ties, such as the '31 Days In May' campaign, which takes ads away from our members." A BBC spokesman says, "We operate within strict guide- lines - they may be pushed to the lirait, but no further," 

R3 boss plots new shake-up 
Radio Three controller Nicho- las Kenyon is to launch a sec- ond wave of programming changes in September, tarifes Phil Sommerich. Kenyon, who signalled his arrivai at the station last July with a widespread program- ming shake-up, says one of the innovations will be Radio 

Three's first programme aimed at young people. The 15-minute programme will target 9-15 year old child- ren and will be broadcast just before BBC TVs Neighbours each afternoon. The show's emphasis will be educational and it will aim to introduce young listeners to the network. 

Kenyon says he also hopes to develop more cross-program- ming with BBC2 and the other BBC Radio networks. He says he is encouraged by the latest Rajar figures, which showed an 8% rise in weekly reach to 6% in the first quarter of 1993 compared with the pre- vious three months. 

Womenform 
industry links 
An informai networking group for women in the music indus- try has been formed by Poly- Gram président Alain Levjfs 

Katarina Strupinska says that the group, which has so far staged three dinner meet- ings, is intended to serve as a place for women to swap thoughts on industry matters. "There are well organised groups for women in the ad industry and women in TV," she says. "Why not for women in the music industry?" • This year's Umbrella Semi- nar will feature a one-day workshop on women in the music industry. It is being held in conjunction with the sepa- rate Women In Music. 
Zombafillsnew 
expansion ro9e 
Zomba Recording Services has recruited ex-Columbia busi- ness affairs specialist Tracy Middleton to oversee expan- sion of the group's interests. Middleton takes up the new- ly-created position of général manager. She will oversee Zomba's equipment rental company Dreamhire and its Battery Studios complex, as well as liaising with the Aqua- rium studio Zomba is opening at Battery with producer Steve Lipscombe. • The Berwick Street Group has formed a management company - Berwick Street Management - to handle the affairs of its writers, producers and engineers. 

Two UK labds in Eurovision race 
Two UK labels were battling for the right to release Niamh Kavanagh's Eurovision winner In Your Eyes as Music Week went to press last week. The Irish singer, who just pipped the UK's Sonia in the contest broadcast on May 15, was negotiating with two lab- els through Dublin-based mu- sic publisher Acom Music. 

The song was released in Ireland on May 6 through Eur- eyes, a label set up by Kav- anagh, the song's composer Jimmy Walsh and Acorn Music owner Brendan Graham spe- cifically to promote the entry. In the week before Euro- vision it reached number seven in the Irish chart and was last week expected to hit number 

one with sales of more than 11,000. Artists can reach num- ber one in Ireland with sales as low as 1,000. "We originally considered 10 UK offers, and we have whit- tled that down to two," says Graham. "We have done the groundwork by express mail- ing CDs to 70 radio and télévi- sion stations." 

Meanwhile, Suede's Animal Nitrate won the alternative Eurovision video contest held by MTV on the night of the offi- ciai compétition. The video beat 14 other finalists chosen by viewers from promos played on the sta- tion's early evening show MTV Prime in the weeks leading up to the contest. 
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NEWS 

Newhopefor 
London venues The résurrection of historié north London venues the Rainbow in Finsbury Park and Camden Town's Roundhouse has moved a step doser. Islington Council last week granted listed building consent to develop the Rainbow's 1,200-capacity foyer, which was due to open on May 28. English Héritage approved the plans to refurbish the Grade 2 art-deco theatre last month. "We will open the venue by September," says Anthony Miller of Rebel Force, which plans to invest £500,000 in the 

Meanwhile Harvey Gold- smith has emerged as the front runner to promote events at the Roundhouse if it reopens as planned next summer. Palace Gâte Properties has completed the £980,000 acqui- sition of the site from Camden Council. The company is now negotiating with English Héritage and the council over its £lm plans to refurbish the 2,500-capacity venue. Nick Tubbs, director of Shaw Associates, the surveyors over- seeing the venture, says talks are being held with Manchester Royal Exchange - which would handle theatrical events - and Goldsmith, who has hired consultants Fitch to redesign the venue. 

Survey charts 

indîes demïse 
A new study of independent labels published this week paints a bleak picture of a sec- tor that is in "serious financial difficulties" and facing an 

Chartered accountants Chantrey Vellacott used infor- mation from BPI studies and company reports filed between July 1989 and December 1991 to examine the financial health of more than 50 independent labels. They were defined as corapanies in which the majors had no shareholding. The total turnover of the corapanies surveyed exceeded £40m, but only 12% saw their pre-tax profits increase during the period. And while in the first year the labels had a combined prof- it of £1.5m, this slipped by £1.7m over the following 12 months, producing a net loss of £200,000 - described by the report as a "staggering" drop in profitability. Eric Longley, head of média 

Longley: cheaper CDs 'no help' 
and entertainraent at Chantrey Vellacott and a for- mer managing director of Factory Records, says the décliné is partly a resuit of the growth of products such as video games. The report claims that many corapanies are not financially focused and have an inflexible management style. Longley says, "Most indies start off with a passion for a particular type of music and tend to put their creative ten- dencies before the financial 

The 16-page report argues that unless acts are contracted to indies for longer or the majors reward labels for find- ing bands they poach, the sec- tor raay collapse. And, contrary to the argu- ments raised by independent labels during the recent National Héritage Select Committee inquiry into pric- ing, it says that high CD priées do not necessarily benefit the indie sector. Noting that volume and value of cassette and CD sin- gles sales increased during the period at the expense of vinyl, the report suggests that cheap- er CDs would help indies sell their back catalogues on CD. "The problem for indies is that many of their customers are not CD purchasers while the premium profit market in CD sales has not been fully open to them," says Longley. 

NEWSFILE 
EMI is to take over distribution of Virgin Records releases on August 2 when Virgin's current contract with PolyGram expires. The switch, originally planned for last year, has been delayed by problems with EMI Music Services' move to its new centre at Leamington Spa. 
Receivers forTeledisc have sold the name and various assets of the collapsed direct marketing label to newly formed company Sensational Ventures. Sister company Ronnie Scott's Jazz House Records is expected to be sold within days. 
Island Music will move offices from King Street, Hammersmith, to the main Island building by September. Its administration arm will move to parent PolyGram's Sussex Place HQ. 
BBC Radio Scotland has dropped its night-time music output. Casualties include Earshot, which will switch to Radio 5, and the Scottish Chart. 
Southern Radio, operator of stations including Invicta and Océan FM, saw pre-tax profits rise 60% year-on-year to £263,000 in the six months to March 31. 

Classées tune to TV ads 
Popular TV commercial images and a Champagne brand are the latest tools to be employed to market classical music, writes Pkil Sommerich. Decca's Classic Commercials album, launched with a TV campaign starting on Channel Four and Central from June 1, contains 20 tracks which are best known as TV ad thèmes. Among them are Delibes* Flowers Duet, used by British Airways, the excerpt from Mahler's Symphony No 7 appropriated by Castrol GTX and the Mario Mario aria from Puccini's Tosca which appears in Pretty Polly ads. Paul Moseley, Decca Classics' sales and marketing -, says, "Most people 

mai 

Decca dise: thèmes 
know these tunes from the products they advertise, so we expect linking the visual and aurai images to have powerful 

Meanwhile Warner's Erato label is joining forces with 

Champagne producer Moet & Chandon to launch its Opéra Célébration album on June 7. The album marks the 40th anniversary of Erato and the 250th of Moet. Its cover image of a Champagne bottle being uncorked will feature in win- dow displays in two Tower Records stores as well as ads in magazines, the national press and Royal Opéra House pro- grammes. Compétitions offering prizes of bottles of Champagne, trips to Moet vineyards and cas- settes and CDs are being finalised. And Moet will supply selected off licences with vouchers enabling Champagne buyers to send off for a free copy of the recording. 
Three out afîer 
Virgin cutbacks 
Roster cutbacks have led to staff réductions at Virgin Records' international arm. Last week the company laid off two product managers and a junior product manager, cut- ting the department to 10 staff. Virgin international manag- ing director Charlie Dimont says, "Fewer acts reduced the worMoad on the department." Virgin itself shed 80 staff a year ago following the comple- tion of the Thorn EMI buy-out. 
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MCA drops Beijing c MCA Records has dropped Beijing Spring without even releasing the début album by the heavily promoted pop act. The band, who signed with the label in 1991, " " the | their Friday. MCA général manag- er/marketing Joe Cokell says, "We thought we had taken them as far as we could." Over the past year MCA has released three singles by the 

band, ail of which failed to breach the Top 40. Cokell déniés that MCA stands to lose a rumoured £l.lm in unrecouped fees. He says the band were signed for £400,000 and marketing deal last expenses totalled £250,000. He adds he is unable to comment on the total recording costs. Beijing Spring songwriter Tony Williams says the band are "disappointed but not daunted" by the news. 

MUSIC MASTER 
CD-ROM 

ELVIS 

LIVES 
There are 7 artists named 'Elvis' (who have released 462 recordings) on the Music Master CD-ROM database. 
Of these, 2 tracks (one by Elvis Presley and one by Elvis Costello) have the word 'lives' in the track title, can you name them? 
The first five correct answers will receive the latest Music Master CD-ROM dise or a CD Catalogue FREE! 

MY ANSWER IS: 

Tel No Fax No  □ Please send me a brochure on CD-ROM Music Master, 501 FREEPOST, Unit 4, Durham Road. Borehamwood Herts WD6 1FP Tel+44-(0)71-490-0049 Fax+44-(0)71-253-1308 Compétition not open to CD-ROM suoscribers - it would be too easy! 
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The Smiths-owned chain's striking revamp underlines its new values, says Ajax Scott 

Our Price sharpens focus 
Think of four words to describe Our Price stores. How about dull, boring, drab, and intimi- dating. A harsh verdict? Maybe, but those were among the most common words cho- sen by customers in research commissioned by the chain as it prepared to reposition itself. Managing director Richard Handover notes that the research produced as many positive points as négative ones, but he is frank about the need for a fresh approach. As he wrote in the pamphlet handed out to staff earlier this month: "To ensure our contin- ued position as the nation's biggest music and entertain- ment retailer we [hâve] to become the best retailer... To do this much has to change." It is not just the public who have sometimes lost sight of "ail that is good and positive" about the Our Price brand, as Handover puts it. The chain has also been open to criticism from the trade that it has lost a sense of direction. Since 1971 it has grown piecemeal, leaving much to local staff who knew and cared more about music than they did about business. This shop- floor emphasis on music has traditionally been Our Price's strength - but as the group expande'd to 310 stores, it has also became a weakness. Some stores were untidy and unfocused and thcre was little brand identity, best illustrated 

by the lack of a common facia and logo in every store. The sweeping revamp unveiled earlier this month sets out to address the public perception of the chain, the industry's relationship with it and its place within the WH Smith group. It is the resuit of two years planning and development, implemented by John Laidlaw, the buying and marketing director appointed nine months ago, brand marketing manager Neil Boote and their small team. And it embraces changes that have been intro- duced over the past six months and developments yet to hit the stores. Overall the chain, in line with competitors such as HMV, Woolworths and Virgin Retail, is emphasising its rôle as a home entertainment centre rather than just a music store. This is above ail reflected in the redesigned Our Price logo, which has lost the Music tag (which in turn replaced Records in 1986). "Our core is music but we're very much in the home entertainment busi- ness," says Handover. "From the future perspective that's very important." As a suit s: increased for video and, partic- ulariy, games. "We have 1% of the games market but can get up to 5%," says Laidlaw, More specifically the chain is homing in on the thèmes of 

price, currency and conve- nience, and it is these that are the real driving force behind the changes now being unveiled. These messages are central to the revamp of Our Price's all-important Windows. Over the past few months the chain has been developing a cleaner, more centralised message to shoppers standing outside on 
Each store now features the albums chart prominently in its Windows, complété with prices for each album, a num- ber of which have cost only £9,99 for CD over the past few weeks. The chart is comple- mented by centrally-produced posters featuring the current promotion. The overall emphasis is on running fewer and larger campaigns or, to use one of the new Our Price mantras, "bombs not bullets". This combined emphasis on chart product and value for money is echoed throughout each shop. The chart and new release racks are placed strate- gically by the entrance, emphasising the currency of Our Price's stock. Material dis- played in the window is also hung in newly created and standardised poster panel slots and island ends. And stock from the current promo- tion is racked in the Feature Metre section. The changes allow for far greater centralised control 

over how material is chosen, promoted and displayed - mat- ters traditionally left to store managers and staplegun-tot- ing staff. With games, for example, staff will be told what products to sell and how much space on the regularised shelf modules to give them. Managers will still retain more freedora when it cornes to music, however, to allow for 
Perhaps the most striking change in-store is the colour- coding dividing each product zone and the new racking on which it sits. Combined with the new card headers and dividers that are being sent from Our Price head office to replace the traditional dymoed signs, they make each store far easier to negotiate. They also create a more interesting feel in each shop, which will be further enhanced when listening posts and dis- play games machines are rolled out to selected stores from July. "I don't want Our Price to be 'night clubby' because that's alienating, but there has to be an urgency, vibrancy and excitement about home enter- tainment retailing," explains Laidlaw. Besides providing a much needed overhaul for the chain, the changes bring it more directly into compétition with Woolworths, which is itself revamping its entertainment 

departraents [Music Week, May 22). And they also solidify the record retailing activities of its parent WH Smith group, which also owns a 50% stake in Virgin Retail as well as selling 
own High Street stores. The "Vision and Values" pro- gramme that Our Price is developing to encourage com- mon goals among ail staff is in fact a group-wide initiative, although Handover initiated research for Our Price before Smiths developed its own strategy of "empowering" store managers and staff The response from Our Price shop staff is still to be gauged. The company says store man- agers have so far been over- whelmingly enthusiastic, although Handover admits that some staff may décidé that the "fundamental attitu- dinal change" being demanded by the Visions and Values strategy is not for them. What is already clear, how- ever, is that Our Price is taking the lead in addressing what both the public and industry want from a retailer in the Ninetiea. Combined with the changes being developed by Woolworths and the sharper pricing that is being intro- duced by ail retailers, its investment looks poised to boost the music market as a whole. 
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ANNOUNCING THE NEW FREE DIRECT LINES 

SALES- 0800 592156 
CUSTOMER SERVICE - 0800 626698 

DISCTRONICS 
In a Différent League 

W- 

From master tape to packaged CD 
- ail in house. 

Southwater Business Park Worthing Road Southwater West Sussex RH13 7YT Phone: 44 (403) 732650 Fax: 44 (403) 733786 

2800 Summit Avenue Piano, TX 75074 Phone; (214) 881-8800 Fax: (214) 881-8500 Keilh Murphy 

3800 Barham Boulevard Suite 120 Los Angeles, CA 91505 Phone: (213) 851-7300 Fax; (213) 851-7579 Cal Roberts Mort Weiner 

211 West 56th Street Suite 4L New York, NY 10019 Phone; (201) 947-4504 Fax: (212)713-0006 Barry Rosen 
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MflRKFT PREVIEW 

m- 

Don't be robbed of your success. 
Protec, the security System from the world's 
leading shopfitter. For sound carriers, video 
and games. Effective title présentation and 
back cover legibility. Protec Frames and 
Locks are completely reusable, compatible 
with Lift sales racks and electronic article 
surveillance Systems. 
UNITED KINGDOM: LIFT (UK) LTD., Triangle Business Park, Wendover Road, Stokc Mandevillc, Buckinghan HEADOFFICE 

ÏMWT. 

Few of even the most ardent classical buffs will have heard Wolf-Ferrari's opéra overtures, but try in-store play of, say, the second section of the title work and you will know this has ear appeal. E3I 
SAARIAHO: Varions Works. Kronos Quartet, Los Angeles Philharmonie/ Salonen (Ondine/Koch ODE 804-2), Koch's sales force is making this album its priority, focusing on the appearance of trendy naraes such as the Kronos and Esa- Pekka Salonen. ËSI 

HANDEL: Semele. Various/John Nelson. (Deutsche Grammophon 435 782-2). The spectacular cover shot of Kathleen Battle, also available as a display, symbolises the opulence of casting and production that could turn this three-CD recording of a neglected Handel opéra into a brisk seller. Battle is on the cover of June's Gramophone, Nelson is featured in this month's Opéra Now, while Samuel Ramey, another member of the very starry album cast, is featured in Opéra Now's June issue. 

shot ofDG's Handel opéra 
PURCELL: Dido And Aeneas. St James's Singers And Baroque Players/ Bolton (Teldec/Warner 4509 91191-2). Ivor Bolton and his period-style performers make their Proras début on July 23, which will revive interest in this neat and well-sung if not quite inspirational performance. For now, specialist press advertising supports this release, along with others in Teldec's revived Das Al te Werk early music sériés. 
WOLF-FERRARI: The Jewels Of The Madonna. Royal Philharmonie/ Serebrier (ASV DCA 861). 

VARIOUS: Sensual Classics II (Teldec/Warner CD/MC 4509 92014-2/4). Sensual Classics I was 1992's lOth biggest-selling classical title despite being released only in Noveraber. Now the love, potion is remixed with 17 tracks, the same couple romping on the cover, a two- week London TV and Classic FM ad campaign plus press and window displays. 133323 Phil Sommerich 
Guaranteed banker 
Shoulddo well 
Worth a punt 
Only for the brave SOR only 

MAINSTREAM-ALBUMS 
DODGY: The Dodgy Album (A&M 5400822). Old fashioned qualities ahound on an album ol mélodie guitar-driven pop. Atradhional guilar, bass and drums setting is used for a fresh and, at limes, rétro collection of tunes, with the recenl single. Water Under The Bridge, a standout. Tracks like Cold Tea and Never Again cry eut for Virgin 1215 exposure.The band tourthrough dune, and seem to be on the upward curve. Anything but dodgy. ISH 
VARIOUS; Woman To Woraan -The Very Best Of Female Singer- Songwriters (PolyGram TV 5161632). This smart A0R sélection brings togelher Kate, Cyndi, Tasmin, Tanita, Beverley and others you might expect, plus one ortwo you maybe didn't (Shakespears Sister, Cathy Dennis, Rosie Vela's ail but forgotten Steely Dan revival single Magic Smile) for an album that should have no problems justifying its extensive and expensive TV campaign. 2333 
JETHR0 TULL: The Best Of Jelhro Tull (Chrysalis CDCHR 6001). Hot on the heels of the excellent four-CD boxed sel of remixed/previously unreleased material, this digilally rcmaslered sélection is a double CD of familiar fare from tho Tull catalogue. As such, il's easy to point to the absence ol, in parlicular.The Wilch's Promise, On 

ir 

two hours worth of lolk/progressive fusion of an admirably high guality, includmg Sweet Dream, Living In The Past and the brilliant Life's A LongSong. 223 
R0D STEWART; Unplugged... And Seated (Warner Bros 9362452892).The inliraale setting and a génial audience work like a charm (or Stewart, whose rasping revisits 
to Handbags & Gladrags, Beason To Believe and others, sorae with a full orchestral accorapaniment, are a delight. Van Morrison's charmingty Caltic devotional song Have I Told 

You Lately is something ol a winner loo. This album will certainly have longer legs than the recent Lead Vocalistrehash, 22S 
DIESEL PARK WEST: ...Versus The ^ CorporateWaltz (Démon FIENDCD 747). An excellent band whose lengthy residency with Food produced much line music, but rather less in the way of success, lake up new residency in Brentford without missing a beat. More dense 
band's John Butler, though it often promises more than it achieves. The basic ideas are frequenlly good, though their best route to more mainstream appréciation would be to sugarthe pill a little. Unlikely to sell beyond their (an base. 23 

THE WATERBOYS: Dream Harder (Geffen GED 24476). Not just Dream Harder, but play harder too, as Mike Scott and friends eschew the simpler, more folky style Ihey have pursued recently for an allogether rockier sound, though the pastiche Corn Circles does provide light relief. Spiritual City is a bit ola surprise too, a tongue-in-cheek hoedown, with an amusing outro from BillyConnolly. Solid, powerful and happening. 2333 Alan Jones 
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THE ESSENTIAL STOCKING GUIDE 

WES MONÏGOMERY; The Complété Wes Montgomery On Riverside (Riverside 12RCD-4408-2). An indispensable collection for connoisseurs of the finest in jazz-guitar playing, A superbly-produced, 12-CD box set, it comprises 158 digitally- remastered cuts, including 49 alternative takes, 16 previously unavailable. Even at a breath-catching retail price of around £119 (dealer £70), it's exceptional value. 13 
BILL EVANS: Alone (Verve 833 801-2). The myriad CD releases featuring the unique talent of the late, great pianist continues unabated. This gem, Evans' first solo album release from 1968, should garner healthy sales and draw attention toother IMS- imported Evans product on Verve, including At The Montreux Jazz Festival (827 8442) and At Town Hall (831 271-2), plus the latest Japanese import. Trio '65 (POCJ-1908), the latter dealer pricedat £10.99. 133 
CHET BAKER: Chet Baker Big Band (Pacific Jazz 07777 8120124). Helped by a stellar list of instrumentalists and arrangers from the classic West Coast jazz period of the Fifties, Baker's mellifluous 

horn sounds as relaxed with a large outfit as it does with the more familiar small groups. A predictably solid seller. 12223 
KEITH JARRETT : Bye Bye Blackbird (ECM 513 074-2). An exquisite salute to the genius of Miles Davis by one of today's most prolific - and best-selling - artists. Jarrett, at his most lyrical and sensitive, ranges through an eight-number programme which includes two musical tributes composed to celebrate the occasion. Wartnly recommended. 12223 
ART TATUM: Complété Brunswick & Decca Recordings 1930-1941 (Affinity CD AFS 1035-3). Tatum's awesome keyboard talent sounds as astonishing today as it did throughout the period covered by this three- CD boxed set. Most tracks find him performing alone, his best situation, although there are fine small-band performances from 1937 and 1941. Enclosed in an attractive black and white box, this is a collection deserving of keenest attention by jazz fans. Retailing at around £18 (dealer price £10.50), it is complété except for a handful of alternative takes, discovered only recently by GRP/MCA. 12223 Stan Britt 

r 
* 

PAW: Jessie (A&M 580293). Considering the recent success of Sugar, Kansas's Paw should be capable of scratching the charts with this single, baring as it does more than a passing resemblance to Sugar's antécédents Husker Du. Paw are on tour with the grunge-tastic Monster Magnet so demand will grow. 123 
EMOTIONAL FISH: Rain 

MAINSTREAM-SINGLES 
ULTRAV0X: I Am Alive (DSB DSB 30975). In Ihe begmmng there was John Foxx. Then came, most famously, Midge Dre. Now Ultravox mark III gcts under way with new vocallsl Tony Fenclla and a new single. The resuit is ikeable, albeit fairly lightweight AORsong.that beats little resemblance to their more bombastic work such as the incomparable lienna.Thatsald, the latest incarnation of Ultravox may jusl attracl snough attention to prove the résurrection worth the effort. 1223 
BARBRA STREISAND: With One Look (Columbia 6593427). Stylistic Streisand isdeepintoa ;al phase at the moment, and makes a majestic, but slightly overwrought, show of the introductory single from the latest Andrew Uoyd ical.Sunset Boulevard. There's no doubt the song tugs ail the right heartstrings and will be a huge winner both on stage and on album. And yel, as a single, With One Look is perhaps too much of an emotional rollercoaster andashadetoostageylo bring home more than a slice of the bacon, rather than going the whole hog.1223 
A-HA: Dark Is The Night (Warner Bros W0175). The Norwegian former teen idols return, this timc sounding rather like a low-rent but pleasant U2 hybrid. 

Niki Haris: haunting 

substantial than much of their work, but Dark Is The Night is nonetheless a grower that could do very well. 
MICA PARIS: I Wanna Hold On To You (4th & B'way 8622492). After the massive I Never Felt Like This Before, Mica Paris tackles a less flowing, looser and altogether jazzier song. Vocally superb, but lacking the commercial appeal cl the aforementioned single, I Wanna Hold 

TEARS FOR FEARS: Break ItDown Again (Mercury IDECX18). Fine (are from Roland Orzabal, the sole temaining mcraber of the Bath duo that hit the heights of international 

famé in the early Eighties with Songs From The Big Chair. And Break It Down is already winning a lot of airplay. Ifs a harder and more assertive Sound than normally expected from Tears For Fears, but very direct and hugely accessible, apart from the rather militaristic break halfway through. A winner. 
PENNY FORD:Daydreaming (Columbia 6590598). Former Snap vocalist Penny Ford slips into a warm and sensuous groove on a song written and first recorded by Aretha Franklin over20 years ago. Ms Ford bas added a fine emotive vocal performance to an instantly attractive pop melody, which should be a patent enough combination to see this one airborne. 1223 
ummmlM SNAP: Do You See The Light (Logic/Arista 74321147622). Meanwhile, back at the Snap ranch, Ford's replacement - Niki Haris - has settled in extraordinarily well. Another typically tense and NRG- etically smacking workout (shades of Giorgio Moroder aboundl, with enough melody in the haunting ntle refrain to make it another winner 

r's wierdest 
(East West YZ745CD). Back with a harder edge, Emotional Fish could well reach the chart with this single. Ads are set for Melody Maker and NME, with the band due to perform three songs on The Beat. 123 
DANZIG: Thrall- demonsweatlive (Def American 514 876-2). Divided into four live cuts and three new songs, Danzig's new EP confirais the "Evil Elvis" and his buddies as masters of doom meta\ par excellence. HIS 
DEATH: Individual Thought Patterns (Roadrunner RR 9079 2). Death cornes of âge. As odd as that may seem the prime movers behind the now appropriately moribund death métal genre have been thumping out archetypal albums for a decade. This improves on the last effort, Human, and should fare moderately well. 23 
WOLFSBANE: Massive Noise Injection (Bronze ESS CD 193). Having suffered the ignominy of being dropped by Def American after producing one of the finest- ever début albums by a British band, Wolfsbane bounce back with an in-yer-face live offering on the resurrected Bronze label. Championed by Kerrangl, Blaze Bayley and his cohorts may yet fulfil their abundant potential. 223 

HARDFLOOR: TB- Resuscitation (Harthouse UK/Rising High HARTUKLP1). After taking clubland by storm with Acperiencc and Trancescript, Frankfurt's masters of trance have concocted a whole LP of slamming and atmospheric acidic sounds that will not disappoint their substantial following. Expect strong demand. especially as it is being released as a DJ- friendly double 12-inch. 1223 
VARIOUS; Trance 3 (Rumour RAID 511). The latest instalment in this relatively new compilation sériés is a another solid sélection of trancey house tracks, predominantly from London and Scotland. Expect to shift similar amounts as volumes one and two. S23 
S1000: Not Gonna Do It (Deep Distraxion 0ILY009). Having impressed raany with Flatliners last year, S1000 return with another chunky house track, this time boasting vocals by Collette of BMEx and Our Tribe famé. Its good Club Chart performance will ensure reasonable sales, but will not cross over. 223 
VARIOUS: Reactivate Vol. 7 - Aquasonic Trance (React Music REACT19). The latest addition to this highly regarded techno/trance 
Continental flavour, with contributions from Germany, Holland and Italy, Reactivate's selling point is its inclusion of harder to find import-only releases. 223 
F.U.S.E: Dimension Intrusion (Warp WARPLP12). This solo album is the work of Richie Hawtin, co-owner of Detroit's +8 label and an acknowledged master of techno, trance and acidic sounds. It includes the singles FU and Substance Abuse plus many new tracks including some more ambient excursions. Next week's release of the LP on 2xl2-inch, CD and tape formats is being followedbyar ' club tour in June 

GREENJELLY: Three Little Pigs (Zoo/BMG 74321 15142 2). The excellent and hilarious promo that accompanies this bastardisation of the porcine children's taie (like Créature Comforts on acid) should win TV coverage and propel the weird, wacky and wonderful Green Jelly to stardora, or at least a Top 20 hit single. Expect BMG to pull out ail the stops on this one. 2223 Andy Martin 

MONTE LOVE: The Power (Cooltempo 12COOL273). Nu Colours provided harmonies so sweet that they were allowed to release the song in their own right last year. Monie Love delivers a confident and stylish rap. And Farley & Heller excel themselves with a wide range of essential mixes. It is no surprise that the promos have been getting a very positive club reaction, which should translate into strong sales. igaan Andy Beevers 
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MONITOR 

AD FOCUS 
Marc Cohn's The Rainy Season will be advertised in Q, Time Oui and the national press as part bf East West's campaign for the title. WH Smith will be playing the album in-store and displays will run with Our Price, HMV and Virgin. The album will feature on Virgin listening posts and selected indépendants are running pre- awareness campaigns. Fishbone's Get A Monkey A Brain And He'll Swear He's The Centre Of The Universe - out next week through Columbia - will be advertised in the music press and further promoted with a London Street poster campaign and mailout to the band's fanbase. In-store, the album will be promoted by HMV and Our Price and will be featured on Virgin listening posts. Independent retailers are giving away a free kite with initial copies and Rock CD is featuring one of the album tracks on its next cover mounted CD. Julian Dawson's Headlines will be advertised in the music press by Arista, which releases the title next 

Energy Rush 4, Dino's compilation of current dance hits, will be TV advertised nationally on ITV and Channel Four from next week. Helloween's Chameleon, released next week through EMI, will be advertised in Music Week, Kerrang! and the rock press as part of a teaser campaign for the title. In- store, the album will be promoted by Virgin, Tower, Sam Goody, HMV and various indépendants. There will also be a mailout and a nationwide Street poster campaign. Mad Cobra's Hard To Wet Easy To Dry will be advertised in the music press by Columbia from its release on 

IWI'WiHVW 

Harry Connick Jnr s imminent UK tour is timed to coincide with the release of Columbia s new Connick album, Forever For Now. The release - a 16 track best of featuring It HadTo Be Vou and We Are In Love - is being marketed as the définitive Connick album. It will be out next Monday, just in tima to catch audiences who go to see the American crooner in concert in Edinburgh, Manchester, Birmingham, Boumemouth or London's Boyal Albert Hall. Record label: Columbia Media agency: OPA Media executive: John Ouncombe Product manager: Terry Felgate Radio: ads to run on Classic FM and Jazz FM Press: an extensive press campaign will be aimed at mainstream adult buyers. Ads will run in Time Outfin conjonction with Tower), the Guardian. Marie Claire, Elle, Sky, the Sunday Times, Daily Express and Daily Mail. Posters: a London-based street poster campaign advertising the album and the tour, plus a poster campaign on London transport in conjonction with HMV. In-store: There will be in-store displays with HMV, Virgin, Our Price, WH Smiths, Menzies, Boots and selected independent retailers. Target audience: mainstream adult audience, plus younger fans who are being targeted through éditorial in the teen press. 
Johnny Mathis's How Do You Keep The Music Playing will be advertised in the national press as part of a Columbia campaign. The release is also album of the week on Radio Two. Maria McKee's You've Gotta Sin To Get Saved, released next week through Geffen, will be advertised in the music press. Stéphanie Mills' Something Real will be advertised in the music press by MCA from its release on 
Monie Love's new single In 

A Word Or 2, featuring a duet with Prince, will be advertised in Smash Hits, Blues & Soul and MixMag by Chrysalis, which releases the title next week. The single, which has The Power - last week's number eight in the Record Mirror club chart - on the B- side, will be promoted in-store by Our Price and various independents nationwide. There will also be a street poster campaign in the London area. Pig Attraction, Telstar's collection of songs from Pinky & Perky, will be TV advertised 
NEW SIGNINGS 

nationally from its release next week as part of a four- week campaign. Sand Rubies' self-titled album, due out next week through Polydor, will be an Our Price recommended release and be promoted through in-store displays. Sensual Classics, the latest compilation from Teldec/Wamer, will be advertised in the national press from today. It will also be promoted with in-store displays with the multiples and independent retailers. Therapy?'s four-track EP, Face The Strange, will be press advertised by A&M in NME, Melody Maher, Deadline and Kerrang! from its release next week. There will also be a postcard mailout to the fan base and a national street poster campaign. Uptown Unplugged, an MTV Unplugged spécial released through MCA, will be advertised in the music and specialist dance press from its release next week. Van Morrison's Too Long In Exile, released next week, will be the focus of a Polydor press and retail marketing campaign which includes advertising in the Guardian, Q, Independent, Time Out, The List, NME, Melody Maker, Vox, Mail On Sunday and the Daily Mail. HMV and WH Smith have picked the release as album of the week and HMV will be promoting it with West End A-pack and national B-pack displays. Virgin, Menzies, Tower and Woolworths will feature the release in window displays and Our Price is running B- pack in-store displays. Some 270 Boots outlets will feature counter rises and 300 independent retailers are running pre-awareness campaigns and in-store displays. Ctmpiled by Sue Sillitoe: 071-228 6547 

ARTIST MUSICAL STYLE SIGNED T0 MANAGEMENT TYPE 0F DEAL THE ABS0LUTE LOVES live-piece pop bend LEC none Worldwide publishing 
BAD BOYS INC four-piece pop band A&M Records Oliver Smallman, five albums First Avenue DON BLACK lyricist from London PolyGram Music none Worldwide publishing 
B0ILERH0USEB0YS writer/production duo PolyGram Music Karin Clayton, worldwide publishing One Management FRACTURE electronic duo LEC none worldwide publishing 
HEADSWIM four-piece rock band Epie Gill Abrahams, eight album Alert Management L0NGPIGS hard-edged pop Elektra David Harper, long-term album four-piece Harper Management PHOOKA female ecoustic WEA MarkVernon, album smger/songwnterduo Firebrand SERENADE four-piece female Mission Rhythm Within album swing band Corapite) by Setah Davis, Tel. 081-348 2320 
12 

Peter Kent - "band member Steven Marshall was in Gene Loves Jezebel, whom I signed al AAD." Steve Wolf - "I sat in the studio for half an hour and heard eight hits" Lucian Grange - "His first collaboration is with Don-e andisafabuloussuccess!" Colin Barlow - "They wrote and produced a track on the Nu Colours album for us." Peter Kent - "They were passed on to me by Nine Inch Nails'European manager," Mike Sault - "A band with a great collection of songs. Areal vision for the future." Harvey Eagle - "They're a brillianl live band with great songs." John Coxon - "1 met them m london and played with them one afternoon - and they were brilliant." Ralph Tee - "Not only the first UK female swing band but also [a swing band) of high calibre " 

EXPOSURE 

Jem Stone's Afternoon Show, Thursday May 27, Festival Radio; 3-6pm. New WEA signing Phooka (pictured) make their radio 
set up as part of Brighton's annual 
MONDAY MAY 24 

ehind-the-scenes lo; Sheffield Sound City, Radii 8.30-9pm 

TUESDAYMAY25 
Session featuring The Wishplants and The Senseles Things, Radio One: 7-9pra 

10,10-midnight 
WEDNESDAY MAY 26 

10.30-11.20pm 
THURSDAY MAY 27 

O MTV Live! With The StereoMCs featuring the band in concert. MTV: ll.ll-30pm 
SATURDAY MAY 29  

featuring Peter Gabrir The Levellcrs, The Orb and T Sawdoctors, Radio One: 3-10.3 [ pj BPM from Sponge in 
and Silk, ITV; 2.30-3.30am (reg vary) 
SUNDAY MAY 30  

istcrdam, BBC 2:11.45-12 noon CrtaRoeklinc featuring 
Mctallica, Radio One; 2.30-4pm OFnith And Music featurinj Siater Sledge, ITV: midnight-12.30am (régions vary) 
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CHART FOCUS 
-m. y otwithstanding a | determined defence of X ^ their title by REM, ' Janet Jackson's first album for Virgin, entitled simply Janet, débuts at , number one this week. It's the | third Virgin album to reach I number one this year, and the label's ninth thus far in the nineties, both figures making them market leaders. It's a success that also makes Janet ] & Michael Jackson the very first siblings in chart history to bave separate number ones. | Live albums are making j their biggest ever splash on the chart with seven in the Top 50, by Dire Straits, Wet Wet Wet, Gary Moore, Eric (Clapton, Kiss, Bruce Springsteen and Morrissey. Rod Stewart and Neil Young also have MTV Unplugged live albums scheduled for the next couple of weeks. Live albums generally fare worse than new studio albums, and of the current batch none is likely to match the sales or chart success of the artist's previous releases except, perhaps, Clapton's Unplugged. 

Kiss also deserve a mention for Alive III, which débuts at number 24, thus eclipsing Alive and Alive II, which peaked at number 49 and number 60 respectively in 1976 and 1977. On the singles chart, the reggae beat is king, with the top three ail broadly in that idiom. Ace Of Base continues at the top, and Inner Circle stay third, but UB40 have doubled their week-on-week sales as they climb to number two. They have a good chance of reaching pôle position next week. Even though the group has written the majority of its 35 hits, its three biggest have 
CHART NEWCOMERS 

|TT| LOUCHIE LOU & l IDI MICHIE ONE; Shout (ffrr) UK début. Producer: The A-Class Crew. Publisher; Windswept Pacific/Global/Copyright Control. Writer: Isley/Isley/Isley/ Charles/Mancini. Notes; Louchie was born in Cricklewood, London and Michie was born in Kentish Town. Louchie added her vocals to several singles by the Blapps Posse collective of rappers and singers. The single first came out on the Fashion label and sold out of its first pressing straight away. Radio One FM immediately put the track on their B playlist. Album: None planned. 
njy] PENNY FORD: I Daydreaming (Columbia) US 2nd hit. Producer; Randy D. Jackson/Paul Simpson Writer: Franklin. Publisher: Carlin. Notes: Born in Cincinnati, Ford scored her first hit in 

« 

1985 with Dangerous. She has worked with Zapp, The Gap Band, Chaka Khan and Al Jarreau but is best known as a member of Snap where she sang lead on The Power, Oops Up, Cuit Of Snap and Mary Had A Little Boy. Album; Penny Ford (available 

fë" | BREAKER j 
THE GOATS: Aaah D Yaaa (Columbia) US début. Producer: Joe "The Butcher" Nicolo/Oatie Kato. Publisher; PolyGrara. 

ail been covers — that's the current single plus the number ones Red Red Wine and I Got You Babe. The welcome downturn in the number of covers charting in the past month is reversed a little this week, with newly- charting remakes from Bryan Ferry, Pinky & Perky and East Side Beat: the Italian act whose third hit You're My Everything débuts at number 65. It is also the 21st chart hit produced by lan Levine. The Top 10's liveliest mover this week is Tina Turner's I Don't Wanna Fight. It's 27 years ago this very week since the release of River Deep Mountain High in this country. It was to become her first Top 10 hit. I Don't Wanna Fight is her ninth. Finally after yielding just one Top 40 hit in the previous eight weeks, the breakers chart shows a spark of life, as last week's number two (Jethro TuH's Living In The Past) and number five (Maria McKee's Tm Gonna Soothe You) both progress into the Top 40. Alan Jones 

Writer; D'Angelo/ Stoyanoff-Williams/Shupe/ Ternay/Simpson. Line-up; Oatie Kato (V), Swayzack (V), Madd (V). Notes: Formed in Philadelphia, the band were brought together by their shared political beliefs. Their début album, a self-styled hip- hopera, serves as a metaphor for inner-city hopelessness. Album; Tricks OfThe Shade (available now). 
10 BREAKER 

SLOWDIVE: Outside Your Room (EP) (Création) UK début. Producer: Slowdive. Writer: Halstead. Publisher; EMI. Line-up: Neil Halstead (V/G), Rachel Goswell (V/G), Christian Savill (G), Simon Scott (D). Notes: Formed in Reading in 1989, the band's début album made the Top 30 in 1991. They are starting a 13-date UK tour in May/June. Album: Souvlaki (June 1). 

LATEST SALES AWARDS Gold • Silver George Michael & Queen: Five Lhre (single) 

Singles A-HA: Dark Is The Night (Warner AN EM0TI0NAL FISH: Gain (East V GREEN JELLY; Three Little Pigs (Zc INSPIRAL CARPETS: How Should It 
JAMIR0QUAI: Blow Your Mmd (Sony Soho Square) LIVING C0L0UR; Nothingness (Epie) MIDNIGHT QIL; My Country (Columbia) 0CEANIC: Célébration (Transmission) MICA PARIS: I Wanna Hold On To You • ■ & B'way) 

BABY JUNE: I Will Be F 

TDD: 0782 566511 
SGoldstOSI 558 7133 
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Tony Parsons says it's over, 
Sonic The Hedgehog says it's over, 

Gerald Kaufman says it's over. 
Whatever you say, 

say it in September. 

theCITY 
International Music Convention 11-15 September 1993 The Holiday Inn Crowne Plaza Manchester, England 



TOP 7B SINGLES 

1 1 I ™fst (Producer) Publioher Ubel 'P'8'" r/ir p 1 1 Art'ist (Producer) Publisher -C——or. 

VI ALL THAT SHE 38 36 URTHEBESTTHING 5 D:ream (D-ream/Fredricks) Pumphouse Magnet MAG 1011CD/M^G
A

1
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m , WANTS Oh ^ | ^ MaroMm^ondonSSmOMOTMIf) qq „ YOUNGATHEART • Oi) 32 10 jbe Bluebells IFairley/Andrews) C Banks/ATV'ln London LONCD 338/LONCS 338 (F) ABunch/WC LON338/- (g) 

2 < (1 GANT HELP) FALLING IN LOVE WITH YOU UB40IUB40} Manna/Carlîn OEP40I12I ® /in WHENI'MGOODANDREADY pwi 'tu 33 11 Svbil IStockAVaterman} AU Boys .International FWD260^C2WP ' l- - - 
o , „ SWEAT (A LA LA LA LA LONG) J 3 '2 InnerCirde (Lewîs/Harvev/Levvisl Madhouse/WC 90317767879031776790 41 d | OUTOFSEASON 1 The Almiahtv (Dodson) Almiqhty Racket/Equmo PolydorPZCD266/-{F) xMC ■/PZ266 
4 3 FIVELIVE(EP) • Pariophor»CDUS63407708634UB634iV-(El GeorgeMichael & Queen (Michael/Queen) Queen/EMI/MCA'BMG B6330;-® 42 El ROCK'N'TOTHERHYTHM A&M 5802532/-(F) 5802527/5802531 
5 s 43 d 2 Unlimited (Wild&lDeCosterl MCA PWL(T)!62 | DAYDREAMING -/6590598 
6 3 THAT'S THE WAY LOVE GOES Vi,ginVSCDGi460WSCi460iF| Janel Jadtson (Jam/Lewis/Jackson) EMI/WC VS|T)ia50 44 3, SHOUTING FOR THE GUNNERS LondonLONCD3427LONCS342(F) 3 Arsenal FACupSquad'BB'Irie/HunniqalelBaileyïtdiîdon LON342/- 
7 « 1 DONT WANNA FIGHT far!ophoneCDRS6345TCR6346IEl 45 35 10YEARS ASLEEP ScMtWChrysalisCDSCORCHS âTCSCORCH 8 IE| ' Kinamaker(Williams)WC SC0RCHP8/- 
8 16 JUMP AROUNO/TOP O'THE M0RNING TO YA ».fre!sai*lsœi,«LC« 1 il> H 3 46 30 . , 29PALMS E 1 Robert Plant IHuqhes) EMI sParanza/Fontana FATEX1/FATEM 1|F) FATE1/- 
9 » IN THESE ARMS jsnbcoJOvcDia'JOVMCioifi 47 El | REET PETITE ^ | ^ TelstarCOPlGGY l/CAPIGGY IJBMGl 

10 3 EVERYBODY HURTS WamerBrosW0169CDUW0l69Cm RÈM ILitt/REMIWC W0169/-® 48 3i i . ENCORES(EP) VenigoOSCD20'OSMCZ0/-7DSTR2012(F) ! Dire Straits (Fletcher/Dorfsman/Knoofler) Chariscourt/Rondor 
H S THE CIVIL WAREP GeRenGFSTD43'-l6MGI Guns N' Roses (Clink/Guns N' Roses) WC 49 34 : , THE RETURN OF PAN ' The Waterboys (Scott/Price) Watermusic/Sony Geffen 6FSTD 42/GFSC42^BMG) 
12 13 TWO PRINCES Epic6i91«591454|SM) 50 32 SHOW ME LOVE CliampionCHAMPCD300'CHAMPK300(BMGI ' Robin S (George/McFarlane/Slonebridge) Champion CHAMPI12I3I10 
13 » HOUSECALL (REMIX) Ep!c659284W5926«|SM| 51 33 1 . FM SOINTO YOU ^ RCA7432issœ 
14 18 THE JUNGLE BOOKGROOVE HollywoodHWDC012801WDC128|BMGI The Jungle Book Cas! (Harding'Curnow) Campbell Connelly .HWD12a'- 52 d 1 UK-USA OneLiltlelndian99TP;COS9TC7C|P| 1 Eskimos&Egypt (Eskimos & Egypt/Pro-gress) CC -iSSTPlZ 
15 " BETTERTHEDEVILYOU KNOW _ AnaaM321146fi72(BMGI 53 d 1 AAAHDYAAA 1 Goals INicolo/Kato) PolyGram/WC Ruff House/Columbia 6593032/- (SM) -/6593036 
16 d SHOUT lfi7FCD211(FCS211/FIX|211|F| Louchie lou & Michie One (A-Class Crew) WIndswept Pacilio'Global/CC 54 36 1 , SINGHALLELUJAH! Logic7AriSla74321136202fl4321136204IBMGI 1 DrAlbanlPopJWC 74321136207/74321136201 
17 I3 EXPRESS (WEST END REMIX) MM5802BM4IH 55 39 1. , OHCAROLINA • Green, )leevesGRECD36l/GREC361 (JS/BMG) 
18 .. 1 HAVE NOTHING A,iS.a7432l146l42ff432ll46l44|BMGI Whitney Houston |f osier) WC 74321146147774321146141 (s) 56 33 3 , GLORIA Brile/Polydor VANCD11 A/ANCS^I (F) 
19 13 a AIN'TNO LOVE (AINT NO USE) WcOROB9raOB9(Pl 57 36 2 , THE GREATEST FLAME 1 RunriglHarloylChrysalis Chrysalis CDCHS 3975/TCCHS 3975 (El CHS 3975/- 
20 » i2 INFORMER 0 Easl West America A 8436CI1'A 8435C (W) Snow |MC Shan/Rcarrolta/Leary) PolyGram/CC A8436(T) 58 49 2 , THESETHINGS ARE WORTH... Perfeeto743Z1147222/7432m7224(BMGI GaryClail ...(Sherwood/McDonald/Wimbush)CC/WC ■77432114722! 
21 io « BEUEVEINME^att^iVario^ «nFCD209iFCS»| 59 49 7 , REGRET CentredateCo/LondonNU0C01/NU0MC11FI NewOrderlHague/NewOrderJWOCC NUOIXIi ® 
22 d SOYOUNG RudeNUOSCOTNUOSMClRTWP) SuedelBullerIPolyGram NUD5SINUD5Î 60 46 7 , WIND IT UP (REWOUND) The Prodigy (Howletll EMI XL Recordings XLS 39CD/XLC 39IW) XLS 390(1139  i 
23 33 3 H0BART PAVING/WHO D0 YOU THINK YOU ARE Keav^HVNFSCDff) 61 41 4 , WALKING IN MY SHOES 1 Depeche Mode IDepeche Mode/Floodl EMI Mute COBONG 22/CBONG 22 (RTM/P) ■/L12BON622 24 d CREATION 4th*B'wayBRC0276/BRCA276(f) Stereo MCs (Stereo MCsl EMI •/12BRW276 62 4, 3 , SIMPLE LIFE 1 Elton John (Thomas) Big Pig Rocket EJSC031/EJSMC31 (F) 
25 d BREAKITDOWNAGAIN b |)EM|,Ch _Merce-yiDECOIMDEMCTBIFi 63 d WHAT'S WRONG WITH THIS...? Chesney Hawkes (The Bolshoi Brothers EMI/WC Chrysalis CDCHS 3969/rCCHS 3969 (E) 
26 d SWEATING BULLETS CapilolCDClX6mCCL682(EI 64 49 4 BULLET IN THE HEAD Epic6592582/765925S7/6692586ISM| Rage Againsl The Machine (Raqe Aqainst The Machine) Sony 27 3» 3 U GOT2 KNOW InlemalIXDlDCSIIRTM/P) Cappella IBortolottil MCA IDS1/1DX1 65 d YOU'RE MY EVERYTHING East Side Beat (Levine) Island ffrrFCD207/FCS207(F| F(X)207 28 a» 3 LtTTLE MIRACLES (HAPPEN EVERY DAY) Epic6590442(SM| 66 43 2 

POPISDEAD Parlophone COR 6345dCR 6345 (E) •/12R 6345 29 . 2 HOUSE IS NOTA HOME CapitolCrciS6887TCCL688(EI Charles&EddielDeutschlPolyGram/MCAjEMI CLCSa'- 67 d TWIN EARTH Monster Magnet (Wyndorf) Songs Of PolyGram A&M 5802812/-|F| :::: : 
30 «0 3 BELIEVE Virgin America VUSCD72/VUSC721F1 Lenny Kravitz IKravitz) Miss Bessie/EMI/Henry Hirsch VUS72WSA72 68 87 2 

CALL IT WHAT YOU WANT Crédit To The Nation (Various) Island/EMI One Uttle Indian 94 TP7CD/94 TP7C (P) 
31 d WILL YOU LOVE METOMORROW v;.gmVSCDGI45WSC1455|F) Bryan Ferry (FerrY/Trower) EMI VS1455'- 69 d OUTSIDE YOUR ROOM (EP) Slowdive (Slowdive) EMI Création CRESCD119/-(P) -/CRE119T 32 « 2 LIVING IN THE PAST ChrysalisCl)CHSS3370/-IE) • ' :'2CHS3ïll 70 d SHOCKAHOLIC Kinky Machine (White)CC Oxygen GASPO 5/GASPC 5 |BMG) GASPS/GASPV5(10') 33 d LORDS OFTHE NEW CHURCH EMICDEM266/TCEM2661EI Tasmin Archer IMendetsohn/Kaye) EMI EM26B- 71 94 2 HAPPINESS RumourRUMACD64/RUMAMC64(P) 
34 39 9 STARS Deconstntctioil7RCA74321147I02/74321147104(8MG) Félix IFelix/Bell)IQ 74321147107/74321147101 l'MGONNASOOTHE YOU GeffenGfSTD397GFSC39(BMG) 72 o, s COMEUNDONE Duran Duran (Duran Duran) CC LEMMINGS 

Parlophone CDDDS17/rCDD 17 (E) 
Ifm 52 2 

36 31 3 
Maria FrlcKee (Drakouliasl MCA'WOFamous y. STAND ABOVE ME Vi(9inVSCDG14447VSC1444|F| Orchestral Manoeuvresln The Dark IMcCluskey/Coxon)EMI VSIT) 1444 

73 86 3 
74 47 4 

SFX (Richardson/Coler) WC/Zoo PARISIENNE WALKWAYS'93 Gary Mooie IMoore/Taylot) Maxwood 
Parlophone CDR 6343dCR 6343 (E) 

Virgin VSCDX1456/VSC1456 |F) 
37 d WALKTHROUGH THE WORLD ^ L All3nticA734l)CIÏA7340C|V7) 75 88 3 HERO David Crosbv featurino Phil Cnllin»; (rnlIinc/Dai/io Mlantic A 7360CD/A7360C/A7360/- (W) 

As used by Top Of The Pops and Radio One 
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TOP 50 AIRPLAYLCHABI       _ . . . ira I « n il a HT 9Q M 
THE OFFICIAI jtiusicweek CHART 

VE (AINT NO USE) Sub Sub fe 
lu LOVE ME UKE YOU Sfi 

}R TOMORROW Blur 

13 ,6 rolN THESE ARMS Bon Jovi B Jambco ClydeOncFM 38 31 a SING HALLELUJAH Dr Al 
LE MIRACLES (HAPPEN EVERY DAY) Lui . 17 a « 29 PALMS Roi 

45 a a ONE TONGUE Ho 

25 30 a HERO David Crosby featuring Ph.l Collins Atlantic Signal 50 h is INFORMER Snow Atlantic Power FM © Copyright ERA. Comprled using BBC Romeo and RCS Selector software. 1 
TOP 10 BREAKERS REGIONAL CHOICE AIRPLAY PROFILE 
||| M.., SELECTED TITLE: WALK THROUGH THE WORLD !""n Marc Cohn (WEA| 
D a WHATS WRONG WITH THIS PICTURE Chesney Hawkes Chrysalis D WHERE DOES MY HEART BEAT NOW Ccline Dion MFM 1034 & 971 D Esse* 6 Signal Network 2 u DAY DREAMING Penny Ford Columbia 2 CELEBRATION Oceanic MFM1034 & 971 2 Forth RFM 7 NorthSound Zoo 3 LONG LIVE LOVE NickBerry MFM 1034 & 971 3 Heremard 8 BBC Radio 1 FM 4 a WALK THROUGH THE WORLD Marc Cohn Atlantic 4 VOICES (ARE CALLING) JohnnyLogan 1 1 1 1 5 is THE CIVIL WAR EP Guns N Roses Geffen 5 LONG LIVE LOVE NickBerry Tay 5 Red Rose Rock FM 10 BRMB FM 6 o AAAH D YAAA TheGoats Columbia 6 HE WOULD BE SIXTEEN Michelle Wrig: 7 a 1 WANNA HOLD ON TO YOU Mica Paris 4ihB'way 7 LOVE CANT TURN AROUND Solo MFM 1034&971 J^IS WEEK'S CONTRIBUTORS' 8 n YOU'RE MY EVERYTHING East Sidc Beat ffrr 8 GOODWILL CITY; UVE EP GoodbyeMrM 9 m CAN YOU FORGIVE HER? The PetShop Boys Parlophone 9 FIELOS OF GOLD Sting Cool FM Ci".^yd^1 On^FM^Coo!1 FM;'Essexf^rth RFm'fox Rw"1* 10 k WHAT IN THE WORLD Nu Colours WildCard 10 HUMAN WORK OF ART Cliff Richard FOX FM FM; Powof fMLRBd D "g™.'S Role'^ 

US TOP 50 SINGLES 
26 » H1P HOP HQORflY, Naughîy ByNature 27 n IT WAS A GOOD DAY, Ice A3 ) KNOCKIN'D/ A28 m DAZZEV DUKS, Duica 9 34 IV10REANDMORE.CaptainHoll 

A6 ; [M1LOOKINGTHROUGH...PI 7 t l'M SO IffTO YOU.SWV 8 i NUTHIN'BUTAGTHANG.P. 9 . IHAVENOTHING.WhàneyHou 10 n DONT WALK AWAY, Jade 

A30 17 E3SOMEBODYTOLOVE,6eaigeMi 

33 77 IS3THËCRYING GAME, Boy George 

is EHAVEITOLDYOU...flodSwn 35 y Ë3 IF1EVERLOSEMY FAITH,.,, SCr ; S AE3 « ESLEEPING SATELLITE,Tasm 
A13 » BADBOYS.Innei 37 » LOVE DONT LOVE YOU, En Vogue BiflBeai = A38 IN THESE ARMS, Boi 
A15 11 E COME UNDONE,DuranPuMn 39 m l'M EVERY WQMAN.Wh 40 » THAT'S WHAT LOVE B A41 . GIRL, l'VE BEEN HURT, Sn A 42 . WANNAGIRL, JercmyJo 43 b E3 ORD1NARY WORLD, Duran 

o HOTHIH'MYIOVE CAN1 fIX,J» A 21 a» rLLNEVERGETOVERYOU.Ex 5 <1 TELL ME WHAT YOU DREAM, fletHass Hsi A 46 E REGRET,Ne^C i. THREE UTTLEPlGS.Grcan J 

25 n COMPORTER, Shai 49 m BED OF ROSES, Bon Jovi 50 «i THER1GHTK1HD0F10VE,Jarcm 

US TOP 50 ALBUMS 
i THE BODYGUARDIQST),Vai 

3 2 BREATHLËSS.KonnyG . POCKET FULLOF ■■■ Spin Docior 

t E UNPLUGGED,EricClaplon 8 . IT'SABOUTTIME.SV a E LOVE DELUXE,Sado n ETENSUMMONER'SI Ail E REPUBLIC,NewOrdei 

16 i; LOSECONTROLSilk 17 i. IT'S YOURCALL, Rgba h 
19 n FEVER FOR DA FLAVOR, H-1 20 11 PORNO FOR PYROS, Porno For Pyios 21 il SOME GAVE ALL, Bill» BayC 

A23 » PURECOUNTRYlOSTI.Ge 

26 n CEREAL KILLER (OST), Giccp Jello 27 m LIFE'SADANCE   

A 30 « THE CHASE, GanhBiooks _p=!th^ 
33 is BACDAFUCUP.On 34 a PORKSODA.Prinii 
36 il DANGEROUS, Mi 37 m Etheblissalbum...?, 38 y ESOHGSOFFAITH&DEVOTIOH.Depecht 39 x AUDDIN(OST|,Yaiious Wi 40 m ECOVËRDALEPAGE.CiivenlaliiPaaB 41 31 SAN ERANCISCO PAYS, Chrislsaak A 42 ■ SLOW DANCING W1TH ...DollyParton I A 43 ■ BRAND NEW MAN, Brooks & Dunn 44 n IFIEVER FALLIN IOVE, Shai Gaso A45 ■ B1GGER, BETTER, FASTER.-, I Uon Blondes 46 a DIRT.AlicelnChalns l 47 « 3 YEARS 5 MONTHS ■■., Aiieslcd Devclopniem 48 .i TIL.LDEATHDOUSPART.GciuBOVS ( 
50 u FORREALTHO'.LC 
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DANCE QDtPE^Z^iJB 

MOBYGOESTO 

MUTE M NEW 

EUROPE DEAL New York DJ and top remixer Moby has signed to Mute Records following months of légal wrangles with his former US label Instinct. The new deal covers Europe including the UK. He will continue to be signed to Elektra for Norlh 

The classic 'Go' was licensed to Rhythm King but since then Moby releases have been sporadic. It has been his remixes for The Shamen, 808 State and Michael Jackson, among others, that have won him acclaim. Before any new Mute product is released, there will be a single and two compilations - licensed from Instinct - out on Equator/ Mute in July. The single, 'I Feel It'/'Thousand', is out on June 21 after months on import. It will be followed by a remix 12-inch. T Feel It' has been remixed by Moby, THK and The Invisible Brothers. The firsl Mute release will be an EP in August. 

% 

mm SETS SIGNTS ON L0ND0H 

The former classic soul pirate, which is based in south London and is aimed at the 30 to 55 âge group, says it knows the battlewillbetough, "We know it is a David and 

Goliath situation considering ail the other stations that are applying, but there is an audience out there for us," says partner and DJ Larry Coke. Solar rose from the ashes of fellow pirate radio station Horizon in 1984 before being 

forcedofftheai   Coke has joined forces with radio journalist Clive Richardson to BicTfor the franchise. He says if the station gets a licence it will offer a soul mix ranging from Isaac Hayes to JanetJackson. 

DEO 

th PolyGram Video ■ 0865143 
| Jight PolyGram Vid 

PWL Continental 
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George Migfmel • killer/papa was a rollin' stone 

PM Dawn Remixes 

Now On 12' 
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TOP 10 BF 
Jll 

US TO 
H i THAT'STHEWAV 

A6 i ELOOKINGÎH 7 t rMSOIfJTOYOU 

Ail .i □HAVEITOLD' 
A13 n BAD BOYS, toc. I A14 n SHOW ME LOVE, A15 h EaCOMËUNDOI 

'DREAMS' CAN 

COME THROUGH ^    trark mlpasedonJune7. Gabrieile's légal battle-scarred promo 'Dreams' finally gels a full release this month. The track first surfaced at the end of 1992 on Victim Records complété with a Tracy Chapman 'Fast Car' sample and Gabrieile's vocals. Since then, the 20-year-old south Londoner has been battling in court to own the rights to the 

track, released on June 7. Gabrielle has since been s.yi iou by Gol Beat with an album due in the autumn. The label has been unable to get permission trom Chapman to use the original version of 'Dreams' but that hasn't stopped the sample-free Richie Fermie, Rollo and Johnny Jay mixes hitling ail the dance charts. 

n 

iPinnacleotfshoot 
with a European leg to follow. Orbital, Aphex Twin, Eat- Static, Drum Club and Megadog share the billing at Brighton (9), Bristol (11), Carditf (12) and Nottingham (16). At London's Brixton Academy on June 19, The Psychick Warriors Ov Gala, Steve Hillage, Spooky, Underworld and Transglobal Underground join the bill. • Channel 4 dance programme Hypnosis begins a club tour to promote the sériés on June 12. Guest DJs will appear on the 16 dates, sponsored by XD lager. 

Equator Records is setting up a dance label for one-off releases. Arctic Records, run by Equator A&R manager Gleave Parsons, will release singles and albums but will leave long-term development to Equator. The first releases are 'Funk & Drive' by K&M and the album 'The Cream Of Underground House' which features Disco Evangelists, Crunch and Solitaire Gee, among others. Both are out on June 7. Future projects include a Sasha remixes album. 

A rights dispute between remixers has managed to avoid the courts, the two sides opting instead to battle it out on record. Luton-based techno ouffit N.R.G. sampled The Korgis' 'Everybody's Got To Learn Sometime' on their 'I Need Your Lovin" promo on Chili Records. But DNA and The Korgis claimed the rights to the sample and threatened to sue. Nowthe two have resolved their différences and provide their own versions of The Korgis track on a six-mix single on Euro Records. N.R.G. provide the aptly-named 'Sue Me' mix. 

Sony Music's new megabucks studio complex in New York may mean its UK artists start crossing the Atlantic to eut their latest record. Elsewhere on this side of the pond, though, the talent is being developed much nearer to home. The dance scene's traditional reliance on home recording is becoming ever stronger. And as bedroom DJs become more computer and keyboard literate, they are finding the cost of setting up their own studio is coming down. Producer and artist Nick Wolfson is a prime example. He bought The Music Station, a 24- traok studio in London's Fulham, in 1986, But after four years, he found the opération costly and ultimately fruitless, so he sold it and set up his own opération at home in Brixton. "It has completely blown me away - it's so easy and relatively cheap to do," says Wolfson. He has an Akai S1000, playback, hard dise and Atari Q base. AH this cost him just £1,200. "You can do anything at home these days because digital can ofter such a low budget," he says. He believes more people are developing their own studios for one reason - total control. In fact, Wolfson has made the logical next step and set up his own label, Jamm Records. He 

even hires out studio time to other people. Richard Stewart, who works at Great Asset, was also bitten by the home studio bug."lt can cost about £150 a day for a young DJ to go into a studio and eut a track. I got together with a few friends and we now use a studio one of us has steadily built up in his own bedroom," he says. "Once people realise they can get good quality from a home production and once they find how easy it is to learn how to use the equipment, they décidé to do it themselves," says Stewart. Meanwhile, name acts such as Fluke are also ooncentrating on working from home. Fluke manager Julian Nugent says the band has been building its studio equipment over the past seven years in one of their homes in Beaconsfield. But now they need to move to bigger promises - but premises they own. "It's an old cliché, but you just don't get the same vibe at someone else's studio. We may not be in our living room anymore but in essence it is the same thing," says Nugent. It seems that for most fledgling dance acts and even the big names, there's no place like home. 

ililIMM 

2 RM DANCE UPDATE 
43 h E3 0RD1NARY WORLD, Duian Oman 

ilN' m LOVE CAH7FlX.Joey Uwrcng u TELLME WHAT YOU DREAM, Re-.ecs A46 E3 REGRET.NewOrdcr 

0 <i THERIGHTKINDOFLOVE.JM 

il FEVER FOR DA FLAVOR, H-Town 

A23 n PURECOUNTRY(OSTLcsï 

- BRAND NEW MAN, M o IF I EVER FALL IN LOVE, Shai A45 ■ BIGGER, BETTIR. FASTER,...4 Non Blondis limntup. 46 y DIRT.AlicoInChains c0|umbia 47 « 3 YEARS 5 MONTHS ArieiteJ Oevelopmcm Clutsife 48 « T1LL DEATH DO US PART, Gelo Boys Rap A-Lol 43 « THE PREDATOR.lce Cube Piioritv 



Coolrfocus DE0 

I ffTâ'.'i GIMMELUV David Morales Reggae dancehall A-sIde but the club 
! rciami ONE NIGHT IN HE AVEN M-People 

(2) RUSHINGLoni Clark 
(8) MY DANCE Ransom 

Last year's big tune on Cowboy rei (13) DO YOU SEETHE LIGHT Snap 

3 THATSTHE WAY LOVE IS Bb 
0) DEVOTION Datura 

a WORK HTRUN FREE Coco, I Smooth dub garage grooves 
a ICAN SEE CLEARLY NOW Deborah Har With mixes from Murk and DtReam 3 BEAUTIFULMORNING Sensation Fealuring another sizzling Fluke mîx a GOTTA KNOW YOUR NAME Malaika Todd Terry and Maurice Joshua mixes a VOICES OF FREEDOM Freedom William C&C's vocalisl steps oui on his own 

apple records Apple Records, 37 Surrey Street, Croydon (basement: 23ftx10ft; ground floor: 24ft x lift; first floor: 18ftx IQft).  12-inch only. Basement sells hardcore; ground floor bas house and techno; and first floor bas second-hand product. Sells record bags, slip mats; ticket agent; starting mail-order service. Installing a 24-track pre-production studio on the top floor. Owns new label Apple Records, a progressive/ lechno/acid label with first release by No Mass. "The best sellers are the UK and Italian product. Techno's getting more popular. We don't carry soul, garage or hip hop as other shops in the area cover them. Most shops find hardcore difficult but we're doing well." - John Kennedy, co-owner. 'There's a lot of compétition in the area but they've specialised - and they're very hard working." Lee Grainge, Mo's Music. QQŒSQ "They stock a comprehensive range of music and get things quickly and you can pick interesting second- hand bits and pièces." - Steve Bicknell, Lost. 

The Orbit, at The Afterdark club, South Queen Street, Morley, Leeds. Saturdays 7.30pm-2.30 am. 
lOK/multi-level, atmospheric old cinéma; two chill-out rooms. USHilÉlSS "Not a rave club or a dressed-up-to-the-eyeballs club. Express yourself and dress sensibly." -Shaun Kendrick, promoter. UgBBlÉUBSi Hard trance techno. Ijagg] Regulars - John E Bloc and Nigel Walker. Guests include Dave Angel (every three weeks), Sven Vath, Aphex Twin, Outlander, Daz Saund, Marc Zaffarano, Joey Beltram. Energy 52 'Cafe Del Mar'; 3 Phase 'Current 1'; Vapour Space 'Gravitational Arch Of 10'; Astrospider 'Ritmista'; Source 'Organised Noise'; P.I.T featuring Ramin 'Afrotrance III'. ESElffilBi "It's a brilliant club - strictly techno. They're really into the music up north - they're a great crowd. It's the only club in England I play regularly." - Dave Angel. "Shaun knows exactly what's happening on the Continent and the US as well as in England. He books the best DJs from around the world. The sound system's good, the people are nice, it's well organised and good fun. It's my favourite club in England." - CJ Bolland, R&S. 

RM DANCE UPDATE 3 

Recording Industry Sourcebook, c/o Music Week 
Ludgate House, 245 Blackfrars Road, London SE1 9UR 
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on p r o m o 
'Rapture' (Rumour). Yes siree - it's a Texas trance track that uses the old faithful Intoxication drum loop and throws in some atmospheric wailing and the boldest of breakdowns for good measure. Currently doing the business on import, the UK version features a tougher, more progressive remix by Shi-take yyTl 

l«m 'Funk & Drive' (Arctic Records). First release from this Equator Records offshoot. New storming vocal mixes reatfirm this as a classic. Funky guitars and 'It's Alright' samples underpin a deep, thumping bass. In the same groove as Sub Sub's 'Ain't No Love' and just as likely 

& i m p o r t 
Vanessa Darby and pianist Joy Gibbons complété the line-up of this London trio, their music encompassing a pastiche of Seventies jazz funk with more contemporary soul rock flavours. Breezy and upbeat with Timmy Thomas-style organ, funky drumming, lush strings and a dab of rock guitar. An impressive début 9-VJ 

'Livln In Darkness ('93 Remix)' (Bassement). A ruff one-sided promo which is a little faster than the original, but really hits the spot. Some nice deep chords involved around that hard kickdrum sound. This has energy written ail over it.... vrw 

ESUHEBini 'Give It To Me'/ 'Fazamour' (Free Spirit). 'Give It To Me' is a good driving house track with erotic female vocals intermingling with electric guitar samples and a 'Break For Love'-style rhythm that works well. The B-side is an altogether more mellow affair with pattering bongos and warm synths creating an atmospheric groove Jjjn 

takes in mellow military beats to make a weird Euro pop funk hybrid. Mega El 
  'Uzma (Sabres Of Paradise Mix)' (Nation). A remix of an old but great track. Restructured by SOP, it is built around shamanic percussion and an array of shimmering sequences that build into an organic monsterpiece  
CESi 'Tree Frog' (Deja Vu). Mixing French Kiss-style keyboards with the croaking of an Amazonian tree frog may sound like a recipe for disaster, but it actually works brilliantly. The choice AA-side mix has a suitably tribal breakdown and neatly incorporâtes that great funky guitar sound from B-Line's Herbal Hand, It's a grin  

'Rushing' (A&M). Another chugging chorus-led garage epicthal benefits from straightforward CJ Club and FXTC Dub mixes. Perhaps superior though is Mood Il Swing's dub which builds into a lively hypnotic groove g;j:| 

I 'Take Me AwayV 'Dance (Be l-lappy)'/'Oh Boy' (Fresh Fruit Records). Starting on the Fruit side, 'Take Me Away' is a reasonable US- style groove using Circuit's 'Shelter Me' vocal - a nice warm up. Next up is 'Dance (Be Happy)', a kinda funky groove thang with wah wah guitar,L *"■ vocals and percussion - a balearic belter. The pay-off cornes on the flip (Fresh side) with 'Oh Boy', With Latinish drums and guitar sound not dissimilar to Chic's 'Le Freak', i 

EKSMl'SufferlnFor Nuthin'(Puise 8). This isone of the better commercial piano and vocals house tracks that frequently appear. In four mixes (there's even a reggae mix) that should widen its appeal.this is 
• LONICLARK 

0 N-JOI bright, well produced and has some excellent vocals  
Third Aura' (EX, US). After two years in a Mentasmic wasteland, Beltram returns to the glacial beauty of Code 6. While failing to reach the impossible peak of 1991 's 'C.O.D.E.S.', this is a worthy start to a hopefuly renewed exploration of sonic m—-  es 

Dub Plate (Ray Kelth Remixes)' (white label). With a couple of mixes to choose 

• HELIOCENTRIC WORLD 

US TO 


