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For Everyone in the Business of Music x 9 OCTOBER 1993 £2.80 
BRI and MCPS 
bury thehatchet 
overnew formats The BPI and MCPS have avoided a Copyright Tribunal showdown by 
for royalty breaks for MiniDisc and DCC. No détails are yet available of 
will be formaiised at a meeting 

Sony plots grass 

roots saies drive 
So^y.yidelyregardcd ^thcLl i h I 11 i a" k n 

:hèSsay^he ftepricTrfalbum 

changes and for industry reaction see pages 5 and 12 

Michael in court kick off 
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DIANA ROSS 
THE ULTIMATE CAMPAIGN 

DIANA ROSS AND EMI UNITED KINGDOM 
CELEBRATE 30 YEARS OF HITS TOGETHER 

GUINNESS BOOK OF RECORDS AWARDS OCTOBER 7TH: 
MOST SUCCESSFUL FEMALE ART1ST IN THE U.K. SINGLES CHART 

51 SOLO HITS, 22 HITS WITH THE SUPREMES 
PLUS LIFETIME ACHIEVEMENT AWARD 

LAST STUDIO ALBUM 'THE FORCE BEHIND THE POWER' 
DOUBLE PLATINUM IN THE U.K., INCLUDES 5 U.K. TOP 40 HITS 

AND NOW.... 
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To celebrate her 30tfi aniwfer^ry of music makjng 
l entry in thé Guifjjpsa Bbol^of Records èa thef' /' "rng's^èucpessful female pe/fo/mer of ail time, Btana ' 4 

' Rpss.j-ele.ases her firJt.éy^r bôx set, this 4 CD ;78 tr'ack . colfe^cs.ers her caheer fra'm Th,e Suprêmes to fhe'^ S 

Releas'ed on 4th October iriûjudfis ail the hits, plus new'âhd pnreleased 
■ r?-ma8tered,.p1Hs 96 page cofoti, bookferwrrtten by Diana RosS hèrs'élfî f e a tu r i n g".- p re yi ou s I y unseenerbhLve. photos 
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NEWS DESK: 071-921 5990 

Millward Brown 

seeks chart data 
New UK chart compiler Millward Brown is asking record companies and ig for when it 

Imports keyto 
MMCinquiry 

If 

CDs to be manufactured in the UK if the floodgates were opened for paraiiel imports," he says. will reçoive ail proceeds Irom the sale of Bryars' single Jésus' Blood Never Failed Me Y Released last week, the single is expected to enter the Top 100 today (Monday). 

One FM repg faîls to grab 
Radio pluggers have been left to specu- day, Bannister gave few dues to his late between the Unes of Matthew expected radical plans for the station, Bannister's new One FM programming but did give pointers to three possible 

and executive producer Pi tson. They are extremely talen ie. There should not be any spe 

one, "this is a bit of a 

TAKE THAT VINYL RETHINK FROM RCA - p6 

Polydor revises Sunset Boulevard Polydor is releasing its Sunset Boulevard cast recording in a revised format following complaints from the public. The cassette format, featuring each act of the show recorded twice across two tapes for better Sound quaiity, was returned by some buyers who assumed the 'double recording' was a f aull.This week, Polydor is releasing a new single cassette version of the 96-minute album atthe same double price. 
Tug drops initial video rights fees Tug Records, previously registered forVPLthrough distributor Total, has withdrawn from the rights organisation, claiming its rates are prevenfing acts from gaining TV exposure. Tug managing director Guy Holmes says broadcasters will not have to pay for using videos for releases such as Aswad's current track or the forthcoming Right Said Fred single until they enter the Top 40 or have been on release for two months. 
Sonyhead joins PPI Sony Music Ireland managing director John Sheehan has been appointed chairman of Phonographic Performance (Ireland). 
Re-Pro to host marketing forum Re-Pro, the Guild of Recording Producers, Directors and Engineers, is hosting a third open forum for members entitled Does British Music Know How To Market Itself?. Chaired by Virgin Records managing director Paul Conroy. the panel will feature Malcolm McLaren - with Paul Robinson and Richard Park, music controllers at One FM and Capital Radio respectively. MCA managing director Tony Powell and Ensign founder Nigel Grainge. The session will be held at PRS's offices in fondons Berners Street on October 8 starting at 7pm. 
Dedicated chooses Arista for US Arista will market and distribute Dedicated Records product in the US. Dedicated général manager Karen Brown will head the label's US office in New York. First Arista release for the label will be Chapterhouse's Blood Music album on NovemberS. 
Qsells 220,000 of October issue Qmagazine's October issue, which featured Nirvana on the cover and contained a 74-minute CD fied with a DCC promotion, sold a record 220,000 copies according ta an independent audit. 
React switch distribution to SRD Specialist dance compilation label React Music has switched distribution ta SRD aftertwo and a half years with the Total Record Co. React will release eight albums this Christmas and SRD has coordinated a 
retailers discounts on the label's best-selling tilles. 
Midem '94 grants on offer The Music Publishers Association is urging publishers to contact it as soon as possible if they want to be considered for a Government grant to attend Midem 1994. Publishers are being offered free use of the MPA's Midem stand for meetings or messages. 
Classical movements EMI Classics has appointed Sarah Herdson as project manager at Virgin Classics to coordinate marketing and promotion. Tara Guha has joined as press officer with spécifie responsibilityfor high-volume titles. 
Talent seeks talent Différent Class Records, run by music business students at West Lothian Collège, needs an act ta sign. Forthe last seven years the students have adopted an act la record, promote and release a single with. The collège is currently inviting demo tapes and hopes to make a décision by December. AH the students on last year's course have now found jobs within the UK industry. . 
Computer games discounted at HMV HMV offered customers at its flagship store in London's Oxford Street a £5 discount on ail computer games costing more than £25 last week to celebrate the opening of its 6,000sq ft Level One games department. One visiter spent more than £800 on games on Friday. 
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COMMENT 
Cheering in the new chart The progress being ma de by new chart contracter Millward Brown is cheering. It is just weeks away from producing ils firsltest charts. And, despite contary propaganda from some self-interested parties, it is swiftly winning the confidence of the business. Without underestimating Millward Brown's vital rôle, however, it is important to put its appointment into context. Millward Brown - like Gallup before it- is purely a market research agency collecting data. The key thing about the charts is the way they are structured and dislributed and, ultimately, the way they work to grow everybody's business. Thestrenglh ofthe Brilish music charts isthat, unlike those in otherterritories, they are not controlled by one interested party; instead they are a partnership of ail the main interest groups from retailers ta record companies ta the BBC and, indeed, a magazine publisher. It is that partnership which is the key to the future of the charts. And that is one thing that won't be changing when Millward Brown takes overfrom Gallup in February. 
Fathoming the Sony conundrum Sony Music is a puzzling animal. On the one hand there is the CBS image, of a ruthless corporate machine ; on the other. there is the more recent stéréotypé of an inscrutable Japanese electronics giant only interested in flogging MiniDisc players. And yet meet Sony people these days, hear what they say. watch how they act and ifs clear they are not quite like that. Paul Burger's décision to form a sales team ta break acts at street level is just the latest example. The problem for a company with a strong corporate culture is it can slow up, lose touch with reality, become a dinosaur. Sony is resisting that by seeking to reinvent itself. If it succeeds and maintains its huge strengths, yet becomes faster on its feet, it could be an awesome 

NEWS DESK: 071-921 5990 

JK 
Money doesn'ttalk, itswears We're about to witness a very nasty court case. George Michael vs Sony will do nobody any good. However the verdict goes, the relationship between artist and company will be ripped apart. Since artists benefit by concentrating on their music, there bas to be an element of trust between contracted parties. Only lawyers benefit when greed dominâtes. In their early days, future stars don't care what they give away. Indeed, they would pay ta become celebrities. But when they are, they resent every missing penny. On the other hand, the japanese purchase of CBS (and most of our industry) has so far looked inspired only by financial motives. The décliné in relations should never have reached this point. Now it has become two fillhy rich corporations squabbling in public, and most of us viewing the unattractive spectacle will ask only one question - what happened to the music? 
Breaking up is so very hard to do Matthew Bannister's Radio 1 changes seem mostly good, but a sad aspect for our industry is Simon Bâtes' résignation. Simon has championed potentially commercial new sounds, many neither crédible nor critically acclaimed. He backed Take That when nobody else would touch Ihem. He beosted events like The Brits when others slagged them off. I wonder if we've fully appreciated his positive, courageous support. In past years, a national morning DJ playing The Stone Roses, Happy Mondays and Charlatans ralher than Whitney Houston, Gabrielle and Chaka Oemus would have enjoyed greater credibility, continued employment and a dwindling audience causing lowef record sales and a décliné in Brjtain's rôle in the world music scene. Bâtes played the best by AU the above; the perfect One FM mix. We should mourn his décision. 

4 

Island Records is preparing a (our-CD package of the history et reggae for release on October 25. ToughorThan Tough.The Story 01 

early digital outings by Wayne Smith and Anthony Red Rose and recent hits by Shaggy and Chaka Demus & Pliers. Packaged with a book written by reggae expert Steve Barrow and with a retail price of around £39.99, the set is preceded by a four-track EP 

Majors strong in 

classics awards 

BlTawards SdSÏ;rfst ofthe year nelt 
address. ' The key win's Lady Be Good! 

OurPrice poils 
shop revamp 
Our Price is to test the success of its brand repositioning initiative 

BooseysaysEC ruling 

will boost UK royalties 

S
I

 

f
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Seidies force Take That vinyl rethink 

Phat décision was roversed at a meef- Thfmjnagor of an indonondent stn™ ÎL® nP??al .PlC'?r® discs' and wil1 be 
mg last Tuesday when the lahel's sales- in Manchester says vinyl is one of his , sllSbtly later than other for- says vinyl is one of h.s mats dunng the week of October 11." 
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Sonygreenlight 

for Jacko video 

NEWSFILE 

Sony has confirmed that it 

Scg: mpilation (Oct 25); (Nov 1); and Roy 

Cosmo LP 

tunes to TV 

Speller joins Tring 

► 0 ► ^ ^ ► DOOLEY AT THE SONY CONFERENCE - p39 

Sony man moves up Sony Soho Square marketing manager Mark Richardson has been promotcd to director of marketing following Ihe labels success with acls such as Jamiroquai and Sunscreem. 
Brits seeks TV partners Malcolm Gerrie, executive producer of the Brit Awards télévision show, says he is already in talks with a number of potential overseas hackers or co-production partners for next year's show, including a "substantiaP US Company. Meetings are scheduled for the Mipcom TV market in Cannes to discuss possible partnerships. Meanwhile discussions are underway on Ihe possibility of a classical category atthe awards. 
ITG partners in split Wayne Forte and Michael Farrell, founders of the US- based International Talent Group, have ended their partnership after 12 years. Farrell will continue to operate ITG, which has promoted UK acts such as the Clash, the Jam, David Bowie, Genesis, Pink Floyd, Depeche Mode, Erasure and Billy Idol. Forte, who attended the In The City convention in Manchester last month, says he will shortly announce his plans. 
TV push for radio-inspired classics Philips and EMI both launch radio-themed classical albums backed byTVadvertising and large promotional. campaigns this month. EMI is predicting 200,000 sales for its The Sound Of Classical Romance, which is fîed to Classic FM's top-rating Sunday morning programme. It is released on October 18 and is backed by a £60,000 campaign. Philips' Desert Island Dises album contains 14 popular tunes chosen by more than 2,000 guesls during the past 50 years of the Radio Four show. 
MW journalists net awards Music kVeek journalists won three prizes in the in- house éditorial awards held by parent company Morgan Grampian, the UK's second largest business publishing group. Selina Webb was named feature writer of the year (large team), Steve Hemsley won feature writer of the year (small team for his work on sister title Builders Marchants Journal) and Andy Martin was highly commended in the individual sub-editing category. 

WtLB- 

copyright infringement, issued by the 
departure from the helm of in this area of the market and have 'There are a lot of harsh words spo- 

k UK. known Tring for sorne time and have ken about [Tring] which I don't think 

nfjrmniÊn 

TRUTH AND 
HONESTY 

Released on Carillon Records Ltd 
.10.93. Cat No. Caril 1 
)istributed by Intoto Sales & 
Marketing via BMG Opérations 
elesales order Desk: 021 500 5678 
/D & CASSETTE SINGLES 
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FRONTLINE 
Steve Hemsley reports on a wave of unwelcome import albums 

Illégal CDs place 

APU on red alert 

stocks company Sound Solutions is furi- ous to hâve found the double CD on sale intheUK. The recording is just one of the huge number of bootlegs flooding the British market from Europe, especially Italy and Germany, and which the BPI's Anti- Piracy Unit daims is costing the UK music industry around £ t Om a year. The BPI has intensified its carapaign against the imports after hearing reports of bootleggers selling the illégal CDs to retailers for between £5 and £8 each from the back of cars and vans. 
1 packaged some retailers are being 1 tempted to tum a blind eye. They know gs will sell, typically for 

Retail Rants Last week EMI came under lire for its décision to drop Record Tokens and its pricing of the Beatles albums. This week the late delivery of the Pet Shop Boy's album won the major few friends. Neither did the fact that the Relentless bonus album 
copies of Very they ordered. Its short supply was a widespread gripe. Manchester remains locked in a price war, with one independent unable to compete with the multiples who are, for instance, stocking the Nirvana album In Utero at£9.99, when it has a £8.15 dealer price. 
MULTIPLE CAMPAIGNS 
ANDVS RECORDS; "Blues Month" -£1 off selected releases: co-op Dino compilation TV campaign for Country Women (Anglia only). 

HMV: Limited édition Beatles boxed set; joint TV ad campaign fer the Lenny Kravitz album; album of the week - James; single of the week - Meat Loaf; Elvis Presley boxed set 
JOHN MENZIES: 20 Best Sellers - back catalogue titles reduced, Two CDs for £20 or two tapes for £15; album of the week - Wonder Stuff, with window displays in 170 shops. 
OUR PRICE; Haagen-Dazs Exlraas promotion - customers buying the new Extraas ice cream receive £2 off CD/video/game (ends Nov 13); Exclusive limited édition first day cover with Elvis Box sel; Free savers pack offering money off voochers to customers spending £50 in selected Safeway stores (South-east only). 
TOWER RECORDS: Much Ado About Video sale -10% off ail videos in October; The PolyGram Classical Sale - réductions on ail CDs. cassettes and videos (until Oct 13). 

W00LW0RTHS: Free pair of headphones with each pack of Sve Memorex blank cassettes: Street Value - price pledge/ money off ail lines. 

/ Td bave no qualms 
jn bootlegs has î border controls were it the beginning of the year 

ti-Pirac; Unit. 

m 

11 

Dabin: pinpoints Italy and Germant mds for bootleg CD imports 
H0WT0 SPOT A BOOTLEG 

Unauthoris crossing the Ghannel with product to sell not just to indie stores, but via mail order, record fairs or on street markets, Philip Worsfold says the problem is getting out of control. "The U2 CD is so 
nies need to take a serious look at what is going on in the fringe retail business and in my opinion the whole industry should pay some kind of subscription to 

Tim 8 

is collectables and is ir the odds for a CD recording. Dabin says that Italy has become a breeding ground for bootleggers because there are no copyright laws there to pro- tect live performances; pirates can sel) unauthorised recordings freely without 
are exported from Italy, however, the copyright laws of the importing country PPy' ould face légal ac Italy claimed initially that UK copy- right law restricted free trade between EC countries, but the European Court ruled in January 1989 that national copyright laws over-ride any free move- ment of goods législation. The CDs are nevertheless slipping into UK stores (see panel) and the Anti- Piracy Unit acts on any information it reçoives. It takes between 20 and 30 actions a year against independent 
these are Bord members, Bard director général Bob Lewis says any member retailer found deliberately 

The BPI admits that the new génération of bootlegs may not be immediately identifiable as such. CDs stamped with the initiais of a territory's mechanical rights body - SIAE for Italy and Gema for Germany, for example - can give the impression that the manufacturers have paid all their dues. But, says the APU's Tim Dabin, an experienced retailer should be able to spot a bootleg. The BPI wants to help stores avoid prosecution, andfollowing a meeting with Bard in August it Issued a list of waming indicators to help retailers detect bootleg product. The BPI asks stores to consider the following: • does the dise feature a top artist and if so is the label a strange or 
selling counterfeit product will face an inquiry for breaching Bard's code of con- duct. In many bootleg cases, however, the stores are not Bard members. Nigel House, the manager of Rough Trade in Notting Hill, doesn't stock bootlegs but says he has received a visit from the bootleggers. "You have to be wary before you take on anything nowa- days," he says. "But I do not believ- groups lose sales because of bootlegs £ uy them rsually buy everything a band pura The BPI, of course, disagrees and says money spent on bootlegs would oth- erwise have gone back into tho industry to develop new talent. 
can need convincing that co] infnngement is a serious oITence, 

unknown une? • does the product corne from Germany or italy? • does the artwork state that the recording is "live"? Most bootlegs are live recordings, says the BPI. • do you have an account with the dealer? • have you dealt with the fîrm before? • have you been asked to pay by cash for product? "Retailers must realise they ar liable. To avoid prosecution a retailer would have to show he had taken sufficient steps to check the source of supply," says Dabin. "We have to educate music stores and advise them before they attempt to buy." 

straightforward. "It must be in the pub- 
judge the seriousness of the effect on other people's lives. The police will often just caution an offender," ahe says. The CPS's response will do little to encourage the industry, which appears united in its condemnation of the increasing availability of bootleg CDs. 

m it will have rt  ore bootleg CDs than in 1992 - a  rs of the industry may have to invest m all-out attack on 
►RADIO ONE FM: THE NEW SCHEDULE - p12 
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WHICH MUSIC INDUSTRY REFERENCE SOURCE 
HAS 40,000 REGULAR USERS AND IS REFERRED 
TO MORE THAN 350,000 TIMES A YEAR? 

To help you guess; here are a few dues. 

In a recent survey of this Directory among music 
a product or service they'd seen in the book 

'k Just a fifth of respondents used its nearest rival 

'k Almost a quarter of respondents referred to no other 
reference publication whatsoever 

k' Ifs bright yellow 

TO FIND OUT WHATIT IS AND HOW TO BE IN IT, 
TURN TO PAGE 17 



OPINION 
How disappointing to discover that such an intelligent and accomplished woman as In The City director Yvette Livesey should need to resort to the patronage of her boyfriend and his mates to "act as frontmen" {Independent, Sept 14) in order to be taken serions ly. This "calculated move" was fundamentally flawed. It could only serve to reinforce the very sexism she had hopedto circumvent. AH the more commendable, then, that Music Week editor Steve Redmond, in stating an unpalatable trulh, should spotlight the perennially primitive attitude that 

LETTERS 

rr 

Petepytsitstraight 

The City in Webbo's column (MW Oct 2). This shows exactly why : won't join the BPI - hc simplj 
no follow-ups 1 glcs if they h; 

are successful in the UK. In fact 1 said the opposite - that MTV played Euro hits because they 
ix years: A&R people i 

ail discuss, not just : BPI but the whole ind\ Nobody pi 
nusic people. pick it up if I ^ They should have a knowledge of don't bclieve il vhere their marketplace is, but PeteWatermai nust place music fîrst. If ail you PWLIntemati hink of is how to market your TheVineyard irtist then why bother going to the London SE1 

a't think so, : industry an that we could 
lustry. that olive 

they would 

EMI token gesture 

horrifies the indies 
| It would be incredible if EMI did not lise the damage that its décision to e its Record Tokens division (MW, 2) will do to our industry. I is a move which will merely drive 

belie their words This industry 
If EMI will n 

group already hard RAMoorhouse very same group that 'Ear-'Ere Recor chiefs tell us is so Penny Street, I 
Lawyers panel guilty of malice a forepaw 

douslysc that, where the 1 
(Dooley, AfW Sept 1 No doubt those The City lawyers 

the UK music industry does no ). know its armpit from its forepaw? itcnding the In lain Davidson McKane anel will have Rubinstcin Callingham Polden 6 note that dogs Gale, Grays ïnn ï this indicate London WC1R 5BZ 

COUSIN 
' / (THATS BETWEEN A WOMAN AND AMAN) 

As seen on Wired 

brllliant new single mixes by ian levine and mykael s. rdey and Joe d\ oui on 27/9/93 available on 12" (002T) cd (002cd) cass(002cass) 
'~SÊ orcler ,rom 'mPulse' d'sl by apt/revolver 

Getting a handle 
on the noisy 
patrons of music 
Regarding Webbo's comments rightly criticising the noisy behaviour of the patrons of artists, that is record Com- pany execs (MW, Sept 18). He should take comfort from the fact that this sort of behaviour has been the norm for hundreds of years, particularly in Handel's time when the then patrons of music - royalty and the aristocracy - talked and laughed loudly through a performance while also playing cards, 

t determ and list 

Mix tapes hit sales 
I work for an indépendant dance label leadingdance publi whose sales have been going down despite the fact that the quality of our records has been going up. I blâme this downturn on the growth of the market in bootleg D J mixes. I have conlacted both the MCPS and the BPI to see what their anti-piracy 

oughtfive mix lapes supposedly by quality house DJs. One listen was enough to inspire a lawyer's wet dream of copyright i. Club hit followed chart 
^ssuming the labels concei mbers of the BPI, do they th getting value for money? 

ularly in the latter case, is that material featured on these mixes is not easily .i.je to t|lejr mem^era [qot true replied to a full-page ad displayod Tiniothy Ninnflcct 
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DIRECTORY '94 

Thisis yourlast chance 

for a free entry in nexf years 

Music Week Directory 

If you haven't yet recieved an entry form contact 
Graham Walker at ERA on 071 620 2636 

You have one week to return it to 
8th Floor, Ludgate House, 245 Blackfriars Road 

London SEi 9UR 



THE RATING GAME 
THE NEW RADIO 1SCHEDULE 

Bannister: sheep 

in wolf's clothing? 

audience figures is net an end in itself. "I don'tthink it'sthe job of public 

morning aller the new One F edule was announced, controi: ignate Matthew Bannister coi 
1 his changes went far enough to satis hacks hungry for blood, while the fabric 

er, that the "new spirit" taking over at One FM may actually be a change of présentation - provoked by the Charter renewal process - rather than any real 
Essentially Bannister, constrained by policies already in place and helped 

casualties, has made a reshuffle that tends to look more radical than it is. Simon Bâtes and DLT were undoubt- edly the most important and most diffî- cult DJs to replace. Bâtes attracts 3.1m listeners during his show's peak half hour period, and a total of 9m a week, 

000? i/ 

icord industry and casl 
Radio insiders suggest the r 

half ht is Saturd; ■eekly total of dm from just two show 
9.5m listeners a week - the station's highest total - in the breakfast slot, was an easy choice to replace Bâtes. Mayo's replacement was made simple by the fact that Mark Goodier has already stood in for him in recent weeks m on paternity leave. 

e BBC's Extt 

Speaking a controllerJohi 
revolutionary' 

ding Choice policy document that Radio One should broadcast more speech than commercial radio was essentially meaningless. The station already broadcasts more speech than commer- cial radio, he says.The former joumalist ,usly i, quoted in The Times 
length from the 

ave a relationship with record companies," he says, "...but we have to have éditorial controi." It is highly unlikely that Johnny Beeriing would hardly have said any différent. It is early days. Bannister has yet to take up his job officially; he attended his first playlist meeting last Thursday. It may well be that he is simply hedg- ing his bets before he has a chance to properly review the situation. But there is a real chance that instead of his being, as one plugger put it, "the biggest kick up the arse Radio 1 has ever had", the catchword of Bannister's reign at One FM might well be "business as usual". 

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY 
06.00 Bruno Brookes Bruno Brookes Bruno Brookes Bruno Brookes Bruno Brookes Neale James Neale James 

09.00 10.00 
Mark Gpodîer Mark Goodier Mark Goodier . MaricBdodier. ; Mark Goodier 1 Gary Davies Gary Davies 

11.00 Simon Mayo Simon Mayo Sinibn Mayo Simon Mayo . Simqn Mayo Oanny Baker DannyBaker 
Rockline 13.00 14.00 

. 
Jakki Brambles Jakki Brambles Jakki Brambles Jakki Brambles Jakki Brambles iiiiiliisË 

16.00 Steve Wright Andy Kershaw Claire Sturgess Rock Show 17.00 18.00 
Steve Wright Steve Wright Steve Wright Steve Wright 

! John Peel Bruno Brookes 
19.00 Steve Lamacq + Jd Whiley Steve Lamacq + Jo Whiley Steve Lamacq + Jd Whiley Steve Lamacq + Je Whiley 21.00 . PeteTong Johnnie Walker | + In Concert. 

documentary Steve Edwards . Seul Show Comedy Jonathan King Dance Energy The Guest List 

Z 
Mark Radcliffe Mark Radcliffe Mark Radcliffe MarkRadcHffe | John Peel i'eteTong Mix Show [ Nightingale [ RequestShow 

E 
Lynne Parsons Lynne Parsons LynneParsons Lynne Parsons Mark Tqnderai MarkTonderai [ Claire Sturgess 

| Schedule changes □ News 

M PEOPLE'S SLUMMING; RICK OF THE WEEK - P19 > i 
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• Take That single storm in at one • Pet Shop E 
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Cum On Fecl The Noize and 

URPLAY ADOS 

<ïff> 

rTïa MEAT LOAF: Td Do 

m 

m 

StiKXk 

promo for this single is "seven minutes ofhigh 

~= 

T/Sse^asthît' lfWe Hold On Sandra Tepa' Denton 
xh:r

4
ac2o 

ascap rgp 
SALUTES THE SUCCESS OF 
PRS MUSIC IN THE MOV1ES 

THE CRYING GAME 
GEOFF STEVENS îr 0/ the hit title song "The Crying Ga ANNE DUDLEY for the score 
HOWARD S END 

RICHARD ROBBINS for the score 
LAST OF THE MOHICANS TREVOR JONES for the score 

TIMRICE forhissongs 

13 



AD F OCUS 
Belinda Carlisle's Real, released next week through Virgin, will be heavily promoted in-store as part of the compan/s marketing campaign for the title. Around 2,500 promo CDs have already been sent to retailers to encourage pre-release play and from next Monday there will be window and in-store displays with both multiples and indies. There will also be press advertising, a nationwide Adshel poster campaign and posters on the London Underground. Country Women, Dino's compilation of country classics from feraale stars, will be TV advertised in the Scotland, Grampian, Border, HTV, lyne Tees, Ulster, Yorkshire, Granada and Anglia régions alongside satellite channel ads for one week from its release next Monday. In week two TV advertising will run in the Centra], West Country TV, Meridian, Scotland, Border, Tyne Tees, HTV and Grampian régions followed by a further week of national TV advertising on Channel Four. The campaign includes in-store displays with 250 independent retailers and radio advertising. Crowded House's Together Alone, out through Parlophone, will be TV advertised in conjunction with HMV in the Scotland and Central régions from its release next Monday. There will also be press advertising, but the main thrust of the campaign will be in-store with the emphasis on pre- 
Foster & Allen's By Request will be TV advertised by Telstar in the Tyne Tees, Yorkshire, STV and Ulster régions for three weeks from its release next Monday. In the second and third week there will also be TV advertising in the Granada and HTV régions, plus advertising in the Border and Grampian régions in week three. In the 

0% 

ï 
With fans on Take That's dedicated database now numbering over 160,000, RCA bas a head start marketing the band's new album Everything Changes, released next Monday. Everyone on the list bas already been sent an A4 poster informa- tion card and RCA says advance orders for the album exceed 250,000. With a nationwide arena tour starting on November 8 and a single promised in time for Christmas, the campaign includes in-store displays and teen press ads. Record label: RCA Media agency/executive: London Media/Mark Brandon Producl manager Louise Hart TV: A £300,000 national co-op and solus TV advertising campaign is planned for the pre-Christmas period to tie in with the release of the next single. Press: Co-op ads will appear in the teen press in conjonction with HMV and W H Smith.Ihere will also be advertising in the Gay press in conjunction with Virgin Posters: An A4 full colour poster has been sent to the fanbase. In-store: The release is album of the week with Menzies which will be running in-store displays and window displays from November 1. HMV and W H Smith are also featuring the release as album of the week. W H Smith wiil run window displays while HMV will run in-store and merchandising oisplays for three weeks. dur Price is running window and in-store displays from today and EUK will run window displays for one week from release, followed by three weeks of in-store displays. There will also be displays with Virgin and 200 indie retailers. Target audience: Female biased and with emphasis on the 11 to i B âge range. 

fourth week of the campaign TV advertising will run nationally, There will also be radio advertising for four weeks on Forth, Clyde and North Sounds. Future Shock, 20 furious dance tracks from Dino, will be nationally TV advertised for two weeks from its release next Monday. There will also be TV advertising on The Big 

Breakfast and BSkyB during the four week campaign which will eventually rollout to the best performing régions. Haddaway's The Album, released on Monday through Arista, will be backed by national TV ads for one week on Channel Four. The Singer And The Song, a 40 track mid-priced double CD and cassette featuring 

classic show stoppers and ballads. will be released next Monday through Virgin which is TV advertising the album in the Central, Ulster and Border régions followed by a national roll-out. Taies Of The City, a PolyGram TV compilation featuring music from the new TV sériés ofthe same name, is the subject of national TV advertising on Channel Four for one week starting next Monday. There will also be TV advertising in the STV région for two weeks. On October 18, TV advertising will run in the HTV région for two weeks and on October 25 another fortnight of ads kick off in the Central and Granada régions. The Best Of 2 Tone, a compilation of 14 classic tracks from bands including The Specials, Madness and The Beat, will be nationally TV advertised by Chrysalis for one week from its release next Monday. This will be followed by a co-op national TV advertising campaign with Our Price. Paul Young's The Crossing, released next Monday, will be the focus of a Columbia marketing campaign which includes press advertising, a national and London Underground poster campaign in conjunction with HMV, plus solus advertising on the M4 supersite and a 100-site 48- sheet poster campaign in London which will run during November. Radio advertising will run on Atlantic 252 which plans a Paul Young compétition week in October, and on Virgin 1215 as part of a W H Smith co-op campaign. The Young Americans film soundtrack, due out next Monday through Island, will be promoted in conjunction with the film which opens on Friday. Island is running a poster campaign in cinéma foyers and will run a trailer before the film. Press ads will run in Vox, Select, the NME and Melody Maker. 
ON THE BOX 

SLOT MUSIC ARTIST AVAILABILITY BRITISH AIRWAYS (airline ad) Viva Crary Fan Tutti (1993) Oval(WEA)OVAL109CD BA NEW CLUB WORLD (airline ad) Dp On The Roof Kenny Lynch(1962) THC|Total/BMG) CDMBE1 CAPTAINSCARLET(BBC2 sériés) theme BarryGray(1967) TV Classics Vol 1, Castle Classics (BMG1 MBSCD412(CDboxset) CHINA BEACH (Sky TV sériés) theme and incidental John Rubinstein American TV Hits Vol 3, Primetime (Silva Screen) TVPMCD 404 HALIFAX (linancial services ad) Sentinei Mike Oldfield (1992) TubularBells 2, WEA 4509 90618-2 MAYNARDS WINE GUMS (sweet ad) Hoois Mon Lord Rockinghams XI (1958) Decca (PolyGram) 882 038-2 (CD single) MILK CAMPAIGN (général ad) The Grasshoppers Dance Palm Court Theatre Orchestra Picnic Party, Chandos CHAN 8437 MILK CAMPAIGN (Scottish Oairy Council ad) Don't You Forget About Me Simple Minds (1985) Glittering Prizes, Virgin SMTCVO1 NIKE drainer ad) Littie Wing Jimi Hendrix(1968| Axis Bold As Love, Polydor 847 243-2 SKY (multi-channels package ad) You're The First The Lest My Everything BarrYWhite(1974) Hits Collection, Pickwick PWKS 4128P STANDARD LIFE (life assurance ad) Wonderful Life Black(1987) Wonderful Life, A&M CDMID166 STAR TREK: DEEP SPACE 9 (Sky TV sériés) incidental Dennis McCarthy/Jay Chattaway Soundtrack on GNP (Silva Screen) Gwpn mid 
1^)1 Source; Mike Presioo Music, corT.pilerof Tele-Tsnes book and supploments, tel: 0524 421172 
14 

the Tracy Brothers. This ' programme visits East Anglia and meets World Of Leather (pictured). 
MONDAY OCTOBER 4 
l'V" 'i The Evening Session ■El featuring UrgeOverkiU and Blessed Ethel, Radio One 6.30- 8.30pm OThe Beat featuring The Wonder Stuff, Urge Overkill, Intastella and Corduroy, ITV; 12.30-1.30am 
TUESDAY OCTOBER5 
l".1" h The Atlantic Records Story featuring Iron Butterfly, Vanilla Fudge, AC/DC and Stone Temple Pilots, Radio One: 9-10pm rTJl Earshot featuring BMX BESSI Bandits in session. Radio Five: 10.10-midnight 
THURSDAYOCTOBER7 
m Energy featuring Jazzy Jeff & Fresh Prince McKoy, Radio One: 8.30-9pm Raw Soup featuring The o Overkill, ITV (Carlton): 
FRIDAY OCTOBER 8 
Oh 

aring Spin Doctors session, Radio One: l-3pm 
SATURDAY OCTOBER9 

iring Jason Don and Bad Boys Inc, BBC1; 9a 12.12pm rri"! In Session: BolanAi "S" Beeb with a trawl thr 

Wellcr, Radio C 8.30pm OBPM from the Culture Club in London features Sait hT Pepa and Earth, Wind And Fire, ITV: 2.30-3,30am ( 
SUNDAY OCTOBER10 
OThe OZone features a we inthelifeofTakoThat, BBC2; 11.45am-12pm g^Rockline featuring Right Said Fred and Dinn Carroil, Radio One: 2.30-4pm 
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TOP 75 SINGLES 

THE OFFICIAI 
ïhusicweek 

CHARTS 
9 OCTOBER 1993 

5 Artist (Producer) Publisher (Writer) bel CD/Cass (Distributor) Label CD/Cass (DisUibutorj 

||jj§ , RELIGHT MY FIRE 38 2 2thisistheway MCA MCSTD 1935/MCSC1935 (BMGI 

Epie 6597682/6597584ISM) 
41 ' 
42 33 

NOWIKNOW WHAT MADE OTIS BLUE Columbia 6596412/6596414 ismi 

9 
aIOi 
411 ^ 

12» 
M 3 13 

41431 

15 » 
U63 

17 3 

ME 
4 19 30 

20 E 
21 3 

22 3 

23 - 
24 - 
25 23 

26 33 

427 33 

28 » 
29 E 
30 E 
31 33 

32 3 

33 33 

34 « 
35 3 

36 B 
^ 37 52 

As used 

43 3 Mute CDBONG 23/CBONG 23 (RTM/P) 
Logic/Arista 74321164212^74321164214IBMG) u Silk (Sweat/T.H.) CC (Sweat) Elektra EKR173CD/EKR173R (W) 

Pet Shop Boys (Pet Shop Boys/Haguel Scorpio/    | l'D DO ANYTHING FOR LOVE (BUT IWONT 00 THAT) 
ne CDR 6355/TCR 6356 (El 45 3 EMI CDEM 281/TCEM 281 (El 

46 uHIGHER GROUND mational DEPD 41/DEPC 41 (E) 
Island CIDSeO/CISSeOIF) 

48 r:™1 

GOING NOWHERE 49 « 
irscope/ATV (Bettis/Porcaro/Morgi 50 33 EMI CDEM 28aTCEM 280 (E) 

)lydorPZCD28(VP0CS2M2(R ^ TOI O! 
52 Virgin VSCDT1477/VSC1477 (E) 

EMI CDEM 285rrCEM 285 (E) 53 < TRACKS OF MY TEARS Chrysalis CDGDWS12/TCGOW12 (E) 54 34 

! A 55 6: 2 SMOKEBELCH II ise PT 009CD/- (RE-APT/P) 
The Goodmen (DJ Zki/Dobrel BMGIDJ Zki/Dobrel Capitol CDCIS 697/rCCL 697 (E) 57' 8 SLAVE TO THEVIBE 

EMI CDEM 29(VrCEM 290 (E) 
WHEN THESH..GOES DOWN 

Columbia 6595432/6595434 ISM) 
me CDR SSSg/TCR 6359 (E) RS 6353/12R6 6359® anlCDBRIL 1/CABRIL1 (TRC/BMG) 

sstMAG 1019CD/MAG 1019C(W) 
Champion CHAMPCD 303/CHAMPK 303 (BMG) 

HrrFCD 219/FCS 219(0 

WHENEVER YOU NEED SOMEONE A&M 5804032/5804024 |F) 

ONE GOODBYE IN TEN 
Columbia 6594445/6594444 (SM) 

ROSES IN THE HOSPITAL Columbia 6597272/6597276 (SM) 

Ensign CDENYS 660/TCENY 660 (El 

58 
59 " 
60 El 
61 3 

62 " 
63 
64 " 
65 
56 
6711 
68 " 
69 - 
70 " 
71 " 
72 3 

73 " 
74 " 
75 « 

7 HEAVEN HELP Virgin VUSDG73/VUSC 73 (E) 
irai PWCD 273/PWMC 273 (W) 

East West YZ 770CD/YZ 770C (W) 
3 KISS THAT FROG Real World PGSDG10/PGSC10 (E) 

1 SATURDAY LOVE 
Riffola LEPCD 12/LEPMC 12 {F| 

| WGAF CDWGAF101/MCWGAF101 (TRC/B) 
I Arista 74321162692/74321162 

arscope A8412CD/A8412C (Wl 

Mute CDMUTE 158/CMUTE 158(RTM/P| 
aia 6595922/6595924 ISMI 

; HEART-SHAPED B Geffen GFSTD 54/GFSC 541BMG) 
Polydor LTLCD tS/LTLCS 15 (F) 

by Top Of The Pops and Radio One 

l'd Do Anything For Love (But I 

Jimmy Oison s Blues - ~4 Joy   -2 KcyThoSecfei The  ..—4 
Living On My Own 3 Love Is A Boautiful Thing .   6 

PRINCE ■ PEACH 
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TOP 75 ALBUMS S 
| * ^ ArTtlP d ) Labol/CD (Djsu^ulor) | 1 | ArtfstfProducer) Labol/CD (Distributor) Cas^Vmyl „ „ 1 Title Label/CD (Distributor) g J | Artist IProducer) Cass/Vmyl 
n mVERY Parlophonc CDPCSD 143 (E) 9C 30 2 AT W0RST...THE BEST OF... O VirginVTCD19(E) Boy George/Culture Club/Jesus Loves You llevine/Various) VIUCI9/- no 29 , ANTMUSIC - THE VERY BEST OF ADAM ANT Adam Ant (Various) Arcade ARC 3100052/-/ARC 3100064 (SM) 
m 97 PRiJl BELIEVE IN ME t. Ê UUU Qg,, McKagan (Mirchell/McKagan GeffenGED 24605 (BMG) 1) GEC24605/GEF 24605 Iî9 69 sa TAKETHATAND PARTY *2 RCA743211092321BMG) ■J"J TakoThat (Various) 74321 ira23iV7432I109231 

2 , 4 BAT OUT OF HELL II - BACK TO HELL ★ Meat Loaf (Steinman) Virgin CDV 2710/TCV 2710/V 2710IEI 28 naiOPOM the roof Co'umbiori74™ C/I 55 ,3, OUT OF TIME *4 Warner Bros 7509264962 (W) •J ' REM (Utt/REM) WXil04C/WX404 
3 IJWlLAID Fontana 5149432 (F) 1U;UJ JamasIEno) 5149434/5149431 20 23 45KEEPTHEFAITH* Ja5Î,410974^1941297F| RR Pr?JIME2CALHEAD Création - (PI JJ SwervedriverIMoulder/Swervedriverl CCRE143/CRELP 143 
4 rrm LOVE SCENES Epie 4745172 ism) Beverley Craven ISamwall-Sm'ith} 4745174/4745171 qn 22 2 WHATSILENCE KNOWS Shara Nelson (Pedenl Cooltempo CTCD 35 (E) CTTC 35/CTLP 35 CC mm BOXEDSETII Atlantic7567824772(W) 30 LIAiJ Led Zeppelin (Page) -/- 
5 6 3 THE HITS 2 • PaisleyPark9362454352IW) Prince (Prince/Variousl 9362454354/9362454351 O-S 27 „ WHATS LOVE GOTTO 00 WITHIT» Pariophone (E) " 1 Tina Tutner (Various) CDPCSD 128/TCPCSD 128/PCSD 128 R7 43 29 TUBULAR BELLS11 ★ WEA4509906is2(w) Mike Oldfield (Hom/Oldfield/Newman) WX 2002C/WX 2002 
6 5 3 ELEMENTS-THEBESTOFMIKEOLDFIELDO Virginvtcdisie) Mike Oldfield (Oldrield/Vàriousl VTMC 18/mP 18 32 25 ,6 EMERGENCY^ON PLANET EARTH • SonyS^47M692|SM) 0g5, 35 RAGEAGAINSrfHEMACHINE» EpjcflmwsM) 
7 7 3 IN UTERO» GeffenGED 24536 (BMGI Nirvana (Albini) GEC24536/GEF 24536 97 2„ ? GREASE ^ Original London Cast (Wrighl) Epie 4746322 (SM) 4746324/4746321 RQ 30 ,9 UNPLUGGED..,AND SEATED»WamerBros9362452392(W) RodStemart (Léonard) 9362452894/3362452891 
8 3 2 THE BEATLES 1962-1966 PariophoneBEACD25ii(Ei The Beatles (Martin) TCPCSP 717/PCSP 717 3^26 5 LEVELLERS » WOLMSoUfS Rn 38 ,, SIAMESE DREAM HutCDHUTii(RTM/P| U'J Smashing Pumpkins (Vig/Corgan) HUTMC1I/HUTLP11 
9 ; 3 THE HITS !• PaisleyPark9362454312(W) Prince IPrince/Varions) 9362454314/9362454311 OC 35 5 TEASE ME J ^ Chaka Denus 8 Pliais (DcntanWillisSIial Mango CIDM1102 (RIO/F) cespeare) MCI 1102/MLPS1102 C-J 32 4 POST HISTORIC MONSTERS ChrysalisCDCHR7090|E) u 1 Carter USM (Carter USIWPainterl TCCHR 7090/CHR 7090 

10 4 3 THE BEATLES 1967-1970 Pariophone beacd 2512 |E) The Beatles (Martin/Spector) TCPCSP 7ia/PCSP 718 3g 3, 196 BAT OUT^OF HELL *6^ Epie CDX824TCM) co na SO CLOSE * ASM 5400342 (F) U£. DinaCarrolKlowis/Mackintosh/Cole/Clivillesl 5400344/5400341 
11 9 )2 PROMISES AND LIES ★ DEP International DEPCD 15(El UB40 (UB401 CADEP 15/LPDEP 15 97 mril BUHLOONE MINDSTATE O# De La Sou) (De La Soul/Prince Pai Big Life 6LRCD 25 (F) il) BLRMC25/BLRLP25 cq „ 5 LASTSPLASH aadcadsohcdirtm/pi w*3 The Breeders (Freegard/Presley) CADC3014/CAD3014 
12 8 4 WILD WOOD • Gol Dises 8284352(F) Paul Welter llynch/Weller) 8284354/8284351 QO „ BLACK SUNDAY Ruffho 00 Cypress Hill (DJ Muggs) use/Columbia 4740752 (SM) 4740754/4740751 R/L 65 105 SLIPPERY WHEN WET *3 Vertige 8302642 (F) BonJovi(Fairbaiml VERHC38/VERH38 
13 5 MUSIC BOX» Columbia4742702(SM) Mariah Carey (Carey/Afanasieffl 4742704/4742701 70 42 57UNPLUGGED*2 "j"3 Eric Clapton (Titelman) Duck 9362450242 (W) WX 480C/WX 480 CE 3 3 SOME FANTASTIC PLACE AaM540t402iF) Sqeeeze (Smith) 5401404/5401401 
14 ,, 3 THE SINGLES COLLECTION 1981-1993 O MCAMCD 10921 IBMGI Kim Wilde (Wilde/WIde/Swain/Nowels) MCC10921/MCA10921 /in 47 41 CONNECTED ★ The Stereo MCs (The StereoMCs! 4th+B'way BRCD 589 (R | BRCA 589/BRLP 589 RR raHOT ROCKS 1964-1971 » London8201402(F) UU RoUingSlonestOidhani/Miner/RoIBngSloaes/Jolins) 82011M/320I40I 
15 ,4 23 POCKET FULL 0F KRYPT0NITE ★ Epie 4682502 (smi Spin Doclors (Spin Doclors/Denenberg/la Bocka) 4582504/4682501 im 62 2 throughtheyears 5 K/Ul Cilla Black (Skarbek) Columbia 4746502 (SM) 4746504/- CT 15 3 TEENAGE KICKS Castie Communication CTVCD)21(BMG) 03 The Undertones (Various) CTVMC12I/- 
16 13 3, ARE Y0U G0NNA G0 MY WAY • virgin cdvusdoiei Lenny Kravitz (Kravitz) VUSMC 60/VUSLP 60 n°) 33 ,3 IT'S ABOUTTIME SWV (Morgan) RCA 7863660742 (BMG) 7863660744/- RQ mni SOTONIGHTTHATIMIGHTSEE Capitol cdest2206(ei oo UàU MazzyStarrlRoback) TCEST 2206/EST 2206 
17 mm (BIG RED LETTER DAY) Beggars BanquetBBQCO 142IRTM/PI Buffalo Tom (Robb Brothers) BBQMC142/BBQLP142 /J3 J8 6 PABLO HONEY ^ Parlophone CDPCS7360(E) TCPCS 736Q/PCS 7360 00 52 50 TEN • Epio4688842(SMI 03 Pearl Jam (Parashar/Peari dam) 4638844/4688841 
18 ,3 53 AUTOMATIC FOR THE PEOPLE-A-4 REM (Utt/REM) Warner Bros 9362450552/WX488C/WX 488 (W) nn 37 e core ^ ^ Stone Temple Pilots (O'Brien) Atlantic 7567^182 OA/) 7n 50 24 THE FBEDDIE MERCURY ALBUM* PartophoaeCOPCSDM '*3 Freddia Mercury (MercuryA/arious) TCPCSD 124/PCSD 124 
19 ,2 3 THE HITS/THE B-SIDES Paisley Park 9362454402 (W) Prince (Prince/Variousl 9362454404/- 40 5, 48 HITS OUT OF HELL» EP4i^Î5cm7li 71 ,5 ,„ THE IMMACULATE COLLECTION *7 ' ' Madonna (Various) Sire 7599264402/WX 370C/WX 370 (W) 
20 21 ,3 DEBUT© One Little Indian TPLP 31CD (P) Bjork (Hooper/Bjork) TPLP31C/TPLP31 /IR 53 SJGOLD-GREATESTHITS* ■+" Abba (A idetssom '3 Polydor 5170072 (F) ion) 5170074/5170071 7 9 59 5 DOCK OF THE BAY - DEFINITIVE COLLECTION OtisRedding (Various) Adantic9548317û92fl548317084/-(W) 
21 18 3, TEN SUMMONER'S TALES ★ A&M 5400752 IFI Sting (Padgham/Stingl 5400754/5400751 /J 7 63 3. EROTICA-*r2 Mauorick/Sire 9362450312 IW) Madonna IMadonna/Pettibone/Betts) WX491C/WX491 79 59 3 SECRET PEOPLE Survival74321162742(BMG) ' «ï Capercaillie (Lunny/Matcolm) 74321162744/- 
22 ,6 3 DAYTIME FRIENDS - THE VERY BEST OF EMICDEMTVJSIEI Kenny Rogers (Buder/Variousl TCEMTV 79/EMTV 79 /[O 23 4 THE DEFINITIVE COLLECTION PolyGramtv5164652(F) " KinksITalmy/Various) 5164654/- 7/1 ,9 33 REMASTERS A(lanlic/EastWest7567804152 » " Led Zeppelin (Page) Zepl/ZeplC 
23 17 g RIVER OFDREAMS» Columbia«^722JSM) /m mm THE QUIET REVOLUTION " ^ a4J Ronny Jordan (Jordan/Hayden/La Island CIO 8009 (F) w) ICI 8009/ILPSD 8009 71; 6B 74 SHEPHERD MOONS *3 WEA9031755722 (W) Enya (Ryan) WX431C/WX431 
24 ,5 3 WA1T FOR ME O CoollempoCTCD36IE) Kenny Thomas (Green) CnC36/CTlP36 en 40 ,3BIGGER,BETTER,FASTER,M0RE!» Interscope|W) JU 4 Non Blondes (Tickla) 7567921122/7567921124/- 9. SSSSH 
25 24 ,3 Z00R0PA ★ Island CIDU29(F| U2 (Rood/The Edge/Eno) UC29/U29 Cl 35 ,9 REPUBLIC» CentredateCo/London8284132IF) J ' New Qrder (Hague/New Order) 8284134/8284131 

i TOP COMPILATIONS 
ARTISTS A-Z 

-1 Title Label/CD (Distributor) | | Artist Cass/Vmyl 1QS 4 BACK TO THEVO'S EMI CDEMTV77(E) TCEMTV 77/EM7V 77 
n 100% DANCE 6 0 NOW! 25 ★ EMI/Virgin/PolyGram CDNOW25|E| ' ' Various TCNOW 25/NOW 25 BOY GEORGE/CULTURE CLUB/ REM....  -- - 18 54 
i 

2 VOL 2® STACWSTO)2681 19 , THE CHART SHOW; ULTIMATE ROCK 2 TMilabelAHiCDM I Various AHLMCISV- SS : ::. : 

B O n^l NOW! 1993 EMI/VirBin/Pi)lyEramCDNOW1993(E) ^ &. 1 ^Various TCNOW1993/- 1 3 ,2 20 ORIGINALS ★ 
« n (TniINTRV I DVF 

Columb^MpODCDKjSW 
J 
4 

2 4 Various STAC 2688/STAR 2688 
4 ,3 THE BEST DANCE ALBUM IN TH^c

0
o
Rf7^

E
c

R,!
7*(F) ic ,4 2 TRANCE EUROPE EXPRESS VolumeTEEXCOIITRIÏBMGI 13 Vanous TEEXMC1/TEEXLP1 ^ i; 

5 3 4 RAVE GENERATION DinoDiNCD68(P) Various DINMC68/- 10 ,6 J'ROUNDMIDNIGHT V erve/PolyGram TV 5164712 (F) 5164714/- ||v i 
6 [^1] DISCO DIVA PolyGramTV5164802(F) 12 9 g HITS 93 VOLS T, îIstar/BMGTCD 2680 (BMG) STAC 2680/STAR 2680 
7 5 6THATL0V1NGFEELINGV0LVI DinoDiNCD64|P) Vanous DINMC64/- lO ,5 n PRETTY WOMAN (OST) *2 '0 Vanous EMI USA CDMTL1052/TCMTL1052/MTL1052 |E) ScEàn"..::: "U 
8 7 46 THE B0DYGUARDj0ST)8*4^^|^|(bmgi 1Q „ 5 ENERGY RUSH FACTOR 5 DinoDlNCOGGIP) '3 Vanous DINMC 66/OINTV 66 NELSON. Shora - 30 
9 1 mm DREAMS IN RHYTHM TGlslarTCD2683|BMG) 1 EUàU Various STAC 2683/- 20,, 3 MORETHAN UNPLUGGED DinoDINCDM|P| OLORÊLD Mike . . M7 
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MARK ET PREVIEW 

j 

X-PRESS 2: Say What! (Junior Boys Own JB016 via RTM). The follow-up to • therather large LondonX- Press is actually released this week, but eams a late mention as it is shaping up to be JBO's biggest seller to date and could dent the Top 75. Rocky, Diesel and Ashley have come up with another sample- laden discoid house stomper that is going down a storm wherever it is played. SSS3 

has already given us désirable compilations from Eightball, Strobe and New Breed, now focuses on the soulful garage sounds of New Jersey's long-running MovhT Records. The LP includes wonderful late Eighties classics like Phase U's Reaching, Park Avenue's Don't Turn Your Love and Lachandra's Just Started, as well as more recent output such as DJ Pierre's I Might Be Leaving You. 223 
LISA STANSFIELD: So Natural (Arista 74321169131). This classy ballad has been miraculously transformed for dancefloor action by both Frankie Foncett, who gives it a minimalist funk treatment, and Roger S, who optsfor a jazzy garage flavour. 2222 
SABRES OF PARADISE: Sabresonic (Warp LP16). Warp is on a mission to prove that dance acts can sell LPs and this sélection of innovative dubwise instrumentais, including the splendid Smokebelch single, will only help its cause. For vinyl fans, the seven sonic excursions are spread over two 12-inchers with the added bonus of a limited free seven- inch single. SÎS3 

VINYL BLAIR; The Trancespotter (Hard Hands HAND007T). The next release on Leftfield's label is this innovative unhurried trance track created by Billy Nasty and Steve Dub. It is already picking up influential support along with the flipside's more immédiate Scratch'n'Sniff. 22 

STONED DEMOCRACY: Close Like An Overdose (Champion CHAMP12.302). This unspectacular house track does not really live up to its pedigree - it was written and produced by Rollo and remixed by The Development Corporation. However, Kerri 'Kaoz' Chandler enlivens things with a strong garage dub. Q 
VARIOUS: Jus' Jeepin' Original Soundtrack (Elevate LPELV09). Corning soon to a Vitara's booming systera near you, this soundtrack for an imaginary film digs out the hip hop tracks that got away. It boasts plenty of big names, such as Ice Cube, Cypress Hill, Dr Dre and Gang Starr, which should ensure healthy demand. 2233 

LENA FI AGBE: Gotta Cet It Right (Mother MUMCD Ml. Reclaiming the sumame she shed for her acclaimed début single You Come From Earth, :t-rising star has already topped the Club Chart with this less classy but more immédiate follow- up, a semi-acoustic shuffle m its immediately accessible radio mix. Very différent Well Hung Parliament lake careof dance fans. A 

THE DELORME: Beatniks (Zoom ZOOM017). The white label of this sold out so quickly at Zoom that the London shop decided to release it on its own label. The uplifling and mildly acidic original mix, with its Beat Génération monologue, is joined by two new remixes that have a more underground feel. Expect good specialist sales. 233 
VARIOUS: Movin' - The Real Sound of New Jersey (World Sériés WORLD4), The World Sériés label, which 

Hallowed BeThy Name [Live] (EMICDEM 268). The introductory single from the forthcoming live album is taken from 1982 s Number Of The Beast. Its no frills style will limit its appeal to 

V' 
V' 

Lionrock: Justin Robertson in progressive mode 
REISSUES: LOW-PRICE 

LIONROCK: Carnival (deConstruction 743211164861). First reviewed six weeks ago, when it was scheduled for an early September release, this track is fihally being issued next Monday, It sees Justin Robertson's gang putting the progress back into progressive house with a storming track that is identified by its distinctive kettle drum rolls. Itis coupled with two worthy remixes plus the The Guide, which boasts a mellow rap from MC Buzz B. Should do well. 13333 Andy Beevers 

NDLSSON: Ail The Best (Music Club MCCD 129). Blessed with a warm, intimate and unique crooning style, Nilsson won no less a talent than Frank Sinatra as a fan. Nilsson is best known for Without You, naturally included here, as well as lazy, good-humoured covers of Makin' Whoopee, As Time Goes By and Everybody's Talkin'. Tasteful and timeless. 

OTT as it gets, with Hi-NRG diva-driven assaults on the title track, and the big hit It's Raining Men. Likely to appeal to a sraall but enthusiastic minority. 133 

1333 
THE WEATHER GIRLS: Success (Colurabia 9832552), This camp 1983 album features the corpulent pair on a slender six songs. As 

BLOOD SWEAT & TEARS: Smiling Phases (Elite ELITE 005CD). A welcome reissue for this excellent rétrospective of the jazz/rock fusion group. Spanning 1968- 1973 and featuring the distinctive vocals of David Clayton Thomas, this avoids their better known material, but powerhouse vocals and rock arrangements liberally laced with brass make for invigorating listening, such as the cover of Randy Newman's 
MAINSTREAM-SINGLES 

prefty much the same mix, with the same unrestrained vocals and looselyfitting instrumentation. But ifs a less heady brew that won't (are 

ierc are many of them expoct a very igh chart début and an equally rapid déclina. 1333 

Lena Fiagbe: accessible 
axe. R.S.V.P. is a typical PWEI track with métal, grunge and dance influences apparent, depending on the mix. Under it ail is one of their more commercial offerings, which should ensure they register their eighth consécutive Top 40 hit with 

OUI 3: For What Ifs Worth IMCA MCSTD1941). Figuring this deserved a better fate than the number 28 peak it scaled earlierthis year, MCA has commissioned a rash of remixes of this remake of Stephen Stills' classic protest song. However, some of the mixes are radical enough to destroy the charm and ambience of the original, so it probably won't oxceod its original chart performance. 1333 

POP WILL EAT1TSELF: R.S.V.P. (Infectious INFECT ICO). A stringof hit singles, culminating in their first Top 10, Gel The Girl; Kill The Baddies, didn't save the Poppies from RCA's 

4 NON BLONDES: Spaceman (Interscope A8349CD). Whafs Up was one of tho year's more insidious hits, slowly but surely imprinting itself on the nation's collective consciousness. Spaceman offers 

dramatic Just One Smile. E 
VARIOUS: Women In Love (Music for Pleasure CDMFP 5998). Unoriginal title (the third time it's been used this year), but some fine sketches of angst and dévotion, musically diverse though ail well known, Bobbie Gentry reprises TU Never Fall In Love Again while Bonnie Tyler insists It's A Heartache, Olivia Newton-John déclarés I Honestly Love You and PP Arnold insists The First Cut Is The Deepest. 133 
DR HOOK: Sloppy Seconds (Sony Collectors Choice 9829712). Dr Hook's main assets were the songs of Shel Silverstein and the voice of Dennis Locorriere, a fine instrument that could sound angelic or lewd, as the mood required. Here it's the latter style that dominâtes on songs like Looking For Pussy and GetMy Rocks Off. 1333 
VARIOUS: Number Ones Of The 60s (Premier CDPR lll)/Number Ones Of The 70s (CDPR 112)/Number Ones Of The 80s (CDPR 113). Although an EMI (MFP) imprint, Premier has cast its net further than Manchester Square in its sélection of number ones. And these low- cost, high-value collections (25 tracks on the Sixties album, 20 on the others, and ail with playing times of 180 minutes) offer excellent value. Great prospects. 2333 Alan Jones 

BLUR; Sunday Sunday (Food CDF00D 46). A retro-styled track, more direct and spivish than the usual Blurfare. Almost apeing Lazy Sunday in style butundeniably commercial, ifs likely te prosper, especially as there are eight more tracks spread across the four formats. 2333 
LISA STANSFIELD; So Natural (Arista 74321169132). Another slow, sophisticated track provides a warm showcase for the exceptional Stansfield voice, while gently tickering beats provide a cushion for 
smash at both levels. 2 

NICK HEYWARD: He Doesn't Love You Like I Do (Epie 6597282). More cote, jangly stuff from Heyward that deserves to do well, but sounds a little dated to keep company with the Nineties big guns on One FM, so probably not huge. Nice new acouslic versions of previous hits Blue Hat For A Blue Day and Whistlo Down The Wind will add to its collectability, however. 1333 

DINA CARR0LL: Don't Be A Stranger (A&M 5803887). The non-album B- side Born To Be (Your Lover) is already a hit in the clubs and will 
Accompanied by a 40-piece orchestra, Carroll turns in a powerfi vocal on a dramatic ballad, which makes full use of its expensive 
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