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Lewis lures Lascelies 

The of the ;ecords A&R departure of Chrysalis Music président Stuart Slater and général manager Roger Watson in November, a year afler Lewis took the helm. "The last piece of the jigsaw is now in place," says Lewis. "It may seem 

Lewis says he has 
Management and La 

Lascelies later ran Virgin's 10 Records label while Lewis headed Virgin Music. nominal Lascelies says Chrysalis Music is in Wanna 1 need of a shake-up. "It has been a little "We r 

"Chrysalis has a reasonably new cata logue and it's also a good one. Now wi need to take a few more risks and sigi 
its roster by signing Grant Lee Buffalo, duction di Aphex Twin and Misty Oldland, among company others. The company, which took a Division's 2.7% albums publishing share ' 

er the size of EMI's," says 

md Chrysalis Music Division's Echo label, says Lewis. Lewis is also expected to confirm 
label, following the surprise departure of its managing director Jason Guy in December. 

During his lime at Virgin, Jeremy Lascelies, 38, was heavily mvolved m the careers of Phil Collins, Si Il Seul, Belinda Carlisle, XTC and OMD, among olhere. Since leaving in 1992. he has been mnning his own label and management company Offside Productions wilh Virgin Records artists includmg Belindi Carlisle, David Gray and Elua. He says the future of Offside is not decided although ail the acts will 

OFT rejects Oaliup chait biock 

Tring unveils City bid as Morris steps in îpecialistTringlnt te to relaunch its plans for a st «change dotation today (Monday). Exactly a year after it was tempor j expelled from Midem, Hertfordshire-based company ' 

rowded out by the Citys bus i the run-up to the Budget. Tring successfully appeal 

Wheatley, a past chairman of im 

al doat was abandoned. 
Albums Top 40 
joins singles in 

pull-out 

years. 
tion with Bard, whos 

is after consulta- 

The Office of Pair ers' assc Trading has rebutted would h an atlempt by Gallup own du :rt in compétition v ■backed chart it prod last time yesterday (Sunda 

says she was not worried by Gallup's move. "Ifs been unfruitful and as this isn't the best time to fïght an unneces- sary légal battle, we are delighted with the outcome." she adds. Gallup declined to comment. Millward B 

^ ► THE NEW CHARTS: PLUGGING IN TO A NEW ERA - plO ► ► ► ► ► 
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of changes 

The New album 

includes the smash hit 

Return To Innocence 

7th February 1994 



NEWSDESK: 071-921 5990 

MCA hots up Chess 
feudwitiinewwrit MCA lias stepped up its feud with Charly Records over rights to ihe Chess catalogue by issuing anoth- er \vrit against the reissue specialist. Last Thursday MCA activated a lawsuit seeking an injunclion restraining Charly frora using the Chess name or its trademark "seahorse" logo. The move is a direct response to an action served by Charly in 1992, pressing for MCA's ownership of the trademark to be cancelled. MCA's new writ, which had to be issued by today (Monday) under a deadline set by the High Court, is the latest move in a row dating back several years, during which time Charly has kept the Chess cata- logue extremely active. Chess tracks feature promi- nently in its new Charly Blues Masterworks sériés and also on CDs featured in The Blues Collection publishing venture with Orbis. As well as its own trademark writ, Charly has served a libel lawsuit against MCA. A year ago the major initiated a suit accusing the independent of copying MCA recordings and flagrant acts of 

The matter is not expected to be heard in the High Court until the end of this year. 

NEWSFILE 

Retailers and record companies have worked togelher to dispel consumer dissatisfaction over CD pricing, claims WH Smith group managing director Sir Malcolm Field. "The availability of more mid-price product has increased volume," Field told the company's intérim results press briefing last week. He congratulated the major record companies on responding to Smiths criticism of pricing policies last spring. "A year ago volume was low and we were pressing for a price réduction. Now volume is high, and we must take some crédit as a major player, but it has been a joint effort-they want to see high volume as 

in the High Street pricing battîe looks inévitable with two of the UK's biggest music retailers claiming price is key to their stratégies in 1994. "Price has become our platform" asserts Sir Simon Hornby, chairman of WH Smith, which last week announced intérim pre-tax profits up 11% to £44.7m in the six months to November 27, 1993, on group sales up 6.6% to £1.14bn. And at John Menzies, group manag- ing director Ranald Noel-Paton says the chain will conf ' 
share of music and video retail sales. Noting a "modest" recovery in con- sumer spending, with Christmas sales pitched around 6%, Smiths' Hornby says the delivery of value for raoney will continue to be the target in 1994. He has also hit out at "imaginary price promotions" launched by rivais. In 

a reference understood to be aimed at Woolworth's Christmas promotion of The Jungle Book video, Hornby says, "There is one retailer who claimed to be offering price cuts but couldn't match 
A Smiths insider adds: "Woolies v making a ballyhoo about selling the video at £12.99, while we were under- cutting thera by a pound." Meanwhile Edinburgh-based John Menzies, which stocks music in half its 300 stores, says compétitive pricing is essential if it is to fend off the threat frora other High Street multiples and specialists, and increase the perception 

music retailer. Noel-Paton says, "We aim to become a 
reflects a détermination to keep and gain market share." In the six months to October 30 Menzies' profits rose 8.4% at 

PUS settles EMfl row as 

income shows 7% sise 
PRS has settled the row o-t shortfalls in its payments to lishers last year. Following complaints by EMI Music Publishing managing director Peter Reichardt earlier this month that it was owed "hundreds of thousands of pounds", the Society's général council has approved the payment of "substan- tial" advances to a number of compa- nies, including EMT Music. The payments coïncide with PRS chairman Wayne Bickerton's announce- ment that income in 1993 increased by 7% to £155m. According to a first draft of the society's accounts, net distrib- utable income is also expected to rise, by 

alleged 12.5% to £127m."We have achieved î 
every sector, beating inflation by a very good margin," says Bickerton. "There are thousands of other companies in the UK which would be dehghted to be doing half as well." Domestic territory broadcast provid- ed the biggest share of income at £50m, just ahead of overseas (£48m) and domestic général broadcast (also £48m). IMRO in Ireland supplied IR£6.8m. Last year's freeze on administration costs, introduced as the storm broke over the Society's aborted £12ra Proms system, is cited as a factor in the improvement in the sum distributed. 

Rule rethinksees 
Atlantic joinAIRC 

^ ^ CHINA SEALS OVERSEAS DEAL WITH WARNER 

Phillips quits Mean Fiddler 

Priceslioldkeyto 

High Street battle 
its continuing opérations, with pre-tax 1 profits up by £1.5m to £6.3m. Figures I for the second half will be boosted by the 1 strong performance of the music and I video division over the Christmas peri- od, says Noel-Paton. 
profits "significantly" during tl months helped by strong new product 1 and, for the first time, the fiill opéra- I tional benefits from the merger of its I home entertainment and book w' ' saling businesses under the TBD ban- 1 nerml991. Menzies announced in October it is to | revamp ail its stores during the m two years, and four outlets were refitted 1 at the end of last year. The company is 1 creating "shops within shops" for its dif- r ferent product groups with its own sin- 1 gles and album chart becoming the focal I 

Changes in the m of independent radio trade hody 1 AIRC allow longwave radio station 1 Atlantic 252 to join its ranks for the | first time. Four year-old Atlantic, which 1 had been banned from joining the 1 AIRC because it broadcasts into the | UK from Eire, can now beconu associate member. Full AIRC m bership is restricted to UK ILR sta- 1 tions licensed by the Radio | Authority. AIRC members voted \ mously to admit associate members I in a surprise move at the associa- 1 tion's agm last Wednesday, and I director and chief executive Brian 1 West has written to Atlantic invît- | ing the station to apply. 
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| COMMENT 
Asaluteto Gallup As Gallup hands over the reins of the charts contract to Millward Brown this week, it is worth celebraling Gallup's great contribution to the industry over the past 10 years. Some mill find that difficult ta do for sadly, they say, Gallup has done much to undermine ils line réputation recently. Some argue that ils spoiling tactics in running ta the Office of Pair Trading smack of sour grapes. Gallup benefited Iront the very framework it is now attempting to dismantle, runs the argument Having seen the much cheaper rates CIN is now proposing to charge stores for the supply and maintenance of Epson machines, some retailers accuse Gallup ofprofiteering. Some are puzzled that a Company which has made much of its links with the industry has now set itself against not just the BPI and Bard but the BBC. press and everyone who uses and trusts the chart Olhers take a purely financial view and point out that Gallup failed to deliver a compétitive bid and so that is that Others still take the hardest line and point out that Gallup is in the market research rather than the music business and so it is a supplier whose wishes are of no account Il may well be that many of these arguments have merit But there is a human side to any business arrangement And a failure in business is no reason for gloating or Personal enmity. From a personal point of view, and from that of many in the industry, I can say that John Pinder and his team have delivered an excellent service over the years. So as they make what we hope for their sake will be a dignified wilhdra wal from the industry we wish Ihem well and look forward to having an equally, if not better. relationship with Millward Brown- Steve Redmond 

China seals new 

deal with Warner 

BATES 
Let the Brats go Eurovision Rupeit Perry has entered Radiohead for the Eurovision Song Contest They've won the Brats Best Single and now they're doing Eurovision. What! OK. so l'm not telling the whole trufh, but ifs an interesling idea. And il would certainly make the Eurovision Song Contest a whole lot more compelling. Ifs coming up to the lime of year when we should be waiting with baited breath to see who will represent us at the Eurovision Song Contest. and who will write the wmning tune. Trouble is, no-one cares what happens. However good the individual sangs may be, the current formula - a virtually one-off pairing of singer and song - 

established and talented act. In fact, ifs ail a little embarrassing and old hat We've revamped the Brits and that appears to have improved. Isn't it about tîme we overhauled our approach ta this fossilised compétition? 
We have the talent The whole world seems to believe that there is little new talent of either artists or writers coming from the UK. This surely is an opportunity to show Ihem that we do have talent here. 
Wouldn't it be a blast ta have a play off to décidé who represents us? So it could be Suede, Primai Scream, Saint Etienne, The The, Take That, Jamiroquai, Blur, Apache Indian, Paul Weller, Stereo MCs, M People, James or Radiohead. Or, if these are too radical, perhaps we could get lan McCulloch to croon or the Pet Shop Boys to be flamboyant. Ifs a perfect opportunity for crédible writers and potential world class artists to make a global impact. But who's going to make the first move? 
David Baies'column is a personal view 

of my 

; ■ 

- 

Création maps out 

busylOthbirthday 

:ord is Simply Red's Stars. Peter Willis is editing Bizarre until Daily Mai! 

Springsteen puis 

clamp on album 

the case would be adjourned until both 
S!?iathered 0Vidence apport 

► ► ► ► ► ► RI POPKIDSGETWEEKENDBLUES- 

Budget label puts 
PolyGramonîop 
PolyGram's entry into the under-£5 pnce sector with the launch of its Belart label propelled it to the top of Gallup's C asctinal «II i , « 

Belart, unveiled 

ocr j  J ,,eId place with down from 9% in 1992 as the Gorecla effect faded. Top-selling album was Decca's Essential Opéra II. 
Letters, p8 k k k k k k 
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Georgo Mtchaol s oxport accoumancy 
High Court, accompamed hy lawyers Tony Russell (contre) and Cyril Glassor o( Sheridans. Undor questioning Irom Sony's QC Gordon Polloch, Ravdcn, of Martin Grecnc 

idvnnccs to tire tho singer in 1988 enled "a high risk" to tho record my. "Failli had already sold vory vv 

eleased by Telstar. "The agree ils third-party income is share i reality is différent. Sonymakc ging déduction which it hasn't 

m 

Both sides predid 

High Court victory 

[ : ^ | final stages. Last week saw the 
compietjon 0f cross- 

Son/s QC Gordon Pollo^k will pré- sent his case first, followed by Michael's QC Mark Cran. They are expected I 
judgment from M stice Parki 

The singer's supporters, who include lawyer Tony Russell and publisher Dick Leahy, are bullish. "Nothing bas hap- pened to persuade us we don't have a ' " ' ' ""re going to 
Sony insiders r to Micf 

SINGER'S £3m LEGAL BILL George Michael spent£222,000 on légal formerWham! partner Andrew Ridgeley in fees in 1992 in préparation for his légal Decemberl992. battle against Sony, the High Court heard The £220,000 spent ( m that action also last week. supports newspaper re sports that the billfor Sony's expert witness Garth Tweedale, Michael's restraint of t rade lawsuit will a partner in Ernst & Young, told the court amountto£3m. that the money was spent by Michael's Tweedale said that the £222,000 légal companies "obtaining a légal meaning on fees should betreated as a direct cost [Michael's] royalty clause". when the judge reviews the gross profits of The sum is understood to have been the Michael's companies. Big Geoff Overseas cost of a royalty audit of Sony which iead and Bobobuild. Howev er, Michael's expert to the singer's unrelated £1.3m ciaim thatthe sum should against the record company, launched with be classified asanexc :eptional item. 
wrangling between the adversaries' 

Central to their argument was how Sony's and Michael's gross profits should be calculated, to décidé whether the singer's record contract favoured the record company. # 
Sony counsel Pollock questioned Michael's receipt of 4% producer points 

He asked Michî Ravden, of Martin "Would you agree M into the category of very good track reco 
hired himselfout as ducer, he would be regard, and the leve reflect that." 

lel's expert David 
ichael does not fall ' a producer with a rd?" ed, "If [Michael] s a third-party pro- 
1 of royalties would 

^ ^ ^ ^ ^ ^ VIRGIN 1215 SOUNDSOUT DIGITAL WAVEBAND-p6 ► ^ ^ ^ ^ 

NEWSHLE 
PMI unveils first Video CD titles Picture Music International has announced détails of the first six Video CD titles it will release in April. Tina Turner's Simply The Best, Iron Maiden's The First Ten Years and the Pet Shop Boys' Videography are updaled versions of existing VHS titles, while Queen's Box Of Flix, David Bowie's The Video Collection and Pink Floyd's Delicate Sound Of Thunder are being reissued on the new format BMG will this week announce détails of ils five Video CD titles for release in April. 
NUS and promoters forge alliance The National Union of Students is meeting représentatives from the Concert Promoters Association on Wednesday (February 2) ta discuss a joint plan of action to fight Government proposais to ban union funding of university gigs. The NUS has also announced plans for students from around the country to lobby their constituency MPs at the House of Gommons on February 16. 
RCA man moves up RCA marketing director Hugh Goldsmith has promoted senior product manager Kevin Dawson to the post of marketing manager, RCA Records. Dawson was a label manager at Deconstruction between 1989 and 1992. 
Scottish music guide hits stores The Music In Scotland Trust has published ils Scottish Music Guide '94. Featuring articles on the music industry north of the border and listing more than 1,500 Scottish music companies, it is available from bookshopspriced£9.99. 
Virgin Classics and Q link for album Virgin Classics is to market the first classical album produced by Qmagazine. QThe Classics, ta be released on February 28 on CD and cassette, features 66 minutes of 20th century works, including an excerpt from Virgin'stop-sellingrecordingofTavener's The Protecting Veil. It will be backed hy magazine and national press advertising plus co-ops with Dur Price and Virgin Megastores. Sarah Herdson, Virgin Classics project manager, says, "The collection of 20th century music is tailormade for the readership of 01 who are young, educated and interested in experimenting with new music." The QThe Blues album has sold more than 200,080 units, while over 70% of O readers read the magazine's classical pages, she adds. 
Compilations correction Virgin's Best Dance Album In The World...Ever 2 was omitted from the compilations chart in last week's fourth quarter market share analysis. The album was the quarter's seventh biggest-selling compilation. Virgin asks us to point out that its parent company is Thorn EMI and not EMI Records, as suggested in the market share commentary. 

Announcement 
CALLING A&R DEPARTMENTS: DOMESTIC AND INTERNATIONAL [(^)) 

L.O.E. will be producing a LIVE (REALTIME via ISDN) 9-Hour INTERACTIVE Radio Show; 
J-WAVE HOLIDAY SPECIAL", sponsored by 'SUMITOMO LIFE', to be broadcast by Tokyo's 'J-WAVE' NTT 

(JAPAN's MOST POPULAR FM STATION, covering a population of 35 million), in association with NTT EUROPE, linking host DJs in 3 cities in digital stereo: 
SIMON BATES (in LONDON), JAKKI BRAMBLES (in SAN FRANCISCO), WILLBER W1LBERFORCE (in LONDON), 

GEORGE KAY (in LONDON), SWITZERLAND'S PHIL MUNWILLER FROM 'COULEUR 3' (in LONDON) and 
J-WAVE's YUKA NUKINA (in TOKYO) 

IF YOUR ARTISTS NEED EXTRA PROMOTION IN JAPAN, WHETHER FOR TOUR SUPPORT OR RECORD RELEASE, THEN 
THIS IS A GOLDEN OPPORTUNITY FOR THEM TO MAKE A GUEST APPEARANCE. STRICTLY NO CHARGE 

FOR FURTHER INFORMATION CONTACT HUGH OR SRI AT L.O.E. (before the 4th of February) on (071) 328 6100 

8UFM | 
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NEWSFILE 

Virgin 1215 signais 

digital sound move 
n 1215's ; iroved îr by the end of t. year following the Govemment's alloca- tion of the first frequencies for digital audio broadcasting (DABI. The Department of Trade and Industry says from 1995 the frequency band 217.5 MHz to 230 MHz, currently used by the military, is to be licensed to | BBC and commercial stations wishing to broadcast a mixture of music and speech simultaneously on AM and FM wavebands using DAB. Virgin has made no secret of its wish -0 upgrade from its current AM band md chief executive David Campbell | says the Radio Authority has promised 

been improving our AM signal alHhe time by upgrading our transmitters," he 
The technology gives a CD-standard signal using a new transmission System which eradicates interférence by spreading the broadcast across a spec- trum of 1,500 signais rather than just 
The BPI has been closely involved in lient of DAB, and its head 

ra John says the tech- nology will be good news for the British music industry. But she fears home copying may be fuelled by the high quality of the broadcasts. 
agement System) which allows one copy to be taken but makes it impossible for further digital copies to be made," she says. The Radio Authority will allocate 

licence hol during 1995. 
DTI draws up law 

forartists'equal 

broadcast rights 
hope to artists battling for a greater share of royalties from broadcast performances. The Department of Trade and Industry is preparing draft copyright laws covering music, based on the EU "rental directive" which states 

Peter Filleul of producers guild Re-Pro claims this provides for a 50:50 split of royal- ties, rather than the 70:30 division in favour of record companies which is currently paid by rights bodies PPL and VPL There is a pattern unfolding in-Europe which leads us to believe each side will receivc an equal share," says Filleul, who is also bid- ding for producers to be defined as performers. VPL and PPL chief executive Charles Andrews^says, "This directive will give per- 
rather than by agreement." The DTI's draft législation will be circulated for further comments beforc the EU-wide dead- line of July 1. 

Sony film label Epie Soundtrax is doubling its release eommitment to 20 albums m 1994. The label, laanched in 1992, Works olosely with sister film company Columbia Tri-Star and last year sold around 100,000 copies of the Sleepless In 
January with the release of the music from Carlito's Way, while the soundtrack te Philadelphie - featuring Tom Hanks, Buzz Kilman (pictured above) and Denzel Washington - is out on February 22, lollowed by A Bronx Taie on February 28 Epie marketing directer Kit Bucklersays in-store promotions will back its planned radio and press campaigns. 

Majors settle deal 

for Three Ténors II Decca and Warner Classics have draft- But last year Warner signed an ed an agreement to end their dispute exclusive contract with José Car 
ond'Three Teno^concfrf wliTesPhi ^label WOn the biddin* Sommerich, ' ' ^ ' thfoThVrœm" ^aSreenient 

Although Warner last year topped A complex deal hammered out at Decca s bid for nghts to the concert, to Warner Music Group headquarters in be staged at the World Cup final in Los New York is believed to loave Worn»r 
«^pheated by 't"2J™' haSi h6™ pith the Vide0 and audio rights to the 

Temn^concert^n'llo ^ ^ h'Th ^'îd COarVtar°eclc'a ^"^avoThe right 10^™™ 
had no such problems because Pavarotti after the event.0""^01^ 'h8" 12 m0nths 

Whalefishes 
for new acts The producer of ITWs James Whale Radio Show is planning the release ofa CD and video featuring unsigned bands who performed on the programme dur- ing 1993. Mike Mansfield Télévision is negoti- ating with a number of major record abois to market the 16-track title in lime for an Easter release date, 1TV has coramissioned a further 100 hours of the show for 1994 and 1995, and producer Mike Mansfield says two acts will be featured in each pro- 

"Wo reçoive around 200 demo tapes a 
îm. , , ?m hoPeful bands. James Whale s show is one of the few showeas- s tnere is for new music talent on télé- vision, he savs 

► ► ► ►iHtNtW CHART: WILL YOU NOTICE THE DIFFERENCE?- dIoT^TI 

Profile chairman acquires label Profile Records in the US has been bought ont by its chairman Steve Plotnicki. Ownership of the rap and hip hop stable and its UK labels was in question last week when an offer to buy was made by Tommy Boy Records. But Plotnicki has succeeded in bis own bid and now promises a more diverse range of styles on the label's US and UK rosiers. The rôle of Profile's other directors, Cory Robbins and Burt Goldstein, is unclear following the new deal. 
Students enrol for HMV offer More than 40,000 students bave signed up for HMV's Music Union promotion in the three months since its launch. The campaign, being run with the National Union of Students, offers discounts on selected chart albums and videos at HMV's 94 stores. 
Select picks two new labels Classical dislribulor Select, best known for marketing super-budget label Naxos, has begun the expansion it signalled tate last year by signing three UK labels. From February 14 it takes over UK distribution and Worldwide stocking and order processing of CRD and will also distribute Continuum and Clarinet Classics. 
Lawyers target média disputes Six média and entertainment lawyers have joined forces tolaunchanew médiation service. Media Dispute Resolution claims to be the first such service dedicated to the média industry. It says it can now offer a quicker, inexpensive and efficient way to résolve disputes."Médiation offers many more advantages than just cost savings," says Nigel Bennett of The Simkins Partnership, one of the service's founders. "It is particularly relevant to the média industry where everybody knows everybody else as it allows you to résolve a dispute without one side losing." 
Licensing firm eyes Pacific rim Former Arista marketing direclor Tïm Prier has been recruited by London-based Tfmbuktu Records to help set up a new licensing service in the Pacific rim for UK independent labels. Prior will join Tïmbuktu MD Peter Bond to form Tïmbuktu International and co-ordinate the licensing of UK labels such as Junior Boy's Own, Acid Jazz, Victory and Bump & Hustle in the région. 
New staff weigh in at Heavyweight 
which is currently working K7, Urban Species and Drive, has recruited two new staff following the departure of Shabs and Paul Franklyn to form Media Village. Celeste Neill, formerly with Festival Radio in Edinburgh, is hired as a press officer while London club and Choice FM DJ Jasper The Vinyl Junkie joins as a plugger. 
HH0 to shine with budget sériés Music supplier Henry Hadaway Organisation is entering the budget market with a name synonymous with low-price tilles. Spotlight On isthe bannerforits new sériés, with 150 releases planned for this year. Spotlight On was first used in the Sixties by PRT's Marble Arch label and is currently being used by PolyGram for some of its mid-price catalogue. The first tilles in the HH0 sériés are out next week and include releases from Hall & Dates, Patsy Cline and Utile Richard. The sériés will be distributed by HHO's own Javelin company. 
Sony Classical cuts prices Sony Classical is launching a six-month price-cutting campaign for 26 of its most popular titles in an effort to boost sales. The label, which trailed ail other majors with around 2% of full-price classical album sales in 1993, is offering dealers the selected titles for £5.40 instead of the previous price ol£8,03 from February until July 31 under the Nice Price banner. 
K cover by Martin Greene Ravden Martin Greene Ravden organised the insurance cover for the K Foundalion's use of £1m cash in its On The Table artwork, not Lubbock Fine, as reported in the Midem Diary section of our Midem supplément. 
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Consistent fatigue?, occupational hassles?, 
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NeverToo Much - Luther Vandross 
You're Gonna Get Next To Me - Bo Kirkland & Ruth Davis 

Nights Over Egypt-The Jones Girls 
Now That We Found Love - The O'Jays 

Don't Let It Go To Your Head - Jean Carn 
Do You Get Enough Love - Shirley Jones 

You Are My Starship - Norman Connors 
Reasons (Live Version) - Earth Wind & Pire 

Rock Me Tonight (For Old Times Sake) - Freddie Jackson 
Gotta Get You Flome Tonight - Eugene Wilde 

Sweet Love - Anita Baker 
re InThis LoveTogether-AI Jarreau 

It worked for us! Pre Valent ne 's Day action inclûtes... 
UNPRECEDENTED NATIONAL NEWS PAPER & MAGAZINE REVIEWS, FEATURES & COMPETITIONS, INTENSE NATIONWIDE 

PROMOTIONS & COMPETITIONS VIA TV & RADIO, PLUS OUR USUAL INTENSIVE SPECIALIST RADIO AND PRESS COVERAGE 
Nationallyprescribed from Monday 7th Fetnsary. 

( Not avallable at any chemlst. ) 
A Beechwood Music Company. Distributed by The Total Record Company via BMG (UK) Ltd. Order Thru ' BMG Telesales 



FRONTUNE 

(Warringtonl; Bridport Record Centre Records (Lancaster); FoppI (Aberdoei IHuddersfieldl; HMV (Trocadero, Lond (Tunbridge Wells); Our Price (Staines) (Notwich). Ifyouwouldliketocontrib McGinley on: 071-921 5943, 
A sigh of relief from retailers this week who reported that sales were definitely on the up after a dismal start to the year. With a healthy cache of new releases in the racks, many were predicting a busy wee.kend. Customers were ont in force to buy new albums by Kristin Hersh, Underworld, Cornershop and Voodoo Queens. Others generating interest included D: Ream, K7, ZZ Top and Alice In Chains. Single releases were also strong with record buyers plumping for the Charlatans, Red Mot Chili Peppers, Deep Forest, Hyper Go-Go, Tindersticks, The Orb, Slo Moshun, Reel 2 Real, Bass Bumpers, Junior Vasquez, Rozalla, Havanna, Deja Vu, Gin Blossoms and Tricky. 
Pre-release enquiries Albums: Gangstarr, Deep Forest, Tori Amos, Therapy?, Jam & Spoon, Eugenius. Enigma, Elastica, Daryl Hall, Bruce Springsteen, Garth Brooks, Tom Petty, The Proclaimers, Pink Floyd. Singles: Reel 2 Real, Aretha Franklin, Carleen Anderson, Elastica, Me'Shell, Sinead O'Connor, the Proclaimers, Méat Loaf, Snoop Doggy Dogg, Suede, the Cranberries. 
Additional Formats Second CDs were pulling in buyers, particularly oHerings by Tori Amos, Neil Arthur and Red Hot Chili Peppers who released both CDs on the same day. 
In-store Window Displays; Alice In Chains, Ace Of Bass, Deja Vu, Joe Roberts, Deep Forest, The Charlatans, Rozalla, The Orb. Cornershop, Voodoo Queens, Tindersticks, Kraftwerk, the Brit Awards nominees, K7, ZZ Top, Bjork, Kristin Hersh, Underworld, Dr Dre and Gunshot. In-store ïounter boxes; Pauline Henry, Joe Roberts, Gin Blossoms. Neil Arthur, Wendy Moten and Enigma. Windows: Underworld, the Lemonheads, INXS, Eternal, Wendy Moten, Carleen Anderson. Aretha Franklin. ZZ Top, K7, Culture Beat, Alice In Chains and Meat Loaf. 
Multiple Campaigns ANDY'S RECORDS: Co-op TV campaign (Granada only) md full window displays for Sweel Soul Harmonies, I00TS: Valentine's Day promotion continues. IMV; Co-op press ads for Daryl Hall ( TAe Guardian). larth Brooks ( The Daily Mail), The Cranberries and lomino [NME); in-store promotion for the Brit Awards ominees; national poster campaign for the Brits and ichard Marx; West End poster campaign for Marillion; Ibum of the week - Garth Brooks; single - The ranberries; video - Bryan Adams; in-store album - Pauline Henry. JOHN MENZIES: Best Of Sony mid-price promotion continues; StarTrek video promotion; album of the week - Tori Amos; singles-Aretha Franklin and Texas. OUR PRICE: Brit Awards nominees promotion; £10 off selected computer games; Therapy? compétition. TOWER RECORDS; Press ads for In The Name Of The Falher/Sinead O'Connor (Vo*), Marillion iKerrangl), Classic Weepies {Evening Standard); posters for Tori Amos in London, Glasgow and Dublin. VIRGIN: Brit Awards nominees promotion; pre- awareness campaign (Windows and listening posts) for Therapy?; in-store support for the Brit Awards nominations; press ads for Alice In Chains and Kristin Hersh {Select), Therapy? (Kerrangl); single choice- Carleen Anderson. WH SMITH: Ads for Simply Red on Virgin 1215 s Classic Tracks backed by in-store support; album of the week - Garth Brooks; selected window displays for Dance Divas and Pavarotti. WOOLWORTHS: Valentine's Day promotion featuring love song compilations at £9,99 (CDs) and cassettes (£5.99); Brit Awards nominees promotion. 
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Dancing down 
the years with 
Cooltempo hits 

;e labels. e UK's lead 
eadersin We bave t developing dano artists. In the last four years alone this includes a double platinum album on Kenny Thomas, platinum on Arrested Development and Adeva, gold on 

Monie Love and Shara Nelson. I have been in charge of Cooltempo for the last five years. Steve Woolfe was with us during 1989 and left in Mardi 1990, not in 1992 as you stated last week (A&R Overhaul gathers pace, U\\ January 22). We at Cooltempo wish him the best of 

RI pop kids pfi 

weekend blues 
My cousin wî _  ^ er class had a discussion about i 

It seems that the chîldren have a i very low opinion of Radio One and the reason is so simple. The weekend is, for . most children, the only time that they i can listen to the radio, but what do they c hear? - Danny Baker playing jazz, i blues, and C&W in the moming. Most t kids hate that stuff, Saturday after- c 

packed with obscure alterna- Métro Radio used to be one of their 
Il of oldies or rock. The Top 4i 

have the opportunity 
e popular s 

Star gazer in 
wagerwith 
Virgin Radio 

£50 to the charity of his [which could be himself!). r, if at the end of the year es to be wrong 1 hope he 

.Luigo ouuuiu aisu cacer more ior cnii- Fen n. I remember Nicky Brown's show on Cui 

Low winyl stock is 

cause for cosicem 
r of the général public w? ription to Music V" to voice my conc< the industry has 1 

Music Week, I find by cS^Tl feXmL^lonfin' lamenting the inevitabdity of that fact. 
Why ai inyl si decidi 

^1 . ,, been, guilty of allowing vinyl sales to rd companies allowing slide by their indifférence, and perhaps e out and why was it there wouldn't have been such a dr 
gently guided towards bu" ng ourltsï music,induslry or j ost formats excluding vinyl? it solely for technolog/s sake, or is it 

ittle bit of both. My concem "isthat I industry know t able to 
I have a feeling it 

the public's attitude ton _ _ choice between vinyl, CD, et al if they were able to continue to offer vinyl to 
d let the nothing against the new formats t 

inception of vinyl, and Ureely admi s told v _ CD play   inyl, though, it feels soul-less and some- has led'mc 
Pn!™?.1:-. : ... . . heard- ' Earnshaw, —.... C.ear over af Earnshaw, 

e becomïry mrS PùSin" °0taey Croft' •w diffîcult to 
► ► ► ► CARLIN GAINS GROUND ON PUBLISHING GIANTS - pl2 kkkk 
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MÀNGO RECORDS CONGRATULÂTES SLY â ROBB1E, CHÂKÂ DEMUS & PLIERS, 
JACK RADICS, GITSY, MIXING LAB, FATTA & BULBy 



Pluggïngli 

After a decade of 
sterling service 
Gallup is now 
handing over the 
charts bâton to 
Millward Brown. 
Paula McGinley 
reports from 
Warwick where 
Millward Brown is 
finalising its plans 
for the UK's officiai 
music charts 

It has occupied her every waking moment for the six weeks she has been in the job; it restâtes once more the UK's claim to have the most advanced charts in the world; and ultimately it promises to transform the working lives of thousands of people in the UK music industry: but GIN chart director Catharine Pusey rather hopes no one will notice when the officiai UK chart contract switches from Gallup to Millward Brown this 
For despite the huge amount of effort put into the change of contract by GIN and its partners, the BPI and Bard, the most important thing about the new GIN chart is that the chart itself is not changing. "It's a bit like changing your téléphoné service from BT to Mercury," says Pusey. "While many people find Mercmy cheaper and more technologically advanced than BT, changing from one to the other doesn't actually affect the content of your téléphoné conversations." As one West Yorkshire retailer cheerfully says of his move from the Gallup to the Millward Brown panel, Tve just unplugged one machine and plugged in a différent one." Steve Gibbs, owner ofPinpoint Music in East Leigh, adds, 1 don't think there's much différence between Gallup and Millward Brown. It's just one research company taking over from another." Of course it's not every day that the chart contract changes hands. And even if those behind the counter seem sanguine, changing anything to do with such a vital tool as the officiai chart inevitably breeds concem. "1 do feel apprehensive," admits Pam Sharratt, research manager for PolyGram. "We're used to dealing with Gallup; they know what we want and they know the jargon." The message from Sharratt and many of her peers is that Millward Brown is going to have to prove itself and show it can maintain the integrity of a research tool which other sectors have corne to envy. In fact the book trade is so enamoured with the concept that it is currently researching a comparable book chart with GIN. . Louis Baum, editor of trade weekly The BooAsel/er-which would publish the chart, says, "A chart based on accurate and comprehensive data like the music industry's would be extremely helpful. enabling publishers to make marketing décisions and acting as a trigger for 
it seeks to build its réputation with the industry, Millward Brown has a few aces up its sleeve. The first is the care with which it has constructed its model of the industry (or "universe") on which any sample survey has to be based. 

The company's bulging database, built from scratch, lists ail outlets selling a significant amount of music in the UK - a total of 4,100 stores. Millward Brown technical director Kevin Grant says noN-traditional outlets such as garages and mail order companies have been excluded with the exception of some Asda stores (although these are not being sampled). The universe is not a fixed figure but will change as stores close and others open. This has been boiled down to those outlets selling 100 units a week - 3,085 stores - and it is from these that the chart sample will be drawn. The initial sample being used this week is made up of 1,250 stores including 250 independents. While some have argued that the large number of multiples will skew the chart towards mainstream music, Pusey points out on the one hand that the 20% représentation of indies in the sample actually overstates their share of the market and on the other that the weighting System will ensure the influence of multiples and independents properly reflects the market itself. The independent panel was selected by computer on a technical sampling basis which considered size, location and turnover with a genre overlay. "There was no fudging," says Millward Brown chart director Bob Bames. "Being on the Gallup panel for X number of years is no criterion for getting on the Millward Brown panel. Stores were selected anonymously by computer." The panel will be reviewed every quarter and the number of independents is expected to increase once the new chart beds in. Our Price brand development manager Steve Gallant predicts that the new chart will be the most accurate the industry has ever had. Gallant, a member of CIN's chart technical committee, argues that previous compiler Gallup's sample had some startling omissions. "Gallup didn't include one of HMVs Oxford Street stores and Tower's Piccadilly store and the sheer size of Millward Brown's sample allows less room for error," he says. "Millward Brown gets the thumbs up for accuracy." HMV marketing manager Alan McDonald says, "Any change in sample and procédure puts the chart in jeopardy, but I believe Millward Brown's methodology is watei-tight." Having identified its sample, Millward Brown's next task has been the accuracy and security of the datait collects. The company says its décision to capture as much data as possible via electronic-point-of-sale (epos) cash tills will inevitably improve the quality of data. Since epos terminais link the sale of 

a record to the amount of cash shown in a retailer's books they will not only get around the problem of busy shop staff forgettmg to register a sale, but they should thwart any attempt at corruption by unscrupulous "buving teams". Millward Brown chart director Bob Bames says, "Epos Systems minimise chart hyping because you can't put any faveurs through." The new chart begins with more than halfofthe 1,250 stores reporting domg so through epos. More are set to switch over with 50 indies coming on- line m a fortnight. If epos virtually designs chart- hypmg out of the System, then Millward Brown's impressive electronic security System is designed to pursue anomalies in Epson data with a vengeance. Epson stores can additionally 
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n to a new era 
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WHO ARE MILLWARD BROWN? 

expect to be visited at least four times a year by a 20-strong liaison team headed by former Our Price store manager Carmel Murphy, ont in force from the start of the contract. If Millward Brown bas a more up- to-date universe and a more secure data collection system, it also bas a trump card in its method of distributing data. For the very first time in the UK the company will be offering an on-line charts service, enabling industry executives to dispense with the old paper reporting system and call up charts on the PCs on their desks. Subscribers will be able not only to access the charts and download information from.2.30pm on Sunday but also receive midweeks, midweek updates and product profiles at their desk. To take an example, from this week 
MUSIC WEEK 5 FEBRUARY1994 

RCA marketing direetor Hugh Goldsmith could download information on sales of Take That singles during February 10 and 11 in Manchester if he was so minded. Millward Brown direetor Gordon Pincott says more enhanced data, including historical product profiles (stretching back further than three or four weeks) and customised analyses such as market share across format or région, could follow rapidly. "The initial online service will be fairly basic, but once it opens up extras will corne online, a bit like adding building blocks," says Gordon Pincott. "What we can offer will be subject to the limits of confidentiality at individual retail level, but beyond that anything is possible." Catharine Pusey emphasises that no request will be ruled out. "An online system is a flexible evolving 

The hush surrounding the Warwick trading estate belles the frenzy of activity within Millward Brown's headquarters where staff have been working six-day weeks for the last fewhectic months. As direetor Gordon Pincott admits, taking overfrom Gallup was never going to be easy. "Gallup evolved its service over 12 years and we've had to step in and offer the same level of data sophistication from the start so we never underestimated the job," he says. Millward Brown has quickly proved its mettle by establishing software Systems and delivering test charts in a quarter of the time expected byCIN. And although a novice in the music industry, the UK's fourth largest research company has already won support by forging close ties with record companies, distributors, retailers and the média. "C1N wouldn't have commissioned Millward Brown if itdidn'tthinkthe company could do the job," says Paul Robinson, managing editor of Radio 1 FM. "I have every confidence in them." Formed in 1973, Millward Brown is currently one of the world's fastest growing research agencies with a rester of 300 clients including Lévi- Strauss, Heinz, Renault, United Distillers and Kodak. The company has a second UK office with 13 executives in the Strand, London which is networked to head office. The eight-strong chart department work alongside five  

software development staff and team of six in sampling and CIN says technoiogical advance was key to Millward Brown's successful tender for the £1 m-a-year contract. "Gallup had developed a fantastic system for the Eighties, but Millward Brown offered a computerised system to take us into the Nineties," says CIN direetor Adrian Wistreich. Kevin Grant, Millward Brown's technical direetor, says, "The physical reporting and collection of data issimilarto Gallup's, but the end reporting is more radical." And while the transfer and utilisation of data is not yet entirely paperless, Computing Systems are already in place to allow end users to interpret information on screen instead of grappling with sheaves of printed page. The technology to access the online service isslraightforward: a PC and a modem. Subscribers will receive a basic software package and user manual. Users will be charged per minute and per download, which means they only pay for what they use - rather différent from Gallup's policy of charging up front for ancillary services. And from day one the chart book is available on floppy dise and accessible to anyone with a compatible PC and printer (under Gallup, dise based reports were only viable for those with a spécifie system). • Millward Brown, 112The Strand, London WC2R OAA. CIN's chart hotline number is 071-3317333  
service and we will consider every approach for customised information," 

The capacity to provide such tailormade and wide-ranging services stems from the new chart contract which allows CIN, not the researcher, to control the supply of data. Previously record companies bought their midweeks and product profiles from Gallup and Gallup set the prices and determined what information it would give out and when. Under the new System, says Pusey, because CIN - in which record companies have a direct financial stake - will be marketing the data, it will be the industry and not a market research company which sets the agenda. Pusey stresses it is early days. At this stage the industry will be content with a seamless transition rather than all-singing and dancing reports. 

Bard chairman and Virgin Retail managing direetor Simon Burke agréés. "A smooth changeover will preserve the continuity and integrity of the chart and after that we can look to other developments," he says. But while continuity is the first priority, once the chart beds in, the potential to exploit the crucial data is 
"Whereas Gallup was content to deliver the same reports year-in-year- out, Millward Brown is approaching the chart as an ongoing development for the future," concludes Steve Gallant. As the very first sale of the new era takes place some time aiter midnight toraorrow (Tuesday) its significance will be not that it will form a part of next Sunda/s chart, but that it will be the first step towards that future. W 



Since it moved to Camden (rom its plush premises ofl London's Regents Street in 1990, Carlin Music has benefiled greatly front its extensive catalogue of Fifties, Sixties and Seventies hits including I Will Always Love You and (i Can't Help) Falling With In Love You. But while these two tilles may have helped the independent publisherto its impressiveshowing in the latest marketshare figures. Carlin has driven ail before it in the fourlh quarter of 1993 tlianks to two new copyrights, both of which have emerged front unlikely sources. Many laughed behind their hands when 
TYIB'ff.T.'. t, 'i4—,J Carlin'sliS 

composera Paul Shawand David Rogers before it was adopted by BBC l's Noël Edmonds Houseparty, isa real triumph. Yet Gary Barlow offered some stiff compétition. The creative force behind TakeThat 
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The only low price d 
label that can guara 

the following 
World famous artists, 

orchestras & conductors 
Classic recordings from Decca, Deutsche 

Grammophon & Philips Classics 

(Images ol Spain 

Romeo & Juliet Images of Spain 

Release Daic: February 14th 

I Verdi iFavouriics 

I Georgian I Harp mu sic 

iFauré: ■Requiem 
I Debussy ■Placido ■Domingo 

Marketing campaign; 
Advertising - Gramophonc, Classic CD, National pr 

Posters, Blow-ups, Browser Cards, Catalogues and Spinn 

Dealer Price: CDs £2.98 MCs £2.38 
SRP: CDs £4.99 MCs £3.99 

Order hbw from PRO on 081 590 6044 

A small price to pay for great entertainment 



1 0 YEARS ON 

CASTLE COMMUNICATIONS (Est 1983) 

10 YEARS STRONG 

SOUND RECORDING TECHNOLOGY (Est 1983) 

CONGRATULATIONS CASTLE 

HERE'STO THE NEXT SUCCESSFUL 10 

CD Mastering Studios, 32 bit Digital Sound Processing, 
2Q Bit Recordings, Music Editing, Sound Restoration 

Cedaring, SBM, etc . ^ 

See Us at Mldem - Disctronics stand David Richardson/Karen Kenney 

FOR ALL YOUR MASTERING NEEDS 

Sound Recording Technology 
Audio House, Edison Road, St Ives 
Cambridge. PEI7 4LF ENGLAND 

TEL: 0480-461880 FAX; 0480-496100 



DATAFI 

CHARTS AND 
PRODUCT NEWS 

D:Ream hold off challengers • ZZ Top in at numberthree SALES AWARDS II SALES 
UPDATI CHARTFOCUS inal by Cheryl Lynn that is, ar the PWL remake by Erik that 

Ruby Turaer hit is 
m the artist. Dropped by Jive last year, Ruby has only hit the Top 40 twice 

V haringhit the year before with If 

Pi^cushion'Sîïïiî^umble^is week, 

SSSr 
rrSn 

39), Deja Vu's Why, (at number 57), Sheîla 

were written SuTS 
NEWCOMERS 

1^1 Lullaby (Columbia) US début. Producer: Dan Lacksman. % 4 Sanchez.LmcUp: 

ÎARAD 

hitTEveiybodys Fret (To FeeTcood) (6,1991). Last hit: In 4 Choons Late 

r 

ÈL 



A D F O C-U S 

EX-P-O-S'U-R-E 
AIRING THIS WEEK 

Chicago s Heart Of Chicago, a best of compilation released next Monday through WEA, Nvill be TV vo weeks in the 
Tyne Tees, Yorkshire and STV régions. There \vill be further ads on the satellite channels. ic Club Collective, the Claî first release on the new Urban Beat Collective label, will be advertised in Blues & Soûl, Echoes, DJ and The Ticket from its release next Monday. There will also be régional radio compétitions 
Dance Divas, PolyGram TVs 
advertised in the ITV Centr; 
Monday. There will also be a campaign on Channel Four, ads will run on Capital, Kiss and Atlantic 252. Dance Hits 94, Telstar's compilation featuring the lai 

Capital and Kiss FM. Brian May's Lîve At The Brixton Academy, out next Monday through Parlophone, will be press VhatHiFi? 

m 

£ 

Kerra 

Terry Evans' Blues For Thought, released next Monday through Virgin's Point Blank label, will be advertised in Mojo, Q and TOP. The release is a "No Risk Disc" with Tower, a recommended release with Our Price and will feature on Virgin's listening posts. In-store posters and window . stickers will also be available. Roberfa Flack's Sollly With These Songs, a best of compilatio released next Monday through 

With Valentine's Day two weeks away, Telstar has joined (orces with Nestle ta promote Love Over Gold - a 40-track love song compilation which is due out next Monday. The campaign for the album will run in conjunction with Nestle's advertising and PR campaign for Gold Blend coffee, the main thrust of which is to ;e the new Gold Blend couple. The marketing activity for the Telstar title wiil cinéma promotions, TV and radio ads and Valentine's Day compétitions. Record label: Telstar Media agency/executive: Zenith/Andy Smith Creative manager Adam Hollywood TV: Telstar's nationwide campaign will run for three weeks in the ITV régions and for two weeks on Channel Four. Nestle's TV campaign for Gold Blend, which plugs Telstar's album, appears nationally for two weeks. Ads will continue until March. Radio: Ads,compétitions and Valentine's Day promotions will run on Atlantic 252, Capital Gold and Capital FM with both products given away as prizes, Press: Nestle ads in The Sun on Valentine's Day will promote both products. Cinéma: There will be a sponsored Sleepless In Seattle evening across the UK with 150 screenings and there will be compétitions tying in with the album. In-store: Independents and multiples will feature in-store displays. Target audience: Mass market. 
and Vax. dmQ 

London, Central, Granada, North, HTV and Meridian ITV régions. There will be further télévision 
Woolworths is displays to tie in 
Chris Jagger's Atcha, dt next week through Seque! 

ON THE BOX 

for one week from next Monday. There will also be a two-week TV campaign in the Granada, HTV and Meridian ITV régions. Radio advertising will run on Capital for two weeks from its release. The MME Singles Of The Week compilation, released next Monday through RCA, will be advertised in The Independent and promoted through in-store posters with selected independent retailers. The album is an Our Price recommended release. The Real Dcal, a compilation of garage and funky house tracks, will be advertised in Echoes, MixMag and DJ by Humour 
next week, There will also be a three-week radio campaign on Kiss FM. Seul Mate, Dino's latest soul 
Gaye, Bari ,ts such as Mar rite and Luther le nationally TV advertised on Channel Four for one week from its release next Monday. There will also be advertising in the ITV London an Anglia régions. In the second wee of the campaign, télévision ads 

Channel Four advertising. 
selected independent retailers an there will also be radio slots on Kiss FM. Thcrapy?'s Troublegum, due Out next week through A&M, will be press advertised in Kerrang!, NME, Melody Makcr, Deadline, Select, Q andVor. There will also 
campaign and in-store displays /ith the multiples and select national press. Movies' Greatest Love Songs, a 20-track compilation from PolyGram TV which features Las Berlin's Take My Ijork's Play Dead, will be TV advertised in Channel Four's Central, Anglia, Granada, Yorkshire, Border, Tyne Tees, STV and Grampian régions 

Barry White's The Collection wi 
next Monday by PolyGram TV 

AS TIME GOES BY (BBC1 comedy sériés) 

CITROEN ZX (car ad) COMICSICd drama sériés) FOSTERSOager ad) GENERAL ACCIDENT (insurance ad) GMVAUXHALL (crédit card ad) 

basedon MyGirl 
theme song 
Here I Stand 

You Can'tHurryLove StayWilhMeBaby Tbis Is Hip StormlnATeacup Fanfare For The Common 

Joe Fagin 
The Miiltown Brothers 

John Lei The Fortunes Boston Pops Orchestra mou (John Williams) (We Want) The Same Thing Belinda Carlisle Pop Looks Bach (Ski Sunday 
[j Source:Mike Preston Music, compiler of Tele-Tunes book and suppléments, tel: 0524 421172 

AVAILABILITY on Greatest Hits, Motown, 530 015-2 Atlantic 954831708-2 on Best Of Joe Fagin, Westmoor (Tayl) CDWM107 and CDS1 (CD single) on Slinky, A&M 395 346-2 
on The Comfort Zone, Polydor 511 267-2 on Woke Dp This Morning, MCA MCLD 19238 and MCSTD 1960(CD single) on Anthology, Motown 560 196-2 M&G,MAGCD 53 (CD single) on Mr Lucky, Silvertone ORECD 519 on Greatest Hits, Royal Collection (Taylors) RC 83118 Philips 438 002-2 

for the best British single from a shortlist of 10 tracks, Acts vying for the accolade, including Apache Indian, Dina Carroll, Radiohead (pictured) and Suede, will be featured ail week. 
MONDAY JANUARY 31 

TUESDAY FEBRUARY1 

ituring Elton John, Paul McCartney and Mark Knopfler, Radio 1FM: 9-10pm 
îys, Cud and Tori Amos, ITV: 12.30-1.30ara 

WEONESDAY FEBRUARY 2 
□Tb' 

Of Zekkariyas, Channel Four; 7-9am ODes O'Connor Tonight with Mcat Loaf, Wendy Moten and Kenny G, ITV: 8-9pm 
THURSDAYFEBRUARY3 
I U Chas & Dave, BBC1: 12.15-12.55pm 

FRIDAY FEBRUARY 4 
id Sepultur ., Channel Four: 11.05pm-12.10am O TXT featuring Gunshot and Renegade Soundwave, LWT; 3.15-4am 

SATURDAY FEBRUARY 5 
OLive And Kicking featuring CathyDennis and D-Mob, BBC1: 9am-12.12pm OUnplugged featuring Crowded House, BBC2: 7.50-8.15pm 1 in BPM with Mc'Shcll, ITV: k—U 4,30-5.30am (régions vary) 

SUNDAY FEBRUARY 6 
JJ Tokc That in Japan,, BBC2:11.45am-12pm 

romantics with The Humnn Longue, Martin Fry and Steve Strange, Radio 1FM: 7-8pm 
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RECORDS (UK) LTD 

f M^rrSedi 

nce that it has sworn an oath 
«Il Arcade product for the U.K. 

Sole distribution remains with 
r first consummation will be 
94 with ANTMUSIC / LIVE by 
off limited édition 2 CD set) 
£8.08. 

members of the family include; 

E PATSY CUNE 
C94992 /A] 

E JIM REEVES 
C94982 /A] 

E LIVING LIGEND 
£94642 /A] 

D - THE VERY BEST OF 
C962502 / 4) 

Re-orders 
SONY MUSIC OPERATIONS 

TEL: 0296 395151 
FAX: 0296 391737 

Y MTOWlSi 



^ n H #% THE OFFICIAI 

T O P 7-5 S I N G L E S " 

0 
A 2 7 

AlO" 

THINGS CAN ONLY 5 G ET BETTER O FXU/MagnotMAG I020CD/MAG1020C(W| « ir-j,--..-.» "jmphousc/EMI (Cunnah/Pelrie) -/MAG 1020TS) 
qo 21 4 EVERYDAY •3 O Phil Collins (Collins) Hrt & RuiVPhilip Coli QQ rofl STAY WITH ME BABY □ J R[|hvTurIler (Hartlev/Chapmanl TRO-Es 

Label CD/Cass (Distribrtorj 
Virgin VSCDT150ÎWCS 1505 (E) 
M&G MAGCD 53/MAGCS 53 (F) 

, BREATHEAGAIN Arista/LaFace 74321185442774321185444 (BMGI 
4 ALL FOR LOVE A&M 5804772/5804764 (F) A&M 6804552/5804544/5804546/5804551 (F) 

RCA 74321182122/74321182134IBMGI 
Tommy Boy/Big Life BLRD 1 

3 CORNFLAKE GIRL 
/i-î o2 5 STOP L0VING ME, STOP LOVING Y0U Epie6599382^599^(SM) 'và Daryl Hall (Pedan) Jobete/EMI (Gaye/Hall/Allen)   76599986 West A 7281 CD/A 7281C (W) 

El 
44 Ml ^ Six By6 SIXCDI07/SIXC107 (SMi 
45 CES II 
46 ^ sic CDDMUS 104/CADMUS 104(TRC/BMG) 

ros W 0225CD1/W 0225C (W 47 « Columbia 6598442/6598444 (SMI 
48 " Parlophone CDEMCTS lO/FCEMCT 10 |E) 
50 Ml I LOVE I HATE 

13" 2N0WAND FOREVER Capitol CDCLSTOyiCCL 703 (E) 
14 ' 3 THE RED STR0KES/AINT G0ING D0WN iiba,tyCDCLS704/rcCL704IE) , 
15 „ m IT'S ALRIGHT O Meat Loaf (Rundgren) Carlin (Sti Epie 6600062/6600064 (SM) 

CO 7 FAMILY AFFAIR 
16" EMICDEM2geVrCEM296IE| 
17 3 SOMETHING IN COMMON MCA MCSTD 1957/MCSC 1957 (BMGI 

19 EEU^I 
20 Recordings CDBR1L3/CABRIL 3 (TRC/BMG) 

A&M 5805052/5805054 (F) 

23- 
Gram/WC (Boone/Lyras/Williarnson 

on rm CAN T GET PUT OF BED BaggarsBanquetBBQ2 £. mM 33,^, Char1alans m IBIunVBrookss/Burgess/Collins/Baker) 
1717?]THE MUSIC'S GOTME £, Q ium Basa Bumpers IRaitlVKfoll) Dance Street II Vcttigo VERCD 84/VERMC 84 (F) 

PolydorPZCD299/P0CS299(F) 
27 ZZTopjHant/GibbonsI PolyGram |G bbcns/Hill/Beardl RCA 74321184732/74321184734 (BMG) 

Mute CDB0NG 24/CB0NG 24 
29 CESI.^LLS^ 
30 171771 IMPOSSIBLE 

Six By 6 SIXCD 108/SIXC108 (SM) 
Isa 8 CDL0SE 54/CALOSE 54/(12)L0SE 54 (SM) 

547 
55 1 
56 - 
57 1 
58 
59 
60 C 
61 l 
62 l 
63 ' 
64 S 
65 - 
66 
67 - 

4 DIS-INFECTED (EP) Epie 6598112/6538118 (SM) 

iolumbia 6600402/6600404 (SM) 

Columbia 6598122/6598128 (SM) 
JJ WHEN WILL I SEE Y0U AGAIN XSRhythraCDSTAS271l/CASrAS2711(BMGI 

g SATISFY MY LOVE 
GETOFFYOUR HIGH HORSE Cheeky/Champion chekcd oibmpi 

Loni Clark (Springsteen/Ciafone) MCA (Springsteen/I 
2 FACT OF LIFE 

31 ' 
MCA MCSTD t93a/MCSC 1939 (BMGI 

3? rmALLTHRU THENITE sic. '"«POVfealurinqJadelBellICCIBel (Bell) CC (BeiyDevIupht/Snider) Giant 74321187552/74321187554 (BMGI 

s THE PERFECT YEAR O 
35 ^ 

iva CDTIV 3/TCTIV 9 (E) 
37 riTTl HEY JEALOUSY Fontana GINCDÏGINMC3(F) 
As used by Top 0( The Pops and Radio One 

69 E 
70 " 
71 « 
72 ' 
73 E 
74 * 
75 E 

4th+B'way BRCD 288/- (F) 

3 UNITED COLOURS hecy(BestShot/Riley) 

apaya/Zelda Rocks/Bug (McDonald/McDona 

The^Éëbut Single ■ If That's Your Boyfriend 
. „ (HE WASN'T LAST NIGHT) ta .ASSEEN ON "THE WORD" 

CoJCSŒlCo 
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TOP 7« ALBUMS 
^ 1 Tille Label/CD IDistribinorl | g Artisl (Producer) CassA/inyl „ Il Tilla Labal/CD (Distributorl (s 23 f Artist (Producer) Cass/Vinyl „ „ 1 Title Artist (Producar) Label/CD (Distributor) Cass/Vinyl 

n , ,2TEASE ME • Mango CIDM n02(GRPV/F) 1^39 ,0 SIZE ISN'T EVERYTHING • Poiydor5199452ifi Stdy BeeGees (BeeGees) 5199454/- 1:9 3, 30 Z00R0PA * ^e- U2 (Rood/lria Edge/Eno) ,slandulC2Uaru29 
u 97 r™ SWINGBATTASWING Bigu(e-(F| £.1 UaU K7 (Gardner/IO/CutlassI BLRMC27/BLRLP27 KO 56 ,0, STARS *10 SimplyRedtLevine/Hucknall) East West 9031752842 (V/) WX427C/WX427 ( 

2 j 15 ONE WOMAN-THE ULTIMATE COLLECTION *2 Diana Ross (Variousl EMICDONE1/TCONE 1/ONE 1IE) 23 18 10 DUETS* Rocket5184782(F) Rfl 4? ,8 VERY * p " Pet Shop Boys (Pet Shop Boys/Hag arlophone CDPCSD143 (E) uejTCPCSD 143/PCSD143 
Q [Siiïl ANTENNA RCA 74321182602 (BMG) j 1 ZZToplHam/Gibbonsl 7«21182604/74321182601 90 2D 70 AUTOMATIC FOR THE PEOPLE *5 REM (Litt/REMl Wamar Bros 9362450552/WX 488C/WX 488 |W| 55 55 saTEN® Pearl Jam IParashar/PearlJaml Epie 4688842 (SM) 4688844/4688841 
1 rm JAR OFFLIES/SAP Columbia 4757132/4757135/4757132ISM) Alice In Chains (Alice In Chains:Alice In Chains/Parashar) 30 2, ,6 VS® Epie4745492(SM| •J" Pearl Jam (O'Brien/Paari Jam) 4745494/4745491 CC 34 ,9 THE BEATLES 1962-1966 *2 The Beatles (Martin) Pa TCPCS P 71VPCSPTVI C m D:REAM ON V0L1 O FXU/Magnet4509933712 (W) J M* D:ream(D:ream/Frederickse) 4509933714/4509933711 91 rCTTHOUGHTTAKNEW A&M54020121FI «J ' lUSii Ce ce Peniston (Various) 5402014/5402011 1:7 38 20 THE BEATLES 1967-1970 *2 P3riophoneCDPCSP7i8|E) J' Trie Beatles (Martin/Spector) TCPCSPTWCSPJIS 
6 7 12 BOTH SIDES *2 VirginCDV2800(El Phil Collins (Collins) TCV2800A/2800 09 27 ,7 GRAVE DANGERS UNION O Columbia4722532(SMI ***- Soul Asylum (Beinhom) 4722534/4722531 KO ,9 ,3 GREATEST HITS® MCAMCOIO96VMCCIO96</MCAIOS64(BMGI Tom Petty&The HeartbreakersIPetly/CordelVIovine/LynneA/ariousl 
7 rrn] HIPS AND MAKERS 4AD cad 4002CD irtm/pi Kristin Hersh (Kaye/Hersh) CADC 4002/CAD 4002 OO 22 ,3 THE RED SHOES ★ emi cdemd 1047 (El •J''3 Kate Bush (Bush) TCEMD 1047/EMD1047 KO 4, 14 DUETS ® J »» Franl Smatra/Vanous (Ramonc/Cattan ! Capitol CDEST 2218 (E) îo) TCEST 2218/EST 2218 
e 3 52 SO CLOSE *3 A&M 5400342(F) Dina CarroH (Lowis/Mackintosh/Cole/Clivilles) 54(I0344/5«034I "in rpra SHIRIEYBASSEYSINGSANDREWLLOYDWEBBER Ot M* premierCDDPR114/TCDPR114/-(E) gQ 62 ,8 LITTLE EARTHQUAKES • East West 7567823582 (W) ley) 7567823584/7567823581 
9 5 30 DEBUT* One Unie lndianTPLP31CDX(P) BjorklHooper/Bjork) TPLP31CX/TPLP31 or 25 „ VOLUME IVTHECLASSICSSINGLES88-93® WginfEl Soul II Soul (JazzieB/Hooper) CDV 2724/rCV 2724/V 2724 Ci „ ,5 EXPERIENCE THE DIVINE - GREATEST HITS ★ Mande (W) 01 Bette MidlertMardin/Variousl 7567824972/7567824974/- 

10 , ,2 SO FAR SO GOOD *3 A&M5401572IF) Bryan Adams (Adams/Clearmountain/Lange) 5401574/5401571 OC 23 2 MIRROR BLUE CapitolCOEST2207(El J0 Richard Thompson (Froom) TCEST 2207/EST2207 K9 6, 3 BLIND MELON u ^ Blind Melon (Parashar/Blind Melor Capitol CDEST 2188 (E) i) TCEST 218a/EST 2188 | 
11 6 „ ELEGANT SLUMMING * Deconstniclion74321166782|BMGI M People (M People) 74321166784/74321166781 0726 JUMPBACK-THEBESTOF...1971-93® Virgincdv2726iei ** • RollingStoneslGIimmerTwins/Miller/Lillywtiite/Kimsey) TCV2726/V272 RO 52 40 POCKETFULLOFKRYPTONITE* Epic4682S02(SM) UJ Spin Doctors (Spin Doctors/Denenberg/La Rocka) 46825W4682501 
12 jmm DUBNOBASSWRH MYHEADMAN jmBa/sOwnJBOCDiimwPl 111411 Underworld (Smith/Emerson/Hyde) JBOCS 1/JBOLP1 9H 43 7 HADDAWAY-THEALBUMO Logic;Arista74321169222|BMG| ' HaddawaylRalligan/Toretlo/Tnme/Haddawayl 74321169224/74321169221 R/l 67 203 LEGEND *5 TuffGongBMWCD 1/BMWCX1/BMWX1 (F) u ^ Bob Martey And Trie Wailers IMadeyAVailers/Blackwell/Smith) 
13 17 29 PROMISES AND LIES *2 DEP Inlernational DEPCD15IE) UB40 (UB40I CADEP 15/LPDEP15 on 36 16 TOGETHERALONE® CapitolCDESTU22i5(E| J3 Crowded House(Youth) TCESTU2215/ESTD2215 RR 5, 98SIMPLYTHEBEST*6 OJ Tina Tumer (Various) Capitol CDESTV1 (E) TCESTV1/ESTV1 
14 8 22 MUSIC BOX* Columbia 4742702 (SMI Mariah Carey (Caray/Afanasieff) 4742704/4742701 Afl 30 15 FIND YOUR WAY • Go.Beat8284412(F) Gabrielle (Jervier/Fermie) 8284414/8284411 RR rraBLOODSUGARSEXMAGIK® uu R8dHotChi|ipeppera|Rubin| Wamer Bros 7599266812 (W) 
15 2, BAT OUT OF HELL II - BACK TO HELL *5 Meat Loaf (Slemmanl Virgin CDV 2710/TCV 2710/V 2710 (El /II 24 ,0 THE SPAGHEni INCIDENT?® GeffenGEO 24617 (BMGI ^ ' Guns N' Roses (Clink/G N'R/McKagan/Mtehell)GEC 24617/GEF 24617 67 « -î^alKnous, P aiSl^a454^4^K4M31/î 
16 S 9 ALWAYS & FOREVER • EMI CDEMD IIOTCEMD insasMO 1053(E) EternaKLowis/Faragher/Charles/Winans/Westend) A9 32 4eTENSUMM0NER,STALES* ASM5400752(FI Sting (Padgham/Sting) 5400754/5400751 RO 23 26 RIVER OFDREAMS* uo Billy Joël (Kortchmar/Joel) Columbia 4738722 (SM) 4738724/4738721 
17 „ ,6 EVERYTHING CHANGES *2 RCA74321169262IBMG) TakeTbat (Various) 74321169264/74321169261 AO 50 64 HITS OUT OF HELL® Epie4504472(SM) Meat Loaf (Various) 4504474/4504471 RQ 63 20 IN UTERO® Uf Nirvana (Albinil GeffenGED 24536 (BMG) GEC24538/GEF 24536 
18 28 4 SEREN1TY Dance Pool4741012(SM| Culture Beat(Fenslau) 4741014/4741011 nn 35 20 THE HITS 2® PaisleyPark 9362454352 (W) Prince (PrinceA/arious) 9362454354/9362454351 70 66 ,3GETAGRIP® » W Aerosmitti (Fairbaim) GeffenGED 24444 (BMG) GEC24444/GEF 24444 
19 ,3 12 END OF PART ONE (THEIRGREATEST HITS)* PraciausOrg WetWetWet(WetWetWet/Variousl 5W772/5184774/5184771 (F) /jg 4) 60 MCMXC AD * Virgin CDVIR1 (E) 71 53 23 DURANDURAN(THEWEODING ALBUM)® 
20 ,2 39 INGENUE* Sire7599268402(W) kd lang (Penny/Mink/langl WX 465C/WX 465 AC „ 30JANET* Virgin CDV2720 (E) Janet Jackson (Jam/Lewis/Jackson) TCV2720/V2720 79 63 jbEMERGENCYONPLANETEARTH* SonyS2|SM) ' Jamiroquai (JK/Nielsen/Smitb) 4740692/47406W474069I 
21 14 2,3 BAT OUT OF HELL *7 Epie cdx82419 (SMI Meat Loaf (Rundgren/Galfasl 4182419/EPC 82419 A 7 29 12 SO NATURAL * Arista74321172312IBMG) Usa Stansfield (Devaney) 74321172314/74321172311 70 60 n PABLO HONEY 1 '•J Radiohead (Slade/Kolderie) 'arlophone CDPCS7360(E) TCPCS 7360/PCS 7360 
22 ,5 „ THE ONETHING * Colombie4743552(SMI Michael Botton (Foster/Bolton/Lange/Afanasieff) 4743554/4743551 10 ,3 BACK TO BROADWAY® CoiumbiaTOWSM) ^4 7, ,B SONGSO^FARHANDDEVOTION® Mute COSIUMM106 (RTNVP) ) CSTUMM KWSTUMM106 
23 33 2TONIBRAXTON Arista/LaFarce 74321162682IBMGI Toni Braxton (LA Reid/Babyface/Sim) 74321162684/- AQ 4, ,2 THE SINGLES COLLECTION® EMI CDEM 1512 (E| David Bowia (Bowie/Variousl TCEM 1512/EM 1512 5, ,5 BANG^-GREATESTHITSjOF... ® ZH 4509939122 (W) do) 4509939124/4509939121 
24 ,6 29 WALTHAMSTOW• Londonm^in en 46 8 DOGGYSTYLE DeathRow/Interscope6544922792(W| JU Snoop Doggy Dogg (Dr Dre) 6544922794/6544922791 
25 ,9 27 BLACK SUNDAY» Ruffbouse/Columbia4740752(SM) Cypress Hill (DJ Muggs) 4740754/4740751 ri 59 ,09 THE BEST OF UB40 VOL 1 *4 Virgin oubtv 1 (E) 3 1 UB40 (Various) UBTVCV- 

1 
i| 

il 
il 
iill 

TOP COMPILATIONS 
ARTISTS A Hz 

ADAMS, Bryan  ,0 MEAT LO, „  
i ^ -g Trtle Label/CD (Distributor) « § Artist Cass/Vinyl nn ,0 12BESTDANCEALBUMINTHEW0RLD...EVER!2® " «J Vanous Virgin VTDCD 22Am)MC 22/-(El îJcSï!™ :-4 

Cl m\N DANCE 94 i-J ,, a LEADERS OF THE PACK 0 PolyGram TV 5163762 (F) • 1 Various 5163764/- BEE GeYs 17,0 .5626 PETITTo HEARTBRËAKEBS--g 
L ' 2 VOLUME 1 EMI/VIrgin/PoiyGram CDNDD 11 (El Various TCNOD 11/N0D11 19 ,3 ,2 THE VERY BEST OF DISNEY* ' *■ Various Pickwick DISCD471/DISMC 471/-(PKI 

2 2 2 SWEET SOUL HARMONIES O Virginvtcd20(El Various VTMC20/- 11,6 , ALADDIN (OST) PickwickDSTCD470(PK) 8 «J Various DCTMC 470/- SwjSrtSi.z nS SSïtv* 
J 3 9 100% REGGAE® TelstarTCD2659(BMGI Various STAC 2659/- 

6 „ NOW THATS WHAT1 CALL MUSIC! 26 *3 
1 A l2 ,47 DIRTY DANCING (OST) *5 fi 4 Various RCA BD 86400/BK 8640a/BL 86408 IBMGI 
IR u ,3 THE GREATEST HITS OF 1993 • 

CULTURE BEAT     18 SOUL II Si i. : | 4 
J 

Vanous EMI/Vitgin/PolyGram CONOW 26/TCNOW 26/NOW 26 (E) 
5 2 RAVE GENERATION 2 DinoDlNCD75(P| Various DINMC7IVDINTV75 

13 Various Telstar TCD 2663/STAC2663/STAR 2663 (BMGI 1 C ,6 ,, BEST OF DANCE'93 • Telstar TCD 2662 (BMGI fi O Various STAC 2662/STAR 2662 11,. 6 LOVE IN THE S1XTIES Dinodincdsi |P| 
IP i; il |::: j 

6 
J 

8 

a 3 THE SOUND OF KISS 100FM Various PolyGram TV 5164862/5164864/- (F) 
7 ,9 THE VERY BEST OF THAT LOVING FEELING Various Dino DINCD 78/DINMC 78/- (P) 9 63 THEBODYGUARD(OST)*7 

' ' Various DINMC81/- 1Q,7 9 100% DANCE VOL 3® Telstar TCD 2705 (BMG) •0 Various STAC 2705/- 
1 9 EU V

HITS 93 V0L 4 ® T MCTlTSWLraTS»! 
-—j 

1 
Various Arista 07822186992/07822186994/07822186991 (BMG) I 8 32 BLUES BROTHER SOUL SISTER 1 Vanous Dino DINCD 56/DINMC 56/D1NTV 56 on ,9 8 THE GREATEST LOVE VI-WITH LOVE FROM...® Various Telstar TCD 2686/STAC 2686/STAR 2688 (BMG) 8OO.AN0THEVVA..EBS 61 
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VARIOUS: More Amore. Various Artists (Sony CD/MC MDK/MDT 46705). Following the success of last year's mid-price Amore album, the formula of top artists such as Renata Scotto with Placido Domingo singing operatic love duets is repeated for Valentine's Day. ASVs budget Quicksilva label targets the same market with its Music For The World's Greatest Lovers album (CD QS6126), with alternative covers reading Valentine's Day or, for the rest of the year, Romeo And Juliet. This dise features in a February BBC Music Magazine compétition. EEi3 

VARIOUS: The Power Of Music. Harnoncourt (Teldec/Warner 4509 94334 2). Award-winning conductor Nikolaus Harnoncourt is showeased on a sampler with a £1.99 dealer priee to accompany two new albums of Mozart symphonies, POS promotion of his back catalogue and his concerts with the Chamber Orchestra of Europe in London and Birmingham in March, EUS 
DVORAK: New World Symphony, The Wild Dove. BRTN Philharmonie/ Rahbari (Discover/ Complété Record Company DICD 920113). Conductor Alexander Rahbari's super-budget label aimed at rivalling Naxos launches with nine titles at a dealer price of £2.79. It aims to have 55 titles on the market by the end of February, backed by extensive music press advertising over the next few months. HS3 
VARIOUS: Fearless. Kronos Quartet, Dawn Upshaw, Gipsy Kings (Elektra Nonesuch/Wamer 7559 79334 2). Peter Weir's movie Fearless opens in London on March 11 when this soundtrack album, including part of the famous Gorecki Third, will be advertised alongside the film on posters and in magazines such as Time Oui. SSSi Phil Sommerich 

ICED by RAY SHELL read by the author (PolyGram Speaking Volumes 5186444). US actor tumed author Shell tells the story of a 44-year-old black crack addict in a stream-of- consciousness diary style. The audio book of this cuit novel features music, background effects and a cast. SS 

GORECKI: Symphony No 3. Polish State Symphony Orchestra Of Katowice/ Swoboda (Belart/ PolyGram CD/MC 450 148- 2/4). The first budget version of Gorecki's chart-topping work headlines 25 new issues from Belart, with a Domingo récital album (450 121-2/4) another strong contender. The range is backed by a four-page ad in March's Gramophone plus posters, blow-ups and browser cards. ES 

STAR TREK TRANSFORMATIONS by DAVE STERN, read by George Takei (Simon & Schuster ISBN 0671853279 cassette, ISBN067188624X CD). Captain Sula of the USS Excelsior meets an old adversary in the shape of a mysterious energy créature. Sound effects and the original score provide tension and authenticity. The first Star Trek adventure written for audio, this title is not available in video and book form and is expected to become a collectors' item 

GABRIELLE; Because 01 Vos (Go! Beat GODCD109). Clubgoers will hear Uns as a stomping house Irack. But really it is a gentle shutUe with widescreen orchestra and jangly 
excellent emoting front Gabrielle. Much in the mood of Dreams, though haunting, it is nonethelessa il for the Top 20, EÏ3 
J0SHUA KADIS0N: Jessie (SBK CDSBK 43|. American neweomer Kadison has a US Top 30 hit with this extremely attractive piano-led, mid- tempo faallad. Along with a warm vocal style (two parts Billy Joël to i Jim Croce) Kadison has a fine lodic sense, and this lyrical song deserves to be heard. EUS 
BILL TARMEY; The Wind Beneath My 

season, selling more than 100,000 copies. And the acier, better known : Coronation Stroefs Jack 

THE ADVENTURE S OF HUCKLEBERRY FINN by MARK TWAIN, read by Mike McShane (Harper Collins Audio Books HCA 186). Hemingway said of this taie of a young rapscallion and a runaway slave, "Ail American writing cornes from that." Now Twain's classic combines with another great American tradition to produce Walt Disney Pictures' The Adventures Of Huck Finn, a tie-in which should raise this release's profile. SES 

Bark Psychosi 
MIDDLEMARCHby GEORGE ELIOT, read by Harriet Walter (Penguin Audiobooks ISBN 0140860258). With half the country seemingly riveted to the lavish BBC production, this is a tiraely release from Penguin Audiobooks, launched in November. To do justice to this literary classic work it spans four instead of 

SIX ADVENTURES OF TINTIN by HERGE (BBC Radio Collection YBBC 1550). Blue blistering bamacles! These brilliantly adapted stories featuring the voices of Léo McKem (Captain Haddock), Andrew Sachs 
MAINSTREAM - SINGLES 

(Snowy) and Richard Pearce (Tintin) bring the old Herge stories into vibrant life. Winner of the 1992 Sony Award for best dramatisation after its Radio Five broadeast, this should appeal to Tintin fans young and old. ES3 Caroline Moss 

BETTfE SERVEERT: Palomine (Beggars Banquet Primary BBQ 28). Having made their mark on 4AD, the Dutch quartet transfer next door to Beggars with a re-recorded version of last year's title track. Palomine is an assured guitar- rock sœoulderer in the Neil Young vein that should keep spreading the word. ES 
FLAMINGOES: The Chosen Few (La La Land). Winners of Gary Crowley's Demo Challenge on GLR, the London-based trio are undoubtedly a hot tip for 1993. The Chosen Few is a hook-filled, anthemic guitar stomper with the right blend of glam-style sensuality and Nineties production to more than make a mark. 
LISA GERMANO: Inconsiderate Bitch (TAD 4003CD). Aller failing to make an impact on Capitol in the US, the Indiana-based singer-songwriter and accomplished violinist is now on 4AD Worldwide. Inconsiderate Bitch is a limited-edition CD collection of remixes from her first 4AD 

doubt that the same audience who appreciated itthen will be eut buying this in the next couple of 

/ Q:[EverythingIDo]IDoitForYou 1 (Arista 74321193062). This heavy- Ij handed dance version of Bryan | Adams' chart-topper is intoned by jl-lQOy.Jackson, who handled vocals . on Rages iiit remake of Adams'Run I ToYou single. Strippingaway the poignancy of the original, this thinly spread rehash replaces îtwith every cliché in the book. ÏÏ3 

THECRANBERRIES: Lingerdslan CID 559), Currently a Top 20 hit 

Gabrielle: new single rides i ntle shuffle 
Duckworth, now aims to meel consumerdemand (or romantic releoses on Valentine's Day with this nicely timed cover of the old Bette 

Midler/Gladys Knight hit. Tarmoy first sung the song on This IsYourLife, and the response then was phénoménal. So Ihere's no raason to 

first rcleased - this delighttul single by the Irish band is bound for better things. Floating in on a breeze, it has a haunting, fragile quality and an almost country feel. Ils sweet 
possibly fail again. EâSi 
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album (due in the spring) that showcases a mélodie, moody talent more mainstream than most 4AD acts, but with an edge that will attract the indie crowd. ïïîa 
BABK PSYCHOSIS: Hex (Circa CIRC 29). Aller 18 months silence, the mainly instrumental quartet make their album début for Circa. Bark Psychosis don't go out of their way to be commercial, but the seven-track Hex resonates with quality: moody, evolving segments, beautiful playing and an overall attention to détail. Dark horse of the week. US 
SUEDE: Stay Together (Nude NUDE 9). After their amazing first year of success which culminated in winning the Mercury Music Prize, 
with another brilliant single. An eight-minute magnum opus, Stay Together is a medium-tempo swaggerer that builds to a frenetic climax, with even a Brett Andersen "rap" in the middle: a perfect, alternative anthem for disaffected Valentine's Day lovers. A strong candidate for their first number one hit. 1SS3 Martin Aston 

■ 

SSMii « 

S3 Guaranteed banker ES Shoulddowell 
El Worth a punt m Only for the brave 
i SORonly 

MAINSTREAM-ALBUMS 

SASHA: Higher Ground (Deconstruction 74321189001). One of the UK's most popular DJs, Sasha has notched up an impressive array of remixes and has recorded for Union City under the BMEx name. Higher Ground is his début for Deconstruction, and is the first single released under his own name. It is an inventive, expansive house track with impressive vocals from Sara Mollison. Expect strong demand. Igggj 

JAM & SPOON: Tripomatic Fairytales 2001/2002 (Epie EPC 474928/474918). These are two completely separate albums from the Frankfurt duo who gave us the séminal Stella a few years back. The first, 2001, is a collection of uptempo trance tracks, while the second, 2002, is a more ambient set. Together they form an ambitions project with a total playing timeof close to two and a half hours. Overall, they live up to expectations, and are already picking up plenty of favourable press. Eîî3 
JOEY NEGRO: What A Life (Virgin VST 1470). Plucked from the Uni verse Of Love album, this well-crafted cover of the catchy Gibson Brothers' track boasts some great female vocals. Promoed along with more remixes of the album's excellent title track, it has been getting a great club 

THE ESSENTIAL 
ïhusieweek 

ST0CKING GUIDE 
VARIOUS: Classic Mellow Mastereuts Vol. 3 (Beechwood CUTS17). Now up to compilation number 17, lan Dewhirst is still managing to maintain the high standards set by the first Mastereuts albums. This, the third in the Mellow sériés, is no exception, featuring smooth soulful classics by the likes ofThe Jones Girls, Anita Baker and Luther Vandross. 

VARIOUS: Secret Lovers (Columbia 1 ■' - , ygv   ■ - ,,1 excerpts, with soprano Nuccia easily assimilated messages. SETVCD 4), The 18 songs of love and Focile adding a féminine touch Slick and stylish it may be, but it's dévotion herein rarely break sweat where necessary. Another TV- unlikelyto sell inanything and form the idéal vehicle for Sony's 1 / advertised album, and another approaching respectable numbers latest Valentine's Day-aimed TV J l- - I / ^ 1 classical album with more than a unless they can overcome the dip promotion. AU the material here has modicumof crossover appeal. 1223 in singles chart form they proven pulling power, but has been experienced between Here We Go used on other compilations. Even so. VARIOUS: Alternative NRG (Arista and second single Oown The any album that contains Saving AU 74321614492). Recorded at varions Drain, «3 My Love For You, Careless Whisper, - mHHSE locations in the US using an mumumm Unchained Melody and Have You ecologically sound solar-poweted Seen Her.to name butfour, is likely generator, this is a pot-pourri of live VARIOUS: Brit Awards 1994 (EMI and studio tracks especially donated CDAWARD1). Reflecling the of year. 12223 K ta Greenpeace by some of the giants artists and music represented 
VARIOUS: Wayne's World 2 [0ST1 |- ^ '-.if'/"'- of contemporary music. Eaming their 1 awarenessspurs here are REM, U2, among the Brits nominations for 1994, this splendid32-track ,      „ . Favarom: crossing over (Reprise 9362454852). Boastmg a UB40, Annie Lennox, PM Dawn, compilation covers a lot of ground, mixture of rock classics (Bad Moranis's geeky alter-egos. The Jésus & Mary Chain and 10 others. featuring both long-eslablished Company's Can't Get Enough, Edgar movie will be a smash, with obvious Excellent tare, well performed and nominees such as Rod Stewart 
Winter'sFrankenstein and Golden retail implications forthe album. for a good cause. 1223 and Sting and 1993 neweomers 
Earring's Radar Love), new tracks m* like the SpinDoctors,4Non 
(Robert Plant's slant on the oft- STAKKA BO: Supermarket Blondes. Shara Nelson and 
recorded Louie Louie, Mary's House PAVAROTTI: MyHearfsDelight (Stockholm/Polydor 5210892). Jamiroquai. A two-week TV 
by4 Non Blondes and Dinosaur Jr's (Decca 4432602). Recorded live in Consistent, accomplished easy- campaign and, of course, the 
OutThere) and a couple of exclusive Modena, the town of Pavarotti's paced rap from the Swedes, who screeningof the awards therasclves on February 15 will live Aerosmith tracks, this is a most birfh, last September, this accessible eschew Irends by avoiding the use of excellent companion to the latest album by the world's favourite ténor samples and writing their own lOOse Alan Jones adventure of Mike Myers and Rick features familiar operatic airs and jazz tracks over which to intone their 

DIDDY: Give Me Love (Positiva 12TIV8). Originally released on a very limited white label, this well- produced up-beat house track has been picking up solid DJ support. Positiva is providing the added enticement of new remixes, including a heavier trance interprétation from Kris Needs. Worth watching. 
SUB SUB: Respect (Robs 12ROB19). Compared with the exceptional Ain't No Love, 
disappointment. Respect does not deviate too far from the original winning formula, but it seems to lack that magie spark. EÏ3 
VARIOUS: The Real Deal (Rumour RAID514). While other Rumour compilations have tended to stick to narrowly deftned genres, such as soul, swing, trance or techno, this new album is more eclectic in its approach. It includes top US garage tunes from the likes of Victor Simonelli and Tension, along with happy house faves from Outrage and Alex Party plus discoid stompers from Luvdup and NASA. The well-chosen mix works well and reflects the cross section of styles many DJs are currently playing. ESS 
LOVESTATION: Shine On Me (Fresh FRSHT10). First out a year ago, this catchy soulful house track is being reissued following the recent Top 75 success of the group's cover of Best Of My Love. The new remixes have been getting reasonable DJ support, although not enough to suggest a crossover hit. SS23 
m'Màiimm CAPPELLA; Move On Baby (Internai Dance IDX4). Move On Baby is the latest from Italy's Gianfranco Bertolotti and relies heavily on an anthemic synth riff that is very similar to those used on the last two Cappella hits. The cheesy rap and screaming vocals provide the distinguishing features. Zéro points for originality, but maximum marks for chart potential. 82223 Andy Beevers 
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lifc nnrangte 

time over tha re-release of old 
In a général slatementfrom the Inter-Modo offices, band manager Adam Morris falks about Ihe group's disilluslonmentwiffi Blg Life over Itie re-release of 'Utile Flufiy Clouds' last year and 

▼ Aflera I wlth so I twome Gangsl 

jle 'Pommes Frilz' on ffieir new label Island Records. 'CThe Orb) find Ihls an absurd situation, Afler being prevenled from releasing a new record they now (ind the label continue ta hold Ihem up by inslsting on continuous exploitation of pop 

radio mlxes thaï bear no relation towhere The Orb sound Is 
But a spokeswoman for Blg Life soys the group's Alex Patterson had been consulled about both re-releases. "The band had full knowledge of whal we were doing, even to Ihe point thatwe had the 'Perpétuai Dawn' video edited at 

Alex's request' she soys. Blg Life Is also planning a re- release of the 'Aubrey Mlxes' originallyavailable in 1993 as 
Meanwhile, Island Records says Ihe band has completed a new album, due in May, ond thaï Ihe new single is still on Ihe schedule allhough no date is 
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Aller a year otsuccess wlth solo projeots, the two men behlnd Gangstorr are bock wlth anewalbum.Guru spent 1993 worklng on 
Project whtleDJ Première was involved In production workwlth KRS-1, HeavyD, Fu-Schnlckensand Blg DaddyKane.Nowthe duo have completed thelrfourlh album'Hard To Eam' on Coollempo and Ifs seltorrelease on February 28. Fans can expert a return to the harderGangstarr sound but wlth Ihe usual tuneful rhythms and Intellertual raps. Guests on the album Include Greg Nice and Smooth B. Tracks Include'TonzO'Gunz' and'Dwyck". No single Isplannedyet. 
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cuits: MICHAEL'S PRAYER/SO INTOYOU Michael 

Inlamous hardcore duo Shut Up & Dance are back and as controverslal as ever. —  — The Stoke Newlnglon lads' label o( the same name folded In 1992 tollowlng légal action trom the MCPS over uncleared samples, Includlng thelr hit 'Ravlng l'm 
But after a break and a Utile work on the underground scene, they are back wlth a new cheeklly-tltled EP 'Phuck The Blz" It features a development In styles tor the duo, wlth garage as well as hardcore tunes, Includlng 'Hands In The Alf, "Hlp Hlp', "Blg Up Who Fe'gel Blg Upf and "Mournlng Joy". The EP Is out on March 7. The group's PJ says: "I wouldn't say Ifs greal to be back as Ifs such a rat race, but we enjoy doing what we do best. "I thlnk we've developed qulte a lot and we're worklng wlth a tew new people too. Thls EP baslcally says Wre back','' he adds. 

AN INDISPENSABLE COLLECTION OF CLUB ANTHEMS 
12" FULL LENCTH MIXES 
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Club: RiseafTheLeadmill, 6/7 Leadmill Road, Sheffield, Fridays, 10pm-3am. 

Capacity/PA/ Spécial features: 700/7K main room/2K second room; massive video projections. Door policy: 'Arrive early, dressup!'- Rob Lovell, promoter. Music policy: Main room; sexy house, uplifting garage; second room: style changes every quorfer. DJs: Residents-Sully. Guests -AlistairWhitehead, Dave Seaman, John Digweed. Spinning: NY Connection Jn Front: Want If; 'Morels Grooves 4'; The Factory, DJ Duke mixes; UndaiGround Groove 'What it Is (Give It Up)'; Lectroluv 'Dream Drums (Remix)'. DJ view: 'We've changed from a student crowdtoaclub crowd - now I can play whatlreolly want and build up an atmosphère.' -Sully. Industry view: 'Agoodclubwith on excellent résident.' - Charlie Coleman, Warp. Ticket price: £5 on door; £4 with flyer.  
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newsdesk: O71-620 3636 
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eventto acknowledge the growlng Importance of dance In recrulllng actstorlts 
The ihlrd Sound Clly event, whlch tocusesonnewocts 

year, wlll (eature three club nlghls from Aprll 7-9 duringtheweeh- 
Among the dance artlslsconflrmedto appearso tarare Urban Species, Incognito (plctured 

Radio 1 FM ond Pete Tong's Essentlal Sélection wlll broadcast live (rom The Tramway venue in Glasgow on Aprll 8 and the club nlghtswill beheldal the renowned 

Glasgow School of Art. Dance labels are belng offered the opportunlty ta stage Ihelrown eventsal Sound City and anyone Interesled - IncludlngDJs- shauld contact Wlllle Knoxon 041- 227 5582. 
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ones for Robin S CShow Me Love' and luv 4 LuvO, the label bas now seen Joy" by Stax 
' '   marks one of uccessful years, wilh m International Dance Robin S picking up an . . Award for "Show Me Love' whlch was also dance record of the year in Billboard. Champion A&R mon Johnny Walker says, 'Fora UK independent, we've had a great year In the US.' 

Changes In ownetship of rap label Profile Records In the USwIllsee It odoptlnga 5 diverse range of music styles. US chalrman Steve Plolnlckl ; has taken (ull control of the ; label In opposition to a I possible dealwIthTommy Boy. "The changes wlll provide increased freedom (or the US A&R team whlch Includes DJs such as DB (techna) and Funkmaster Flex (rap)," says Profile UKMDAndyCleary. The US company's nexl 
tracks by Acen and Baby D plcked up from UK llcensees. In theUK, Clearylssettlng up the new Funky Monkey 

> The original hit from > reggae's dynamic duo 5 Chaka Demus & Pliers ' (plctured) is re-released 5 Ihls monthinabldtoryet ! anothernumberone. ' Lastweek, f ; début album 

'MurderSheWrote', or Mango, features a Pressure Point remix an 

single 'Twist & Shouf. The re-release 
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Steve Rlpley-Sony dance marketing manager "Thereis lots of room for improvemenlbulilwas put logetheronashoeslring budget ond bearing thaï in mind, I Ihoughl it was very OK. Atlheendofthedayilisfor charily and thafs Important. 

Hywel Williams-Olymplc Recordings *1 think ifs a good idea to have the Dance Awards but if Ihe bar t had been overlooking the awards, more people might 
organisation al limes bordered on fiasco. I found myself along wilh Ion Dewhitsl belng retused enlryand in Ihe end I had to sneok in. Once inside I lound it lacking in atmosphère (rom Ihe industry perspeclive, but I think Ihe idea is a very good one. Dance music needs as much profile os it can get." 

Kev Edwards - Hat Wax shop, Warrington 'Wilhoul a shadow of o doubt we need Ihem but I think Ihey 

Steve Power - head of music. Horizon Radio & Galaxy Radio 'Awards will alwoys exist but Ihe Dance Awards are certoinly more in touch and more needed thon the Brit Awards. They should be al the forefront because Ihey reward people 
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ON THE MIX : DANNY D : TODD TERRY : RICKY MORRISON 

îlf^^Npw mm Cassette CD 

h-CD 
ii'Wii'iiW'i'iy'iii 

1 cc c 
2 V 
f) 


