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«It seems this is the only way Uis. :ord companies know how to market :ords," says U2 manager Paul :Guinness. "We will play the format 
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US. ing the arrivai of any such informotior 
J-'JfSfcepts 

tlw m'ir siitiflt- jam'' out 2iHh wctoln'v 
^ ^ ► DOOLEY SPOTS THE DIFFERENCE - P43 



m 

SlSi 

: 





AVAILABLE 
OKTOBER, 11, 

S il 

■ % ^ 

it's not just a description... 

it's a way of life! ! ! 

NEW RELEASE from MOTÔRHEAD 
featuring: "Burner", "Born To Raise Hell" 

& "Don't Let Daddy Kiss Me" 
MARKETED AND 
DISTRIBUTED BY 

Q ZYX 20263-1 ^ 
FH ZYX 20263-4 l|J 

Tnmty House, Heather Park Drive 
-p . Wemhiey, Middlesex HAO 1 SX Tel: 081-902 63 98 Fax:081-902 58 96 

some territories are still open to be licensed 
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Classics desperate 

says fearful Rattle 
try is justined m 

Music piracy Tokens and inlay cards 

dominate Bard debates 

nent 0^th^first^vent^elTin 'addfng they should replace free 

CINsealsnewchartdeal 
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COMMENT 

WEBBO 

BMG snaps up 

mailshot boss 
the 160,000-strong Take That maihi 

Kiss ads push 
music policy 
London dance station Kiss 100 FM says it is mounting a TV, cinéma and régional press campaign worth £750,000 to pro- mote its "more music less talk" policy. A two-minute promotional film carry- ing the strap line "Get 100% out of life - tune into Kiss 100 FM", produced by 

ITV backs music 

with albums slot 

national TV exposure in a late-night weekly music video sériés due to début on the ITV network from January. Produced by Capricorn Programmes, the company behind Movies, Games & Videos and America's Top 10, The Album Show wiil be targeted at 16-35- year-olds with promos featuring artists i the Top 75; 

L pay- 
other régions are expected to follow i 

Stephen Lovell, executive produc of The Albuir ments are currently being negotiated. Despite commissioning The Album Show, the ITV companies have stone- walled another project promising much-needed exposure for album acts. ~ ' i company Back To î " 

between" llpmandïam. 

including Midnigh 

"The response was not as fruitful we had expected," admits BTM direci Colin Andersen. "TV companies £ worrying too much about pounds, si- 
Record companies have also cri cised the lukewarm response to t pilot, which featured performances a interviews with acts including Rob , Tim Finn, Shawn Colvin a 

V 

V I Records lies set up a hofty promotional package for Right Said Fred's nexl album Sex And «el, with a two-woek TV campaign from reloase day, November 1. In-store material includi loons reffecling the cover artwork. The (irst single, Bumped, is out today (Monday) 

Industryhails 
MW Directory 

As the deadline for entries in next year's Directory passed last week, 
ers, by independent consultaney Vital Statistics, showed 53% of 
least once a week. A huge 97% eonsidered the Directory to be accui-ate, 94% said it was up-to-date, while 98% said it was comprehensive. Over half of ail respondents had bought a product or service they had seen listed or advertiscd in the 

The Music Week Directory is pub- lished each January, and is sent frec to every current subscribcr to 
► ► ► ► ► ► XFM SUPPORTERS EXPRESS THEIR ANGER - 
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NEWS 

Labels strike deal 

on promos copies 
The system for administering mechani- The free albums and singles also had and 250 copies of albums, cal royalties payable on promotional to be declared on the manufacturers' MCPS chief executive Frans de Wit copies of singles and albums has been statement of shipments by catalogue says that the System introduced at the simplified under a renegotiated agree- number and format, and information Copyright Tribunal was difficult both ment between the BPI and MCPS. about the récipient had to be kept for for MCPS to monitor and for record 
produce a limited number of promos Now, however, those companies "This has been a practical and prag- without having to pay royalties under a which pay quarterly mechanical royalty matic solution to difficulties both sides system similar to that which existed based on shipments will be allowed were facing," adds MCPS commercial before the 1992 Copyright Tribunal rul- 3,000 singles of each title across ail for- opérations controller Graham Chur- ing mats and a total of 1,500 albums. chill. "It will still be necessary for The tribunal allowed labels to pro- Smaller record labels which pay roy- record companies to sticker and emboss 

■MHÎSI 
Valentine out in Phonogram rejig Fontana head of press Linda Valentine has left Phonogram following a réorganisation of the company's press division. Kas Mercer, formerly head of Vertigo press, will now oversee press aelivity for ail the company's labels. The move cornes exactly a year aller Phonogram divided its press and marketing functions into two separate divisions under the Fontana and Vertigo imprints. Managing director David Clipsham says that while artists have received an incrcased focus, the company has lost out in "corporate média impact". 
BPI sets up anti-piracy hotline The BPI has installed a direct téléphoné line to its Anli- Piracy Unit in an attempt la bolster its campaign against pirate CDs and cassettes. The organisation is sending stickers to retailers and says anyone with information about bootlegs should call the hotline on: 071-4371493. 
ILR licence awards décision nears The Radio Authority is expected to award the latest round of of re-advertised ILR licences - including the Isle of Wight, Tendring and Stirling & Falkirk - within the next three months. The authority is currently advertising two licences for the Birmingham area (AM 

A 

West End 

star set for 

Eurovision 
The BBC has retumed to the stage for inspiration for next year's UK Eurovision Song Contest représentative, selecting Les Misérables star Frances Ruffelle. 
more in common with 199^runner-up Michael Bail, with whom she appeared in the West End musical, than pop singer Sonia, who came second in this year's con- 

Ruffelle was selected by the BBC with the Music Publishers' Association and songwriters body Basca. "We had an open mind," says Kevin Bishop, producer of the BBC's Eurovision coverage. "We didn't know whether we wanted a maie or female pop or stage singer. We just wanted the right person." Songwriters are now being invited to submit entries for this year's Song For Europe. The MPA and Basca wUI whittle down the songs to a shortlist of 24, from which the final eight will be selected on January 8. The programme will be broad- cast four weeks before Eurovision, which is to be held in Dublin on April 30. 

(FM). The deadline for applications is January 111994.. 
Press Counsel moves Press and PR company Press Counsel has moved to 127a Notting Hill Gâte, London W113LB. Tel: 071 -792 9400. Fax: 071-792 4755. 
DG appoints new PR Lucy Maxwell Stewart, former assistant to condutor John Eliot Gardiner, is entering the record industry to become press officer at Deutsche Grammophon. 
Nintendo picks Irish distributor Pinnacle Software has appointed Cabcon as exclusive distributor of its Nintendo product range in the Republic of Ireland. The deal kicked off with the shipment of Astérix on SNES. Existing Irish accounts with Pinnacle are being notified of the switch, while new accounts should contact Brian or Scott McAlislair al Cabcon. Tel: 010 3531280 7653. Fax: 010 35312802029. 
Atlantic 252 tojoinAIRC Atlantic 252 is expected to join the Association of Independent Radio Companies in the new year. AIRC director Brian West says the association must aller its constitution before the Irish station can join since only broadeasters licensed by the Radio Authority or the Isle of Man government are eligible. The AIRC is expected ta adapt its rules at its agm in January. 

UK Eurovision hopeful Frances Ruffelle appeared in Starlight Express before she landed the rôle of Eponine in Les Misérables in London and subsequently on Broadway, where she won a Tony Award. She is currently developing her career as a singer/songwriter and is in talks with several record companies with a viewto securing a recording contract. 

Collins adds three to the Sixteen Classical group the Sixteen has extended ils existing deal with Collins Classics for three years from January 1995to include at leastfive recordings a year. The vocal and instrumental group has also signed a sponsotship deal with hi-li hardware manufacturer Quad for three recordings of Bach for release on Collins 

| THE FOLLOUU UP SINGLE TO THE 195,000 SELLING "U GOT 2 KNOM 

( 

i 

D CAPPELLA ® 

u GOT 2* LET THE IVI U S ■ C 

fl GUARANTEED HIT: SHIPPING OWER 30,000, TOP 5 IN THE CLUB CHARTS, 15 ILR PLAYLISTS, ^ DANCE ENERGY 18/10 .. . «UATCH IT FLY! SA" 
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FRONTLINE 
NEWS 

Returnto collège 

bolsters business 
Music retailers in university towns sa weekly sales bave risen by up to 15' since the end of September as the coui try's 750,000 students return t 

And Tower Records in London, which 
classical department, reports a large 
nromotion running with listings maga- offering the dis- 

ed during the Vn-pn Aicgaslore 

duced a chart of last year's top student 
«sasraswe 

ISOindiessign 

for Network 

M 

SESEiSEEsr ' 

Hfperion défends 

full-priceOD rise 

EEEHEEES 
ce of the indie label's 

imsssm 

Big Band reelsas 
BBChaltsfunds 
Ire' cIIStaTth^ to^e afteftoe 

Barry Forgie, one of the band's con- 

STUDIOS PLAY TO THEIR STRENGTHS-P34 
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Progressorwhat? 
As éditer of new specialist mnil order enhanced by many industry and magazine Progress l'm convinced One cian signatures. Please contact u; FM's controller-designate, Matthew want your music to continue g Bannister, bas no interest in showeas- publicity across UK airwaves. I ing fresh or established rock talent. His believe in proving ability via Ir 
being strongly contested by most of the ofl-repeated tracks? 5,000 readers of our pilot issue. As for One FM's plan for a tw We are anxious for our pétition to bo rock show each week, expect a bi 

ne. Rurno paign for ex-210FM p Pithers to get a progn bas it his Reading accent didn't suit the BBC when Tommy Vance left The Fri- day Rock Show. Clearly, hiring Danny Baker bas dispelled speech snobbery! Tiz Hay Progress Leatherhcad Surrey KT22 9UG 
Toowrapped 
up In The City 

Meredilh Cork (lefl) and Sh 

No new exposure, 

no new revenue 
e were ecstatic when XFM ws 
•e gravely concerned that the st 

laurels of the industi-y that fourth lai-gest export. But if wc develop and support tomoi catalogue today, w •" » mport£ îmall fore orld. ry" to the rest of the The Sept 26 cover of the Los Angeles Times Calender Magazine is dedicated to the UK music industry: "AU is lost mate, abandon ship! - The rise and fall of the British Empire Of Rock". In the article, Al TeUer, MCA Records' chief executive in Los Angeles, says, "the industry in 
these throwaway one-hit wonders that accomplish absolutely nothing. What you have at the end of the day is a fast-food dish rather than a 

felt in America, and suggest it is a direct resuit of the lack of avenues curently available to expose real new music on radio at home. Labels still sign bands, but their exposure, and therefore sales, are increasingly diminished by these limitations. Ken Berry, chairman and ceo « Virgin Music Group Worldwide, ah states: "It's impossible to belie^ that the pool of talent has suddenly dried up in the UK, but it has gotte: a lot tougher for that talent to sm 
touring opporturiities." If the UK docsn't fight for respec 
can we ask the international markc to take us seriously? The UK mad its worldwide impact because we b< lieved in and supported everythin 

We desperately need XFM in Lon- don and, dare we say it, nationaUy. Shannon O'Shea and Meredith Cork, SOS Management, ir this w is inc 

: was the theme fo excellent In The City - there was too much for del _ [ presented four acts 50 yards from the convention hôtel...and not one A&R per- 
The headliner, Phil Watts, is appear- ing next week at the new Bottora Line in London's Shepherd's Bush. Unlike Manchester, the w arly f i the najor compani ittendance is more than satisfying, Perhaps the rich ingrédients of lively daytime meetings and a smorgasbord of 

ge conventioner. Talent can only if it is seen and heard. Rod Harrod HIT Management, Fordham House Studios, Cambridgeshire 
Smalltokens 
ofgoodwill 
We are very concerned - and upset - to 

Profit m already, ai 
of pounds o Itco ■■■ er Chris be that El 

ave they considered the dl independent dealer? is are slender enough is will certainly chal- sing us thousands 
 welfare, but surely it cannot b( 
mdful of Top 20-stocking chains. If EMI considéra the small shop ai 

tsandin 5t the cl hort time they wi 

Chewed up 
and returned 

ndeos. doubt, almosl 
law, or otl ing the e> 

on a goodwill basis to? Aller ail it is ot the manhandling trouble-or isit? RJ Noyés Tracks, Ashboun 

The crédit Game 

OPINION 

récognition of Anne Dudley 
myself, Tony Macaulay and John Carter for ; Ascap's stringof global hits, the film The Crying Game was a hit for Dav to PRS Berry in 1964 and for Boy George las 

However, it might be deduced that Anne was solely responsible for ail the music featured in this internationally successful movie. The latter's title, of course, was derived from the epony- mous song written by Geoff Stephens, one of Britain's most successful song- writers, who also penned Winchester Cathedral and has collaborated with ver other leading writers such as Les Reed, Loi 

Nigel Eldertor Managing dir< Peer Music 

MUSIC PUBLISHERS: 
at last - the magazine 
you've been waiting for 

OUI NEXT WEEK 
MICHAEL v SONY: ANALYSIS - see over 
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ANALYSIS: THE GEORGE MICHAEL CASE 

il 

T1 

Your customers ever expanding 
collections are best stored with Lift 
home Accessories. Systems to match ail 
tastes and budgets, from tried and trusted 
bestsellers; Discit and Discit Tower, to current 
new releases; Jumboy and Liftboy. Ail LIFT 
products are durable, attractive and practical, with 
regular new additions and guaranteed availability 
from a long established company. Eye-catching 
packaging by the cash counter stimulâtes impulse 
purchases. FREE display units, rock-bottom 
prices and high margins - Fax us NOW for 
current spécial offers on (0296) 61 28 65. 
UNITED KINGDOM: LIFT (UK) LTD., Triangle B 

-iEADOFFICE AUSTRIA; 
LIFT. 

Twolve months after he filed his suit against Sony, George Inrrp a radical review of recordmg contracts 

Michael and Sony 

reach showdown 
lien George Michael enters Court 39 the High Court's Queen's Building lay the entire UK music industry will be watching him. It is almost a year since the superstar singer songwriter issued a writ against ns record company, Sony Music, seeking ;o terminale the contract he claims is so onfair it amounts to a restraint of trade. The court battle is expected to last jntil Christmas and the verdict, espe- rially if Michael prevails, is guaranteed to send shockwaves through the music industry. The Chancery judge chosen for this high profile case is Mr Justice Parker, who has spent the past two weeks studying légal papers provided by both 
After opening the proceedings today he will tisten flrst to Michael's QC Mark 

last ail week.P ^ " 0 ^ The timing could prove significant. It means that by the time Michael is called to give evidence, probably next Monday, his case may have boen boosted consid- erably by an important court hearing in the US on Friday (October 15). On that date ajudge in New York will décidé whether or not to uphold Son^s 
access to other Sony artists' contracts to support his action. Sony deflected the initial demand on September 13. ' the plaintiff, Michael will be the 

Michael's légal witness is expected to be Robert Lee of Lee and Thompson, while Sony is believed to have recruited John Kennedy who represented The Stone Roses in the' 
nts a release from the con- tractual obligations he signed in 1988 because he says they are weighted too heavily in favour of Sony Music Enter- tainment (UK). If the major takes up ail 1 is required to record 

J Listen Without Préjudice sre shared "inequitably". with jng £1.83 per unit to his 57p, ' imed 9% of LP sales 
; high le yaltyto 

likely to be followed by his soliciter Tony Russell, his publisher Dick Leahy, and 

wholesali One senior music industry lawyer anticipâtes the biggest issue to emerge from the case will be copyright réten- tion, and whether it is reasonable that ' i should be expected the ri ;o their ordings for the 
ntil th s. Ail w ;d by Sony. The following week it will be the tur of Sony-S QC Gordon Poliack, afte which a still undisclosed ni nesses, including Sony Mus ment European ceo Paul Russell, will 

A sélection of expert witnesses have been chosen by both parties. Their names will not be made public until it is confirmed that they will be called, but each side is thought to have recruited a lawyer, an accountant. a senior muair ustry figure 

length of the copyright. "In 3 the artist pay for virtually including the recording id get just a gross minority of 
the case but is expected to defend its case vigorously. If Michael does manage to convince the judge that his contract is unreasonable, labels including Sony may be obliged to draft new contracts which relent on copyright control, oflfer improved royalties for artists and 

The Judge: Mr Justice Jonathan Parker, âge 56,educated at Winchester Collage. Appointed as a QC in 1979, lists painting and gardening as key récréations. 
FOR MICHAEL: GeorgiosPanayiotou: Michael himself should perform well in court. Notafraidtocriticise Sony, has done so alreadyon MTV and the Simon Bâtes'show on One FM. 
Tony Russell: A tough negotiator. Michael's soiieitor since the Whaml days whenhe mastermindedthe split from Innervision. 
Dick Leahy: His company, Morrison, Leahy Music, has published Michael's material since 1982. Regarded asoneof Michael's closestUK professional advisors. 
FOR SONY: 
Paul Russell: Sony Music Entertainment Europeai 
Michael issued his writ last October. Likely to fightalltheway because in his eyes Sony has done nothing wrong. Atlastyear'sln The City contracts session saidhewould preferto avoid getting into court in any artist 

10 
^ ^ ^ ^ ^ ► DISTRIBUTION DISSECTED-pll ► ► ► 
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WHOLESALE AND DISTRIBUTION 

HOWTO DELIVER 

THERIGHTSTUFF 
The customer wants the right record, at the right price, right now. Ail the distributor has to 
do is stock it, pick it, package it, deliver it and invoice it - before tomorrow. By George Cole 
Given the volume of product involved, and the nuraber of différent lines, music distribution has always been fraught with difficulties. Nowadays however, the retail horror stories about stock arriving late - and not necessarily in one piece - are becoming increasingly rare. Today's distribution network bas been forced to shape up into a military style opération. As well as high volumes - Russell Richards, distribution db-ector of PolyGram Distribution, estimâtes that bis company processes around three quarters of a million orders a year - there's an ever wider array of music formats for modem distribution companies to worry about, i 

ar 

# 

The start ofa successful distribution network and the retailer's contact point, the ordering System 
Systems is Eros - the 

computer games. For this reason, most companies use sophisticated computerised Systems to monitor and control warehouse stock. Of course, many orders are still made by téléphoné or fax, but the use of electronic data interchange (EDI) Systems is increasing. These utilise in-store computer terminais to send orders directly to the distributor and offer several material advantages over traditional forms of ordering. Most notably, they elirainate the risk of telesales staff mis- hearing a téléphoné conversation and processing an order for 50 Des O'Connor albums when what the retailer thought he was requesting was a couple of boxes of the latest Def Leppard release. Even faxes can become garbled, illegible or corrupted. More specialist companies like Koch International also " utilise a dedicated computer System to process orders: "Our catalogue and order forms are barcoded, and once the information has been collecled, the sales staff have hand-held terminais which they can plug into a téléphoné socket and send the data directly to us." says managing director Klemens Kundratit/.. One of the best known EDI 
MUSIC WEEK 16 0CT0BER1993 

and Electronic Record Ordering System. Eros ■ ipby 
stock and I can order it for you now'. My business with EMI, BMG and PolyGram n PolyGram, BMG and EMI and 50% in the flrst raonth. My e. EMI's distribution centre friendly. We hî 

deadline for next-day delivery, the majority of companies use Securicor's dispatch service. But fast delivery is no good if retailers receive damaged stock. Consequently much thought goes into packaging. "CDs are the most problematic because they are not as robust as video cassettes, and are most prone to damage," says Neil Kellas, product director of Taylor's Distribution. "We use heavy- duty cartons and bubble-wrap to protect each shipment." Skimping on packaging is universally regarded as a false 
"Shoddy packages mean more work in the long run," says Warner Music's Dennis Woods. "We use very strong boxes, foam strips and egg boxes, which are also very eco- 

i streara in May 1989. Dealers use an IBM- compatible PC to place their orders, and Eros terminais are now found in over 720 music stores around the UK Users include Our Price, Virgin, HMV and indépendants such as Music Jonction and Andy's Records. The computer and associated software costs around £1400 (although retailers can use their existing computers), and the subscription rate for the first year is £250, £100 thereafter. Pam Byrne, PolyGram's Eros : " 

n gripe with Eros is that other distributors aren't on it as well. l'ra sure it would do wonders for their turnover." 

at Leamington Spa is fully computerised and each order is tagged with a barcode sticker. The computer even selects the size of the box to be 

at if there 

Nick Carrington, director of used for packing. b and administration PolyGram UK, admits that in the early days Eros' founder 

the sy   currently talking to Sony, Warner and Pinnade about joining Eros too," he says. Pinnacle has responded favourably to Eros's overtures, ■P  but opérations manager Alan itroller, says the System has King would like to see a "• number of adjustments and 

"The System is very efficient, and 99% of ail orders received by 3pra are delivered the next day," says David Hughes, EMI's vice-president others to join of communications and things have extemal alfairs. 

 nefits. "Retailers can make orders to the three companies with just a single transmission and the orders are autoraatically routed to the appropriate warehouse. "The Eros network has 62 connection points around the country, so most calls are made at local rates," she says. Retailers have been quick to   . realise Eros's advantages. "It's control warehouse stock an excellent System because ' ' " ' you have direct access to the individuel company catalogues," says Steve Gibbs, managing director of Pinpoint ' i Eastleigh. 

improvements to the existing System before offering it full support. "We'd like Eros to include crédit notes, invoicing, return authorisations and campaign and support ordering," he says. On a more localised level, ;t distribution ( 

_ rt Warner Music's Alperton warehouse, the tele-ordering department is linked to a live stock control System which tells staff what's in stock and how many units are available. "The system makes it impossible for staff to accept orders for items which aren't in stock," says Dennis Woods, opérations director of Warner Music UK. Consequently, the company is rarely found wanting, and claims an order completion average of 99.6%. Such a consistently high performance has seen Warner c UK winning the have computerised Systems to retailer-selected MW award for best music distributor for the past seven years. "Of course, it's i system to provide tight control awards, but we're er the movement and 

verything toi are any problems or were short on an order or something, we can put it down to a person rather than a machine." Koch International used to use Jifïy bags for small orders of between three to five CDs, but the company has moved over to a self-adhesive Fix Pack made from corrugated cardboard. "It's stronger, and also more environraentally-friendly", says Klemens Kundratitz. Meanwhile S Gold and Son use spécial packaging made by Prior Packaging of Rochester which, explains sales director Garry Elwood, consista of cardboard flats with slots shaped for CDs or cassettes. "We also wrap the goods in bubble packs before putting them into a carton," he says. "In an idéal world we'd have no breakages," says Neil Kellas, "but it's not just about the packaging, is it? You're also at the mercy of the person who handles the boxes during 
It's a long journey from the warehouse to the record store, r technology, flexible 

location of product, while Sony sales complacent," says Woods. "Our management Systems and 
"Itm ■r, 'yes that record is 

Music uses a computer link between its order-processing division and warehouse to 
lomething's wrong and then e put it right." In order to make the 

careful packaging are helping to ensure that most of today's orders arrive on time - and in good condition. 



4 months old and already 2 top 5 hits, 

8 national chart positions 

& countless club chart placings. 

the révolution has just begun... 

grape-vine (fîg). means of transmission of mmour. 

distributor (n). one who distributes things, esp. 
agent who markets goods; device in internai-combus- 
tion engine for passing current to each sparking plug 
in turn. 

majorly independent (phr). one who hangs out with 
the big boys, but has independence of mind, body & 
spirit. e.g. grape-vine. 

jovial (a), merry, convivial, hearty. e.g. grape-vine. 

professional (a), of or belonging to or connected 
with a profession; having or showing the skill of a 
professional; engaged in spécifie activity as one's 
main paid occupation (often as distinct from 

. amateur), e.g. grape-vine. 

shit-hot (fîg). somewhat better than rather good, 
mega, fab, nice, cool, hard, pukka, spot-on. (orig. 
unknown). e.g. grape-vine. 

grapevine distribution Itd 
studio 32 (third floor) camden lock place chalk farm road london nwl 8af 

tel: 071 284 0900 (8 lines) fax: 071 284 0522 / 267 4330 

,0Wf/?èf*f//c—"n new 'abels & export enquiries welcome A)'u"i""i»n—PolyGram 

) 

f 

/ 
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WHOLESALE AND DISTRIBUTION 

Looking after the retailer 
George Cole explains how distributors can offer a multiple's service level to an independent For an independent retailer, it's easy to feel like a small fish in a very big pond. While multiples such as Virgin, HMV and Our Price can flex their marketing muscles and command generous discounts and spécial services from distributors, the independent is left to pick up wbat can seem like the crumbs. But several distributors, including RTM, Revolver-APT and Pinnacle, have formed associations which are designed to offer independents some of the services enjoyed by the high street chains. Rough Trade's marketing department initiated the idea in 1986, when it invited specialist stores to form The Chain With No Name - 

aroimd 90 leading outlets including Warp, Volume, Avalanche and Sister Ray. Distribution is by Pinnacle. According to RTM général manager Peter Dodge, member stores benefit in a number of différent ways. 'They get discounts, limited éditions, point-of-sale materials and national advertising," he says. But ail deals are for spécifie records or artists and not for whole catalogues, unlike so of the multiples' agreement- with distributors. Even so, the RTM's John Best: We must encourage those st   stock a différent range ofproduct from the multiples' such as The Chain With No Name lias encouraged other companies to follow suit. Two years ago, APT distribution formed Frontline. designed, says product hoc aggregation of some of the director Peter Thompson, leading independents who had help key independents who supported well co-ordinated ' ' national sales campaigns for albums such as Meat Is Murder by The Smiths. 
regularly ordered APT product. "We were able to offer preferential terms like SOR, limited éditions, exclusive In 1991, The Chain with No product and so on," he says. The formation of Revolver- 

Frontline on ice. But Thompson says the company hopes to relaunch the service before Christmas. And now the UICs most successful indie distributor, Pinnacle, has joined in as well, forming Network, an association ofl30 independents last month. Not only does Network provide the staff," says Pinnacle Orpington-based distributor marketing manager Simon with a large pool of retailers Holland, "and we're keen to ready to give full support to a use Network ; 

ingly, both sides of the distribution business believe such schemes serve to benefit not only the independent sales sector but the music business at large. "It is essentiel for the health of the industry that we encourage those stores who want to stock a différent range of product from the multiples," says John Best, managing director of RTM, while Richard Wootton, deputy chairman of Bard, thinks it ail makes sound marketing sense for the music business at 
"The independent retailer is the lifeblood of the record industry," he says. "Without the existence of a flexible independent-type opération, 

product Unes, but it offers participating dealers price incentives, free stock and the opportunity to negotiate . ... individual SOR arrangements labels will always find it on certain campaigns. difficult to break new acts. "We also provide a priority And so associations like téléphoné sales line which gives Network shops access ti most experienced sales 

APT in January inevitably put whole range of releases and breaking new acts and labels." 

Network, Frontline and The Chain With No Name, bom out of the belief that those independent stores who regularly support independent releases deserve to be supported in return, should be welcomed by everyone. M 

PENNACLE-mO ELSE GNES WJU 
10 REGIONAL SALES PEOPLE-SPECIALIST RE-ISSUE 

SALES TEAM'CITY CENTRE MERCHANDISERS- 
SPECIALIST DANCE TELESALES-TELESALES 

STRIKEFORCES'3 NATIONAL ACCOUNTS 
MANAGERS-MARKETING-THE NETWORK-THE 
TIME TUNNEL-SOFTWARE DIVISION-RECUTS 

DANCE DIVISION-SPECIALISED LABEL MANAGERS- 
LICENSING-EUROPEAN SALES AND DISTRIBUTION- 

MONTHLY CATALOGUE MAGAZINE-MONTHLY 
SALES PRESENTATIONS-DETAILED SALES 

REPORTING-24 HOUR SHOP DELIVERY 

PINNACLE-WHO ELSE 

ELECTRON HOUSE,CRAY AVENUE,ST MARY CRAY,ORPINGTON,KENT.BR5 3PN. TEL;0689 870622 FAX:0689 878269- 
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WHflIFSALE AND DISTRIBUTION 

Arabesque Distribution Network House, 29-39 Stirling Road, London, W3 8DJ Tel: 081992 7732 Fax: 081992 0340 Contact: TAWinsor 
BMG Records (UK) Lyng Lane, West Bromwich, B70 7ST Tel: 021500 5545 Fax: 021553 6880 Contact: John W Henderson 
Caroline International 56 Standard Road, London NW10 6ES Tel: 0819612919 Fax: 0819611873 Contact: Jonathan Gilbride 
The Complété Record Co andTelstarleisure Units 3 - 4, Northgate Business Centre, Crown Road Enfield, Middx, EN11TG Tel: 081805 8005/0099 Fax: 081805 9944 Contacts: Jeremy Elliott and Adrian Matthews 
Conifer Records Claremont House, Horton Rd, West Drayton, Middlesex, UB7 8JL Tel: 0895 447707 Fax: 0895 441808 Contact: AlisonWenham 

Discovery Records The Old Church Mission Room, Kings Corner, Pewsey, Wilts, SN9 5BS Tel: 0672 63931 Fax: 0672 63934 Contact: Mike Cox 
EMI Music Services Hennes Close, Tachbrook Park, Leamington Spa, Warwickshire CV34 6RP Tel: 0815618722 Fax: 981479 5992 Contact; BillZeh 
Grapevine Distribution Unit 32, 3rd Floor, Camden Lock Place, Chalk Farm Road, London, NW1 8AF Tel: 071284 0900 Fax: 071284 0522 Contact: NigelReveler 
Greyhound Records 130A Plough Road, London, SW112AA, Tel: 0719241166 071 924 2254 Fax: 071924 1471 Contact: John Wright 
Kingdom Distribution 61 Collier St, London, NI 9BE Tel: 071713 7788 Fax: 071713 0099 Contact: Terry King 

Koch International 21-23 Warple Way, London, W3 0RX Tel: 081749 7177 Fax: 081749 7124 Contact: KKundratitz 
Lasgo Exports Unit 2, Chapmans Park Industrial Estate, 378-388 High Road, Willesden, London, NW10 2DY Tel: 081459 8800 Fax: 0814515555 Contact: Peter Lassman 
Lightning Export Unit 3, Forest Works, Forest Road, Walthamstow, London, E17 6JF Tel: 081503 2030 Fax: 081527 8627 Contact: Graham Lambdon 
Network Distribution 11 Wheatcroft Close, Burstowd, Walsall, West Midlands, WS7 8SX Tel: 021766 7311 Fax: 021773 9751 Contact: NeilRushton 
New Note Distribution Unit 2, Orpington Trading Estate, Sevenoaks Way, Orpington, Kent, BR5 3SR Tel: 0689 877884 Fax; 0689 877891 Contact: Eddie Wilkinson 

LASGO EXPORTS 

Britain's Premier Music Exporter 
Le Premier Exportateur De Musique En Grande-Bretagne 

Principal Exportadora De Musica En Gran Bretana 
L'Azienda Leader Per U Export Musicale Dalla Gran Bretagna 

Nr. 1 Musik Export Geschàft Aus Groji Britannien 
VK% ggmiï&MioxïwM 

Lasgo Exports provides the most efficient service for nezu release singles and albums from ail UK major and independent labels. Alongside a comprehensive back catalogue, including mid-price and budget ranges, zve also offer quality overstocks and deletions. Our video departmenl can supply ail UK music and film tilles, whilst our publications division is able to supply an exlensive range of magazines, books and calendars. 
Unit 2, Chapmans Park, 378 - 388 High Road, Willesden, London, NW10 2DY, UK TELEPHONE: +44 81 459 8800 FACSIMILE: +44 81 451 5555 

>er of the Chr)rsalis Group pic 

One Stop Music Bam Oast, Wood Falls, Laddingford, Maidstone, Kent, ME 18 6DA 

Pinnacle Records Electron House. Cray Avenue, St Mary Cray, Orpington, Kent, BR5 3PN 

PolyGram Record Opérations 
PO Box 36, Clyde Works, Grove Rd, Romford, RM6 4QR Tel: 081590 6088 Fax: 081597 1011 Contact: Russell Richards 
Prism Leisure Unit 1, Baird Road, Enfield, Middlesex, EN11SJ Tel: 081804 8100 Fax: 081805 8001 Contact: IvorYoung 
Plastic Head Units 15 & 15A, 
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Hithercroft, Wallingford, Oxon, OX10 9DD Tel; 0491825029 Fax: 0491826320 Contact: Steve Beatty 
Revolver APT 
Distribution 22/24 Portland Square, Bristol, BS2 8RZ Tel: 0272 446777 Fax: 0272 446888 Contact: Mike Chadwick 
RTM 98 St Paneras Way, Camden Town, London, NW1 9NF Tel: 0712841155 Fax: 071284 2211 Contact: John Best 
Select Music And Video 
Distribution 34a Holmethorpe Avenue, Redhill, Surrey, RH12NN Tel: 0737 760020 Fax: 0737 766316 Contact: Graham Haysom 
SilverSounds CD Unit 7, Peerglow Estate, Queensway, Ponders End, Enfield, Middx EN3 4SN Tel: 081364 7711 Fax: 081 805 1135 Contact: MurrayAllan 

The Sale People 217 C-D Siemens Road, Westminster Industrial Estate, London, SE18 5TD Tel: 081317 8808 Fax: 081317 2322 Contact: Malcolm Mills 
Sony Music Opérations Rabans Lane, Aylesbury, Bucks, HP19 3BX Tel: 0296 26151/395151 Fax: 0296 81009 0296 395551 Contact: David Black 
SRD 70 Lawrence Road, London, N15 4EG Tel: 081802 0088 Fax: 081802 2222 Contact: JohnKnight 
Taylor's Gold House, 69 Flempton Road, London, E10 7NL Tel: 081558 7133 Fax: 081539 2176 Contact: Laurie Adams 
Terry Biood Distribution Unit One, Rosevale Business Park, Newcastle-under-Lyme, Staffordshire, ST5 7QT Tel; 0782 566566 Fax: 0782 565400 Contact: Dermot Jenkinson 
The Total Record 
Company Unit 7, Pepys Court, 84 The Chase, Clapham Common, London, SW4 0NF Tel: 071978 2300 Fax: 071498 6420 Contact: Henry Semmence 
VCI Distribution 36 Caxton Way, Watford, Herts, WD1 8UF Tel: 0923 255558 Fax: 0923 817968 Contact: Terry Hanks 
Warner Music UK 59 Alperton Lane, Wembley, Middlesex, HA0 1FJ Tel: 081998 8844 Fax: 081998 3429 Contact: Dennis Woods 
Windsong International Electron House, Cray Avenue, St Mary Cray, Orpington, Kent, BR5 3RJ 
Fax: 0689 890392 0689 890394 Contact: Steve Bradley 
ZYX Records Trinity House, Heather Park Drive, Wembley, HA0 1SU Tel: 081902 6398 Fax: 081902 5896 Contact: Alex Gold 

MORE WHOLESALE 
ON RAGE 31 ► g ► 
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DATA-FILE 

CHARTSAND 
PRODUCT NEWS 

• Take Thatvie top seller • Meat Loaf M Peonleto mmmMM 

m r 

f 

^t%> 
theMggest W^ofthekœreer vrith their last single Get The Girl Kill for S 

L^ngteMnd ^snow 

QUEEN 01 
HF.mi 

Last hit: Wind It Un (11,1993). ShameAbout j'jS |A FecHng (Columbia) 
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AD F OCUS 
The Cocteau Twins' Four Calender Café, out on Monday through Phonogram, will be press advertised in the NME, Select. Melody Maker, Q and Fat. There will also be a nationwide street poster carapaign and in-store displays with Virgin, HMV, Tower, Our Price and selected indépendant retailers. D:Ream On Vol 1, released on Monday through East West, will be advertised in Tlie Face, i-D, Time Out, Melody Maker, NME, Mixmag, M8 and Smash Hits. There will also be a nationwide fly poster campaign and point of sale material will be made available to ail retailers. Going Underground, a sélection of classic Eighties tracks from bands including ' The Clash, The Jam and The Buzzcocks, will be released next Monday by Castle Communications which is running a two-week national TV advertising campaign on Channel Four. There will also •be a three-week advertising campaign running across MTV, BSkyB and UK Gold. Press ads will run in Q, Vax, Select, Melody Maker and the NME. Iron Maiden's A Real Dead One, a greatest hits live album due out on Monday through EMI, will be press advertised in the rock magazines and promoted in-store by ail the multiples plus various independent retailers. The album will also be advertised in car, bike and video gaine magazines to attract lapsed Iron Maiden fans. Radio advertising is booked on Virgin 1215 and ILR stations, A nationwide street poster campaign will also get underway from next Monday. Joe Bloggs Ultimate Dance Album Vol II, the latest collection of chart hits and dance tracks from The Hit Label, will be nationally TV 

WiWMi'MUillW 

rget ils Frankie Goes To Hollywood greatest hits a ihose nostalgie for the Eighties: the company claims its market research has shown the band's music is as relevant today as it was 10 years ago. The campaign for Bang!, due out next Monday, is appropriately high-profile. hinging on TV advertising and national 48-sheet posters. Record Label: ZTT Media agency/executive: BMP/Mike Wilson Product manager; Emma Greengrass TV: £160,000 will be spent on a two week national TV advertising campaign on ITV and Channel Four. On November 15 there will be one-week national advertising carapaign in conjunction with Woolworths, followed by a furtherweek of solus TV advertising in ail régions. Press: Advertising will run in the NME. Sky, Time Out, Boyi The Face. 10, MixMag, Gay Times and Q. There will also be co-op advertising with Woolworths in Ûand Vox. Ail advertising will promote the album and the single Relax. Posters: A nationwide 48-sheet poster campaign is already running and will roughout October. This will be followed by another 48 sheet poster campaign which begins on November 15 and runs for one month. Street posters and ickers complété this part of the campaign. -store: Key retailers will be running window and in-store displays over the next few months promotmg both the album, the current single and the next two singles - Welcome To The Pleasure Dome which is re-released on November 8 and The Power !. scheduled for December 13. Target audience: Mass market. 
advertised for one week from next Monday as part of a co-op campaign with Woolworths. There will also be two weeks of solus advertising on The Big Breakfast and on Sky. Kiss Of Life's Reaching For The Sun, out next week through Virgin, will be advertised in Time Out and 

Blues & Soul. Point of sale material will also be on display in The Dome chain of 
Bette Midler's Greatest Hits album Expérience The Divine Bette Midler, out on Monday through East West, will be nationally TV advertised from its release. This will be 

NEWSIGNINGS 
ARTIST MUSICAL STYLE BABY CHAOS alternative Scols 
COMPULSION London-basedrock 
DIE CHEERLEADER London-ba: four piece KATY JANE GARSIDE ex lead Daisy Chainsaw 

EAST WEST 
ONELITTLEINDIAN 

hardrock HUMAN PITBULL 

Nie Gordon 
Virginia Payne 

three album publishing excluding Europe album/long-lerm publishin 

c/o Suburban Base album option 
J0HNMELL0B& acousticsinger/songwriterCHEGWIN/ISLAND none THENIGHT MUSIC THE APHEX TWIN aka Richard D James CHRYSAL1S PUBLISHING c/o Chiysalis ambiont techno guru Compiled by Sarah Davis. Tel; 081 948 2320 

followed by régional spots at peak times to keep the album highly visible right through until Christmas, The Red House Painters eponymous third album, out next Monday through 4 AD, will be press advertised m Vox, Select, Wire, LimeLizard, Melody Maker and the NME. There will also be a co-op ad in Time Out with HMV. Reggae Hits 93, Island's latest reggae compilation which includes tracks from Chakka Demus and Pliers, Apache Indian and Inner Circle, will be nationally TV advertised in conjunction with HMV for one week from its release next Monday. This will be followed by further TV advertising in selected régions in the second week of the campaign. Radio advertising will run on Capital and Choice and there will be in-store and window displays with Woolworths, HMV and various independent retailers. Sait N Pepa's Very Necessary, out next Monday through London, will be press advertised in Echoes, Blues & Soul and Smash Hits. A street poster campaign began today in ail key UK cities and there will be in-store displays with 300 independent retailers. Soul Beat, PolyGram TVs new soul compilation, will be nationally TV advertised on Channel Four and BSkyB for one week from its release next Monday. There will also be two weeks of advertising in the London and Meridian ITV régions followed by further ITV advertising. Radio advertising will run on London's Capital and Kiss FM for one week and there will be national display campaigns with retailers including Tower which is running a poster campaign on the underground networks in London and Glasgow for two weeks. Compiled by Sue Sillitoe: 071 228 6547 

Nathan McGough - "I saw them on the Late Show." Rick Lennox - "I saw them at the Phoenix festival and they blew me away." Henry Rollins- 'They bave a noble savagery about them.and solid songs." Rick Lennox and Dave Wibberley - "Shei embarking on year-long journey info the 
Dan Donnelly - "They sent us a tape and it was so much better than the usual crap that cornes through the door." Dan Donnelly-"Formerly Dance Conspiracy, their first track under Johnny Jungle was huge and sold thousands" Je(fChegwm-"We're going back 

exclusive worldwide dealinc 

D Energy, Monday October : BBC2: 7-7.40pm The energetic Normski présent doses of dance music each week the arrivai of D Energy, hot on I heels of Radio 1 FM's Dance En which started its run lastThur Although the présenter remain same. guests differ across both média. Tonight's D Energy line includes Lisa Stansfield (pictur Right Said Fred And McKoy 
MONDAY OCTOBER 11 
O MTV Unplugged with 10,000 Maniacs features a rootsy performance, MTV: 7-8pra. OThe Beat featuring The Boo Radleys, Therapy?, Stone Temple Pilots and UFO, ITV: 12.30-1.30am (régions vaiy) 
TUESDAY OCTOBER 12 

WEDNESDAY OCTOBER 13 
Oai 

THURSDAY OCTOBER14 
OKZK ITV (Carlton): 11.40pm-12. 

FRIDAY OCTOBER 15 
LWT; 3-3.45am 

SATURDAY OCTOBER 16 
O Live And Kicking featuring Phil Collins and Right Said Fred, BBC1; 9am- 12.12pm I11,1" "i In Session: Bowie At The 
the vaults, Radio 1 FM: 2-3pm 
OpZenf^f^es 

SUNDAY OCTOBER 17 
j pj Def Leppard: Rock Of Ages 

produced documentary, MTV: 8.30- 
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WARMNG 
THIS TAX COULD SERIOUSLY DAMAGE 

THE HEALTH OF YOUR BUSINESS 
Once again it is strongly rumoured the govemment will impose VAT on magazines and newspapers. Not jnst daily and Sunday newspapers, but maga- zines like tlùs one. Magazines 
providing information designed to 
help you in your work, to run your business. Specialist infor- 
mation which can only be obtained from specialist maga- 
zines. For publications bought by 
you or your company it will mean an increase in cover price. It's also possible that magazines you receive free will be subject to an imputed cover price, forced to pay a non-refundable tax on income they can't eam, money 

they haven't got. Your favourite most job-useful magazine could be closed down. If publications close, there will be a serions knock-on effect 
among supplier industries setting back the prospect of économie recovery and causing more unem- ployment. VAT on specialist business magazines would be a tax on information, a tax which would drastically reduce the range and quality of information that helps businesses to grow, compete, increase efficiency and market their products. Information which only the specialist business press provides. You and your busmess would 

suffer from loss of information, but your continental competitors would not because in other EC countries where they have the nominal VAT rate of typically 2.1 to 5 per cent, publications receive substantial govemment subsidies. 
British publishers believe peo- ple - not govemments - should make their own décisions about which magazines they want to 

read. Public opinion can change govemment policy. If the infor- mation provided by the busmess press is important to you, if you disagree with a tax on informa- tion, please make your views known by writing to your local MP or any govemment minister. 
Published by Morgan-Grampian pic in the interest of preserving a most useful source of business information. 
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TOP 7-5 SINGLES 

THE OFFICIAI 
ïhusicweek CHARTS 16 OCTOBER 1993 

^ 7 " 

| j | Artist (Producer) Publisher IWriter) 

Œ 
2 RELIGHT MY FIREo RCA 7432116772^4321157724 IBMGI THE RIVER OFDREAMS Billv Joël IKnnrhn'er/Nicolol EMUJoel) on 36 2 RUNAWAY LOVE JJ En Vogue (MnEIrov/Foslerl Two TuH' 

An rrMLENNYANDTERENV1
E 

4U LlM Carter USMICarterUSM/PamterlIs 

5 SHE DON'T LET NOBODY mgoCIDM810/MCT810(GRPV/F) AJ 3; ;1G (Mayfield/Fekaris) |12)MNG810 empo CDCOOL 279/TCC00L 279 (E) ^ TnVnnm 779 
43 3 Columbia 6594445(6594444 ISM) 

Haddaway (HaUigan/Torello) EMI (Halligan/Torello) Logic/Arista 74321164212/74321164214 |BMG) Columbia 6595962/6595964ISM) 
EMI CDEM 283/TCEM 283 (E) 

Hollywood (Hom) Perfect Songs (Gill/Johnson/OToole ZIT FGTH1CD/FGTH1C iBE 
EMI CDEM 288/-(E) 

Pet Shop Boys (Pet Shop Boys/Hagu Parlophone CDR 6356/rCR 6356 (E) 
Jambco/Mercury -/JOVMC12 (F) 

12 EE3°| cordings XLS 47Cd/XLC 47 (W) 
139 

14 INTO YOUR ARMS 
15 
16 12 RCA 74321160482/74321160484 (BMG) 
17 cma pj 
18 2 a {Prince & The NPG1 ComnwereylPrince/NPGI Paisley Park W0 210CD2WO 210C (W) 

19 IM3 DONT BE A STRANGER 
BMG CDEM 290/TCEM 290 (E) 

EMI CDEM 285/TCEM 285 (E) 
3 TRACKS OF MY TEARS Chrysalis CDGOWS12/TCG0W12 (E) 

i CHAMPCD 303/CHAMPK 303 (BMG) 
m SUNDAY SUNDAY 

ius INFECT 1CD/1NFECT1MC (RT 

21 14 4 N0W I KN0W WHAT MADE 0TIS BLUE Columbia 6596412/6596414(SM) 
22" Pa'Y0Un9'V"e'EM'1M^ ~ 
23 " 
24 E 
25" 
26 E 
27 E 
28 2 

29 " 
30 30 

31 " 
32 E 
33 26 

34 " 
35 24 

36 " 37 23 s CREER ^ ^ u . )W(;(R d. h d) 
As used by Top Of The Pops and Radio One 

ffrrFCD219/FCS219(F) 

ignet/EastWest MAG 1019CD/MAG 1019C{W) 
Capitol/Blue Note CDCL696/rCCL696(E) 

3 WHEN THE SH.. GOES DOWN bia 6596702/6596708 (SM) 
irlophone CDR 6359/TCR 6359 (E) 

47 " 
48 22 

49- 
50 ^ 
sr 
52 
53 El! 
54 " 
55 8 

56 2 

57 35 

58 ES 
59 IE! 
60^ 
61 ES 
62 El 
63 - 
64 - 
65 2 

66 
67 « 
68 2 

69 
70 2 

71 « 
72 
73 " 
74 » 
75 » 

LIVING ON MY OWN O Parlophone CDR ffiSÏTCR 6355 ICI 
Elektra EKR173CO/EKR173R (W| 

E f n/C sJO tv Idl EMI (S da/M j SBK CDSBK WTCS8K 44 (EJ 

Polydor G0NCD 15/GONCS15 (F) 

, THE KEY THE SECRET O B 8 CD10SE 48/CALOSE 48 (P) 

Epie 6597282/6597284 (SM) 
mbia 6597872/6597874 (SM| 

, RUBBERBAND GIRL EMI CDEM EBOTTCEM 280IE) 

| SHOW ME MARY 

Muta CDBONG 29/CB0NG 23 (RTM/P) 
Parlophone CDITA 2/-(El 

rrgin VSCDT )477/VSC 1477 (E) 
i HIGHER GROUND DEP International DEPD 41/DEPC 41 (E) 

ise PT 0Q9CD/- (RE-API/P) 

SayWhot!  
Show Me Mary  

FRANKIE SAY 
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TOP 7 5 ALBUMS SS 
1 1 | Titlo Label/CD (Distributor) 5 Artisl (Producer) Cass/Vinyl 1 1 | Arb^t (Producer) bel/CD (Distributor) Cass/Vinyl -1 Trtle Label/CD (Distributor) jÊ _3 ^ Artist (Producer) Cass/Vinyl 
n BAT OUI OF HELL II - 5BACKTO HELL* Meal Loaf (Steinman) Virgin CDV 271Q/TCV 2710A/ 2710 (E) 

^26 « 49 HITS OUTOFHELL® Epie 4504472 (SM) KO mm GETINTO YOU MCAMCDIO909|BMGI UU" DanniiMinogue(Various) MCC 10909/MCA10909 
11 27 » 4 THE HITS/THE B-SIDES PaisiayP a^Sf RQ 69 siTEN® Epie 4688842 (SM) ■J** Pearl Jam (Parashar/Peari Jam) 4638844/4688841 

0 (IS ELEGANT Sl-U,VIM,NG Oeconstruction74321166782(BMG) MPeopIe(MPeople) 74321166784/74321166781 28 »» 6 TEASE ME Wang, Chaka Oerays & Pliets (Dunbar/WilfsfShakespesrel ) CIDM 1102(RiO/F) MCI 1102/MLPS1102 RA 43 7 PABLO HONEY ParlophoneCDPCS7360(El Radiohead (Slade/Kolderie) TCPCS 7360/PCS 7360 
3 2 VERY Parlophone CDPCSD 143 (E) PelShop Boys(Hague/PetShop BoysITCPCSD 143/PCSD143 29 2 32 TEN SUMMONER'S TALES* StingIPadgham/Sting) A&M 5400752 (R 5400754/5400751 Ijlj 44 7 CORE ^ ^ Atlantic7567824182(W) 
4 m m CONSTRUCTION FOR THE MODERN IDIOT Poiydor5198342(F) TheWonderStuffiCollier/Glossop) 5198944^198941 30 » ,8 WHAT'S LOVE GOT TO 00 WITHIT • Pa-iophone (E) Tina Turner (Varions) CDPCSD 1287rCPCSD 128/PCSD 128 RC 3, jBUHLOONEMINDSTATE BigUfeBLRCD25|F| De La Seul (De U Soûl/Prince Paul) BLRMC2VBLRLP25 
5 El m ACES AND KINGS ■ THE BEST OF GO WEST • ch^&coMraiEi ^ Go Wesl (Stevens/Various) TCCHR 6050/CHR 6050 31 » 46 KEEP THE FAITH ★ Bon Jovi (Rock) Jambco 5141972 (R 5141974/5141971 R7 Ba HAND0NTHET0RCH BlueNote/CapitolCOEST2195(E) ■j' US3(Simpson/Wilkinson) TCEST2I95/EST2195 
6 m m RETRO ACTIVE Bludgeon Ritfola 5183052 (F) ^ Def Leppard (Def Leppard) 5183054/5183051 32 »» 9) BAT OUTOF HELL *6 E Meal Loaf (Rundgren/Galfas) pic CDX 82419 (SM) 4182419/- Rfl n?71 BENT'-EMEN BlastlïlstBFFP90CO|RTNVPI JO "au Afghan Wbigs(Dulli| BFFP 90C/BFFP 90 
7 = 4 THE HITS 2 « Paisley Park9362454352 (W1 Prince (Prince/Various) 9362454354/9362454351 33 22 4 DAYTIMEFRIENDS-THE VERY BEST OF EMICOEMTVLSIE) Kenny Rogers (Buder/Vanousl TCEMTV 79/EMTV 79 CQ 27 2BELIEVEINME GeffenGED24605(BMG) Duff McKagan (Mitchell/McKagan) GEC 24605/GEF 24606 
8 9 4 THE HITS 1 ® Paisley Park 9362454312 (W| Prince (Prince/Various) 9362454314/9362454311 34 2» 2 UP ON THE ROOF Cbn jmbia 4743^2 (SM) fifl 53 59 TAKETHAT AND PARTY*2 RCA74321109232IBMGI "Ll TakeThat (Various) 74321109234/74321109231 
9 4 2 LOVE SCENES Epie 4745172|SM| Beverley Craven ISamwell-Smith) 4745174/4745171 35 2» ,4 ZOOROPA* U2 (Rood/The Edge/Enol Island CIDU29(R Kl 57 TUBULAR BELLS II * WEA4509906i82(W) 01 Mike Oldfield (Hom/Oldfield/Newman) WX 2002C/WX 2002 

10- 24 POCKET FULL OF KRYPTONITE ★ Epie 4682502 ISMI Spin Doclors (Spin Doctors/Denenberg/la Rockal 4682504/4682501 36 2 ,7 EMERGENCY ON PLANET EARTH • Sony S2 4740692 ISMI Jamiroquai (JK/Nielsen/Smith) 4740694/4740691 K9 58 36 RAGE AGAINST THE MACHINE® Epie 4722242 ISMI U£- Rage AgainstThe Machine IBrooks) 4722244/4722241 
11 4 IN UTERO • GeffenGED24536(BMG) Nirvana (Albini) GEC 24536/GEF 24536 37 - , LEVELLERS • China WOLCD 1034 (PI Levellers (Dravs) WOLMC 1034/WOL1034 KO nai WOODFACE * CapitolCDEST2144(EI OO «4™ CrowdedHouse(Froom| TCEST2I44/EST2144 
12 6 MUSIC BOX • Columbia4742702(SM) i| PH 62 Mariah Carey (Carey/Afanasieff) 4742704/4742701 jg CV-TT 39 SO CLOSE* A&M 5400342 (F) Dina Carroll (Lowis/Mackintosh/Cole/Clivillesl 5400344/5400341 KZL 59 20 UNPLUGGED..,AND SEATED® Watm Bros9362452892(W) Ut Red Stewart (Léonard) 9362452894/9362452891 
13» 3 THE BEATLES 1962-1966 Parlophone BEACD 2511 (El The Beatles (Martin) TCPCSP 717/PCSP 717 39 2 (BIG RED LETTER DAY) Beggars BanquetBBQCD142|RTbVP) Buffalo Tom (Robb Brothers) BBQMC142/BBQIP 142 KK 17* BACKTO FRONT *4 Motown5300I82(F) UJ UonelRichielLevine/Cannichael) 5300184/5300131 
14 E m THIRTEEN CréationCRECD144(P) 111 TeenageFanclubfTeenageFanclub/MacPherson) CCRE144/CRELP144 40 »» 14 BIGGER, BETTER, FASTER, MORE! • mterscopeiw) 4 Non Blondes (Ticklel 7567921122/7567921124/- KK 60 ,2 SIAMESE DREAM O HutCDHUTiiiRTM/Pl OO Smashing Pumpkins (Vig/Corgan) HUTMC Il/HUTIP 11 
15 ,3 PROMISES AND LIES ★ DEP International DEPCD I5IEI UB40 (UB40I CADEP 15/lPDEP 15 41 2» , WAITFORMEO^ Ce, 3ltem^CTM36(R K7 66 ,8 HOT ROCKS 1964-1971 • London8201402(F) o/ Rolling Stones (Oldham/Miller/Rolling Stones/Johns) 8201404/8201401 
16 2 5 WILD WOOD • Gol Dises8284352 (F| Paul Weller (Lynch/Weller) 8284354/3234351 A 42 »< 405 SLIPPERYWHENWET*3 Bon Jovi (Fairbairnl Vertigo 8302642 (R VERHC 38A/ERH 38 KQ rra SIMPLY THE BEST *5 CapitolCDESTVKE) OO S*™ TinaTumer(Various) TCESTV1/ESTV1 
17 » 3 THE BEATLES 1967-1970 Parlophone BEACD 2512 (E) The Beatles (MarWSpector) TCPCSP 7I8/PCSP 718 43 »» „ BLACK SUND/I umbia^WK^SM) KQ 65 4 SOMEFANTASTICPLACE ASM5401402IF1 03 Squeeze (Smith) 5401404^401401 
18» 4 ELEMENTS-THEBESTOFMIKEOLDFIELO® virginvrcoKi Mike Oldfield (Oldfield/Various) VTMC la/VTLP 18 44 »» 58 UNPLUGGED *2 o Eric Clapton (Trtelman) IUC\W480^WX(480 70 m THE COMMITMENTS(OST) *3 MCAMCAO 10286IBMG) /U Lli™ TheCoramitmentsIBushnell/Killen/Patkerl MCAC102S6/MCA10286 
19 » 54 AUTOMATIC FOR THE PEOPLE *4 REM (Ltt/REM) Warner Bros 9362450552/WX 488C/WX 488 |W) 45 « 54G0LD-GREATESTHJTS*3) Poiydor 5170072 (R 5170074/5170071 71 M TANGO IN THE NIGHT *7 WarnerBros92547l2(W) /I FleetwoodMacIBuckingham/McViel WX65C/WX65 
20 » 4 THE SINGLES COLLECTION 1381-1993 O MCAMCO 10921 IBMGI Kim Wilde (Wiide/Wilde/Swain/Nowelsl MCC 10921/MCA10921 46 « 42 CONNECTED * 4tbt The Stereo MCs (The Stereo MCs) B'way BRCD 589 (R BRCA 589/BRLP 589 79 52 8 ANTMUSIC-THE VERY BEST OF ADAM ANT ' ^ Adam Am (Various) Arcade ARC 3100052/-/ARC 3100064 (SM) 
21 » 2LAID Fontana 5149432 (R James (Eno) 5149434/5149431 47 3 WHAT SILENCE KNOWS Ce oltempo CTCD 35 (E) CTTC 35/CTLP 35 79 rm WITH ASONG IN MY HEART Talte/WamarBrns4509923692(W) / O José Carreras (Palmerl 4509923634/- 
22 » 3, ARE YOU GONNA GO MY WAY • Virgin CDW/SEOIEI Lenny Kravitz (KraviU) VUSMC 60/VUSLP 60 09 H tnSHAME&SIN Robert Cray Band (Cray)   Mercury 5185172 (R 7/1 43 2 THE QUIET REVOLUTION isiandciD8009(F) ' t Ronny Jordan Uordan/HaydctVLaw) ICT 8009RLPSD 8009 
23 » 14 DEBUT® One Unie Indian TPLP 31 CD (P) Bjork (Hooper/Bjork) TPLP 31C/TPLP 31 ce 14 IT'S ABOUTTIME RCA7863660742 (BMG) SWV (Morgan) 7863660744/- -7 R BTai NEVERMIND *2 dgc dgcd 24425 ibmgi /3 NinranalVig/Nirvanal DGCC 244250360 24425 
24 » 3 AT W0RST...THE BEST OF... O WrginVTCD 19(E) Boy George/Cuflure Club/Jesus Loves Vou (Levine/Various) VTMC 19/- 50 - ,32 OUT OFrTIME *4 Warner 1 3ros 7599264962 (W) WX404C/WX404 -7K „ 6 DOCK OF THE BAY-DEFINITIVE COLLECTION -/3 " OtisRedding(Various) Atlando3548317092/9548317084/-IW) 
25 » 10 RIVER OF DREAMS • Colomb,a4738722(SM) Billy Joël (Kortchmar/Joel) 4738724/4738721 51 »» 3 GREASE OnginalLondonCast (Wright) Epie 4746322 (SM) 4746324/4746321 4. 

TOP COMPILATIONS ARTISTS A-Z 
S Tuie Label/CD (Distributor) 3 Artist Cass/Vinyl 10» 5 RAVE GENERATION DinoDINCD68(P) DINMC 68/- ÂBBANB.';0.ND!S.:. :::: :: - « SSSS^ST 

n 2 NOW! 1993 EMIMr8irt/Po!y6ramCDN0W19H(El 11 * 2 COUNTRY LOVE Tel, rtarTCD 2682 (BMG) STAC 2682/- 
y 12' 7THATLOVINGFEELINGVOLVI Dino DINCD64(P| DINMC 64/- LOVES YOU   24 RADIOHEAD 54 

2 3 100% DANCE VOL 2 • TelstarTCD2681 (BMG) Various STAC 2681/STAR 2681 13'2 3 THE CHART SHOW: ULTIMATE ROCK 2 maifilaMAHLCDM Various AHLMC13/- il O m ENERGY BUSH PRESENTS OANCE HITS OFTHEYEAR I«dikco)1IP| >5 0 li™JVarious DINMC 7Q/DINTV70 140 jjj SLEEPLESS IN SEATTLE (OST) Ep,c4raW(SMl COMMITMENTS, Tho 10 s^SWNG^UMPKlNS ^ 
|Q,ueST0BS eS 

4» , DISCO DIVA PolyGramTV5164802(F) Various 5164804/- 15 » 9 BACKTO THETO'S EMICDEMTVTTIEI Varions TCEMTV 77/EMTV 77 1 . i . P 

5» , DREAMS IN RHYTHM TalstarTCD2683(BMG) Various STAC 2683/- 10 JJgJU JUDGEMENT NIGHT (OST) Epic 4741832 (SM) 4741834/4741831 
6» „ THE BEST DANCE ALBUM INTHE WORLD...EVER! ★ Various Virgin VTDCD 17/VTDMCITZ-IF) 17 » 3 TRANCE EUROPE EXPRESS voto teekmc J/reeap6! "if.: ; | toi 
7» 5 DANCE ADRENALIN • ToisrnTMmBNiG) 18 13 2, ORIGINALS * Coiumb ia M00DCD29(SM) /100DC 29/MOOD 29 ÏSP. f « 
8 E wa PLANET ROCK DinoDlNCD67(P) " Varions DINMC 67/- 19 • NOW! 25 ★ EMI/Virgin/PolyGram CDNOW25 (E) Various TCNOW25/NOW25 MtAT LOAF :  ..26.32 VVOADER STUFT,    
9 4; THE BODYGUARD (OST) *4 Various Arista 07822186992/07822186994/07822186991 (BMG) 20 » 71 PRETTY WOMAN (OST) *2 Various EMI USA CDMTL 1052/rCMTL 1052/MTL 1052(E) 
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MARK ET PREVIEW 

DANCE ■ REISSUES: MID-PRICE 
THE GRID: Texas Cowboys (deConstruction 74321167761). The Grids first for deConstruction (they have previously recorded for East West and Virgin) is an excellent driving house track with a strong harmonica hook and weird vocal samples. Not surprisingly, it is getting support in the clubs, and its cause can only be helped by the inclusion of a superb Justin Robertson remix. 
COUNTRY & WESTERN: Positive Energy (Effective EFFS009A). Taken from the Réincarnation Dutch import EP, this Speedy J création is a great house track with a winning combination of trancey and funky touches. Featuring three new désirable :s, this will be a strong 
GABRIELLE: Find Your Way (Go! Beat 828 441- 1/2/4). Things are suddenly happening very fast for Gabrielle - two Top 10 hits with her first two singles and now, with barely a pause for breath, her début LP. There are a number of producers involved, but the sound doesn't stray too far from the successful formula of Dreams and Going Nowhere. ES23 
DARKMAN; What's Not Yours (Streethype JERV3). Taken from the Just The Way compilation, this is an excellent London rap track from the respected Darkman, aka Brian Mitchell. It boasts a deeply funky and atraospheric mid-tempo rhythm. Expect demand from hip hop fans. 
VARIOUS: Esoteric Club Class Volume 2 (Esoteric ESO LP2 via Total/BMG). This is a classy sélection of garage and soulful house cuts from the US most of which have only been available on import. The vinyl version is a 12-track double-pack, while the CD and cassette formats feature a bonus track from LNR. as 

MARIA MULDAUR: Maria Muldaur (Reprise 7599272082). This delightful 1973 début from Muldaur includes the hit Midnight At The Oasis, a delicious example of her lazy blues-inflected style. Stylish and graceful interprétations of specially- penned songs and covers abound, with a notable version of Dolly Parton's - î Mountain Home. 
LL COOL J: Bad - Bigger And Deffer (Def Jam 4505152). In the hard rappin' year of 1987, LL Cool J's slower and more tender delivery was something of an eye-opener, and paved the way for the likes of PM Dawn and Jazzy Jetf & Fresh Prince. Inventive use of melody and streetwise, intelligent lyrics make this a delight. With rap reviving, it should do very weii. aaa 
THE FACES; Long Player (Warner Bros 7599261912), Always rougher and with more ramshackle material than Rod Stewart's solo LPs, the Faces nevertheless managed to bring the best out of their singer, who had to work the barder to be heard. Good time rock 'n' roll, long out of catalogue, and deservedly reinstated. B23 
IVnCHAEL BOLTON: The Hunger (Columbia 4601632). This 1987 album from Bolton pre-dates his 

BILL: Car Boot Sale (Mercury MINCD 1 ). This amusing single, heavily plugged by Steve Wright on One FM, îicallyalitanyofitems- 

JULIET ROBERTS: Free Love (Cooltempo COOL281). This wonderful garage track was first released on Slam Jam in June 1992, but failed to make a dent on the mainstream charts. Now re-released on the back of the success of Caught In The Middle, it is shaping up to be a much stronger seller, Danny D's bumping original mixes are joined by some epic remixes from David Morales, ail making the most of the uplifting gospel-style vocals. 122223 Andy Beevers 
20 

The Avengers: video revival for Peel and Steed 
of million-sellers, but is their equal in every respect, with powerfully bellowed and familiar fare like That's What Love Is Ail About and a heartfelt cover of Otis Redding's Dock Of The Bay. Now attractively priced, it could make up some ground on Bolton's multi-platinum albums. 

TALK1NG HEADS: Stop Making Sense (Famé CDFA 3302). TalkingHeads are captured at Hollywood's Pantages Theatre in 1983, and treat an enthusiastic crowd to cookin' versions of their better known material - Once In A Lifetime, Take Me To The River, Slippery People and 

Psycho Killer among them. In most cases, the versions here at least equal the studio takes, making this an essential album for the cultish band's 

THE BEACH BOYS: Pet Sounds (Capitol CDFA 3298). Following hot on the heels of the legendary Simon & Garfunkel album Bridge Over Troubled Water, the Beach Boys' finest passes into mid-price territory. A towering tribute to Brian Wilson, and remastered for full-price reissue as recently as 1990, it includes the trio of bonus tracks added then. SKSSI Alan Jones 
MAINSTREAM-SINGLES 

Quehec; one shoe, size 10 - likely to be found at car boot sales over a trashy disco backing. Itwlll probably flare briefly into li(e, but novelty soon palis. !£3 
CHRIS RBA: Julia (East West YZ772|. Burundi Black-style tribal drums usher in one of Chris Rea'sless intense tracks, a pleasant bop-along song. Rea's fans are used to more weighty fare, but once tbey get over the shock IheyTI warm to it. 223 
JIMMY DURANTE; As Time Gocs By (Epie 6597422|. You must remember this, if not from Jason Donovan's hit then from the Dooley Wilson original from Casablanca. This version is in a top-rated movie too - Sleepless In Seattle - and is a lush orchestral affair punctuated by Durante's one- iwillundoubtedly 

Right Said Fred: crédible 
AUSONMOYETFalling (Columbia 6535362). A shadow of her former self, if the sleeve portrait is faithful, Moyet makes a welcorae return and, like Right Said Fred, there's hint of the Indian sub-continent about the song. Ifs a pretty and beaulilully- sung vignette that eventually dissolves with some Sixties-style backwards guitar. Intereslingly, the 12-inch features an ambient eight- minute dub. A substantiel hit. 1323 
AER0SM1TH; Cryin' (Getfen GFSTD 56). A high-octane performance of the best song from tho vétéran 

American rockers' latest album, Get A Grip, is anthemic and compelling. Expect a brief but glittering chart life. 1223 
H0NKY; The Honky Doodle Day EP (ZnZANG45CD). Club reaction is sluggish, but this record bas plenty of supporters including NMEand One FM's Mark Goodier, both of whom made it record of the week. The main track, KKK, is a pleasant, go-go paced rap, but no more. Even so, ils influential supporters should bring outafewbuyers. 1223 
CURI0SITY: Gimme The Sunsbine (RCA 7432116860-2), This pleasantly shuffling cover of a fairly obscure Leo'sSunshippsong isgraced by loose vocal delivery and some pleasant hornblls, itbeing commercial enough to prolong Curiosity's comeback. E223 
PAT BENATAR: Somebody's Baby 
(Chrysalis CDCHSS 501), This is a pleasant and tuneful confection that sounds like an out-tako front a Floelwood Mac album but for 

UNIVERSAL SOLDIER (PolyGram Vldeo/Guild Home Video GLD 51382). Serious sales action is guaranteed for this futuristic thriller starring Hollywood heavyweights Jean-Claude Van Damme and Dolph Lundgren. Fresh from taking £4.2m at the UK box office, a campaign spanning radio and press ads bolsters an enticing dealer display package. 12223 
WILD PALMS PARTS 1 & 2 (BBC Video cat. no. tbe). Director Oliver Stone's first TV production explores the dark side of virtual reality. Set for simultaneous release with BBC Two's November screening this could prove a phenomenon akin to Twin Peaks. 1223 
ORPHANS OF A WINE DARK SEA (Beekmann Communications BHE033). Scientists estimate that only 350 monk seals remain in the Mediterranean and this beautifully shot 30-minute documentary narrated by Roger Moore traces current attempts to rescue the species. National press and Children's BBC coverage throughout November could make it a popular stocking filler. 1223 
THE LAST METRO (Artifieial Eye ART 071). Just one of a sélection of François Truffaut directed films - starring Catherine Deneuve and Gérard Depardieu - acquired by the 

Not the stuff of which major hits ar: made but a promising return to the pep/rock arena which promises much for her fortheoming album. 
R0CKMEL0NS featuring CUTTY RANKS, NARDO RANKS and DENI HINES: That Word (L.O.V.E.) (Mushroom 011097). A numberfour hit in Australia last year. this happy, singalong reggae/pop tune boasts a fine lead vocal from Déni Hines, with sporadic toasting from the Ranks. Lilling and attractive, ifs already making radio take notice, and could give the Aussie label its first hit here. 
miiiiiuvim RIGHT SAID FRED: Bumped (Tug CD SNOG 7). This is a vaguely oriental mid-tempo piece with a pleasing chorus and some chiming synth strings. The 12-inch features crédible Joey Negro dance mixes, which look like giving the Freds their biggest Club Chart success. This combination of laclors should ensure their winning streak continues. 12223 Alan Jones 
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WÊÊKÊÊÊÊÊM 
label which will help sustain its film bufT appeal. Strong branded packaging and consumer magazine coverage will keep Artifical Eye at the forefront of the quality market this autumn. W 
THE AVENGERS Vol 1 (Lumière Pietures LUM 202). A timely début for the sublimely stylish Sixties thriller that is bound to steam ahead of other TV nostalgia product this autumn. Given the strong visual appeal of characters John Steed (Patrick Macnee) and Emma Peel (Diana Rigg), consumer magazine coverage will be wide-ranging, while an ad campaign and powerful POS could resuit in a fully-fledged revival. ESÏSi 
IJrilUiliiUJ'MJU THE PLAYER (PolyGram Video/Guild Home Video GLD 51402). A UK box office gross of £2.7 m proved that it wasn't just the critics who hailed this subtle send up of Hollywood as a masterpiece last year. Dealers will benefit from a bumper POS package, header boards and promotional panels, while ads will run in magazines such as Q, Vox, Empire and For Him. 

HÎ53S Guaranteed tanker BÎSI Should do well Worth a punt 
j3| Only for the brave SORonly 

wonder" proclaimed the posters flagging Haddaway's second single Life, and they were right. Nor, on the 
hits. Mis career-launching What Is Love is the pick of the pack for suro, butthere's enough upbeat and commercial house and hi-NRG here to ensure he bas a run of hits. This type of album is, however, notoriously difficult to get away, as even his labelmates Snap have discovered. !îî3 

WKÊÊÊÊÊ 

JOHN WILLIAMS: The Seville Concert. Varions (Sony CD/MC SK/ST 53359). Sony is pushing John Williams back into the mainstream with this new compilation of guitar favourites, to be followed by release of the video version (SHV/SLV 53475) on November 22, the day aller the concert is broadcast on ITVs South Bank Show. Support includes a three-week Classic FM campaign, press and lifestyle éditorial and ads, a 

dealer compétition and two- week TV campaign surrounding the broadcast. 

VARIOUS: The Ultimate Baroque Collection. (Erato/Warner CD/MC 4509 91778-2/4). A duobox for the price of one dise or tape ieatures 33 Baroque favourites in high-class performances accompanied by a two-week Classic FM and national press campaign, national displays and press compétitions. ËSÎ3 
BEETHOVEN: Universal Classics. Varions (EMI7243 5 65048 2 0). EMI has scoured the charts for the most popular classical recordings to produce its mid-price Universal Classics range of 20 themed albums, launched with a £30,000 spend including a two-week Classic FM campaign, national press and crossover magazine ads. Each album has a sériés number and music used in TV commercials is identified to encourage stocking of the full 

Phil Sornmerich 

VARIOUS: Classical Masterpieces. (Pickwick CD/MC ORCD/ORZC 1106). Pickwick's two-pronged assault on the low-price market comprises 21 titles in this Orchid Collection at£2.99 and £1.99 for classical beginners alongside eight CD titles in the national themed Music OfThe World sériés (retailing at around £9.99), both supported by a two-week national press campaign. 2223 
MAINSTREAM-ALBUMS 

VARIOUS: The Best 0f 2 Tone|2 Tone/Chrysalis CDCHRTT 5012). The late Scvenlies/early Eighties ska revival spearheaded by the Specials and centred around their 2 Tone label threw up some fine records, many of aich are included here. The luence of the Specials themselves .uoms large (they feature on overhalf the tracks), while Madness's The Prince and Elvis Costello's one-off 2 Tone single, I Can't Stand Up For 
correct. Backed with a lively campaigns, this should prosper. 223 
HADDAWAY: The Album (Logic 

Take That: soaring 
DIANA ROSS: Forever-Musical MemoirsIEMI DRB0X1). Afour-CD rétrospective that cherry picks the highlightsof Miss Ross' 30-year career as a hitmaker, adding a few new tracks to obvious landraarks. In ail it features 78 tracks, and a 90- page book studded with rare photos and Ross's own sanitised but anecdote-filled story of the past three décades. An obvious big seller. but one which islikelytobe overshadowed by the single album distillation, One Woman. 12223 
VARIOUS: Country Women (Dino DINCD 72). "Sometimes it's hard to be a woman" laments Tammy Wynette on herchart-toppinghit Stand By Your Man, one of 22 tracks which give a broad view of more traditional 

talents, such as Dolly Parton and Patsy Cline as well as newer, less easily pigeonhoied artists like Nanci Griffith and Patty Loveless. There's enough familiar material here - Ode To Billie Joe, Crazy, Harper Valley PTA, I Will Always Love You, Jolene - to hook punters, while the intelligent choice of other tracks could well spin off album sales for theneweomers. 1223 
BELINDA CARLISLE: Real (Virgin CV 2725). Carlisle has had a string of singles so popular that her Greatest Hits album reached number one. This is her lirst release since then, and follows hot on the heels of her Top 20 bit, Big Scary Animal, so it will undoubtedly make a big splash. 
ANDREW STRONG: Strong (MCA MCD10929). The 19-year-old Coramitments star's début solo offering retains the spirit of the fictional group's recordings, being decidedly rétro in feel, with a mixture of new and old songs ail rendered in a rock/r&b style reminiscent of Paul Rodgers. 

ire contemporary songs. 

TAKE THAT; Everything Changes (RCA 74321169262). Home to two number ones and a number two hit even before it's released, this long-awaited follow-up to Take That...And Party has advance 

wrinenbyiead singer Gary Barlow, whose songwriting has matured considerably. There's enough good material here to spin off another year's worth of hits and send this album soaring into the multi-platinum stratosphère. ivvvvil Alan Jones 

FRANKIE GOESTO HOLLYWOOD: Shoot! The Greatest Hits Of... (Warner Music Vision 4509-93917-3). Save for some interview out- takes, this is a straight- forward hits compilation - but what hits! Eight videos are included, ranging from the near-the-knuckle romps for Relax and Two Tribes to the epic Power Of Love nativity. Given that the video is tied in with the big-money TV and 

Strong's voice is an impressive soulful, rasping instrument but one which is ralher let down by the material, with only Some Kind Of Wonderful lookmg capable of making a dent in the singles chart. It might have been wiser to have 

48-sheet-led ad campaign for the album, Bang!, it will still be raking in the cash nearly a decade from now. 22223 
DIANA ROSS: One Woman The Video Collection (PMI MVN4911553). The effect of EMTs racy TV and poster campaign for her greatest hits album will undoubtedly rub off on this 90-minute video collection, out next week, although older Ross fans may not be tuned to music video- buying. 223 
DAVID BOWIE: Black Tie White Noise (BMG Video 74321-16622-3). Bowie was recently réunited with David Mallet, the man who directed the clip for Ashes To Ashes, to shoot live footage of six tracks from his latest album. The resulting value-for-money package runs for 60-minutes and includes promos, rehearsal footage and an interview with the Thin White Duke himself. Its release follows a week after the new single, Miracle Goodnight, so fans should be in Bowie buyingmode. 2323 
TASMIN ARCHER;When It Cornes Down To It (PMI MVP4911573). Even Take That had to offer more than clips alone to make their début video release a success. It's no surprise, then, that PMI has opted for something similarly creative for this hour-long documentary which follows Archer's first year in the limelight, the idea being it will appeal to other wannabes as well as her fans. Out on October 25, it's backed by press ads in Sky. 23 
DINA CARROLL: So Close (PolyGram Video 0895783). Six promos, interview footage and a live take of Carroll's new single Don't Be A Stranger, recorded at north London's Alexandra Palace. A standard package, but CairoH's videos have ail been strong and this is getting TV advertising on the back of the album re-promotion for two weeks from October 25. 233 
THE VELVET UNDERGROUND: Live MCMXCHI (Warner Music Vision 759938363-3). The Velvets' reunion gigs this summer appealed far beyond die-hard fans to légions of the curious and nostalgie, So there's a huge potential audience for this atmospheric 90-minute film of their Paris date. A full-page ad in The Guardian is booked for day of release, October 22, with forther press ads planned in Mojo, The Sunday Times, NME and Independent. 23223 Selina Webb 
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Big 
break 
for Brit 
gospel 

C—©—S- 
no new materialyet, but 

shamen return 

yirn gs 

line-up rangmg 

The Shamen relum from Iheir summer break this month but don't expect any new moterial, The "SOS EP', like the limited édition "Face EP' releosed earlier this year, is a benefil single featuring new remixes of Ihree old Shamen tracks, A pe ré royalties ir  nce Fund. "The Shamen do not wish ta see or (semi) independent magazines lefl ir become yet anolher viclim of the Conserv govemmenl," say the band. The EP, which is releosed by One Little Inr on October 25, (eatures Ihree new mixes ol "ComirT On Slrong' by Speedy J, The Bealm 

The Shamen are ourrenlly writing new mate but this is not expecled unlil early 1994. Meonwhile, the group's hit "ISF is fealured the new stage production of tain Banks' 'The Wasp Faclory'. The opening nighl of the play at Bagleys Warehouse, Kings Cross Depot, London, on October 29 is in aid of the Red Hot Aids Charitable Trust and \ performance by The S including The Grid. 

says Brown "Wespenta lotof lime scouring the country for the besl and the hardest thing was making décisions 
The project wos produced by Brown, of Nu Colours and Lavine Fludson tome, and inoludes the single "Ail I Dream OF by Nicky Brown, 

ijrsjs i cl e 
T&B go big lime 
andy weatherall-o l2) geniusornutter? 

* 

A&R post al Polydor bu partner Aaron Flercules says the label's future releases will be unaffected by the move. Label backer Chef Selwood at 

8 wilh mixes Dodge City Productions. 
by 

Soul disciple Carleen Anderson makes a welcome return next month wlth a five-trock EP. The former Young Disciples vocallst has been working with new British producer Ion Green on her 'Dusky Soppho' début solo single on Clrca. It features the lead track "Marna Said' along wlth "By Any Means", "Plck Up The Pièces', 'Marna Sald (Stralght Ahead Mix)' and 'Ain't Givln' Up On You' and is releosed on November 1 .The EP Is a limited édition and a tester for Anderson's début album due next spring. Meanwhile, the dlminutive diva can be found louring the UK trom October 27 culminating In two nights at London's Jazz Cale on November 7 and 8. 

Systems are go at Street Hype HQ with releases planned unlil ' summer to keep the 

new single from Darkman lilled 'WhaFs Not Yours' out in late October.  

l> 

£d..À 

nothing's changed 
1 new single featuring mafia and fluxy mixes and jamaica's no.l "v vork" with jigsy king B available from october 18lh 
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