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VPLvowsto dëfend 

labels against MTV 
VPL and the IFPI are pledging to fight the High Court action MTV Europe launched last week in a bid to change the face of rights licensing in Europe. In a statement issued follow- ing an emergency VPL board meeting last Thursday, the licensing body said it was "vital" to preserve the right to license collectively the use of 

And IFPI director général Nie Garnett blasts MTVs action. "They appear to haye 
profits at the expense of the creative community," he says. MTVs writs allégé that BMG, EMI, PolyGram, Sony Music and Warner Music have 

Roedy: attacking 'abusive raies' 
"used VPL and IFPI to collude and fix prices" for the use of videos in violation of EC com- pétition law. The broadcaster's move cornes just six weeks after VPL itself sued MTV for alleged copyright infringements and unpaid royalties, seeking dam- ages totalling £741,000. The new writs mark a seri- 

escalation in the dispute between MTV and record com- panies. At stake are not only the millions of pounds that MTV has paid IFPI and VPL members since its launch, but the principle of collective licensing. In the writs MTV claims, "VPL was created in order to eliminate ail price compétition between the majors in the licensing of music promotion videos and instead to fix the licensing prices at excessive 
MTV goes on to suggest implicitly for the first time that it should pay nothing for broadeasting videos. It seeks damages and the return of ail money it has paid to VPL and 

IFPI members launched in 1987. In his first public since MTV referred VPL to the EC in June 1992, MTV Europe managing director Bill Roedy says the company has resorted to the courts following "unwill- ingness on the part of the record companies to reach a reasonable solution." An EC spokeswoman says that the EC study of MTVs complaint will continue, and will take into account the find- ings of the UK court. As a result, MTV Europe wouldusea UK légal victory to support its case to the Commission, while VPL could argue that success on its part would vindicate its position. 

Eastern Bloc 
says multiples 
squeezed itout 
"Madchester" record store Eastern Bloc is blaming multi- ples muscling into the indie scene for its collapse into vol- untary liquidation. Co-founder John Berry con- tinues to run the Manchester store as liquidators attempt to sell it and its assets. He says, "At its peak the shop had a weekly turnover of £20,000, but indie died when the major retailers started to buy and distribute the records and the underground scene became commercial." Berry set up Eastern Bloc Records Ltd with 808 State's Martin Price in 1985, trading as Earwig Records. In November 1990 it spearheaded the baggy scene from its Oldham Street premises. Principal creditors are said to be HM Taxes and PAYE. Ail industry debts are understood tobeunder £10,000. A spokesman for liquidators KPMG Peat Manvick says it is confident of selling the busi- ness as a going concem. 

PRS boosts cash 
forstadiumacts 
Stadium acts could increase their eamings from large gigs following changes to PRS's controversial new live music distribution policy. PRS council members last week agreed to impose a ceil- ing on the administrative costs levied from concert royalties. Events paying up to £5,000 will still be subject to the 25% charge, but after that there will be a fiât rate of £1,250 for bigger events. Last year 145 single events paid royalties of £5,000 or more. The change will most benefit large acts playing festivals and stadiums. The costs levied on a band playing to a capacity 72,000 crowd at Wembley, with tickets costing £22.50, would be £1,250 instead of £10,250. A PRS spokeswoman déniés the move has been prompted by the threat of légal action from U2. The Irish band are considering suing the society in a bid to win the right to col- lect their own live royalties. 

Dur Price in 

TV bonanza Our Price will spend a record £750,000 on télévision and national press advertising this Christraas. And the chain, which takes 20% of its sales in December, is bringing its in-store and exter- nal promotional activity for- ward to November this year in an attempt to capture Christmas sales over a longer period. "We want to pull sales for- ward because at Christmas our customer profile is differ- 
manager Alison Culpin. "There is a female bias, con- sumers tend to be older and there are more occasional pur- 

executives in London last week, marks a 50% increase on last year's total. Our Price has not advertised on télévision since February when it pro- moted the Brit Awards 
The 10 and 20-second TV ads and multi-product nation- al press advertising begin on November 26, while in-store displays go up on November 1. The chain's slogan "Your Choice Our Price" is replaced by "Your Présents Our Price". The merchandising panels in the chart display window will feature nine artists instead of the usual three. In addition the in-store "fea- ture metre" will be extended to two métrés and promote up to 
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NEWS DESK: 071-921 5990 W E W S 
1 COMMENT 

PolyGram revamps ciassics 
PolyGram UK has revamped She will be recruiting two newly promoted Decca UK its classical division in the press officers, one to replace head of marketing Paul third restructuring announced her at Decca and another to Moseley - will report to divi- in as many weeks. tarifes Phil replace Isabella de Sabata, sional director Peter Russell. Sommerich. who left Deutsche Grammo- "In the more compétitive Terri Robson, head of Decca phon last month. environment now existing in UK, is promoted to the new The press officers, who for- the classical area we believe it post of director of press and merly reported to label mar- is only right and proper that artist promotions, in charge of keting managers, will now we pay more attention to press a unified publicity department report to Robson. The market- and promotion activities," says for the division's three labels. ing managers - including Russell 

Clarke takes 
on Mec rôle 
for Kiss FM London dance radio station Kiss FM has promoted senior producer Loma Clarke to the position of head of program- tning. Clarke, 30, takes over from 

Motowoi] [looks 

to new growth 

Tt's always a disaster J-when commercial negotiations end up in court and that's the only certainty about VPL's writ against MTV and MTVs response, an attempt to destroy VPL. It's a disaster. MTV Europe boss Bill Roedy no doubt gets no end of grief from his US bosses about the amount of money he has to pay for the right to use promos. He might console them 
ously doubled up in the pro- gramming rôle. Mac will now divert ail his energies to running Kiss as well as heading parent Emap Radio's bid for an AM London radio franchise. Clarke says her promotion formalises a rôle she has been filling for some months. In April she overhauled daytime programming, swopping a number of the DJs' slots. Since then the station has improved its London audience share by 50% to 3.5%, according to the new Rajar figures for the sec- ond quarter of 1993. Clarke says her first priority is to tighten up Kiss's special- ist evening and weekend music shows, holding on to listeners who might otherwise switch off after their favourite DJs have finished. "Most people are going to stay," she says. The way I will change it is putting the right people next to the right people at the right time." 

expand following PolyGram's H planned acquisition of the his- 
Alain Levy says recent finan- | JfBêijjtBSb. cial and légal difficulties have f i 'j' - vujyaj hampered the label's develop- LreydjÉy>1 1 ment. "In view of the quality of 
^mall," he says. \ ^ 'y| 1 

■ rent management team. 1 .The deal will aid further ■ international exploitation of ■ the Motown catalogue and its ■ current rester in territories ■ including the UK. Jimmy P Devlin, managing director of H Polydor which handles y Motown in the UK, claims his label sold more Motown albums in its first six months than previous distributor 

with the thought that VPL rates are substantially cheaper than the alternative - MTV making its own programming. If labels suddenly refused to license MTV, he wouldn't have a TV station at ail. VPL is of course a monopoly of sorts, but Roedy should recognise that the alternative - label- by-label negotiations - is no more than a way of MTV abusing its own monopoly and forcing rates down to the lowest common denominator. Both sides seem to have argued themselves into a corner. They should realise that going to court is not a solution, but a cop-out. 
r ■ lhanks to everyone, A especially our retail readers, who have called in about the changes to our 

It has been gratifying to discover the very positive 

logue of 30,000 masters, its Busby and Levy: new deal The long rumoured Motown merchandising arm plus film deal was announced as and TV production interests. Clarence Avant, chairman of PolyGram reported a 19% Since the label has a current Tabu Records. increase in net profits in the déficit of $24m the price effec- Since joining the label in first half of 1993 to NLG 204m tively amounts to $325m. 1988 Busby has reversed the (£71m). Sales rose 6% to NLG The acquisition will be part fortunes of a label that had 3,167m (£1,090m). funded by the sale of 10m slipped from its Sixties peak, Levy attributes the PolyGram shares, diluting the developing a 30-strong rester improved income to increased majority stake of Philips including hit acts such as Boyz market share in Europe and Electronics - which last week II Men and Shanice. hits from artists including announced net profits up 48% Levy says PolyGram is Sting, Dina Carroll and Stereo to £41m-to 75%. acquiring the label, which it MCs. Motown will operate inde- has distributed for the past 18 Artists with new albums due pendently under Jheryl Busby, months, because of its name, for autumn release include who will report to a manage- its back catalogue - "One of the Bryan Adams, Stevie Wonder, ment board chaired by US most prestigious there is" Lionel Richie and John black music industry vétéran - and the strength of its cur- Mellencamp. 

M 

Mercury aims tes 

double'92 sales 
The organisera of the Mercury Indian; Métal Mickey - Suec Music Prize are hoping to sell Missed - PJ Harvey; ai 50,000 copies of the 1993 sam- Tramp And Tom Waits - Gav pler album - twice last year's Bryars. total. Jon Webster, one of the c The limited édition album, ordinators of the sampler, sa rush-released on August 16, he expects its sales to easi features one track by each of beat the 25,000 total reachi the shortlisted artists and last year. Retailers will be at includes five Top 20 singles, to give the sampler a bigg Manufactured by EMI and dis- push as more of the in-sto tributed by Pinnacle, it will be promotional material focus deleted in August, on it, he adds. The full track listing is: Step The sampler, which It Up - Stereo MCs; Regret - intended to sell at £3.99 on C New Order; This Time - Dina and £2.99 on cassette, will 1 Carroll; Seven Days - Sting; front racked by retailers alon Newk's Fluke - Stan Tracey side the shortlisted albur Octet; Showgirl - The Auteurs; and may also be played i Arranged Marriage - Apache store. 

, ITC names média 
' awards hopefuls 

Journalists Tom Hibbert, Gavin Martin, Chris Heath and Gavin Hills are the names that make up the shortlist for le; the music writer category of id the inaugural In The City in Music Media Awards. Journals shortlisted by the ;o- judges in the best publication ys section are The Independent, ;ly Select, Détails and Mixmag. ed The winners will be île announced by the judges, er chaired by plugger Scott re Piering, at the awards ceremo- es ny in Manchester on September 12. is • ITC organisera have warned ID delegates that in order to be ensure they are listed in the g- event's directory, they must os register by August 18 at the n- latest. More détails on 061234 3044 

more colourful layout. On the minus side, however, it has been hugely disappointing to discover how poorly the industry's organisations have communicated their support of the Breakers' Chart to their grass-roots. Many are still confused as to what the Breakers' Chart actually is. It is potentially a good idea for helping strengthen singles sales at a time when there are very few positive ideas around. But Music Week alone cannot breathe life into the Breakers'. Unless Bard and the BPI are able to persuade TV and the rest of the média to go with the idea, it will be dead. 

Virgin Records completed the transfer of its distribotion front PolyGram to EMI's Leamington dépôt last Monday. More than 2m unils have been moved in the last few weeks and EMI and Virgin have deliberately held back releases to ensure a smooth changeover. According to Virgin, jost eight relailers mistakenly put orders into PolyGram on Monday morning, Among Virgin staff who went to the Leamington site was joint deputy man- aging director Ray Cooper (centre). 
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Stores tap into toiirssîtrade rîties across the country. ! targeting the show t 
n the UK and Ireland in an attempt throughout the toboostsummer sales. Virgin Retail is giving away 2,000 T-shirts in a tie-up with the Rock Circus attraction in Piccadilly Circus while HMV is distributing money-off vouch- ers through a foreign student language school. Latest Government figures 

between January "In London we reaUy t ts The sumencs reçoive uuig his year a record do something l|ffi , fthe redeemable vouchers giving sts spent £2.9bn tourists spec^caUy Pa ^h diScounts of £1 ofif CDs and T- mt the UK, an rationaie for iLori- shirts, £3 off video games and of 10% on 1992, with Rock Circus is that ^sts 50p off albums and cassettes. — n,» ^o™fQi tv of its customers ^ cjosg » Virgin Retail has also begun 
a loyalty promotion for its 

utmgvoucherboo s^ ^ ^ iets. Customers collect stamps 

    igthe capital. ty ofits Rock Circus visitors can pick while it^ up leaflets offering them a free   t-shirt if they spend £25 or more on music, video or com- puter games at Virgin's London Megastores. A Virgin spokesman says, agency in London and selected games 

PubSishers go 

Dutch on deals 
Hein van der Ree, former UK head of Hollywood Records! is launching an independent music publishing consortium offering "at source" deals he claims will rival those from the 

Drawing on publishing expé- rience gained at Intersong International, Warner Chap- pell Music and Island Music, van der Ree has tied eight com- panies into The Music Publishing Consortium BV. The other members joining the consortium with his new company, Stip Music, are: Nanada (Netherlands); Mélodie Der Welt (Germany, Austria and Switzerland); Francis Dreyfus (France); Ricordi (Italy); Mushroom (Australasia); Hans Kusters 

Van, der Ree: "at source deals" 
He says the value of the m work is that it provides a ce tralised System offering o 

Records - is launched this week with a reissue of Shocking Blue's 1968 hit Venus, to tie in with the use of the song in the Impulse déodorant TV ad campaign. Van der Ree, who is looking to recruit a product manager and a copyright/royalties spe- cialist, says it will concentrate on new acts. "It's essential for a publisher to release records," says van der Ree. Another UK company which opérâtes a similar service is Essex-based International Music Network, which was :t and one advance for up two years ago and works il global publishing deals. With London office space Ransome's Dock, Battersea, in der Ree (071 228 4000) has work to 
partnership with individual publishers for certain territo- ries, as well as cr North A 

c (Spain and Belgium); member, Stip Ltd, which oper- 
also firming arrangements shareholdingfi-om Nanada. ganised with Japanese and US pub- A UK record label - Stip opération. 

Van der Ree recently relin- quished his rôle as head of " " rood Records UK after Walt Disney Co reor- intemational label 

Bassetttie-infor 

Atlantic 252 tape 

Oldham opîs ouï of 
Immédiate plans 
Immédiate founder Andrew Oldham last week opted out of his alliance with Dutch/ 
relaunch the Sixties label. Last month a plethora of claims to the label's catalogue resulted in postponement of plans to roll out Immédiate III. Oldham says "various wise friends", including David Geffen, Allen Klein and Lou Adler, advised him against the relaunch. "They were correct, or else we'd be in the charts," he adds. Oldham stresses that he continues to be involved with MMS by advising on projects such as the launch of German/US métal act Backbone Slide. MMS président Evert Wilbrink confirms the compa- ny - which is in the process of acquiring the King Biscuit live radio sessions catalogue - has severed relations with Oldham's long-time associate Tony Calder, and decided against acquiring Orcan Licensing, which is based at Calder's London promises. Meanwhile MMS is negoti- ating to release Immédiate Death, a hard rock compilation from radical cigarette brand Death. 

Classical oddity 

puts 0S in spii 

Well, my kind offer to become controller of Radio One was scarcely even considered in the rush to appoint Matthew Bannister, a décision which at least indicates that John Birt knows what he wants. So here, for Mr Bannister's édification and appréciation, aremy suggestions for how he could improve Radio One. O Scrap the ghastly US Zoo breakfast format which relies on trivial, glib and superficial chatter instead of music. O Keep Simon Bâtes; behind the Our Tunes and Golden Hours there's an astute and perceptive exponent of the best in new music combined with the abilities of a first rate 
© Keep Steve Wright; goes without saying. O PromoteNicky Campbell and Mark Goodier who both deserve prime time daily shows. © Involve Gary Davies and Pete Tong in the playlist meetings to a greater estent; these are two of the best sets of ears on British radio and it never ceases to astonish me that some record company hasn't given Davies an A&R position similar to Tong's at London. 9 Above ail, realise that enthusiasm for great music must be encouraged even if you and your Birtean masters don't understand it. Humphrey Barclay's brilliant Cardiff Singer of the Year TV show a few weeks ago placed opéra on the box in a superb, enthusiastic way. We need the same constant coverage for the best of ail musical genres. So treasure Peel, Kershaw and the specialists; steal Max and Dave from Kiss FM and Merritt Crawford from Choice and give them regular national shows; find a young country buff; sneak some jazz on the air - and protect your lovers of music from the grey men you serve to whom youth is a memory and was even when they were young. 

Jonathan King's column is a 
6 

Atlantic 252 is launching its first compilation tape as a spin-off from a film promotion- al tie-in with confectionery manufacturer Trebor Bassett. From August 16 consumers can obtain copies of the long wave radio station's Red Hot Rock tape in retum for 10 Trebor Extra Strong Mints wrappers. In addition the sweet company is sponsoring regular compétition spots over a 16-week period, offering six £5,000 prizes as well as tickets for top concerts. Atlantic 252, which reaches 3.7m listeners a week accord- ing to latest Rajar figures for 

March to June, has previously held three such compétitions. Promotions co-ordinator Graham Dwyer says the sta- tion is aiming for 500,000 responses for the Trebor com- pétition. "We are currently looking to link with multiple music retailers for a similar event next year," he adds. Featuring 13 tracks, Red Hot Rock was compiled by Wienerworld for Manchester- based specialists Peter Stone Agencies. Dwyer says the com- pilation, which has an initial run of 50,000 copies, is repré- sentative of around 75% of Atlantic 252's output. 

An obscure album of English music that has attracted little attention in the UK has become one of the hottest clas- sical sellers in the US, writes Phil Sommerich. Anthony Smith, head of Worldwide sales and market- ing for Nimbus Records, says the album An English Suite has sold its entire US delivery of 2,500 units since its release in June and is hastily being re- pressed. The syndicated radio pro- gramme Quarterdeck Countdown, broadcast on 216 US stations, has tipped the album to enter the Billboard 

chart, while the Tower Records chain has sold nearly 1,000 copies. Meanwhile in the UK the album has only sold only a few hundred. "In America, British music 
to the 'drop a toolbox down the stairs' Sound of US 20th centu- ry music," says Smith. "Buyers are particularly going for Finzi's Eclogue for Piano and Strings, available on only one other album." He adds that he is hoping to produce a single version of the Eclogue for radio airplay to see ifittakes off in the UK. 
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Virgin bills Bat II 
aspriority release Virgin plans a three week teas- er campaign based around the slogan 'Go To Hell With Meat Loaf to push Bat Ont Of Hell II - Back Into Hell, its biggest album release of the year. Posters will go up at at 100 billboard sites across the coun- try next weekend with the tag line 'Go To Hell With Meat Loaf On September 6'. Meanwhile posters outside Virgin's offices in London's Harrow Road will change daily to count down to the launch beginning with the message Tn 28 Days You Can Go To Hell With Meat Loaf. Product manager William Higham says the marketing spend for the sequel will be "enormous" and will target the 25 to 40 âge group. The album will be advertised on the ITV network and Channel Four during the week of release as well as in the rock press and nationals. Two singles will be taken from the album before Christmas. Fd Do Anything For Love (But I Won't Do That) is out on September 27 while a second track, yet to be finalised, will be released in November in time for a nine- date tour early the next month. "Live appearances are very much a pari of an act like Meat Loaf," says Higham. 

Qteamtargets 

oldies marrket 
Q publisher Emap Métro has confirmed it is to launch a new title targeting readers even older than Q's. Emap's new monthly Mojo launches on October 15 with a 40,000-plus print'run and an éditorial mix designed to appeal to the 30 to 45-plus âge 

When it launched seven years ago, Emap's Q broke ne%v ground by targeting older readers than the rock inkies. Now Mojo is aiming at an even older market, the "origi- nal baby boomers" who are also the target of a forthcom- ing HMV promotional cam- paign and MTWs VH-1 venture in the UK, according to Sue Hawken, managing director of Emap Métro, which also publishes Smash Hits, Kerrang! and Raw. "There is now a significant proportion of consumers who buy and read more music products as they get older," she adds. Utilising a Rolling Stone- 

Mojo: working for oldies 
style layout, the Mojo dummy issue has Neil Young on the cover and includes a 14 page feature on Van Morrison. The response from music industry executives has been generally warm. "It looks excellent," says an ad industry source. Mojo, priced at £2, will cover who 

rock tradition as well as relat- ed folk, blues and jazz acts. Mojo was developed under the éditorial guidance of édito- rial director David Hepworth and is edited by Paul du Noyer, also a former Q editor. The A4 magazine will not be as "time- sensitive" as Q, which is reviews-based and has broad- ened over recent years to include younger rock acts. With a target audience of ABCls, Mojo's advertising con- stituency will also include "high-profile" products such as spirits and cars. "This will appeal to the Q readers of a few years ago who are not interested in Belly and Suede," says Hawken, who announced a circulation rise of 7% to 172,485 for Q in the first half of the year. In the same period Select increased 10% to 142,954 over Jan-June 1992, Kerrang! put on 188 copies, ris- ing to 45,692, Raw was up 15% to 27,750 and Smash Hits rose 1.1% to 350,173. 

NEWSFILE 

Conifer Records managing director Alison Wenham has been appointed chairman of the BPTs Classical Committee, replacing Rupert Perry following his élection as chairman of the organisation's 
The newly formed Association of Music Industry Accountants is claiming its first success aller persuading HM Customs & Excise to simplify VAT raies affecting the industry 
A limited number of tickets for the Dance Aid Trust Dinner which précédés the inaugural In The City Music Media Awards in Manchester on September 12 are still available, priced £60. Contact Dance Aid Supply Ltd, PO Box 1807, Windsor SL4 1XT; Tel: 081-840 2418. 
The Chrysalis group is to dose its loss-making MAM slot machine business. The division was budgeted to lose £6m in the year to the end of 
Ten independent dance labels led by Zoom Records are combining with pressing plant Orlake to reduce the rates for pressing vinyl as part of a Save Vinyl campaign. See story in Record Mirror. 

ilicliaeS manager eyes UK acts 
George MichaeTs US manager is turning to UK talent to power the new label he has set up with Disney-backed Hollywood Records. Rob Kahane, who also man- ages Sunscreem, Morrissey and David Sylvian, says he hopes UK acts will spearhead the roster he is building at newly formed Acme Records. Two of the Los Angeles-based labeTs first signings are UK artists Lightning Seeds and 

Future Primitive and it is also recording démos with Birmingham's Ghost. "My tastes in music are more along the Unes of what English artists have tradition- ally created," says Kahane. "I have always believed that EngUsh artists are much bet- ter songwriters than American 
Kahane announced month that he was teamii wtih Disney to launch j 

last 

and film production company Génération Films. The link with Disney arose from the George Michael Five Live EP Project released by Hollywood in the US. At the time of the release Michael suggested he might extend his relationship with Hollywood. Génération meanwhile is developing an as yet untitled film for the singer. Under the Disney deal, Acme will be marketed and promoted by Hollywood. 
More KLF activity, 
butsîill noreturn 
Former KLF leaders Jimmy Cauty and Bill Drammond are stepping up their campaign for K Sera Sera, the song they refuse to release through the industry. Under the guise K Foundation, the pair played a tape of K Sera Sera at Depeche Mode's Crystal Palace concert on July 31. K Foundation has also placed ads in The Guardian, The Independent and The Sun. The same ad says "Major rethink in progress." But plug- ger and K Foundation associ- ate Scott Piering says this does not indicate a change in their strategy of refusing to release the song commercially until world peace is achieved. 

The Box gears up 

for satellite airing 
Cable music service The Box could be available via satellite in the UK as early as next spring. The move on to satelhte dépends on parent company Video Jukebox Network final- ising a $1.2m deal for the sale of 1.5m of its shares to US média joint venture Stamet/CEA. VJN will begin satellite dis- tribution in the US via one of Starnet's primary cable transponders within 30 days of an agreement being reached, probably at the end of September. 

The deal would mean money was made available to develop the UK cable arm, which is currently linked to more than 330,000 homes. UK managing director Vincent Monsey says any US developments will be extended to the UK within months. "The US company has been cash-strapped for some time and we have been self-funded for nearly six months. The share deal will mean that funds fîlter through to us. Stamet/CEA will provide the technology and The Box will provide the music," he says. 
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Dance Hits miss a beat 
l'm sure I speak for many inde- pendent retailers regarding the over-bombardment of Dance Hits compilations, Not so long ago you got one fairly decent compilation album over two or three months. Now it's more llke two a week and ail more or less with the same bloody tracks. The record companies would no doubt say they're giving the customer greater choice, I say "bollocks". Ail they're doing is creating customer confusion. "1 want that dance compilation I You show saw on telly last night," they able and say and TU say "which 

ipilations: leading retailers a merry dance 
n what's avail- leave confused. ttuic axiu xuuic ollen than not What's more there' they don't buy anything and tle SOR available and if there 

,t least 15 units plus. This would be fine if there was only one compilation to stock, but a dozen or so would cripple a small shop like mine. These albums bave a shelf life of about a minute, and us dealers always end up paying for the stock before we can return any under SOR. l'm seriously thinking of not stocking any of this stuff in the future, l'm that pissed offl Tony Grist, Atomic Sounds, 26, Brunswick Road, Shoreham By Sea, Sussex. 

Tears over tissue ads on Virgin 

Vinyl remains the 
forgotten market I would like to add to the points raised in Allan Head's letter (MW, Aug 7). Music Week recently report- ed that well over 20% of 15 to 24-year-olds bought their music on vinyl. Not the majori- ty, but still a very sizeable market. Also it was revealed that no more than 40% of homes have a CD player and even the most optimistic of observers can not see it getting much above that. However, 85% of homes have a turntable. Are we missing something here? I buy on average an LP a week. I think most people buy an LP every two months. To these, many of whom have family commitments, the need to purchase a CD player cornes fairly way down their ever-var- ied list of home entertainment options. The number of people who tell me they no longer visit record shops because a) they can't afford a CD player and b) record shops no longer stock vinyl is something we should ail be concemed about. Can the retail industry and record labels continue to alien- ate the majority of their poten- tial customers? Anthony Braine, 4 Langham Road, Knowle, Bristol BS4 2L.J.  

Re: Webbo on Virgin 1215. He says "the punter is king". Wrong, in commercial radio, 
or break a commercial station, Even companies whose prod- ucts are aimed at and pur- chased by men want to look reputable in the eyes of women. And there is no group of women consumers more influential, powerful (and feared) than American women. Please believe this American woman when I tell you that the 

conduct of the IRA, Richard Branson and Virgin 1215 to date is going to hurt Britain, and kill off the commercial via- bility of the Virgin name in America. Now, incrémental radio, like ail pop formats "borrowed" by British radio, is an American invention. We Americans know that incrémental stations must exist in numbers to achieve balance. One unbal- anced "rock" station without fair commercial compétition is unacceptable: only those com- 

panies who do not trade in America or can afford to lose prestige and market share in the US can afford to advertise on Virgin 1215. Did you hear the Kleenex commercial which name- checked Virgin Radio that ran in high rotation for over a month? It featured a black American man purring seduc- tively, "When I say I like some- thing that's fine and soft on the outside, but strong and dependable on the inside, l'm not talking about my lady - 

she's the other way round. No sir! l'm talking about Kleenex toilet tissue in my bathroom." If you owned an airline and retail chain in America, would you have allowed this commer- cial on air? In three brief months, Virgin 1215 has damaged Britain's international réputation for balanced broadcasting. When the Kleenex commercial reach- es America, both Britain and Branson will lose out. Robin Katz, London NW6. 

5Q 

m 

Out Nowjhe Brand New 

BRI Statistical Handbook 1993 
Contains the latest officiai data 

on the UK Music Industry including: 
• Sales by format since 1972 
• Sales by genre 
• Average sales by chart position 
• Market share by label, company 

and distributor, since 1983 
• Demographics of music buyers 
• Lifestyle of music buyers 
• Music retailing and retail spending 
• Audio hardware 
• Advertising expenditure 
© Music press circulation 
• The world market. 
• And much more . . . 

To get your copy send a chèque for £16 (UK) or £18 (Overseas) 
made payable to Music Week to: BPI Handbook, Music Week, 

Ludgate House, 245 Blackfriars Road, SE1 9UR 
(Price including P+P, please allow 14 days for deliveiy) 
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• Mercurv in 
CHART FOCUS 

TŒe
slxth 

Zly 

JEWCOMERS 
rS™2 

Notes: Originally given a lîmited 
club favourite in th'e North and 

Pateman (LV), David Ross (V), Ally Begg (V), Tony DowdingCV). Notes: After helping give them three hits, Take That producer lan Levine shifts -b^Wantec ^ 
m tne preas, i v apois tnia wees umucic jL/tivun vxvy, i*iiiivu unuuiu v*v/, uy jjuiu iuoihucio tui xj include the Big Breakfast, The Chart Valerio Semplici (K). Charvonne (V). Newcomer at this year': Show, an MTV spécial, The O-Zone First and biggcst hit: Ride On Album; later this year. 

SALES AWARDS 

AIRPLAY ADDS 

|||i!||ë 
<ë> 

-c^ 

Siegles. JASMIN ARCHER: Arienne IHMII; THE BEE G ES: Paying The 

9 



AD F 0 CU S 
Energy Rush Présents Dance Hits 93 Vol XX, Dino's carrent dance compilation, will be re-promoled from next week with national TV ads on The Big Breakfast. A nationwide street poster campaign and radio ads on Kiss FM, Atlantic 252 and Piccadilly support the release. Duran Duran's The Wedding Album will be re- promoted from next week by Parlophone, which is re- promoting the band's entire back catalogue at mid-price. Parlophone is running press ads in Vox, Sky and Time Out, followed with national TV advertising on The Big Breakfast for one week starting on September 6 - the same week the band start their UK tour. The campaign will incorporate the band's next single, Too Much Information, which is due out on August 23. New POS material will be available, and the label will be mounting a British Rail poster campaign throughout September. National press advertising in the Daily Mail will run from September 6. Nick Heyward's single Kite, out next Monday through Epie on seven-inch, cassette and CD Digipack, will be press advertised in Time Out and NME with Virgin Retail. The release is single of the week with Virgin and will be promoted in-store by other multiples and indépendants. Radio ads will run on Clyde, GWR, Essex and City FM. The Master Sériés, MCA's mid-priced sériés, wiU be enlarged by a further five titles from Bing Crosby, Steve Earle, Nanci Griffith, Buddy Holly and Transvision Vamp next Monday. The titles - along with five others released today - will be advertised in the music press. The Freddie Mercury Album will be re-promoted by 

l/vn^rmusiol 

m U 1 

Arcades biggest campaign yel gets underway next week with the release of Ant c - The Very Best Of Adam Am. a 22-track compilation of ail his Top 50 hits.The company plans to tap Adam Anfs fan base, which still numbers 8,000. lî also aims to attract buyers front the 25-plus âge range who were Ant fans in the early Eighties.The new album will be released simultaneously with a 1 T-track video. Record label; Arcade Media agency: BMP Media executive: Jon Clarke Product manager; Paul Falzon TV: a national TV campaign will run on BSkyB, Channel Four and ITV for one week from release. In week two, the campaign switches to the London, Central, Granada and Meridian régions and will continue on BSkyB. In week three, TV advertising runs in the STV, Border, Grampian and Ulster régions, followed by a final week of TV advertising in the HTV, Yorkshire, West Country, Tyne Tees and Anglia régions. Radio: a two-week national campaign covers ail ILR stations. There will be a Radio One FM spécial on Adam Ant during the week of release. Press: a teaser ad appears in this week's NME, followed by an answer ad next week. Ads will run in The Daily Star, Time Oi/t(with HMVjand ûlwith Virgin). Adam Ant is giving press and radio interviews. In-store: window and in-store displays will run with Dur Price, HMV and Virgin, Fanbase; a mailout to all 8,000 members of the Adam Ant fan club. 
Parlophone with a national two-week TV campaign on The Big Breakfast from nex Monday. A national poster campaign, including 200 British Rail sites, will run throughout August. Sliver, the soundtrack album from the film starrini 

Sharon Stone, William Baldwin and Tom Berenger, will be released next Monday by Virgin Records. Virgin will be advertising the release in Empire, Premier and Time Out. Co-op ads will run in the Daily Mail with HMV. The album features Virgin artists 

such as UB40, Neneh Cherry, Massive Attack, Shaggy and Enigma. It will be promoted in-store by Our Price where it is a recommended release and by HMV, which is featuring it on its giveaway leaflet. Alongside film marketing company Shoot And Score, Virgin will be promoting the album in cinéma foyers where POS material will be on display and tracks from the album will be played. Therapy?'s single Opal Mantra, out next Monday through A&M, will be advertised in Kerrang!, Melody Maker and NME with Virgin. The release is single of the week with Virgin and Our Price and will be promoted in- store by HMV. A nationwide street poster campaign will take in Reading Festival where the band are appearing. An A&M mail out will cover Therapy?'s fan base. Type O Negative's Bloody Ifisses, released today through Roadrunner Records, will be advertised in Lime Lizard, RAW and Kerrang!. Roadrunner is promoting the 
than 100 rock and alternative clubs. The band will tour the UKinOctober. Vibe The Sound Of New Jack Swing, Elevate Records' compilation of soul and R&B tracks from artists including Mary J Blige, Bobby Brown, SWV and Jermaine Jackson, will be press advertised in DJ Magazine, Touch, Echoes, Blues & Soul, Soul CD, Soul Trader and M8 from its release next Monday. There will also be a radio campaign, running alongside compétitions, on Kiss FM, Choice FM and Sunset Radio. Voyager's Transmission, out next week through Virgin, will be press advertised in MixMag and Sky. POS material will be available. Compiied by Scie Sillitoe. 071 -228 6547 

ON THE BOX 
MUSIC ARTIST JTOWERS(TVad) In The Hall Of The Mountain King The Ulster Orchestra from Peer Gynt Suite No. 1 0p. 46 (Vernon Handley) ANTIDRINK-DR1VING CAMPAIGN (TV ad) InTheSummertime Mungo Jerry(1970) 

BODDlNGTONS(alead) OSoleMio Sung by Enrico Caruso 
CITROEN AXSALSA/JIVE (car ad) CONCORDE WlNElwine ad) DEEP FRESH(TVad) EASTENDERS(BBC1 sériés) 
FAR FLUNGFL0YD(BBC2 sériés) FORD (car ads) MAYNARD'S WINE GUMS (sweet ad) 
NIGELMANSELL'S INDY CAR 93 (Carlton TV sériés) PACIFIC STATION (Channel Four sériés) 

Dancing In The Street He Was Really Saying Something based on Deeply Dippy new arrangement of theme 
I The Vandellas (1964) Banarama & FurboyThree(1982| RightSaid Fred(1992) Simon May with vocal 111 Always Believe In You sung by Sharon Benson The Stranglers (1977) Tommy James & The Shondellsfl 968) Lord Rockingham's XI (1958) 

70s Pop Number Ones, Old Gold (Pickwick) OG 3505 18 Favourite Arias, Deja Vu Reference (TBD) DVREC0 61 24 Greatest Hits, Motown 530 0404-2 Greatesl Hits, London 828106-2 Tug (BMG|CDSN0G3 Polydor PZCD 268 

Beatmasters Tribal Buzz Mix The Shamen 

Menlnl Anthology, EMI Roulette CDR0U 5004 30 Years Of Number One Hits, Connoisseur Collection TYN0CD101 One Little Indian 88TPCD 
SistersOf Soul, Roots (Pinnacle-Taylors) RTS 33024(00) 

éê 

Concerto!, Sunday August 15, Channel Four: 8-9pm. From the makers of Orchestra!, Dudley Moor and Initial Film And Télévision, cornes the follow-up. Concerto!. Tht first programme in the six-part sériés features James Galway (pictured with Moore). 
MONDAYAUGUST9 
ES Jazz Greats features a profile of ténor saxophonist Stan Getz, Radio Two: 10.03-10,30pm OThc Beat featuring Bjork, The Pharcyde and CNN, ITV: 12.30-1.30 am (régions vaiy) TUESDAY AUGUST 10  

WEDNESDAY AUGUST 11 
aDaytona Beach Jams features Naughty By Nature, Run DMC and Shabba Ranks, MTV: 8-9pra THURSDAY AUGUST12 

Emmylou Harris, Garth Brooks and Ricky Skaggs, Radio Two: 7.30-9pra j p| MTV Unplugged With 
in Stockholm, MTV: 8-9pm aMichael BaU featuring Dionne Warwick and the Bee Gees, ITV: 8.30-9.30pm a No Stilettos featuring Pulp, Ani DiFranco, Tansads and Thrum, BBC2:11.15- 11.55pm FRIDAY AUGUST 13  
aNaked City featuring IceT, Therapy? and Frankic Goes To Hollywood. Channel Four: 11.05pm-12.05am SATURDAY AUGUST H 

aBPM from Kelly's in Port 
features Incognito, ITV: 2.30- 3,30am (régions vary) SUNDAY AUGUST 15 

featuring Tako That, East 17, Worlds's Apart and Utah Saints, Radio One FM; 2.30-4pm OHypnosis featuring Jamiroquai, Spiral Tribe and Sunscrcem, Channel Four: 5.30-6pm 
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The issues 
Panels, forums, hypotheticals, technology workshops and masterclasses at In The City 1993 

Taking it back (black music today) 99% is shit (music on TV) ROM at the top (music and interactivè technology) 
Battle lines in Europe (the publishing wars) Direct mail and the new marketing PCFU (political correctnessjustain't rock and roll) Oversexed, over here (the US agents' invasion) Comedy is the new pop, discuss Beam me up Scotty (future formats) BPI/BARD (meetthe people) Satellite dance (the new underground in dance distribution) The PRS Debate Designer cheek (the Tshirt wars) The problem with musiciens (at last the truth can be told) Indépendants (still the talent baseforthe UK) They did it ail (gay talent) The Bleak House Debate (too manyfuckinglawyers) Reggae, that sceptred isle Yee-Haaaa (country music and the 90s) Fuck Suede, let's dance (discothèques and other matters) Build em up, knock em down (the music press, destroyers of talent) VPL/PPL (payingfor exposure) Uppingthe deal goes interactive RappingintheUK A marriage not made in heaven? (A&R meets retail) Ask not what your station can do for you? (The Radio Forum) Where have ail the flowers gone? (The Talent Forum) Apocalypse now (The CD Pricing Forum) 'Possible assassin with gun at a very big gig in Rio' (hypothetical) 'Runningan awards show' (hypothetical) 'When a record company goes bump' (hypothetical) CD ROM (technology workshop) Interactive technology (technology workshop) ISDN (technology workshop) Campaigning an album (masterclass) Gettingcolumn inches (masterclass) 

tKITÏ 
International Music Convention 11-15 September 1993 The Holiday Inn Crowne Plaza Manchester, England 

i City, PO Box 83, Manchester M60 1WB, England.Tel:44(0)61234 3044. Fax:44(0)61234 3055. In association with Music 



TOP 40 SINGLE^ 

THE OFFICIAI 
musicweek 

CHARTS 14 AUGUST1993 

.= tn •i Trtle § Artist (Producer) Publisher (Writer) Label CD/Cass (Distrib_utod 

f H ? 3 LIVISMG ON IV1Y OWN Parlophooe CORB355n-CR6355(El 41 1 Freddie MercuryIMack/Mercury)ûueen/EMI (Mercury) (12)R6355 

1 26 6 THE KEY THE SECRET^ p ^ Puise 8 CDLOSE 48/CALOSE 48 (P) eatb/Hayes/Cousins) (12ILOSE48 1 

3 5 PRAYO ^ /Wa! s) EMI (Barlow) RCA 74321154502/74321154504 (BMG) 74321154507/-® 
4 3 10 WHATS UP? 4 Non Blondes (Tickle) FamousAMC (Penyl Interscope A 8412CD/A 8412C (W) A 8412/-® 

$ ph 3 IT KEEPS RAININ' (TEARS...) BrilliantCOBRIU/CABRILl rraC/BMG) Bittv McLean (McLean) EMI (Domino/Bartholomew/Guidtyl (12)BRIL 1 
6 2 3 THE RIVER OF DREAMS Billv Joël (Kortchmar/Nicolo) EMI (Joël) Columbia 6595432/659^(SMI 
7 4 TEASE ME O M8ngoCIDM806/MCT806/(12)MNG806(RI0/F) CdayaDenrusS Pliera (Dunbar/StiôirespeatelBV&WCrraylof/Bamer/'Wiîis/îludbat/Sliakespearel |I2)MNGB06 

Il O raNUITVIBESlEP) 5£ 0 Apache lndian{Wooligan(3)/WestlndiaCo(l)) MCA (Apache lnd?an)D 
9 3 9 DREAMS C Gabrielle (Fermlel Perfect Songs/Zomba (Gabrie Go,Beat GODCD 99/GODMC 39 (F) dle/Laws) G0D1X) 99® 

10' 3 RAIN Madonna (Madonna/Petbbone) WC/MCA (Cicc Maverick/Sire W 0130CD/W 0190C (W1 one/Pettibone) W0190ITPI 
in « 2 LOOKING UP ^ b ïmi)toii/cc (James/B RCA 74321154532/74321154534 (BMG) ;awe) 74321154537/74321154531 
i 124 2 MR. VAIN Epie 6594682/6594684 (SM) iremel -/6594686 

13 3 4 ALMOST UNREAL ) EMI CDEM 268/TCEM 268 (E) EM 26a/12EMPD 268® 
14" 3 LUV 4 LUV Champ,c Robin S (George/McFarlane/StonBndge) Champio m CHAMPCD 301/CHAMPK 301 (BMG) n (George/McFariane) CHAM (12)301 
15 10 5 THIS IS IT Dannii Minoque (Lever/Percv) WC (McCoy) MCA MCSTD 1730/MCSC 1790 (BMG) MCSR1790/MCST1790 
16 5 ,, WHAT IS LOVE • Logic/Arista74321148502/74321148504 (BMG) Haddaway IHalliqanfforellol A La Carte/EMI (Producers) 74321148507/74321148501 

i 17 21 2 l'LLSLEEP WHEN l'M DEAD jambcoJOVCDii/JOVMCiKF) Bon Joui (Rock) PolyGram/EMI (Bon Jovi/Sambora/Child) JOV11/- 
18 4 , | F Virgin VSCDT 1474/ySC 1474 (E) Janet Jackson (Jam/lawis/Jackson) Jobete/EMI (Jackson/Harris Ml/Lewis) 
19 3 eONENIGHTINHEAVEN Deconst M Peuple (M Peuple) BMG/EMI (Pickering/Hea mcdon/RCA 74321151852/51854 (BMG) rd) 74321151857/74321151856® 

p™ DONTTALKABOUT LOVE // LBU BadBovsInc(Levine/Griffin/CraiglPdyGraj 
A 23»  .w-'ar"-""""""»!!; 
a24 » .mvvmÊmjammsr^ms* 

25 » ■aVŒ-,-.— 
26 > •l^aKSKÏÏK,.. 

It Keops Rainin' (Tears From My Eïes)..5 

97 18 ,3 CAN'T HELP FALL1NG IN LOVE ★ DEp'"tarnatoal DEPDG W £.1 UB40 (UB40) Manor/Carlin (WBlsVPBreth/Craatore) DEPC'WUbF'WliAiii» 90 rrrn LITTLE MISS CANT BE WRONG ZQ LHJ Spin Doctors (Spm Dociors/Denn8nbera4.aRockal Sony ISpm Doctors) 658489/; nnWN THAT ROAD CooltempoCDCOOL275yTCCOOL275(E) 29 20 4 Rh.,. M.itm IPcdanl MnAJWC/Mmder IMBlsoiVPrince Be/CaslorffmitfTIiomas) (12IC00L 275 •ïfk wm-m ANARCHY IN THE UK ZOO/RCA74321159052/74321159G54(BMG| 30 ESI ^eenTlvIMal'Bus^glAlW^ydOR/JonB^atodk/Cookl 74321159057/74321159051 » Il HOWLONG PolydorPZCO252/POCS252(F} A 31 34 3 ,v Y . ,T   w ' Pfl 9R9/P7 75915) w ■ razz a Aswao ^joiiey/nams/joiiBw ivhhup'  . »    
09 rm EMERGENCY ON PLANET EARTH SonyS26595782/65357M(SMl JZ LaJ Jamiroquai (JK/Nielsonl EM1 |JK/Smith)    6595786/- 
33 33 

34 23 

35 23 

36 43 

37 22 

38 M 
39 EB 
40 m 

1WILL SURVIVE (REMIX) Gloria Gaynor (Fekaris) PolyG/am IFekans/F Polydor PZCD270/POCS 270 (FI 
CHECK YO SELF 

OUTERSPACE GIRL 

W-' TOP BREAKERS 
Artist (Producer) Publisher (V ArtistiProducer) Publisher (V\ ibel CD/Cass (Distributc 

D 
UGOT2KMOWREVISITED 
Cappella (Bortolonil CC (Persona/Carpella/Bortolottil 

BACKTOGETHER AGAIN CD 104/SIXC 104ISM) 

raham/Wytel iGraham/Taylor) ^ol CDLILY1/MCLILY1 (Bl 
ver (Moulder/Swervedriver) EMI (Swei 

Oxygen 6ASPD 9/GASPC 9 (BMG) 7U /fiAODTÛ 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

Vertigo VERCD 77/VERMC 77 (F) 

EVERYBODY'S ICON (EP) 

ROXANNE (SELL YOUR BODY TO THE NIGHT) 

As used by Top Of The Pops and Radio One 

Emergency On Planet Earttv— 

iat Ever Happened To Old Fashion 

U Got2 Know Revisited: Cappella 

). Back Togather Again; Innar City ). Love SoStrong; Sacral LHe 

Power Zone IEP), The: The Tlma 
, Rodeo Song, The: Gany Lee And 

me- ® 
BELOVED 
•ë^L/TER. cZI R.L 
CD,7-.CASS,12" yz/avco/c/r 

ROD STEWARTn.wsl.pie 

7", Cass, plus CD 1 (eaïunng previously unreleased tracks'"1 SPe cial guest Ronnie Wood 
CD 2 feaitiring iracks by Faces Cil) Cal No's W0l9B/WD,l98C/W!)l98CDI/W019aCD2 JRO WARNER MUSIC UK SALESPERSON OR CALL TFl FR/i W 



TOP 75 ALBUMS a 

El 
4 PROMISES AND LIES® DEP INTERNATIONAL DEPCD 15 

s RIVER OFDREAMS 

8 EMERGENCY ON PLANET EARTH • 
i0 TAKETHATAND PARTY *2 RCA74321109232(BMGI 
„ UNPIUGGED...AND SEATED • 
,5 GOLD-GREATES! HITS *2 PoMm6170m(B 

BRCA589/BRLP589 

_AJ_ 
26 ^ 
27 ^ 
28 - 
29 " 
30 ^ 

|gl8 

32 « 
33 8 

34 3» 
35 = 
36 ' 
37 
38 33 

39 EU 
40 39 

41 ^ 
42 - 
42 35 

44 ES 
45 ^ 
46^ 
47- 
48 « 
49 51 

50- 
51 - 

IT'S ABOUTTIME 
4509935294/4509935291 

BAT0UT0FHELL*6 

JURASSIC PARK (OST) MCAMCD IOBSS IBMGI 
USE YOUR ILLUSION II* 

TOP COMPILATIONS 
10» 

fl [NmjNOW! 25 EMI/VIRGIN/POLYGRAM^CDNOW^{E} 11 E jjj LEADERS OF THE PACK PolyGram TV 5163762 (F) 
u 12 2 a GET IT ON-GREATEST HITS OF THE 70'S Various The Hit Label/london AHLCD 12/AHLMC I2/-(F) 

2 rran HITS 93 VOL3 TalstarTCD2680(BMG) •"^Various STAC 2680/STAR 2680 13 9 5 FRESH DANCE 93 TelstarTCO 2665 (BMGI STAC 2665/STAR 2665 
3 , 5 THE BESI DANCE ALBUM IN THE WORLD...EVER! ★ Virgin vroconiF) Vanous VTDMC VI- 14 6HEART FULLOFSOUL Oino DINCD63(P| DINMC63/- 

STAC 2667/STAR 2667 15 ra ALLNIGHT LONG 
16 
17 
18 7 ON A REGGAE TIP* 
19 4 THE LAST ACTION HERO (OST) 
20 » 

/erick/Sire 9362450312 (W) 

WX404C/WX404 

521 
53 i 
54 » 
55 » 
56 ' 
57 « 
58 - 
59 » 
60 » 
61 - 
62 
631 
64 
65 0 
66 
67 0 
68 
69 
70 » 
71 E 
72 » 
73 
74 » 
751 

|SIMPLYTHEBEST*5 
I GREATESTHITSII*5 Parlophone CDPMTV2(E) 

) GEFC24415/GEF 24415 
5, GREATESTHITS *3 
■ GREATEST HITS *11 Parlophone CDEMTV 30 (E) TCEMTV 30/EMTV 30 

7muddywaters blues 

ARTISTS A-Z 

a NOW DANCE 93 EMI/Virgin/PolyGramCONOD9(EI 
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MARK ET PREVIEW 
REISSUES: BUDGET ■ VIDEO 

VARIOUS: Disco Fever (Premier CDPR 110).This perfectly-timed compilation should ride the crest of the Seventies boom. It includes the original Yvonne Elliman version of the current Top 20 hit If I Can't Have You, Rock The Boat by Hues Corporation and a trio of chart-toppers - Yes Sir I Can Boogie by Baccara, Rock Your Baby by George McCrae and Ms Grâce by the Tymes. KESi 
HAROLD MELVIN & THE BLUE NOTES: Wake Up Everybody (Philadelphia IntySony Collectors Choice/Pickwick 9829452). This magnificent 1975 album features the gruff vocal magie of Teddy Pendergrass at its best on a sélection of Gamble/Huiî, McFadden/ Whitehead classics, the best being the full-length versions of Wake Up Everybody and Don't Leave Me This Way. 2HS 
THE BEACH BOYS: I Love You (MFP CDMFP 5988). The second Beach Boys compilation on MFP in as many months, and the stronger by some distance. Ail material is drawn from the Beach Boys' golden âge (1964- 1967) and the generous helping of 20 tracks includes some ageless classics: Good Vibrations, God Only Knows, Darlin' and the overlooked Don't Worry Baby. IÏÏÎ3 
THE ISLEY BROTHERS: Go For Your Guns (Sony Collectors Choice/ Pickwick 9829462). Creamy vocals and funky work outs are complementary bedmates on this 1977 re-issue. In the former category is the exemplary Footsteps In The Dark, which recently provided the mellow bed over which Ice Cube rapped on his unusually subdued hit It Was A Good Day. Livin' In The Life is typical of the funk side of the équation in what is a short but exceptional album, HSS 
ummnwm VARIOUS: Pennies From Heaven (Connoisseur Collection POTTCD 300). With the BBC's recorded output now restricted to spoken word and sound effects, Connoisseur shows great enterprise in picking up this popular sélection first issued by the Beeb. A companion to Dennis Potter's controversial TV sériés, it features 69 original Thirties recordings over three CDs. Also available is a double CD soundtrack to Potter's The Singing Détective (POTTCD 200). Eoth should sell strongly, with a long shelf life. 12323 Alan Jones 

THE TROUBLE WITH GIRLS/JAILHOUSE ROCK (MGM/UA Home Video S035629). The strongest contender of three Elvis double bills released in August to co-inside with the 16th anniversary of his death. The Trouble With Girls pales beside the 1957-made classic Jailhouse Rock. A joint promotion with BMG around its new Elvis compilation and a compétition in the nationals to win a trip to Gracelands will give sales a leg up. 223 
THRILLER - COFFIN FOR THE BRIDE (ITC Home Video 3040). One épisode from Brian Clemens' Seventies TV sériés that should be remembered for Helen Mirren making a ridiculous plot about a man murdering a succession of rich wives alraost believable. Four épisodes are being released as double bills retailing at £10.99, and with TV, radio and press interviews lined up with Mirren, Jeremy Brett, Donna Mills and Clemens himself, expect this to be a reasonable performer. 12223 
GREASE (CIC Video VHR 2003). CIC is relaunching its Big Screen Best Sellers in stronger packaging with free collecter programmes and tokens that can be saved towards other titles. With the stage play putting the spotlight back on the cuit Seventies film this one could a strong contenders. 1223 

NICK HEYWARD: Kite (Epie 6594382). A new label and a new sound for the 1er Haircut 100 star, who affects a soft and intimate vocal on a crisp, largely acoustic track with a istmctively rétro feel redolent of the late Sixties. Mélodie, économie - and a hit. 1223 
R0D STEWART: Reason To Believe (W 0198). A sterling performance of the Tim Hardin song that gave Rod his first hit in 1971 (it was flipped 
emerged as the punters' lavourite). Lifted from gravel gob's Unplugged album, the folksy exécution adds intimacy. 1223 
UB40: Higher Ground (DEP International/Virgin DEPD 41). Given rnting task of following the number one success of Can't Help Falling In Love, Higher Ground is a brave try. A bright but old-fashioned reggae song - no ragga influences it bounds along and quickly 

CHILDREN'S TV CLASSICS: The 1980s (Pocket Money Video 087 5783). Prime slices of Grange Hill and Henry The Cat feature on this Eighties spécial presented by Going Live's Phillip Schofleld which, along with Pocket Mone/s 23 other new releases, are competing for kids' attention during the long school holiday. A summer sale starting this week takes the titles down to a retail price of £3.99, and an £100,000 ad spend in the nationals will get the message 
Karen Faux 

TEN CITY: Fantasy (Columbia 6595046). Ten Cit/s first for Columbia features Byron Stingily's familiar soaring vocals set off by a range of strong mixes from the group themselves plus Simon Law, Masters At Work and Timmy Regisford. It is not a particularly commercial song, but will appeal to soul and garage 

MAINSTREAM-SINGLES 

Rod Stewart: 1971 B-side 
Not a number one but sure to reach the Top 10. Art postcards, lashion tattoos and previously unreleased fun tracks Chronic and Punjabi Dub will help sales too. 12223 
TASMINARCHOER; Arienne (EMI CDE 275). Both the title and the way it is sung echo Dean Friedman's Ariei. Attractive touches, including an a capella inlro and the use of an accordion, plusTasmin's appealing voice win the day. With the subject matter less harrowing lhan the stark In Your Care (reprised here live) it 

JONNY L: Ooh I Like It (XL XLT44). Following last year's Hurt You So, which reached number one on the dance 

chart, this is a well-received techno track with a fashionable Hi-NRG feel. Expect another strong dance chart showing, and crossover is possible, 2223 
RISINGHIGH COLLECTIVE: Fever Called Love [remix] (Rising High RSN57). First released a few years ago, RHC's epic combination of acid noises and "proper" vocals was ahead of its time. Now it gets a second lease of life with Hardfloor's new, more powerful remix which has rightly been doing the business in the clubs. This single has far wider appeal than the Rising High labels usual uncompromising techno output. 12223 
JOE ROBERTS: Back In My Life (ffrr FX215). This is another high quality single from the UK vocalist who won critical acclaim and a good deal of club exposure with last year's DOP-remixed Love Is Energy. There has been a similarly positive réception for Back In My Life, especially for David Morales' excellent remixes. However, ffrr had trouble transferring the initial buzz on the first single into mainstream sales and this could face a similar struggle. 
SCREEN H: HeyMrDJ (Cleveland City CLE13010). This excellent single proves once more that Cleveland City is the new dance indie to watch in 1993. 

should do fairlywell. 1223 
ABIGAIL: Losing My Religion (Klone CDKL0NE14). In a field of one, following Sony's décision not to issue Rozalla's cover of the same REM song just yet, Abigail's reworking maymakemanyshudder but will pick up club play alongside Sarah Washington's similarly radical makeover of I Will Always Love You. gaj 
SUZEHE CHARLES; Free To Love Again (RCA 743211583). Linn drum kings Stock and Waterman's latest protégé is this vocally-talented and pretty American who asserts herself in fine style on a mature and classily soulful effotl. Perfect for radio and the danceRoor. An obvious and big 
EXPOSE: l'Il Never Get Over You [Getting Over Me] (Arista 74321158962). This exquisitely pretty and powerful ballad periormed in slately style by the Miarai-based trio 

builds to a rousing climax. Ifs a hard one to call, however: if it gets enough exposure, it could repeat its USTop lOsuccess. 1223 
GWEN GUTHRIE: Ain't Nothin Goin" On But The Rent (Polydor PZCD 276). A disappointing seven-inch remix by Nigel Wright is stale and one- dimensional, but the original, still sounding fresh, and a radical E- Lustrious remix are more than enough to score a hit. 1223 

MARIAH CAREY:Dreamlover (Columbia 6594445). An ultra- commercial, hook-laden and impeccably sung confection from Carey's fortheoming Music Box album starts with a supersonic screech and ends with an a capella tag. In between, Carey exercise more restraint than usual in the vocal gyranastics department to great eHect, proving that sometimes less more. WWR 
Alan Jones 
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Hey Mr DJ is another funky house track. It bas rapidly climbed the club chart and should scale similar heights the dance chart. 
KENNY THOMAS: Tiippin' On Your Love (Cooltempo 12COOL277). Thomas gives bis commercial vocal treatment to this great song, first recorded by The Staple Singers and already the récipient of one dancefloor- orientated updating courtesy of A Way Of Life. A host of excellent garage and dub mixesfrom Roger Sanchez ensures it is chartbound. [£ïï£3 Andy Beevers 

BILL WALSH COLLEGE FOOTBALL: Mega Drive (Electi-onic Arts réf. no. tbc £44.99). Following its success with its John Madden sériés, Electronic Arts is now turning to collège football supremo Bill Walsh. This one makes use of a whole new game "engine" - a fact which has been well received in the 
the first programs to support Electronic Arts' new 4-Way Play gadget (which allows up to four players to compete in a 

Onlyforlhe brave SOR only 

Barber OfSeville: strongly cast opéra from EMI 
single game).The adapter, however, will not be available until October. It seems that Mega Drivers can't get enough of American Football games, and this one is likely to  continue the tradition. 
TENGEN WORLD CUP SOCCER: Game Gear (Domark through Sega 48118 £29.99). Corne another week, come another football 

game - and this time it's Domark's arcade-style game for the handheld Sega. Developed in the US, TWCS has been criticised for being too American, but it has won favourable reviews nonetheless. The addition of a Gear to Gear link option will attract a few social types, while the overall quality of the package should keep die-hard ibotie fans amused. S23 
MAINSTREAM-ALBUMS 

SPIN1 NE 2W0; Spin 1 ne 2wo (Columbia 4739102). Starsessionmen led by Paul Carrack (former vocalist with AceandMike&The Mechanics) bave the affront to tackle classics like Who Are You (The Who) and Reeling In The Years (Steely Dan) to name but two. What they bave on their side is Ninelies recording techniques and the sweet, soulful voice of Carrack. late night One FM and Virgin 1215 play will probably generate interest SH3 
VARIOUS: Just The Way (Streethype JERV1). Providing a focal pointfor the burgeoning UK soul/jackswing moveraent, Steve Jerviefs new label débuts with a sassy sélection of beats which show the breadth and depth of talent operaling in contemporary British black music. Among the 10 previously unknown acts here the most impressive includc Wayne Frazer, whose strong début is a rauscular jackswing track sweetened by gospel-flavoured backing vocals and Xavier, whosc 

Sisters OfMercy: OTT 

SISTERS OF MERCY: A Slight Case Of Overbombing - Greatest Hits Volume 1 (East West 450993579-2), When the Sisters Of Mercy teamed up with Jim Steinman for This Corrosion, it was a collision of talents that worked like a charm; the group's increasingly OTT style and Steinman's inflated productions were made for each other. With a haunted lead and T. Rex style backing vocals, This Corrosion thundered on for more than 10 

wary of their albums. ££3 
VARIOUS: Jimmy Jay présente "Les Cool Sessions' (Source/Virgin CDVIR 18). We stopped laughing at the notion of French rap aboutthe time MC Solaar released his excellent single Bouge De La. Forthose who thought it promising, there's further scope (or investigation here, The lyrical, musical nature of the French language adapls well to rap, and there are a number of différent styles on display here, the ma jority more mélodie, less boastful and seemingly more easy-going than most Anglo- American output. With specialist 

YOSHI'S COOKIE: Game Boy/NES (Nintendo réf. no. tbc £19.99/£29.99). Yoshi's Cookie will probably fare better on the Game Boy than NES - mostly because the handheld machine is better suited to puzzle games, but also because eight-bit Nintendo games are currently about as popular as Tories in Christchurch. It's unlikely to set your shelves on fire. ISS 
KIRBY'S ADVENTURE: NES (Nintendo réf. no. tbc £29.99). Sharing the same Creator as Mario himself, Kirby has already made a splash on Game Boy and is now appearing for the first time on a static console in this excellent platform game. It can only be a matter of time before our cute feathered friend makes his début on the SNES, after which the sky will definitely be the lirait. S22 
umrmmm SDC-BUTTON CONTROL PAD: Mega Drive (Sega 1653 £14.99). Okay, so it's not exactly a game, but Sega's brand new double-your- buttons game controller should be among the most sought-after Unes over the next few months. Now Mega Drive owners, like their Super Nintendo brethren, can use 
number of the fortheoming big releases - including MiG-29 and Street Fighter II Spécial Championship Edition - will make use of the extra buttons. 2223 CiaranBre. 

this collection, the backbone of which comprises their dark, goth hits of yesteryear, culminating in their improbable 1992 alliance with Dira Haza for a blinding version of Temple Of Love. Concentratmg largely on the singles this is a perfect introduction to the group, and an idéal 

couldfind a r 
NINA SIMONE: A Single Woman (Elektra 7559515032). This is Simone's first ma jor label album in 20 years, and, as such.is generating attention. Sadly this short (sub-40 minutes) sélection of standards serves only to expose the cruel fact that the great stylist has seen better days. 
ADAM ANT/AOAM & THE ANTS; Antmusic - The Very Best Of Adam Ant (Arcade ARC 3100052). Arcade's expertise at selling counlry and MOR acts is not in doubt, but this is the company's biggest test yet. This delînitive hits package (ail 22 of Anfs hits) is being backed by a massive campaign (see Ad Focus, p10|. The rose-tinted spectacles are eut for the Eighties. and Adam should be a 

Alan Jones 

THE ESSENTIAL 
music week 

STOCKING GUIDE 

ROSSINI; Barber Of Seville. Orchestra délia Toscana/Gelmetti (EMI 0777 7 54863 2 2). A big EMI 
here, with this strongly cast album - featuring Jerry Hadley, Thomas Hampson and Samuel Ramey - featured in a full-page ad in Opéra Now and in Classic FM and Radio Three interviews, and " by magazine : and display material. 
MOZART: Don Giovanni. London Classical Players/ Norrington (0777 7 54859 2 9). This long-awaited second shot in EMI's opéra campaign is to be advertised in the October issue of Opéra Now and other specialist magazines. EMI follows Norrington's period-style performance in September with three raid-price opéra 
SHOSTAKOVICH; Symphonies Nos 5 and 9. Concertgebouw, London Philharmonie Orchestras/ Haitink (Decca 425 066-2). Both these performances won three stars in the Penguin Guide on their first appearance, as did most of Haitink's Shostakovich symphony cycle, now reissued on 11 separate dises in Decca's mid-price Ovation sériés as a self-selling bargain, supported by racking units and header boards airaed at 
VERDI: Requiem, Four Sacred Pièces. Vienna Philharraonic/Abbado (Deutsche Grammophon 435 884-2). A starry cast was assembled for this 1991 Ail Saints' Day concert of the Vienna State Opéra Chorus (including Cheryl Studer, Marjana Lipovsek, José Carreras and Ruggiero Raimondi) and the inclusion of the Four Sacred Pièces makes this better value than many -ival vi 
mm,mm GLASS: Violin Concerto. SCHNITTKE: Concerto Grosso No 5. Gidon Kremer, Vienna Philharmonic/Dohuanyi (Deutsche Grammophon 437 091-2). Philip Glass - who, incidentally, is now signed to Warner, not DG as stated last month - has come up with a winner with this 
of his Low Symphony on Point Music/Philips. The album features in a week of Classic FM advertising from August 18 and in the station's concert on August 20, SESa Phil Sommerich 
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cr—o-s 
stes» ist rea 

c@inecli®ii 
The Stereo MCs are getiing connected wllh RCA to launch Ihelr own label. The A&R consultancy deal wlll see Ihe band signlng acts la the new Spiril label whlch wlll be morkeled and distributed Worldwide by RCA/BMG. The move wlll not aHect the group's recording contracl with Island Records. RCA head of A&R Mike McCormack who sel up the deal says, "1 had a meeting with [Stéréos' manager] Keilh Cooper where he played me a tape of new act NT whlch Rab (rom the group plcked up on tour. I thought the tape was excellent and since I had worked wllh the Stéréos at Virgin Muslc, It seemed loglcal to let them A&R the Project," he says. Cooper says Itwas McCormack's latéral approach that attracted the group. "Our aim Is to malntain a very artlst- led label and we are very exclted to have this opportunlty," he says. The Head front the band adds: "The label Identlty Is for ail sorts of muslc. We wanl artists we slgn to (eel comtortable with the way Ihey are promoted and marketed. Let Ihe muslc speak for Itself." The final word goes to Stéréos rapper Rab: "Good muslc, no hype!" The flrst release wlll be by NT but no date or trackllstlng 

D^vinyl solution @ 
mjs. êî ®i ® 

@gettlng In the swing 

ison, Ihe group of ng plant Orloketo 
□ B Any Ihoughts lhat Ihe dance markel Is being slowly weoned off vinyl are being dispelled by a rogue gang of small labels. B □ Led by Zoom Records boss Dave Wesson, the ! mdependents havejoined forces with | spearhead a Save Vinyl campaign. □ Q They feel some majors' lack ol support for the format is crippling Ihe smaller dance labels, 'We rely on vinyl but I found lhat the only deal I could get with any of the majors or blg distributors just wasn't worlh doing," says Wesson. He claims prices for such deals are far loo high for small labels. □ □ The group wlll now have access to vinyl at cheaper rates, Currenl labels include Tomalo, Loaded, Vivatonal and Hard Hands and Wesson Is hoping olhers wlll join them. "We can now get o 12-lnch mode for about 50p Inslead of Ihe £1 we were being asked for by the blg companies,' soys Wesson. 'We have o graphies company workmg wllh us as wel it also means lhat some of Ihe labels can work together on compilalio Q Q Wesson can be contacted on 071 -284 3376. g 0 

reformingfora UK tour whlch wlll pre-empt 

-tedehead 
boys are 
busy 
releases from the various bond members. Keiih LeBlonc, Doug Wimbush, Skip McDonald, Bim Sherman and Adrion Sherwood reunite at London's Subterania on Augusl 19, Ihe fîrst date of the tour, the show wlll also mark a rare appearance from Interférence, whlch (eatures Tackhead members wllh Bomb The Boss' Tim Simenon and Kenji Jommer, An Interférence début LP is half-compleled and is due out in December. A label deol hos not yet been confirmed. Meanwhile, LeBlano hos linked upwith Afrika Islam ond Melle Mel to form The Bubbleheads, a concept bond whose key interest is UFOs. An album hos been recorded. 

One of those chance meetings In a studio bas 
wllh Belglantechnooutflt Transformera. Both acts arenawsignedtothe 
upatAntler Studios In Belglum.Theresulllsthe new progressive Irack "Sleeplng With An Angel', fealurlngvocalsfroma local school choir, whlch Isout In the UK on Deep Dlstraxlon. More singles and posslblyan LPare llkely from the llnk-up. Meanwhile, Adamskl bas Justcompletedanew solo LP and Is about to slgn to "a major dance label". Transformer 2 are working on a new Interactive progressive house muslc and Visual package whlle running 

aîn't no ccasanovo 

dôme 
the new single released 9th august on dôme records • 12" includes new mix of '1 Want You Bock' marketed by® Parlophone 

i 
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ta eus 
summer of 1! U U U U u w ua |<reuz are h|s Iirst 

Capacity/PA/ Spécial feaîures: 300/4K/decorated likea ship. Door Policy: 'If we think someone's a' bastard we don't let them in. Trainers are OKI' - Sam Jones. Music policy: 'Abitofeverything.'- Sam Jones. DJS: Residents-Steve Shields, Joe McKechnie and Paul Kane. Guests include Kelvin Andrews, Rocky& Diesel and Orde Meikle. Spinning: 'Masters Of Tbe Monotone GrooveVol 4'; UnoClio Tleasure'; Analogue Clly 'ItWasAII AboutLove (Graeme Park Remix)'; Brottiers Love Dubs 'Ming's Incredible Disco Machine (The E-Lustrious Mix)'; The Goodmen 'Give It Up'. DJ's View: 'Ifs small, personal and ILsgotagreatsound System,'-Angel. Promotions view: 'Sam makessureyou're well looked afler. Ifs a close knit club; the crowd don't wantthenightfo end*-Joanne Simpson, Loud'nClear. Ticket price: £5: £4 members.  

svstem crew and Kreuz are hls Iirst key slgnlng sinoe taklng up the 
fmI's recent décision to create a slmMar rôle In Its A&R department 
'"o^or^company commllment la black music and In parllcular swing isalsahlghllghtedthismanthon 
three compilations. Steve Jerviehs    Streethype label thls week tlrst UK swing ad to releases Its 'JusI Tbe Way set, sianidmeidotawn label, entered ^ ,.,hirh indudesXavier(plctured): Vlbe souton the Rondor deal thanks la the companys new e on August, 6 (oil0Wed by Tn Full Swing international A&R manager R&B Richard pdscoe. Rurnour on September 13. pascoejoined Rondor from the Rampage sound onKumou 

Forget the summer o( love, it looks llke a summer ot swing Is on the way- and thls tlme ifs not lustthe blg name uSactsthat wiil be provlding the anlhems. Wlth UK ad Kreuz about to sign a new publlshlng deal wlth Rondor Music and three labels releasing showease compilations, swing Is al iast set 

nowsdesK: wi-bzo 
winnerscircle—-, In préparation (or what sliould be the UK's mosl exciling r&b and swing scene in âges, RM basa bunchotLPsupforgrabs. Win one of five Vibe - The Sound Of Swing'- 

Kreuz slgned to? Enlries to Swing, RM, 245 Blackfriars Rd, London SE1 9URby August 18. 

only insomniaa 
need apply... Golng outclubbing Is hardlyachorebut Ihafs ail that is belng asked ot nnyone interested In workingtorthe Positiva label, bave Lambert, from the EMI-based dance label, Is looklng forenthuslasticclubbere help promole the ..bel's releases arout the country. So ifyou wanttoworkforpeanuts andafewcool blags, wrlle to Lambert at Positiva, PO Box 1 ES, London W1A1 ES. 

One of London's key da 

of the'shop which opened in 1983 and bas taken over Ibe second Music Power store in llford. Tve decided to leove because of différences ot opinion ' says Power, wbo will now be offering a more diverse sélection at the llford shop, which 
as usual at 

► ► 
cake walk 

! sold that label boss Nlgel Blunl has had his „._ eaten it. After a year in opération Blunl and r Richard 'Dick' Whiltington have closed Iheir formed a new one, Différent Drummer, _ sees a différent direction for the music. ' 'cake made its name Iast year wilh the Original Rockers (pictured) tune "Push Push' and they are the only aol lo be unaffecled by the label rame change. 'We felt Cake was becoming more popular lhan Ihe 
H have more of a U progressive, dub and H expérimental feel. 

s say t 
viJJ .Ts Â7» 
• Russ-Underground l Records, Manchester . "Toomuchis belng put out 

• Julie-Go Go Dance 2 Distribution • "There are far more lune: 

John Nlven - Bomba Records 'Everylhing has such a short shelf life. Records are not cherished at ail. Labels should pay more attention to what they put out ralher lhan following a successful formula. At the same lime, It Is a good thing 

damaging real dance acts - proper groups. There should be fewer one-hit wonders and more emphasls on groups wilh real identily who need the support.' 
LukeCoke-R2001 ond Phuture Trax promotions 'Turnover is so high in dance music that people need - 

bundles of money to keep up wlth it ail. Product seems to be gelting better but ITs more of an aggressive market and you really have to hype a release to getitthrough.' 

creatingaglutthafs destroying the bridge belween decent and crap dance music. But at Ihe same tlme, people now have the freedom to bring out theirownstuff and that 

Bassheads 
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(14) 
01) 
NEW 

(16) 
NEW 

(18) 
NEW 
NEW 
NEW 

TRANSATLANTIC 
Roach Motel 
GROOVY FEELING Fluke NIOVE Moby 
JOYStaxx 
ANYTHING YOU WANT Delta Lady 
WORLD New Order With mixes from Brothers In Rhythm, K-Klass and Oakenfold 
FANTASYTen City UNIVERSE OF LOVE Joey Negro 
TRIPPIN' ON YOUR LOVE Kenny Thomas 
LOVE INFINITY SilverCity DJ Greg Fenton is behind this lush garage production 
BACKINMY LIFE Joe Roberts With classic Morales mixes 
HEYMRDJZhane 

REINCARNATION Country & Western Excellent Européen progressive house 
PILGRIMAGE TO PARADISE Sourmash 

LOVE 1S JUST A GAME Inspiration Cool mldtempo house with gorgeous vocals INEEDTO GOAWAYTommye Catchy NY garage with mixes from Ralphie Rosario 

eus 
Junior Boy's Own 

Circa 
Mute 

Cooltempo 
white label 

Zébra 
Prolekult 

Strictly 4 Groovers 
Puise 8 

DREAMLOVER 
MARI AH 

C ARE Y 
THE NEW SINGLE 

CD • CASSETTE 
Plus available next week, second CD featuring stunning 12" mixes from David Morales 

COliUiVIBIA 659444^4 

Shop: Choci's Chewns, The Basement, 9-12StAnne's Court, LondonWl (lOOft x 15ft). 

Specialist areas: Mostly 12-inch. Hypnotic Euro trance and acid are selling best. Also sells bip hop, UK garage and US house. Popular labels include Eye Q, Nervous, Warp, Lab Works, Harthouse and Limbo. Sells hardeore, techno, garage and house DJ mix tapes. Merchandise includes DJ bags, hats andslipmats. Global mail- ordersenrice. Own label. Clients can use an 808 drum machine and a 303 acid machine to play live against records. Owner's view: 'We've just moved to this larger shop and sales have been really good. We usedtosella lotof breakbeat but thafs slowed down. TheyTe a bit unidentifiable- people like torecognise whatthe/re buying, Although if ifs good music on a white label itwillsell.'-Choci. Dîstributor's view: 'He'sprobablyoneofthe best because he keeps an open mind-he'll buyfrom gabba techno righf Ihrough to deep, mellow house and uplifting piano. He's an excellent salesman, he gets really excitedbythe music and communicates that enthusiasm.'-Paul Weaver, Mo's Music Machine. DJ's view; "Ifs pure entertainmenf going in that shop. I like Choci's enthusiasm. When he likes something, he gets really into it. And he knows whaf his clients want.' - Rachel Auburn. 
club & shop focus compiledbysarah davis. tel: 081-948 2320. 

® ad exEGUthias: steue masters S heddi greenmiood 
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tune of the week 
ffluke: 'grmsîîf feaBâmig' (sïrca) 
©The/re bock again - big time. Where 'Electric Guitar' was the starter motor, this is the roaring engine. It kicks off with the subdued waves of Jarre-like synths on the Lolly Gobble Choc Bomb Mix before launching into a typical chunk of pure unbridled pumping techno fun on the Make Mine A 99 Mix. There's a few more afmospheric and tunky mixes before Atlas take over the desk with the deeper Mr Whippy and swirling, thumping Screwball mixes. Ail in ail, a stormer and definitely doublepackof the week! bb 
^iRACECREED&COLOR x^'Why Don'lYou Notice Me?'(Disques De Po-Na-No Souk). The fitslrelease for this Swiss label is a totally mad mix of styles and soundbiles but it worksl A garage groove compeleswilh Mexican-style and Sandee-sampled vocal 

! a sllghlly 

with the'Eddie Parker Dub, a llute-filled percussion-heavy workout. Won'l gel Ihem dancing on the bar, but it is 

0DEFACTO'Eveiybody (AreYoufeelIng Good)' (Sound 01 Stockwell). Diesel and Etheds lalest vinyl outing lakesabitoftimetogetgoing, but then it rolls along nicely, incorporating some C&C-slyle dub tricks and llallanesque cheesiness along Iheway. What it lacks in lyricat crealivity 
• albums' 
• B0$S'BornGangs1az'(Del • Jam/Columbla).AIreadyone 
• oflheholtestfemalerappersin the US, Ihis début confirais ail ® thesloriesyoumighthave 
@ heardaboutyoungTracy Waples from Détroit: the lady is © gonna be massive. Notonly 
a does she have a rough and tough style but the hard lyrics 

<74 KIM WATERS feat. 477 MILES JAYE'LateNIghl Hour'(Ripe). Miles dazzled soul fans with hls two smoolh and sullty Island albums and retums here in style on Ihe big trackfromsaxmanKim Waters' new fusion/ jazz set. Now on vinyl, Ihe most sophisticated of crispy two-slep ballads kicks off an excellent value EP complété with vacals by the legendary Isaac Hayes on Ihe ballad 'Just Be My Lad/, while'LateNighl Houdwill drive soul fans crazy, rt 
# STATE OF HOUSE 'Pacific Dance'(Bombo).Thefirst release for the shop-lumed- 

atmospheric synth banging piano-led hard groove. The Slam Mix rounds thé edges a Utile with some bubbling svnth lines. Overall, nolhing loo ig but enough ta 

netesunuino. L...a.- soul singer showing us she s every bit as good as any of Ihe Americans Corning from Kongo, you know Ihe music wlll be saying somelhing loo - ail Ihe right ingrédients for an urban soul record worihy of your investmenl. 11 

0DEEP FREEZE PRODUCTIONS 'The Réservoir Dubs^Fluld). NY influences mixed with UK atlitude make (or a slab of richly lexlured dubbed up house in a variely of flavours. If Ihe Deep Freeze Dub wilh its crucial bass riff and grinding organ doesn't getyou, Ihewigged-oul disco-fied funk of Llquid Yeah will, Uke Ihe film thatinspired its name, a cuit classlo. nie 

standout Pataya Beach Mix has a cool rhylhm trackwilh MAW style drums, but Ihebestbitls the wonderful dreamy pan-pipe theme lhat floats in and out. ab 
OSAMANTHA SCOTT 'Loveride' (Production House). From a label best known for techno/rave oulings cornes a tune thaï (udhers Ihe inroads PH has mode on Ihe r&bscenewilhrapper MC Julce. Sootfs vocals are given an opporfunity lo stretoh and impress here atop a funky street soul groove in two mixes. ri 

différent Ira— Flood and Nine Inch Nails' Trent Reznorlum 'Missing Link1 into 

0 BEACH FLEA'The Beach Flea EP' (Other).From Ihe A ManCalled Adam stable cornes this désirable 

rallabout. ' ïlse' is a vety cooi Jazz-house hybrid. Il is ooupled 

' (Dorado). Sounding uncannilylikeher cousin Carleen Anderson, Jhelisa breezes in on this laldback jazzy soul number, Very slick, yet warm and rich in its mellow sound, Ihis really is a quality record. With its sax and vocal hamnony breaks, Jhelisa and 
creating new standards in Ihe jazz and hip hop market. bb 
0THAITRIBE 'Paradise' (Trlumph). No prizesfor guessmg where Ihis lot have 

o soul 
% trance/progressive 
o xo, 

house 

@ 
@ jazz/funk 
Cl swing/hlp hop 
o garage 
@ reggae/ragga 

, nented by some cool beats and funky samples • ranging from Allen Toussaint lo , NaughtyBy Nature. Trackslike m ' -Drive B/and'ProgressOf VARIOUS ARTISTS'Jaz: • Elimination'are as strong on • Jazz Vol II: The Real De - the musical front as the lyrics, # (World Serles). This is t in the same way as Ice Cube second collection of eigf • andfellowfemoletapperYoYo, • I Itmaybeheovyonthe t gunshots and the belween- 

by Fusion, with ils freestyle flûte. On the down slde, Ihe set lacks a standout Irack as strong as Vol l's 'MoodTo Swing' 

se fusions from Ne garage sound of ^ntas/ and Ihe. ^ © 'piano-driven'New, jyed thefirsl 1 still find enough happy. ab 
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swoon.The DmmClubwrap Ihings up with a progressive dub mlx of 'Hali me Time complété with fuzzy guitare. A beguilingbunob for sure, bb 
J/SUM'Positive ft" Education' (Soma). The Beltrom-like bass flashe" —1 
orchestral crescendostr 'Positive Education' on 
synlhsw.. - (lip is an epic Ennio Momco 

Justin "Prankster' Ro spills some hardcore acid over this Aussie crev/s tribal chant- 

sampling beller. Side Iwo whlps Ihings Inloo MObpmfrenzy '""thnut losing ilscool. Banglng ndoorf 
0DA VINCI'Carry Me Through'(C-Level). A kind o( mdle dance Irack from America with maie vocals and Jim Morrison-slyle poetry lhat cornes in three dance mixes The latter are ail fairly similar - midtempo instrumental grooves with rhythm guitar, trancey synths and chanled vocals. Il ail works well as an effective hypnotio workout. tj 

DELPHINE'Bi & ,,-an Pie). A catchy commercial track licensed from ItalylhaTs instant and infectious. A deep butbling bassline and organmelody '— "" ■""ils of Ihe track while 

dl di recto ry 

,; 5 ; ; tr, li'jg • ::120bpmClub. ROMEO AND 'Ail I Hc 

ia'sstarK0-122.2bpm Clo 

malist jiggly 123bpm garage trotter.. 

Ir'iding0 l^bpmXClub Cul 
'Boom Sback-A-Lak'. tie 

strong hip hop soul swayers 99.6bpm Remix/Perc/Instr, 99,7bpm LP/Edit/E- Rav; EdiL.ONYX 'Slam'^S^MJmi 
20053), plainlively cooed conterers jse Romlxes)' (US Blg patler.ng 120bpm F 

FULL ON 

9.8.93 

de 
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What is it about breasts on record sleeves? Following the furore over Fantazia's Twice As Nice' compilation wlth Its giant nipple, stores bave now refused to stock The FP1 Projecfs original sleeve for "Corne On (And Do It)'. Il featured a huge breast on the front and o naked woman on the bock, so the reaction is not wholly surprising. Its replacement? Two spanners. Hmm...No ifs not part of The Orb's new stage set, the massive Inflatable cow plctured - which must have shocked a few drivers in the Milton Keynes area last Tuesday- was actually promoting the Woodstock 2 dance festival at Fen Farm on August 20-22. Perhaps someone should tell promoters Dreamscape what the word flyer reaily means...Aphex Twin has signed a six-album deal with Warp, the first release being his triple album "Selected Ambient Works 2' in November...An interesting note In the Just-published BBC annual review from director général John Birt says of Radio 1 FM: "We need, in particular, lo improve our coverage of, and involvementwith, young black music." Sounds like good news...Morales and Knuckles are being lined up for a six-hour set at The Fridge, Brixton, London on Seplember 3...The DJ mix tapes issue is stirring up quite a 

CD 

n 

fD 

in 

response. React Music has suggested that more record companies fake advantage of the popularity of dance cassettes and start makmg officiai mix tape releases...Bounce returns to Venus in Nottingham on a bi-weekly basis from September 3. The club also visits Brisfol's Lakota (10), Llverpool's Mardi Gras (18) and Shetfield's Wicker Arches (24)...Promotions company PhutureTrax is starting its own self- named label with "WantYour Love'by Noclurnal, complété with R2001 mixes...Due 
to "unforeseen circumstances", DJ Only Records has changed its name to Sound Of The Underground Records-Network is deleting the 
new Reese Project single "Miracle Of Life' a week after its release on August 16 as, it claims, an anti-chart move-Vinyl Solution Is rush-releasing its new Groove Committee sin- 
gle with an exclusive dub in a bid to stop the Tribal import damaging its sales...The winners of the Record M/rror First Choice compétition were: M Powis (Swansea); S Holt (London); Stuart Rosie (Tonbrldge); Neil Hillard (South Petherton, Somerset) and Fred Finley (Birmingham)...AND THE BEAT 
GOES ON! 

ourt ncswl (gjKT ST*K^) tfào n&Mt mG0a 
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Top 5 U.S. Smash 

SLAM! 

DROPPIN' 16™ AUGUST G TRAGIC -TWEI-VE 
L-IVE & DIRECT 14™ August Birmingham Que Club 15™ August Hammersmith Palais 

FEATURING ALL THE CURRENT REGGAE, RAGGA & DANCE-HALL CHART TOPPING HITS COVERING THE BEST AND HOTTEST IN REGGAE MUSIC FROM JA TO THE UK FROM TOP ART1STS BUJU BANTON, F R A N K I E PAUL, JUNIOR TUCKER, MYKAL ROZE, M ARC IA GRIFFITHS, WAYNE WONDER,SANCHEZ, JACK RADICS, BARRINGTON LEVY, JIGSY KING, NARDO RANKS, VARIOUS, GARNETT SILK, SANCHEZ, JOHN HOLT, ROGER ROBIN 
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ROCK 
This Last 1 1 BIGGER, BETTER, FASTER, MORE! 4 Non Blondes Interscope 7567921122 (W) 2 3 RAGE AGAINST THE MACHINE Rage AgainstThe Machine Epie 4722242 (SM) 3 2 KEEP THE FAITH BonJovi Jambco 5141972 (F) 4 8 TEN PearIJam Epie 4688842 (SMI 

T^r^TmiTnFHELL MeatLoaf Cleveland In. 2082419 (SM) 11 16 BAT OUT m1 Rnçps GeHen GEFD 24415 (BMG) 12 14 USE YOUR ILLUSION 1 M n.flna DGC DGCD 24425 (BMG) 13 13 NEVERMIND 1 7nn 72445110382 (BMG) 14 6 CEREAL KILLER SOUNDTRACK GreenJelly c 7 fatp OF NATIONS Robert Plant Esparanza/Fonta5148672(F) 15 7 FATE OF NATIONS , nue/Hate RCA 74321153112 (BMG) 16 5 LET'S RUMBLE Love/Mate rtnv/iaaaiBMn 
6 NEW THE BATTLE RAGES ON DeepPurple RCA74321154202(BMG) 7 9 METALLICA Metallica Vertige 5100222(F) 8 10 USE YOUR ILLUSION II GunsN'Roses Geffen GEFD 24420 (BMG) g tg DIRT Alice In Chains Columbia 4723302 (SM) 10 12 APPETTTE FOR DESTRUCTION GunsN'Roses GeHenGEFD24148(BMG) 

Aerosmith Geffen GED 24444 (BMb) 
îs sTaKEYOURMONEYMAKER BlackCrowes 19 18 AMERICA'S LEAST WANTED UglyKidJoe Rr„, 7599266812IWI 20 19 BLOOD SUGAR SEX MAGIK Red Hot Chili Peppers Warner Bros 7599266812 (W) 
Source: CIN.Compiled by Gallup 

CLASSICALCHART C L A. S S I C ^VI 
rhis Last 1 1 CLASS1C COMMERCIALS Vanous Decca M06382IFI 2 3 GORECKI SYMPHONY 3 ZininaiVUpshaw/landonSinfonietla EleltlraNonesiichBS37S2822(W) 3 2 ESSENTIAL OPERA Various Decca 4338224 (F) 4 14 DIVA! A SOPRANO AT THE MOVIESLesleyGarrett SilvaSQreenS0NGCD903(C0N) 5 8 CLASSIC EXPERIENCE IV Various EMICDEMTVD72(E) 6 4 THE CLASSIC EXPERIENCE Various EMIEMTVD45IE) 7 6 THE THREE TENORS Carreras, Pavarotti, Domingo TringTFP027(TA) 8 5 PAVAROTTI AND DOMINGO Pavarotti 8 Domingo MarbleArch MATCD2I5 (BMG) 9 13 A HYPERION TREASURY Various Hyperion HYP 014ICRC/BMG/GA) 10 7 VIVALDI FOUR SEASONS NigelKennedy/ECO EMICDNIGE2(E) 
MIDPRICE 

This Last 1 1 WELCOME TO WHEREVER YOU AREINXS Mercury 5125072 (F) 2 2 THE SOUND OF SPEED Jésus & Mary Chain blanco y negro 4509931042 (W) 3 3 KICK INXS Mercury 8327212 (F) 4 9 SHAKE YOUR MONEY MAKER The Black Crowes Def American8425155(F) 5 16 X INXS Mercury 8466682(F) 6 6 HITS OUT OF HELL MeatLoaf Epie4504472(SM) 7 4 SLIPPERY WHEN WET BonJovi Vertigo8302642(F) 8 7 TRACY CHAPMAN TracyChapman Elektra EKT44C(W) 9 8 NEW JERSEY BonJovi Vertigo 8353452 (F) 10 14 THE BLUES BROTHERS (OST) Various Atlantic K 50715 (W) s 

1 NEW JURASSIC PARK OriginalSoundtrack MCA MCD10859(BMG) 2 11 FOUR SYMBOLS Led Zeppelin Atlantic K 250008 (W) 3 20 LIVE BABY LIVE INXS Mercury 5105802 (F) 4 17 GREATESTHITS Bob Dylan Columbia 4609071 (SM) 5 NEW TECHNIQUE NewOrder CentredateCo. 5200112 (F) 6 NEW SUBSTANCE JoyDivision CentredateCo.5200142(F) 7 12 HARVEST NeilYoung Reprise K 54005 (W) 8 15 VELVET UNDERGROUND/NICO VelvetUnderground/Nico PolydorSPEMC20(F) 9 NEW LOWLIFE NewOrder CentredateCo.5200202(F) 20 19 GOOD MORNING VIETNAM Original Soundtrack A8iM CDMID163 (F) ource: © CIN. Compiled by Gallup 
INDEPENDENTSINGLES INDEPENDENDENTALBUMS This LastWks 1 1 5 THE KEY: THE SECRET Urban Cookie Collective Pulse8CDL0SE48(P) 2 NEW 1 COME ON (AND DO IT) FPI Project Synthetic SYNTH006CD(SRD) 3 3 5 BELARUSE TheLevellers China WOKCD 2034 (P) 4 2 3 RECONNECTION (EP) ZeroB Internai UECD 6(RTM/P) 5 4 2 GIMME GIMME Ava Cherry PuIse8CDLOSE46(P) 6 5 2 1 HANG SUSPENDED The Boo Radleys Création CRESCD147(P) 7 NEW 1 KYUE'S GOT A CRUSH ON US BMX Bandits Création CRESCD 154 (P) 8 6 2 KENUWEE HEAD Voodoo Queens Too Pure PURECD 024(RE/APT) 9 7 2 LORDS OF THE DANCE Ratpack FantaziaCDFANTA 003 (RE/APT) 10 NEW 1 RELEASE Eric Perez Project OlympicEYLT008 (RE/APT) 11 NEW 1 VOLUME II Omni Trio MovingShadowSHADOW32CD(SRD) 
13 15 4 RE2 Underworld Junior Boy's Own COLLECT 002 (GA/MO) 14 8 6 IFEELIT Moby Equator/Instinct/Mute AXISCD001 (P) 
16 NEW 1 OH YOUR EYES LostSoulBand SilvertoneORECD59(P) 17 11 2 DEAF IN THE FAMILY Hyper-On-Experience MovingShadowSHAD0W30(SRD) 18 17 2 EJECT Senser UllimaleTOPP016CD (RTM/P) 19 12 3 THERE'S SOMETHING 60ING ON/.. Co.RofealuringTaleesa ZYX ZYX 6993R8 (ZYX) 20 19 7 RADIO Teenage Fanclub Création CRESCD 130(P) Source: © CIN Compiled by ERA from Gallup data from independent shops 

ThisLasi 

18 20 

2 SIAMESE DREAM Smashing Pumpkins Hut CDHUT11 (RTM 4 DEBUT Bjork OneLittlelndianTPLP31CD 8 LEVELUNG THE UND TheLevellers ChinaWOLCDL1022 
18 SUEDE Suede NudeNUDE1CD|RTM 10 ORBITAL Orbital Internai TRUCD 2 (RTM 1 THE SINGLES 81-85 DepecheMode Mute CDMUTEL1 (RTM 4 A WEAPON CALLED THE WORD TheLevellers Musidisc 105571 (RE/AP 6 BRINGITDOWN MadderRose Seed 142292IRE7AP 1 BOSSDRUM TheShamen 0neLittlBlndianTPLP42CD 4 TALES OF EPHIORINA AmorphousAndrogynous EBV CDEBV1 (RTM 1 VI0LAT0R DepecheMode Mute CDSTUMM 64 (RTM 2 BBC RADIO 1 IN CONCERT TheMission WindsonglntWINCD035 
2 ^0rH™„|TS Ve,Ve HulCDHUTIGIRTM ' 101 DepecheMode Mule CD STUMM101 (RTM 9 STAR Belly 4AD CAD 3002CD (RTM 15 JURASSIC SHIFT OzricTantacles Dovetail D0VECD6 23 SOTOUGH SaintEhenne HeavenlyHVNLP6CD 4 EVERYTHING IS NOW DrumClub Buttertly/Big Life BFLCD 3 (RE/AP S CIN Compiled by ERA from Gallup data from independent shops 
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11 RE OPERA GALA SAMPLER Various uacoaaooou^n 12 10 HOLST THE PLANETS Richard Hickox/LSO IMPCIassics PCD 890 (PK| 13 16 PRIMA DONNA LesleyGarrett SilvaScreenS0NGCD907|C0N/SSl 14 NEW TCHAIKOVSKY: VIOUN CONCERTO/fiOCOCO VTNSNigel Kennedy/Paul Tortelier EMI CDC 7548902 (E) 15 9 THE ESSENTIAL FLUTE OF JAMES GALWAY JamesGalway RCA Victor 74321133852(BMG) 16 RE FAVOURITE COLLECTION SAMPLER Various ClassicsForPleasureCFPS4633(E| 17 17 HIGHUGHTS FROM JUUAN BREAM EOITIONJulian Bream RCAVictor0902B6184a2(BMGl 18 18 THE WORLD OF CLASSIQAL FAVOURITESVarious Decca 4338702(F) 19 12 CLASSIC EXPERIENCE II Various EMICDEMTVD50(E) 20 RE ESSENTIAL PAVAROTTI II Luciano Pavarotti Decca 4304702 (F) Source: © CIN. Compiled by Gallup 



IMPORTANT 

ANNOUNCEMENT 

FREE ENTRY FORMS FOR MUSIC WEEK DIRECTORY 1994 

ïtoMeweek 

DIRECTORY '94 

• Ifyou have yet to reçoive your form please contact 
Graham Walker aî ERA on 071 620 3636 ex. 5503 

. ifyou have received your form - please return as 
soon as possible to: 

Graham Walker, ERA, 8th Floor, Ludgaîe House 
245 Blackfriars Road, London §E1 9UR 


