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MCA axe drops 

onTonyPowell 
!g director oVsi^yeari! Tony Powell, 
Powell, one of the ir 

ïriS'.xîxrss: not been tog fantastically for quite a 

citing MCA's failure to break acte! Powell, 49. says, Tfs the end of six 

Shops warned 
on Epson deals 
their contracte with Gallup^if0they want to remain a part of the officiai chart when Millward Brown takes over ite compilation on February 1. Gallup is installing ite own Epson 
ment which has been withdrawn for re-programming in time for the February 1 switch. But ite contract for these stop-gap machines features a two-month notice 
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if notice is late by 

System, starting February 1. 1994 must inform Gallup by November 30^ 
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Sony QC goads witness 
Sony launched a sustained attack on "Absolutely not, I resigned," said In his report Hunt accuses Sony of the credibility of George Michael's Hunt, who became a freelance market- failing to use ail available marketing expert witness Brad Hunt in the High ing consultant last year and submitted tools to create an awareness campaign 
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8 new full 12" mixes 
by todays leading 
remixers 
includes 
"EVERYBODYS FREE" 
"FAITH" 
"ARE YOU READY 
TO FLY" 
«LOVE BREAKDOWN" 
and the recent chart hit 
"DONT PLAY WITH ME" 

CÀPTAIN HOLLYWOOD PROJECT 
CAPTAIN 
HOLLYWOOD 
PROJECT 
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Featuring the hit single 
"MORE & MORE" 

Recently seen on Top of the Pops 

Also the Euro hits 
"ONLY WITH YOU" 

& "ALL I WANT" 

New single 
"IMPOSSIBLE" 

released early January 

LOVE is 
NOT SEX 

Available on 
Puise - 8 Records 
Distribution - Pinnacle Records 
Order now on 06898 96763 



Robert Abrahams The analysis in MW June 5, "Gloves olTas PRS me, published the day beforc the PRS members open n, ing held to discuss the Proms computer projccl fis 

NEWSFILE 

Album sales hit 

three-year high 
11 > VU ! 11 j iTi I j L' > Fil JI 

highest1 level1 for neari/Xè^years according to the latest BPI figures. 
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Epie s Charlton to go as A&R spins again 
The shake-up of the induatry's A&R CBS Records in 1982 but left in June Company Pi ' " " '    departments rantinues with ^ the 1985 to work for MCA. He rejoined CBS inJulyto bo 
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llboard déniés Gallup chart deal 
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Bsnimi Grâce under pressure Reacting well under adverse circumstances is a trick lhat ail of us battle te achieve sometimes. A prime example of someone who pulled il off with some aplomb last week was Tony Powell, the soon-to- be-former managing director of MCA Records. Despite knowing that virtually the entire room would be speculating about bis future and that he would be leaving the room and going directly ta negatiate bis severance. Powell turned up al last week's excellent Q Awards and behaved exactly as we are used to - with humour and with dignity. In Nick Phillips he has a worthy successor who bas proved himself a strong contender in the A&R stakes, and who will no doubt give back ta MCA the musical credibility it sorely needs. We wish them both well. 
Madness reigns at The Sunday Times Anyone from the music business reading last week's Sunday Times must bave suffered a dose of deja vu. 
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launched its silly but very damaging attack on CD pricing, its rival has happened upon the fact that most electrical goods are cheaper in the US than they are in theUK.Amazing. The paper goes on to suggest that this is evidence of 
video is shown during the Smash Hits and national press advertising and coi ndependent retailers will support the 

h l D b 5 when the the posi Poil Winners' Party, while trade TBD jnter display boxes for when ac release. suddcnl 
suffered a further blow earlier this month :ting managing director Rowland Evans dîed y after a short illness. 

What are we to expect next - an exclusive report on how food is cheaper in the States? And cars. And hôtel rooms. And furniture. In fact just about anything you careto mention. Sure, this kind of nonsense provides an inexhaustible supply of stories for the hard-pressed news editor, but isn't there anybody with any commonsense in the national press? Steve Redmond 
mm-.uuu 

Fredsinafix Pop Music. In its purestform, the most ephemeral of musical genres. With pop artists you are only as good or as popular as your last hit single. And in the current case of Right Said Fred that single wasn't a big enough hit and sa the album has, for the moment, bombed. It's an interesting case study. Right Said Fred came out of almost nowhere, had an enormous novelty hib and followed it, ta many people's surprise, by two other smashes and a hit album. (Atthis point 1 am reminded of when David Betteridge, then MD of CBS, made the correct décision to not follow up the Joe Dolce novelty hit Shaddup Ya Face). So what went wrong?The simple fact is that the single wasn't good enough. In retrospectyou would think a 

One FM chart rap 

sparks Virgin row 
On-air comraents made by Radio One deviated from it by describing bis impartial context, we will take further DJ Mark Goodier about the Virgin original remark as "jovial". action." Labatts Album Chart have fuelled a An enraged Campbell says, "[One Gerald Tyrell of Virgin's solicitors full-scale légal row between the two FM] are really taking the mickey. Not Harbottle & Lewis says GoodieFs ini- stations. only did they add the word 'jovial' tial comments about the Virgin chart As new One FM controller Matthew but followed it with some very hard sell were false and disparaging. Bannister attempts to counter the for the One FM chart, which destroys "It amounts to defamation. As every- muted response to the BBC station's the spirit of the thing." one knows, both charts have a common 

lefst^aïfalty made up'" ^ ^Ctae FM^pokesm^âSs, "What tepublifhfdl^ Pointing out that both the Virgin Mark said on Friday was inaccurate, Publishing on December 2. 
by Gatlup foTciN, Ca^phad claies he and that's an enjto it." ^ ^ ^ reviews^ofkey re'leases, profiles of top 

single with that amount of média coverage could hardly fail, but maybe that's the problem. Have Right Said Fred become more famous as celebrities than musicians? And we ail know what happens to celebrities who make records don't we? If they are no good they don't get a look in. Right Said Fred aren't the only ones, though. Bands such as James and the Wonderstuff built their followings gradually and broke through with classic hit singles. Their current albums don't have the hits (or at least they haven't faeen released yet), sa it's back to the fan base sales and a relatively quick slide down the charts. Is it the fault of A&R departments being too quick ta accept something that doesn't crack it? Or the pressures of multi-nationals with budgets and shareholders? Or is it (most likely in my view) that many pop acts have one great album in them, towards which they've worked ail their lives. And asking them ta repeat it 18 months after the first is far too much? Pop acts should take their time and gel it right. They havenolhingtolose. 
Jon Websler's cotumn is a personal view 
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One leading council member accuses was no référencé to this in Pi 

with extensive music business ety. "We ^d'toTondensfdO expenence for the chief executive's transcript into 80 column inchc posuflomadehis comments hcfore the impossible to represent everyb 

|4 Stock and Aitken 
senor comenacK 

lections nership wHh PWL chairman Pete 

ct8.The pie he works^thtn^Tfafure^hough 
ripts are together in the sunrner'of'lMl before the soci- Aitken split from the hugely successful pages of Stock, Aitken Waterman team for per- s. It was sonal reasona. The pair have helped cre- dy" ate more than 90 Top 40 hits since lOSL 
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Sony pulled plug 

on Michael album 

NEWSFILE 

Without Préjudice in the US dried up just two months after the album was released, George Michael's QC Mark Cran alleged in week. of Michael's action 
Columbia decided to "pull the plug" on the album in Noveraber 1990 because sales had reached only 1.8m units. The allégation came during the cross-examination of Columbia US vice président and général manager Fred Ehrlich, the first of three Sony execu- tives to give evidence last week. Ehrlich, who was followed in the wit- ness stand by Columbia's East Coast marketing vice président Jay Krugman, and its promotions vice prés- ident Bert Baumgartner, denied there was a move to scale down the market- ing and countered Cran's claim that 

0UTC0ME NOT EXPECTED BEFORE CHRISTMAS nesday Justice Jonathan Pa 
botwean Sony and artists Barbra Straisand, Billy Joël, Bruce Springstoen and Michael Jackson will be admissible as evidence to support George Michael's restreint oftrade case. Meanwhile a judgment on the case is not now expacted before Christmas. Verbal evidence atthe hearing, which started in mid-October. has taken longer 
events was disrupted when US witnesses were called early to allow theui to roturn home for Thanksgiving. 

for George Michael include the singer himself, his lawyerTony Russell, manager Rob Kahane, publisher and advisor Dick Leahy and US music marketing oxpert Brad Hunt. Sony has prcsented expert witness Tony Morris along with Sony US promotions executives Fred Ehrlich, Jay Krugman and Bert Baumgartner. At the beginning of this week Michael may return to the witness stand, along 

icelled a early as Christmas 1990. Charging Columbia's marketing department with failure to compensate for the singer's change in artistic direc- tion, Cran described the promotional 
launch as "derisory". However, Ehrlich rejected claims made eariier by Michael's manager Rob Kahane that Columbia agreed to spend £350,000 on TV advertising for the album, and said Columbia booked ads on MTV to support a three-page ad in ËUlboard when LWP was released. "Every George Michael fan would 
Mark Cran QC (far right) leads George Michael's légal team from the High Court last week. Cran repeatedlychallenged senior Sony US promotional staff on their efforts to support the singer's last album Listen Without Préjudice Volume 1, as well as its singles and Too Funky, the single from Aids charity album Red Hot&Dance.At one stage Cran accused Sony radio promotions chief Bert Baumgartner of providing "a very incomplète picture" to back his claims that ail stops were pulled ouf to push 
Michael's singles on US radio. Baumgartner 
respondedbysaying US radio programmers became extremely disenchanted" with Michael after he eancelled interviews and Promotional appearances d"ring 1990 and 1991. 

the first week of release through radio plays and reviews. The rest of the US did not need to know about it the day it 
"Columbia has a marketing strategy for the life of an album not just for the first week." Both Ehrlich and Baumgartner argued against Cran's suggestion that Freedom - the second single from LWP - was deliberately released early because Columbia was unhappy with the first, Praying For Time. "The rule of thumb is that you release the second single as the first one is peaking. That's what we did," said Baumgartner. Ehrlich said US radio stations had begun to play other tracks from the album and needed to be guided towards 

the next single. He also denied suggestions that the early release of Freedom harmed sales of Praying For Time. Cran claimed that Listen Without Prejudice's sales were just a quarter of predecessor Faith's, and that this was the resuit of poor marketing. Ehrlich said the 8m sales figure for Faith was "extraordinary", but he did not consider sales of nearly 2m for LWP a failure. Baumgartner added, "it was in the top \% selling albums that year, but did not do as well as Faith because Michael 

was no longer releasing upbeat, fun records, and eveiybody - particularly in US radio - was confused." 

Label to counter band writ Phonogram is set to defend a writ from Sixties R&B pioneersThe Pretty Things. Group founders Phil May and Dick Taylor allégé the Company has "wrongfulty deprived" them of income since 1976, when Phonogram bought bankrupt royalty collection Company The Pretty Things Ltd. A separate lawsuit was issued by the band's solicitors Kearns & Co on November 12 against EMI and Motown Records. The writ allégés non-payment of royalties from US releases in the Sixties which were handledby Motown. 
Israelis praise peace single K Foundation's Middle Eastem release of their single K Cera Cera (War Is Over If You Want It) has been praised by Israël! distributor NMC. "Everyone here has been very touched by the gesture," says international production manager Lior Suliman. The single has been available by mail-order through Israeli and Arab newspapers, and was released as a tribute to the Middle East peace plan. 
PolyGram fills Classics post PolyGram Classics has appointed Kate Jones as press officer for its Philips label, a post vacated by Paula Morris last month. Jones has for the last three years run Classical Communications, a PR firm which has been handling publicity and promotion for Collins Classics. Morris meanwhile is moving to the US to became head of press and marketing at the New York office of jazz and contemporary music label ECM. 
Haul nets record CD seizure More than 260,000 pirate Eluis Presley CDs bave been seized and destroyed in Switzerland after a raid mounted by BMG and the Swiss, German and Austrian branches of the IFPI. The pirate CD haul is believed to be the largest catch of one title - Elvis Presley's Movie Hits 1. BMG points out that the recent seizure of 72,000 South Asian cassettes took place in New York, not in Singapore. 

V 

^ ^ ^ WHIFF OF VICTORY IN CD PR1CING R0W - p6 

Rock ând roll this Christmas in style at one of London's favourile live music venues. The Borderline in the heart of the West End, can cater for up to 300 people and has a renowned réputation for great atmosphère. 

perii» 
well stocked bar, first dass DJ's and a prime location (just off Charing Cross Road). Dur terms are extremely reasonable (and sometimes there's even no hire fee!). Borderline 
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FRONTLINE 
Sixties star offers 

accountsaid plan 
Vétéran musician Peter Giles is plan- formed King Crimaon in 1969. Decca vice 

aBoth Mike Giles and Fripp relin- for manager Steve Dagger, to carry ont 

MTV forges link 
with EMIforLPs 

Lg fiX^it OfThXTom. ^ 

MMC ruling gives 

scent of CD cheer 

were net againstjhe public rçding. "The analogy holds^ in most 

ead of the BPI's public relations com- cheaply as possible. Just bec 

MULTIPLE CAMPAIGNS Andy's Records: Window displays and co-op TV campaigns for Tina Turner (Anglia) and Wet Wet Wet (Granada and Anglia); Windows for As Time Goes By, Full On Dance and Tom Petly. Boots: Promotions for ChristmasproductlCarols and Christmassongs). HMV: TV co-op ads for Barry Manilow, Bryan Adams and Full On Oance; album of the week - Guns N' Roses, single - Frank Sinatra and Bono, video - Wild Palms: The Dream Begins. John Menzies: Promotions for 30 CD and cassette box sels slarting at £12.99; albums of the week - Elton John, Bryan Adams, Eurythmies, TV albums - Smash Hits, singles- U2, M People, E17 and Village People. Our Price: TV ads for Rod Stewart (Carlton, Central, Anglia and STV) and Keep On Dancing (Carlton, Meridian and Central); ads in the NMEIor Guns N' Roses and Soul Asylum; 10% off selected computer games hardware. Tower Records: Mid price sale, CDs for £7.99 or two for £15; ad for Eurythmies in The Guardian. Virgin: Chrislmas campaign featuring window displays and price promotions on selected titles. 

■r -îm j 

Ciassic CD gongs 

Tube partners Jeels Holland and Paula Yatos will be reunited to host the final weekend of Channel Four's Laie Licence, the all-night music, film and entertainment slrand launched last weekend, The (ive week sériés ends on Docember 17-18, and features the first network showing of music programmes including Wizs atmospheric video (or Flowered Up's Weekenden Motorway, featuring music by The Art 01 Noise; and Hear And New Sampled, a documentary on the dovelopment ni jarz-rap 

show. Nominations for the 12 catégories, which will range from conventional areas such as opéra to best bargain buy and best recording of unusual réper- toire, will comprise releases featured on the magazine's monthly coverdisc, plus titles chosen bv Ciassic CD reviewers. 
► ► ► VENUES IN THE NINETIES: FACING UP TO NEW CHALLENGES- p29 ► ► ► 
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Patriot Games On Laser Oise. 
The Deadly Accurate Way To Watch A Movie. 
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RADIO 

PLUGGERS TAKE HEART 

FROM NEW ILR FOCUS 
As One FM revamps, commercial stations are increasingly hitmakers too. By Adrian Thrills When Heart's latest single WUlYouBe There (In The Moming) entered the officiai CIN chart two weeks ago at 26, it did so with little support from Radio One FM. As might be expected of a band who bave been enjoying consistent hits for well over a decade, Heart bave built a considérable fanbase which oan be relied on for early sales of any new release. Yet the radio promotions team at Capitol still regards Will You Be There as a "régional" hit - a single that bas charted largely as a resuit of a successful plugging campaign targeted at independent local radio. But it's not just the increased efficacy of niche marketing techniques which bas Shattered the old orthodoxy that One FM is the only route tp a chart position. The dance music boom has ushered in an era in which hits are created in the clubs and on specialist radio shows. And as new One FM controller Matthew Bannister appears intent on shilling the stalion's programming focus away from the mass market, many listeners may flnd their tastes being catered for more readily by ILR stations. The resuit, inevitably, is that the ILR network is beginning - finally - to create hits in its own right. Indeed the Heart single appeared in the Network Chart - where positions outside the Top 10 are decided partly on airplay levels - one week before entering the purely sales- based CIN chart. Nevertheless Capitol's head of promotions Malcolm Hill believes it is still impossible to say exactly what - or who - actually makes a record a hit. The singles chart at the moment is more volatile than ever," he says. "However, when a single is heavily supported by key ILR stations but gets no more than a handful of plays at Radio One, you're bound to conclude that it was ILR which broke it." And should One FM become as youth-orientated as many predict, ILR is likely to become the haven for "core" artists like Phil Coilins, Simply Red and Tina Tumer. The need to attract advertising, suggests Capitol's régional radio promotions 

m 

■j 
Heart's single Will You Be There charted largely as a resuit of a plugging campaign aimed at ILR 
manager Phil Barton, encourages ILR stations to programme established artists rather than new ones. But he hopes that a nationwide outlet can still be found for those acts unable to secure One FM airplay. "People who bought Beatles, Genesis, Pink Floyd and Stones records in the Sixties and Seventies are now in their forties and fifties," he says, They are a disenfranchised audience [who are] not catered for at Radio One." Such a concentration on proven talent holds wider 

implications for radio pluggers. Should ILR stations itinue to place little onus on 
pluggers fear that most will eventually adopt some form of gold format, and focus almost exclusively on classic hits. The Capitol team points to the recent Radiohead hit Creep as an example where an alternative rock act had received "in excess of a dozen plays for six weeks" at Radio One FM before most régional stations started to B-list it. Indeed as playlists operated by group-owned ILR stations 

bave grown more uniforra, specialist shows are even thinner on the ground. It is estimated, for example, that there are only 10 rock shows in the entire ILR network. Thus, to independent promotions companies such as Anglo Plugging, whose rester largely consiste of cutting- edge labels like Création and Nude, Radio One exposure is vital. Managing director Garry Blackburn believes the recent changes at the station will improve new acts' chances of airplay "[One FM] is far more 
THE BIG GROUPS WHO RULE THE AIRWAVES 

01 the liandful of companies which control the ILR network, none can match Capital Radio pic, whose temacles reach throughout UK commercial local radio. in London, Capital FM dominâtes the weekly share of listening with a slice, while Capital Gold has 8.5%, according to Ra jar's third quarter figures. Over recent months Capital has begun to ring tha changes in terms of programming and management throughout the Midlands Radio Group, which it acquired earlior this year. Midlands Radio is mode up ol BBMB FM, GEM AM, Leicester Sound FM (which has been leased to :o), Morcia FM, Trent FM INottingham), Trent FM (Derby) and XfraAM. Capital also has a 20% stake in Métro Radio, a chunk of Chiltern Radio, 50% of West Country Broadcosting and 50% of GWR, which in turn has a stake in Classic FM. In addition, Capital owns sales jouse Media Sales & Marketing. 

In the North-east, Métro Radio dominâtes through its opération of Métro FM, TFM Radio, Bradford's The Puise, Hallam FM in Sheffield, Viking FM in Huit, and AM channels Greater Yorkshire Radio and Great Notth 
Radio Clyde Group, whose improving (inancial performance has provided evidence of a revival in radio advertising, opérâtes Clyde 1 and 2, as well as Radio Forth FM, Max AM, Radio Borders FM, Central FM, Radio Tay and North Sound Radio. It also controls sales house Scottish Itish Radio Sales, whose 

In the North-west, Trans World Communications runs Piccadilly Key 103, Piccadilly Gold. Red Rose Rock FM, Red Rose Gold, Radio Aire FM, Magic 828, Red.Dragon and Touch AM, Based in Hampshire, Southern Radio pic provides a broad spread ol 
gold and pop programming through ilsconltol of Océan FM. Power FM, 

Southern FM, Invicta FM, Invicta SuperGold and South Coast Radio. Other large groups include the Swindon-based GWR Group - which opérâtes Brunei Classic Gold, GWR FM (East). GWR FM (West), Isle 01 Wight Radio, 2CR Classic Gold, 2CR FM, 210 Classic Gold, 2-TenFM - and Chiltern radio network, whose stations are Chiltern Radio AM & FM, Chiltern Radio (East) AM & FM, Galaxy Radio, Horizon Radio, Northants Radio AM & FM, Severn Sound AM & FM, Severn Valley, SuperGold and Hot FM. Smaller groups include: East Anglian Radio Group, which runs Radio Broadland in Norfolk and SGR- FM in Sulfolk; and Mid Anglia Radio, the owner of CN.FM 103, Hereward FM 102.7, KL.FM 96.7 and 1332 The World's Greatest Music Station. As a wing of publishing giant Emap, Emap Radio must be considered a growing force on the ILR network, through its ownership of Radio City and Kiss FM, as well as 
ils 25% stake in TWC! Paul Gorman 

says. "A few years ago, we would never have got a 10- minute record like Weekender by Flowered Up played on Steve Wright." Blackburn argues that an Imaginative approach to plugging more established acts to the new-look One FM can pay dividends too. Paul Weller's profile was heightened by bypassing traditional plugging routes and concentrating on interviews, documen taries and the new "live" slots on the Jakki Brambles show. But while many pluggers welcome One FM's current enthusiasm for new music, some are more reticent. Johnny Davis of independent pluggers Gut Reaction, who works with Right Said Fred, Crédit To The Nation and JTQ, says, "With ail the changes, there is still some confusion at Radio One. In contrast, the ILR stations, by staying very mainstream, have strong and cohérent daytime programmes." But, says Garry Blackburn at Anglo, a well-orchestrated plugging campaign should involve both national and local radio - though not necessarily at the same time. "Of course, records can make the Top 30 without being played on Radio One, and so local stations have a part to play," he says. "But we find that is generally towards the end of a campaign, when you need local radio support to move a record into the Top 10." And yet few record labels now employ more than two régional pluggers at most, and expect them to do much of their business over the téléphoné from head offices in London. Meanwhile, in the wake of the changes at Radio One, it is hoped that a meeting between major label pluggers and new controller Matthew Bannister scheduled for the end of this mouth (MW, November 20) will clear up confusion about One FM's future programming policy, and reaffirm the BBC station's status as the most important card in any national radio plugger's pack. Otherwise record labels which already spend huge amounts of money on radio plugging may well be forced to radically rethink promotional stratégies. 
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GUT REACTION PLUGGING 
THE COMPLETE PICTURE 

FOR DETAILS ON ALL OF OUR PROMOTIONAL 
SERVICES CALL OUR PROMOTIONAL TEAM: 
GUY HOLMES, JOHNNY DAVIS, CAROLINE 
LEWIS, JOE BENNET, STEPHEN TANDY, JUSTIN 
OLIVER, LEAH MANN, MARK MARCHETTO 
& MADELAINE SMITH. 



m m 

071-482 5272 
MANCHESTER: 061-237 3541 

INBETWEEN PR COMPANIES, 

PLUGGE^iDREGIOl RADIO 

YOUR DANCE RELEASES 

MSSINGOUT!!? 

IT'S ABOUT TIME SOMEBODY 
PLUGGED THE GAP! 

POWER PROMOTIONS 
TEL: 071 624 9622 
FAX: 071 328 1449 

RADIO 

Newspirit of r;3 

Commercial radio is in confidently predicting a larger sli c 
f t's been 20 years si: ethe 

X station began broadcasting in the UK. In those two décades, the growing ILR network and national stations like Classic FM, Atlantic 252 and Virgin 1215 bave, according to the most recent Rajar figures, clawed more than 40% of UK listeners away from the once all- powerful BBC. Yet, even though it is estimated to deliver nearly 25m listeners a week, commercial radio is still considered to be the UK's "little league" advertising médium - the local stations in particular being deemed too parochial and callow to pitch against the "big boys" of TV and national and local press. On the face of it, of course, the ILR network may appear to be little more than a loose assortment of 130-plus competing stations. But the reality is somewhat différent. Commercial radio in this country is controlled by a handful of companies (see panel, page 8) which are ail dedicated to increasing the medium's share of UK total advertising spend beyond the still to be breached figure of 

□ 

Midas touch: Richard Park's Gold format at Capital has been widely en1" 

3%. Of the groups which control the destinies of most local commercial stations, London's Capital Radio is by far the most prominent and influential. But of growing stature around the UK are 

Métro in the North-east, Radio Clyde in Scotland, Trans World Communications in the North-west and Wales and Southern Radio pic in the South-east. "Métro is the best run of ail the régional groups," says analyst Mark Davies-Jones of Smith New Court, which this summer recommended investors buy into Capital Radio and Métro Radio. "It has good management, matched by audience figures which can daim a reach of more than 40%. Clyde 

deserves its place at the top too since it is well-established in local communities, while Trans World appears to have turned the corner now that flamboyant owner Owen Oyston has taken a backseat," The rest of the ILR patchwork quilt is made up of companies such as GWR Group and Chiltem Radio in the South and South-west and Emap Radio, which has a 25% stake in Trans World and owns London's Kiss FM and Liverpool's Radio City. But there are others taking 
CRAVEN S CAPITAL GAINS SHOWS POWER OF RADIO Beverley Craven is an artist whose success is iirmly linked to indépendant radio, and her label 

stations play a full rôle alongside other média in marketing campaigns. Craven, who publicly tbanked Capital Radio for its support when she won the Brits newcomer Irophy lastyear, was among the first artists to feature on a Capital promotional 
Attracted to the album when il was first released. Capital programming controller Richard Patk gave Creven initial aitplay even though sales were iow and neither of her singles, Promise Me nor Woman To Woman, had chartod on first issue. "The promotional weekend 

Craven: success linked to ILR 
The album, which spenl 33 weeks in the charts, eventually went double platinum and peaked at nuraber three. Both singles bocame hits when they were raissued. Now Epie has relurned to the 

says Epie marketing manager Kit Buckler. "The audience returns were so good (bat we went on to slot in an appearance on Wogan and repromoto the album using national and régionalpress." 

Cravon's latest album. Love Scenes, and new single Mollies Song. Buckler points out, "One FM doesn't seom to go nalurally with her tracks - il seems to find Beverley difficult to format, whoreas commercial 

A Beverley Craven Day on Capital last month was foliowed by a two- day promotion on tbe Midlands station BRMB over the weekend of 0ctober3Dto 31. The London station featured songs from both albums, highlighted the new single and organised a compétition, with tickets to Craven's Royal Albert Hall concert in December as prîtes. "We have TV ads on Central in mid-November and we may well return to local radio with anolher promotion," says Epie s Buckler. Epie bas used similartaclics to promote the Sloepless In Seattle soundtrack, with a promotional weekend on Piccadilly Radio. "Apatf from tho fact ifs not getting coverage on Radio One, ils very difficult to promote a soundtrack on TV, because viewers see the visuels and consider the film only. Radio is much better suited to the task," adds Buckler. 
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itSîo attracts advertisers 
jce of the total advertising spend with new stations bolstering its fortunes, says Paul Gorman 

the IRL network 
a long-term aim at the airwaves and keen to benefit from the Radio Authority's regular dispensation of 

régional licences. One such Company is Chris Wright's Chrysalis Group, which already holds an 18.7% stake in Métro Radio, Aller failing to win licences in the North-west and London, Chrysalis's perseverance finally paid offlast month when ils Heart FM gained the newly-created West Midlands régional licence. In tenus of musical output, however, most ILR stations have taken an unashamed lead from Capital Radio programming controller Richard Park, whose Gold format has been replicated throughout the network. Park's name commands almo^t universal respect as the first to spot the value of the formats - although there are those who question a total rehance on an "over scientific" approach towards creating playlists. Indeed, Capital Radio managing director Richard Eyre attributes the group's strength to its ability to meet local musical tastes. 

"Our perspective is the 
serve," he says. "That's why commercial radio can be such an efficient advertising médium. It delivers locally." But while most ILR broadcasters undoubtedly benefit from close régional links, their parent companies ail try to présent a unified, national front. "There used to be an Anglo- Saxon mud-hut philosophy within ILR, but it has started to diminish over the last two years," says Eyre, whose Capital Radio and its multi- 
according to Smith New Court, carved itself a 30% slice ofall ILR revenues. The recession hit stations hard and, says Eyre, the radio industry suffered "a gruelling time during which profits were eut back dramatically". This has led to a growing spirit of co-operation between the various controlling groups, typified by the formation in 1992 of a generic marketing body, the Radio Advertising 

Bureau. Furthermore. Eyre regards Capital's National Network Radio - launched this year specifically to encourage blue- chip advertisers to buy ads across the network at a single sales point - as part of an "evangelical" i 
optiraistic as Eyre. Detractors point out that radio's 2.8% slice of ail UK display advertising still trails a long way behind the 60%-plus taken by ail press and around 30% by TV. Surprisingly, considering the music-friendliness of radio, major record companies adopt the attitudes of non- music business advertisers, and downgrade ILR to somewhere below outdoor poster sites and above cinéma - even though they are fully aware that a typical radio cost-per-thousand of £1.30 compares favourably with TVs £4.05. "Radio is so cost-effective," says an insider at an agency 

working for two major labels. "You'd have to spend at least £150,000 on télévision in London, say, before the advertising of a record became effective. The same level can be reached with just £10,000 on radio. Nevertheless, most of our music clients contribute just 5% of their budgets to commercial radio." On the other hand, the high-profile launches of Virgin 1215, Classic FM and Atlantic 252 over recent years have created a buzz around specialist radio, while the dance boom, and the rise of taste-making stations such as Kiss FM and Choice FM has led smaller labels to take radio advertising very seriously indeed. Passion Music's dance imprint Elevate, for instance, is currently promoting its Fusion Phew compilation through Kiss FM, Choice FM and a package of between five and 10 ILR stations. Passion international sales manager Anne Matura says that the 12-year-old >■ 

-mm 

"AT LAST, A CREATIVE REGIONAL 
RADIO PROMOTIONS COMPANY" 

Tilly Rulherford. PWL 

More than just a mailing service. Contact Jo Milloy or David Prever 

Q. cto- t&e&e lecondb 
tuzve ût eammaa ? 

Oh Carolina SHAGGY 
Living On My Own 
FREDDIE MERCURY 

BOOM! Shake The Room 
JAZZY JEFF AND FRESH PRINCE 

A. cM yat fa 

(and for Régional Radio — 
they AU used PUSH & PLUG) 

For more information 
call Richard 

0742 670351 !!! 
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>company bas been drawn to commercial radio in the past 12 months by "reasonable rates", and the fact that narrowcasters such as Kiss can deliver the goods. "We get a two-week campaign which allows us to dip into their biggest shows - the bigger-than-cult shows which listeners tape if they aren't around to hear them liveshe says. Budget labels find radio similarly attractive. Telstar regularly buys time on Capital, while Dino is currently pushing the latest Energy Rush volume, Safe Six, with a three-week campaign on Kiss FM and a two-week roll out on Atlantic 252. "We get very good rates and retums from Atlantic," says Dino sales and marketing manager Mario Warner, who nonetheless emphasises that the label remains sélective about radio promotions. "TV still takes 97% of our ad budgets," he adds. Commercial radio may be cost-effective to some, but many London-centric ad agencies consider it too 

"Radio generates less money, glamour and glory for agencies than TV," claims Mark Davies-Jones. "It's not in the agencies' interests to push radio as a médium and, 

Fflii 

Specialist stations such as Kiss FM attracts labels like Dino (left) and Passion's Elevate imprint 
as a resuit, they get a low- quality creative input, usually from the younger staff." Paul O'Grady of Sony's agency DPA accepts that it's easier to create a successful TV campaign than a radio one, but réfutés the général 

"Record companies are using radio promotions more and more. Capital has scored heavily in this area and our 

involvement is increasing too," he says. "Recent exaraples înclude a Beverley Craven weekend on BRMB and Atlantic 252 tie-ins for Paul Young, Mariah Carey and Michael Bolton. 'The beauty of radio is that records receive full endorsement, which doesn't happen with other média. DJs will mention forthcoming promotions and a station's 

enthusiasm can help tum a new release into an event." O'Grady also believes that more stations mean greater listener choice, and greater opportunities for music programmers and advertisers alike. A rival ad executive pinpoints this "radio révolution" as ILR's greatest selling point. Tt isn't a myth. Look at London three or four years ago - the only stations 

were Capital and LBC," he says. "Now there's Jazz FM, Kiss FM, Melody and the forthcoming London Country Radio AM. XFM looks as though it stands a good chance next year. And then there's Classic FM, Virgin 1215 and Atlantic 252 too." Capital's Richard Eyre says that, like any self-respecting 20-year-old, ILR is entering maturity, with troubled adolescence far behind. "There's no reason why we can't achieve the RAB target of increasing radio's share of advertising to just under 5% by 1996," he says. "In continental Europe, radio has a 6% slice and in the US it stands at 10%." What Eyre dutifully ignores is the fact that the progress of US and European commercial broadcasters is not hindered by a dominant state broadcaster like the BBC. But as long as One FM remains in its current state of flux, facing possible privatisation or disbandment when its charter is renewed in 1996, ILR will continue to benefit. However, new controller Matthew Bannister is working hard to secure his station's future as a public entity into the next millennium. And that could yet stunt ILR's vision of a blooming 

a 

THE HITS 

THE LABELS 

MUSIC WEEK 27 NOVEMBER1993 



DATAFILE 

CHARTSAND 
PRODUCT NEWS week ending 

27 NOVEMBER 1993 
• Virgin celebrates as Meat Loaf leads market • Warner revives Doobies | SALES AWARDS 

Beatles: 1S62-66 (x2); The Beatles: 1967-70 {x2); Meat Loaf: Bat Out Of Hell II - Back To Hell; Brya So Far So Good; Diana Ross; One Woma 
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MESSAGE AND HELP 
RAISE MONEY FOR 
NORDOFF-ROBBINS. 

Z Buisicweek 
FOR FURTHER INFORMATION CALL THE 

AD. DEPARTMENT ON 
071 6203636 



A D F O C-U S 

E-XPO-S-U-R-E 
AIRING THIS WEEK 

Big Screen Classics, a compilation of 21 movie thèmes performed by the Royal 
TV advertised for two weeks by Dino from next Monday. Ads will run in the Meridian, London, HTV, STV, Grampian. Granada and Border régions on ITV and Channel Four. Mary J. Blige's What's The 411 Remix album, released next Monday through MCA, will be press advertised in The Voice, Blues & Soul. Time Ont and the national press. There will also be a 

Blues Brother, Soul Sister, Dino's chart-topping compilation, will be repromoted from next Monday with a national TV campaign running for three weeks on ITV and Channel Four. There will also be radio ads on Kiss FM, Jazz FM, Capital and Atlantic 252. Window displays will run with 250 independents retailers and key multiples. 100 Vr Dance Vol 3, Telstar's compilation of current dance hits, will be nationally TV advertised on Channel Four and ITV for two weeks from its release next Monday. The campaign will run through Christmas and into the New Year, followed by régional TV ads. There will also be in-store displays with HMV, Our Price, Boots and Menzies, where the release is album of the week. Radio ads will appear on Capital and Kiss FM. Etemars Always And Forever, released next Monday by EMI, will be backed by national TV ads on Channel Four and régional slots in the Central and London 
release. Press ads will run in Blues & Soul, Echoes, Smash Hits, Just 17 and BIG!, and there will be a mail-out to Eternal's 15,000- strong database. In-store, the album will be promoted by HMV, Menzies and Boots while Our 

hîHEIBESJMO.E 

Thisyear's Seventies ravivai culminâtes next Monday when Arista brings eut The Best 01 The Village People. an album that's already being billed as the Christmas party essential no-one should be without With the single YMCA clocking up 70.000 in pre-sale orders. Arista is anticipating huge demand from both new and old fans. Record company: Arista/Bell Media agency/executive: Target/Steve Gill Product manager: Simon Jones TV: A national, one-week co-op campaign with Our Price on Channel Four starls on Oecember 6, with further ads from December 20 running through Christmas. The band will be promoting the album with appearances on 18 UK TV shows. Press: A co-op ad with Virgin will run in Gay Times and there will be solus ads in the Daily Express, Daily Starand the Guardian. Posters: A national campaign in conjonction with HMV will run from release. In-store: Chatt headers cards will be on display in Menzies and there will be window displays with Our Price. Target audience: Mass market. 
window displays. Independents are running a spécial promotion with the prize of a personalised CD. The album will be promoted at the Future Entertainment exhibition at Olympia and at the Clothes Show Live exhibition, where the band will be modelling. Fusion Phew, a compilation of soul and jazz fusion tracks, will be advertised on Jazz FM, WNK and selected specialist régional radio programmes by Elevate Records, 
Monday. There will also be a press campaign in Blues & Soul, Echoes and Soul Trader. Heart's Desire Walks On, out on 

will also be a mail-out to rock clubs and to Capitol's rock 
promoted by HMV, Virgin, Our Price. EUK and independents. Mctallica's Live Shit Binge & Purge box set will be released next week by Phonogram, which is packaging the three-video, three- CD set in a specially designed replica flightcase complété with a î full colour booklet, a landaco V of the t m their San 

limited édition and Phonogram anticipâtes it will sell well into 1994. It will be advertised in the heavy métal press and nationwide in-store displays. The Monterey Festival, Castle Communications' second release in its four-CD book sériés featuring artists including Jimi Hendrix, The Who, Janis Joplin and Otis Reading, is out next Monday and will be advertised in Q, Record Collector, Mojo, The Guardian, Sunday Times and Independent on Sunday. The Ramones Acid Eaters, a compilation of Sixties psychedelic cover versions, will be released next Monday through Chrysalis with press ads in Kerrang! and the NME. There will also be a co-op ad with HMV in Vox. Radio slots will run for two weeks on XFM and there will be displays with selected independent retailers. The Best Of The Rolling Stones, released today by Virgin, will be TV advertised for two weeks in the Central, HTV, STV, WTV, Grampian, Meridian and London régions, It will also be advertised on BSkyB. Tower 
display with Stones memorabilia supplied by the Hard Rock Cafe. Our Price, HMV and Woolworths will also feature the album in theii Windows. In-store, it will be promoted by Virgin, Smiths and 
will run nationwide for two weeks and there will be press ads in Q, Vox, Mojo. The Sun, Observer, Times and Mail On Sunday. St. Eticnne's It Takes A Whole Lot Of People To Stand Alone - a compilation of remixes and A and B sides from the band's last two albums - will be released next Monday through Création, which 

compilation of previously unreleased mixes from artists such as Horace Brown and Mary J Blige, will be press advertised in Blues & Soul, Touch, Record Mirror and Echoes from next Monday. There will also be radio ads on Choice and Kiss FM. Compiled by Sue Sillitoe: 071-228 6547 
PR0M0S IN PRODUCTION 

FKW 
GABRIELLE 
G0 WEST 
ROBERT PLANT 
CHRIS REA 
UB40 
WET WETWET 

WalkingOnAir 
Seize The Day 
IWish 
We Close Our Eyes'aa IfIWasA Carpenter Expresse Logic 
Bring Me Your 

COMMISSIONER Maggie Maloney for DIRECT0R Gaynor O'Flynn PR0DUCER Jill Rees for Panic Productions 
RELEASE DA1 November 29 

Robin Dean forA&M Zanna Deirdre Allen for November 29 
Sharon McPhilemy for PWl Peter Sherrard James Haworth for Decent Exposure November 29 
Sarah WilIsforGol Dises Max & Diana Chris Symes for Propaganda Films November 29 
Margot Quinn for Chrysalis Godley&Creme Lexi Godley for Medialab November 22 
Tom Bird for Fontana Dick Buckley Catherine Fmkenstedt forSqueakPictures Oecember 6 
Maggie Maloney for East West Dave Parvin David Lyons for Limelight November 29 
Carole Burton-Fairbrother for Virgin KeirMcFarlane Tom Lowe for Palomar Pictures November 29 
Tom Bird for Vertigo Pedro Romhanyi Steven Elliot for s 011 Factory December 27 

E CONCEPT Raw black and white band performance. Amid billowing "heavenlv" clouds the band are tempted by a sultry devil. Shot in a steam muséum and featuring boxer Nigel Benn A funky version of Cinderella with The Posse members as the ugly sisters A compilation of past promos edited byflmWoodall Shot in Ohio with Plant haunted by the ghost ofabeautifulgirl Band performance against the fug of an expresse machine 
Shot in Rome onabuspacked with Fellini-esque characters. Lost in space with Barbarella. 

Children In Necd, Friday November 26, BBC1: 7-9pm and 9.30pm-2am. BBC TVs 14th fund-raising marathon features a host of performers including Take That, East 17, Bad Boys Inc (pictured), Paul Young, Sinit Craig McLachlan. 
MONDAY NOVEMBER 22 

Olr Shamen, ITV: 12.30-1.30am (régions vary) 
TUESDAY NOVEMBER 23 

Mica Paris, ITV: 8.30-9pm 
WEDNESDAY NOVEMBER 24 
OPebble Mill with Toyah, BBC1; 12;i6-12.55pm OMichael Jackson's Moonwalker features concert footage and promo clips, BBC1: 7-8.30pm ODes O'Connor Tonight featuring Kim Wilde and Bad Boys Inc, ITV; 8-9pm 
THURSDAY NOVEMBER 25 ■n M TVs Gre i!l featuring cc from Tina Tumer, MTV: 9-10pm 
FRIDAY NOVEMBER 26 
OPebble Mill featuring the Bee Gees, BBC1:12.15- I2.55pm OThe Word with Stakka Bo and The Pharcyde, Channel Four: U.10pm-12.10am OTXT featuring WUdheart, Whycliffe, Salad and Vivienne McKone, LWT: 3- 
SATURDAY NOVEMBER 27 
OLivc And Kicking featuring East 17, BBC1: 9am-12.12pm Capital FM Coca-Cola 
featuring Van Halen, Alice Coopcr and Guns N* Roses, Capital FM: 7-8pm (régions vary) OBPM from Exposure in Nottingham features Babyface, ITV; 2.30-3.30am (régions vary) 
SUNDAY NOVEMBER 28 

Take That, BBC2:11.45am-12pm f^-vrhc Crowded Housc DIY «a Doc profiles Crowded House, Radio 1FM; 7-8pm 
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MICHAEL CRAWFORD 

performs A 

ATOUCH OF MUSIC IN THE NIGHT™ 

Micbael Crawford's new album and first 
ever music video. 

A Touch of Music In The Night is the brilliant new album and video from Michael Crawford, ivhich bas already achievedgotd status in the USA andplalinum status in Australia. 
Major Promotional Campaign includes:- 

\ * A high impact NATIONAL TV CAMPAIGN running righl up | to Christmas. 
PR campaign including:- 

- Des O'Connor Show - Nov 24th 20 minute interview with Michael performing material from the new album/video. (Approx audience ratings: 12 million) 
- GMTV - Nov 24th, 25th & 26th On three consécutive mornings GMTV will broadcast an exclusive interview and performances from the new album/video. , (Approx audience ratings: 2 million per day) 

- Album ofthe week on Radio 2 including a Gloria Hunniford Spécial - 17th November. 
Il \ * Plus much much more national TV, Sjm Radio and Press to follow, running i c—   right through to Christmas. 

TVE 1060 

Order now from BMG teles aie s 
on 021 500 5678, 

or Terry Blood Distribution 
and S. Gold & Sons Ltd. Album : STAR2676 

Cassette : STAC2676 
CD ; TCD2676 

Michael Crawford's last album has sold in excess of 
double platinum in the UK — SO DON'T MISS OUT! 1 
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BothSidcsOfThe Story 63 
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„ MOVING ON UP Deconstrucbon74321166162/74321166164(BMG) 

NoTimaToPIavIZZIZ^ 
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M People IM Peoolel BMG/EMI IPickerino/Heardl 7432l166167/74321166161iSi n A HARD DAY'S NIGHT(EP) EMICOEMS2937TCEM293(E) ' Peter Sellers (Martini Northern (Lennon/McCartneyl EM 293/- 
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j As used by Top Of The Pops and Radio One 
Fisherman's Qrotto 

jasmuraiB 
Tjip-ïîouse mixes by Ashley Beedlc   Q Qui next wech. l—L 

SNOOP DOGGY DOGG 
'WHAT'S IVIY NAME?' 

EXCLUSIVE UK SINGLE ^ 
agicû «i. 



T O P 7-5 A L B U M S Bit 
1 | ArtsKProducer) Lab8VCD'"cIssMoyl 
n BAT OUTOFHELLII 11!3 BACKTOHELL*:; M m MeatLoaf(Steinman) VlrginCDV2710/TCV2710A72710|E| 

23 2 SO FAR SO GOOD * A&M 5401572(F) Bryan Adams (Adams/Clearmountain/lango) 5401574/5401571 
3 2 BOTH SIDES ★ Virgin CDV 2800 (El Phil Coilins (Collins) TCV28(XI/V28tl0 /I IwiWlTHEONETHING Columbia4743552(SM) ^ 1 1 Michael Bolton (Foster/Bolton/Lange/Afanasieff) 4743554/4743551 

5 ONE WOMAN - THE ULTIMATE COLLECTION ★ Diana Ross (Various) EMICDONE1/TCONE1/ONE1 (El 
6 7 6 EVERYTHING CHANGES ★ RCA74321169262(BMGI TakaThat (Various) 74321169264/- 
7 4 2 END OF PART ONE (THE1R GREATEST HITS) Pnàus Org WetWelWet (WetWetWet/Various! 5184772/5184774/5184771IH 
8 , 42 SO CLOSE ★ A&M 5400342 |F| Dina Carroll (Lowis/Mackintosh/Cole/Clivilles) 5400344/5400341 
9 , 12 MUSIC BOX# Columbia4742702(SM) Mariah Carey (Carey/Afanasieffl 4742704/4742701 

26 ^ 
PaisleyPark 9362454352 |W) 53 5 COME ON FEEL THE LEMONHEADS 0 Marte 7567825372m 

28 
29 

31 * I Jam (O'Brien/Pearl Jam) 
a 32 - 

34 7 ACES AND KINGS - THE BEST OF... •chrysaiis (E) 
35 3 

10 36 ^ 
37 ^ 

12 Capitol CDEST 2218 |E) 38 IM] THE PIATINUM COLLECTION a, 
13» 39 3 
14 8 TCEMD 1047/EMD 1047 40 ' 
15 

> ** Adam Faith (Courtney) 
18 
19 4509943114/4509943111 a 45 58 

20 3 46 3^ 
74321166784/74321166781 

22 m ^ ^48 - 
23 3 
24 -3 50 « 

z25 3 

TOP COMPILATIONS 
lO^ 

n NOW THATS WHAT1 CALL ^ MUSIC! 26 Various EMI/Virgin/PolyGram CDNOW 26ffCN0W 26/NOW 26 (El 
11 - 2 THE ALL TIME GREATEST HITS OF DANCE Various TelstarTCD 2679/STAC 2679/- (BMG) 

UJ 12 5 NOW DANCE - THE BEST OF '93 • Various EMI/Virgin/PolyGram CDNOD10/TCN0D 1Û/N0D10 (El 
2 , 4 BEST OF DANCE'93 • TelstarTCD2662{BMG) Various STAC 2662/STAR 2662 13 » 3 REGGAE 93 • PolyGramTV/lslandCIDTV7(F| Various ICTTV7/- 
3 3 2 BEST DANCE ALBUM IN THE WORLD...EVER! 2 • Various Virgin VTDCO 22/VTDMC 22/- (El 14ES 51 AS TIME GOES BY DinoDINCD77(PI " Various DINMC77/- 
4 9 2 THE VERY BEST OF DISNEY pick™ckDiscD47i(PKi Various DISMC 471/- 15 . NOW! 1993 • EMI/Virgin/PolyGram CDNOW 1993(E) Various TCNOW1993/- 
5 FULL ON DANCE '93 Cookie JarJARCDIO(F) UlilJ Various JARTC 10/- 16 - „ 100% DANCE VOL 2 ★ TelstarTCD 2681 (BMG) Various STAC 2681/STAR 2681 
6 5 3 THE GREATEST HITS OF 1993 Various TelstarTCD 26621/STAC 2663/STAR 2663IBMGI 17CS JJ IT TAKES TWO - LOVE'S^GREMEST DI^ETS^, 
7 2 2 HITS 93 VOL 4 TelstarCOHITS934(BMG) Various MCHITS 934/LPHITS 934 18 6 2 THE GREATEST LOVE VI - WimOVE FWJM.^^ 
8 8 53 THEBODYGUARD(OST)*4 Various Arista 07822186992/07822188994/07822186991 (BMG) 19 14 6 THE SINGER AND THE SONG 0 VîiginVTDCO^UEl 

20 [ ■ IT'S CHRISTMAS TIME 

Capitol CDESTU 2215 (E) 

PaisleyPark 9362454312 |W) 

a 74321175452 (BMG) 

TCPCSP717/PCSP717 

Vlichael Crawford (Mardin/Mardin/Foster/Streisand)STAC 2676/- 

55 - 
56 E 
57 33 
58 3 
5911 
60 - 
61 " 
62 ^ 
63 - 
64 ^ 
65 ° 
66 3° 
67" 
68 3 
69 E 
70 E 
71 33 
72 
73 3 
74 33 
75 ' 

31WISH VOL) LOVE 

Columbia 4743562 (SM) 

„ GOLD - GREATEST HITS *3 

8SIMPLYTHEBEST*6 

ARTISTS A-Z 
, ENERGY RUSH PRESENTS DANCE HITS ÛF THE YEAR 
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MARK ET PRE VIEW 

DISCO EVANGELISTS: A New Dawn (Positiva 12TIV7). The duo of the moment, Ashiey Beadle and David Holmes, follow their superb De Niro single witli another groundbreaking epic. The largely instrumental bouse track is a real rollercoaster ride. 

DREAM FREQUENCY: So Sweet (City Beat CBE1 272). Dream Frequency retum after a rather lengthy absence with an upbeat bouse track with vocals from Debbie Sharp, who sang on their biggest hit, Feel So Real. Mount Rushmore provide a tasty garage variation, while the flipside features tougher tribal tracks. 2ÏÎ3 
VARIOUS: Kinky Trax 3 (React Music REACTLP30). This third volume of the best in underground garage and house sounds from the US follows current clubland trends by concentrating on vocal tracks. Standouts include Clifton King's Family Frayer and UBQ Projecfs When I Fell In Love. 

VARIOUS: Secret Life Of Trance 2 (Rising High RSNLP12). Rising High's prolific output means that even the most dedicated and weallhy technoheads have trouble keeping pace. This collection of 18 tracks spread 

over four vinyl LPs or two CDs will allow them to catch up with some of the label's recent product, from the soothingly ambient to the 
industrial. E 

VARIOUS: Classic 80s Groove Mastercuts Volume 1 (Beechwood CUTS15). The latest addition to the quality Mastercuts sériés focuses on club tunes released between 1982 and 1985. It includes the likes of Change Of Heart by Change and Raw Silk's Do It To The Music, plus sought- afler rarities such as Bernard Wright's Who Do You Love. These compilations are now established big sellers. ÏÏS3 

GROOVE COMMITTEE: I Want To Hold You (Vinyl Solution MRV005). Yet 
Victor Simonelli, this time produced with NY stalwart Glen Toby who provides the soulful vocals. The inclusion of a new mix of Dirty Games will help sales. SïSi 

ADEVA: Respect '93 (Network NWKT79). Âdeva's biggest (and arguably best) hit gets a reverential reworking for this timely reissue. Its cool, updated garage beats and the powerful vocal ensure that it sits comfortably alongside manyof the current club biggies. !ïÉ3 

SOUND ENVIRONMENT: Feel So High (Higher State 12HSD14). This increasingly prolific South- west London label is building a strong réputation with its funky house releases. This new Sound Environment outing, with its driving rhythms and disco guitar, is an able follow up to the well- received Be There EP. SS 

SPiN DOCTORS: Whaffime Is It? (Epic 6599552). This funky rock workout lacks the easy fluidity and wide appeal of the group's previous ingles, and will suffer accordingly, despite the inclusion of a gond live of the hit Two Princes. 'M 

OHM: Discourse EP (Bomba BOMB12003). Scotland's Ohm boys get funky on this excellent follow up to the well-received Tribal Tone and Why Don't Ya singles, The lead track, C'Mon Dance, is an out and out party tune, which should get plenty ofclub plays, while You Ain't Down is doser to their earlier, more progressive output. Eï3 

17's last single, but their stock is still high and this unusual track should tdingbehindTake That <31 

* 

FKW: Seize The Day (PWL PWL 279). FKW's last single, a cover of Rick Astley's Never Gonna Give You Up, generated interest through its Goodmen-style remix. Those Brazilian camival rhythms are the starting point here, with airhoms, whistles, acidic keyboards and a few vocals ail thrown in to create a noisy follow up. Already doing well in the clubs, this is shaping up to be a hit. iïïïi AndyBeevers 

TALLIS, SHEPPARD: Various Works. Clerkes Of Oxenford/Wulstan (Classics for Pleasure CD/MC DC/TC CFP 4638). When released in 1974 the Clerkes' performance of Tallis's spectacular 40-part motet Spem In Alium won rave reviews, and its reappearance on a budget compilation is timed well for Christmas. SS 
MOZART: The Great Choral Works. Various (Philips 438 800-2). Philips' twofer sériés has been one of the labels best secondary 

MOZART: Cosi Fan Tutte. English Baroque Soloists/ Gardiner (Archiv/ Deutsche Grammophon CD/VHS/LD 437 829-2/072 463-3/1). The latest in John Eliot Gardiner's award- winning Mozart opéra cycle includes a video of the fully- staged Paris performance and headlines a big month for the conductor, with simultaneous audio releases by Philips of 
MAINSTREAM-SINGLES 

Snoop Doggy Dogg: laidback 
02: Stay [Faraway, So Close] (Island CID 578|. Slow-burning, intense and it overtly commercial, this is not a itural for the chart, but Ij2's big league status, and the inclusion of lile dance mixes of Lemon by David Morales and Paul Oakenfold make up for any shortcomings, IÏH22 

go a long way, but this uptempo eut fromthe Never Let Me Go album lacks bolh floorfilling potentiel and mass radio appeal. ŒM 

SERENADE; Friend Not A lover (Mission COSMISH 4). Operating in an area not far from Etemai, this UK group go for slightly harder beats, but sing and swing in a likeable and classy manner, This raay not be the track to break them, but the polential 

LUTHER VANDROSS: Love Is On The Way (Real Love] (Epic 6599592). The lus voice and pre-tour frenzy 

THE CHRISTIANS: The Perfect Moment (Island CID 570). This sweetly smacking and smoothly syncopated low-key highlight from 
and worthy return to the recording 

BAD BOYS INC: Walking On Air (A&M 5804712). This slow (some might say dreary) ballad draws a genlle performance from tho up-and- coming teen stars, Don't underestimate A&M's détermination to make it work, with upwards of a dozen TV slots already arranged, including this week's Des O'Connor Tonight and Children In Need. (223 

PurcelTs Dido And Aeneas (CD/MC 432 114-2/4) and Gluck's Orfeo ed Euridice (434 093-2). Ail the releases are advertised in the classical press, with strong display material available to support Gardiner's performance of Monteverdi's The Coronation Of Poppea at the South Bank in early December. 1223 
GERSHWIN: The Piano Rolls. (Elektra Nonesuch/ Warner 7559 79285-2). The composer playing his own works on Twenties piano rolls, re-created with a machine built by Yamaha called a | Disklavier, is due to get masses of publicity in December plus an entire Benny Green Radio Two X programme. The Disklavier is being demonstrated in selected record stores. 12223 

this album - one of 15 additions to the range - shows why, cramming the Requiem, Great Mass and Coronation Mass into one slimline duobox. Co-ops with Tower Records, Farringdon's and MDC are planned. 12223 

KRONOS QUARTET: At The Grave Of Richard Wagner. Various (Elektra Nouesuch/Warner 7559 79318-2). This 30-mmute CD single of Liszt's title track plus works by Berg and Webem, another of raunchy US works by Bob Ostertag (7559 79332- 2) and an album of the Kronos with Aki Takahashi playing Morton Feldman (7559 79320- 2) are ail backed by ads in Gramop/wne and The Wire. But it will be the quartet's UK tour, kicking off on November 28, that will pull in the publicity and the cuit ibllowing for these buzzy, eclectic releases. 12223 Phil Sommerich 

MICA PARIS: Whisper A Prayer(4th & B-Way BRCD 287). The list of dance divas currently coining it with a hit ballad will grow with this virtuose performance. A pretty song, expensively orchestrated, and likely to signal a tevival in the fortunes of the album of the same name. 1223 

G0 WEST; We Close Dur Eyes '93 EP (Chrysalis CDGOW13). Go Wesfî first hit from 1985 sounds somewhat dated now, even though it has been 

DAVID B0WIE:TheBuddha Of Suburbia (Arista 74321177052). The TV sériés is based in the Seventies, and Bowie's title song is evocative of both the period and his work from then. Its unusual lyrics may cause problems on radio, but ifs still commercial and compelling. 1223 

SNOOP DOGGY DOGG; Whafs My Name? (Interscope/Dealh Row A8337CD). Cleatly influonced by George Clinton, Cameo and the like, this laidback rap eut has been widely praised with the industry has a gimraicky warcry, some soulful femmes and stands every chance of being a hit. 12222 
Alan Jones 
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ARTIE SHAW & HIS ORCHESTRA: King Of The Clarinct (Hindsight HBCD- 502). Just the kind ofYuletide gift for aficionados of the swing era in général and the music of Shaw in particular. A three-CD set, in cigar-box format, it cornes complété with a handsorae 20-page booklet. Blessed with superior digitally-remixed sound quality, this absorbing collection is dealer-priced at £14,89. m 
CLIFFORD BROWN: The Complété Paris Sessions, Vols I-III (Vogue 74321154612/22/32). Available singly, but together an indispensable collection, these three sets document a sériés of historié 1953 recording sessions in Paris. They spotlight the arti stry of trompeter Brown, and feature fellow Hampton Big Band colleagues such as Quincy Jones, Art Farmer and Gigi Gryce. 223 
COUNT BASIE & fflS ORCHESTRA: Jazz Masters 2 (Verve 519 819-2). Part of the launch of a splendid new Verve reissue sériés, this 16-tracker is one of 

Guaranteed banker 
Should do well 

su Worth a puni si Only for the brave 
El SOR only 

THE ROYAL PHILHARMONIC ORCHESTRA: Big Screen Classics IQuality Télévision BIGSCD 1|. The RPO tackle 21 film thèmes in lush style, which is obviously suited to Theme From A Summer Place and Pachelbel's Canon, but isless successful when applied to The Sound Of Silence and l've Had The Time Of My Life. Still, the familiarity of both the orchestra and material, plus a big TV campaign should have this racing up the cbart. 223 
VARIOUS; The Very Best OfThat Loving Feeling (Dino DINCD 78). Dino's hugely successful Loving Feeling sériés reaches a logical climax with the release of this double album featuring its most poignant paeans. Familiar fare, but the définitive claims and a high- profile TV campaign will deliverthe 
THE VILLAGEPEOPLE: The Best Of The Village People (Bell/Arista Crédit to Music Club 

m N. 
M 

THUNDERHAWK: Moga CD (Core through Sega 115015 £44.99). An all-action, helicopter-based, 3D shoot 'em up, Core's updated version of its own Amiga hithas been variously described as "the saviour of the Mega CD" and "...the essential CD game of the year". 22223 
SILPHEED: Mega CD (Sega 4423 £49.99). When Nintendo released its ground- breaking 3D space combat game Starwing it seeraed only a matter of time before Sega would follow suit in some way. Unfortunately for Sega, this one has received something of a mauling by the critics - but while they are right in thinking that this will never make anyone buy a Mega CD, it might just be good enough 

Sonic: the spiky Sega superstar is a Spinball wizard already ov e. 223 who 
the finest of the Basie band's period with Norman Grans' various labels. Beautifully remastered, and with potent solo contributions from the likes of Thad Jones and Lockjaw Davis, it also includes such classics as April In Paris, Shiny Stockings and Paradise Squat. 223 
CASSANDRA WILSON: Blue Light 'Til Dawn (Blue Note CDP 0777 7 81357 2 2). A spellbinding Blue Note début by the talented Wilson, whose distinctive vocalising is brilliantly captured on dise. • • epertoire 

includes, of ail things, Hellhound On My Trail, and haunting reworkings of the great standard You Don't Know What Love Is and Joni Mitchell's Black Crow alongside a trio of Wilson's own compositions. 223 
LUCKY THOMPSON: Tricotism (GRP/Impulse! GRP 11352). A timely CD issue of two single LPs which contains the complété contents of four 1956 dates by one of the greatest ténor sax stylists. A ;e for any jazz record of ir poil. 233 S tan Briti 

MAINSTREAM-ALBUMS 

Elton John:perfect partners 
for their budget best of which came eut earlier this year and sold very well, but this is the big one. a longue- in-cheek célébration of disco performed by the chaps in chaps. Advance orders top 80,000 and the group's imminent oromolional tour includes more than 20 TV dates. 

BILLTARMEY: A Gift Of Love (EMI CDEMC 3665). Jack Duckworth wraps his surprisingly tendertonsils 
to his crédit has avoided including 

loo many overworked songs. One of the better entrants in the growing area of albums recorded specibcally forolderc 
VARIOUS: No Alternative (Arista 07822187372). This alternative rock/indie Red Hot companion will by its nature have rather less appeal than its predecessors, but there's some fine music here, including Seul Asylum's effective re-drawing of Marvin Gaye'sSexual Healing.the Goo Goo Dolls' grunge attack on the Stones' Bitch and The Smashing Pumpkins' sweel Glynis. Needs anrl deserves support if it is to make 

VARIOUS: The Best Christmas...Ever (Virgin VT0CD 23). This prettily packaged and intefligentfy selecled 42-track double cannily compliments EMI's Ifs Christmas Time with little duplication. Unusual choices include Eartha Kitfs Santa Baby and Julie London's Warm December, and takes in seasonal hits not directly 

FIFA INTERNATIONAL SOCCER: Mega Drive (Electronic Arts through Sega réf. no. tbc £44.99). FIFA International Soccer is shaping up to be a strong initial seller - not least because it's the first soccer game to use a 16-megabyte cart - and also to remain a real contender when next yearis World Cup cornes around. 22222 
JAMES POND CRAZY SPORTS: Super Nintendo (Storm through Pinnacle SC0008 £39.99). Originally titled The Aquatic Games 

concerned with Christmas - Farenheifs Keeping The Dream Alive and Enigma's Sadness. A big TV spend means mega-sales. 2223 
BARRY MANIL0W: Greatest Hits- The Platinum Collection (Arista 74321175452). A faithful and relative ly undmumshed fanbase. a slew of TV dates supplemented by a big TV ad spend and the inclusion of previously unreleased remixes and live tracks will be enough to make this compilation one of the season's 

ELTON J0HN/VARI0US: Duets (Rocket 5184782). Elton has chosen his partners well, and cornes up with a varied sélection of originals and envers. PM Dawn and Little Richard are in their element. KO lang.Tammy Wynetteand Bonnie Raitt also make sterling contributions to what will be a massive seller, 22223 Alan Jones 

THE ESSENTIAL 
music week 

STOCKING GUIDE 
(starring James Pond) when released for the Mega Drive, this multi-game compendium has undergone a name change for its transition to Super Nintendo. The eight sports featured haven't lost anything in translation, and still carry some of the corniest gameplay imaginable - the frenetic seal and beach bail action offered in Kipper Watching being a highlight. 223 
SONIC SPINBALL; Mega Drive (Sega 1537 £49.99). Sega launches this with its Sonic three-in-one day on November 23. As the name suggests, this momentous occasion will see the launch of three separate Sonic games: Sonic CD (which has been held back from its original launch date of two weeks ago); Sonic Chaos on Master System and Game Gear; and this, the eagerly awaited pinball game starring Sega's spiky superstar. 22223 Cairan Brennan 

VARIOUS: The Beavis & Butt-Head Expérience (Geffen GED 24613). MTVs cartoon crétins are obvious candidates for a themed album, and contributions from Aerosmith, Nirvana and Red Hot Chili Peppers will ensure that this otherwise drab collection enjoys a brief but sparkling chart run. 2223 
DUFF McKAGAN: Believe In Me (Geffen GED21865). Punk nostalgist and Guns N' Roses bass player McKagan has the title track of his engaging solo album released on the back of a whirlwind UK club tour. The addition of two unreleased tracks on the CD rather than the merits of this hoarse ditty will send Duff up the chart. 223 
METALLICA: Live Shit: Binge And Purge (Vertigo 5187250). This box set contains (take a breath) three videos, two CDs, a 72-page booklet, a stencil and backstage pass. But priced at around a wallet-wilting £75 one wonders how many métal fans will rush to buy it, despite their prodigious appetite for such goodies, 223 
GUNS N* ROSES; The Spaghetti Incident? (Geffen GEF 24617). The long-awaited punk covers album emerges just in time to dorainate the charts until Christmas at least. The specialist reviews have been cautions - "average" said Kerrang! - but the band's huge following will still buy, buy, buy. 22223 Andy Martin 
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record mîrror daoce updote 

S—c—$ 
a n]s i cl e 

europebkeyl» sales f 
An Increnslngly flckle and (ragmented UK dance market Is forcing labels ta concentrate on European sales. Manycompanlesare even promolng tunes abroad (Irst ta see If they are wonh puttlng outinlheUK. And leadlng labels saythe situation Is unllkely ta Improve IntheUKinlhe near future. Lasgo Exports dance buyer Martin Clench says the company bas handled 400 labels In the pastyear, elght 

limes as manyas In 1991. "Today labels do just as well itnofbeneron expotlthan they do In the UK. Ifs just a lot easlertoshlttunits,"says Clench. "It only takes one 'phone call losell 100 records In a European country, but It takes atleastlOcallshere." It Is the fragmentation of the dance business In the UK and the llmltedslzeotthe market that has led to the move lowards Europe, says Dave 

Plcclonl, owner o( the Azull label and London's Black Market shop. "Ifs the resull ot the growing dlversltlcatlon In the market here and I can'l see thol reversIng.When Iwasakld you were elther Into one style ot muslc or you were seen as stralght. Now, klds can get Into ail différent styles," he says. Thls has meanl that for one shop, Plcclonl nowemploys flve dance buyers to cover the varlous styles. 

Simon Marks at Centreslage Records says 65% of hls sales are through Europe. "Fads are changing ail the tlme, people haven't got a lot otmoney and In Europe you can rely on a certain amount ot sales every lime. Those are Just someol the reasons," says Marks. Headds that UK labels are also looking at merchandising and llcenslng dealswlth majors as otherwaysot maklng steady Incarne. 
great asset 
fears mount 
Ttie legacy of collapsed distributor Great Asset bas retumed to haunt credilors who now fear ihey will get no more thon 10% of Ihe money owed to Itiem, Aboul 300 labels are owed a total of around £150,000 but were womed at a credifors meeting last week that they are unllkely to receive more than 1 Op per £1 owed. As Great Asset ilself was owed money from varlous shops, the majorily of the cash is unllkely toberecovered, " - ■ ng the biggest creditors are Kudos Records . .. 333), Delta Records (£14,335) and Dance Solution (£12,000). Others include Warp, Guérilla, Seechwood, Flying, PolyGram and DMC. The credilors meeting at Heathrow heard that Great AsseTs directors Francis Harrington and Darren Gold first suftered flnancial losses in Ihe year up lo June 1993, Thls, they claimed, was due to over-stocking and increasing staff wages, There were further problems with crédit and overheads. The company ' ;o lacked sufticient capital support from a bank. id debl write-ofts followed before the winding up Dcedure began InJuly. .ondon-based Citroen Wells has been appointed liquidator for the company. 

• •••••• 

m 

m 

We Go' has been chosen as the theme muslc (or the new Brlllsh Knlghts sportswearad, whlch will be shown 277 times on MTV up lo Chrlstmas. The bond, who return after a yeor oft, also 
The hlp hop/techno crewmadethelr nome wlth Ihelr 'Total Contusion' club hit on Tarn Tom in 1989. They slgned to Polydor twoyearsago. 

gabrielle 
I WISH/WE DON'T TALK 
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