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The proposai, agreed by senior record company figures at an informai meeting,lastTuesday, is designed to eut the cost of marketing singles and could help slow down the turnover of records in the chart. A separate proposai from the meeting could see the introduction 
to highlight those singles which achieve 

Those involved stress that the two proposais are at an early stage and will have to be discussed with ail parties involved in the CIN chart. They are expected to be put forward for considér- ation by the charts' ruling body, the 

icords wl 

Chart y Comi leets on July : The move follows continuing concern about the speed of the chart; the temp- tation for labels to sell différent formats of the same single to an act's fanbase; and Woolworths' décision to drop the 
The current format rules were intro- duced in June 1991 when the upper 

the chart, We need to protect records that are gaining popularity and show that they aren't over." Simon Burke, chairman of Bard, says, "We would welcome any construc- tive proposai to improve the singles chart." He adds that he personally would be most supportive of the format proposai if record labels were to stick to the same three formats to avoid creat- ing problems for retailers. Of the four current formats, the seven inch looks most likelv to lose put. Lastweek's sfiâréôf7%oftotal single sales for seven inch iTexpected to take an even bigger slide today in the first figures since Woolworths withdrew ail vinyl from its stores. • BPI trade delivery figures show the singles market is buoyant with units jumping î.6.8% to 14.6m in the first thrée months of the year, the best first quarter fifrùros sirice 1990. The value of those singles'ship-aentsjumped 21.3% to £22.9m. It wai. a flat quarter for albums, with units up by 0.7% to 30.4m on the same periodin 1993. The value of albums shipments increased 5.2% to £139.7m.  
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featured on Initial TV's The Whi Salurday, score the first crosse for jungle with their single, Incr to enter the Top 40 yesterday (Si 

Industrykept 
waiting over 
MMC report 

week after specula- 

reDTIsc rcthls eek. hough the BPI and other wit- 
Heritage Committee hearings are 
of the DTPs décision, no public notice will be given. The DTI traditionally issues its rulings on MMC probes on Tuesdays, Wednesdays or Thurs- 

iadieai relaimch 

plannecHorTOIP 
Top 01 iroducerRic ill is planning a radical s the show including a new sot and logo later this year. Blaxill, who took control of the 30- year-old programme in February, says he is approaching BBC TWs head of entertainment David Liddiment, and BBC 1 controller Alan Yentob to get the go-ahead. He says, "It u radical re: vith a go and pc sibly a theme tune. I want to get every- thing right editorially before I go ahead, and I am talking to the BBC manage- ment to agree a budget," he says. The changes, which could be in place by November or December, will repre- 

TOTPs' audiem with 7.1m for tl according to Ba 
ur months of this year 3 fell to 6.7m compared ; same period last year, b figures, partly due to 
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STILL VIRGIN AT 21  
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ALL YOUR FRIENDS AT 

EMI MUSIC LOGISTICS AND SUPPLY 
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For CD, CD-I, Video CD, CD-ROM, etc., Contact Tim Crouch on 0793 414104 
For Cassettes and Vinyl Contact Jim Wilsher on 081 561 8722 



GallantgetsÂsda 

development rôle 

NEWSHLE 

Supermarket chain Asda has poached Gallantjoined OurPrice i OurPrice'sbrand developmc '  ' • . . ■ - . . a London s West End, Bob Simpson 

moS 

Sony Music revamps 
business affairsteam 
as 

Dej Mahoney, previously Columbia's business affairs manager, has bcen appointed to the ncw post of dircc- tor of business affairs and new média development. He will be responsible for invcstigating audio-visual and new média opportunities. Burger says, "There are so many things going on, from CD-i to video-on-demand, that wc need someone with a business affairs back- ground who is bip enough to know where the future commercial opportunities lie. Dej fits the bill perfcctly." Those reporting to Mahoney include music develop- 
manager Solomon Nwabueze, Epie senior business affairs manager Alasdair George and a ncw business affairs manager for Columbia to be appointed shortly. 

lerchairman of the BPI rights committee, has heen a leading member of Sony's team in ils protracted légal battle 
of the High Court terni next month, Sternberg (pictured right) has been with Sony since joining as légal manager in January 1985, mouing up to becnme senior légal managertwo years later. Dej Mahoney lleftl 
Columbia in November 1989. Tbey are pictured with Sony UK ghairman and ceo Paul Burger. 

Album prize breaks 

nomination record 

Woyda bows out 
afterhalfacentury 

^matT^mnaring m the high People^dBlur/j ^ announced at a 

> ^ ^ ^ ^ HMVTO ENLARGESMALLEST STORES-p5 ► ► ► ► ► 

Polydor plugs promotions gap Polydor marketing director Jason Guy has reorganised the iabel's promotions department following the departure last week of pluggers Adam Fisher and Phil Gibbs, who had worked on The Wonderstuff, Utile Angels and Shed 7. Bob Masters, who was head of radio promotions at Epie until last Wednesday, (akes on the same rôle at Polydor this week. He will work alongside head of TV promotions Samantha Wright, who was previously head of promotions. Before joining Epie, Masters worked at A&M, where Guy was marketing director. Guy spentfour months as MD of new Chrysalis Group label Echo at the end of last year. 
Bernstein scores with cup theme Léonard Bernstein's America is being released as a single by Deutsche Grammophon/Polydor on June 27 to capitalise on its exposure as BBC Sport's World Cup theme. The track, taken from Léonard Bernstein's best selling recording of West Side Story, will be backed by José Carreras's performance of Maria. 
Kingfisher renames Titles chain Kingfisher'sTîtles chain has changed its name to Music And Video Club as part of an on-going expansion. The chain, which was opened three years ago by Dur Price founder Gary Nesbitt, aims to add ta ils current total of 10 stores by the end of the year, with extra outlets in Gloucester, Southend and Bedford. 
PolyGram ups dealer prices PolyGram is increasing ils dealer prices from June 20. Standard CDs go up to £7.95 (from £7.59), with mid-price CDs up to £5.35 (from £5,25) and mid-price double CDs up to £7.95 (from £7.59). Full-price cassettes go up to £5.35 (from £5.25). 
GLR rethinks music policy BBC local radio station GLR says its music policy will be "more flexible" from next month although it has denied reports it is reducing its speech content from its current 70% level. "There will just be a more libéral music policy at weekends and certain times of the day," says a spokesman. Meanwhile, the station has signed Sunday Tîntes columnist Mariella Frostrup and former Radio One présenter Bob Harris as presenters. 
Capital reviews Chiltern stake Capital Radio's finance director Patrick Taylor says the group is "reviewing its position" regarding its 20% stake in the Chiltern Radio group following Atlantic 252 parent CLT's £16.9m bid for Chiltern. CLT, a private European multi-media organisation owning 13 radio stations and eight télévision channels in Europe, wants to control 100% of the Chiltern Group which opérâtes stations in five counties. It has received irrévocable undertakings which would give it 15.35% of the share capital, but it is understood it may face apposition Irom Capital as well as the Daily Mail and General Trust which bought an 18.5% stake in Chiltern at the beginningof the month. 
Industry survey goes on sale Media Research Publishing has issued its second UK Record Industry Annual Survey, priced £395. The report is available from the company at Lister House, 117 Milton Road, Weston-Super-Mare, Avon BS23 1424. 
Sound Solutions Conlrary to a story in last week's Music Week, Sound Solutions did net go into receivership last year. The company's parent Phonomatic AG went into receivership in December 1993, but its shares in Sound Solutions were transferred back to MD Peter Collins under a provision of the original sale agreement. Sound Solutions, in which Virgin Bétail Group acquired a 50% stake last month, has remained in profit throughout. recording a profit of £974,000 in 1993. 
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COMMENT 

PAULS QUIRKS 

Greenawaytakes 

deputy cha ,away has been o KheadofAscap. >nfirni 
Greenaway is expeclfid to take up the I post of UK and European merabarship I director at the US copyright collection I agency by the beginning ofJuly. He fills 1 the vacancy left by former UK régional I director James Fisher (see panel), who 1 resigned aller 12 years with the organi- I sationinDecember. | A five-times Ivor Novello Award win- 

Former Ascap UKregi Fisher has re-emerge of the International M Fisher took overthep :r,=. . j „«i,o who canbecontacted via Muirhead week and will initiall body's membership. 1 Muirhead says the pc MFcTaïrm'an Danois Management, says he ™"confmue his 
1S, has heen cree.ed to work for the Elton John A.ds Fonodat.on,  ; 1 U.ir tho fomnosers' Joint Council 

: in the past," he says. „ and deputy chairman ling his own publishing ■ the years, Roger has built up a lot of respect in the UK and has ail the right administrative skills," 

dunng 1992's tribunal dispute between the MCPS and EPI and has wntten more than 50 Top 20 hits. Greenaway was named songwriter of the year at the 1970 and 1971 Ivor Novello Awards with his songwriting partner Roger Cook. The pair collected the prestigious Kennedy Award at last month's 

track and 11 others will faat Thompson And Friands, recorded with the Royal Philharmonie Orchestra. Artist royalties will go to thr Malcolm Sargent Cancer Fund for Children. A single, I featuring Amanda with Willard White performing 

BuoYantPolyGram 

dominâtes classical 
ond-plt 

including Millward Brown data v the with 38% ofaU classical sale Of the other classical companies, EMI lost ground to PolyGram with I just 21% despite releasing the quar- I ter's higgest classical album, the 

as many copies as BMG's iccd Mario Lanza: The Collection. PolyGram's .f 17% is up from 12% lasl 
Naxos's domination of the.budget market put it in third place overall, with 10.5% of ail classical sales, fol- lowed by Conlfer. Decca remt the top-selling label, with 19.4% of classical sales, with EMI on : and Naxos on 10.5%. 

Fruit plumps for 
Kershaw label 

inge Roots is expected to produce m 12 and 15 releases a year, fewer he Strange Fruit imprint, which 

The first releases on Strange Roots will be albums by Robyn Hitchcock & The Egyptians, Martin McCarthy and Papa Wemba, on June 27. 

Emap profits reflect rise in ads 
Record companies are increasing their Hawken says commitment to press advertising as ly attributable to the divii confidence in the economy grows, titles, but she says its mu according to Emap Métro which pub- have performed strongly. 

re compan/s co 

Paul Quirk's column is a personal view 

year on launches, including Ts women's the rock monthly Mojo which hit circu- magazines lation targets ahead of time. The Emap group's turnover the corner increased 14% to £362m. with pre-tax magazmes now, she says "And ad revenue from profits up 8% to £45.7m, and showed a 
„ ° m the record companies is looking a lot botter, strong performance from radio. Trans- crease in ad revmué orïsT ^ f ,m^ession that P^P'* "e a World Communications saw its profits Emap Métro managing director Sue ^ ""if f "T ri80 36%. whilP Kiss FM and Radio City 10W P 'P0"1 £9-7m bot:h achieved audience growth. ► ►►►►►► ► CHRYSALISUNVEILS NEW IMPRINT-p6^ >>►►►>► 
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HMV to enlarge 

smal lest stores 
HMV is planning to boost the size of its 
areas such as indie, music video and spoken word over the next year. UK marketing director David Terrill announced at the chain's annual mar- keting présentation on Thursday that HMV would appoint three buying exec- 

HMV INVESTS IN BIGGER STORES NEW STORES Southampton, IS.OOOsq ft Leeds, 20,000 sqft EXTENSIONS 

)nl 8,0Q0sq ftto 14,000sq ft 
cities, the si small." HMVs 15,OC q "ft shop fn 0 sq ft u 

ended unit in Edinburgh St James ich has doubled sales space to 3,000 Ft. Terrill points ont that the average 

what's happening right now and willing to go ont and take chances," he says. The HMV policy will be to focus on specialist areas, he adds. "Instead of taking a wide range, [we will] take a spécifie genre and promote it, It could be sci-fi video, it could be country music." Terrill says the retailer is developing 
ber of indépendant acts, based on a cam- paign called Fresh Blood created by HMVs sister corapany in Canada. 

Southampton, a Leeds and extensions to existing shops in Oxford, Derby and Bournemouth. It is also planning to open stores in green- field sites in locations including Basingstoke and Gatwick, îd by the appointment of a head of Terrill adds. "Last year w 200 new acts, and achiev< 

► ► ^ ► |> !> BBC T0UNL0CK THE WORLD OFCLASSICS -pl 

NEWSFILE 

tive to concentrate on a range of prod- ] ucts, from T-shirts to spoken « Terrill says he expects to announci 
4 "It will be someone who is despei 

Pickwick seals Celtic music deal Pickwick Ireland has finalised a deal to distribute Celtic and Irish music company Green Linnet, whose catalogue includes artists such as Mick Moloney. Seamus Connolly and Eileen Ivers. 

oe the coraerstone of I 

«ï ■=• o q a ; •. •SPW'-. 

jesii* lisiii-tSih 

cl floVvs 
©fil junc 20th features 

Stir it up previously unreleased patrol dusi broihers 

        „ cd 2 June 27tl» fentures 
ï ..'l-      IHÎC radio I llvc ^ 

avaiilablc wilh «lie up to our bips collection library case - strîclly limitoil 
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Chrysalis unveils 

left-field offshoot 

The expansion, announced_ as the 
which Chrysalis has fnvested heavily in 

Chairman Chris Wright, who says he 

1993 1994 change Turnover £39.2ni £32.3m -16% Pre-tax profits £104,000 £32,000 -69% Retained profits £52,000 £353,000 +578% 1 Figures cover six months to Feb 28. 

E^SSy?SiHS secured this week The Echo label - launched with a 

i'ng^Gmham Wi^o^fBad^oy^^nc), Michelle Oldland, The Aphex Twin and PHïill 
^èaSerhasalsobeenadded to the rester of the label, which is dis- 

utive Steve Lewis says a prestigious 

imprint Echo Spécial Projects witti tvvo album releases in Octobor. And the music division has also set up new pub- lishing eompany AE Copyrights with sister company Air-Edel for contempo- rary composées, including Oscar-nomi- 
to February ïo, ioa** s'""" i"1- r-- its of £32,000 on £32.3m turnove Adjustments of £349.000 m mjnont 

n\u st an fr0m T — 

► >>►►►► BLAXILL: THE REST0RATI0N MAN - p9 ► ►►►►►► 
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HI FI FOR £3.99. 
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SBM ADDS A WHOLE NEW SPECTRUM OE COLOUR 
TO THE RPO's PERFORMANCE. 

AFFORDABLE CLASSICAL MUSIC 

i to one of the world s mo playing the world's finest ■y are now being recordec 

inciudmy 

INTERNATIONAL PLC 



The foltowing inlormahon. collecled by Music Week on Thursday, is 

Pre-release enquiries Singles: Reel 2 Real, Degrees Of Motion, Juliet Roberts, Kylie Minogue. Underworld, Echobelly, International Crisis, Neneb Cherry & Youssou N'Dour, Prong, Aerosmith, The Charlatans, Take That, Cocteau Twins. Albums: Boston, The Orb, Prodigy, Cracker, Everylhing But The Girl. Rolling Stones. Suicidai Tendencies, Eat Slatic, Fundamental. Lush. Spin Doctors. 
Multiple Campaigns ANDY'S RECORDS: Displays and radio ads for Top Gear. BOOTS; Top 10 CDs for £10.99; Fathers day and D-Day promotions continue. HMV: Kerrang!t2 off voucher promotion; album of the week - Everything But The Girl; single - Spin Doctors; two CDs for £10 campaign; Windows - Lush, The Ultimate 80s: in-store - Fantasia III, Cracker. The Orb. JOHN MENZIES: Pickwick promotion-three cassettes for £10; mid-price promotion continues; in-store-The Orb, The Ultimate 80s; singles of the week - Spin Doctors. Jah Wobbte, Shed Seven, Let Loose. OUR PRICE: Stars & Strikers - price promotion on World Cup videos and computer games; Windows - Stone Temple Pilots, Arrested Development, CD Loyalty Red Hot Prices; recommended singles - Shed Seven, Utah Saints. Kristine W; albums Big Country, J J Cale, Fish, Lush, Sheep On Drugs. TOWER RECORDS: EMI Summer Kick OH sale; single of the week - lan McNabb & Crazy Horse; Windows - The Orb, JJ Cale. Carleen Anderson, Blade Runner OST, Arrested Development, Lush; in-store - EMI sale. VIRGIN: Rock promotion continues: single of the week - Shed Seven; Windows - rock promotion, Lush, Police America; in-store - Everything But The Girl, J J Cale, Cracker, Eat Static. The Orb, The Ultimate 80s. WH SMITH: Album of the week - The Ultimate 80s: Windows - Bad Boys Inc. The Ultimate 80s, Slither; in- store - Classical Moods, Sony Nice Price, The Royal Philharmonie Collection, Four Weddings And A Funeral OST; Virgin IZISfeatured artist-Bryan Ferry. WOOLWORTHS: Cut-price catalogue campaign. 

NEWS        

BBCtounlockthe 

world of classics 
l new eight-part music r "The Score will provide a contempo- , . . .. -1 Tr\l1a^r, " savs 

Mémorial set 

for David Platz 

W 
fi Qï 

IMMACULATE 

CONCEPTION 



On the box: surrounded by a 7001 of Télévision Centre, Rie Blaxill, the producer ofthe BBC's flagship m 

Restoration man 
The 31-year-old producer of Top Of The Pops is ensuring that television's pivotai music 
programme is making ail the right noises again. Steve Hemsley tracks Blaxill s baptism 
Rie Blaxill's appointment as executive producer of Top Of The Pops came as a relief for the music industry; it meant television's most popular music show was officially oflf the BBC's death row. Declining viewing figures over the past five years had fuelled fears that the programme, celebrating its 30th birthday this year, would be condemned to the archives alongside classics like The Old Grey Whistle Test, Ready Steady Go, Supersonic and Jukebox Jury. In the late Eighties, the show attracted around 11m viewers, but in the three months before Blaxill took overin February, TOTP's audience dipped 20%, from 7.8m to 6.2m, while 'ts share of viewers for the 7pm 

Thursday slot collapsed from a relatively healthy 36% to 26%. "1 was appalled the show had lost so many viewers in the winter period when people do not have much else to do other than watch télévision," says Blaxill. Despite the rumours the show would be scrapped, prompted by headlines in 1992 in The Sun such as 'Chop of the Pops', the BBC has always denied the show would be axed. And when David Liddiment was appointed BBC TVs head of entertainment last October he reaffirmed his belief in the programme by appointing 31-year-old Blaxill, the man who had been such a success producing Radio One's Simon 

Mayo breakfast show, a programme with the same démographie profile as TOTP. Blaxill joined the BBC in 1980 as a clerk, before becoming a production assistant at Radio Two. He left briefiy, to work on the Chris Tarrant Breakfast Show at Capital Radio, before joining Radio One. Now, sitting in his cramped office in room 7001 of Télévision Centre, surrounded by hundreds of CDs, promo videos and pictures of his beloved Arsenal FC, Blaxill is a contented man. In four months he has managed to stabilise TOTP's audience. He attributes his success at reversing the show's décliné 
télévision. 

Blaxill wants to get families watching again, by encouraging big name artists to appear and by moving the show away from its reliance on the singles chart. He has made the show sharper and faster by reducing the opening titles to four seconds and displaying statistical information about each track. Guest presenters such as Take That, Jack Dee and Meat Loaf have been drafted in to add kudos and zest, and a string of exclusive performances have been lined up from audience-grabbing artists such as Suede, Pet Shop Boys and Alice Cooper. "My only rule of thumb for exclusives is they must either be big stars who will make the audience go 'Wow, look who's oi 

Just what you'd expert from Virgin. Just what they get from The Leisure Process. 



MUSIC ON TERRESTRIAL TELEVISION IS BROUGHT DOWNTO EARTH 

Wilfi the exception of Top OIThe Pops and the ITV Chart Show, music programmes continue te deliver small niche audiences which, for commercial hroadcasters in particular, make scheduling difficutt. Gtanada Télévision has commissioned a survey of record companies and their advertising agencies to gather their views on the carrent outpul of music on ITV. Not surprisingly the study, carried eut by média buyer The Time Exchange, indicates both industries want more music shows on télévision, But ITV says if this is to happen the music business must be prepared to support the programmes with advertising and relax the VPL rates which it says are holding back the development of now shows. ITV says The Album Show, for exemple, proves ils comraitment le music. but the programme has been given a Sam Wednesday night slot attracting a misérable 200,000 viewers because advertising support cannot be guaranteed and VPL rates are then at their lowest Meanwhile, The Beat, which goes eut at 12.30am on Tuesdays, and last week fealured Galliano and Terrorvision, attracts an audienceofjusl 210,000. AtThe Time Exchange, marketing manager Jeremy Phillips says the music industry must be more flexible in its support of différent 

transmission times. "Advertising appears on MTV seven days a week because of the relevance of the programming environment, se why should ITV be treated diflerently?" he 
Currently record companies, which spent £65m on TV advertising in the first quarter of 1934, tend to centre their campaigns around Wednesday and Friday nights when they fool they are most likely to capture the key 16 to 34 âge group. But they say advertising rates have risen by up to 17% in 12 months which is holding backfurtherspending. Their commitmentto MTV is underslandable as the specialist channel's UK audience has grown 18% to 3.3m in the pastyear. As for VPL rates, some sectors are pushing for the industry to follow the 61m industry and introduce a moe flexible scale of charges. The BBC's Film 94 programme, for example, can show a clip from a new film for free while il is on général release, and it only has to pay for rights once the fllm is no longer being shownatanyUK cinémas. The VPL says such an option is "not on the agenda", and is currently fîghting an expensive rights tribunal case with the ITV Chart Show, which broadcasts more than 2,000 promos each year. The case will reach a head this summer, after which the Chart Show must look al ways of halling its own audience décliné, down from 2,2m in the flrst quarter of 1993 to an average 1.8m this year, according to Barb. Channel Four, meanwhile, has moved Naked 

Word to Wednesdays at the request of the show's producers. But the shift has resulted in an audience drop from around the 1m mark in the last sériés le as low as 502,000 forthe May 18 show. Channel Four's Friday night schedule is one of its most succosslul slots, and mixed entertainraent show EuroTrash, which replaced Naked City, attracted an audience of around 3m. Channel Four assistant éditer David Stevenson says the station is committed to music, but because the subject attracts relatively lew audiences n will mcreasmgly become part of broader entertainment programmes such as The Word. "Ittakes a long time for music shows to build up a loyal audience. Even The Tube used to drop to around 200,000 in some weeks," he says. Attheweekend (June 11), Channel Four broadcast a pilot of its latest music offering called The White Boom. It featured Sly Si 

Top OIThe Pops (BBC) 6.7m The ITV Chart Show (ITV) 1.8m Naked City (Channel 4) 547,000 Later WHh Jools Holland (BBC) 497,000 Juice (Granada) 320,000 The Beat (ITV) 210,000 The Album Show (ITV) 200,000 Chart Bite(STV) 190,000 

Kobbie, Ohaka Demus & Pliers and Jimmy but the station has yet to conflrm if the show will be given a regular slot. Meanwhile, on a positive note for ITV, its régional music shows are perforraing well. 
show, Juice, has been moved from a 10.40pm Friday night slot last year to the same slot on Thursdays for this sériés, boosting audience figures by 40% to around 320,000. Another show doing well is the flrst Chart Bile sériés in the Grampian and STV régions. The slot is attracting 190,000 viewers in its Wednesday and Thutsday early evening position. The BBC has found a place for music programming mainly on BBC2, with shows such as dance show D-Energy which has finished its current run, and Later With Jools Holland.The corporation will launch a classicai'hased show on BBC2 called The Scoreon July31. Later With Jools Holland recoived critical acclaim from the music press, butviewing figures have remained at around 500,000 for the third sériés, after moving from its Friday II.IBpm slot to Saturdays at 10.30pm. The fall in figures for Ihose shows that have been moved seems to conflrm the industry's view that a music programme must be given the same slot, preferably at a peak time, to build a loyal following. However, until vtewmg figures and advertising revenue to suppi music shows can be guaranteed, this is unlikely to happen. 

>■ TOTP', or they will educate the audience musically such as All-4-One and Beck," says Blaxill. BlaxilTs youth and enthusiasm for the music industry made him a popular replacement for BBC vétéran Stan Appel. But it is just as well his judgement is respected: Blaxill has used his musical knowledge to take a tighter grip on the TOTP playlist than any producer before him. Blaxill has complété éditorial control over TOTP, so much so it would not be unreasonable to assume he could get his own band, The Thirsty Brothers (with whom he is the vocalist), on the show. When he was appointed he arranged a tea and sandwiches meeting with record company managing directors and heads of promotions to set new rules and outline his plans for the show. He told them he wanted labels to make star artists available to appear evenifthey had not released a single or an album recently. He also wamed thera a rising chart place would no longer guarantee an appearance. "My aim is to show the public the music industry is still here and there are still great artists and great records around," says Blaxill. He holds a pluggers' surgery every Thursday raoming, and anyone is eligible to attend as long as they make an appointment by téléphoné. When he was at Radio One, pluggers would just tum up. Now they are guaranteed at least 10 minutes with him. Pluggers, fighting to get their acts on the show in the slots immediately before EastEnders when viewing figures surge by up to half a million, appear united in their praise for the changes, although they acknowledge that in a more fragraented market an isolated play on TOTP no longer guarantees a high chart position. Tilly 
10 

Rutherford, PWL's général manager, says, "A good performance on TOTP nowadays can boost an act's mid-week position, but it could still fall down the chart week-on-week." Illustrations of the less predictable effect the show has had on songs appearing this year include The Flavour's No Matter What U Do (l'ra Gonna Get With U) failing to chart despite being used as the play-out record and Sinead O'Connor's You Made Me The Thief Of Your Heart standing still at number 42 after a mid-week dip. But the show can still reward a strong performance, as proved when Dina Carroll sang a track from her album So Close to mark the fact it had sold a million copies; A&M saw the album surge from number 14 to four. Scott Piering, of Appearing, says Blaxill's policy of producer choice is 

working. "Rie has made the show more commercial but has left room for fringe music, 1 had Smash on there the other week, for example," he says. RCA's head of promotions, Nick Godwyn, agréés. "Rie knows what he wants and gets what he wants and he will stand or fall by his décisions. The re-cap of acts who appeared at the end of the programme works well and reminds people they have been watching a music show," he says. Damian Christian, head of promotions at MCA, says Blaxill's hard-but-fair System will mean a better spread of records on the show throughout the year. "We have had two hard years but have had a number of records on this year. In the whole of 1993 we went down to the studios only about three times. Now there is more chance for new bands and new songs while Rie has kept a 
HEEDING THE VOICES OF DISCONTENT One of the first changes Rie Blaxill introduced to Top 01 The Pops when he look over was to end the policy of compulsoty live vocals. When his predecessor, Stan Appel, vamped the show in October 1991 the producer changed the theme tune, the show's titles and, most radically of ail, insisted artists should sing live. Blaxill says the show benefited in some areas, but if an artist was unable to sing live well because they were rervous it reflected badly on the show. "My priority is to get the best possible lerformance from the acts. 1 will not force myone le sing live," he says. Guy Holmes, managing director of Gut leaction, says live vocals on TOTP was a f isaster. "Most of the public could not tell the différence, only the industry was concerned about il. It delracled from the show, because 

some of the young acts who had never appeared on such an important show before were very nervous," he says. Michael Hurll.the show's producer for seven years in the Eighties, says he was opposed to live vocals. "It was unfair on the acts who had spent three days in the studio getting the right sound but were given just half an hour's rohearsal on TOTP. The viewers thmgthatclosely resembled what they were huying," he says. Tony Barker, Virgin Records' head of promotion, says live vocals did work with the right artist. He says the System now is more flexible but says Blaxill still prefers acts to sing live. "There are a number of reasons why a song cannot ho performed live. The artist may have a Ihroat problem or the song might bs a strong Visual dance track," he says.  

good mix with acts such as Michael Bolton and Streisand," he says. The industry has welcomed Blaxill's décision to bring back Radio One DJs to présent the show, and the plugging of TOTP on the station, a policy introduced by BBC network radio managing director Liz Forgan. Under the scheme, the TOTP running order is circulated to Radio One presenters on a Monday when Blaxill visits the station to record trailers for the show. The June 2 show was the first TOTP to be produced "live" by Blaxill at the BBC's Elstree Studios. He took the décision after hearing a BBC strike was planned for the Wednesday when the programme is usually recorded. An increase in the number of live shows is one of the options being considered by Blaxill for his planned relaunch of the show later this year. He also wants to change the set, the logo and possibly the theme tune if the budget for the revamp is agreed by the BBC's management. Blaxill must be hoping his changes are more effective than those orchestrated in October 1991 by Appel, who dumped the Radio One DJs as hosts, bringing in relatively unknown presenters, while he introduced compulsory live vocals (see panel) and based the show around the Top 40. But the changes failed to hait the show's audience décliné and were dismissed as "old wine in new bottles" by former producer Michael Hurll. Blaxill's new approach is respected by pluggers who are simply pleased to see a knowledgeable music fan controlling such an important programme which many feared would be axed. After ail, they say, a popular TOTP is essential if the music industry is to attract new consumers. ||gj 
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AD FOCUS 

expo-sure 
ÂTRI N G THIS WEEK 

Now Dance Summcr 94, a compilation of the latest dance tracks due out next week through EMWirgin/PolyGram, will be advertised nationally for one week on Channel Four in a co-op campaign with HMV. There will also be a two-week solus TV ad campaign on satellite channels and in the ITV Yorkshire, Tyne Tees, Granada, Border, Grampian, Meridian, Westcountry, STV and HTVre, healbun in Our Price and HMV window displays and there will be in-store displays with HMV and Menzies. The Very Best Of ELO, an 18- 
next Monday by Dino which is advertising the album nationally on Channel Four for three weeks. There will be radio ads on Atlantic 252 and Capital. In-store displays 
Menzies w s album of the 

album released next Monday through MCA, will be advertised in NME, Time Out and through 
Jazz Moods, a jazz compilation which features a diverse sélection of artists from Miles Davis through to US3, will be released next Monday by Telstar and advertised nationally on Channel Four for two weeks. There will be a two-week ad campaign in the Yorkshire, Tyne Tees, Meridian, Anglia and Westcountry ITV régions, plus advertising for one week in the Carlton, Central, ITV 

BMG/RCA is backing ils Reality Bites soundtrack, due out next Monday, with a promotion which lies in with the film company UIP and ail the large cinéma chains. The film, released on June 17. stars Winona Ryder, Ben Stiller and Ethan Hawke. The soundtrack includes Big Mountain, Squeeze, World Partyand Crowded House. Record Label: BMG/RCA. Media agency. london Media Media executive. Gareth Currie. Product manager: Dave Shack. Cinéma: MGM cinémas and BMG/RCA will offer a £1 off voucher in conjonction with HMVto everyone who sees the film.. With UCI cinémas, BMG/RCA will give away a free sampler CD to everyone who buys drinks and popcom. AH cinémas screening the film will also show a pramo video and there will be point of sale material in ail foyers. Radio: A national radio ad campaign with UIP will run for 10 days from June 13, Posters: UIP's national poster campaign, which includes london Underground sites, will carry a strap-line and stickers advertising the soundtrack. Press: There will be a combined advertising campaign for the film and soundtrack in ail national and local press and also in the teen press and cinéma magazines. In-store: The album will feature on Virgin listening posts and there will be in-stor displays with Virgin, HMV and selected independent retailers. WH Smith is racking fie album and at Tower it is a recommended release. Target audience: Mass market. 
in with th o of the s oe promoted by Menzies, Our Price and HMV. Littlc Angels' Too Posh Too Mosh...Too Good Too Last, released next week through Castle Communications, will be 

In-store displays will run with Virgin and HMV. The band are on tour through to July. MOD's Dévolution, out through Music For Nations, will be advertised in the heavy métal press from its Monday release. Omar's For Pleasure, out next week through BMG/RCA, will be 

advertised in Echoes (with HMV), Blues & Soul, TOP, The Face, The Voice and Time Out. The campaign includes street posters nationwide ' and a mailout to the 10,000 strong 
displays with Menzies, WH Smith, Virgin, 200 independent retailers 

Disk. Itis an Our Price 
Rock Therapy, a compilation released next Monday through PolyGram TV, will be TV advertised nationally for two weeks on Channel Four. T1 be a two-week TV ad campaign in the ITV Central and Granada régions from release, followed by further régional advertising. Ads on BSkyB will run from June 27 and there will be radio adv on Virgin 1215 and Atlantic 252. The campaign includes national 
promotions with the multiples and 
Shanice's 21 Ways To Grow, out next Monday through Polydor, v be advertised in Echoes, and Blues & Soul (with HMV where it is a 
point of sale material is available to ail retailers. Suicidai Tendencies' Suicidai For Life, released next week through Epie, will be advertised in Kerrang! and other heavy métal 
independent retailers. These Animal Men's Too Sussed, released next Monday through Virgin, will be press advertised in ID. Select and various fanzines. There will be co-op ads in NME and Melody Maker with the multiples. In-store displays will run with HMV, Virgin, Our Price and The Network. This Is Dance, Telstar's latest dance compilation, will be TV advertised nationally on Channel Four for two weeks from its Monday release. There will be ITV 
Yorkshire, LWT, Central, Granada, Tyne Tees, STV, HTV, Meridian, Anglia, Westcountry, Border and Grampian régions. Satellite TV ads will run on BSkyB during the second week of the campaign and radio ads will run on Kiss FM, Capital, Atlantic 252, and SIRS Radio. Compiled by Sue Sillitoe: 071-226 6547 

PR0M0S IN PRODUCTION 
C0MMISSI0NER Catherine Griffin for Oxygen/MCA A striking melee of computer graphies. Camp Warhol-esque vision. 

LUCIANA IfYouWant 
THE PR0DIGY Voodoo People 

SHAMPOO Trouble 

Moira Bellas for WEA Sophie Muller 
Margot Quinn Jimmy Relcher for Chrysalis Judith Haig Walter Stern for XL Recordings Maggie Maloney Angela Conway for Code Blue Dilly Gent for Parlophone Chris O'adda 

R0NNI SIMON B Good 2 Me Neil Rushton for Network Recot JAH W0BBLE The Sun Does Rise Pinko for Island 

Rob Small forOil Factory Barney Jeffrey for Parlizan Russell Curtis forStigma Films Ben Unwin for State William Green for Spidercom Carrie Sutton for Fresh Records 

July 18 
July 4 

MONDAYJUNE13 
OThe Big Breakfast featuring Compulsion, Channel Four: 7-9am     Session with SHEa Tiny Monroe and The Charlatans, Radio One; 7-9pm OMTV Live! features The Smashing Pumpkins, MTV: 7.30-8pm 
TUESDAY JUNE 14 GMTV featuring AU 4 One, ITV: 6-9.25am The Big Breakfast featuring Kiss, Channel 
OThe Beat featuring Freakpower, Misty Oldland, Marion and The Beastie Boys, ITV: 12.30-1.30a 
WEDNESDAY JUNE 15 
D:Ream, Radio One: 12-2pm ONaked City featuring Arrested Development EchobeUy and Tori Amos, Channel Four; 11.05pm-11.50pm 
THURSDAYJUNE16 

Radio One: L2-2pm 
FRIDAYJUNE17 
OViva Cabaret featuring Eartha Kltt, Channel Four; 10.30-11.20pm r1""—h John Peel with Locust, iWÏJ Radio One: Upm-lam O Stereo MCs: Connected 
Channel Four; 11.20pm-12.20ara 
SATURDAYJUNE18 

Frank Black and Teenage Fanclub in session, Radio One: 4.30-7pm r1"-*! BUly Joël In Concert 8*:1 recorded in Frankfurl, Radio One; 7-llpm OThe Brian Conley Show featuring Alice Coopcr ITV; 7.30-8.15pm 
SUNDAY JUNE 19 
Oo Zone with Dawn Penn, Lct Loose and Lena Fiagbe, BBC2: U.45am-12noon 
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THE DEFINITIVE'STARTTO FINISH'PACKAGE 

■ÎDO 'ÏD jViO^L 
■!rJrJ ùZ)Z)D LAjîi 

11 IlliD BLOWiG TRACKSICLUDIIUG 
THE ORIGINAL TU POSH TO MOSH' DEBUT ALBUM 

REMIXED AND REMASTERED 
PLUS PREVIOUSLY UNRELEASED MATERIAL PLUS 3 

GRAND NEW TRACKS RECORDED MAY'S4 

'GOODBYE'TOUR DATES 
> june zs ■ rononn pïramids • juhe so - ieeds isc • «y i - uoitmhm rock city 

LAST EVER SHOW JULY 2 - LONDON ROYAL ALRERT HALL BIG BAD MUSICITD 

TITLES DEALER PR1CE : LP £5.25 / CD £4.86 RELEASED 20th JUNE^ 

DGP LP/CD 6t V VARIOUS V 
Î4 1 DGP^LP/CD 685 j V VARIOUS J DGP LP/CD 686 V VARIOUS 

r 
NEB CD 658 NEM CD 669 NEM CD 670 NEM CD 672 \NXTCD 249 

OUT 20th JUNE ^ PETULA CLARK MY LOVE DEALER PRICE ; £3.35 VARIOUS LOVE POWER DEALER PRICE ; £4.86 VARIOUS ROULETTE R & R VOL 2 DEALER PRICE : £4.86 ■ iDF.inMFfi HESTOF. YOU TALK TO MUCH DEALER PRICE ; £4.86 
VARIOUS SURFSET(3CDSET) DEALER PRICE : £12.18^ 

/-    N 

/ÉsSENTIAL OANCfr\, .-'-IHH^/eSSENTIAL OANCeA 
I DGP LP/CD 698 1 1 DGP LP/CD 699 j V SHARON HEDD / BOHANNONy' 

@r)ronic(e§ 

OUT 20th JUNE OUT NOW* 

CLACD 341 CLACD 342 CLACD 343 CLACD 344 CLACD 345 CLACD 346 CLACD 347 CLACD 348 CLACD 375 CLACD 401 

*OUT NOW* DEALER PRICE : £3.57 M CROCE CURVED AIR SKID ROW FLEETWOOD MAC SUGARHILL HELIX NEV1LLE BROTHERS THE ZOMBIES FAMILY STRANGLERS 

LIVE THE FINAL TOUR LOVECHILD GARY MOORE, BRUSH SHIELS THE ORIGINAL THE 12" REMIXES BACK FOR ANOTHER TASTE LIVE NEW WORLD ANYWAY EARLY YEARS 74-76 i 

/ess Mi RICHIE HAVENS J CUTS TO THE CHASH DEALER PRICE : MC £4.25 / CD E7.29 T1 

DOJO CD 23 
DOJO CD 86 DOJO CD 172 DOJO CD 197 DOJO CD 180 \pOJO ( 

*OUT NOW* DEALER PRICE : £4.86 DEMENTED ARE GO/SKITZO/COFFIN NA1LS LIVE AT THE KLUB FOOT APRIL '87 HAWKWIND CHURCH OF HAWKWIND THE POLECATS LIVE AND BOCKIN' STEADY EARNEST OUT OF TIME VARIOUS ARTISTS THE GOOD VIBRATIONS STORY THE RED SKINS LIVE  J 
ORDER NOW FROM BMG i, 021 500 5678 

ItâW 4^™ Castle Communications PLC 
§ BARVVELL BUSINESS PARK, LEATHERHEAD ROAD, CHESSINGTON, SURREYKT9 2NY TEL: 081 974 1021 • F 



TOP 75 SIN G 
il | | Artist (Producer) Publisher (V g g n Label CD/Cass (Distributorl 

a 
LOVE 1S ALL 5 AROUND O 38 - EMl CDEMS 324/TCEM 324 [E} 

3 BABY, I LOVE YOUR WAY 40 VM1* 
2 YOU DONT LOVE ME (NO, NO, NO) Big Beat/Atlar 

olumbia 6603722/6603724 (SM1 fhe Prodigy (Howlett) EMl (Hovvlett) 
43 2 3 THE SISTERS EP sland CID 595/CIS 595 (F) 

2 ABSOLUTELY FABULOUS Spaghetti/Parlophone CDR 6382/TCR 6382 |E| 
idon ACECD 2/ACEMC 2 (F) 

44: 
45 3. 9 MMM MMM MMM MMM O RCA7432120151Ï74321201514(BMG) 

9 [NEW]* 
103 8C0ME0NY0U REDSO PolyGram TV MANU 2/MANU 4 (F> 

6 AROUND THE WORLD London LONCD 349/- (F) ) LONPD 349/LONX 349 
12 " 3 SINCE I DON'T HAVE YOU Geffen GFSTD 7Q/GFSC 70 (BMG) 
13 2N0M0RETEARS(EN0UGHISEN0UGH) 
14 12 , EVERYBODY'S TALK1N The Beauliful Soulh IKelly! Carlin INeill GolDiscsGOLCD 113/GODMC113 (F) 600113/- 
153 7INSIDE O ^ ^ w hrte Water LEV1 CO/LEV1 C (3MV/SM) 
16 22 2 TO THE END Food/Pi Blur (Hague/Smrth/Blur) MCA (Albarn/Coxon/Jame; trlophone CDF00DS SQ/TCFOOD,»^ 
17 EE q 1 SWEAR A Alt-4-0ne (Foster) MCA IMayers/Baker) Allandc A 7255CD/A 72MCJW) 
18 3 6 CARRYMEHOME Gloworm IMount) CC (Johnson/Mount) Go.BeatGODCD n2/G0DMC n2(F) G0D 112/600X112 
19 m 3 TAKE MEAWAY^ em| FXU/ Magnet MAG 1025CD/MAG 1025C (W) MAG 1025/MAG1025T 
20 M n ANYT1ME, ANY PLACE ■ JanetJackson (Jimmv Jam/Lewis/Jackson) EM! (J Virgin VSCDT 1501/VSCJ501^E| 
21 ES J1 U & ME Interna ^ Cappella IBortolottilCC 1 1 Dance 1DCC 6/IDCS 6/-/IDX 6 (RTM/P) ortolotti/EImzoom/Overman/Leoni) -/1DX6 
22 ES tj CRAYZY MAN 11 Blast leaturlnq VOC (Blast) CC IBlast) MCA MCSTD 1982/MCSC WBMG) 
23 « jBACKTOLOVE^ b dNiivvHeav.es] Acid Jazz/ffrr BNHCD 4/BNHMC 4 (F) 
24 ES q 1 WANNA BE YOUR MAN MangoCIDM817/MCT817/(12)MNG817(F) 11 Ctiala Ds-is S Ftes IDuabar/Slialespearel EHI/BMG/Sjoi/M: BaYta/Brnner/VWMIiriiiî/ShjkespeaitJirSerl 
25 ES 3 CLOSER 11 Nme Inch Naits (Roodl MCA (Reznor) TVT/lsland CIDX596/-(F) 
26 » 4 SHOOP Sait N Pepa (Sparks/James) Vanous/fLeosonq) (Sp ffrr FCD 234/FCS 234/F 234/FX 234 (F) iarks/James/Denton/Roberts)F 234/FX 234 
27 - 2 FINGERS OF LOVE Crowded House (VoulW EMl (Fmn) Capitol CDCL715/TCCL 715 (E) 
28 ES m SHINE Bub ^ Asv/ad (Aswad) Island/Gang Fowvard/Hit & Run (A blin' CDBUBB 3/CABUBB 3 (TRC/BMG) swad/Cang) BUBB3/12BUBB3 
29 ES jj JAILBIRD " Primai Scream IDowdl EMI/Complete (Gillespie/lm Creadon CRESCD145/CRECS145 (P) les/Young) CRE145/CRE145T 
30 " 2 ANYTH1NG RCA 74321212212/74321212214 (BMG) 
31 El m YOU u Bonne Raitt (WasWaitt) WC/EMÎ (Thiela Jnr/ronio Capitol CDCLS718/rCCL718(E) 
32 2 s THE REALTHING PWL PWCD 306/PWMC 306 (W) 
33 2 9 SWEETS FOR MY SWEET Blackmarket/MCA BMITD 017/BMIC 017 (BMG) CJ Levas (Leo/Lewisl Carlin (Pomus/Shumanl BMIOIL/SMO 017 
34 22 

3 JUST A STEP FROM HEAVEN Etetnal ICharles/Wilsonl Sony/CC ICohen/Solomor ̂ EMl CDEM 311/TCEM311 (E) 
SS22 3 PATIENCE OFANGELS E Eddi Reader (Penny) Dizzy Heights/Chrysalis (Hew llanco Y Negro NEG 68CD/NEG 68C (W) 
36 - 2faster/pcp Epie 6604472/6604474 (SM) d/t-loore/Wire/James) 6601477/6604470 
37 El jj HARMONICA MAN^ Peach/PWLlnu rmational PEACHCD 5/PEACHMC5 BJG 
As used by Top Ot The Pops and Radio One 

46 IMI 
47 EUS] 
48^ 
49 ^ 
50 ^ " 
51 3 
52 3 3 
53 3 ^ 
54^ ^ 
55 I3i!i!l 
56^ 
57 3 3 
58 - 3 
59 " ^ 
60 I31!Î3 
61^ 
62 
63 
M 
65 ËSi] 
55 [nis 
67 OEZl 
68 
69 ? 

70 56 3 
71 1 
72 3' ^ 
73 59 3 
74 <8 3 
75^")2 

Sweat/MCA MCSTD 19: 

EMl CDEMS 309/TCEM 309 (E) 
'eland City CCBCD 15001/CCBMC15001 (3MV/SM) CCB715001/CCB15001® 

WEA YZ 815CDX/YZ 815C (W) 
Percy) MCA/Rondor (Percv/Lever/Ackerma Mushroom D 11751/C11751 (TRC/BMG) 

A&M 5805892/5805884 (F) 

LIKETOMOVE ITO va CDTIVIQ/TCTIV1Q/TIV l(yi2TIV 10 |E) 
ker (Smith) WC/Biscuit & Gravp Virgin VUSDG8Q/VUSC 80 (E) 

Cleveland City Imports CCICD 17(X 

FRAYER FOR THE DYING 

GENTLEMAN WHO FELL SBK CDSBK 49/TCSBK 49 (E) 

)nse/RCA 74321208522/74321208524 (BMG) 
irs KGBOR 013/KGBM 013 (BMG) 

4AD BAD 4008CD/- (RTM/P)  AD 4008/BAD 4008 Mute LCDMUTE152/CMUTE152 (RTM/P) 

lond) Acuff-Rose Optyland/WC (Nelson) 

((jet Oown To The 
EverydayThang  

all-4-one i swear 

the u.s. number 1 
as seen on top of the pops 
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TOP 7 5 ALBUMS 

h 
r % Tille Label/CD (Dislribulor) | | ArtisKProducor) Cass/Vinyl 1 1 i Title Label/CD (Distributor) g Artist (Producet) CassWnyl ï 1 1 Title f Artist (Producet) Label/CD (Djstr^utor) 

Jîl rSËvvl REAL THINGS • PWLContmortalHFCDMIW) 2 Unlimited (Wilde/de Coster/Bauwensl HFC 38(HF38 26 » n MIAOW ® GolDiscs 8285072 (F) The Beautilul South (Kelly) 8285074/8285071 52 - 53 BACK TO FRONT *4 ^ Poiydor 5300182 (R 5300184/5300181 
L 27 - 4 TRIS WAYUPO A&M 54023321F) ChnsDeBurgh (Smith) 5402334/5402331 53 2» ,19 THE IMMACULATE COLLECTION *7 s™7599264402iw) Madonna (Vanousl WX370(WVX370 

2 2 ,6 EVERYBODY ELSEIS DOINGIT, S0 WHY CANT WE? • The Cranberries IStreetl Island CID 8003/ICT SMa/ILPS 8003 IF) 00 CSI 14 LEGEND *5 Tuff Gong BMWCD1/BMWCX1/BMWX1 (F) Bob Marloy And The Wailers IMarley/Wailers/Blackwell/Smith) 54 « 49 DEBUT *2 OneLMe lndianTPLP3ICDX{P) TPLP31CX/TPLP31 
3 3 „ DURTOWN-GREATES!HITS* Columbia4766422/4)66424ISMI Doacon Blua (Kelly/livesy/Oakenfold/OsborneA/arious) 4766421 29 6, WOODFACE* CapitolCDP7935592(E) Crowded House (Frooml TCEST2144/EST2144 55 41 sLASTOFTHEINDEPENDENTS 
4 , 3 SEAL» ZH4509962662(W| Seal (Nom) 4503962564/4509962561 30 ' 35 EVERYTHING CHANGES *3 RCA7432ii69262(BMGI Take That (Various) 74321169264/74321163261 56 4= a, SHEPHERD MOONS *3 WEA 9031755722 |V/) WX431C/WX431 
5 4 23 ALWAYS & FOREVER • emi CDEMD IOSJ/TCEMO IOSÎ/EMD TOIEI Eternal(Lowis/Faragher/Charles/Winans/Westend) 31 » 3 ILL COMMUNICATION Grand Royal/Capitol CDEST2229IEI Beastie Boys (Beasde Boys/Caldalo Jrl TCEST 2229/EST 2229 5711 JJJ ROCK ART i EMI CDEMD 1066 (E) TCEMD 1066/- 
6 rmi THE LASTTEWIPTATION Epie 4765949 (sm) ,uali Alice Cooper (Reming/Wallace/Baron/Purdetll 4765944/4765340 32 » 9 CARNIVALOFHITS® EMICOEMTVSSIE) Judith Durham/The Seekers (SpringfieldA'arious) TCEM7V 83/EMTV 83 KO ffmTROUBLEGUMO JO M»Therapy?ISheldon) A&M5W^R 
7 5 ,, THE DIVISION BELL* emi cdemd iossie) Pink Floyd (Ezrin/Gilmour) TCEMD 1055/- 33 9 CRASHI BOOMI BANGI • EMI CDEMD 1056(El Roxette (Ofwerman) TCEMD lOSEVEMD 1056 59 » 15 AUGUST AND EVERYTHING AFTER^MfeniB^l 
8 8 41 MUSIC BOX *4 Colpmbia 4742702 (SM| Mariah Carey (Carey/Afanasieff) 4742704/4742701 34 = 3 LIFEFORMS Virgin CDV 2722(E) Future Sound Of London (Future Sound 01 Londonl TCV 2722/V 2722 60 - 23 DiREAM ON VOL 1 © FXU/Magnet45099337l2(W) Diream (D:ream/Fredencksel 45093337I4/4509933711 
9 nm] AROUND THE NEXT DREAM Virgin CDV 2745 |E| BBMIBBM/Taylorl TCV2745/V 2745 35 E 171 WITHOUT THE AID OF A SAFETY NET (L1VE) 111 Big Countiy (no cteditl Compulsion CDNOIS ÏTCNOIS 5/NOIS 5 (E) 61 - 4 TAKE ME TO GOD JahWobble'sInvadersl Island CID 8017 (R ibte) ICT8017/1LPSD8017 

10 Ijm] PURPLE Atlantic7567826072(W) llml Stone Temple Pilots (O'Brienl 7567826074/7567826071 36 - 70THEBESTOFEAGLES*4 AsylumK 9603422 (W| Eagles (Szymczyk) EKT5 C/EKT 5 62 « 29 CHERJSGREATESTHITS^DM-I^*^^^^^ 
11 3 7 PARKLIFE • Food/Parlophone FOODCD10 |E| Blur (Street/Hague) FOODTC10/FOODLP 10 37 B m CANTO GREGORIANO m emi ciassics(E) m Monks' Chorus Silos (Bonmati) CMS 565272/EX 5652174/- 63 B *SLIPPERYWHENWET*2 — Bon Jovi (Fairbaim) Vertigo 8302642 (R VERHC 38/- 
12 IJIjmTRUESPIRIT CircaCIRCDX30(E| w441 Carleen Andersen (Green/Lynch) CIRC 30/CIRCA 30 38 3 „ THE VERY BEST OF MARVIN GAYE» MotownlF) 64 44 39 GREATEST HITS *2 Wan ier Bros K 9258382 (W) WX221C/- 
13 Ijbtb BAD BOYS INC A&M5402002IF) Bad Boys Inc (Levine) 5402004/5402001 39 - GOLD - GREATEST HITS *3 Poiydor5170072(F) Abba (Andersson/Ulvaeus/Anderson) 5170074/5170071 65 « 2, TONI BRAXTON • Ansta/UFa Toni Braxton (LA Reid/Babylace/Siml 7 ice 74321162682 (BMG) 4321162684/74321162681 
14 , 2 THE PLOTTHICKENS Teikin-Lood 5224522 in 40 - 35 THE DEFINITIVE SIMON AND GARFUNKEL ★ Simm And Garfunkel (Vanousl Columbia MOODCX 21/M00DC 21/MOOO 21 (SMI 66 - 55 MONEY FOR NOTHING *4 Dire Strarts (Various) Vertigo 8364192 (R VERHC 64/VERH 64 
15 10 18 THE CROSS OF CHANGES* Virgin cdvir 20 (E) Emgma ICretu) MCVIR 20/lPVIR 20 41 - 40 BAT OUT OF HELL II - BACK TO HELL *5 MeatLoaf (Stemman) Virgin COV2710/TCV2710/VP2710(E) 67 - 3 STREET ANGEL Stevie Nicks (Nicks/Panunzio/Bittan) EMI CDEMC3671 (E) 
16 IJBffl ZINGALAMDUNI CooltempoCTCD42(El 141411 Arresled Development (Speech) CTTC 42/CTLP 42 42 24 ,5 NEVERMIND *2 GeffenDGCD 24425 (BMG) Nirvana (Vig/Nirvana) DGCC24425/DGC 24425 68 m m ULTRAVIOLET 141 Ed Alleyne-Johnson (Alleyne-Johnsonl Equation EQCD002(P) I EQTC002/- 
17 „ 4 CRAZY Columbia 4747382 (SMI Julie Iglesias (Hammondl 4747384/4747381 43 " 89 AUTOMATIC FOR THE PEOPLE *5 REM(Utl/REMI WarnerBros9362451222/WX488C/WX488(W) 69 « 29 TOGETHER ALONE • Capitolcoestu2215(E) Crowded HousalYouth) TCESTII2215/ESTU22I5 
18 5 , 1 SAY 1 SAY 1 SAY • Mute LCDSTUMM 115(RTM/P| Erasure (Ware) CSTUMM115/STUMM 115 44 - 35 ELEGANTSLUMMING *2 KA7«2ii66782(BMG) 7n rT3 LONGING IN THEIR HEARTS #u BonnieRalttlWas) Capitol CDEST 2227 (E) TCEST 2227/EST 2227 
19 ,2 2D HAPPY NATION ★ Metroncme/London 5214722(F) Ace Of Base (Joker/Buddha/TOEC/Pop/Linden) 5214724/5177491 45 ' 3 HEART, SOUL & A VOICE SBKSBKCD29(E) Jon Secada (Secada/Estefan Jr) SBKTC29/- 71 - ,0 12 PLAY^ ) Jive CHIP 144 (BMG) HIPC144/HIP144 
20 m BLADERUNNER (OST) EastWest 450^42 w 46 6 GOIN'BACK-THEVERYBESTOF...O Dusty Spnngfieid (Framt/Varioos) Philips 8487892/8487894/- (FI 79 ra PERMANENTSHADEOFBLUE # fc. ■u* Roachford (Roachford/Phillips/Norton) Columbja^SSWM) 
21 IJRBI BALLS TO PICASSO EMI CDEMDX 1057 |E) 141411 Bruce Dickinson (Shay Baby) TCEMD 1057/EMD 1057 47 - n6 STARS *10 East West 9031752842 (W| Simply Red ILevine/Hucknall) WX 427C/WX 427 73 42 354 GREATEST HITS *11 Parto Queen(Vanous) phone CDP 7895042(E) TCPCSD 141/EMTV30 
22 „ 6 GOD SHUFFLED HIS FEETO RCA74321201522 IBMG) Crash Test Dummies (Rarrison/Crash Test Duirmies) 74321201624/- 48 - 5 HIS 'N' HERS Island CID 8025 (F) Pulp (Buller) ICT8025/ILPS8025 74 74 73 MCMXCAD*2 Enigma (Enigma) Virgin CDVIR 1 (E) MCVIR 10/- 
23 Rlîm DOMINATOR IntemalAffairsKGBDSOOlBMGl 111411 The Time Freguency (Campbelll KGBM 500/KGBLP 500 /JQ nni GET A GRIP • GeflenGED 24444 (BMG) HFU AGrosmith (Fairbaim) GEC24444/GEF 24444 75 2 , SUITS The Dick Bros ODICK 004CD (VI Fish (Cassidy) DDICK Û04MC/DDICK 0O4PIC 
24 ,3 25 END OF PART ONE (THEIR GREATEST HITS) *PrBcicUs Org. WetWet Wet (Wel WetWet/Various) 5185772/5I85774/5184ni (F) 50 40 g0 THEBEST0FR0DSTEWART*4 Rod Stewart (Vanous) Warner Bros K 9260342/WX 314C/- |W| 
25 37 10 BROTHER SISTER © AcidJaa/ffrr8284902 (El The Brand New Heavies (Ihe Btand New Heavies) 8284904/B284901 lEfl» GIVE OUT, BUT DONT GIVEUP» CreaticnCRECD146(P) Primai Scream (Dowd/Drakoulias) CCRE146/CRELP 146 

TOP COMPILATIONS 
ARTSSTS A- - Z 

_ | Title Label/CD (Dislribulor) 10' , DANCE ZONE LEVELONE» S 
I S | Artist Cass/Vinyl Various PolyGram TV 5167142/5167144/-IF) ALLEVNE T dhnson, Ëd : ::i:: :S m peoVLË: : « 

: L 7 PURE MOODS © Virgin VTCD 28 (E) 11 UETiïl CLASS1C HOUSE MASTERCUTS VOLUME 1 1 | LEÎEiïJ varions MasterciitsCDTSCD20/CUTSMC20/CUTSLP20|BMG) rBî x-mi-rcns 1 
1 Various VTMC2^- 12 2 8INTHEAIRTONIGHTO Varions Virgin VTDCO 26/VrDMC 26/- |E) 8EAUT1FTJL ,.'.'SS1.CS: m 

2 , 2 DANCE HITS'94 VOLUME 2 Various Telslar TCD 2720/STAC 2720/STAR 2720 (BMG) 13 9 3100% REGGAE VOLUME 2 • Varions TelstarTCD 2716/STAC 2716/STAR 2716 (BMG) Ejss: AM 11 
3 ! 4 3 TOP GEAR ® EpieMDODCD33(SM) 1 Various M00DC33/- 14 E mKERRANG! THE ALBUM 111 Varions The Hit Label AHLCD 21/AHLMC 21/- (F) S 
4 , 5 3 BEST REGGAE ALBUM IN THE WORLD... EVER! • ' Varions Vircin VTCD 27/VTDMC 27/-(E) 15 - , BLUES BROTHER SOUL SISTER VOL 3 Various Dino DINCD 85/D1NMC SS/DINTV 85 (P) couamNG rEEEl 

i-TÎ s 4 FOUR WEDDINGS & A FUNERAL (OST) O i=BSl Various Vertiqo 5167512/5167514/- (F) 16 14 „ IT'S ELECTRIC D™ DINCD73(Pi Various DINMC121- Ez? 
6 î 3 , ENERGY RUSH-XTERMIN8 Varions ninnDINCD84/DINMC84/DINT84|Pl 17 ' 2TRANCEEUROPE EXPRESS 2 Varions Volume TEEXCD 2/TEEXMC 2/TEEXLP 2 (TRC/BMG) mœSsom ™ET!-P s 
7 6 ; DANCE TO THE MAX 2 • Virgin vtcd29(El ' Varions VTMC29/- 18Œ g THE BODYGUARD (OST) *7 

, ARTIFICIAL INTELLIGENCE II 
eSS-m'.: EE:=3 Q h 3 WONDERFUL WORLD DinoDiNCD89(P) 0 Various DINMC89/- 9 10 „ NOWTHAT'SWHATI CALL MUSIC! 27* w Various EMI/Virgin/PolyGram CDNOW 27/rCNOW 27/NOW 27 (F) 

19 6 

20 - 
Various Warp WARPLTDCD 23/WARPMC 23AVARPLP 23L1D (RTM/P) , AWESOME DANCE TelstarTCD2721 (BMG) Various . STAC 2721/STAR 2721 E r'N!AD.PRS"0:™r.m 
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VARIOUS: MAVERICK [OST] (Atlantic 82595). This Western soundtrack is already massive in the US. Clint Black, Restless Hearts, Confédérale Railroad and John Michael Montgomery sing four aces, while Vince Gill reupholsters The Band's Ophelia in satin and Carlene - Carter, Randy Newman and Waylon Jennings add strength in depth. Atlantic has dealt itself a winning hand. EÏÏSS 
NITTY GRITTY DIRT BAND: Acoustic (Liberty 28169). Twenty-six albums worth of songs underpin this latest release frora the country rock vétérans. The Colorado calypso of Hello, I Am Your Heart cover is atypically catchy, the remaining songs are penned and played by the band and sung by ail four members. Comfortable as an old pair of boots. ES 
KENNEDY ROSE: Walk the Line (Pangaea 540241). A sophistieated and mature second set from this Nashville songwriting partnership boldly blends world jazz attitude with country songs and strong duo harmonies. Not like anything else in town and deserves extra exposure. The Sting connection (label and some bass) should spark wider interest. ISS 
HAL KETCHUM: Every Little Word (Curb CURCD 011). Curb catches up quick with its third Ketchum album in six months, just in time for his low-key UK tour. This 1994 US set by Nashville's blue-collar Mellencarap is double-packed with seven hits from 1992's PastThe Point Of Rescue and 1993's Sure Love. Good value for transparently honest songs, Ketchum is a class act and here for the long haul. ISS 
THE WELL OILED SISTERS: Alcohol And Tears (Cycle Records CD 001). Indie cowgirl punk with a genuine and satirical edge from the London-based Scots. Morrissey supports, radio sessions (including Radio Four's Loose Ends) and live show energy should break this rough but ready act. £223 
MONTE WARDEN: Monte Warden (Watermelon/Topic CD 1015). Roy Orbison twang meets Marshall Crenshaw pop to sing songs Buddy Holly might have written. Play this third album by the songwriter from Austin, Texas, in-store to hook impulse buyers. £££3 
RICH MINUS: III (New Rose/Direct 422 497). About as far from the Nashville 

Minus is from the flop-house school of raw country. His European following lap up this barrio Bukowski and his gravel-rashed delivery. ÏÏÏ3 
JJ CALE: Gloser To You (Virgin CDV 2746). The invisible guitar god from Tulsa retums to form with just his llth release in 20 years. As diverse as Okie and sexier than Naturally, this will be irrestible to fans: music for good times' sake. Should corne with a free hammock and a hot rhythms sticker. ES lan Nicolson 

VARIOUS: Kiss My Arse [Classic Kiss Regrooved] (Mercury 522 476-2). The impact of Kiss on the current génération of US artists is clear from the range of acts contributing to this tribute album; Lenny Kravtiz; Anthrax; Gin Blossoms; Dinosam- Jr; and The Lemonheads, among others. The quality of the covers is equally broad, from Extreme's stolid Strutter to Toad The Wet Sprocket's sublime re- working of Rock And Roll Ail Nite in the manner of Gram Parsons. On this side of the Atlantic, Kiss's appeal is far more limited, as will be the allure ofthis album. £223 
ALICE COOPER: The Last Temptation (Epie 4765942). The hit single Lost In America demonstrates that Alice Cooper has not lost his touch 

MARCELLA DETROIT: ITn No Angel (London LONX351). Detriofs cheerful assertion that she is only 

album, but good enough to surpass the recent AinT Nothin' Like The Real Thingduet with EltonJohn. 
C0UNTING CR0WS: Round Here (GeHen GFSTD 74). A finely crafted rock ballad delivered in strong, melancholic style. While it is not really the stuff that daytime radio will embrace, the Crows' growing fanbase will embrace it, not least forlhe previously unreleased live track, The Ghost In You. £223 
UTAH SAINTS: I Slill Think Of You (ffrr ECO 225). From the fortheoming film Shopping, Utah Saints offer a decidedly rétro 

Reel 2 Real:pumping house and ragga chai 
anthemic pop/rock tunes. Expectations are high, then, for The Last Temptation, Cooper's best album since... well, Hey Stoopid!, its successful predecessor. £2223 
JOHN MELLENCAMP: Dance Naked (Mercury 522428 2/4). The days when Mellencamp, nee Cougar, could do no wrong - circa Jack And Diane and the Scarecrow album - are distant; the last two albums, Whenever We Wanted and Human Wheels, have been disappointing commercially. Likewise Dance Naked is an éloquent and supremely crafted album that desperately needs a hit single 

to give its sales impetus, £223 
JIMMIE VAUGHAN: Strange Pleasure (Epie 474268 2). Better known as the brother of the late Stevie Ray and an intégral element in the Fabulous Thunderbirds, Jimmie Vaughan proves he is no slouch himself on the six- string with this ebullient album. Producer Nile Rodgers applies a breezy, funky edge which, at times, recalls Ry Cooder's Bop 'Til You Drop collection on songs such as Boom-Bapa-Boom, performed con brio on BBC's Later With Jools Holland. In-store play will shift this T-Bird into Overdrive. £2223 Andy Martin 

MAINSTREAM - SINGLES 

Terroruision: tuneful Itack, far from their usual fare. 
while the chorus uses lightly textured but old-fashioned vocoder. Club DJs have given this a miss, and it certainly lacks the punch of tracks like Something Good. Stock with caution. £223 
AALIYAH: Back & Forth (Jivo JIVECD 355). A smooth, summery, soulful jill swing début by a 

jazzy style, and a vocal that is not a million miles from Janet Jackson. Currently a US Top 10 hit, it should chartcomfortably. £223 

1980). More frenetic Italian dance music, vety similar in style to Anticappella's near-namesakes Cappella, with pounding rhythms, prominent keyboards, wailing diva and rap. Ideally suited to the Top 40. £223 
GOGH VAN G0: Call It Romance (EquatorAXISCD 006). This Canadian duo arrive with a tuneful almost folky style, and are likely champions for alternative radio. Not likely to breach the Top 40, though airplay could trigger sales 
of their eponymous album. £23 
PATRIC: Love Me (Boll/Arista 
74321215352).Wilh the Italian 

CRYSTAL WATERS: Ghetto DayAVhat I Need (A&M 858 959-1). This impressive double A-side package should not have any trouble following 100% Pure Love into the mainstreaxn charts. Ghetto Day is a breezy and funky mid-tempo song, purpose- made for radio play on a Summer aftemoon. What I Need is a catchy club tune which has been seeing plenty of dancefloor action thanks to strong remixes from Morales and the Basement Boys. £2223 
D J DUKE: Turn It Up (Say Yeah) (ffrr FX235). New York's DJ Duke follows up his Blow Your Whistle hit with a similar driving house track. Junior Vasquez provides an impressive remix that possesses his characteristic build ups and breaks. £2223 
ATLANTIC OCEAN: Body In Motion (Eastem Bloc BL0C009). After the hit Waterfall, the Dutch duo release another organ-driven galloping house tune that is infectious enough tobe another big seller. £2223 
CHINA BLACK: Searching (Wildcard/Polydor CARDX7). First released two years ago on the Big One label, this catchy soulful reggae tune was a big underground fave and is now re-released with the obligatory remixes. These do not do the song any favours, but the original sounds as fine as ever. With the benefit of a major label push, it could now 

Media team writing and preducing Love Me, this is very much in the European idiom: a throbbing house/techno piece with a dominant diva and a perfunctory rap, Oddly, it is the rapper whose name grâces the crédits. Already a club chart success, and with eight TV slots confirmed, it should follow throughto the Top 40. £223 
IJIMilàillJl'/JJH 
TERR0RVISI0N: Middleman (Total Vegas CDVEGAS 7). Terrorvision move ever doser to the mainstream with this tuneful rock record, tastefully decorated by strings. It is not so very far removed from the style of EL0 in the Seventies, with some of Jeff Lynne's vocal devices also coming into play. Also includes a fun version of Iggy Pop's Passenger. With spécial packaging also helping, expect to see this in the Top 20. £2223 Alan Jones 
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ST0CKING GUIDE 

JUSTIN WARFIELD; Pick It Up yAIl (RepriseAVEA W025ZT). This appealing package brings together UK remixes of two rap tracks from Warfield's critically acclaimed début album. The Dust Brothers put big menacing hip hop beats behind Pick It Up VAil, while David Holmes goes for a downbeat dub sound on bis trippy treatment of Live From The Opium Den. E2S 
mmMMM REEL 2 REAL: Go On Move (Positiva 1 2TIV15). This single gets a belated UK release in the wake of the phénoménal I Like To Move It. It shares the winning formula of pumping house rhythms and crowd pleasing ragga chat from The Mad Stuntman. Featuring new mixes from Erick Morillo and Jules & Skins, it is shapingup to be another smash. 122223 Andy Beevers 

MOZART: Compact Companion. Varions (Philips 442 423-2). This composer biography bundled with a CD pf key excerpts, at dealer price £5.53, has sold in well to book and music 
Guaranteed tanker Should do well 
Worth a punt Only for the brave SORonly 

VARIOUS: Superfonk -The Funkiest Album In The ■ld...Ever! (Virgin VTDCD 30). 
om its firstthree albums in the Best.. .Ever sériés, and the recently released Best Reggae...Ever likelyto add îr 400,000 units to lhat total, isestablishingaformid: id.Thec wisely 

decidedly funky- One Nation Under A Groove, Dance To The Music, Supertly, Bail Of Confusion, Funkin' For Jaraaica - while others 
disco/dance fraternity - Chaka Khan's Ain't Nobody, M People's Don t Look Any Further, the O'Jays' Backstabbers. A polent mixture of tracks which will benefil greatly from an exlensive TV campaign. 
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Echobelly: third single is their toughest and most commercial 
multiples, and its endorsement by Classic FM 
promotion. The marketing emphasis is on POS support, with posters and counter browsers displaying five of each title. The others are Bach (442 420-2), Beethoven (442 421-2) and Handel (442 422- 2). 12223 
VARIOUS: Ultimate Ballet. (EratoAVarner CD/MC 4509 96529-2/4). The latest product from Wamer's compilation factory aims to follow the success of Decca's 1992 Essential Ballet and Wamer's Ultimate Baroque and 

Ultimate Opéra collections. Support is provided by a two- week Classic FM campaign, a 150-site poster blitz ofLondon Underground, national press ads and displays. E2223 
VARIOUS: Tracks Across Em-ope. (Teldec/Warner CD/MC 4509 96035-2/4). Marketing of this mid-price compilation ofEuropean classical pops has been derailed by delays in the Channel Tunnel opening. National press ads and displays are being launched now, and each box has an entry form for a compétition with European rail joumey 

MAINSTREAM-ALBUMS 
BOSTON: Walk On (MCA MCD 10973). Polished to the highest gloss, this is only the fourth Boston album in 17 years, their first for eight It is mélodie rock with dense harmonies and crisp guitarwork, with the deftest of touches. Their last album, Third Stage, underachieved in the UK, but this delightful rejoindershould win 
VARIOUS: Signed Sealed Delivered 1 (WSAM 22), 2 (WSAM 23), 3 (WSAM 24). Three compilations to celebrate Virgin's 21 st birthday, ail carrying a dealer price of £1.13, and retailing for under £2. Volume 1 is a collection of contemporary and alternative rock bands; Volume 2 is more varied, mixing pop and even a little classical with a broad spectrum of rock styles, and incorporating some tracks yet to be released elsewhere; and Volume 3 is a collection of contemporary 

msic, featuring, among others, exclusive new recordings by Carleen Anderson, Loose Ends, Fluke, Shaggy and Future Sound Of London. Clearly the latter will make the running. Vol. 1 S223, Vol 2 1223, Vol 3 E2223. 
VARIOUS: Crooklyn Volume 1 (OST) (MCAMCD 11036). Drawn from the late Sixties and early Seventies, with justtwo newly recorded songs, this is the soundtrack from the new Spike Lee film. And it is an 

prizes. The main joint- promotion with British Rail will come in September. 1223 
OFRA HARNOY: Celle Sonatas. Chopin, Franck (RCA 09026 612762). RCA is mounting a visuals-led campaign for the latest release from the Canadian cellist, with displays focusing on her new leather look and sultry pout, plus the romantic potential of the music. E222 
CARRERAS, DOMINGO, PAVAROTTI: The Three Ténors (Decca CD/MC 430 4332/4). The biggest-selling classical album retums to the shelves at an rrp of£9. 99 (and for the video-CFV 11122). The campaign opens with two weeks on Classic FM and national press ads, building through more radio and press exposure plus window displays in the multiples and particularly strong \TO Smith support as the World Cup  begins later this month. (22222 Phil Sommerich 

RIDE: Carnival Of Light (Création CRE 147). Produced by the dependable John Leckie, Ride's third album is a more considered, dreamier concoction than usual, consolidating the band's réputation more than taking them up another artistic notch. The new single. How Does It Feel To Feel, and their participation in Creation's lOth anniversary concert are curtain raisers. 

exemplary sélection, featuring the Staple Singers' Respect Yourself, Sly St The Family Stone's Everyday People and the Chi-Lites' Oh Girl. However, despite the blm's release generating interesl, this full-price otfering conlains just 14 tracks, poor value compared with other similar compilations. (223 
VARIOUS: Now Dance - Summer '94 (EMI/Virgin/PolyGram CDN0D 13). Forty crossover pop/dance hits 

developing hits by Dawn Penn, Bravado, Disco Anthem and Blast, as well as established monsters like I Like To Move lt,Doop,The Real Thing (both of them) and Renaissance. Al this price, it steals a march on recent compilations. [22223 Alan Jones 

OUT OF MY HAIR: In The Groove Again/River Of Gold (BMG HAIR 002). Led by Simon Eugene, the Birmingham quartet's double A-side début single is an outstandingly pretty folk-pop item. As a demo, River Of Gold was a favourite of Janice Long's on XFM, so the group already have one foot in the door. 123 
CRASH TEST DUMMIES; Aftemoons And Coffeespoons (RCA 74321219622/32). Aller the Canadians' emphatic success with Mmmra Mmmm Mmm Mmm and the God Shuffled His Feet album, the new single will get a hefty leg-up from their coinciding live UK début. Another strong melody, another hummable chorus, another Top 10 hit. [2223 
JULIAN COPE: Autogeddon (Echo ECH 1). Echo's first release is another mad, inspired rant through Cope's ravaged psyché. There is no obvious hit single on Autogeddon, but Cope always sells albums, regardless of the number of labels he has recorded for. [223 
THESE ANIMAL MEN: Too Sussed? (Hi-Rise FLATM4). Like Hi-Rise labehnates Smash. These Animal Men have combined their first two singles with an extra track to make a strong five-track mini- album début. Buzzing tunes, strong image, controversial content - these Animais are certainly well sussed, while a UK tour supporting the Buzzcocks will have introduced them to a wider génération. [223 
PULP: Masters OfThe Universe (Pire 36). Having worked with Pulp between 1984 and 1990, then see them finally achieve deserved success with Island, the Fire label has been quick off the mark to release this compilation of the band's first four EPs. Pulp were more expérimental and less glam- poppy in earlier days but the promise was always there, and présent Pulp fans will find much to appreciate, 1222 
ECHOBELLY: I Can't Imagine The World Without Me (Fauve FAUV 2). Great press, an independent singles chart- topper in Insomniac and a full UK tour is a fine way to set up Echobelly's third single. The song is both the band's toughest and the most commercial to date, with added brass on top of a Smiths-style pop sensibility. This way for Top OfThe Pops. [«£1 Martin Aston 
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black magie lures mickey i 

EMI's black music A&R mon Mickey D is lo follow lils former boss Clive BlocktoWEA. AndWEAA&R head Black 
dance label at Ihe major, as he didwilb Positiva al EMI. For Mickey D, Ihe move cames Jusl a year aller Black brought Ihe DJ and producer ta EMIasr&bA&R man, Since then, he has signed two 
# ® <1 Mr New Jack Swing Is back on Ihe street wilh Blackstreet. Teddy Riley, the man at the forefronl of the swing phenomenon as a producer and an artist, tinollyhas hls début Blackstreet album released intheUKnextweek. The eagerly-anticlpated album, whichwasrecordedmore thanayearago, features Rlley alongside original Jodeci memberChauncey 'BlacldHannibal, levl Utile and former Mary J Blige backlng singer David Holllster. Dut on East West, the 24-tracker 
'Baby Be Mine', 'Boolknockalization', and 'Booti Call'. Aparltrom scorlnghllswith hls flrst group Guy, Rlley hes produced dossiestor Mlchael Jackson, Bobby Brown, KeilhSweatand Jazzy Jeff & Fresh Prince. 

cksays: 'V\ terful US bk 

a&r to follow former boss 
to creale a diverse A&R team * Black adds Ihathewanlsto expand Ihe dance side of WEA's A&R leam even further. Tve been lalking to various people and I would like to sel up a new label wilh a slmiiar slructureto Positiva." On his appointmenl, Mickey D says, "llwas Ihe rlghltimeto leave EMI, TU basically be doing the same job at Wamers but 

successful as WEA's American artists." m Dominic Benjamin of London dance shopWyldPytch Rekords and formerly of Virgin Reiail has been appointed as Virgin Records' new head of dance replacing Simon Gavin who lefl for Polydor last month. 
• • • • 
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@supergroup lead inter-modo llftoft @ would you play a 'raveroblcs' nlght? 
®daveangelllndshls •seo'legs 

cool. cuts 

; THROB/ ANYTIME, ANY PUCE 

candy store 
of treats As if having a Top 20 hit and a new album on the way wasn't enough, The Grld's Richard Norris is now settlng up hls own 

Norrls, who has been celebratlng the success of the group's 'Swamp Thing' single, has now declded to give new 
"1rs not an excuse for The Grid to remix loads ol tracks by everyone else. I wanted a label that would provide an oullet (or new artists of ail styles tram banglng lechno to abstracl bip hop," he says. The new label, Candy Records, Is an otfshoot of Sugar Records, whlch was set up last year by the owners at Eastcote Studios where The Grid record. The Grid recently completed remlxes ol Lelgh Bower/s début single lot Sugar 

Candy evolved as a resuit. Norris Is keen lo hear from new artists and tapes can be sent to the label al Eastcote Studios, 249 Kensal Road, 

«I 
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Mercury Recordings are proud to présent the follow 
up to the brilliant Tm in luv" 

|Tlie one for me 
Availabie on CD1, CD2, 12" MC featuring mixes by Steve Jervier, 
SDA for Vice Versa, West End and also featuring LP and 
Darkman mixes of Tm in luv". 
JOE2, JOECD2, JOEDD2 £t JOE1V1C2 - DUT NOW. ^ 
Ghcck oress for détails of JOE IN THE UK. (™™v) Jf} 
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Club: Cuitural Vibes at Club Oz, The Warehouse, Union Street, Plymouth. Saturdays 9pm-2am. 

Capacity/PA/ spécial features; 1600/38K/at1raclive old cinéma; différent thèmes. Door policy: 'No dress restrictions but webanpeoplewho misbehave!'- Dave Green. Music policy: Partymusicof ail styles. DJs: Residents - Verdi, Mr Dee, Duncan Parks, Haze, Phil Jubb. Spinning: 2 InARoom 'El Trago (The Drink)'; Kool World Productions 'In-Vadef; Grâce Under Pressure 'Make My Day'; Jazzy P 'Feel The Rhythm'; Tin Mon '18 Strings'. DJ's view: 'The sprung dancefloor mokes itreaily différent to other clubs-thewhole place rocks and moves up and downi'-John Kelly. Industry view: 'DJs love it-ifs themost popular club in the South- west. Dave is a really 

supergroup lead 

inter-modo lift off pedal sleel guilarist BJ Cote and oltier dance releases, Inter-Modowasofficiolly launched last November wilh the reieaseof The Otb'slive album Ihroughlsland Records but Juno Reaclorwillbe the firsl album release via RTM, The label was sel up 

thecrowd knowthey're goingtogettheir mone/s worth,' - Katherine Clohety, Venus Agency Ticket price: £6; £5 NUS.  

ambienl supergroup. FFWD combine the talents of The Oib's Dr Alex Palerson and Kris Weslon, Sun Eleclric's Thomas Fehlmann and ex-King Crimson guitorisl Roberi Fripp and Iheir self- titled album is oui on August 1. Other releases include a one-off ambienl | designer label for Orb ■ Il intends to   r the fines! in new talent wilh inlegrity,'says a statementfrom the label. The label's founders previously helpof ran the WaulMr Modo label R&S signings Locust is ouf " " 1 """ 1 ' August, Projectstobe confirmed include albums from 

rnss* Fehlmann wilh The Orb s 
David i f 

July 4, and the début by 

, , ^Ttieworldotamblemmusiclsatlraclinga M © TQ OT wlde range of muslclans and off-the-wall collaborations. Lee Marris and Paul Webb O rn n Cl ^ Of Eigmies popsters Talk Talk are the ^ " latest lo try an expérimental side praject. A love o( ail things ambient and dubby bas led the duo lo (orm tbe much more letl-fleld Orang and record a début album. The result bas been llkened to an aurai équivalent of the film Koyaanisqalsi, says Marris. Dub rhythms and tribal percussion are the order of the day on the début album 'Herd Of Instlncf, whlch is ouf In July on the newChrysalls label Echo. 

■■■flffîSobeganmaking records andnowclu^^" 
nromoters have decided to have a go. A bunch ofthe UK'stop S hâve umted ta provide thelr awn music a ground-breaking new compUalion. ^ •The Drum Album' (plctured) features tunes recorded by club runners rather than artists and they are a'' tracks. The clubs repre56"'?". ^ 1

u
h
de- The Drum Club, Strult and Job Club, 

rom London; Mancheslefs Luvdupand Paradlse Factory: leeds' BackToBasIcs and Vague; Slam In Glasgow: Cream in Llverpool; Progress In Derby and Pure In E The album whlch is out on Brute Records on JunTus5-" soonsored by Drum Clder as part of ifs advettlsing campalgn. trreverent sleevenotes are provlded by Leeds-based (anzlne IL Herb Garden and the music on the album crosses ail différent dance styles from techno lo garage. 
^ncif Combining thumping house wilh an hourorlwoofbody- toning aérobics may nol be eveiybad/s idea offun, butane club which spécialisés in this new phenomenon is attracting 150 people each mghl and has jus) celebrated ils first blrthday. Puise isthe monlhly •raverobics' event organised by Debbie Trotter otClubland Aérobics, at London's Electric Ballroom inCamden. GuestDJs spin the dises as 'clubbers' work oui and Ihere are live PAs belween sessions wilh a bar nearby (or Ihose who find the exercise too much. The club has had lo change 

d m ci fit 

Puise oltracts people ranging from 18 to 50 and nol just females.'Aboul 50% ofthe î that come are men. 
environmenl than a gym, they don't feel sa intimidaled-they feel more al ease in the dark," says Trotter. Some of Trotlefs raverobic students have now set up similar clubs in Iheir awn lowns and Trotter is in negolialion with American organisations lo export the idea lo the US. 

say 
»JJ & 

raverobics gigbecausel haven'l got any rave records and I don't know the first thing about aérobics. I don't see it 

the bandwagon to make Dribbler - résident DJ at Pure lapes for them. The problem is money. Raverobics seems like '1 Ihink itwould be very funny that they ail want them to be yel anolher example of the and anyone who got upset about 150bpm which is a bit establishment using and about itwouldbetakingit too beyond my rather tepid abusing what they chose to seriously. I don't like the idea of capacity. I wouldn'twantto condemn five years ago, and I people being forced to lift Iheir close my mind to a new hole everylhing it stands for.' right arm and left leg to the concept, but I could only play music Ihough. And itwould be at an aérobics olass for very Chorlle Hall-DJ.artlst and bad if it was expensive, unfit people.' 

Steve Proctor-DJ "Five years ago anyone wt hadanylhinglodowilhho 
and presumably by rave they mean pop techno which is great. The more people that get intolisteninglo techno the 

everylhing clubs afe not about. The last thing clubbers we know want tobeis fit and heallhy. Il could be a laugh to 

^ move your body ^ 

CD/IVIC/12". ALL FORMATS OUT JUNE 13th. 
ORDER FROM MCA TELESALES: 071 957 8606/8607/8608 OR BMG TELESALES- 021 non nC,o QUOTING MCSTD 1980,MCSC 1980,MCST 1980 

FOR MORE INFORMATION, PLEASE WRITE TO MEDIA RECORDS,PO BOX 21, FREEPOST LONDON wio « 
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t c: u eus 
Shop: Jumbo Records, 5/6 St Johns Cenlre, Leeds (1,800 sqft). 

Specialisl areas: AH formats; UK, US and Euro imports; house, trance, breakbeat, jungle, gabba, soul, bip hop, reggae, world music and deletions. Giant labels are Strictly Rhythm, Cleveland City, Stress, EastWest, Cooltempo. Doesnotsell merchandise or DJ tapes; ticket agent. Buyer's view: 'The shop opened in 1971 anddancehas grown enormously in the postfewyears. Butyou havetobereallycareful what you order - there's sa much rubbish coming out. Piano tracks are always popular here and US productis picking up- if people can afford it theyll buyUSratherthan UK hard house, We sell a hellofalotofhardcore and gabba-we're the onlyspecialist shop for thaf in Leeds. We've never donethatwellwith trance and we sell more ambient albums than 12-inch. We also sell a lot of reggae. Our prices make us popular-we never sell promo copies at inflated prices.'- Adam Foulger. Distributor's view: 'Adam's very nice to do business wilh. He buys a lotofbouncytechnoand he can sell quantities of any big house tune,"- MarkAIdrich, Deltra. DJ's view: "I mostly play US product in Leeds and Adam buys stuff I can't get elsewhere - he knows a lot about music,' - Steve Walker, Music Factory, Gallery. 
club & shop focus complledbysaroh davis. tel: 081-948 2320. 

ANYTIME YOU NEED A FRIEND Mariah Carey 
HIP H0USIN7R0CK 2 HOUSE X-Press 2 An epic double header HELP MY FRIEND Slo Moshun 
ADORE Joe Roberts With mixes from DJ Duke and Red Jerry VIVA DUBS PART l LeflHand Down Tough underground house groove TRIPPIN' ON SUNSHINE Pizzaman Cook-in' vinyl from the house of love 
REACHIN' House Of Virginism Cover of the Phase 2 garage classlo SATISFY MY LOVE Sabrina Johnston 
MOVETO THE MUSIC Ascension 
FEENIN'/YOU GOT IT Jodeci Swing boys get the house treatment SHADOWS IN THE PASTTenth StreetAssembly ; 
THE AFTERWORLD Secret Knowledge . Kris Needs and Wonder with ahother deep techno création 
NITE LIFE Kim Engiish With top mixes from Bump TAKE MY LOVE Boomshanka 
TIME TRAVELLERS Lovechild & Rolte Eurd-style techno excursion 
IGOTTHEFEELINGTinTinOut 
HOT Idéal Cleveland Cily-style house frack ' T V: 
CHOOSE ME Cookie Excellent garage with mixes from FOS SUPERMAN Spiritual North Well crafted techno wilh the "0 Superman' sample 
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Columbia 
Junior Boy's Own 

Subwoofer 
Loaded 

Champion 
Good Boy 

MCA 
Black Sunshine 

Mother 
Cowboy 

Hooj Choons 
Cleveland City 
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