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* newdeadline 

from MMC Ail the major record companies are k understood to have requested exten- 1 sions to last Friday's deadline for sub- ■ missions to the Monopolies and m Mergers Commission inquiry into the structure of the music industry. PolyGram, Sony, Warner Music, EMI and BMG are ail now expected to 

■ 15. tionnaire. The BPI has "employed 

in Brits revamp 
The Brit Awards is to undergo the are still being revised. Electoral Reform Soriety. biggest shake-up in its history witb a The sweeping changes follow wide- Those with a vote have radical overhaul of the voting System spread criticism of last year's awards November 26 to nominale candi enabling ail sectors of the industry to for being ont of touch with musical The vote on the five fmalists h 
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THE SHADOWS DREAMTIME 
CD 550 0942 MC 550 0944 

CATSTEVENS 
EARLY TAPES CD 550 1082 MC 550 1084 

TIGHT FIT BACK TO THE SIXTIES 
CD 550 1172 MC 550 1174 

12X12 VOL 1 THE FIRST BITÉ 
CD 550 0912- MC 550 0914 

12X12 VOL 2 SECONOASSORTMENT 
- CD 550 0892 MC 550 0894 

iiw^- 
mmm 

VARIOUS VARIOUS YESTERYEARS VOL 2 
CD 550 1011 MC 550 1014 

JAMES LAST CLASSIC TOUCH CD 550 0982 MC 550 0984 

PEGGY LEE YOU GIVE ME FEVER CD 550 0882 MC 550 0884 

NEW SEEKERS PERFECT HARMONY CD 550 0842 MC 550 0844 
YESTERYEARS VOL 1 

CD 550 1002 CD 550 1002 MC 550 1004 

Gems 

JOAN GHEORGE ZAMFIR PIPE DREAMS 
CD 550 1202 MC 550 1204 

BAEZ BLACK SABBATH NEVER SAY DIE CD 550 1312 MC 550 1314 

BOSTON POPS 
CLASSIC ROCK CD 550 1072 
MC 550 1074 

BOXCAR WILLIE 
ACHY BREAKY HEART CD 550 1342 

MC 550 1344 
GEMS CD 550 1292 MC 550 1294 

% ^ 
W- ! 

Fo^r""' Tops 
BILLY OCEAN LOVER BOY CD 550 1182 MCS50 1184 

JOE COCKER FIRST TIME CD 550 1262 MC 550 1264 

THE COMMUNARDS 
HEAVEN CD 550 0932 MC 550 0934 

KarusseH /f 

fSpectrum 1 I M us le \ 

MARIANNE FAITHFUL THIS LITTLE BIRD CD 550 0972 
MC 550 0974 

A small price to pay 

release date: 4 

OST SEA OF LOVE CD 550 1302 MC 550 1304 

cd: £3.57*9 
£5.99 s.r.p. 

Order now fro/n PRO on 081 590 604* 
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12X12 VOL 3 THIRD IMPRESSION CD 550 1252 MC 550 1254 

RUBYTURNER 
WITH LOVE CD 550 1152 MC 550 1154 

slow +. Motion 

ULTRAVOX SLOW MOTION CD 550 1122 MC 550 1124 

H 
VARIOUS YESTERYEARS VOL 3 ' CD 550 1022 MC 550 1024 

ROGER WHITTAKER STEEL MAN CD 550 1222 MC 550 1224 

Trad 
liazz 

VARIOUS ■ SGT SALT & OTHER CONDIMENTS CD 550 1232 MC 550 1234 

VARIOUS - TRAD 
JAZZ FAVOURITES CD 550 1242 

MC 550 1244 
HANK WIL ÎAMS 

MARTY WILDE TEENAGER IN LOVE 
CD 550 0852 MC 550 00854 

BARRY WHITE HANK WILLIAMS SOUL SEDUCTION CHEATING HEARTS CD 550 0902 
MC 550 0904 

CAPTAI fajMD TESMLE 

CD 550 0992 MC 550 0994 
RICHARD CLAYDERMAN 

.M. 
SAM BROWN 

THE KISSING GATE CD 550 1132 MC 550 1134 

r< 

ERIC SURDON & THE ANIMAIS - INSIDE OUT CD 550 1492 MC 550 1194 

MAX BYGRAVES CAPTAIN & TENNILLE RICHARD CLAYDERMAN S0NG5 LIKE THEY USED TBE SCRAPBOOK A UTILE NIGHT MUSIC CD 550 0952 CD 550 1212 CD 550 1332 
MC 550 0954 MC 550 1214 MC 550 1334 

H 

SAM FOX CONNIE FRANCIS GRACE JONES SAM LOVE SÔNGS FAME CD 550 1162 CD 550 0862 CD 550 1322 
MC 550 1164 MC 550 0864 MC 550 1324 

r gréât entertainment 

i October 1993 
me: £238d.p. 

£3.99 s.r.p. 
our PRO rep or your regular wholesaler 

THE JORDANAIRES TRIBUTE TO ELVIS CD 550 1282 MC 550 1284 

/4 

THE PLATTERS ENCHANTED 
CD 550 0922 MC 550 0924 

BERT KAEMPFERT RED ROSES CD 550 0962 MC 550 0964 

DIANA ROSS AND THE SUPREMES STOP! IN THE NAMEOF LOVE 
CD 550 0712 
MC 550 0714 



Pact reaches breakthrough with MU IndependentTV producers' association Pact has reached a breakthrough deal with the Musicians' Union ouer the recording and use of music. The two-year agreement, which comes after a bittertwo-and-a-half year impasse, abolishes minimum session lengths and sanctions the employment of musicians at the weekends with no increase in rates. Covering ail genres including documentary, drama and feature films, the agreement is likely to encourage producers to use UK musicians instead of cheaper overseas artists. 
Sound City sets Glasgow daate Sound City '94. co-organised by the BRI, One FM, the Musicians" Union and Glasgow City Council, will take place in Glasgow from April 4 to 9 next year. 
Kajagoogoo star turns A&R Nick Beggs. former bass player with Kajagoogoo, has joined Phonogram as A&R manager. Beggs, whose current band, lona, won the best international category at this year's US Gospel Music Association, topped the charts 10 years ago when Kajagoogoo reached number onewithTooShy. 
Mushroom rejigs publishing arm The Australian-based Mushroom Group has restructured its publishing arm, Mushroom Music, with the promotion of général manager lan James to managing director and fwo other key staff appointments. Jacqui Dennis, général manager of MMA Music, joins the company to run its new Sydney office and develop its international catalogue, while Ann-Marie Tarante joins as licensing manager. 
PolyGram wins Pavarotti TV rights PolyGram Télévision International hasacquired exclusive international TV rights to Luciano Pavarotti's concert with The Royal Philharmonie Orchestra recorded atthe Piazza Grande in Modena in Italy on September14. 

Bullish BMG 

targets sales 
BMG chairman John Preston is aiming to increase group sales by a third in the current financial year, he revealed at the company's sales conférence in Eastbourne last 

Noting that total sales jumped 50% in value last year, Preston told 150 staif and retailers that "a clear direction" would enable the Compa- ny to achiev "1 ai I the goal posts; this I isy," he s " 
isedofmi 

Preston highlighted the diversity of BMG acts such as Take That, Michelle Gayle, SWV, Green Jelly, Worlds Apart, Whitney Houston and M People who have scored in the charts this year. "More than any of our competi- n ail k n ail par world and found a Britr of the 
what w which clearly le doing," he said. And he added that BMG's UK acts are also succeeding overseas. "In the past couple of years intema- tionally British music has chased itself up something of a blind alley. - - - ' o say that BMG, 

iss from within its UK 
ule which includes M People's sec- 
on October 4), Take That's new album Everthing Changes (October 11) and the Eurythmies Live 1983- 1989 compilation (November 15). AU three will be supported by TV and co-op press advertising, 
Haddaway (due out on October 11), Worlds Apart (November 11), Cold Cut (November 22), Lisa Stansfield (November) and a Barry Manilow greatest hits package (November). New US R&B artist Toni Braxton will release her début album in the 

The unnamed Worlds Apart album will appear on the revi- talised Bell label. Meanwhile Arista has also taken a majority stake in Habana Records, the new pop label launched by former Sonet UK man- aging director Rod Buckle, in return for Worldwide rights to its repertoire. The label's first single release will be Mr Yogi by Danish group Overlords out on October 11. 

m: 

Take Thafs new album, Everything Changes, released on October 11, had prc-sales of 260,000 units by the end of last week - six limes that for the band's début Take That And Party. The album is preceded by the single 
Relight My Pire released loday and one further single will be released belore Christmas. RCA is spending £60,000 on co-op press advertising and a £250,000 TV campaign is planned for the beginning of December. Fans on the band's 160.000-strong database arc being 

BPI PUES THE FLAG AT MIDEM: SEE PAGE 6 

"...it was clear before 
he reached the first 
verse of track one 
that the old Al Green 
was back." 

Tâm de Lisle 
The Independent ors Sunday 

He never went away. 
The new Ai Green 
album ïs released 
on Septerrsber 27. 
Produced by David 
Steeie and Andy Cox 
(FYC} & Arthur Baker. 
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NEWS DESK; 071-9215990 

Bard hits out as 

EMI axestokens 
WORKLOAD TAKES TOLL ON DELIVERIES launclnng 

"S 

Mottola takes 

on global rôle 

Si»; Speaking to Music Weclt at tue time 

HON 

NEWSFILE 

► [> ^ [> SLIM LINE VIRGIN FOCUSES ON FEWER ACTS: SEE PAGE 7 ► ► ► ► 
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Token gesture riles indies Indie retailers are understandably up In arms about EMl's décision to close Record Tokens. It will cost many of them business. And it is ironie that at a time when many people are talking about generic campaigns lo sell the value of music, we are losing one of the vory few things that does jusl thaï. Slill, EMI owns Record Tokens and bas the right to operate it how it likes and close it as and when it likes. Given the strength of feeling in the indie sector, however, it is clear that Record Tokens's demise has left a gap in the market. What a perfect opportunity for Bard to step into the 
Vou never know, a Bard token might euen persuade some of the multiples to forget their own narrow interests and join in an industry scheme again, 
Brits voting is good news The changes to voting procédures for the Brit awards mark a greal move fotward. While no one lias ever brought forward any convincing evidence of shenanigans in previous Brits voting, there was always bound to be suspicion as long as it remained the preserve of BRI members themselves. The old System was clearly anomalous since two companies of exaclly the same size could have différent numbers of votes depending whether they joined the BRI at corporate or suhsidiary level. Such anomalies were irrelevant as long as the Brits was purely an internai industry event, but have become untenable now the event is one of the biggest awards showsonBritishTV. Opening up voting to a range of industry views will make it more obviously fair. What il will not do is end controversy overthe nominees and winners. And thafs exactly how it should be. If people ever stop feeling passionate and acting unreasonably about the music they love, then that's the time te really start worrying. 

WEBBO 

1 

Kids put music 

above games 

Select launches 

triple offensive 

The Naxos puA mUJaunch wth woexs 01 aas on uiassic a ivi m uoioDor, own-orand classical labels to retailers i followed by six weeks national press addition lo ils existing contracts wit bncked by PoS material. By the end of Virgin Relail and Pillons bookshops 

Music execs star in 
richest people chart 

founder Chris Wright - ,£34.5m; 
£32.5m; Elton Joh Reid- £27.5m; an< Japan and T-Ucx 

The wonder of Waterman Maverick. Genius. Thorn-in-the-side. Idiot. Whatever you think of Pete Waterman you can't ignore him. I watched his keynote speech at In The City with a mixture of wonder and despair. Wonder because his double act with Tîlly Rutherford about the lunacies of the current market place was brilliant and echoed many of my own views as demonstrated in this column. Despair because while he can be so right he can be so very wrong - almost at the same time - and because a person like him should be on the inside of the industry fighting the real enemies rather than on the outside taking thepiss. 
Complote cobblers? Pete said MTV doesn't play Euro hits until they are successful in the UK: rubbish. He says that buying-in teams are prohibitively expensive for small labels when arguing for a level playing field for indies; untrue. As a proportion of the potential reward it seems to me that the cost is minuscule compared to the benefit. He says there are no follow-ups to number one singles if they have faeen marketed there in the first place: complété cobblers. There are no follow-ups because the act doesn't have it in them. And fînally he attacks the fact that some believe marketing people are more important than A&R people: wrong. A&R people are marketing people, or they should be. It's no good signing an act and knowing only how ta twiddle knobs in a studio. You need the vision of where ta place an act and how their career will develop - how, in short, to sell them. If that's net marketing I don't know what is. 
Pete, join the BPI now! That sounds like an attack. It isn't. Rarely have I heard such a passionate speech even if half of it was misguided. Join the BRI, Pete -I hear the council has become a quieter place of late. They aren't ail a "bunch of tossers". It needs a shake up from someone like you. 

Jon Webster s column is a personal view ► ►► WHYTHE SPOKEN WORD MARKET SPEAKS VOLUMES. SEE P8 kPP 
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Concerts downturn hits Wembley profits 

Yellow label loses 
marketing chief 
in latestupheaval 

FRONTLINE 

ColSiis soloflight 

is lift off for Virgin 

given the company a i 

tojrtivr™E 

s 

PRICE: 46 PolyGram tilles at £9.99 CD/£6.99 ;ette through October; six Madonna titles rcduced 0ct4; £5 off combined price of Beatles CDs. 
/ER RECORDS: Réductions on ail PolyGram Classics uct until Oct 13; PAs - Gabrielle (Piccadilly. Oct 18), WetWet (Glasgow, Oct 25). 

LAST CALL FOR ENTRIES 

nusic week 

DIRECTORY,94 
If you have yet to reçoive your free entry form please contact Graham Walker at ERA on 071-620-3636 ex. 5503 

If you have received your form - please return it as soon as possible to: 
Graham Walker, ERA, 8th Floor, Ludgate House, 245 Blackfriars Road, London, SE1 SUR 
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Three 

IDasaiey classics 

îlfsMtpS / {1 S-. 

emok mx. ¥sm u ■■-r 

' 

that speak 

for themselves 

Order now on Telesales 081 810 5061 
or your regular wholesaler 

PICKWICK 



SPOKEN WORD 

TOP PRODUCT THAT 

SPEAKS FOR ITSELF 
Audio books deserve prime selling space, say spoken word labels. George Cole reports 
What can help keep the kids amused, make housework less of a grind and take the boredom ont of long car joumeys, too? The answer is the spoken word cassette, the most versatile audio product on the market today. But while bookstores, newsagents and even supermarkets have done much to promote the médium, many music stores still seem reluctant to move into the market — even though spoken word is the fastest growing audio sector. WH Smith, for instance, estimâtes that spoken word is worth more than £40 million at retail and that year-on-year growth is around 10%. Many spoken word titles are big sellers by any standards. The BBC's audio tape version of the Sue Townsend best- seller The Queen And I has sold more than 60,000 copies, while Posh expects to meet the 500,000 unit target set for its Mills & Boon range this year. MCI head of spécial projects Steve Bunyan voices the opinion of many when he says, "The spoken word market could be as big as sell through video." Although the the best spoken word releases can expect to enjoy a long shelf life - with surges in demand at holiday times - it's the Christmas quarter which is undoubtedly the sector's busiest period. BBC spoken word marketing manager Steve Crickmer says that around 30% to 40% of the corporation's annual business in the field cornes in the last three months of the year. Many spoken word titles have film, télévision, radio, video and book tie-ins and feature household names such as Inspector Morse, Walt Disney, Thunderbirds, Star Trek or Ben Elton. The resuit, says Brian Hopkins, Conifer sales and marketing director, is that labels and retailers alike have been able to capitalise on the by word-of- mouth promotion and média interest in blockbuster movies and popular TV shows. Proof that the market has finally come of âge can be read in the growing number of high profile publicity campaigns for spoken word releases. 
MUSIC WEEK 2 0CT0BER1993 
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Covering the market: spoken word titles appeal i 
One such promotion is the BBC's Have You Heard The Word?, which runs until Christmas. The £70,000 campaign aims to reach the 18 to 35 and 45-plus groups and will include press ads, POS, posters and flyers. Likewise, Penguin is planning a £50,000 multi-media promotion for the November launch of its first dozen spoken word titles, while MCI is part-funding, with its sister video company VCI, a £300,000 TV and press campaign for its Mike Reid, Frank Carson and Best And Marsh comedy tapes. The press has woken up to the spoken word boom, too, thanks largely to The Daily Telegraph's Have You Heard Any Good Books Recently? promotion. The interest it created bettered ail but the most bullish expectations. "We dispatched more than 140,000 audiobooks to readers as a resuit of the Telegraph promotion", says Alastair Giles, marketing manager for talking books at HarperCollins, who pinpoints the hub of the spoken word dilemma when he adds, "There's no doubt that there's a huge market for spoken word titles, but many people still aren't sure where to buy 
Labels argue the best way for retailers to make the most of the spoken word's profit potential is by giving product 

as much prominence as possible. Roger Godbold, spoken word label manager at Listen for Pleasure, urges retailers to rack releases more dynamically. "Most people don't go into a music store to buy spoken word - it's an impulse buy. So you really do need to shove the titles in the customer's face and put spoken word in a hot spot," he 
MCI's Steve Bunyan points to the value of dedicated racking. "The days when you could put spoken word on a couple of spinners, cross your fingers and hope for the best are well and truly over," he 
This may seem obvious to the larger stores, but smaller independents, already struggling to cope with video tapes and new audio formats like MiniDisc and DCC, will find it difficult to put the theory into practice, and may be unsure of what to stock. "The secret is to be sélective," argues Telling Editions' managing director Tim Clark. "Retailers should start with a small space, but ensure that it's clearly marked and has a good sélection of titles." Pickwick's audio acquisitions director Melvin Simpson, says, "It's relatively easy to spot the best sellers and give them a go." Conversely the BBC's Steve 

Crickmer advocates stocking ranges wherever possible rather than concentrating upon individual tapes. "Our research has shown that many spoken word buyers come back for more of the same," he 
Traditionally, of course, spoken word buyers have been perceived as middle class, middle aged and middle brow. But the past 18 months has seen a definite shift in buying pattems. The thirty- and early fortysomethings are now buying children's tapes in abundance, while Janet Street Porter's assertion that comedy is the new pop is amply bom out by the boom in alternative comedy tapes, which sell by the bucket-load to customers in their early twenties. Indeed, music titles NME and Select both recently carried cover mounted comedy tapes. "Lots of kids have the tape habit now because they've grown up with Walkmans and ghetto-blasters," says PolyGram catalogue marketing manager Bob Nolan. "Many see spoken word and music tapes as being alike two sides of the same coin." ' And he points to WH Smith's racking of spoken word titles within its audio section, oflen far from book shetves, as proof of the sector's 

for classical music and spoken word, Andréa Tumer, says that the past 12 months the company has seen growing similarities in the sales pattems of spoken word and 
Like its music counterpart, the spoken word chart has proved to be a significant stimulant to sales. "Ifs a useful point of reference for the customer," says Tumer. "It tells them what's selling and 
But Tumer suggests that a separate chart devoted entirely to titles with current TV or radio tie-ins might boost sales even further. Not ail music stores have the space or resources to provide similar facilities, however. And there is some concem among spoken word labels that record shops are being left behind non- traditional sites. "We're getting a lot of response from supermarkets, garages and other non-music outlets," said MCI's Steve Bunyan. "And there is a danger that spoken word could move away from the music stores. This would be a shame as the market has much to offer the music industry." It was the réalisation that, unlike music product, most spoken word tapes are impulse buys which prompted Posh's décision to présent the label's low cost, high turnover Mills & Boon catalogue in pre- packed counter units. 'Tower Records in fLondon's] Piccadilly has sold 10 of our counter boxes and each one contained 50 tapes. We tell people 'put it on the counter and watch it fly out of the door'," says John Cooper. The message is clear; there is turnover in tapes. And with hundreds of attractive titles now available, supported by ever-growing marketing budgets, there is every reason to believe that the profit potential for spoken word labels and music retailers 

Smiths' product manager 

With Christmas just around the corner, it's an idéal time to stock up with spoken word titles. AU retailers need do is let their customers know what's on the shelves. The products will speak for themselves. 



mÏ HarperCollins Audiobooks 

The pick ofthe 
publishing world's 
bestsellers    

1 RRP £14.99 

read by outrageons 
comedians  

Th& Uar The tape ofthe bo 
 ofthe TV sériés. 

Classic recordings of 
elassic performers 
reading classic poems.. 

Vintage crime stories 
Miss read as only they should larples fa y., vintcige actors ! 
Final Case^rj ^ RBJP £7.99 
Whatever it is we've got it taped! 

ENQUERIES TO: 
HarperCollins Audiobooks 
77-85 Fulham Palace Road Hammersmith 
London W6 8JB 

Tel: osi 741 7070 Fax: 081 307 4813 
ORDERS TO: Bond Street Music 

5 Wigmore Street London W1H 9LA 

SPOKEN WORD 

The hottitles for 

autumn listening 
MWs comprehensive guide to the latest tape releases 

Ir Who: F eofDeal on the cuit TV sériés and featuring Jon Pertwee, Adrian Mole: The Wilderness Years - dp £4.76 srp £7,99 Release date: early October. The latest volume from Sue Townsend s popular hero. Tbe Secret Diary of Adrian Mole - dp £4.76 srp £7.99 Release date: early November, The bookthat started the Adrian Mole phenomenon. Listento Les-dp£4,76 srp £7.99 Release date; early November, First audio tape release from the late Les Dawson, Alîstair Cooke's Lotter from America dp £4,76 srp £7.99 Release date: early November. A Compilation of 12 of Cooke's broadcasts.. Tbe Village-dp£4.76 srp £7.99 Release date; early November.Real-life happenings in a Hampshire village. Goon Show Classics: You can't get the wood, you know -dp £4.76 srp £7.99 Release date: early October. Four vintage shows. The Two Ronnies - dp £4.76 srp £7.99 Release date: early October. Paradise Lost/ Paradise Regained - dp £17.87 srp £30 Release date: early October. Milton's epic poem in an eight-cassette boxed set Dr Who — Tbe Missing Stories; Fury from the Deep - dp £4.76 srp £7.99 Release date: early October. Only available on audio cassette. 
BBCYoung Collection 

Ity by Dick King-Smith, read by Tony Robinson, The Taie of Samuel Whiskers - dp £2.38 srp £3.99 Release date; early October. A Peter Rabbit story by Beatrix Potter. The Tailor of Gloucester- dp £2.38 srp£3,99 Release date: early October. Another Peter Rabbit talp. Animais of Farfhing Wood -dp £9.53 srp £15.99 
The Hobbit-dp£92i3 srp £15.99 Release date: early November. Available on both the BBC's Radio ( Youth Collection sériés. Aiaddin and other favourite stories-dp £1.78 srp £2.99 
BBC Canned Laughter 
Blackadder The Second - dp £3.57. srp £5.99 
Just A Minute - dp £3.57 srp £5.99 Release date: early November. A 

THE WORD ACCORDING TO.. BBC 
BBC spoken woFft-Hiarketing manager Steve Chckmer has high hopes for the two Adrian Mole'titles, The Wilderness Years and The Secret Diary: "We expect Wilderness Years to be one of the biggest selling spoken word titles this autumn," he says. "The hardback has gone straight to the top of the bestsellers chart and it will be broadcast on Radio Four in October. The Goons' You Can't Get The Wood should sell well, as should the Two Ronnies and Les Dawson's Listen To Les. Alistair Cook's Letter From America is already essential listening for a large Radio Four audience and this will help to sell the cassette. Canned Laughter is our new comedy radio sériés which features the younger génération of comedians. Blackadder II and Just A Minute with Paul Merton should prove popular. In the Young Collection range we have a boxed set of Animais Of Farthing Wood — the original serie has sold over 40,000 copies in six months. Our two new Beatrix Potter titles should also sell well." 

MORE ON PAGE 27 
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peak • Teen idols in singles chart b 
CHART FOCUS 

Bat^Out Of HelH?^Back IntoHc 

AmeriTaone of their 4th & Broa 
S 

ÎVIayfield flop, Bitty i Domino didltKeeps 

hit: Relax (1.1984). Biggest woTribes (1,1984). Lasthit: 

W début. Producer: Nigel Lowis. Publisher: MCA Music. 
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i SALES AWARDS 1 

AIRPLAY ADDS 

| NEXT WEEK'S HITS 

| 2 | BREAKER | FORTHCOMING 
SUPPLEMENTS 

OCTOBER 16th: 
PRO AUDIO 

iliiiP" 
3| BREAKER ment and technolology to coïncide with 

AES, NEW YORK 

OCTOBER 23rd: 
MUSIC VIDEO 

| 10 | BREAKER i 
Ad booking deadline : October 6 
Call the Music Week ad. dept 

on 071 921 5939 

iiusicweek 
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AD FO CUS 
Carlene Carters Little Love Letters will be advertised in Country Music Round-Up and Mojo by Giant from its release next Monday. There will also be a co-op ad in Vox with HMV and the album will be an Our Price recommended release. Elvis Costello's My Aim la True, This Year's Model, Armed Forces and Live At El Mocambo are being released as a box set by Démon which will be advertising in the Sunday Times, Independen t On Sunday, The Independent and Time Out. There will also be in-store browser cards. The three studio albums are also being re-released individually with a token which, on présentation of ail three, enables the buyer to reçoive Live At El Mocambo free. Crime And The City Solution's The Adversary Live, featuring members of the Bad Seeds, will be backed by ads in the music press from next Monday. The ads by Mute will tie in with promotion for Nick Cave and the Bad Seeds' live album, Live Seeds. Energy Rush Présents Hits Of The Year, the latest dance compilation by Dino which includes tracks from Shaggy, Gabrielle and Culture Beat, will be nationally TV advertised for two weeks from next Monday, followed by a régional roll-out in the best performing areas. There will also be TV ads on Sky and radio slots on Kiss, Atlantic 252 and Piccadilly. Go West's best of album Aces And Kings will be nationally TV advertised by Chrysalis in conjunction with Our Price for two weeks from next Monday. Woolwdrths is running window displays while Menzies and Virgin will run in-store displays. WH Smith has picked the release as album of the week and will be running window and in-store displays. There will also be national press advertising and radio slots on Capital FM and 

"Stunning and highly visual" is how EMl describes ils çampaign for the nevv Diana Ross fbur-CD box set and "best of album.To make stire the marketing was exactly on target, EMI undertook extensive market research and for the first lime employed ootside creathre agency Mitchell Aldred Patterson & Mitchell to design the advertising material. The box set. released next Monday, features 78 tracks including digitaily re-mastered Motown . classics as well as prewously unreieased material and new tracks. The best of album, One Wontan The Ultimate Collection, is released on October 18, . Record label; EMI Media agencies: London Media - press; TMD Carat -TV, Media executives: Gareth Curty- press; Gareth Jones - TV ting director Jonathan Green, TV; Ads will run on Channel 4, ITV and satellite stations for three weeks from October 11. Press: AH the multiples are running co-op press advertising front next week. Posters: 9B-sheet street ads and 96/48-sh8et ultravision posters will run in key cities. e: Diana Ross blow-ups will form part of the POS material and there will be a projection image of her at HMV's Oxford Circus branch. Target audience: Mass markel 
BRMB,which are running Go West weekends in October. M People's Elégant Sluraming will be backed by a substantial deConstruction marketing campaign from next Monday. There will be press ads in Record Mirror, Music Week, The Independent (in conjunction with Our Price), Time Out (with Tower), Select (with Virgin), Q and Vox (with Woolworths). Woolies is also running a co-operative national TV campaign for one week from October 11. In- store, there will be window 

displays with the multiples in West End stores. A national poster campaign and mail-out are also planned. Dannii Minogue's Get Into You, out next week on MCA, will be advertised in Smash Hits and Just 17. There will be a mail-out to 16,000 fans and a PA tour in conjunction with HMV, which is offering an exclusive poster with the LP. Planet Rock, Dino's compilation of classic rock tracks which is released next Monday, will be TV advertised in most régions. There will 

also be in-store displays with 250 independents and posters in the Midlands and North. Radiohead's Pablo Honey is being re-promoted by Parlophone after the success of the single Creep. From today there will be co-op TV ads with Our Price in the Central région plus window displays and an ad in Melody Maker. Next week TV ads will switch to The Big Breakfast. Pairs of Cliff Richard's most recent back catalogue LPs are being made available from next Monday as mid-priced CDs by EMI and will be promoted in-store. A mail-out will go to 30,000 Cliff fans. Sounds Of The Sixties, Telstar's compilation of Sixties classics which was previously released as My Génération, is re-released next Monday and nationally TV advertised for two weeks, followed by régional TV ads for a further two weeks. There will also be radio slots on Capital, Clyde and Forth. Trance 4, the latest Trance compilation from Rumour, will be backed by radio ads for three weeks from next Monday on Kiss, Piccadilly, Clyde, Forth and Chiltern. There will also be press advertising in Echoes. The Wonder Stuffs Construction For The Modem Idiot, released next Monday by Polydor, will be press advertised in Melody Maker and the MME from today to create a pre-release buzz. There wÙl also be upfront play in HMV. From release there will be further press ads in Melody Maker, Q, NME (in conjunction with Our Price), Vox (with HMV), Select (with Virgin) and Sky (with Tower). The release is HMVs album of the week and will feature in window/in-store displays with multiples and selected independents. Nationwide posters will run from release and there will be "projection" advertising in Euston station. 
PROMOS IN PRODUCTION 

TheWayWeAre Pinkoforlsland 
TumOnTuitelnCopOut Pinkoforlsland 

AdamlnChains Doug Kluthe for Chrysalis True lova Tom Bird for Vertig 

NigelSimpklss 
Mark Bailey 

ALIS0N M0YET 
PAULWELLER 
WHYCLIFFE 
LEATHER 

SarahWilIsfor Go! Dises Catharine Griffin 

PR0DUCER F Gteg Magloirefor Laurence Dunmore Designs Ted ThomtonforSwivel Productions Robert Godbold for limelight Catherine Smith for Nitrate Films Fiz Oliver for Christopherson&Co Kevin SetgantforThe Douglas Brothers StevenElliottforOilfactory 

E CONCEPT Lots of hanging out in a pre-party atmosphère. 
A Fellini-esque video made up of short 

November Two lovers snuggle in Canaiy Wharf 
October 4 The singer strolls around Southend with herchildren. Late October/ Weller in performance intercut with early November footage and animation, November 1 Elheteal abstract with Whydiffe in a glass box surrounded by dancers. October 12 Animais from London's City Farm accompany the band on a trip round 

Live and Kicking, Saturday October 2, BBCI; 9am-12.12pm. The latest exubérant Saturday morning show from the BBC follows the mix favoured by its predecessors; music, interviews, videos and lots of fun. First programme in the new sériés features Take That (pictured). 
MONDAY SEPTEMBER 27 

altura, Laid, throughout the day. Radio One: daytime programmes i",1" m\ Gloria Hunniford - CiUa Black Day features Cilla il conversation, Radio Two: 2.03- 3.30pm OThe Beat featuring Texas, Eat, Gary Clail and the Stone Temple Pilots, ITV: 12.30- 
TUESDAY SEPTEMBER 28 
Og 

Story featuring Crosby, Stills, Nash & Young, Tori Amos and Marc Cohn, Radio One: 9-10pm WEDNESDAY SEPTEMBER 29 
l'V" «i Hit The North features ■Ml John Peel's favourite northern sessions of the past 25 years and includes a performance b; The Fall, Radio Five: 10.10- midnight THURSDAY SEPTEMBER 30 
o Raw Soup feat ingThe 
OverkiU and Luscious Jackson, ITV (Carlton): 11.40pm-12.40am FRIDAY OCTOBER 1  
OInSearch OfMadonna 
superstar's lair, MTV; 7-7.30pm OThe O Zone featuring The Pet Shop Boys, BBC2: 7.15-7.45pm OTXT featuring the Lemonhcads and Urban Species, LWT: 3-345am SATURDAY OCTOBER 2 

^*3 Curtis Stigors, Radio One: 7.30-8.30pm OBPM From Busby's in London looks at the Asian and Bhangra scene with The KK Kings and The Snfri Boys, ITV; 2.30-3.30am (régions vary) SUNDAYOCTOBER3 

ternai, BBC2: 11.45am-12pm 
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El 

With Laser Dise 
You Get To See The Movie 
And Then Meet The Stars 

■j 

Basic Instinct on Laser Disc cc interviews with the Dire Laser Disc is the ultimal 
îs as a Spécial Edition which, as well as the film, includes exciting bonus material; exclusive behind-the-s< >r and cast, extracts from the making of the film, original theatrical trailer and detailed production notes. i home entertainment, with vastly superior picture quality and CD digital sound which never deteriorates. You can also play your CD's on a Laser Disc player. 

Distributed by VCI Distribution on (0928)816 511 

J 
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TOP 75 S II 

1, 1 i ^ THE OFFICIAI lil 1 .L.W musieweek 
ll ll 1 r CHARTS 1 VJ VU ■■ ■■ 2 OCTOBER 1993 

| ™? Label CD/Cass (Distributor) 7712* p 1 1 | Artfst (Ptoducer) Publisher (Writer) Label CD/Cass (Disuibuton . TITLESA-Z 1 
ET RnnMI SHÛKF THF RflOM 38 25 ! NUFF VIBES (EP) O lslandCID560/CIS5M(F| Aeache 1 ndian (Woolioan(BVWest ledia Co (111 MC/VSonvIAoache Indien) (12IIS 560 S&uzzl 
IL Jazzy Jetf & Fresh Prince (Mr.Less) Zomba ISm h/HaggardyWilliams/Mayberry) -/JIVET335 39 US ONE WOMAN Giant74321165122/74321165124(BMG) Angol  69 

2 4 

3 2 3GO WEST Parlophone CDR 6356/TCR 6356 |E) 41 - ' 
Jade (Benford) MCA/EMI (Benford/Spearmanj , SLAVE TO THEVIBE Aftershock (Smith/lordl EMI (Smith/Lord/Rotinel Virgin VUSCD75/VUSC 75 (El -/VUST75 

4 6 , SHE DONT LET NOBODY Chaka Demos & Pliers (Dunbar/Willis/Shakespear Mango CIDM 81Q/MCT 810 (GRPV/FI ) WC/BMG IMayfield/Fekaris) (12)MNG 810 42 23 = i HEAVEN HELP^^(DeVeaul(/BriIten) 
,LOVE SCENES 

Virgin VUSOG 73/VUSC 73 (El 
Epie 6595952/6595954^SMI p'y i 

3 " Cuhure Beat(Fenslau)WCIlevis/Katzmann/Su ZTT FGTH 1CD/FGTH 1C (W) 4435 , Beverley Crayen ISamwell-SmKhl WC (Cravenl , FASCINATED Usa B (Harding/Cumow) EMI (ISH) Itrr FCD 218/FCS 218 (F| -/FX218 
7 8 2 LIFE lEMKHir nAU3ii?riaa7™,M74ilW2WœnM2M 45 5 ; 

™rrnr. 
, SAIL AWAY Polydor LTLCD 15/LTLCS15(F) " Utile AnnelsIPauaomaslPolyGramlJepson/Dickinson/Paul) LTIX15/- , KISSTHAT FROG Real World PGSDGIO/PGSC10 (El Gcing Nowhere  .9 8 ^ 

9 es 
6 SWVIMorqanlVVOInslrrsc m GOING NOWHERE Go! G0DCD 106/60DMC 106 (F) likiSi62 

47 28 ; Peter Gabriel (Gabriel/Lanois) Real World (Gabrie , WHEN YOUGONNALEARN? ' Jamitocuai (Kavl EMI IKay) Sony S2 6596952/6596954ISMI -/6596956 H•", v• n 1 : 1.. 4? 
10- 3IT MUST HAVE BEEN LOVE ) EMICDEM 285^CE^2^1 48 ISIS I NEVER GONNA ^ aWa,erm™L International PWCD 273/PWMC 273 |W) 
11 10ITKEEPS RAININ' (TEARS...) O Brilliant CDBRIL1/CABRIL1 (TRC/BMG) ew/Guidrv) |12)BRIL1® 49 27 î , ACE 0F SPADES (THE CCN REMIX) Motorhead IMileal Motor IKilmisler/Clarke/Tayloi WGAFCDWGAF101/MCWGAF ICI (TRC/B) •| -/I2WGAF101 l'm In A Philly Mood  ,.75 
12 2 BIGSCARYANIMAL VirginVSCDT1472A/SC1472(E) 50 EMI ( NORMAN 3^ ^ ^ Création CRESCD 142/CRECS 142 (P) el CRE 142(1) I r' , - , i r 
13- 2 HERE WE GO ^ k)|s|an[(/Sony( 51 32 , TWO STEPS BEHIND Bludoeon Riffola LEPCD 12/LEPMC 12(F) enck/VonDerBurg) P0 280/PZ280 Dal Leppard (Def Leppard) Bludqeon Rrtfola/Zomba (Elliott) -/- 
14,3 3 CREEP Parlophone CDR 6359/TCR 6359 (E) RS 6359/12RG 6359 52 HE i ALL1 GAVE 1 World Party (Wallinper) PoIyGram (Wallingarl Ensign CDENYS 660/rCENY 660 (El ENY660/- K^Tbatfroq 46 
15E3 jij ROSES IN THE HOSPITAL Columbia 6597272/6597276 (SM) l/Moore/Wire/James) 6597277/- 53 33 1 MOVE Moby (Mobyl CC/UtUe Idiot Music IMoby) Mute CDMUTE 158/CMUTE 158(RTM/P| 
16 M m STAY " Eternol (Lowisl MCA ISlevuns/KhoîoiJril EM1 CDEM 283/TCEM 283 (E) (12)EM 283 5433 , SOMETIMES Fontana JIMCD IJJIMKC^IR M^nn-ûp' 1 
17 10 THE RIVER OFDREAMS Billy Joël IKortchmar/Nicotol EMI Uoel) Columbia 6595432/65WW 55- ! SHE KISSED ME Terence Trent D'Arby ID'Arbyl EMI (D'Arbyl Columbia 6595922/659592MSM)   i 
18- 2ONTHEROPES(EP) Polydor 60NCD 15/GONCS15 (F) G0NE 15/G0NEX15 56 HE | LOVE ISABEAUTIFULTHING 1 Al Green (Baker) EMI {Swirsky] Arista 74321162692/74321162694 (BMG) 74321162697/74321162691 Ncv^Krcw Whnt îi/ana  ^ 
19EE m WHEN THE SH.. GOES DOWN * Cypress Hil! (DJ Muggs) Cyprus Funky/MCA/SouI fi Columbia 6596702/6596708 (SM) assassins (Muggemd/Freese/Reyes) -/6596706 57 « , WHAT'S UP? O 4 Non Blondes (Tickle) Famous/WC IPerryl Interscope A 8412CD/A 841^0/^ Nuit Vibes (EPI    , .38 
20 » 2 EVERLASTING LOVE B, WofldsApartlSchwier/Wildel EMI (Cason/Geyt jlI/Arista 74321164802/74321164«I4(BMG) 58 « 5 DISCO INFERNO Tina Tumer (Lord-Alge/Tumer/Davis) Chappell/Fc Parlophone CDR 6357/rCR 6357 (E) i imous Chappell (Green/Kersey) (12)R6357 
21 - 59- j HEART-SHAPED BOX Geffen GFSTD 54/GFSC 54 (BMG) Nirvana (Albini) EMI (Cobain) GFS 54/GFST 54 Fignt He--j S 
22 9 2 CONDEMNATION (EP) Mute CDBONG 23/CB0NG 23 (RTM/P) 60 « 5 WORLD (THE PRICE0F LOVE) Centredat Co/London NU0CD 3/NU0MC 3 (F) Hiver 01 Dreams, The 17 Depeche Mode (Depeche Mode/Flood) EMI (Go re) -/L12B0NG 23 New Order (Hague/New Order) WC (Sumner/Hook/Morris/Gilbert) -/NUOX 3 
23 - 2 CANTALOOP Capilol/Blue Note CDCL696/TCCL696(E) WC (Kelly/SimpsorvVVillQnson/Hancock) (12)CL696 61 IM i GIVE IT UP 1 Cut'n'Move (no crédit) EMI (Casey/Rnch) EMI CDEM 273/-(E) (12)EM 273 ÉàEa^'zzE4! 
24 - 7 DREAMLOVER Columbia 6594445/6594444 (SM) 62 HE 11 BELIEVE 1 Bon Jovi (Rock) PoIyGram (Bon Jovi) Jambco/Mercury -/J0VMC12 (F)  —!! 
25 - 3 ONE GOODBYE IN TEN Cooltempo CDC00L 279/TCCOOL 279 (E) gs) (12)COOL279 63" 5 TRIPPIN' ON YOUR LOVE Kenny Thomas (Green) Leosongs (Smhh/Rice) Cooltempo CDC00L 277/TCCOOL 277 (E) (12)COOL277 
26 El m WHENEVER YOU NEED SOMEONE A&M5804G32/5804024(F) 141 Bad Boys Inc. (levinel EMI/CC IReld/Wilsoo/Campbell/Brankinl 5804027/- 64 40 ; HEAVEN KNOWS s/Vertelney) EP'C 6596522/65955

/
2

6
4

5™ r;;;;, .« 
2711 m THIS IS THE WAY mcamcstdibss/mcscibsbibmg) 41 Dannii Minogue (Kennedy/Wardl Chrysalis/Sony (Ward/BaylisVKeancdyl MCSR193V- a 65 71 j iFIESTA FATAL! B-Tribe (B-Tribe) CC fTradifional) East West YZ 770CD/YZ 770C (W) lEs ■ i 
28 " )0 LIV1NG ON MY OWN O ^ Parlophone CDR 6355/rCR 6355 (E) 66 HE j TERRITORY ^ ^ ^ Road Runner RR 23823/RR 23826 (P) 1er (Seoultura) RR 7.Tft?K/. 
29 - 5 FACES PWL Continental PWCD 26a/PWMC 268 |W| 2 Unlimited Wilde/De Costerl MCA (Wilda/Oe Costet/Silingaard/Oellsl PWUT) 268 67^" ; WHAT HAPPENED TO THE MUSIC VirginVSCD 1466/VSC1466(El 
30 El m DISTANT SUN Capitol CDCLS697/TCCL 697 (E) 00 [li'TÂMi 1 SMOKEBELCH II Sabres QlParadise PTOMCn/-(RF-APTiPl " Cfovyded House IVouth) EMI |Rnn) CL 697/- )ker) ./PT009 
31 H m TRACKS OFMY TEARS 111 Go West (Veltose) Jobate/EMl IRobinson/Moot Chrysalis CDG0WS12/TCG0W12 (E) e/Tarplin) G0W12/- 69^" 3 ANGEL Warner Bros W 0195CD1/W 0195C (W) wïenThe^ïo'nsDoZIl'.JS 
32 CE ■m NEVER LET GO EMICDEM281/TCEM281|E| 141 Cl« Richard IRichard/MoessIl JW Prodnctkln/CC (Wilson/Gorrie) EMP 281/- 69 43 3 BREAKADAWN De La Soul (De La Soul/Prince Paul) MCA/Variou! Big Ufe BLRD 103/BLRC103 (F) s (Various) BLR(T) 103 Iprt^ro'mep-naTl 
33 » ,3 THE KEY THE SECRET O Urban Cookie Collective (Chapter) Peermusic/Jl Pulse 8 CDL0SE 48/CALOSE 48 (P) SE (Heath/Hayes/Cousins) n2)L0SE48 71 « 3 TODAY Smashing Pumpkins (Vig/Corgan) MCA (Corqan) HutHUTCD37/HUTC 37 (RTM/P) 
34 El jjj EVANGELiNE ^ ^ Fontana CTCD1/CTMC MF) 72 2 2 S0 YOU'D LIKE TO SAVE THE WORLD Fontanavibed i/vibem i (fi Uoyd Cole (Peters) EMI (Cole) 
35 CE OSstaxxlPolyGrarnlJonesmtorne) ipion CHAMPCD 303/CHAMPK 303 (BMG) ■/CHAMP 12303 7355 6 n'î London 8615452/8615444(FI Aca 01 Base Uoker/Buddhal PoIyGram IJoker/Buddhal aRlkaayMiensi ÏÎSS! .mm .mm 
36 ■= 3 RUBBERBAND GIRL EMI CDEM 280/TCEM 280 (E) 74 57 

3 HIT THE GROUND RUNNING Tint non (Lanqer/Winstanley) EMI (Finn) Capitol CDCLS 694/TCCL 694 (E) 
37 « 7 HIGHER GROUND ^ ^ ^ DEP International DEPD41/DEPC41 (E) :C(UB40) DEP 41/- 75 - 2 D MINh^H"LLV,MOOD Epie 6595555/6595554 (SM) | As used by Top Of The Pops and Radio One 

silk hahjit,s0 KJ JL ■ _M_ Remises by STEVE JERVIES & KEITH SWEAT , , , EKR 173/I2-/7* PoslerbogiC/CD , - are back! ^ f 
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T O P 75 A L B U M S 3S 
1 _ % Tille Label/CD (Distributor) ^ | Artist(Producer) Cass/Vinyl „ _ ^ Tille Label/CD (Distributor) j£ 3 | Artist (Producer) Cass/Vinyl ji J g Artist (Producer) Cass/Vinyî 

n BAT OUT OF HELL II - 2 3 BACKTO HELL ★ Meal Loaf (Steinmanl Virgin CDV 27107rCV 27HVV 27)0 (El 
OC ,8 5 LEVELLERS • China WOLCD1034(P) C-V Lavelters (Dravs) WOLMC1034/WOL1034 1:9 68 ,9 TEN» Pearl Jam (Parashar/Pearf Jam) Epie 4688842 (SM) 4688844/4688841 

m O 7 ,8 16 WHAT'S LOVE GOT TO 00 WITHIT • Padophona ie) Tina Tumer (Various) CDPCSD12EVTCPCSD128/PCS0128 53 55 5j GOLD - GREATEST HITS *3 Polydor 5170072 (F) )) 5170074/5170071 
2 , 2 IN UTERO» GcffenGEQ 24536 (BMG) Nirvana (Albinil GEC 24538/GEF 24536 9R 2i 3 THE DEFINITIVE COLLECTION PoiyGramw5164652|fl Kinks (Talmy/Various) 5164654/- R/I 40 2 SECRET PEOPLE Su Capercaillie (Lonny/Malcolm) rvrval 74321162742 (BMG) 74321162744/- O InEwI THE BEATLES 1962-1966 Parlophon8BEAC02511|EI «j 1 'The Beatles (Martin) TCPCSP717/PCSP717 O Q 22 6 ANTMUSIC - THE VERY BEST OF ADAM ANT Adam Ant (Various) Arcade ARC 3100052/-/ARC 3100064 (SM) RR 58 ,36 OUT OF TIME *4 Wa J,J REM (Litt/REM) rner Bros 7599254962 (W) WX 404C/WX 404 
4 *™i THE BEATLES 1967-1970 ParlophonBBEACD2512(E) The Beatles (Martin) TCPCSP 7ia/PCSP 718 on rnmATWORST...THEBESTOF... Mrginvtcd 19(ei JU umi B0y George/Cuilure Club/Jesus Loves Yorr (Levine/Various) VTMC 19/- Rfi 30 2 MORNING DOVEWHITE One Dove (Wealherall) London 8283522 (R 8283524/8283521 
5 9 2 ELEMENTS-THEBESTOFMIKEOLOFIELD O virgiavrcoietE) Mike OldReld (Oldlield/Variousl VTMC l&VTLP 18 Ol 35 ,95 BAT OUT OF HELL *6 Epie CDX 32419 (SMI J 8 Maat Loaf (Rundgren/Galfas) 4182419/- 57 57 47 HITS OUT OF HELL • Epie 4504472 (SM) 4504474/4504471 
6 6 2 THE HITS 2 Paisley Park 9362454352(W) 09 ,9 3 POSTHISTORICMONSTERS ChrvsalisCDCHR7090|El Carter USM (Carter USM/Painter) TCCHR7(HI/CHR 7090 58 63 19 JanetJad«on(Jam/lewis/Jackson Virgin CDV 2720 IE) ) TCV 2720/V 2720 
7 5 2 THE HITS 1 Paisley Park 9362454312 (W) 0032 ,2 IT'S ABOUTTIME RCA7863660742(BMG) "j*' SWV (Morgan) 7863660744/- RQ 64 4 DOCK OF THE BAY-DEFINITIVE COLLECTION OtisRedding (Various) Atlantic 9548317092/9548317084/-(W) 
8 3 3 WILD W00D» Gol Dises 8284352 (F) Paul Weller (lynch/Weller) 8284354/8284351 O/l 26 2 SOMEFANTASTICPLACE AaM540i402|F) Squeeze (Smith) 5401404/5401401 en 34 5 GREATEST HITS VOL 1 Merci uu Sislers Of Mercy (Eldritch/Various) M Release 4509935792 (W) 4509935794/4509935791 
9 7 „ PROMISES AND LIES ★ DEPInternationalDEPCDISIE) UB40(UB40) CADEP 15/LPDEP15 OC 3, l3 REPUBLIC • CenlredateCo/London8284132(F) •ÏJ New Order (Hague/New Order) 8284134/8284131 61 m p™p

c
AHEAD 

" 1 Mr. Big (Elson) Atiantic 7567824952 (W) 
10 s 4 MUSIC BOX • Columbia 4742702(SM) Mariah Carey (Carey/Afanasieff) 4742704/4742701 OC-iaTEASEME Mango CIDM 1102 (R10/F) JU chakaOeirius&PliersIDunbar/Willis/Shakespeaiel MCI1102/MLPS1102 fi? n?71 THROUGH THE YEARS o^, wau Cilla B|ack|Sk3rbck) Columbia 4746502 (SM) 4746504/' 
11 „ 2 THE SINGLES COLLECTION 1981-1993 MCA MCD 10921 IBMGI Kim Wilde (Wildc/Wldc/Swain/Nowelsl MCC10921/MCA1092) 0737 5C0RE Atlantic 7567824182 (W) •7' Stona Temple PilotsIO'Brien) 7567824184/- fil [H EROTICA *2 Mav UJ Madonna (Madonna/Pettibone/Bett erick/Sire 9362450312 (W) s) WX491C/WX491 
12 4 2 THE HITS/THE B-SIDES Paisley Park 9362454402 (W) 1 Prince (Prince/Various) 9362454404/- IFFU 5 PABLO HONEY ParlophoneCDPCS7360(E) s Kilt Radiohead (Slade/Kolderie) TCPCS 7360/PCS 7360 fifl m NEW JERSEY *2 Ut Son Jovi (Fairbaim) Vertigo 8363452 (R VERHC 62/VERH 62 
13 ,3 52 AUTOMATIC FOR THE PEOPLE *4 REM (Litt/BEM) Wamer Bros 9362450552/WX 488C/WX 488 (W) OQ pnn] LINGER F1CKEN' GOOD... DayetionCDOVN22(PI OJ Ul Revoltjng CocksiFtevuHmg Cocks) TDVN 22/DVN 22 65 U SLIPPERYWHEN WET *3 Vertigo 8302642 (R VERHC 38/VERH 38 
14 „ 22 POCKET FULLOFKRYPTONITE* Epie 4682502 (smi /JQ 38 ,2 BIGGER, BETTER, FASTER, MOR^! teope(W) 66 usa SONS OF SOUL U U «kuu Tonv| Tonil Tone! ,Tonyl Tony| Tom ') 'tlï^S 
15 10 ?WAITFORMEO CooltempoCTCD36(E) Kenny Thomas (Green) CTTC SO/CTIP 36 /Il 49 9 BLACK SUNDAY Ruflhouse/Celumbia 4740752 (SM) Cypress Kill (DJ Muggs) 4740754/4740751 CC 66 73 SHEPHERDM00NS*3 Enya (Ryan) WEW()431^VVX431 
16 24 2 DAYÎIME FRIENDS - THE VERT BEST OF EMI CDEMTVJSIEI Kenny Rogers (Butler/Various) TCEMTV 79/EMTV 79 /19 44 56 UNPLUGGED *2 Duck9362450242 (W) Eric Clapton (Titelman) WX480C/WX480 co 29 2 SHOW DO 29 2 The Cure (no crédit) 
17 ,2 g RIVER OF DREAMS • Columbia 4738722 (SM) Billy Joël (Kortchmar/Joel) 4738724/4738721 /IO 45 28 TUBULAR BELLS II ★ WEA4509906i82(wi ^ Mike Oldfieid (Horn/Oldfleld/Newman) WX 2002C/WX 2002 CQ 49 57TAKETHATANDPARTY*2 TakeThat (Various) /SzîlS^l 109231 
18 ,5 3o TEN SUMMONER'S TALES * A8,M 5400752 (F) Song IPadgham/Sting) 5400754/5400751 /I/l 39 4 LAST SPLASH 4A0CAD30I4CD(RTM/P) The Breeders (Freegard/Presiey) CADC3014/CAD3014 70 tm BEST OF 1978-83 ^Beggars 1 Banquet BEGA150CD (W) sywood/Denton) BEGC150.'- 
19 17 30 ARE YOU GONNA GO MY WAY • Virgin covuseo(El Lenny Kravrtz (Kravitz) VUSMC 60/VUSLP 60 /IC 53 2 TEENAGE KICKS Casile Communication CTVCO121 (BMG) The Undertones (Vanous) CTVMC121/- 71 33 2 S1ZEISN7 EVERYTHING > 1 Bee Gees (Bee Gees) Polydor 5199452 (R 5139454/- 
20 tjTOIj GREASE ^ Epie4746322(SM) /IR ,2 18UNPLUGGED..,ANDSEATED»WamarB,os9362452892(W) RodStewart (Léonard) 9362452894/9362452891 79 79 ,00 NEVERMIND *2 Nirvana (Vig/Nirvanal DGC DGCD 24425 (BMG) OGCC24425/DGC 24425 
21 ,6 ,2 DEBUT • One Lftde IndianTPLP3ICD (P) Bjork (Hooper/Bjork) TPLP31C/TPLP31 /1 7 4, 40 CONNECTED ★ 4thtB'wayBRCD689(F) The Stereo MCs (The StereoMCsl BRCA589/BRLP 589 70 52 4 SUNSET BOULEVARD » «3 Original London Cast (Lbyd Webber, RealIyUsefuI 5197672 (R /Wright) 5197674/- 
22 BfîTi] WHAT SILENCE KNOWS CooiiempoCTCD35(E) ,itUJ Shara Nelson IPeden) CTTC 35/CTIP 35 /lO 59 ,0 SIAMESE DREAM HUICDHUTII IRTM/P) Smashing Pumpkins (Vig/Corgan) HUTMC li/HUTLP 11 7 A 6, 32 REMASTERS A.iar Led Zeppelin (Page) itic/East West 7567804152 Zepl/ZeplC 
23 22 44 KEEP THE FAITH ★ Jambeo 5141972(F) Bon Jovi (Rock) 5141974/5141971 no ,, 2 CUCKOO AnxiousANXCD81 (P) Curve (Curve/Rood/Osbome) ANXMC 81/ANXLP 81 7R m THE IMMACULATE COLLECTION *7 ' J Madonna (Vanous) Sire 7599264402/WX 370mvX 378IWI 
24 20 12 Z00R0PA ★ Island CIDU29(F) U2 (Rood/The Edge/Eno) UC29/U29 Rfl 36 23 THEFREDDIEMERCURYALBUM *PariophoneC0PCSD124|E) J w Freddie Mercuiy (Mercury/Various) TCPCSD124/PCSD124 
25 25 l5 EMERGENCY ON PLANET EARTH • SonyS24740692(smi Cl 50 34 RAGEAGAINSTTHE MACHINE# Epie4722242(SM) J ■ Rage Against The Machine (Brooks) 4722244/4722241 

'HATIONS 

O a G.IIUP (or Music w..», BSCjnd BARD. Pi Jamiroquai (JK/Nielsen/Smith) 4740694/4740691 

TOP COMF ARTISTS A - Z 
INST THE MACHINE 51 

l ■i Title Label/CD (Distributor) S | Artist Cass/Vinyl un liui.ijTHECHARTSHOW:ULTIMATEROCK2 TheKiabeiAncoisiFi g u mu Vatious AHLMC 13/- :  .. :3;; EoInc iCOCKS 30 
Cl fTTSTP 100% DANCE VOL 2 Telstarranesi(BMG) various STAC 2681/STAR 2681 

11 ,2 2 MORE THAN UNPLUGGED binobiNCD69(P) 1 1 Various DINMC 69/- : y .... 73.0.1 - fSfcEEEs 
U 1 9 ,, „ ORIGINALS* Columbia MOODCD 29(SM) Vanous MOODC29/MOOD29 r - i 

2 , 3 DANCE ADRENALIN TelslarTCD2638(BMG| Varions STAC 2688/STAR 2688 , g RAVE GENERATION DinoDiNCD68(PI 
IO5 4 ENERGY RUSH FACTOR 5 DinoDiNC066(P) 1 J Vanous DiNMC66/DINTV66 
1 0. TRANCE EUROPE EXPRESS volumeTEEXCO 1 ITRC/BMGI 

:: . 'l ;ïfE!'E:::Eï 
6 
4 

Varions DINMC68/- 3 ,2 THE BEST DANCE ALBUM IN THE WORLD..,EVER! ★ Various Virgin VTDCD 17/VTDMC 17/-(FI 
1 H Various TEEXMC 1/TEEXLP 1 
IR 69PRETTYVVOMAN(OST)*2 1 J Various EMI USACDMTL 1052/TCMTL1052/MTL1052(E1 rrr.—:—j 

5 6 5 THAT LOVING FEELING VOL VI DinuDiNCD64iPi Various DINMC 64/- 1 0 EEn 'R0UND MIDNIGHT Verve/PolyGramlVSIW^IF) E H  " 
6 4 g NOW! 25 ★ EMI/Virgin/PolyGram CDNOW25IE) Various TCNOW25/NOW25 17,4 , NOW! 1992 EMt/Virgin/PolyGramCONOW1992(EI 1' Various TCNOW1392/- EfEE^Eîr:E:EE':BE 
7 , 45THEBODYGUARD(OST)*4 Various Arista 07822186992/07822186904/07822186931 IBMGI 10 13 ,5 100% DANCE* Telstar TCD 2667 (BMGI 10 Various STAC 2667/STAR 2667 StvWE: 
8 9 3 BACKTO THE 70"S EMICDEMTV77(E) Various TCEMTV 77/EMTV 77 1Q ,5 „ RAGGA HEAT REGGAE BEAT • Vanous Telstar TCO 2666/STAC2666/STAR 2666 IBMGI 
9 » a HITS 93 VOL 3 Telstar/BMGTCD 2680(BMG) Various STAC 2680/STAR 2680 20,7 5 NOW! 1983 O EMI/Vrrgin/PolyGramCONOWtS^) EEEz:rE:::::::HE 
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Let them hear it. New Listening 
Stations from Lift. The powerful incen- 
tive for impulse purchases. Free-standing 
or wall-mounted, the CD player is détacha- 
ble and can be combined with Lift Display 
Untis. Boost your sales with Lift Systems! 
UNITED KINGDOM: LIFT (UK) LTD., Triangle Business Park, Wcndovcr Road, Stokc Mandcville. Buckingllamshirc, HP22 5BL, Phone: 0296/615151, Fa*: 0296/612865, HEADOEFICE 

LIFT® Systems with future. 

MARK ET P R 

JOEY NEGRO: Universe Of Love (Virgin V2714). Dave Lee's long-awaited début LP is the expeeted galaxy of disco and garage inspired grooves. Both his hits, Love Fantasy andDoWhatYou Feel, are ineluded alongside the current single, What Happened To The Musie. The 13 traeks, sensibly spread over two 12-inchers, reveal some shorteomings in Lee's lyrics and harmonies, but the well-produced party sounds that have made him so popular as a remixer are ail présent and correct. S££3 
LENA FIAGBE; Gotta Get It Right (Mother 12MUM44). This single from the London-based singer brings together her soulful plea for a fairer vvorld with a range of fashionably funky house mixes from Paul Gotel. Not surprisingly, it is making a strong Club Chart showing. 
FUNKY DISCO & NEW GROOVE: It's A Funky Groove (Wizz WIZZ8). Ignore the corny titles, as this is a rather fine funky-house hybrid with high momentum guitar Unes and infectious 

Afghan Whigs: sparkling début from the SubPop gentlem 
disco chants. It has been pickingup plays on Kiss FM and doing well on the Club Chart. m 
VARIOUS: Strictly Rhythm - The Second Album (React REACTLP26), The rapid fire release schedule of New York's Strictly Rhythm means that only the most dedicated and wealthy DJs and record 

buyers could begin to keep up. So these compilations are always useful for house and garage fans. The label's greater emphasis on vocal tracks has made the collections more accessible. 
VARIOUS: Trance 4 (Rumour RAID513). This is a strong sélection of recent 

MAINSTREAM-SINGLES 
CROWDED HOUSE: Distant Sun {Capitol CDCLS 697), Distant Sun exemplifies the usual airy rétro rock ballad that serves this excellent band so well, although this is not as whirasical or commercial as Weather With You. Nevertheless, the 

commercial, ht 

THE LEMONHEADS: Into Your Arms (Atlantic A7302CDI. This is an expanded, re-thought and improved version of a song that appeared in 
isa jingty, serai- sweetly and a hit. lia 

VARIOUS: Tougher Than Tough [EP] (Mango CIDM 813). Millie's bluebeat hit My Boy Lollipop, Gregory Isaacs's Night Nurse, Junior Murvin's Police & Thieves and Tools & The Maytals' classic 54-46 [Thal's My Number] keep company on a fine EP that acts asaprimerforupcomingfour-CD Story Of Jamaican Music. The lead track (Mdlic) may bc ton lightweight to garner attention, but ifs a worthy 

. 
r 

with edgy vocals plus a catchy chorus that could go some way to reviving Donovan's career, though it won't be a top tenner. BSS 
VARIOUS: 2ToneEP (2 Tone/ Chrysalis CDCHSTT 31 ). The Specials, Madness, The Selecter and The Beat make for a strong line-up of ska favourites from the early days of 2 Tone and should générale enough 
business for this to dent the Top 75 - though ifs main purpose is probably to publicise the Best Of 2 Tone album. !23 
DIANA ROSS: Chain Reaction (EMI CDEM 290). With three big ballads produced by Nick Martinclli in the can, the décision to pluck this 

number one hit from Ross's upcoming Greatest Hits album is perhaps surprising. Even so, ifs one of her best-loved songs with a video to match. SES 
THE SPIN DOCTORS: Jimmy Olsen's Blues {Epie 6597587). Studded with the usual Spin Doctors trademarks: the distinctive vocals and Steve Miller Band-style fluld guitar wo this is another engaglng and successful single. !EEE 
SHERYL CROW: Run Baby Run (A&M 5803812). An impressive début for Ms Crow on a track that smacks of the Beatles' Happiness Is A Warra Gun and Old Brown Shoe in parts. Crow, who is possessed of a throaty and distinctive voice, is more likely to become a successful album artist, but this deservesto be heard. S3 

MEAT LOAF; l'd Do Anything For love [But I Won't Do That] (Virgin VSCDT 1443). This "edited" epic still checks in at nearly eighl minutes and inciudes ail the bombast you would expect whenever Méat and Jim Steinraan meet. Ifs way over the top, butthafs part of ils appcal and, as such, is destined to become a veri large hit. [£*£3 Alan Jones 
MUSIC WEEK 2 0CT0BER1993 



progressive house and trance tracks, most of which bave been produced in the UK. The earlier Trance collections bave been among Rumour's best selling compilations and there is no reason why Volume 4 should be any différent. SES 
SURE IS PURE: One Drop Of Rain (Vinyl Solution). One Drop Of Rain is tbe Stoke duo's second single in their own right and their first for Vinyl Solution. It is a fairly straightforward house track that lacks the flare of their remix work and has not had a particularly good club reaction. However, it should attract some attention on the strength of Sure Is Pure's réputation as the reraixers of the recent Sister Sledge hits. 

THE PRODIGY: One Love (XL XLT47). The Essex lads retum with a vengeance. This four-track EP features some 
Guaranteed banker Should do well Worth a punt Onlyforthe brave SORonly 

long-awaited new material, including the charging percussion-laden and bass- heavy title track. It has to be said that any other act releasing this single would not stand much chance of crossing over. The Prodigy, however, are one of the few rave acts that still have a large enough loyal fanbase to ensure a Top 40 placing. ÏÏÏSi Andy Beevers 

PUCCINI: Tosca. Rome Opéra House Orchestra And Chorus/Oren (RCA CD/VHS/LD 09026 61806-2). Decca's hottest operatic property, Luciano Pavarotti, appears under the RCA logo for this audio/video recording of a Rome Opéra House performance. Another Decca star, Cecilia Bartoli, appears on a simultaneous video release of Rossini's The Barber Of SeviUe (VHS/LD 09026 61217-3/6). Both have strong in-store support, S223 
PUCCINI: Turandot. Munich Radio Choir And Orchestra/Roberto Abbado (RCA 09026 6098-2). Another gem in RCA's autumn opéra campaign, with Eva Marton in the title rôle and Margaret 

S 

José Carreras: hearlfelt tribale to thegreat Mario Lanza 
Price as Liu. This album features in the label's 16-page autumn release catalogue which is bound into the October issue of Gramophone as well as in i " 

MAINSTREAM-ALBUMS 
BEVERLEY CRAVEN; Love Scenes (Epie 4745172). Cravenwonalotof fans with her double platinum début. And, although there's nothing here to match the haunting Promise Me, It's well-crafled collection of self- penned confessionals, typically set against the lush orchestral backwashes that are produced by Paul Samwell-Smith. Minor débits include an awful sleeve and a mogadon reggae cover of Abba's Winner Takes It Ail. The tille track is already a hit and should provide enough momentum for this to be \t successstory. 2223 
YES;Highlights-The Very Best Of 

budget releases. Se even with a big marketing push, it will probably disappoint a little at retail. 1223 
0ANNIIMINOGUE: Get Into You (MCA 10909). Forever doomed to be footnoted as Kylie's kid sister, Dannii's second album includesthe hit remakes Show You The Way To Go and This Is It, but otherwise 

fans of the group will preferthe songs in their original context. Thafs not to say that some who have heard and liked tracks such as Owner Of A Lonely Heart, Going For The One and l've Seen Ail Good People without previously investing in a Yes album, won't be terapted - just that it won't set the chart afire. 1229 
VARI0US; Round Midnight (Verve/PolyGram TV 5164712). "22 more cool cuts on the lighter side of jazz" is the claim that serves as a 

Dannii Minogue: 
sub-title - and it's spot-on. Purists will steer clear of this catholic expression of what constitutes jazz, but this 20-lrack, 79-minute sélection will delightvia its exploration olthe more commercial side of the work of Mel Torme, Sarah Vaughan, Billy Eckstine, Dinah Washington, Ella Fitzgerald et al. The only contemporary note on a collection that otherwise draws from the Fifties and Sixties Is Sade's 1984 hit, Your Love Is King. A big seller, E2222 
VARIOUS; Disco Divas (PolyGram TV 5164802). This is primarily a sélection of Sevcnties femme crossover pop/disco hits, numbering 14Top 10 hits (four number ones) among ils 20 tracks. The problera is that they've ncarly ail been given recent outings, either via other TV-advertised compilations or mid-price and 

of it Hurley-esque pop/dance 
style is évident in a couple of pleasing ballads, notably I Dream. There's nothing on here that sounds like a huge hit,though the overall quality is high and a sériés of smaller hits could generate worthwhife album sales. 1222 

THE W0NDER STUFF: Construction For The Modem Idiot (Far Out/ Polydor 5198942).The WonderStuff get serions with an album of more depth and passion than has hitherto been their style, Their lyrics are a delight, direct and erudite. while theirsound isfuller, more dynaraic and polished, with their guitar- driven songs frequenlly given an extra dimension by the addition of brass. A masterful album, and one that will make a big dent in the chart. ttraeq Alan Jones 

LEMONHEADS; Come On Feel The Lemonheads (Atlantic 82537). The boy Dando repeats the grunge-lit hummability of last year's surprise hit album, A Shame About Ray. That the band have comfortably straddled the alternative and 

(Pickwick PCDS 23). One of eight dises in Pickwick's new Music Of The World sériés which aims to entice classical beginners with exotically packaged excerpts from favourite works on national thèmes, plus a retail price of around £5.99. Other titles cover the UK, Russia, Scandinavia and Eastern Europe, Germany, Austria, France and the US. 12223 
SATIE: Michel Legrande Plays Satie (Erato/Warner 4509 92857-2). This strikingly packaged album is the French composer and pianist's account of his quirky countryman's works. Given that it is being sold in by Wamer's pop and classical salesforces and is being plugged for pop radio it could repeat Satie's Sixties cuit following. 1223 
MSUMMUMi VARIOUS: A Song In My Heart; A Tribute To Mario Lanza. José Carreras (Teldec/Warner CD/MC 4509 92369-2/4).Carreras's first dise for Warner is backed by a big campaign including ads on Classic FM and gold stations, national press and specialist magazine interviews and a tour. It is a Radio Two album of the week next month. S22223 Phil Sommerich 

THE ESSENTIAL 
music week 

ST0CKING GUIDE 
monthly, Mojo, while Dando's cover-boy looks are a marketing dcpartment's dream. 12223 
TEENAGE FAN CLUB: Thirteen (Création CRE 144). The Fannies' third album doesn't match its predecessor's sparkling guitar-rock revisionism, but it's hard to complain when the tunes, guitars and prevailing moodiness are this convincing. The recent singles haven't performed that well, but they're an album band at heart with a sizeable following so don't be caught out. 12223 
SPIRITUALIZED; Electric Mainline (Dedicated SPIR1T 007). Good Times, the lead track off their new EP, the first material since their brilliant début album, Lazer Guided Mélodies, is typical Spiritualized - a melody and structure as simple as the songtitle, with cascading guitars and homs along for the ride. The EP is a healthy 23 minutes long, while the fortheoming autumn tour will capitalise on the band's triumphant headliner at Glastonbury. 1232 
MAZZY STAR: So Tonight That I May See (Capitol EST 2206). After some serious delay, the cuit Californian duo's second album is every bit as spécial as their 1990 début, with end- to-end melody and and a surfeit of dreamy, druggy ambience. Mazzy Star's refusai to tour won't help sales, but this album should cross over to Virgin 1215 as well as the usual indie- orientated listeners and should attract respectable sales. 123 
BLUR. Sunday Sunday (Food FOODS 46). It may be the third single from the Modem Life Is Rubbish album, but Sunday Sunday is eminently catchy, in a Kinks kind of way, with a multitude of new B-sides (new songs, rediscovered démos, covers of music hall standards, you ze it), spécial se coloured vinyl and a free print with the 12-inch to propel it chartwards. Don't forget the Melody Maker sponsored autumn tour either. 1223 
AFGHAN WHIGS: Gentlemen (Blast First BFFP 89). The Whigs are a relatively unknown quantity in the UK but their SubPop héritage, current hipness and général excellence stands them in good stead for this, their second album. With the revitalised Blast First behind them, this could be blast-off time, 12223 Martin Aston 
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fears over 
future of 
great asset 

Market Isamong 
ibylhetlrm 

Staff have been laid off, premlses shut and téléphonés are not belng answered. However, desplte wldespread spéculation among labels and rivais, Great Asset was not In recelvershlp os SAfwent to press. Rene Gelston of Black 

good relatlonshlp with Great Asset but theytook mylalest release a week betore they shut upshop and Ifeel very aggrleved," he says. Great Assefs réputation was bullt on Ils status as one of a new breed of dlslributors who emergedwilh theNInelies dance boom. Concentratlng on van sales and exporls, such distribulors were a naturel ally to indle labels who tell thelr product was ignored by more established distribulors. 

e-bloc 

sale blocked 
A row has erupted over Ihe sale of Manchester's Eastern Bloc dance record shop, wllh thefromrunneriobuy the 

nothlngtodowilh the deal. The sale of the shop's assets Is belng handledbythe world's lorgest accountancy flrm KPMG. . 

3 says Network was to meet the conditions necessary to complété the purchase, and Isnowtaklng légal advlce dbout the contents of Network's press slatemenl on the affalr. The sale of the shop Is apparentlynear, butthe purchasers identity has yet to be revealed. 

i d e 
^2^ jervlerlakes thaï job 
®: 
0. 
club^chart: GOTTA GETIT RIGHT 
cl u d en an 
«D* 

TEXAS COWBOY TheGrid 

Jamiroquai put his money where his ecological mouthis lastweekby appearingatananti- whaling demo organised bythe Enviromenlal Investigation Agency. Originally inlending la play 
theDanishEmbassyto drawotlenliontolhe slaughter ofwhales in the Fcroe Islands, a vigilant policeman scuppered his 
impromptu set outslde Ihe Giorgio Armani shop. He lofer joined demonstralors outslde Ihe Embassy, where he met well known ecological wornors Muff Winwood and Lincoln Eliosfrom Sony, 

kiss axes 
four dis 

Kiss FM hos onnounced an outumn reshufflewilh four spécial ist show presenlers- Dean Savonne, DJ Tee, Jay Slrongman and Jez Nelson - losinglheirslots. The rejlgfollowsthedra- malic on-oir résignation of DJ Norman Jay lasl week. The gaps in Ihe schedule will be filled by extending some shows, giving exisling presenters Iwo shows and the recruitment of new présenter, rap DJ Fat Freddy M. Kiss head of programming • Loma Clarke says, "Although musicallythe shows were successful, we didn't reach Ihe audience we wanted' 

Lionrock. Carnival. 
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Vnewsdesk: 071-6203636 
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Club: Sex Love And Motion, The Sound Shoft, Hungerford Lone, London. Soturdoys 10.30pm-3.30am. 

Capacity/PA/ spécial features: 400/7K/inventive DJ line-up. Door policy: 0ver21s. Music policy: Hypnotic house and happy Euro beats. DJs: Regulars-KeithFielder, Russ Cox, Paul Tibbs. Future guests indude Evil Eddie Richards, MrCand Laurent Garnier. Spinning: Leftfield 'N Lydon "Open Up'; Robert Armani 'Circus Bells (Hardfloor Remix)'; Nush 'Do If; Sven Van Flees 'Pianet JupitefjVinyl 
DJ's view: 'The crowd is really recepflve-theylikea banging bitoftrance.'- Bllly Nosty. Promotions view: 'Ifsabrilliantvibe.The DJs play excellent, varied music to a knowledgeable crowd.'-Je Simpson, Loud & Clear. Ticket price: £4; £7 after 11.30pm. 

jerviertakes 

oiming to develop long-temn aiDum plans for Wild Gard, Jetviersays, 
wilh psoplewho con entertain rather Ihanjuslsing. WeTegoingto 0 of Polydors 

H,c 

rap 
boom! 

Addtothls theUK album sales of US acts such as Cypress Hlll and House Of Pain, and A&R men everywhere have started a search for a Brlllsh équivalent. Most heavily pursued are North London trio The Brotherhood whose sub-Cypress Hlll style offers the prospect of a crossover to the student rock marhet. However, slgning the group mlgbt be easler than pursuadlng Radio 1 FM to play the band's current hll, 'Imightsmokeasplitfbullwon'tsnlff.' 

SWV(pictured)K\ have pulled Ihe \N most nominationà-J lor the International Dance Awards, la be held at London's Olympia in January, The nominations, • 

swv lead 
awards 

M-People -One Nighî In Heoven", SuD Su Llse)',^Onyx'Slarn', SWV 

(BMG), CoIumbia/S2/Epic (Sony), ffff, Indépendant Label Of The^Year: Warp. Be 

T-S a?» of peaple were imitating other peoplewhichresulledina (eeling of being tel down by the qualily of rap. But because 
Richard Russe»-XL 'The demise in record sdles of the rave scene has lelt the marketwide open to a more 

Phorcyde, we're nol tolking . aboullherelurnsomuahos • therevivolofrap,' I 
RobManley-Virgin A&R * • "There's a whole génération of . kldswhowerelooyoungto • getlnto house whenit came 

rapin W92,alotof inleresting ccts have developedverywell.' 
music. Rap is the most important formof dance music and there's loads of 

'Rap never really went away • bufitisatilshealthiesfright • now, People who are gelting , 
• lotofitisdownloAsianand l blackyouthflndingavoice • andamarketinrapbecause • they have by-passed house." 
• Terry-Arisla A&R I 'At the end of '88789 Ihere • was a rap explosion and a lot 

MickteD-EMI 'In clubs rap has never realiy gone away but in terms of crassing over only commercial rap tends to break Ihrough. Many people in Ihe UK don't like rap, unlike in the US where il appeals across Ihe board.' 

EkowEshun-JournalIst "Wilh artists like Dr Dre and Cypress Hill going platinum Stateside, Snoop Doggy about to blow up and Ihe freeform Ingenuiiyofgroupslike 

lookingforsomelhingnew J andrapisexciling-ilhas . stayedtmetoitselfandhas J alwayshadastrongidenlily. . Ihere Isa wave ofbands • cominglhraughnowandas î an A&R department we are • takingitveryseriously.' J 

I \r I | f ' I \ / f il /^| | 12" CD Cassette. AU formats include STILL MY HEART 
I iloiy wlUldl 1Uîrjrjrr.r^rc  

GOTMEAFEELING 
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15-17 Gordon Rood, Moiden- heod, . c o r d s Berkshire (floorspoce; 20ftx20ft). Specialist areas: Mainly 12-inch trance, ambienttrance, reggae and dub. PopularllK labels include Sabres Ot Paradise, Hard Hands, On-U Sound. On import: R&S, Plus 8, Frankfurt Beat Productions. Ticket agent; runs mail-order service and also sells merchandise. Manager's view; "The markefs very quiet, everyoneseemstobe waifing for something new tohitthescene and get it ail going again. Two years ago itwas booming in herebut itseemsfohave gone a little bit stale. We'vestill gotthesame customers buttheydon't spend as much. We are seliing a lot more dance albums-peoplewould rather spend £10-£l 5 on an album than £4.50 for a UK single or £6.50 for an import and get only one song.'-LeigtiGeen. Distributor's view: "Small, specialist shop heading towards the trancey. Sabres end of the markef. Leigh recently took over as manager and has maintained a good service fortheshop'sregular, specialist customers. He's also brought his own customers withhim. He's apleasuretodealwith.'- Mario Howell, Amato Disco. DJ's view: "Great shop-they get loadsof différent vinyl in. Ifsgotagood atmosphère and ifs a comfortable shop. You always get good, solid advice which is quite handy."-Andrew Floyd (Plastic Bubble). 
club & shop focus compiled bysarah davis. tel: 081-9482320. 
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