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NOW WHAT? 
Monday Âugust 23rd • ITV* • Coronation Street 



THE CAMPAIGN 
PHASE 1 

Massive 2 week TV Campaign on ITV* (London, Midlands, East, N West, 
North & Meridian), C4 National, UK Gold 

Features a sensational 50" TV commercial!! 
- FIRST SCREENING Monday August 23rd on Coronation Street - 
FULL TRACK LISTINGS of NOW 1983 - 1987 available on Teletext 

Fabulous 60" radio ads running for 2 weeks during the Network Chart Show 
and Capital FM's Top 10 at 10 

Major FULL COLOUR national press campaign with 30 ads 
in 11 of the biggest titles 

NOW everywhere you look! 4000 High Street 4-sheet poster sites nationally 
Breathtaking instore display materials complemented by 

specially designed racking units 
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fi10 YEARS IN THE MAKING 
THE GREATEST HITS THE BIGGEST STARS " ' 

1983-1992 
10 SUPERB 40-TRACK DOUBLE CD'S AND CASSETTES* 

*1988 - 1992 AVAILABLE FROM SEPTEMBER 13TH 
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Apathy dogs Breakers' 
The industry's two n label and retail organisations are facing a grassroots rébel- lion against the Breakers' Chart. In open letters to the indus- try BPI charts committee chairman Tony Powell and Bard chairman Simon Burke this week urged increased sup- port for the chart (see p 8). But both face widespread and increasing dissension within the ranks as their mem- bers openly call into question the chart's effectiveness. To date, seven months after the chart's launch, less than 10% of Breakers have graduat- ed into the Top 40. Few record executives contacted by Music Week consider using the Breakers' Chart an important means of marketing new releases and Virgin is the only multiple retailer racking it. And despite record compa- nies' officiai support of the 

BREAKERS' HISTORY 
May 1992: Plans for Breakers' Chart proposée! by BPI chart committee chairman Tony Powell. November 1992: Chartwinsgreenlight January 1993: First CIN Top 20 Breakers' Chart, Love Me The Right Way by Rapination/Kym Mazelle (Arista) at numberone. Febriiaty1993: Powell calls for industry to support chart, August 1993: Top 40 plus Breakers' replaces Top 75 

- 

J, 

vell: pioneered idea 
sales forces are not referring to Breakers' Chart positions when selling in new product. The managing director of one major company says that suggesting labels use the Breakers' Chart is "like trying i hold back the tide" s 

they continue multi-format- ting records at the moment of release. "1 don't see how it can be anything other than indus- try navel-gazing," he says. "Until it catches the media's attention I don't see how it can work. It doesn't 

change the public's records." One of the main beneflts of the Breakers' Chart is that it highlights talent which might otherwise be lost from view, stresses Food/Incoherent Records director Andy Ross, Incohérent act Mint 400 saw their Thruster single reach 17 on the Breakers' Chart, but only 97 on the main rundown. "It is likely particularly to ben- efit independent labels who don't have the clout of the majors," says Ross. Retailers are divided over the chart. Andy Gray, whose Andyls chain is one of Britain's biggest independent retailers, supports it, although his stores do not specifically rack out Breakers. Cari Newsum of indepen- dent retailer Slipped Disc in Billericay, Essex, says, "I can see the idea but I find it pretty impossible to rack it out because it moves so quickly." 

HMV racked Breakers' Chart when it launched but has reverted to allowing individual stores to choose which releases to fea- in their :. "dur st is felt se igles at the bottom (of the chart) were not of the nature or quality that we should be stocking," says mar- keting manager Alan McDonald. And Dur Price, which has never racked out the chart, is more outspoken in its criti- cism. "Ifs not something that customers or retailers have asked for," says Our Price senior product manager Steve Gallant. "Most Breakers only have a one-week sales life - if anything the chart has short- ened the life cycle of singles." And he adds, "If record com- panies want me to carry ail the titles they're going to have to give me and other retailers ipléte sale or 
US CD price row 
hitsEUHIsSiares 
Thom EMI's share value took a tumble at the end of last week following news of a US investigation into CD pricing. EMI's shares fell 36p to 926p by Friday aller City sources 

Mercury mageo 

sets sales ilD|St 
The Mercury Music Prize in the Classic FM chart. \AffL "j predicted a US inquiry into pricing collusion between the six major record companies. An analyst says, "A techni- ï cality regarding early rédemp- tion of a preference share issue prompted last week's decrease, but worries about the investi- gation by the Fédéral Trade Commission added to the fall." The US inquiry into how 

left-field nominee Gavin selling artists such as Sting Bryars and indie rock hopefuls and Stereo MCs in the The Auteurs. Mercury retail racks has Sales of the artists'shortlist- undoubtedly boosted sales," ed albums have been boosted says Philips Classics promo- by in-store Mercury racks in tions head Paula Morris. 2,000 multiple and indepen- A six-minute radio edit dent outlets around the coun- promo single has been pro- try, and are set to benefit duced for US radio stations, further from the release of the with a single set for release in 

W' \^ ' 
K jBïBf wÊt 

m)' j ' /   majors have acted against retailers selling used-CDs pric- ing policies will also look at their new CD pricing policy. It is the latest in a sériés of 

low-price 1993 shortlist sam- September. pler today (Monday). David Boyd, managing Jésus Blood Never Failed Me director of The Auteurs' label Yet, the Point Music/Philips Hut, says that shop orders to Classics album by Gavin distributor RTM are already 2/plPiï|fH inquiries in territories includ- ing Australia and the UK. In the UK the Monopolies and Mergers Commission has now issued a detailed 96-page questionnaire to record compa- 

ing of the composer's 25- the aefs New Wave album, minute 1975 original, which was released at the featuring Tom Waits. It is beginning of the year. emerging as one of the fastest- "The nomination took us by selling classical music works surprise, and we're really 
HSffl 23rd august 1 single by roger 

nies to be completed over the next six weeks. in the UK, with the label pleased at the interest being expecting a number 16 placing generated," he adds.  ---1 
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NEWS DESK: 071-921 5990 NEWS 

EMI moves to slash ad costs 
EMI Records has confirmed it is centralising its TV and radio advertising buying business across Europe in an efïbrt to eut its commission fees by half, From this rnonth Carat TMD, part of one of Europe's largest advertising agencies, will handle the record compa- ny's claimed £25m TV and radio buying. Carat, which is 

already employed by EMI in several territories, takes over the account for EMI (UK)'s Parlophone, EMI, Stratégie Marketing and Chrysalis divi- sions, worth up to £3 m a year, from London Media Group. London Media will continue to handle the Now sériés of albums marketed in conjunc- tion with Virgin and PolyGram 

as well as press and point of sale advertising. The indepen- dent has also taken over EMFs UK press and poster account - last year worth just under film - from Lowe Howard-Spink subsidiary Tavistock, EMI Music vp communica- tions and external affairs Dav- id Hughes says the change, first suggested by EMI Music 

vp international marketing Chris Windle, will resuit in savings on commission charges of up to 50%. Overall the centralisation of TV advertising will not neces- sarily lead to a doser co-ordi- 
Europe, he says, although it will bring other undisclosed benefits. 

Counîry day 
for in The City 
The resurgence of UK interest in country music is set to con- tinue with a day of related events at next month's In The City convention in Manchester. Country panels are sched- uled for the main In The City event as well as the Music Radio seminar which is also taking place in Manchester on September 14. And a leading US country star is being lined up to play at a club venue in the evening. Among the heavyweight speakers set to appear on the In The City panel are Kenny Rogers' manager Ken Kragen, Country Music Association chairman Dan Halyburton, Warner Bros Nash ville vp Bob Saporiti, Columbia UK man- aging director Kip Krones and MCA UK managing director Tony Powell. CMA European director Martin Satterthwaite says the events are an extension of the London conférence which was held by the association in 

The BBC meanwhile, has confirmed that it will screen the CMA Awards Show at the end of October within a month of its US broadeast. "This is the first time we have had a screening so close to the US event. It makes the show much more topical for UK viewers and of much more promotional value to record corapanies," says Satter- 

S 

The Mercury Music Prize sampler album, released tuday, is being stocked by ail the multiples as well as Independent retall- ers nallonwlde. Plctured with the promo- tional material prepared by Bard and the BRI are |l-r): Bard chairman Simon Burke. Mercury Music Prize director David Wil- kinson and BRI vice chairman John Ptes- ton. See Ad Focus, page 10. 

iPS stats show 

singles growth 
Music shipments rose again in the second quarter, confirming that the industry is ftnally emerging from recession. According to new BPI fig- ures, the total number of albums shipped rose 15.1% to 30.6m year-on-year between Apri! and June while their value increased 10.9% to £134.3m. Meanwhile singles ship- 
14m mark - the highest second quarter total since 1986 - and their value jumped 14.5% to £21.4m. Overall the total value of the music market rose 11.4% to £155.6m The figures are up for the second period in a row and reconfirm evidence from retail- ers that sales have been gradu- ally improving. They also suggest the industry can expect a bumper last quarter. "It ail looks very encourag- ing for the peak selling period," says BPI head of research Peter Scaping. "It's also note- worthy that the singles market grew significantly." Shipments also rose year-on- year for the first time in more 

SECOND QUARTER FIGURES DEFY RECESSION 

12 14 IST 21.4 26.6 30.6 121 134.3 139.7 155.6 million) VALUE (£ml UNITS (million) VALUE lEml VALUE lEm) 
SINGLES ALBUMS TOTAL VALUE 

than two years. The number of year-on-year while cassette shipped the end of June rose 3% to 141.4m while singles climbed 4.1% to 55.4m. Shipments of cassette al- bums rose 2.6% in the quarter 

ngles jumped 42.1%. CD shipments jumped 28.8% for albums and 78.3% for singles. Vinyl's décliné continued, with singles down by 29,3% and albums by 24.1%. 

DIT exit pyts IFMma spin 
Radio One FM has failed to attract Big Breakfast présen- ter Chris Evans to fill the hole in schedules created by the abrupt departure of vétéran DJ Dave Lee Travis. Less than 24 hours before DLTs Saturday show, One FM could not name the replace- ment DJ. A spokesman for Evans says he decided not to take up the offer. Announcing his résignation during his Sunday show last week, Travis launched ; 'Changes are being BBC director gener- here that go against my princi- ples and I just cannot agree with them," he said. Travis's contract with One 
al John Birt and newly app- ointed One FM controller Matthew Bannister. 

FM was then terminated last week by outgoing controller Johnny Beerling after the DJ sold his story to The Sun. Commenting on reports that he will join Capital Group- owned Midlands Radio, which includes BRMB and gold sta- tion XTRA-am, Travis says, "I have no plans at this stage, but I am open to offers." Capital programming chief Richard Park says, "There is a place for DLT on a gold station, but we have not talked to him." The BBC confirms that the One FM vétéran will continue presenting his Saturday morn- ing World Service show. 

COMMENT 

the Monopolies and Mergers Commission which thudded on to a score of music industry desks last week did so at a peculiarly apt time. If anything proves this 
kind of monopoly or cartel, it is the continuing row over the Breakers' Chart. The industry's two foremost officiai bodies have democratically voted in favour of it, but few of their members have followed up their votes with concrète action. As in the indie chart debate, everyone naturally enough has a finely honed sense of their own self- 
almost impossible to reach 

It's almost enough to make you wish the business was a monopoly. Things would he a lot less exciting, but at least we might occasionally reach a conclusion. 
Green Jelly are appalling, but I guess they are meant to be appalling so you.can't get too worked up about it. But isn't it rather a sad reflection of our times when Top Of The Pops présenter Tony Dortie labels their cod-punk rendition of I Wanna Be Fred Flintstone as one of the most exciting things he's seen for âges? 
Finally, as the Breakers' Chart debate rumbles on and the words "singles crisis" emerge with 
worth taking a look at the latest BPI trade figures. On an annualised basis, the figures look fairly fiât, but taking the second quarter on its own, the growth in singles shipments is stunning. Assuming they are in fact selling through, that 17% jump in unit shipments over the saine period last zing 
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WEBBO 
NEWS 

What is a Wally? I used this 
some months ago but had 
informed by my partner it was derogatory. As I do what l'm told, I did, but ever since it's troubled me. Wally isn't derogatory; it's a recognised way of describing a particular 
probably one! Ask any marketing person and they'll know what you mean without necessarily being able to describe one. It's an industry term but is it particular to the music industry? Probably not. Any consumer marketeer would know what you 

So let's define it. Every act has a core audience who buy everything they put out. These fans are consumers of ail the paraphernalia that some think is destroying our singles chart. These core audiences are much smaller than people think, and wax and wane over time. Take That have a large core audience at the moment as do U2 who have had theirs for some time. Outside are the lapsed core who either used to, or 
everything but still need a bit of convincing. Then there are wallies. These are the Holy Grail. Wallies need to be convinced that an album is full of hits before the crédit card makes an appearanee. But once they are convinced, boy oh boy, are there a lot of them. Once you are over piatinum with a couple of smash hit singles then hit the mass market média and they appear. Wallies are around ail the year but prefer Christmas because that's when most of the hits collections are out. That's when the wally, who was never quite convinced to buy any of the eight studio albums by Simperingly Quaint lays their wad on the counter for The Greatest Hits. Finally they succumb. That is a wally. We love 'em. 
Jon Webater's column is a 

Sam Goodv tentti UK store ® ^ « oba mitted to the UK. "The fnni 
US retailer Sam Goody opened its first new UK store of 1993 last week, to be followed by another at the end of the month. The stores - in High Street locations in Winchester and Ashford - bring the chain's total UK outlets to 10. Sam Goody, which claims its 1,350 

largesti further 
s make it the world's msic retailer, plans a wo UK openings this 

merchandise manager Tracie Reed says the economy has slowed the company's progress in the UK. "We came here in May 1990 with the objective of becoming a major 

this market," she says. "Our progress has been drasticallyreduced because of 
the recession. We have just gone about our expansion at a snail's pace." But she adds that the Com- pany, which employs 18 head office and around 70 across the chain, remains eom- 

ntted to the UK. "The fact that we're going to open four stores this year shows that. We feel we're poised," she says. Although most of the chain's existing UK outlets are in shopping mails around the M25, Reed says the Company is looking at new sites ail round 

PofyGram nets 

World Cup deai 
PolyGrara will release the offi- ciai theme tune for next year's World Cup afler closing a multi-raillion pound deal securing video, audio and télé- vision rights to the football tournament. As part of the ground break- ing package PolyGrara and organisers World Cup USA 1994 will produce three live music events, the event's theme song and a World Cup compilation album. Stuart Till, président of PolyGrara Filmed Entertain- ment, says it is too early to say who will record the theme tune, which will be released as a single or appear on the album. But both will predomi- nantly feature PolyGrara artists and be released through Phonogram at least two months before the finals. The officiai theme - the first in World Cup history - is likely to prove an international hit. The BBC's use of Pavarotti's 

mi: multi-million pound deal 
Nessun Dorma as the unoffi- cial theme for the 1990 contest in Italy helped the Essential Pavarotti album sell 1.5m copies in the UK on PolyGram's Decca label while the single World In Motion by Englandneworder topped the UK chart. Similarly Barcelona by Freddie Mercury and Montserrat Caballe reached number two in the singles 

chart last year when re- released on PolyGram label Polydor as the officiai theme for the 1992 Olympics. No acts have been finalised for the three World Cup con- certs, the first of which takes place during the match draw in Las Vegas on December 19. The other two will be held dur- ing the month-long compéti- tion in Los Angeles on June 16, the day before the opening game, and in Chicago in July, "We are negotiating with acts that will achieve the largest worldwide télévision audience. They will not neces- sarily be PolyGram artists," says Till. In March PolyGram Video International will begin releasing a sériés of videos - some designed to educate Americans about soccer - lead- ing up to the event. Titles fea- turing highlights of the games will be available within two weeks ofthe July 17 final. 
Boffins offer less crackle, more pop 

de-crackler has been launched to help reissue spe- cialists restore releases to their original pristine form. Previously available as a module in one of Cedar Audio's audio restoration Systems, the Cedar CR-1 reduces buzzes and distortion on masters and 

iginal vinyl pressings a as removing crackles. A stand-alone version is available in Europe from HHB Communications priced around £12,000. Facilities that have acquired the technology include London's Porky's Mastering and Los Angeles 

tudio Quad Tek Digital. Cedar Audio sales manager Clive Osbom says the system's main benefit is that it can be used simultaneously with a de- clicker. Porky's Denis Blackham claims it corrects audio problems which could previously not be dealt with. 

IVSixed fortunes 
fordsstrsbuîors Classical and jazz distributor the Complété Record Company is taking on two more staff to cope with increased demand, writes Phil Sommerich. Ivor Pfuell, foi-mer manager of the Music Discount Centre in London's Strand, has been hired to handle sales in the south of England while anoth- er person is joining the tele- sales team, bringing the sales total to seven. Managing director Jeremy Elliott says the appointments, which corne into effect on September 1, reflect "bullish demand for quality product". The two-year- old company dis- tributes 35 labels. Meanwhile Kent-based clas- sical and jazz distributor New Note has made two staff redundant, blaming a 10% year-on-year fall in sales. Sales manager Tony McLoughlin and press officer Paul Femandez left on July 30, reducing the company's staff to 12. Managing director Eddie Wilkinson has taken charge of sales and key accounts while jazz press officer Tim Lihoreau is now responsible for classical press and label liaison. Wilkinson says, "We were formed at the beginning of the 
through it, but we had to take action now because people are just not spending as much money on music. We have tightened up and it is up to the staff who are left to work that little bit barder." • Nimbus has taken on UK distribution of Fnac Music, the youth-orientated classical label launched last year by the French retail chain of the same name, and the US-based Music Masters catalogue. 

US execs iead black musâcî caruival 

later this month when influen- Downing and Shirley Joi tial US organisation the The centrepiece of the International Association of IAAAM visit will be an all-day African American Music symposium at London's Shaw arrives in London for its first Theatre on Saturday August officiai visit. 28 titled Harnessing the Power Among those due to attend and Influence of Black Music. 
i founder Kenny Gamble, ing an infrastructure for tho ___   ! Sharon Heyward, président of UK black music industry, B: 

Panellists already confirmed include lawyer David Glick, MCA senior A&R manager Adrian Sykes, Rondor Music manging director Stuart Hornall and Kiss FM manag- ing director Gordon McNamee. The IAAAM délégation will also visit London radio sta- tions Choice FM and Kiss FM as well as attending réceptions hosted by Soul II Soul's Jazzie B and Rondor Music. 
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SMEWS 

Stouridtouse setto re-opers 
Plans to re-open north for activities including folk and work enabling short-term London's historié Roundhouse classical concerts. usage until after Christmas. as a music and theatre venue Consultants Shaw Shaw Associates' design is moved a step nearer last week Associates, who represent the similar to the plan drawn up with ratification of refurbish- building's owners Palace Gâte by Fitch & Co on behalf of ment proposais by English Properties, say that if the plan Harvey Goldsmith's Allied Héritage. receives listed building con- Entertainment, which is bid- The 2,500-capacity site sent from Camden Council the ding to operate the site on could now open this autumn company will carry out minor behalf of Palace Gâte. 

Inewsfile 

M, ;s', ,11 ,, , vcnlur, 

Angela Eikins, formerly head of business affairs at Central Productions, has joined PRS in the new position of head of commercial licensing with repsonsibility for overseeing the society's public performance tariffs and improving licensing revenue. 
Virgin is closing its Paris megastore on Sundays for the rest of the summer. The store has been at the centre of a row over France's 87-year-old Sunday trading law. Virgin would have had to pay a £110,000 fine for every Sunday it opened. 
Radio One FM this week launches its first gay sériés Loud & Proud. The six half hour shows produced by Outspoken Productions will be broadeast on Mondays at 8.30pm. 
Deceptive Records, launched in June by joumalist/DJ Steve Lamacq and publicist Alan James, has signed hotly-tipped Elastica, the London four-piece fronted by ex-Suede member Justine Frischman. Their first single, Stutter, is due out in October. EMI Music Publishing has signed the group for publishing. 
Pickwick will distribute Tommy's Tape, the audio title featuring musicians and TV stars reciting nursery rhymes, from August 28. 
So What Arts and its 10 associa ted companies are moving address from today to Ist Floor, Ducie House, 37 

Sl/iusliroom backs 
new Korda label 
tfushroom Records is invest- ng in new label Infections îecords in its first move since receiving a hefty financial njection from Rupert Vlurdoch's News Corporation Last month Australian- based Mushroom sold a 50% stake to News Corp to fund overseas expansion. From the company's new London base, Vlushroom co-owner Gary Ashley bas now set up joint venture Infections with for- mer RCA head of A&R Korda Warshall. Marshall, who is based at Mushroora's offices in London's King's Road, says, "We are plugging into their resources .o create a focused label build- ing catalogue across ail gen- 

UK distribution for the new label will be through RTM while Mushroom will license it for Australia and New Zealand. Marshall says that he will negotiate licensing for the rest of the world on a temtory- by-territory, act-by-act basis. Infectious's first signing is Pop Will Eat Itself, who were dropped by RCA last autumn amid a sériés of major label roster cutbacks. 

Retailers meet 

at Euro summit 
The first ever pan-European Midem in January. Pop Komm's music festival summit for music retail organ- The Bard délégation will includes UK-based acts such isations is to take place at boost the UK presence at Pop as Carter USM, Utah Saints, international trade fair Pop Komm, which takes place in New Model Army, Prodigy, Komm 93 this weekend. Cologne from August 19-22 Atari Teenage Riot, and Among the trade groups due and is open to UK exhibitors Miranda Sex Garden. to attend the meeting on for the first time. Leading the BPI délégation, August 21 are the UK's Bard, UK-based organisations who communications director Jeff Germany's GDM, which repre- have booked stands include Clark-Meads will provide an sents 300 independent retail- the BPI, Sony Music overview of the UK industry to ers, and organisations from Entertainment, Sony Music a panel on the open market. the Netherlands, Austria and Publishing, Rough Trade "TU be discussing incongruities Italy. Among the issues likely Records, MTV Europe, such as how it is légal to tape a to be discussed are co-ordinat- Phonogram, East West, WEA performance in Germany but ing releases throughout the Music and the IFP1. illégal to release that recording year, packaging and security. European wings of interna- in the UK," he says. Bard secretary général Bob tional companies - such as Speakers on other panels Lewis says, "Britain is leading PolyGram Songs Musikverlag, include MTV Europe manag- the way on this initiative." The Warner Chappell Music ing director Bill Roedy, who organisation, which has Germany, Sub Pop Europe and will contribute to the Creative recently forged doser links Virgin Schallplatten - will also Minds - Creative Ideas forum, with US body Narm, is also be at the fair, which dedicates and the IFPI's Lisa Gordon understood to be exploring the areas to certain countries. and Nie Garnett, who will possibility of holding an inter- Overall 8,000 people are speak at the Electronic Sales national retail conférence at expected to attend the event. Channels seminar. 

iecca gears up to renew Pavarotîi lever 
Decca Classics is aiming to aria, Nessun Dorma. "After The album, released Moseley concédés that revive the Three Ténors fer- the Three Ténors, everybody through PolyGram TV on Pavarotti's décision to spend vour of the summer of 1990 knows Nessun Donna but now August 23, will be TV adver- the last year leaming new with a new TV advertised many people know about tised in London and the South opéra rôles rather than record- Pavarotti album, writes Phil Puccini, and we are showing in the run-up to Pavarotti's ing an album has had an Sommerich. that this guy wrote some of the concert at Leeds Castle in impact on sales. But he says The album, Ti Amo, contains greatest love mélodies ever," Kent on August 29. This will the company is confident that 14 love songs by Puccini, the says Decca Classics marketing be his first outdoor UK concert when it gets a new album next composer of the chart-topping director Paul Moseley. since Hyde Park in 1991. year it will be a "massive hit". 

2JW. Tel: 061-228 2457; fax: 061-236 0261. 

gwen gu^ 

ES J anolher release.... 

the classic single remixed & re - released 

ain'î nothîn' goin' on but the rent 
Il 1993 remix |Hp available on 7/12/ me/cd 
1 j ail formats include îhe original version 
' V order now from polygram orders desk on 081 590 6044 1 % out next week 
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LETTERS 

Achy tereaky 
As the Top 75 singles chart shrinks to a Top 40 plus 20 Breakers, the 
main sponsors of the change, Bard and the BPI, meet their critics   
Why waste time with the Breakers Chart? Since its introduction it has generally failed to live up to its aims of giving a launching pad to new singles. The majority of singles have only climbed ont of the morass with the aid of a new format, only to drop ont the following week, With sin- gles dropping ont of the chart so quickly (and radio still play- ing them) many of our cus- tomers rely on being able to look at positions 41-75 to find the record title they are look- ing for. Give us back the Top 75. Richard Crâne, Beat Box Records, Market Place, Norwich. 
Not happy with taking away the display copy of the album chart, with one fell swoop Music Week lays the Top 75 single chart to rest to be replaced by the Top 40 and Top 

WHY WE NEED THE BREAKERS. 

I a it alone with my view on this. There are still sales to be had on product that is slipping out of the Top 40, but with the new chart there is no place for them (are records that go out of the Top 40 instantly put in the cheap bin?). What was the matter with printing the Top 75 and the Top 20 breakers (although in ail the time the breakers chart has been in existence, I have never been asked for anything directly from it). I feel my customers and DJs are interested in what's hap- pening outside the Top 40 whether records are going up or down (perhaps you had bet- ter stop radio from playing these records as they are not featured in the elite 40). So corne on Music Week, be real, give us back our 75. Fellow dealers please respond. Peter Taylor, Fives Records, Tapes, CDs, Videos, Broadway, Leigh-on-Sea. 
What is the reason for dupli- cating the Top 20 Breakers chart, which is already printed elsewhere in the magazine, at the expense of positions 41-75 of the singles chart, which are not? Surely there must be other "chart freaks" among your readers who, like me, are inter- ested in records placed below 40 that don't happen to he new entries? Itisnowvery difficult to monitor these records as so 

The Breakers chart was devised and implemented asanattempt to improve singles sales by creating interest in the singles market beyond the Top 40. The majority ofconsumers do not have any interest in the singles that are languishing in positions 40 to 75, it's a pretty anonymous région. The Breakers was an attempt to pick out those singles we thought were going places. The Breakers chart has had a lot of support from across the industry, including Bard members. Virgin, for instance, has rackeduptheToplO Breakers in ail of its stores launched. Sales have not been enormous, but it has certainly helped sales of those particulartitles. I havetoacknowledge, though, that sales have generally been disappointing and Iwould like tolookat the Breakers again. f think we need to consider if we're using the right methodology, in other words that we are including the right records. It's true to say that :ome breakers do not break. We shouldn't just abandon the whole idea just because the first attempt hasn't worked, however. Itwouldbea rétrogradé step to go back to the 75. Everyoneknowsvery little business is done between 40 and 75. In any case, the information is still there, albeit 

not in a snazzy pull-out chart. Surely it's gotto be right to try and find ways of selling more product and even though this hasn't been the most outstanding successyet, it's an attempt. It needs modifying, but itwouldbewrongto just abandon it. Simon Burke, Chairman, Bard, Ferndown, 
1 Ittakesallsides J of the record 1 industry tomake any new | initiative work 
I continuingto | pusheveryone 3 support the Breakers chart. Initially everyone thought it was a good idea, and it still is. Change always requires some flexibility and l'm not saying the Breakers Chart is perfect and wonderful - yet. But in the long run it has the potenfial to be a lot more useful to the industry than the full Top 75 run-down. For retailers in particular, a lot of what's in the lower part of the 75 is yesterday's newspapers. The Breakers chart is a way of highlighting the new music - the music they can sell. According ta some people l've spoken to, one of the reasons the Breakers chart hasn't been getting the support it deserves is that it hasn't been featured strongly enough in Music Week. Nowthat'sbeen addressed; the new lay-out is 

positive-and you still get the 40 to 75 positions for reference. 
Of course record companies need to put more effort into making the Breakers Chart work, but retailers too need to shift their perception. There's obviously a mind change that needs to go on. People have felt very comfortable with the 75 for many years, but they've also complaineditisn'treally relevant any more. The half-way house of having the 75 and the Breakers just wasn'tworking. Unfortunately the Breakers chart would never have got the récognition it needs with the Top 75 alongside to muddy the picture. Atleastwith what has happened, people have at last asked "what's this?". I am working on a couple of initiatives to help the progress of the Breakers chart: Firstly, l'm bringing in an indépendant promotion company to ensure the radio and TV people know what the chart is.that ifs a useful tool to highlight up and coming records, lalso hopeto employa marketing person on behalf of the BRI to encourage record companies activelytousethe Breakers chart. l'mhopeful these initiatives will boost the chart. Incidentally, I look forward to Pete Waterman joining the BPI. Please callme, Pete. Tony Powell, Chairman, BPI Charts Committe, London W1. 

little information is given of them. I hope this is not a pré- ludé to dropping the lower half of the chart altogether. Your chart service remains the best available to my knowl- edge, but please, please could you at least go back to printing the Top 75 singles listings in full? Martin Roe, Curzon Road, 
London 
We don't care how much you screw about with the display chart, but the smaller black 
ence guide not a fashion acces- 

sory, and as auch is now totally useless. Please revert to the old for- mat - at least of the black and white version - as soon as pos- 
Roger Moorhouse, Ear-Ere Records, Penny Street, Lancaster. 
If you're so keen on a Breakers Chart, may I respectively sug- gest you print it somewhere else? We need and want a Top 75 chart. Anything outside the 40 is an unknown quantity now - is the single at number 59, for example, a new entry, going up 

or down? That's useful info to have. The titles in alphabetical order need to encompass the whole 75 too. Honest, the old Top 75 chart 
fijdngf br0ken: 11 didn't need 
Alistair Pattullo, Eorderline Music Video And Games, Galashiels, Selkirkshire. 
When isabreaker er? When you st.. lu M Music Week Breakers Chart! Peter Waterman, PWL International, The Vineyard, London SE1. 

MTV: why we 
wentto court 
We have read your éditorial about our court claim (Afly Aug 14) and would like to respond on a very few points First no-one likes to go to court, but the major record companies have given MTVE no choice. MTVE has tried to negotiate directly with the individuel record companies for years, without success. Now, in the light of the record companies' continuous refusai to deal directly; willingness only to deal collectively through organisations which are dominated by the five major record companies; and express purpose of jointly fix- ing excessive fees, MTVE had no alternative but to take action to challenge this unfair way of doing business. Second, MTVE may be the télévision programmer that is the best at delivering an audi- ence to music videos, but it is not a monopoly. MTVE pro- vides télévision entertainment and is in compétition with hundreds of télévision broad- casters across Europe. Moreover, there are over 700 hours of European music video programming exhibited on télévision every week other than on MTVE. Finally, there exists i Europe a strong body of law i ensure fair trading. Ail MTVE wants is the opportunity to negotiate in an open market for a fair price. The idea that the five multi-billion pound j record companies need to join together to protect themselves from MTVE is implausible on 
William H Roedy, Managing director & CEO MTV Europe, Hawley Crescent, London NW1 8TT. 
Mixingwith the 
wrong company 
Reading Mick Wilkojc's letter about mixes (MW, Aug 7),the phrase "privileged vantage point" does rather leap out from the page. No artist, having completed an album, would actually want anyone to alter the mix of a track. No, it's only upon emerging into the cold, bland and sometimes quite awful real world of radio still provid- ed in the main by One FM that you realise a glossy, even se " tised, approach to a mix is only one which producers like Wilkojc find acceptable to play to the British public. If One FM is serious about its changes, then it should realise it has a unique oppor- tunity to stop under-estimat- ing the most discerning music public in the world. John Butler, Diesel Park West, Leicester. 
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AD F 0 CU S 
Don-E's first single in over a year, Crazy, is released next week on 4th & B'way. Island i: mounting a nationwide poster carapaign and placing ads ' Echoes, Blues & Soul, Mix, Update and Record Mirror. PAs and radio interview support the release. Bob Dylan's 1992 30th 
Madison Square Gardens is , out next Monday on Columbia as a three-album or two-CD/ tape package. Ads run in Q and the qualities, and POS material will be available. Energy Rush Factor 5, Dino's latest dance compilation, is out next Monday. On Friday August 20 the album will feature on display boards in over 100 dubs nationwide. A national TV campaign, including Channel Four's The Big Breakfast, starts from the week of release with ads in the best performing régions running for four weeks. Radio ads and a national poster campaign are also planned. Display material will be available to 250 independents. Gumbo's début album, Dropping Soulful H20 On The Fiber, is released by Chrysalis next Monday. The band's link with label-mate Speech from Arrested Development, who discovered and produced the band, will be highlighted by ads in Echoes, Blues & Soul and Time Out. The album will also be promoted on Virgin Ustening posts, is an Our Price recommended release and an HMVVox Sélection. Inside!/2, Step 2 Records' second compilation of UK soul music features Nu Colours, Act Of Faith, Perception, 

CAMPAIGN OF THE WEEK 

MUSIC / | 1993 SHORTLIST 
Stcrio MC's 

'"New Ordcr 
Pina ^Srroll 

Album ofW Year m Apad,e B 

Billed as the "industrys biggest genenc campaign for British music" by Mercury Music Prize ditector David Wilkinson, the 1993 shortlist sampler drive is a retail-led initiative. Released on August 16, the limited édition 10-track sampler features une track Irom each of the shortiisted albums and includes five Top 20 singles. The track listing includes Step It Up by Stereo MCs, Métal Mickey by Suede and Newk's Fluke by Stan Tracey. The flurry la coverage will susiain intarest in the run-up to the présentation on September 8. Record label: Music Prize Limited Creative director: Robert Chandler e; More than 2,000 stores, including Our Price, HMV, Virgin, Tower, WH Smith, Boots. Woolworths, John Menzies, Andy's Records, Ainley's and Jay's will be front :ing the sampler alongside the 10 shortiisted albums. Designed by Quick On The Draw, in-store kit includes 12x30-inch album of the year header cards, a 30x40-inch shortlist board plus shelf strips and stickers. The window kit includes 12xl8-inch comment boards (12x12-inch album cover with judges comments). The sampler will be deleted in October. Posters: HMV is running a co-op poster campaign with each of the shortiisted record companies on 150 bus routes and London Underground sites, Target audience: 25-35 year olds, particulatly lapsed record buyets. 

album will also beadvertised 
on Capital FM. Progression, a 20-track progressive rock , "j 

Juliai md Keni Stevens long others. Press ads to tie in with next week's release run in Touch, Blues & Soul, M8, DJ, Soul CD and Soul Trade and there will be two- 
stations. 

One Love, One Voice, a charity compilation due out on PolyGram TV next Monday, includes tracks by U2, Lenny Kravitz and Dire Straits. A national solus TV campaign on Channel Four kicks off in week one for one week. The 

featuring Yes, Pink Floyd and Genesis, is out next Monday on PolyGram TV. Télévision ads will run on Channel Four and ITV in selected régions; Virgin 1215 is carrying a one- week radio spot; and press includes Q and the nationals. The title will feature as album ofthe week in WH Smith stores with window displays planned for Woolworths and HMV. Display packs will be sent to 100 independents. Best Of Sisters Of Mercy, a 12-track compilation released next Monday by East West, is backed by ads in selected music titles, a national poster campaign plus leaflet drops at the Reading Festival. In-store campaigns will feature in HMV, Tower, Our Price and Woolworths, while posters and display packs will be available to independents. A fortnight of TV advertising will follow in selected régions. A companion video is released in week four and sporadic TV advertising is planned prior to Christmas. That Loving Feeling, the sixth volume in Dino's love songs compilation sériés, is out next Monday. The sériés has so far sold 2.3m copies and Dino expects the new LP to continue the tradition. A three week national TV drive and a radio ad on Atlantic 252 support the release. Ultramarine's United Kingdoms, its first album on blanco y negro, is released 
includes spots in Vox, Select, Lime Lizard and NME and POS material is available. 

NEWSIGNINGS 

orehouse HARD AND PURE noi 
PUBLISHING GABRIELLE 

G00D STRAWBERRIES 

INTERSTELLER 
C0RRINAL0WE 

MISTY 0L0LAND 
SEEFEEL 

Pop/house singer from Brixton jayu iviaiiagemeni norih london dance/rock M&G RECORDS Jack Stevens 
hip hop duo from Ooncaster ZTT Ignilion 

six-piece PLANET3 Caroline Elleray, from Manchester Caramac Managemeni solo country ad CHEGWIN/ACUFF Tony West ROSE PUBLISHING 
with guhars^3' MUSIC^5 Slf-,onGo',e lemale soul singer/ COLUMBIA Rodney Borde-Kuofie 

worldwide publishing 

Clive Black/Fraser Wilkie - *We were destined to work 
tïeir owif6c* our or'9'na'clancers and put out Richard Manners - ■The best songwriting team that we've corne 

Tl!e siSPr 1,1 a record of ours hac ctarted, came m the office with a lape and vve wam aaghl" Neil Cranston - "1 (ound out ahout them frem «omeone I had lun with and discovered I already had an unsoliciled démo of il-Bits 

Clive Gabriel - "1 jusl liked the new lape" 
Tracy Slater - "She was signed as duo Oldman Mo 
Clive Gabriel - "1 was given a demo by a fr 

WUSHCATTE 
CompiledbySarah Davis Tel 

BenWardell Diane Young-" Mondays. player 

highlights from lastyear's Feile festival in Tipperary with Thorapy? (pictured), The Sultans Of Ping and That Petrol Emotion. 
MONDAYAUGUST16 

m 
o 

The Evening Session featuring ZuZu's Petals *aw, Radio One; 6.30-8.30pm " Fabulons! featuring RPLA, Radio Five: 10.10pm.12am featuring Carter USM, The Voodoo Queens )avid Sylvian, ITV: 12.30 1.30 
TUESDAY AUGUST 17 
S The Atlantic Records Story profiles Aretha 
WEDNESDAY AUGUST 18 
OThe Thing Is.. An Interview featuring Brian Eno, Channel Four: 8.30-9pm THURSDAY AUGUST 19 

| pj No Stilettc 

O1 MTVs Long Festival 
highlights with Suéde, Lenny Kravitz, Porno For Pyros, Jésus Joncs and The Shamcn, MTV: 6am-3pm : ONakedCityfeaturinj Suéde, The Wasp Fr and Monie Love, Channel Fo 11.05pm-12.O5am SATURDAY AUGUST 21 
m McKcc recorded earlicr this 
Owand': Wright and Sincl 

OThe O Zone featuring the 
12pm 

Base, Radio One: 2,30-4pm 
I U D-Influcnee and Adamski. Channel BW: 5,30-6pm 
lhannel Four: 8-9pm 
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NAXOS 

• OVER 500 DICITALLY RECORDED TITLES • 
OVER 6 MILLION UMITS SOLO PER ANNUM WORLDWIDE • 

• PROVEN SALES IN THE U.K.* 
• SPECIALLY DESIGNED RACKS & SHOP FITTINCS • 

Extensive consumer advertising sciieduled for 
Autumn 1993 and throughout 1994 

Enquirîes Hotline 0737 766086 
Fax 0737 766316 

Select Music & Video Distribution Limited, 34a Holmethorpe Avenue, Redhill, Surrey, RH1 2NN 



TOP 40 SIN G-L-iS 

THE OFFICIAI 
îhusicweek CHARTS 21 AUGUST1993 

" ° Stis (P d )P bl" h (Writ ) Label CD/Cass (Distributor) 1 1 1 ArtistIProducerl Publisher (Writer)  
— 20 i6 i2 WHATIS LOVE ©^ n, a rartB^rffice^n™^ 

c 
i LIViWG OSM MY 0WS\! Freddio Mercury (Mack/Mercuryl Queen/EMI (Mercuryl (12)R 6355 21 m 

22 - 
^TTJËSDÂYMORNÏNG cd,/YZ7S m Pnnupi: (Rmnkl Popup Mahune/Perfed Songs (Slaçy)  TUIC IQ IT MCAMCSTD 1790/MCSC 1790(BMGI ® THJS IS 1T (|aior,pDrri,lwn(McCov) MCSR1790/MCST179O® 

2 2 , THE KEY THE SECRET O ^ Puise 8 CDLOSE 48/CALOSE 48 (P) Heath/Hayes/Cousins) (12)L0SE48 A 23 - 
3 5 a ET KEEPS RAININ'|(TEARS..d | Brilliant CDBRIL1/CABRIL1 (TRC/BMG) 24 " s ONE NIGHT INrHEAVEN^De— 
4 6 a THE RIVER OF DREAMS | Columbia 6595432/6595434 (SM) 25 - GIVE IT UP Fresh Pruit/ffrreedomTABCD na^ABMCllSIR 3 7>ibRnndman(DJZWDohrelBMG|DJZki/DoM  YreBXm 
5 6 2 NUFFVIBES(EP) lslandCID56(VCIS560(F| 26 " 
6 ,, 3 MR. VAIN Epie 6594682/6594684 (SM) preme) -/6594686 27 3» ^NARCHYINT^ 

"7 a „ WHAT'S DP? Interscope A 8412CD/A 28 - WHAT EVER HAPPENED T0 OLD FASHI0NED LOVE ftBiTZCDMraîfi Daniel O'Donnell (Ryanl BMG (Anderson) Rn7C262;HIU b2/- 
O HIGHER GROUND O UB40(UB40INewClaims/CC(UB40) DEP International DEPD 41/DEPC 41 (E) DEP41/- 29 - pntIRUT |M THF n/HDOLE SlamJam/CootempoCDC00L 272ffCC00LZ72(EI 4 JuketRo^rL l^nnv DtSMS^Supreme/EMHPoku/Roberts) -/12C00L272 
9 s ePRAYO RCA 74321154502/74321154504 (BMG) ) 74321154507/7431154512® 30 - if Virgin VSCDT1474/ySC 1474 (El 4 Janet Jackson (Jam/lewis/Jackson) Jobete/EMI (Jackson/Harris Ml/Lewis) 

10 7 n TEASE ME O MangoCIDM806/MCT806/(12)MNG806(RI0/F) Chaka Deir us S Piiers (Dunbar/Shakespearel BMGAVC ffay-ior/BannerAVil'is/Dunbar/Shakespearel I12)MNG 806 31 m —, ARIENNE EMI CDEM 275/TCEM 275(E) S Tasrnin Archer (Mendelsohn/Kayel EMI (Archer/Hughas/Beck) EM 275/- 
11 „ 3 LOOKING UP RCA74321154532/74321154534(BMG) Michelle Gavle (James) Brampton/CC (James/Rawe) 74321154537/74321154531 32 1 nys PAYING THE PRICE OF LOVE Polydor PZCD2B4/POCS284(El yj BeeGees (Gibb/Gibb/Gibb) Gibb Brolbers/BMG (Gibb/GibWGibbl P0 284/- 

= m 20 2' WILL ALWAYS LOVE YOU Aimightycoalmy33/caalmy33prc/bmg) ' ■ Sarah Washinqton (Norris/Cottle) Carlin (Parton) 7ALMY33/12ALMV33® 33 " , RUN TO YOU Arista74321153332/743211533B4(BMG) Whitney Houston (Foster) Peerrausic/MCA (Rich/Friedman) 74321153337/-® 
13 9 10 DREAMS © Gabrielle(Fermie) PerfectSongs/Zomba (Gabr Go.Beat GOOCD 99/G0DMC 99 (F) ielle/Laws) G0D(X)99® 34 3' J HOW LONG Polydor PZCD 252/P0CS 252 (F) Yazz & Aswad (Jolley/Harris/Jolleyl Mmder (Carrack) PO 252/PZ 252® 
14 pnn DREAMLOVER Columbia 6594445/6594444 (SM) Various) 6594447/- 35 ' ,, CANT HELP FALLING !N LOVE ★ DEPInlernabonalDEPDG40IE) UB40(UB40) Manor/Carlin(Weiss/Peretli/Creatore) DEPC4a/DEP40|I2)® 
15 ,0 aRAIN Madonna IMadonna/Pettibonel WCMCA (Cic Mavenck/SireW 0190CD/W019QW) 36 - 2 EMERGENCY ON PLANET EARTH SonyS26595782/6595784ISM) Jamiroquai (JK/Nielsonl EMI (JK/Smithl 6595786/- 
16 ,3 5 ALMOST UN RE AL i ^ EMI CDEM 268/rCEM 268 (E) EM 268/12EMPD 268® 37 m ira AIN'T NO CASANOVA DomoC0D0MEi00vrcD0MEi004(E) ui Sinclair (Burke/Rowers) CC (Burke/Rowers/Burkel DOME 1004/12DOME1004 
17 p™ SLAVE TO THEVIBE lUiJ Attershock (SmMVlordl EMI (Smilh/Lord/Routl Virgin VUSCD75/VUSC 75 (E) ;e) -/VUST75 A 38 - 3 CHECK YO SELF 4lh+B-wayBRCD283mfiCA283(F) Ice Cube featuring DAS EFX (Ice Cube/DJ Pooh) WC/IQ/MCA (Ice Cubai -/12BRW 283 
18 14 a LUV 4 LUV Champi Robin S (George'McFarlane/StonBndge) Champi ion CHAMPCD 301/CHAMPK 301 (BMG) on (George/McFarlane) CHAM (12)301 GO (S 3 UPTOWN TOP RANK1NG Ansta74321158842/74321158844(BMB) Ali & Frazier (Hedges/Tavlor/Cowell) EMI/Cariin (Tlrompson/Fotest/Reid/Gibbsl 1158847/1158841 
19 33 3 DON'T TALK ABOUT LOVE Bad Boys Inc ILevine/Griflin/Craigl PolyGram/Skrati :h/WC (Rochfo^rsŒS 40 E! ™CANNONBALL 4ADBAD3011CD/-(RTM/P) UJ Breeders (DeaYFreegardl Period/CCWC (Deall2YWiggs(lYAerosmith(ll) BAD 3001/- 

TOP BREAKERS 
l rme Artisl (Producer) Publisher (Writerl Label CD/Cass (Distributor) r/12* 1 Title Label CD/Cass (Distributorl Artist (Producer) Publisher (Writer) 7712' 

FI ! WEVER GIVE UP Ci Monie Love (Gotel) EMI (Love/Gavin/Shapiro) 
10 SISTER HAVANA GeffenGFSTD51/GFSC51 (BMG) Jrge Ouerkill (Butchor Brosl MCA (Urne Ouerkill) RFS 51/RFST 51 

c 
Dohempo CDCOOLR 276/TCC00L 276 (E) -/12COOL276 11 GIVE ME ONE MORE CHANCE sabre cdsab2/casab2(trc/bmgi Lake Goss/Band Of Thieves (Goss/Burton) CC/WC (Goss/Burton) SAB 2/- SJ 12 AFRO SLEEZE/TRANSATLANTIC jun,urBoYsOwn./-(GRA/M| Roach Motel (Farley/Heller) CC (Farley/Heller) ./JBO 1412 

2 LUSH Orbital (Orbital) Sony (Hartnoll/Hartnoli) Internai LIECD 7/LIEMC 7jRTWP) 13 THESLAMMER Suburban Basa-/-ISRDl DJ Krome And Mr Time I0J Kroms/MrTimel Suburban Base (DJ Krome/Mr Timel -/SUBBASE 26 
3 KITE Epic6594882^59^gM) 14 MADE IN AMERICA Eleklra EKR ,72CD/-(W| ■ rpDsal EKR 172(0 
4 STILL A FRIEND OF MINE Incognito (Maunick/Bull) CC/NW (Maunick/Bi Talkin Loud TLKCD 42/rLKMC 42 (F) >11) TLK 42/TLKX 42 15 !£V'^ United RhytbmURCD 501/-(TRC/BMGI Ma.cha Fresca (Fresca) CC (Jackson/Taylor/Savage/Bridgeman/Sulheriand) -/UR 501 
5 TILTED Sugar (Mould/Giordano) Bug (Mould) CreaC0RnE/15^-) 16 OOWN DEEP INTO THE PAN RelalMty65949,2/-ISM) Vai (VailSyVy(Vai) 659491Ei/- 
6 SHAKETHISMOUNTAIN Oxygen GASPD 7/GASPC T^JBMG) 17 LETTHE RHYTHM MOVE YOU Media-/-ibmri 
7 REASON TO BELIEVE Warner Bros W0198 CD1/WOIMC^) 18 HEY MR DJ Colljmbia |USA| + (|mport) 
8 LONELY (HAVE WE LOSTOUR Lance Ellington (Pritchard) CC (Pritchard/EHino LOVE) RCA74^58^322(BMG) 19 UnoK"dEs/Cooke,Lo1sOfHiB,Woods/Cookel ^^^V-WBMGI 
9 FREJTOLOyEAGAIN^^ s rk/Wate'rma^^mi4^^!1!8^' 20 SAVIOUR  —7 Love lo Infinity ,}$ fl? As used by Top Of The Pops and Radio One i 

ROD STEWART new single 
REASON Tû BEL!EVE with spécial guest Ronnie Wood Spécial CD2 now available, also features 2 tracks by "Faces'. WÛ198/C/CD1/CD2 Sf. 

UNDER THE GUN ■ ALICE (1993) 7 CD S,1?.: T. ®.ITH FBEE POSTER 7 CASSETTE ■ LIMITED EDITION CD • 12* WITH FRFF poqtfd CD 6 12'ALSO INCLUDE UNDER THE GUN ( "uTUND M1Xî 



TOP 75 ALBUMS S 
ê ■g Titlo Labol/CD (Distributor) | Artist (Producer) Cass/Vinyl Artist (Producer) îbol/CD (Distributor) Cass/Vinyl ^ „ -i Title Label/CD (Distributor) iË « 5 Artist (Producer) Cass/Vinyl 

n 5 PROMISES AND LIES» 23 50 UNPLUGGED ★ i '£-lu Eric Claplon (Tilelman) îuck 9362450242 (W) WX 480C/WX 480 47 125 OUT OFTIME *4 Warner Bros 7599264962 (W) REMIUVREMI WX404C/WX404 
u DEP International DEPCD15IEI UB40 (UBM) CADEP IB/IPOEP 15 97 im THE JOSHUATREE *6 /LU U2ILanoi5/Eno) Island CIDU26(F) § UC26/U 26 i iBi 75 22 SEX MACHINE - THE VERY BEST OF JAMES BROWN * tSCI JamesBtovm(Broy/tWarioUSl Poh/dor8458282/345828W158281 (F) 

2 2 5 Z00R0PA ★ IslondCIDUaSIF) U2 (RoodTThe Edge/Eno) UC2aAJ29 9Q 3„ 32 EROTICA *2 Mavorick Madonna (Madonna/Pettibone/Betts) /Sire 9362450312 (W) WX 491C/WX 491 KA 8-, 27TEARSROLLOOWN (GREATEST HITS 82-92)* FortanaSiiraiFl Toars For Fears (Varions) 5109394/5109391 
3 2 RIVER 0F DREAMS O Columbia 4738722ISMI 29 28 28 RAGEAGWNSHHEMACHINE» Epie 4722242 (SM) 4722244/4722241 en 58 56 STARS *10 EastWest9031752842(W) JJ ' Simply Red (Levino/Hucknall) WX427CAVX427 
4 ,6 POCKET FULL 0F KRYPTONITE • Ep.c4682502(SM) Spin DoclorslSpin Doctors/Denenberg/la Rockal 468Z504/4682501 on 2; s GOLDAGAINSTTHESOUL Co Mamc Street PraachersIEringal lumbia 4740642 (SM) 4740644/4740641 nR 44 2 BECOMEWHATYOUARE Mammoth/EastWest 4509935292 (W) J1"1 Juliana Hatfield Three (Litt) 4509935294/4509935291 
5 1 )6 AUTOMATIC FOR THE PEOPLE *4 REM (Litt/REM) Wamer Bros 9362450552/WX 4S8C/WX 488IW1 O-J 2S , NO LIMITS PWL Continental HFCC 27 (W) •î 1 2 Unlimiled (Wilde/De Costerl HFC27/HF27 C"7 4 8 3 OUI LOVE YOU MCA MCD 10333(BMG) Oui 3 (Oui 3) MCC10833/MCA10833 
6 6 BIGGER, BETTER, FASTER, MORE! O inteopeTMiaw 32 32 24 LOVEDELUXE• i £ KO M BIZARRE RIDE 11 THE PHARCYDE Atiaraic756792222(W) JO IITETTJ T8GPharcyde(Swift/IAday/S'imKidJPharcydel 756792224/756732221 
7 6ALWAYS© Polydor 5196662 (F) Michael Bail (Smith) 5196664/- 33 33 24 ARE Y0U G0NNAG0 MY WAY •^rg^meoiE) nn 52 „ SIMPLY THE BEST *5 Capitol CDESTV1 (E) Tina Tumer (Various) TCESTV1/ESTV1 
8 9 EMERGENCY ON PLANET EARTH • sonvS2 4740692 (SM) Jamiroquai (JK/Nielsen/Stnith) 4740694/4740691 34 MM RATTLEANOHUM*3 Island CIDU 27 (R UC27/U27 Kn nsn michael ball» poiydorsi 13302m py Michael Ball (Smith) 5113304/5113301 
9 ,2 UNPLUGGED...AND SEATED » Wamer BTOMSMW 39 jo ,7 MORE AEEA GOLD - MOR^ABB^A HITS ^ Cri) 49 80 USE YOUR ILLUSION II* GehenGEFD 24420 (BMG) 111 » GunsN'Roses (Clink/GunsN1 Roses) GEFC24420/GEF 24420 

io- WHAT'S LOVE GOTTO 00 WITH1T • Padopt™copcsoi28iE| Tina Tumer (Variousl TCPCSD 128/PCSD 128 OC 51 8 CEREAL KILLER SOUNDTRACK z JU Green Jelly (Massey/Buscaglla) oo 72445110382 (BMG) 72445110384/- C9 ,4 29 THE COLLECTION * Mercury8347902 (F) Barry White (Vanous) BWTVC1/BWTV1 
11 5, TAKETHAT AND PARTY *2 RCA74321109232(BMGI TakeThat (Various) 74321109234/74321109231 32 25 3 SEX& RELIGION Ri elativity 4739472 (SM) 4739474/4739471 co 4S 4 JURASSIC PARK (OST) mcamcc 10359(bmgi Uj John Williams (Williams) MCC 10859/- 
12 21TEN SUMMONER'S TALES ★ A&M5400752(F) 98 S WAR *2 JO L-4* U2(Ullywhrtel Island IMCD141 (F) ICM 9733/ILPS 9733 CA 8- 68 USE YOUR ILLUSION 1* Geffen GEFD 24415 (BMG) U'ï GunsN'Roses (Clink/GunsN'Roses) GEFC24415/GEF24415 
13 fi DEBUT One Little IndianTPLP31 CD (P) Bjork (Hooper/Bjork) TPLP 31CAPLP 31 OQ 42 6 IT'S ABOUTTIME RCA7863660742(BMG) 'j*' swv (Morgan) 7863660744/- RC 60 ,28 APPETITE FOR DESTRUCTION *2 GeffenlBMG) GunsN-Roses (Clink) GEFD 2414OTEFC24146/GEF 24148 
14 38KEEPTHEFAITH» Jambco 5141972 (F) Son Jovi (Rock) 5141974/5141971 58 16 THEULT1MATEEXPERIENCE • Poi lyGram TV 5172352 (R 5172354/5172351 RR 69 lolTHEBESTOFUB40VOLl*4 VirginDUBW1 (E) XJU UB40 (Variousl UBTVC1/UBTV1 
15 ,2 THE FREDDIE MERCURY ALBUM ★ PadophoneCDPCSDmiE) Freddie Mercury (Mercuiy/Various) TCPCSD 124/PCSD 124 AI 34 15BREATHLESS» Arisi " ! Kenr :a07822186462^BMG) RT 85 342 GREATEST HITS *11 Par1ophoneCDEMTV30(EI U# Queen (Various) TCEMTV 3Q/EMTV 30 
16' ,, ,6 G0LD - GREATEST HITS *3 Polydor5170072(F) Abba (Andersson/Ulvaeus/Andetson) 5170074/5170071 49 32 43TEN» Pearl Jam (Parashar/Peari Jam) 

EP^^M2M RO 55 66 METALL1CAO Vertigo5100222(F) 00 Meîallica (Rock/Hetfield/Ulrichl 5100224/5100221 
Œ2 19 ,3 ACHTUNG BABY *3 islandCIDU28(F) U2(Lanois/Eno) UC2EI/U28 flO „ ,2 UT AH SAINTS O OJ Utah Saints (Utah Saints) 82837^82^791 RQ 36 , THE BATTLE RAGES ON... RCA7432ii54202(BMGl 03 Deep Purple (Panunzio/Glover) 74321154201/74321154201 
18 l7 ,3 JANET • Virgin CDV2720 (E) Janet Jackson (JattVLewis/Jackson) TCV 2720A/ 2720 Afl 38 30 SU CLOSE* ■ ■ Dina Carroll |Lowis/Mackintosh/Cole/Clivill A&M 5400342 (R les) 5400344/5400341 70 59 20 WALTHAMSTOW © London 8284262 (F) AW East 17 (Various) 8284264/8283731 
19 ,4 3BLACKSUNDAY Ruffhouse/Columbia 4740752 (SM| Cypress Hili IDJ Muggs) 4740754/4740751 AC 35 9 UNPLUGGED O R. NeilYoung(Briggs)  a îpnse 9362453102 (W) 7(1 86 195 LEGEND *5 MGongBMWCOl/BMWCXI/BMWXllF) ' U Bob Marley And The Wailers (Martev/Wailers/Blackwell/Smith) 
20 l6 4 SIAMESE DREAM HutCDHUTii(RTM/P) Smashing Pumpkins (Vig/Corgan) HUTMC Il/HUTLP 11 ac 54 ,4 THECOMMITMENTS(OST)*2mcamcadio2S6(smg) The CommitmentslBushnell/Kilien/Parker) MCAC lOZSWCA 10286 70 Ea SYMPHONY OR DAMN O Columbia4735612(SM) S éL Terence Trcnt D'arby (C'arbyl 4735614/4735611 
21 15 91 DANGEROUS *5 Epie4658022 (SM| Michael Jackson (Riley/Jackson/Swedien/Botlrelll 4658024/4658021 A 7 ra THE VERY BEST 0F CAT STEVE N S ® isiand 8401482 (F) 4 # Cat Stevens (Various) CATVC1/CATV1 7*î 8, SLIPPERYWHENWET*2 Vertigo8302642(F) Bon Jovi (Fairbaim) VERHC 3S1VERH 38 
22 24 34 CONNECTED » 4tlwB-wayBRCD589|F) The Stereo MCs (The Stereo MCs) BRCA 58a/BRLP 689 AO 88 37 THE VERY BEST OFTHE BEE GEES ^ 0 The Bee Gees (Gibb/Gibb/GibbA/arious) ★ Polydor 8473392 (R 8473394/8473391 7 A ra GBEAT EXPECTflTIONS • EMICDEMC382VrCEMC3624/EMC3624(E) # nj "t™ Tasmm Archer(Mendelsohn/Kaye/Wickens/Hughes/FrCmairricel 
23 18 , BACKTO BROADWAY Columbia 4738802 (SM) Barbra Strcisand (Variousl 4738804/- AQ 48 33 WELCOME TO WHEREVER YOU ARE » Merarty5125072(F) INXSlOoto/INXSI 5125074/5125071 7R 5, 26 THE DERNITIVE SIMON AND GARFUNKEL ★ CttebaMOOBCOïKSM) *-3 Simon And Garfunkcl (Various) M00DC21/M00D21 
24 22 , Ml TIERRA Epie 4737992 (SM) Gloria Estefan (Eslefan Jr/CasasTOslwald) 4737994/4737991 en « ,B9 BAT0UT0FHELL*6 JU Meatioaf (Rundgren/Gatfas) Epie CDX 82419 (SM) 4182419/- 
25 19 3 EVOLUTION Fentana 5149652 IF) Oleta Adams (Levine) 5149654/5149651 Ci 53 „ GREATEST HITS II *5 Pan, 3 ' Queen (Richards/Queen) 3P TCPMTV 2/PMTV 2 

TOP COMPILATIONS 1 ARTISTS A-Z 
1 , UNUMOHO Al RAGE AGAINST « MACHINE. 

l -g Trtie Label/CD (Distributor) 1 | Artist Cass/Vinyl ril O 7 5 ENERGY RUSH DANCE HITS 93 (2ND DIMENSION) BU Varions Dmo DINCD 62/DINMC 62/DINTV 62 (PI En^r r 5 

D 
, 2 NOW! 25 EMI/VirgirVPQlyGram^CDNCW2S{E) 11 '0 3 Various   

1 2 9 3 JAMMIN' c lookie Jar JARCD7 (F) 
BJORK ES.' .'rh0"""  ZZZ.'"ZZn STEREO MCs —22 BROWN^James Z... ZZZZ. 7—53 STEWART. Rod   9 u JARTC 7/- CtAP-O-. r- . -'k- STRIfSA\0, a.rrbf.i ?3 

2 , , HITS 93 VOL 3 Telstar/BMG TCD 2680(BMG) Vanous STAC 2680/STAR 2680 , e THE BEST DANCE ALBUM IN THE WORLD,iVER! ★ VIDMC 17/-IF) 
1 O « 4 CET IT ON-GREATEST HITS OF THE 70 S '«3 Various The Hitlabel/london AHLCD12/AHLMC12MF1 il yî ,4 7 HEART FULL OF SOUL DinoDiNCD63(P) 

Illw TEARSTORFEARS SA OFEPPUHPlE GO TURNEH, T.-.:. 27 34 33 
3 

T 
Varions Virgin VTDCD 17/- 4 <,100% DANCE* TelstarTCD 2667 (BMG) Varions STAC 2667/STAR 2667 

1! "v Various DINMC63/- 
ilir 16 6BLUESBR0THERS0ULSISTERV0L2 DinoOiNCDeiiP) '3 Various DINMC61/DINTV61 ^^ROSES . 7 61.!64.40 wiL?AMs'7oh7::! : : 

5 5 ,3 ORIGINALS ★ ColumbiaMOODCD29ISMI Various MOODC29/MOOD29 ic tfi 7 ALL NIGHT LONG PolyGramTV5163752(R B U z various 5163754/- §o|^7:' a.. 
6 6 39 THEBODYGUARD(OST)*4 Various Arista 07822186992/07822186994/07822186991 (BMG) 1 y ,3 6 FRESH DANCE 93 T. îlstarTCD 2665 (BMG) STAC 2665/STAR 2665 JULIANA HATFIELD THREE  56 
7 8 8 RAGGA HEAT REGGAE BEAT • TeterTCDMBMGl ' Various STAC ÎEtëtVSTAR 2666 îs f% 1 1 ÛFTFR DARK SETVSETVCD5ISM) 

HQ „ qNOW DANCE 93 EMI/Virgin/PolyGram CDNOD9(E) BO Various TCNOD9/- 
i n ,0 «ON A REGGAE TIR© MangoCIDTV5(F) 

MARLEY.^ob. AND THE WAILERS 70 MEATIOAF  50 
;z O |NEW| ^a^ous SETVC5/- 

0 ,, 2 LEADERS OFTHE PACK PolyGramTV5163^62(F) 
Various 

20 19 s THE LAST ACTION HEROtOSTl 
ICTTV 5/ILPTV 5 1 Columbia 4739902 (SM) 4739904/4739901 
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NIRVANA: Heart Shaped Box (Geffen GEF 24536). The first Nirvana release since their double A-side with Jésus Lizard leads off the new autumn offensive. It's not one of the trio's most brilliant moments but the song's sinewy, comiscating qualities are wickedly effective. Two newB-sides too.22£S 
THE BREEDERS: The Breeders' Last Splash (4AD CAD 3014). In the aflermath of The Pixies' split, bass player Kim DeaTs own combo look set for stardom. Combine DeaTs sassy, outspoken personality with the offbeat mélodies and nagging riffs of The Breeders' second album and a timely appearance at the Reading Festival, and you have the makings of an alternative success story. EïîS 
CARTER USM: Lean On Me X Won't Fall Over (Chrysalis 12USM7). The duo's first single of 1993 is a medium-tempo slice of noisy pop in that electro-fuelled Carter venacular that is danceable and anthemic enough to take over every indie disco in the land with daytime radio in its wake. 
NEW ORDER: World (London NUO 3). A New Order single is always something to take note of, even though World is the third to be taken from the Republic album. It's also the most commercial, while the usual spread of différent reraixes (including one from the Oakenfold and Osboume camp) on différent formats will doubtless push ithigher up the charts. 2ÏS3 
FRONT 242:05:22:09:12 (RRE RRE22). The Belgians' second new album of the year is a collection of what might be described as ambient techno, after the more hardcore sound of their last, which incidentally went Top 40. Front 242's first UK tour for four years starts in October, including a headline date at Brixton Academy, so stock up on their back catalogue too. SîM 
HZ PHAIR: Exile In Guyville (Matador OLE 051). Already picking up a heap of press interest before she's played a concert or even released a record over here, the Chicago-based singer/songwriter's début album is an 18-track double, with nary a weak spot. Boasting real hooks, spara 
that swings from folkish pi 

•e abrasive indie, with provocative lyrics, Phair is a big find. The chains are already behind this record, such is eveiyone's belief in it. """" Martin Aston 

CLAWFINGER: Deaf Dumb Blind (East West 4509933212). Fulminating guitar and expletive-fuelled rap collide on this intriguing début from Swedish act Clawfinger. More NWA than Rage Against The Machine and as alienated as Nine Inch Nails, it could win some sales if the press adds support. E3 
CRY OF LOVE: Brother (Columbia 473767 2). As the Black Crowes are indebted to The Faces, so Cry Of Love owe much to Free for inspiration. Which is not to say that the freewheeling, Hendrix- flavoured Brother is overbearingly rétro - it's an appealing début. The band is featured on Métal CD's latest dise, so expect enquiries. Worth playing in store. S23 
DREAM THEATER: Live At The Marquée. (East West 7567922862). Prog rockers Dream Theatre have been winning over UK fans at a steady trickle, and this live release is sure to profit from the US band's growing réputation. Œ23 
URGE OVERKILL: Sister Havana (Geffen GFSTD 51). Currently winning praise 

MARIA McKEE; I Can't Make II Alone (Geffen GFSTD 53). The old Goffîn/King song most memorably recorded by Dusty Springfield and PJ Proby draws a crystal clear and impressive vocal from McKee, in an arrangement which underplays its emotional lyrics, turning the song into a likeable country-rock romp rather the four-de force it usually is. By no means a certain hit but could nibble atthe bottom end of the chart. SH 
RICK ASTLEYrThe Ones You Love (RCA 74321160142). Heavy play from One FM sets up yet another relurn for Rick (his latest break was partly due to his becoming a falher for the first time). The inlroductory single from the fortheoming album Body & Soul is checrful, uptempo and commercial, though far inferior to his last hit Cry For Help which is included here. !2ï3 
HAODAWAY: Life (Logic 743211 64212).The mix is much as on his -sellingdebut. Ifsabouncy, Euro-house track which 

'TVrû 

A 

Liz Phair: from folkish pop 
in the inkies as well as the specialist rock magazines, the Chicago band's début Geffen single has been whipped into shape by The Butcher Brothers, who have worked with Cypress Hûl among others. Crossover potential. 'm Andy Martin 

SOLO: Come On (Stoat/23rd Precinct STOAT003). This overtly commercial offering from Scotland is an uptempo 

abrasive indie 
pumping house track with a powerful female vocal. It's already in the upper échelons of the Club Chart and is  definitely one to watch. !2££i 
MARS PLASTIC: Find The Way (A&M/PM 580395/7-1). This commercial Italian house track with rather dated wailing vocals was originally promoed by the UK arm of the Media label. It has received an extremely good club reaction, resulting in it being picked up for full release by A&M. Expect strong demand. lîîîa 

MAINSTREAM-SINGLES 

Kravitz: Top 20 bound 
will have finie appealto club cognoscenli but will delighl the mainstream audience. It won't be as big as What Is Love? (few records are) but should safely reacb the Top 10. rçîîi 
THE SISTERS 0F MERCY: Under The Gun (Merciful Release MR 59CD). A droning, intense and intelligent track with former Berlin star Terri Nunn making a substantial and mélodie vocal contribution. She shares lead with Andrew Eldritch who contnbutes a typically quirky vocal- 

C0LDCUT Drearaer (Arista 743211 56642).The group who launched Yazz and Lisa Stansfield to chart success are back with a gentle, loping reggae shuffie fronted by newvocalist Ja_nis Alexander. Not one to take the chart by the scruH of the neck, but its seductive "baby lay your head down on my chest" phrase is catchy enough tomake it a Top 40 hit. [£3 
LENNY KRAVITZ; Heaven Help (Virgin 
America VUSDG 73). A gentle and intimate delighl, sweet and understated, with hinls of Curtis Mayfield. Given plenty of airplay, there's no reason why il shouldn't make the Top 20, (2*3 
TINA TURNER; Disco Inlerno (ParlophoneCDR 6357). From the womanwhose interprétations are often a million miles away from the ""Oinal, this is a disappointingly 

SLAM: Positive Education (Soma SOMA8). After a string of great remixes of other people's records, the Slam boys finally get round to putting out a second single of their own. Positive Education is a relatively heavy, stripped- down instrumental which lacks the originality of some of their remixes but will still work well in the clubs. The lush sound of Intensifies on the flipside is more inventive and will also appeal. ES 
DOME PATROL: The Cutting Edge (XL XLT45). This big and brash track mixes heavy tribal percussion, acidic noises and the massive strings intro from The Cutter by Echo and the Bunnymen, ail to great effect. So far it has had a rather disappointing Club Chart showing, but is still worth keeping an eye on. 
ROY AYERS: Get On Up, Get On Down - Best Of Vol.2 (Polydor 519 918). Hot on the heels of the well- received Shining Symbol cornes a second Roy Ayers' collection from Polydor. AH of the big cuit faves were included on the earlier compilation, which was dubbed 'The Ultimate Collection', suggesting that this new set is something of an afterthought. It is certainly not as consistently impressive as its predecessor, but Ayers' prolific output duiing the Seventies ensures that there are still enough gems left to keep his new fans happy. E2E 

standard interprétation of the old Trammps hit. Having said that, it is a highly commercial song and Tina's one-of-a-kind voice has many admirers, so another big hit is in prospect. EEE3 
TONYT0NIT0NE: Kl Had No Loot (Polydor PZCD 292), Instant and appealing R&B-flavoured workout with a Stevie Wonder-style lead vocal and a strong chorus. A hint of go-go, and jack swing mixes add to the overall marketability of song that should break into the Top 40. ES 

AIMEE MANN: IShould'veKnown (Imago 72787250432). Last heard fronting Til Tuesday, Mann makes a confident and wotlhwhile solo début with a commercial self-penned song that betrays many influences as busily unfolds, prime among them the Sangles. The hymnaIJiramy Hofia Jokes offers further evidence that Aimeo is going to be a star.EîS 
Alan Jones 
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îmisicweek STOCKING GUIDE 

TRANS-GLOBAL UNDERGROUND: Templehead/1 Voyager (Nation NR020T). The excellent chant-based Templehead was a bit ahead of its time when it was first released in 1991. Itnow gets a welcome reissue along with a new mix plus last year's more expérimental follow-up. iîî3 
USA B: Fascinai od (fCrr FX218). This cover version of Company B's Hi-NRG track from the Eighties is easily the best yet from the singen Diss Cuss plus Harding and Cumow provide neat updates of the original's rhythms, guaranteeing a good club reaction. As far as Top 40 crossover is concerned, it looks like third time lucky. Andy Beevers 

MARK MURPHY: Northsea Jazz Sessions, Volume Five (Jazz World JWD 102 205). When he has a mind to, Murphy can convince you he's the greatest maie jazz vocalist extant. This is one of those occasions. Recorded not at the Northsea Festival, in fact, but at a Hilversum studio and accompanied by the local 
Guaranteed banker Shoulddowell Worth a punt Onlyforthe brave 
SOR only 

iv . 
.a 

** ' m 

Essential Hyperion: fine performances from unusual ad 
Louis Vandyke Trio, Murphy essays a programme of mostly tried and trusted pop jazz repertoire, including Stolen Moments, Norwegian Wood and Summertime. Imported by Target Records, with a £4.16 dealer price. 223 
MULGREW MILLER: Hand In Hand (Novus 01241 631532). Together with Kenny Barron, Miller probably qualifies as the finest jazz keyboardist of the early Nineties. On this, his début for Novus, Miller's playing is outstanding even though, with sidemen like Joe Henderson, Eddie Henderson, Kenny 

compositions, bar- one, are the leader's, another fact which augurs well for his future. 223 
EVAN PARKER: Conic Section (Ah um 015). It takes a spécial kind of musician to improvise, unaccompanied and at great length, and still sound fresh, inventive and inspiring at the end. The music Parker produces on his soprano sax for this, his first CD project, isn't for the faint-hearted, but for those prepared to stay the entire YO-minute course there 

MAINSTREAM-ALBUMS 
ORIGINAL SOUNDTRACKrSiiver (Virgin CDVMMX11). UB40 and Shaggy's chart-toppers Can't Help Falling In Love and Oh Carolina are, along with Aftershock's club champ Slave To The Vibe, the most obvious ing points on this album of music from the new Sharon Stone/William Baldwin movie. The remainder Is a ied grab-bag oltracks, primarily oldies like Penthouse & Pavement (Heaven 17). Unfinished Sympathy (Massive Attack) and Principles Of Lust(Enigma).The fate ofthis album dépends on how well the film does, id if the panning the crifics have handed out feeds through, that won't bevery well.222 
VARIOUS; Doin' It (Connoisseur RNBCD104). Taking its lead from the hugelypopular Mastercuts sériés, this excellent collection of jazz-funk classics should achieve similar 

The Pharcyde: dissing rap 
are Tom Browne's Funkin' For Jaraaica, Rodney Franklin's The Groove and the more rarely compiled but enduringly popularZaius by Eddie Russ and Nîno Tempo's (Hooked On) Young Stuff. 2222 
VARIOUS; Hot City Nights (Vertigo 8360572). This splendid AOR sélection topped the compilation chart five years ago and is now the subject of another big PolyGram TV campaign. The fare here is perfectly suiled to exploit the CD explosion that has occured since then, featuring Heart s 

Alone, Bon Jovi's Livin' On A Frayer, Marillion's Lavender and Bryan Adams' Summer Of '69 among ils selling points.2222 
THE PHARCYDE: Bizarre Ride II The Pharcyde (Delicious Vinyl 7567922222). More sample-strewn jazz-inflected and, therefore, rather laid-back rap (though this doesn't lead to the deletion of expletives) falling somewhere between US3 and A Tribe Called Ouest. The group's stock-in-trade is tongue-in-cheek dissing, this art reaching a high point on Ya Marna. Rapped over a sample from folk favourite Seasons OtThe Witch by Donovan ifs a slrong, rhythmic track in which the group members Iry to top each other's matriarchal insults to childish but enioyableeffect.222 
JASON DONOVAN: Ail Around The World (Polydor 847745-2). Containing eight (not six as previously announced) new songs and as many 

much to absorb and 3. New Note's larketing support comprises ads in The Wire,.Jazz The Magazine and Gramophone, servicing to Jazz FM, Radio Three and The Late Show, and press interviews in the jazz 
GERRY MULLXGAN : Pleyel Concerts 54, Volumes 1, 2 (Vogue 74321134112/74321134122). These two CD volumes, available separately, contain the entire programmes of four 1954 gigs by The Mulligan Quartet. The standard of performance is exceptional throughout and this particular quartet - Mulligan, valve-trorabonist Brookmeyer, bassist Red Mitchell, drummer Frank Isola - was one of the leader's finest. 223 
JULIAN JOSEPH: Reality (East West 4509-93024-2). As with The Language Of Truth, his début CD for East West, Joseph is here responsible for a sériés of compositions whose structure and elegance is displayed in a variety of interesting ways. Tenorist Jean Toussaint and drummer Mark Mondesir retain their important places in Joseph's well-chosen four- strong band, while the great altoist Peter King is présent on one eut only. Body & Soul, the only non-JJ number. But it is Joseph's sparkling and consistently inventive piano- playing that lingers longest in the memoiy. 2223 Stan Britt 

still riding for a (ail. The title eut - the first, and, notionally, strongest ol the new tracks - was the first single by Donovan to peak short of the Top 40 which doesn't inspire much confidence. As for the oldies, tracks like Too Many Broken Hearts, a number one single from a chart-topping album that also turned up on his Greatest Hits album less than two years ago, can hardly add much mileage.22 
LEVELLERS: Levellers (China WOLCD1034). Brighton's finest sold 200,000 copies ol their last album, and their latest, which includes the recent hit Belaruse, shows them moving doser to the mainstream than ever before.lfs energetic, vibrant and varied fare, from the gentle The Likes Of You And I to the lull-ahead frenzy of Broken Circles. Folk influences loom large and the :o grow. Expect 

Alan Jones 

VARIOUS: The Essential Hyperion. Various artists (Hyperion/Complete Record Co, Gamut HYP12). This is notyour usual sampler, with composera such as Dibdin, Charles the Bold and Lefebure-Wely represented among its 24 tracks.The dise is being offered free to Gramophone readers as part of the launch of the magazine's Blue Riband dealer scheme in the September issue. To catch non-readers, Hyperion ofTers dealers one free sampler with every two full-price dises ordered until the end of September, and it is available for sale at a dealer price of £2,20.2223 
VIVALDI: Manchester Sonatas. Roznanesca (Harmonia Mundi HMU907089/90). To mark the signing of this Baroque instrument gr-oup to Harmonia Mundi USA, the label is promoting their Wigmore Hall co ;s this two-disc set of violin sonat: on a sale or retum basis, backed by record magazine advertising. 223 
VAUGHAN WILLIAMS: Sancta Civitas, Donna Nobis Pacem. London Symphony Chorus and Orchestra/Hickox (EMI 0777 7 54788 2 2). This new recording and three strong midprice reissues mark the climax of EMI's British Composers sériés campaign, with 50,000 full-colour catalogues distribuled plus magazine advertising.223 
BEETHOVEN: Symphony No 9. Orchestra of the 18th Century/Bruggen (Philips 438 158-2). Frans Bruggen's 
performances always generate respectful controversy, and this one is backed by an ad in the BBC Music Magazine Proms supplément, instore displays and the conductor performing this work at the Proms on September 5.223 
mSMSMM PUCCINI: Ti Amo. Pavarotti (Decca CD/MC 425 099-2/4). Backing Pavarotti's first outdoor UK concert since Hyde Park '91, at Leeds Castle on August 29, are 14 Puccini arias (including Nessun Dorma). Massive promotion includes a one- week TV advertising campaign in London and the South with an extra week on Meridian, £10,000 of Classic FM ads, Woolworths window displays and co-op ads with multiples in the national press. 22223 Phil Sommerich 
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mcps acts on 

dj mise tapes 
Copyright guardian MCPS 1: domplng down on producers ol lllegolmlx tapes. Reactlng to crltlclsm (rom the dance induslrythallt Is not doing enough to monltor mlx tapes, the organisation says It has a strict pallcy whlch It Is keen to Implemenl across the UK. Butlt admltsthat Itîsan uphlll struggle. The MCPS is applylng Its audlo product llcenslng scheme to companles issulng the tapes and has contacled many to advlse 
tracks officlally. Many ot the companles have now applled (or licences, says 

regardlng mi recordings Is scarce as most ot the records used are whlte labels," says Hyman. "Thls means thaï no matter how wllling companles are to comply wlth the law, they are often unable to déclaré what the muslclsthat they are recording." But Hyman warns that companles rlsk heavy fines and custodlal sentences If they (ail to make any effort to comply wlth régulations. 
(3 Era)® I ®i ® 
@: 
® 

SeptemberB, Include Gerald Albrlghtand Ronnle Laws. The flrsl single from the LP Is 'Sunday Mornlng', whlle Prince wrole "Super Hero'. 

The long-runnlng row between Larry "Mr Fingers' Heard and publlsher NTV has resulted In légal action. The producer and artlst served the wrlt on NTV last Tuesday after falllng ta reach an agreement over £62,000 he clalms he is owed. Heard clalms he walked out of a deal slgned In 1992 because NTV failed to pay hlm advance monles owed. But NTV has Inslsted that the deal slill stands and that payment was wltheld due to contraclual problems. The publlsher has untll August 24 to décidé whether It wlll oftlclally contest the wrlt. 

e-bloc rescue pian 
Legendary Manchester dance shop Eoslern Bloc may be down, but Ifs not out. Llquldolor KPMG Peot Maiwick is aiming to sell the shop to polenliol buyers as a going concern and says it has already had severai good offers. And co-founder John Beny, who is still running the shop, hopes to remain 

The liquidalors were called in after weekly takings at the shop dropped from £20,000 to around £7,000 over the past Iwo yeors. But Berry says the shop is slill one of the most successful in the UK and that it was a 

lack of capital that led to the current situation. "We only started with £2,000 when we opened the shop. We then spent too much 
market collapsed," he says. Berry is unsure whelher the shop's Creed record label wlll resurface but it looks unlikely that Berty's partner, former 808 State member Martin Price, wlll remain heovily involved in the shop. Price is currenlly working on his own musical projects ond is about to sign local rap acl The Kaliffs to a major label. 
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newsaesK: WI-SSO 3626 

G QJ S 
Club: Dancekult at Turnmills, 63b Clerkenwell Road, London EC1. EveryFriday 3am-l lam. 

Capacity/PA/ Spécial features: 400/8K/24-hour licence; catch Germany's DJ Dag on Augusf20playingfor thefirstlime in the UK. Door policy: "Anyoneuptorit.'-Jerry Dickens, co-promoter. Music policy: "Hardand deep.'-Jerry Dickens. DJs: Residents-Andrew Weatherall and Paul Newman. Guests include MrCand Billy Nasty, Spinning; Saur Mash "Pilgramage Ta Paradise'; illumination Tempestada'; 4D 'Hidderï; 'Minimal Vision 2'; DC02 'Do What You Feel (Remix)'. DJ's view: Tsgotagoodsound system."-Andrew Weatherall. Promotions vîew: Tsexactiy what the London straight scene has wanted for a long time. ifs musically adventurous and the club is sexy. And if s gotthe best sound system for ployingtechno.'-Phil Howells, ffrr. Ticket price: £8. 

il(g)W npMBBRWHLL ni unaerwonanasbeenlorcenin 
H nczr\m$ /misÊ* overIlsname.'fabe'lboss1To°li 

the WBW®t ïne srrrcrr 

pulllng oui ail the stops to promote the UK and European scene, has released a new single and puttogethera compilation ofnew actsl ■Technohead:Mix Hard Or ; Die'throughReact Music. i Newman also recently 

thefeigW SCîdCB 

ling the Chili Dut label, the firstreleose,'Chili OutClassics Vol. 1 ' released later Ihis monlh, features moslly amblent dassi- cal works. To mark the launoh, a party is being held in Glenelg In the Scoltish Highlands, on August 28-30,wilh live bonds and a laser and lighl show. Contact 071-987 1869 if you fancy the frip, man. 

' ^ a 

Not content wilh spreadmg himself bLe°n îmeons he ran out ocross numerous record labels, wanled to ^means he can put techno wizard Dave Angel is about out hls own expenmemoi siuit loo. to launch hls own And Ihis time Ihe Ro Te?!® ° ® aim is to promote new techno talent monlh wilh Ihe fjrst being Angel s ralher than Just hls own work. own 'Running Man EP followed by Rotation Records isnowlicensing HopesBIiss, tracks to olher labels to build linance Meonwhile, he bas Hcensed his for lis own stable of acts. 'Origins EP' lo Aura Records, Ihe _ Angel's manager Claire Houlihan fourlh label to corne out of Ihe Mo s says, "It is so hord for new techno Music Machine distnbution set-up. 

mm 
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Simon Horrls - Polydor A&R "lldepends on Ihe record. Some dre out there loo long and peak before their time but I Ihink itshouldbeabouta 
Ihe next sound. There are no hard and fastrules-some impoits con be oui there (or a (ew months belote release. Bi o record shouldbeputout when ifs peaking In the club 

Karen Hampson-North South Promotions "Fout la (ive weeks In advano forclubsisenough ondlwo weeks for ptess and radio. BÇ when hiltingthepopand^ underground clubs wilh " somelhing that has crossovei pofential you need longer to i Ib'ùilWup.* ■■ | 

get a buzz around clubs and taise public awareness. Somelimesatrockcan diebi lldepends on what is being played ail over the place." 

too long but il con dépend on how strong a track Is and hot many other records came oui 

five weeks before and Ihtt weeks lalerwedoourmc moll-outto DJs. Some lai 
Suzle-Champion Records "Qur slrategy is six weeks In advance. You need lhat time to 

Paul Gotel, Power Promotions • "Three-and-a-half weeks is • enough. Ifs alla matterof . timing-ityouthinkarecordis • going to be blg, you con start J promotion earlier but you have • to release al the right point, J Some tracks need seven weeks • to break Ihrough inlo the club j scene, olhetsonly need Iwo J weeks becausepeople are • alreadyawareofthem." * 

OPAZ 
I DONT WANTIT featuring 

RAY HAYDEN 

w 
NEW SINGLE OUT NOW! 

' 12";fAiT 'H0- OPO'01/CD CAT NO. OPOOICD 
DISTRIBUTION: PINNACLE-^OPAZ RECORDS 
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Spécial) Moslly 12-inch plus se CDs and DJ tapes, House, hardeore, techno, rap and ragga. Popular labels include Kold Sweat, Limbo, Guérilla, Cleveland City, deConstruction, Junior Bo/s Own. Ticket agent and club promoter. Owner's view: 'Bouncy, uplifting, stomping house on good, established labels like Limbo and Guérilla sells well. DOP and Spooky have been really big, while progressive house has cooled a bit. Hardeore is still strong. Rap's picking up and sa is ragga - Shabba Ranks and Shaggy have mode it cross over.Wecan'tget enoughDJ tapes-the really popular âne is BMG's 'Journeys By DJs' with Billy Nasty and Judge Jules. BMG is the most upfront majorât the moment-everythingit does is popular down here.'-Mike McGowon. Distributor's view: 'Mike is a diamond geezerwho sells everything from banging ta bumpy. And he runs clubs down there sa he knows whathe'sdoing.'-John Staplefon, Revolver/APT. DJ's view: Tsthe shoptogotofor new and pre-reieases - until recently itwasthe only indie shop in Torbay. And he always has the slufflwant-upfront house, rop and ragga.*- Colin James, Pickwick. 
club & shop focus compilèd by sarah davls. 161:081-9482320. 

DREAM LOVER 
Mariah Carey Another superb Morales production 
CARNIVAL Lion Rock Exciting "rebel techno' création from Justin Roberlson 
HOUSE OF LOVE/BACK TO MY ROOTS Rupaul Superb underground mixes on thls doublepack SOUND OF EDEN/SWEET SENSATION Shades Of Rhythm Re-released with new mixes from Joey Negro and X-Press 2 WORLD New Order 
JOY Ultra Nate Brighf uplifting funky house 
UNIVERSE OF LOVE Joey Negro 
GROOVY FEELING Fluke 

BACK IN MY LIFE Joe Roberis 
WORK IT OUT Mood Life Excellent production from Marshall Jefferson & Ce Ce Rogers CRAZIASKOWBOI La Tour Out here with new mixes from Capricorn 
REINCARNATION Country & Western 
LOVE IS JUST A GAME Inspiration 
1GOTTHE MUSIC IN ME Mount Rushmore Catchy, snappy garage cover version 
ON THE STREETS MôKoy James Brown-ish funk with a Mother remix LOVE INFINITYSilver City 
CHANGING UNDER PRESSURE D-Code 
CARLOS Big Bad Massive Cool underground house groove 

Columbia 

deConstruction 

London 
Warner Bros 

Strictly Rhythm 
BluntedVinyl 

Zébra 
Puise 8 

cool j a c k 
t ry t hëi i.e'.eili&ng remi x 

e L e a s e.d . 23v:- 8-93 

THE REESE PROJECT 
il 

rm ads nameclieck: publisher: torni euans ® deputy a J manager: ju Jith riirers ® ad executives: steue maslers a heddi greenwood 
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J the température of pop kids and club snobs alike. Mount Rushmore aka Tuff Productions buiid on their heavyweight réputation in a funk-filled 12-inch with hooks and smiles in every groove. The B-side dub kicks off with a lengthy ocapella before the organ riff and vocal kick in to smash up the floor, Matching Sub Sub's energy and stomp ounce for ounce, this must go ail the way. me 
0THE PAINGANG 'Sllder' (Skunk). PhilPenyand Clive Henry team up to produce 

pounding beals, waves c warm synth and driving percussion. Bolh mixesolso buiid gradually, ail Ihetime hypnolislngyoursenses, IJ 
OT0NIBRAXTON "Anolher Sad Love Song' (La'Face/Arisla). With an added Smoothed Oui Mix (not on the import), La'Face's first lady of soul sleps oui wilh a vocal Whilneywouldt of on a stylish, mediur Iwo slepper lhat grows on you, Ibe 12-lnch cornes complète wilh bonus cul 'Give U My Heart' (from the 'Boomerang' soundtraok), while Ihese L.A. & Babyface produclions should becherished. ri 
©THE SPIRITUALIST 'Spiritual Awakenlngs EP' (Azwan Transmissions). AU the way from Pod 
thisfascinatingmi progressive and techno. Brimmingoverwilhideas multitude ofconslanlly 
^lisums 0 
POOR RIGHTEOUSTEACHERS 'Black Business' (Profile). In Ihelrownwords, Poor Righleous Teachers deal in Ihe real shit. Thaï means realily lyrics - from slavery days to 

enough energy and originality into these four Iracks lhan mosl o in four separate singles. 

(4>SHIMMON'Vu Du' ^(Jamm). Mark Shimmon's impressive follow ■ uplolhewell received 'Amazon' is altogelher richer, with thundering bassy breakdowns, a shimmering mesh of melody lines and maximum donceability. Tribal fronce with reol drive and direction B-side's bonus Ihere's the cosy spliffed oulambi-dubof'Hotrok'. Walchout-Shimmon's snapping at your heels. 
J> Zyon 'No Fate (Mixes 91 - <t* 93)' (Eye Q). Three mixes from three years, wilh a Sven Vath reworkmg for '93.The Vath mix is a beauliful, uplifling piono, acid-stylefranceanthem with typically effective builds and breaks. The'91 mixis 

toughestrecordingto date, Ihe first mix isbasically a driving percussion Irackhelpedalong bykeltledrum rails and liltedby oltematrng sonar and foghom-like synth sounds. Everylhing stops in the middle foraverydynamicand powertul 'Are You Willing To Testify" tant. The Mordi Gras mixis more of an upbeatpariy affair, boasling on excellent rolling bassline, aspikeyguitar loop.salsa piano sounds, a 

0Eon'Worlds Beyond' (Vinyl Solution). The latestoffering from Ihe man_ behind smashes like Spice and TnnerMind'kicks off wilh a hi-NRG sounding beatwhich is joinedonitsjoumeybya pounding bass and piercing acid rilfs. Jack hard to this one and i( possible, ptay al 45. Ig 
©duran DURAN 'Drowning IVIan'(EMI). There are four donce mixes on Ihispromowhich doesn't fealurethe originals, soifs hardtojudgewhafsleftof Duran Duran D:Ream'smain mixis a chunky progressive groove wilh big warm waves of synth and a fair amount of vocal, while thelr ambient dub builds more gradually, Ben Chapman opplies muchthe same formula to'Too Much Information', though wilh a barder edge. AU are excellenlly produced and will get plenly of club play. t] 
OL00SE ENDS'My Wa/ (Virgin). The lo purveyorsoftheol— 

grows on you wilh every spln The moodyshufflebeal B-side's 'Love Controversy' wilh ils iazzv vibes will probablymake Ihe best impression wilh Ihe (ussiest of soul (ans, but generally this is anexlremely promising forelaste of hopetully a blinding new album p 
0SPOOKY fealurlng BILLY RAY MARTIN 'Persuasion' (Guérilla). A daringcoverofThrobblng Grislle's sleazy/slcko love song classic. The A-side mixes stick to Ihe downlempo pace of Ihe original and are haunlingly sungbyBillyRoy-chilling stuff! DOP spice up Ihe B-side for club play and while highly grooveworthy, somewhat lose 

  ill Mixis an uncompromising acid/techno workout with Ihose keltle drums cropping up once again to great 
relurr. The song may not have Iheanthemicqualiliesofa 'Hanglng On A String' or "Don't BeAFool', butitfurther 

a worthy ret 
©GREG FENTON PRESENTS SILVER CITY 'Love lnflnltY'(Silver City). This big, bold and brash slabof uplifting musio should be at Ihe top of everybody's "wanted" list, Those classic slrings, thol seriously happening Hammond and above ail those wonderful vocals combine tomoke something very spécial. Real song; real disco. ab 
O0PAZ fealurlng RAY HAYDEN'I Don't Want If (Dpaz Records). One of Ihe 

t&b 
the great mastertoo, Oozingclass, ifsasuperb tasterfor-hopefully-o stunning album. b 

ONODTROPIC fealurlng LEEE JOHN'Nu-Reallty' (white label). An excellent 
, could came through so much _ ' loughlalk and sound so * * likeable. Put oui thaï blunt and ® 

rootsyrhyme styles and real " drum and bass beats - no r oofchy rare groove loopshere. Not a very commercial mix then, butthevarlelyand r inventiveness slill make 'Black ( Business' impossible lo turn off The Teachers'reggae- 1 
influenced siyle adds breadlh lo ( their slreet tough rap as they trade lines lo wicked effect, al 

• VARIOUSARTISTS'Culture « Clash' (Arlsla). Asran music hasbeenhugeforsometime 

British production teams like BackTo Basics, Transglobal Underground and Moodswlngs lo creale a real cross cullural assaultonlhesenses.The hypnolic Easiern vocals and 

0, 
as on Da Rill Shif, and al others coming on like a less lolksyArresled Development 

0 

espeoially'Shakin'Shankaf by DMF and 'Sitarability' by DMF ( and Bindu. t) 1 LITTLE LOUIE VEGA 'At The l Underground Network- 
(Slrlctly Rhythm/React). Desprle his busy remixing i scheduleasoneoflheMasters . Al Work, Vega still finds lime lo DJ every WednesdayatNY's » Underground Nelwork. This mix ^ tope/CD (there is no vinyl version) aimsto capture the • feel of his sets. However, like » mosl officiai DJ mix recordings il suffers reslriclions: Ihe DJ's choiceoftracksislimited(in » ibis case Ihey ail corne solely . from SlricllyRhylhm); Ihe seieclion cannol be bang up-lo- > date; and Ihe aclual-'-'- 

9 Thaï said, if you are going to have lo reslrict yourself to one • label, Ihen the prolific and < ^ comparaliveiyqualily . consdous Slriolly Rhythm has • lobe one of Ihe best, Vega • « pickso solid sélection thaï < indudes several vocal Iracks, • suchasShadii's'MyPeople', ' • aswellasslrongsample- { 
m bosed Iracks, including Club . Uitimale's'CamivalSide'.So, if • you are looking for a smooîh, t 0 continuous mix of recenl Striclly , Rhylhmoutpul, this will do Ihe • trick. But, if you want to know < « what Vega sounds like al Ihe . Underground Nelwork, you're " slill going lo have lo shell out • • for a plane ticket. ab ^ 
• FRONT 242'05:22:09:12 OFF' ' • (Play II Agaln Sam). Even ( 
0 ProdigyandOrbremixesoflhe 

monthsago, but this hasly follow-up should put them back onlheinduslrlolmap.AI71 minutes, ifs demanding slutf but wilh ils leaning lowards ambient inlros and a wealth of new sounds, ifs an enthralling trip. This isbasicallyo 242 album remixed by new US noise terrorisls Spill - hence the morevaried, accessible dnd quirky beals. Wilh female vocals too, Ihisrealiydoes mark a departure for Ihe 
ÏSZ.-S-,. they slip too much intoNine Inch Nails lemloiy but Iracks 
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& Keyneslaterthismonth are poo-pooing Industry rumours thattheevenlis abouttobe cancelled. Word spread lasf week but promoter ESP says thatwhile therewereafew minorfinancial problems, tbe eventisstill goingahead.. Shades Of Rhythm sound like they must bave lhat lack-of-new-material feeling. Not only is ZTT releasing a double A-side of old trocks "Sweet Sensation' and 'Sound Of Eden', but there are four 12-inches worth of remixes to go wilh it. These include techno and jungle EPs fealuring mlxes by Joey Negro, X-Press 2, Raise The Roof, Coco Steel & lovebomb and Ray Keilh...Congratulations to DJ Dave Dorrell who married long-time girlfriend Claudia last week...Top London-based slreet soul labels Conscious and V 4 Visions are launching a new label together, surprisingly called Conscious Visions. The flrst release is 'Summer Breeze' by One Plus One featuring Julie, oui on September 6..,After just three weeks of club nights, the Esoteric label's new Foundation night al The Cask & Glass in London has closed Ils doors. If seems they hadn't realised quite how many punters go on holiday in the summer. ..Ray Lewis, whobecame leod vocalistfor The Drifters during 

their not quite so legendary Eighlies years, is being Ihreatened wilh a High Court action for using the band's name to boost bis current venture. ITs claimed that he signed away the right to use the name when he left the group., .Coco- Cola is linking up with London radio staion Klss FM for a sériés of dance music promotions, the next belng Maceo Parker atThe Grand, Clapham, south London, on August 20...The Stereo MCs have been asked to perform with Peter Gabriel, PM Dawn and others on the WOMAD tour in the US...Two London-based clubs head out on their summer holidoys this month. The Drum Club is holding ils Médiéval Groove at the 15th century Castle Montemuir near Lisbon in Portugal, on August 21 featuring a fashion show by Michiko Koshino while The Well Hung Parliamentcrew holds its Riviera Balis-Up at Glazebrook House Hôtel down in Devon on August 29.. .The Birmingham-based label Six6 has begun an ambitious scheme to release an album every eight weeks. These will corne in the (orm of the label's Tracks With No Name' compilations, the second of which hits the racks on August {(]] 
23. AND THE BEAT GOES ON! \S~sJ 
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JUNGLE STRIKE MICRO MACHINES COOLSPOT LEMMINGS SONIC THE HEDGEHOG 2 ALIEN 3 FLASHBACK W BUBSY THEBOBCAT STARWING BATMAN RETURNS 

MO SG SN NI GAGE MO SG GG MO SG NI GAGG USGold Accolade Nintendo 

SUPER KICK OFF 10 PGA TOUR GOLF 2 12 SUPER MARIO UNO 2 15 BARTVTHEJUGGERNAUTS 14 ECCO 16 MICKEYMOUSE2 19 TAZMANIA 22 SUPER MARIO KART RE ASTERIX 17 TINYTOONS; BUSTER BUSTS Source: ELSPA.Compiled by Gallup 

SG GG MO SG GG 

ThisLast 1 3 FOLLOW YOUR DREAM 2 1 OTHER VOICES/OTHER ROt 3 2 COME ON COME ON 4 NEW IT WONT BE THE LAST 
13 I NEED YOU 17 DONT FORGET TO REMEMBER 6 SHADOWLAND 7 1NFAMOUS ANGEL 10 NOFENCES 

Daniel O'Donnell RitzRITZBCD701 (PI NanciGriffith MCA MCD10796 (BMGI Mary-Chapin Carpenler Columbia 4718982(SMI Billy Ray Cyrus Mercury 5147582 (F) Willie Nelson Columbia 4729422(SM| nell RitzRlTZCD104(P| inell RitzRITZCD105(P) Warner Bros 9257242 (W| Warner Bros 9362452382 (W> ; Capitol CDEST2136(E) 
SPOKEN WORD ThisLast 1 6 THE QUEEN AND I 2 NEW DOCTOR WHO: THE POWER OF THE DA1 3 1 THE JUNGLE BOOK 4 NEW TALES FROM THE BRIGADIER 5 2 THE ANIMALS OF FARTHING W00 6 NEW STEPTOE AND SON 3 7 5 RED DWARF; INF1NITY WELCOMES CAREFUL... 8 NEW FM SORRY I HAVENT A CLUE 9 7 DAD S ARMY 3 10 15 MISS MARPLE S FINAL CASE 

Original Radio Cast BBCZBBC1410(P) Original Cast BBC ZBBC1433 |P| OngiiialSoundltack&Stoiy Pickwick/DIsneylardPDCTOSIPK) Richard Wilson BBC ZBBC 1344 (P) Colin Dunn BBCYBBC1452IP) Original Radio Cast BBC ZBBC 1468 (P) sBarrie Laughing Stock LAFFC14 (P) Original Radio Cast BBC ZBBC 1388 (P) Original Radio Cast BBC ZBBC 1455 (P) Varions HarperCollinsI) 

SOMEGAVEALL ' Billy Ray Cyrus Mercury 5106352 (F| NO TIME TO KILL Clm.Black RCA07863662392(BMGI THE CHASE Garth Brooks Liberty COESTU 2184 (E) ABSOLUTE TORCH AND TWANG KO Lang and The Reclines Sire 9258772 (W) î ROPIN' THE WIND GarthBrooks CapitolCDESTU2162IE) î FAVOURITES Daniel O'Donnell RitzRITZCD0052(P) E THE LAST WALTZ Daniel O'Donnell Ritz RITZCD 0058 (P| NECKANDNECK ChelAtkins/MarkKnopller Columbia 4674352 |SM| i VOICES IN THE WIND SuzyBugguss Liberty C298585|E) 1 SLOW DANCING WITH THE MOONDolly Parton Columbia 4729442 (SM| ® CIH Compiled by Gallup 

HANCOCK'S HALF HDUR 5 Original Radio Cast BBCZBBC1128(P) BUSMAN'S HONEYMOON lanCharmichael BBCZBBC1462(P) WHAT TIME IS IT, ECCLES? Original Radio Cast BBC ZBBC 1406 (P) VICTORIA WOOD VICTORIAWOOD BBCZBBC1263(P) NEW THE NAVY LARK 5 Original Radio Cast BBC ZBBC 1477 (P) 10 LIVE AT HAMMERSMITH 1989 BenElton LaughingStockLAFFC16(P) 17 TALES FROM THE PERILOUS REALM Original Radio Cast BBC ZBBC 1461 (P) 11 ROUND THE HORNE 5 Original Radio Cast BBC ZBBC 1463 (P) 16 BLACKADDER THE THIRD ORIGINAL TV CAST BBCZBBC1270(P) 20 NEW THE BORROWERS Penelope Wilton LFP LFP 7640 (E) Source; © CIN. Compila 
INDEPENDENT SINGLES INDEPENDENTALBUMS 

: COME ON (AND DG 
1C SHUFFLE I GIMME GIMME i RECONNECTION (EP) 

Little Indian 14TP 7CD (P) China WOKCD 2034 (P) Limbo LIMB 017T (RTM/P) Pulse8CDL0SE46(P) Internai LIECD 6 (RTM/P) 
»r Boy's Own COLLECT 002 (GA/MO) 

;nt INCO 002CD (RE/APT) 
Equator/Instinct/Mute AXISCD 001 (P) General Productions GENPX17 (P) UltimateTOPPOIOCD (RTM/P) Moving Shadow SHADOW32CD (SRD) 

ompiled by ERA from Gallup data frorr. 

POP! - THE FIRST 20 
13 3 BBC RADIO 1 IN CONCERT 14 7 A STORM IN HEAVEN 20 RE 1 MUSIC FOR THE MASES Source: © CIN Compiled by ERA from Galh 

HutCDHUT 11 (RTM/P) Little Indian TPLP31CD(P) itor/Mute ATLASCD 001 (P) 
The Oyster Band Cooking Vinyl COOKCD 058(RE/APT) Suede NudeNUDElCD (RTM/P) The Levellers Musidisc 105571 (RE/APT) Depeche Mode Mute CDMUTEL1 (RTM/P) Belly 
Depeche Mode Mute CDSTUMM 64 (RTM/P) us EBVCDEBV1 (RTM/P) Mute CDSTUMM 101 (RTM/P) Erasure Mute CDMUTEL2 (RTM/P) MadderRose Seed 142292 (RE/APT) Sa.nt Etienne Heavenly HVNLP6CD(P) The Mission WindsonglntWINCD035(P) Verve HutCDHUT 10 (RTM/P) Depeche Mode Mute CDSTUMM 47 (RTM/P) 

Hmsicweek 
SUBSCRIPTION F 0 R M 

□ Artist/Artist Manager 

□ Accounls/Legal Re 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and get a FREE MUSIC WEEK DIRECTORY WORTH £30 (ont next January) a total saving of over £60) 

Continent £215/USS350 
nnd Gond ta MUStO WEEK SUBSCMPTIONS, COMPUTER POSTING LTD, 120-126 LA VENDEE AVENUE, MITCHAM, SU — 
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The protagonists 

Stephen Abery Nick Angel Richard Bagehot Darcus Beese Colin Bell Rob Berends Ed Bicknell Paul Birch Keith Blackhurst William Booth Gianfranco Bortolotti Adrain Boss 
Simon Burke Cally John Carver Tim Chaney Charley Chester Mick Clark Max Clifford Phil Cokell Colin Collino Paul Conroy Chris Cooke Karen 'Dumont' Costello Simon Cowell Paul Crockford Paul Curran Tom Curran Danny D David Davies Andy Day Gus Dudgeon Mike E-Bloc Julian Eccles Ciive Farrell Andy Farrow Trevor Faure Paul Fenn Neil Ferris Guy Fletcher Sunie Fletcher Mark Furman Steve Gallant Simon Gavin Malcolm Gerrie 

Raz Gold Lee Newman Hugh Goidsmith Neil O'Brien Wendy Goldstein Ken Onstad Nigel Grainge Julian Palmer Andy Gray Tim Parsons Derek Green Mick Paterson Nigel Griffiths Jeremy Pearce Kenny Grogan John Pearson Dan Halyburton Dom Phillips Richard Handover Dave Piccioni Brett Hansen Caspar Pound Dave Harper Tony Powell Keith Marris Peter Pritchard Stephen Harrison Roger Quail Andy Heath Peter Reichardt Martin Heath Rosemary Reid Mike Heneghan Paul Robinson Bill Hilary Bill Roedy Chris Hill Ziggy Rokita Mikael Hoejris Neil Rushton Max Mole Eoin Ryan Guy Holmes Bob Saporiti Walter Holzbar Miranda Sawyer Martin Hopewell Henry Semmence lan Huffam Feargal Sharkey Sammy Jacob Jeremy Silver Peter Jenner Jill Sinclair Danny Kelly Simon Stanford John Kennedy Stevo Ken Kragen Jazz Summers Kip Krones Mike Sutar Nick Launay Andy Thompson Stephen Lea Erskine Thompson Alan Lewis Pete Tong Steve Lewis David Toup Philip Ley Christian Ulf Hansen 
Steve Lindsey Julie Wallis Konrad Von Lohneysen Steven Wells 
Andy MacDonald Alison Wenham 
Sandy Mackenzie Nick White 
Harry Magee Alan Winstanley 
Rob Manley MuffWinwood 
Dave Massey Frans de Wit 
Melanie Miller Richard Wootton 
Philip Moss Richard Wootton 
Andy Murray Diane Young 

Panellists at In The City 1993 

nïCITY 
International Music Convention 

11-15 September 1993 
The Holiday Inn Crowne Plaza Manchester, England 

[nTheCity. PO Bon83.Manchester M60 1WB, Engand.Tel;44{û)612543044. Fax;M(0)61234SOSS. 


