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THE WASTERPIECE 
FROM 

THE MASTER VOICE 
^SONGS' 

The superb new album from 
LUTHER VANDROSS 

RELEASED 19th SEPTEMBER 

Featuring the smash hit single 
'ENDUESS LOVE' with MARIAH CAREY plus Luther's amazing interprétations of 

'ALWAYS AKD FOREVER', 'KILLING ME SOFTIY', 'HEU.O' and 
'LOVE THE ONE YOU'RE WITH'. 

'SONGS' 
is Luther's lOth album for Epie Records and there will be a heavyweight marketing campaign from day of release. 

TV ADVERTISING from 26th September : Weeks 1 & 2 : Central, Anglia and GMTV North. 
Weeks 3 & 4 : Gronada, Border and GMTV South. Weeks 5 & 6 : Gronada, Border and Meridian. Weeks 7 & 8 : London and Meridian. 

PRESS ads in Hello, News Of The World, The Daily Mail and The Sun. 
LTA 4 Sheets and National poster sites. 

WINDOW DISPLAYS and heavy INSTORE PROFILE with ail major chains and Independent retaiiers induding : OUR PRICE, HMV, WH SMITHS, WOOLWORTHS, TOWER RECORDS, JOHN MENZIES and BOOTS. 
'An Evening Of Songs' - Luther's only live show this year at The Royal Albert Hall tamarrow (Tuesday 13th September) 



ihusic week 

For Everyone in the Business of Music 17 SEPTEMBER 1994 £2.95 

PRS acte 

on Proms 

le for the failure of P; 

Proms collection System, was one of a talks are being held with the Irish number of specialist companies which supergroup, which is bidding to handle 

Wets wind up wonder hit 

s life after Love Is Ail 
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DARREN DAY 

Y 

YOUNG GIRL 
The début single release fiom the star of 



A SMALL PRICE 

taî5fcD£IfiilîSPimEllS co •VC Cnf, Nn; 5502244 ^ ^ MC Cat, No: 550722'< 

artist kristofferson Hs . 'im G. COQLIDGE If # ¥/■'.■ \ ARTIST MOTORHEAD TITLE NATURAl ACT | . •IL» # 1 TITLE ACES HIGH CD Cat. No: 5507702 1,^ fêli j '-"J.-, CD Cat. No: 550724£ MC Cat. No: 5507704 F'V *■ 1 MC Cat. No; 550724^ 
CD Cat. No; 5504082 MC Cat. No: 5504084 

ARTIST bonnie tyler titleit'S a heartache 
CD Cat. No: 5507282 MC Cat. No: 5507284 

ICOOL 
AMD THE I3AINIC3 

• # ft ! 
0 MiGi-rr pEiapi-e: - [ta l 

CD Cat. No: 5501982 MC Cat. No; 5501 984 

mm ISthSEPTEMBER 

CD Cat. No: 5504212 CD Cat. No: 550735! 

ARTIST FOUNDATIONS ' TITLE BUILD ME UP CD Cat. No: 5507492 MC Cat. No: 5507494 

InspirÂtional 
Choir 

D 
MC Cat. Na; 5504214 BROWNREfURNS MC Cat No: 550735' 

l\ ARTIST JOHNNY i . BRISTOL /VRTIST BLACK SABBATH ! C TITLE RANG ON IN 
TITLE IRONMAN ■ THERE BABY CD Cat No: 5507202 ^ CD Cat. No: 5501 SI î MC Cat: No: 5507204 MC Cat. No: 550181. 

CD Cat. No: 5501 992 MC Cat. No: 5501994 

- > 

î ^MÀ4 
CD Cat. No: 5501912 MC Cat. No: 5501914 

fflFOR GREAT 

PLEftSE CONTACT FIONAIOUNTFORD ON (081) 910 5000 FOR A CATALOGUE 
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ARTIST VABIQUS TITLE SOFT ROCK CD Cat. No: 5506472 MC Cat. No: 5506474 
ARTIST VARIOUS TITLE CLASSIC ROCK CD Cat. No: 5506452 MC Cat. No: 5506454 

ARTIST JOHN MAYALL TITLE STORMY MONDAY CD Cat. No; 5507172 MC Cat. No: 5507174 

ARTIST GARY MOORE TITLE WALKWAYS CD Cat. No; 5507382 MC Cat. No; 5507384 
ARTIST REAL THING TITLE YOU TO ME ARE EVERYTHING CD Cat. No: 5507402 MC Cat. No: 5507404 

ARTIST STATUS QUO TITLE IT'S ONLY ROCK AND ROLL CD Cat. No: 5501902 MC Cat. No: 5501904 

MUSIC - 

CALL ODR ORDERING HOTLINE ON (081) 910 1799 

RICHARD CLAVDERMAN CHRISTMAS t No: 5506442 c No: 5506444 

DEALER PRICE: CD £3i57f MC £2i38I 



PU IS Y FA R YOU 

WON'T SEE 

AT 'IN THE CITY' 

YOU WIUL I IOWFVIR SEE 

After eleven years as Copymasters, we've 
decided to change our name to Masterpiece. 
After ail, that's what we 
aîm to create every «me 
you give us a job. To prove 

M^jgjpRF. 

thing else has changed, come and jo 
for a célébration at 'In the City' 

at the Rovers Rcturn on 
September 19 from noon 
till 3.0 pm. 

e Mastering 13. The Talina Cenrre, B.gley, Lanc. London SW6 2BW Tel: 0171 73. 5758 Fax: 017, 384 ,75o 



NEWS DESK: 0171 921 5990 

Graingetohead 

Arista A&R team 

for the label by filling tw 
Head of product man Dowds bas been promot keting for the label while A&R consul- tants Nigel Grainge and Chris Hill bave been persuaded to join the label perma- nently, with Grainge as head of A&R. The appointments, announced at BMG's two-day Bournemouth confér- ence last week, follow the departure at Christmas of head of A&R Chris Cooke and last month of général manager Mark Williams who has set up his own label. Graham says Dowds' promotion is in récognition of the skill and détermina- tion she has shown on such projects as 

The Bodyguard soundtrack and Lisa 
"1 considered outside people but ulti- mately I felt we had a very good team already," says Graham, The promotion, along with the appointment as product manager of Mervyn Lyn, who used to handle the marketing of Motown for BMG, cornes at the end of a two-month spell which has seen the departures of Williams, marketing manager Bitf Worsley and 

Graham says WilliW position wilfnot be filled altbough she is looking for a new head of product management. Grainge and Hill, who discovered Sinead O'Connor and World Party dur- ing 17 years' running Ensign Rect 

Grainge and Hill have already completcd 
lie, femt Paul and Cambridge duo Ezio, who are described by Hill as "one of the best song- writing teams we've found in years". Nigel Grainge gave a hint of Arista's future A&R policy in his conférence address. "(When we arrived) the upside was finding how good the back-up staff 

rined Ai with the : en- going to address," he s 

ITC set to top 
1993 figures This year's In The City convention, which runs from Saturday to Wednesday, looks set to top last year's total of 1,500 delegates,. 
is expecting up to 2,000 delegates. "It is ail looking very healthy," he says. "There are more paid regis- trations than at this stage last year. We're also get- ting more and more foreign delegates." For the third successive year, ITC will host an International Managers' Forum meeting, which takes place on Sunday aftemoon. It will follow a meeting of producer managers chaired by Stephen Budd, manager of Martyn Ware and Craig Léon. A&R gurus Mark Geiger of American Recordings and Mark Katz of Geffen take part in an IMF workshop called How To Break America, at liant on Monday, which will be chaired by Cocteau Twins and Curve manager Raymond Coffer. • Music Week will publish the daily ITC news- sheet Music Day from Sunday to Wednesday next week. For those not attending the conférence, a fui! set of copies is available for £10 (inc p&p). Phone Ruth Getz on 071 620 3636 for détails. The Music Day news desk in Manchester will run from Saturday on 061 839 3950 or fax 061839 3940. 

US performing rights org anammcement that Lisa Loeb, the US artist who scored anumheronewithher début single last month, will make her European début at its In The City brunch at Manchester's Canal Café Bar this Sunday. The previously unknown Loeb, who scored with Stay (I Missed Youl from the Reality Bites soundtrack, has just signed to Geffen forS2m after a furious bidding war. Other additions to the Boddingtons' In The City Live festival include China Black, former Beautiful South singer Brianna Corrioan ani 

Costellosplitswith 

Riviera after 17 years 
is Costello is setting up a Company to pals and do ne his aifairs after splitting from corne further ( r and business partner Jake Both have œra arter 17 years, be Warner Brothers-signed singer-   gwriter is in the process of opening post :es for the new venture, to be called ative Eleven. It will be run by Jill Taylor, effect ' is leaving her post at Riviera's or our eperanons, sagement company Riviera Global, com, leither Costello nor Riviera will 
hionshi'p whîch tegan in 1977 when 
^temm^dedaresî'After 1? nu'gh^ Costello coUaboraWr NicJ: Lowe "ho m ious years we have decided to end also signed to Plangent Visions, and working relationship. We remain good producer CbveLangei 

rector. "The split will have no , their interests in the company on/Edsel 

Frestonslams 
VPL'cartel' MTVs worldwide chairman and ceo Tom Freston has launched a fierce attack on VPL, the UK body which collects video performance royalties for record companics. In an interview in Afusie Week's sister magazine, Music Business International, published next week, Freston slams VPL as a "car- tel" which has priced music off UK télévision screens. But in a significant development, he concédés the principle that MTV should pay for the right to play music, and admits that MTV argu- ments about the promotional value of its broadeasts are irrelevant. The MBI subscriptions hotline is 0171 921 5906. 

^ ^ ^ ^ P0LL SHOWS POP'S STILLT0PS FOR KIDS -plO ► ► V > 

IMEWSFILE 
Phonogram ciaims victory Phonogram is claiming a victory against American Recordings, the US label with which it is in dispute over the international licensing joint venture launched by the two companies in 1989. Last week, a US fédéral court demanded American amend the claims of fraud in its SI4m lawsuit. But American dismisses the development as "a technical glitch" and says it will reintroduce its claim of fraud. 
RCA picks up Martland catalogue RCA Classics has acquired the catalogue of modem classical composer Steve Martland from the receivers of Factory Communications, Léonard Curtis & Co, and will reissue three albums and a single overlhe next year on new specialist label Catalyst. 
Brits tare badly at MTV awards Take That's Everything Changes won the European viewers' choice award in last week's MTV awards, which were dominated by REM who won four prizes. In a poor evening for UK acts and producers/directors, Howard Greenhalgh of Why Not Films' won best metaf/hardrock video for Soundgarden's Black Hole Sun, while REM's Everybody Hurts was directed by Jake Scott, the US-based son of British film director Ridley Scott. 
Black moves up atSony David Black has been appointed senior vice président of finance, administration and opérations at Sony Music. His new responsibilities include the Whitfield Street studios and Sony's joint venture interest in the Milton Keynes National Bowl. Other Sony Music appointments include the promotion of finance director Jan Gach to senior director, opérations; Jim Head, who rejoins the group from manufacturing posts at Island, WEA and Trojan to become manufacturing director and Martin Blakstad, who joins as finance director from Sony Corp in the US. 
Sheridan départs from PPI An internai row within Irish collection agency Phonographic Performance Ireland has resulted in the abrupt departure of général manager Oliver Sheridan after 12 years at the organisation. A PPI spokeswoman says, "Oliver Sheridan left aller a disagreemenl over policy." Sheridan refused to comment, but is understood to be planning légal action for unfair dismissal. Sheridan's supporters claim PPI's revenue increased from around IR£400,flfl0 in 1986 to IR£2.4m last year as a resuit of improved collection procédures instituted by Sheridan. 
Pickwick picks Duncanson Pickwick UK has recruited Paul Duncanson to the new position of marketing director. He was previously responsible for marketing the Andrex brand at Scott Ltd. 
PolyGram sets up new phone system PolyGram has finalised new téléphoné numbers for ail its labels, following the installation of a new central téléphoné switching system. The lalest change sees Island Records' number changed to 0181910 3333. The other numbers are: Polydor 0181910 5555; London 0181 9105111; A&M 01717054343; Phonogram 01819105678; PolyGram UK01819105000; Go! Dises 01817487973; PolyGram Classics 0181910 5000; PolyGram Record Opérations 01819101500; Britannia Music 0181 910 6000; PolyGram Island Music 0181910 3200. 
Nicky Hopkins Vétéran keyboard session player Nicky Hopkins, who appeared on releases by the Rolling Stones, the Who and members of the Beatles, died suddenly in Nashville last Tuesday aged 50. Hopkins. who moved to the US in 1991, started his career in pioneering early 6Qs R&B acts such as Screamin' Lord Sutch's Savages, and Cvril Davies R&B Ail-Stars. .and Cyril 
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COMMENT H! 
Why we need more scams The best story of tlie week by a mile bas to he the décision of Wel Wel Wet and Phonogram to delete Love ls AU Around, Nol because ifs gelting horing. On the conlrary. it sounds as good as ever. But because ifs the best scam we've had for âges. Mot only bas il generated an acre of newsprint -1 particularly liked the howls of outrage from the song's wriler, Reg Presley, that the décision would lose him thousands - but it bas generated a last minute sales rush for a single that was alreadyflagging. Best of ail, deleting the single now gives the band a window in which to release the pre-Christmas single which should set up Iheir album in the New Year perfectly. Lefs not forgetthat before Love ls Ail Around, Wet Wet Wet looked pretty much dead in the water. Now they've had number ones ail around the world and their future looks assured - if ifs handled properly. On the strength of this week's masler scamming, they have noth ing to fear. 

Where were the Brits at MTV Awards? Watching the MTV Music Video Awards early on Thursday morning. you would have thought the United Kingdom jusl didn't exist. Sure, the Rolling Stones got an honorary a ward - though aller their magnificent Love ls Strong clip, they deserved a proper one - and theUKdidboast two director winners in Howard Greenhalgh and Jake Scott, but apart from that, where were the Brits? Morale in the UK business has risen in leaps and bounds since the recession lifted. A&R-wîse 1994 has offered a constant sériés of delights from the likes of Oasis, Blur, Carleen Andersen, Portishead, Shed Seven and Urban Species. But maybe we shouldn't getloo cocky. Watching MTV last Thursday it was clear we still have a long, long way togo. Steve Redmond 

PAULS QUIRKS 
Returns: the thorn in the retailers' side Returns have always been a thorny problem. Each company has a différent policy. Most of them are reasonably straightforward faut two companies seem to go out of their way ta make returns difficult if not impossible. PolyGram split its privilège returns entitlement inlo more than 36 différent catégories covering each format for each of their labels. Obviously politically correct but practically the biggesl load of bollocks you're likely to encounter in this particular field. Its sale or exchange System on budget video is similarly pathetic. Vital on the other hand can't seem to make up ils mind how to deal with returns. Last time I had a returns problem with them it took six months to sort it. When we resorted to writing we were ignored. Then the company issued instructions to ail dealers warning them not to waste lime by either writing or telephonmg its distribution centre at Bristol or applying on their own paperwork. Now they have apparently changed their minds and we have to call Bristol again I suppose 1 it keeps us on our toes. But don t you get the feelmg sometimes that they resent the paying cuslomer interrupting another oh-so-important day at the office? 
Cashing in on the classic albums 
Am I the only one who is slightly perplexed by the pnce ol remastered classic albums by the likes of Queen, Led Zeppelin and a hosl of other older artists, Most of the original albums sold at mid-price. on CD, «"thout any problems for years but are now only available remastered at full price - a différence of opproximately £5.00. How many other retail trades are nappv to give away their best new product at discount 

cases is^ver M6,0P PriCe ,0r pr0dUCl ,ha, S0,ne 

column is a porsona, v/ew 

Poil shows pop s 

still tops for kids 

The Music 2000 report, o _ sioned by accountants Casson Beckman through and compiled by Gordon Campbell, founder of West Lothian College's music 

battle for kids' pocket money. Given £20, 45% of those questioned said they would spend it on clothing and 44% on music. Campbell says, "It certainly cornes 
ieem to be a shift 

peaking at 75% among 16-21 year olds and 80% among 22-33 year olds. . A poil of 403 record industry execu- tives and 128 artist managers Mgh- 
what Campbell calls "short-tennism". He says, "The music industry as a coemed to be suggesting a more " " 1 remedies 

ne of the music industry and Some 65% (64% boys, 65% girls) said they would prefer to go to a disco or rave than a live gig, with techno/rave coming as the most popular music overall, 

m approi g them 

othing/fashion was the favourite singled ou it of 37% of those questioned, of boys. The girls' favo> and 36% 
Music was the favoured pasti boys (on 33%), while girls favo ion (40%). The figures comp 21% for cinéma, 13% for dancing and 12% for computer gai 

ït-style p 
îh- A parallel poil of 526 adults sho ith there remains strong interest in m among older consumées with 69% ing they like going to see music 

chart compilation system, replacing the current weekly sample with a four week rolling rundown. Such a chart would flatten out the dramatic effects of fan base-dominated records, says ith 37% of Campbell, and make it more difficult for labels to influence the chart with marketing. • The Music 2000 survey is available from Casson Beckman's marketing department (071-387 2888), priced £125. 

Telstartakes 100% 
concept togames 
Telstar is extendmg its 100% trademark, used on compilations such as 100% Rap and 100% Dance, into the games market. The TV specialist's garaes division Telstar Fun & Games launched two titles, 100% Adventurc and 100% Sport, at the European Computer Trade Show in London last week. The packages, which compile two games in a double pack, will replace the company's existing Double Value brand. The flrst two titles are out on November 7. Telstar Fun & Games managing director Mark Livingstone says, "Our research has shown that the 100% brand is among the most recognisable brands there are. And the sort of pcople who buy 100% Dance and 100% Rap are just the sort of people who 
Telstar managing director Sean O'Brien says Telstar has sold a total 1.5m units of the 10 différent 100% compilations to date. 

The Rolling Stones' date in Denver, Colorado, this Thursday (September 15) will be the flrst full concert ta be recorded directly using the MPEG digital standard. GTE Interactive Media, a subsidîary of US télécommunications giant GTE. will record the show and a later date at San Diego on October 17. GTE IM marketing director Michael Rothman says, "We are doing these MPEG shoots to let (the Stones) explore the technology and fînd ont what is useful to them." 

Majors join phone 

sampling scheme 
11 five major record companies hi agreed to supply music for a new télé- phoné service which will give customers the chance to sample new releases. Information Services Interactive Systems (ISIS) says it will be able to make more than 500 albums available on the TrackLine service, which will be unveiled at Live 94 at London's Earl's Court on September 20-25. The service will allow consumera with a push-button téléphoné to select and listen to 60 seconds of tracks from select- ed albums. ISIS managing director Gideon Lloyd and head of TrackLine Bill Tanslcy plan to sell the facility to retailers or record labels as individually branded services featuring ail or a sélection of the avail- able albums. Any company wishing to usé the ser- vice, which can cover back catalogue and 

w releases, must pay a £5,000 sig Q on fee to receive their own spécifie tele- 
rate 0898 number, a standard codcd number or a Freephone service and has the option of a direct order facility linked to ISIS. Royalty rates have been negoti- ated with PRS, PPL and MCPS for the 
• HMV is launching a téléphoné order- ing service for customers as Woolworths préparés to unveil plans for the relaunch of its own Fasttrack System, Woolworths is understood to be relaunching its Fasttrack service under a new name, while HMV has sot up 

The i flyers distributed across the country, allow order product simply by cial téléphoné number. 

promoted through 

SonybooksTVads 
toboostMiniDisc Sony is launching its first MiniDisc ter- restrial TV campaign as it préparés for an escalation of its battle with Philips' DCC this autumn. The TV ad will run on Channel Four and ITV until the end of the year as 
UKGoldandSkySports5'3'10"8 

The ad, which features performance frTJl2,aCt Reef' was originally shown on MTV Europe as part of the format's summer campaign. The centrepiece of Sony's press cam- paign is an ad using scrambled audio tape to represent the shell of a slow- movmg snail. It features in music mag- 
^ewMZ^MDBi15™"0163 

PCC^ardware witîi'ads'fn and PentWe as well as the hl-fi press' ihe manufacturer, which is nlsn 

Plans distnbutionTamc^aoTaDCC 
^ t ► WARNER JOINS ER0S0RDERING NETWORK- i" ► ► ► ► ► ► 
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NEWS 

i y     

campaign for William's Gel in France. The judge Harvey A Schneider ruled that Waits's publisherThird Story Music was wrong to allow the sangs to be used in the ads without Waits's consent. He ruled that Waits shoutd be reimbursed with ail royalties paid in respect of the ads and should receive the S20.00D payment "for embarrassment and humiliation sustained hy him". 
Copymasters makes name change Copymasters is changing ils name to Masterpiece Trading. The new name, which will be officially launched at In The City next Monday, reflects the large part which mastering plays in the 11-year-old company's business, says a spokesman. 
Epie produces CD for Empire Epie Records has teamed up with Emap Métro to 

Wamer joins Eros 

ordering network 

the October édition of cinéma magazine Empire. Emap has upped its print run ta 200,000 copies for the issue, which is aut this week. The nine-track CD features songs from the soundtracks to Forrest Gump, True Lies, Sleepless In Seattle and Dances With Wolves. 
Fish s Fortune four-play Former Marillion lead singer Fish is releasing what's claimed to be the UK's first single ta come in a four-tray Digipak. The first CD of the single. Fortunes of War, on Fish's own Dick Bros Record Company is released this week, with three more CDs out over the next four weeks including alternative versions of the lead Irack, and a total of 87 minutes of live acoustic tracks including 

Warner is expected to corne on line AT&T marketing director Jenny mdie retaflers^ ^^ ^ 
UK Gold has secured broadeast rights to 100 épisodes of Top Of The Pops from the Eighties in a deal with the BBC. Each show will be broadeast twice on the satellite channel, starting tonight (Monday). To promote the show, the channel has struck a deal with Emap Métro which will see the UK Gold logo appear on a cover-mounted CD for the November issue of Omagazine. 
Menzies changes number The téléphoné number for John Menzies' buying departments for music, video and home computers lias changedto 0314598411. 

is~œ œ=r-"'- 

Music Week news is 
ava''a')'eacrosst'ie 

''NrSî Waft Continent on MTV ■1 llml Europe on pages 260 ■il ■il to 265 of MTV Text. MUSIC TELEVISION ' 

Advertising in the Music Week Directory is the only way to get your company's 
name noticed by ail your prospective customers every day ot the year. 

For ail advertising détails contact the Music Week Ad Department on 071 620 3636 

But Act Soon 
The Advertisement Booking Deadline is Looming 
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"I LOVED 

EVERY LAST BIT 

OF EXILE ON 

MAIN STREET. 

David! Terrill. HMV. 

VH-1, the new music tv channel launches on September 30th. Ask anyone who 
appréciâtes great music which music means most to them, and you begin ta build a picture of the playlist. 

DAVID TERRILL'S TEN OF THE BEST 1 Rocks Off (Exile On Main Street] - The Rolling Stones 2 Layla (long version) - Derek ond the Dominos 
3 Will You Still love Me Tomorrow - Carole King 4 Many Rivers To Cross - Jimmy Cliff 5 One Better Day - Madness 

6 The last Chance Texaco - Ricky Lee Jones 7 Marie - Randy Newman 8 Girl - The Beatles 9 Willin' - litfle Feat 10 Jungleland - Bruce Springsteen 
VH-1 will be available on cable and satellite. For tune-in information call your local cable operator, or 0506 488 485. 

MUSIC THAÏ MEANS SOMETHING 



FRONTUNE J 
The followmg inlormaùon. colloclcd bv Music Weekm Ihursdsv, is based on contributions fram: Andy's Records (Preslon); Carmval Records (Poole Dorsell; HMVICardilft Hedgehog Records ITovukesbury): The Music Box (Bumhant-On-Sea Sometset); Dur Pnce (Leamington Spal; Pink Panther Record Centre (Carlislet Tower (Glasgow); Virgin (Chosler); Walrus Records & Tapes (Bransholme, Hull). Il you would like le conlribute to Frontline. cal) Paula McGinley 
New releases Mixed fortunes fol lowed the start of school temt this week ; a downlurn in sales for some shops, while others were enjoying a slighl upsutge. No smash album but steady sales were accruing for Badycaunt, Sugar, Roger Taylor, Shed Seven, Btyan Ferry and the Lightning Seeds. Wh jgfield's Saturday Night was the top selling single by the end of Thursday, followed by Luther Vandross & Mariah Carey, Melanie Williams, Roxette, Bad Boys Inc, REM, Snap. Aladdin was still out performing other video releases, followed by the Star Wars wide screen trilogy and Démolition Man. 
Pre-release enquiries Singles: The Time Frequency, Madonna, Wet Wet Wet, MichelleGayle, Ace Of Base. Albums: James. REM. Kylie Minogue, Pet Shop Boys, Magic Affair, Blondie. Stiltskin, Eric Clapton, Paul Weller. 
In-store Windows: Bad Boys Inc, Nine Inch Nails, Cyndi Lauper, Roxette, Melanie Williams, Shara Nelson. In-store: Galliano, Portishead. Shed Seven, Prodigy, 3 Ténors, Whigfield, Bad Boys Inc, Roxette. Billy Idol, Robert Palmer, Melanie Williams. Enigma, UBIO, The Grid, Kylie Minogue, Sasha, Luther Vandross & Mariah Carey, Wet Wet Wet, Now! 28, American Music Club. 
Multiple campaigns ANDV'S RECORDS: Windows and TV ads for Robert Palmer (Yorkshire and Granada). Soûl Nights (Anglia): I Castle campaign - four CDs for £20. BOOTS: £3 off selected CDs and cassettes campaign; in- store - Elvis Presley, 100% Hits, The 3 Ténors, The Lion King. Bryan Ferry. Soul Nights, Joe Cocker. HMV: Two CDs for £20 campaign; video insanity campaign - selected titles for £4.99; album of the week - Eric Clapton, single - Suede; video - Paul Wellen artist of the month - Joe Cocker : Windows - Sinead O'Connor, Dave Stewart, Pet Shop Boys, Anita Baker, Robert Palmer. Boyz II Men; in-store - Paul Weller, Luscious Jackson. JOHN MENZIES: Sony Music promotion - CDs for less than £10; £3 off selected videos; Pink Floyd compétition continues: album of the week - Eric Clapton ; singles - Michelle Gayle. Gun, Bon Jovi, Stiltskin; video - Démolition Man; Windows - Sony promotion, video promotion ; in-store - 3 Ténors, Joe Cocker. DUR PRICE: Mercury Music Prize promoUon continues; Windows - Bryan Ferry, Démolition Man, Shed Seven, Joe Cocker. Aladdin, REM, Snap; in-store-Wet Wet Wet, Manie Street Preachers. Star Wars trilogy, Elvis Presley; recommended albums - Edwyn Collins, Fatima Mans.ons, Spearhead, Swing Out Sister, Bobby Womack ; smgles- BonJovi, Michelle Gayle, Stiltskin. . . , 

TOWER RECORDS: Classical sale - two full pnce CDs for £25; Jazz label of the month - Muse; Windows - launch of , Piccadilly book and magazine departmenl. M"», Dave Stewart, Peter Gabriel, Lightning Seeds. Cynd. Lauper, Sinead O'Connor, Melanie Williams; m-store - Muse. VIRGIN; VMR essential album - Sinead 0 Conno, megaplay single - Whiteout, début artist - Luscious Jackson, featured artist- The Wedding Presenr' Windows- Erric Clapton, Dragon; in-store - Pet bnop Boys, Robert Palmer. Sinead O'Connor, Paul Weller, smgleof the week-Suede. „ „ WH SMITH: PolyGram price promotion with up to £5 off bundreds of thies; album of the week - Eric Clapton; Singles - Bon Jovi and Michelle Gayle; Virgin 1215 featured artist - Led Zeppelin; Windows - Eric Clapton, 
lr,c"ry

o
Music Pnze.Star Wars trilogy; in-store-Take 

wnnu.,^0ple'3Tenors' Mercury Music Prize. onhet? n eS,0,TheBEStcamPai9n-PriceCU,S on hesl sellers whh m. m m ■ ..-x-^nan 

Ames: uptum has 

lifted sales by 14% 

The turnover of the UICs biggi particularly aggressi ivo ;n the sineles next four or five years," he sai - - Ames identified albums from Jimr . >» PolyGram, is nTnning 12%- market this year, he eaiJ. «ùth ^'^^p^TasVlV. Sting. 14% higheMhan last year. says chair- phono|ramclaimtnga79% and London ^ ^e
i
ni®a"^^ Cranbi^ ^t 

""earlie, helmdmngratdEtedstaffon 
ÎÏ~ 

& 

SKr 

g World In 

:: Back To Back - PolyGram This Jeff Wayno-produced 
duet wilh Cathérino zma'jonos whiçh is due INXS; The Greatest Hits'oi,,, - Phonoqtam Th! mu^ÎI801'"" Pol,"lor INovember 14), 
  ■ ———^ 

^ ^ ^ BRIT SCHOOL GOES T0 THET0P 0FTHE F0RM - p12 ^ ^ ^ 
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MIDEM 

Monday, 30 January - Friday, 3 February 1995 • Palais des Festivals, Cannes, France. 

IF YOU'VE 

GOTIX 

showit 

AT MIDEM 

o 

The Premier International Nlusit Market 
In this uncertain world one thing is certain. MIDEM is the industry's greatest one- 
show for professionals only. Nothing cornes close to the prestige and epic scale of 
MIDEM. Which is why your name on o stand at MIDEM '95 will be like no other 
statement you can make. But whether you participate at MIDEM as an Exhibitor or 
Visiter just be sure you get there. 

The Ultimate Global Meeting Point 
MIDEM is where the key people from ail sides of music, the movers ond shakers, 
make the deals that define the Industry for the yeor aheod. And where you get the 
inside track on vital industry issues. 

One Stop Far The World 
A stand at MIDEM puts your company in the spotlight, it soys everything about your 
image and savoir-faire. And it means you can meet your clients in the sedusion of 
your own private HQ lo optimise your five supercharged days in Cannes. 

New Lower Cost Tariff 
To make sure the cost of visiting and exhibiting is in reoch of smaller companies, 
we've introduced a new lower cost "individual" tariff for MIOEM'95, 
The DTI May Help 
If you are a UK company wishing to exhibit at MIDEM'95 you moy qualify for a DTI 
subsidy providing you book by 30 September 1994. 
A Dazzling Setting 
The Côte D'Azur, Cannes. Five glittering days. Great artisls. Brilliant concerts. A 
monster média event. What more needs to be said? Concel the wedding, postpone 
the vacation, do whatever you have to but gel there. 

Call Peler Rhodes now on 0171 528 0086 and he'll give you ail the détails 
you need oboul MIDEM'95, induding advertising rates for the Showguide and the 
MIDEM Daily News. We look forward to hearing from you. 

Reed Midem Organisation Ltd, Metropolis House, 22 Percy Street, London W1P 9FF. Tel: 0171 528 0086 Fax: 0171 895 0949 © A MEMBER OF REED EXHIBITION COMPANIES 



PASSING IN STYLE ! 

These days formai éducation is becoming more and more popular - and it's not just at the school level. Tliis year West Lothian Collège received more than 150 applications for the 15 places on its renowned Higher National Certilîcate in music business administration - and second interviews were held for the first time since the course was set up in 1986. Meanwhile the latest addition to the roll-call of induslry-backed courses, the Liverpool Institute for Performing Arts (Lipa) has been deluged with enquiries. even though it does not open until 1995. But one question is whether the industry can meet the demand for jobs from the increasing number of young people with relevant qualifications. Although West Lothian achieved 100% success with 1993's intake - with graduâtes finding work in a broad range of organisations including PPL, Virgin Records and Zomba Music - course director Gardon Campbell says, "It's questionable whether the industry could accommodate 250 new graduâtes at once." Mark Featherstone-Whitty, chief executive of Lipa. is undeterred, believing Lipa's broad educational 
paduates with a good itarting chance. Students leaving Lipa 

ANALYSISrBRIT SCHOOL 
I the Brit School openod in 1991 imVbegan follov» ng tho 

uorking as a part-time cashier at Blockbuster Video. She retains 1er dovolopment deal with Warner Chappell and is still o set up her own record label. 

7 

■ McCartney's old school, the Liverpool Institute for Boys, into Lipa started in January and so far the project has costaround £15m including staff and administrative overheads, About a third of the start-up finance came from the Government's urban régénération scheme, a third from European Community fonds and the remainder from the private sector, including £2m from German electronics manufacturer Grundig and £1m from McCartney, who is Lipa's chief 
Mindful of record company commilment to the Brit School, Lipa lias tended to concentrate ils fundraising efforts on the music publishing sector (although the BPI has put in several thousand pounds) and has been amply rewarded. Contributors include Warner Chappell, EMI Music, BMG Music. Sony Music, PRS, Ascap and the Musicians' Union. Money has also corne from songwriters such as George Harrison, Ringo Starr, Pete Townshend. Mark Knopfler. Elvis Costello. Elton John, JoanArmatrading and Brlly Joël. 
Currently awaiting validation by Liverpool s John Moores University, the degree course covers srx main areas - music. acting, dance, enterpr.se management, performance design and technology. and community i arts.lnadditiontothefull-timefhreeyeardegree course.Lipawillca.erforforpart-t.mestudentsand 
ofler NVQ qualifications. Segments of Lipa courses bave already been tested in a sériés of prlot sludres which started last year. Local bands were rnv.ted o «ake part in varions six-to-12 week ass.gnments such as rnaking ademotapeand marketing, image and style. Accordingto Featherstone-Whitty, the results were encouraging and more than 30,000 Lipa prospecluses Will bc distributed from September 29. They are packaged i„ a video case and including an EMI Records sponsored audio tape featuring interviews with vanous 

?a. 0.n8- ,s 90>ng to help those with talent, in 
rc

irfieid',o reaiise and <!eve|op says paui 

teachin"6''Wh0 reVeals he is OTen considering 

Brit School goes 

totopoftheform 

Strong exam results have buoyed the Brit School. By Paula McGinley 

of Ctoa'lterards ^^f^First Night Records, has also been boosted by 
Unes and the 

siroiss;— donated £7,000 to the school. "The most important thing is for as many people as 
rilo^ifaS^raœbbT 

SrSËÏËISf EtSESSSS 

lydars aownS'toe ^ dîe ! 
For the BRI. which to date has funded there is no sign of Brit School fatigue, future taîenUrftCntf» nC 

the school U. the tune of around £3in John Deacon estimâtes the BPI will con- • lio Brit Qn ^■IIU through its charity, the British Record tribute £50,000 tliis year, whiloindividual eveni „ ' S, 's hosting^open Touche 
t> ► ► ► ► ► THE MOVERS AND SHAKERS OF DANCE-p29^ ^ ^ 
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CHARTS AND 
PRODUCT NEWS 

CHART FOCUS 
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ESI At the top ot the album chart, isis's Défini tely Maybe yields to 

vvithits original In Concert album, Atthe 
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AO FOCUS 

expo-sure 
airing this week 

Dancc Massive, Dmo's carrent compilation, will be nationally TV advertised on Channol Four and The Big Breakfast as part of an on-going marketing campaign. Drum & Bass Sélection 2, out next Monday on Breakdown Records, will be advertised in the ITV Central and Carlton régions and on satellite and cable TV. Press ads will run in Sky, MixMag, OJ, The Face. Touch. Record i while rai is. There will be posters in London and fliers distributed at clubs and events. Tire Best OfRandy Crawford, out now on Dino, will be nationally TV advertised on Channel Four next week. There will be radio ads on Capital FM. Freak Qf Nature's Gathering Of Freaks. released on Monday by Music For Nations, will be heavily advertised in the rock press and promoted in-store with posters. God Machines One Last Laugh In A Place Of Dying, out next week on Polydor, will be backed by ads in NME, Melody Makcr and Kerrang! (with HMV). It is an Our 
there will be in-store displays with independents plus a mail-out. The Grid's Evolver, released next week through Deconstruction, will be advertised in Record Mirror, DJ, M8, NME and The Face (with Virgin). There will be posters 
HMV is running window displays and there will be in-store displays with Our Price, WH Smith and ■ 200 independents. The release is on Virgin listening posts and radio ads run on Kiss (with Tower). Nancy Griffiths' Flyer, released next Monday through MCA, will be advertised in Mojo (with Virgin), the Indépendant (with HMV) and Time Oui (with Tower). Solus press ads will run in Q, Scotland On Sunday and the Irish Post. Co-op radio ads will run in the East and mid-Anglia régions with Andy's, which is running window displays. The release is album of the week with Menzies and will feature on Virgin   

COMMONWEALTH GAMES1994 (BBC sports coverage) DIAMOND WHITE CIDER (drink adl 
GUINNESS (drink ad) 
■fHE HUMAN ANIMAL (BBC sérias) 
Mars BARS (confectionery ad) WAKEUPTOMILKlmilkad) 

Kylie Minogue's first album release on Deconstruction is already generating plenty adio and style press interest and the label aims to capitalise on this with a press-led marketing campaign for the self-titled album, which is released on Monday. The ads aim to reinforce Kylie's new crédible image and promote her to an nore sophisticated audience. Marketing for her current single. Confide In Me, bas already got the album promotion rolling. Record label: Deconstruction. Media agency/executive: london Media/Martin Jones. Product manager Dave Pittman. Sleeue design: Mark Farrow, using photographs by Rankin. Press: Gsy Times. DJ. The Face, i-D. Smash Hits, 0(with EUK) and the Daily Mirror (with Wll Smith). Posters: There will be a nationwide street poster campaign. In-store: Displays will run with Our Price (also playing the release in ail outlets), HMV, WH Smith, EUK, Virgin, Boots and Menties. Target audience: 21 -plus âge group induding existing fans and the gay scene. 

week on East West, will be press advertised in Vb.t (with HMV), the NME and Melody Mater. There e displays with HMV ig the r on its listening posts. Real World is launching a mid- priced campaign on Monday to mark the réduction of 12 additional titles in its catalogue including Fatala's Gongoma Times, Mari Boine's Gui Gula ■at Fateh Ali Khan is. The ca 

Real World 
retailers and ads will run in The Wire. Folkroots and Q. Senses, PolyGramTVs compilation of TV theme and mooe music, will be nationally TV advertised on Channel Four. Further ads will run on GMTV and BSkyB and in selected ITV régions. Press ads also feature. 

listening posts. There will be in- store displays with WH Smith, a mail-out and leaflets distributed 
If I Were A Carpcnter, A&MTî tributc album featuring covers of Carpenter songs by bands including Sonic Youth, Babes in Toyland and Red Cross, will be advertised in NME, Melody Mater. i-D and Dazed & Confused. Jungle Techno 4 Intelligent & Technology?, released on Monday by Jumpin' & Pumpin', will be radio advertised on Kiss. 

Garden, Generator. Touch and M8. Love In The Sixties, a various artists compilation originally released last December by Dino, 
nationally TV advei Channel Four. There will be radie ads on ILR Gold stations and displays with 200 independents. John Mellencamp's Dance Naked will be re-promoted by Phonogram from next Monday 

released next Monday by Epie, will be advertised in the ITV Central, Angli a, Meridian, Granada and Border régions. National ads run on Channel Four and co-op TV ads 
November, Press ads run in Hello, the Sun and News ofThc World and there will be nationwide posters (with HMV) plus solus LTA posters. In-store, the release will be displayed by WH Smith, Virgin, Menzies, Sam Goody and 
World Of Leather's St. Mark's Place, released on Monday by Soundcakes, will be advertised in Vox (with HMV), Q (with Our Price), Time Out (with Virgin), NME, Melody Mater and the Indcpendent. The album is an HMV and Our Price recommended I feature on Virgin 

which wiU bein 
ester, Liverj Birmingham. Compiled by Sue SillitoE 

ON THE BOX 

(S^-whenwillyougo 
^««Jr'^^'TVserie 
WRANGLEBS (jeans ad) 

MUSIC ARTIST AVAILABILITY Lets Face The Music And Dance Nat King Cole Let's Face The Music And Dance, Capitol CDEST 2228 and CDEM 312 (CDsingle) Commanchee Overlure International Footlanguage The Brave, WEA YZ 844CD (CDsingle) 
Moscowski Serenata Fritt Kreisler and The Kreisler-McCormack Duets, Pearl (Pavilion) John McCormack GEMMCD9315 
We Have Ail The Time In The World louis Armstrong James Bond 30th Anniversary Album, EMICDBOND 007 
Quintet For Strings InC Franz Schubert version by Melos Ouartet with Rostropovich (cello) DG 415 373 Venus Shocking Blue Old Gold (Pickwick) 0G 9736 (single) The Grasshoppers Dance The Palm Court Theatre Orchestra Picnic Party, Chandos CHAN 8437 1 Am APassenger iggyPop Lust For Life. Virgin CDOVD 278 Wild Mountain Thyme TheSilencers to be released by RCA late September 
theme and incidental music Jim Parker soiindtrack, MFP (EMI) CDSTM 8 
various José Carreras, Placido Domingo, Teldec4503 98200-2 luciano Pavarotti, Zubin Mehta 
KeyTo The Highway version by Big Bill Broonzy House Rent Stomp, Blues Encore/Target (BMG) CD 52007 

v-Mcr The Lat.  Music Prîze, Tucsday September 13, BBC2:11.15- ll.SSpm. The first televised Mercury Music Prize compétition is hosted by Tracey MacLeod and features sets from shortlisted artists such as Blur, Paul Weller (pictured), Shara Nelson and Michael Nyman. There will be filmed interviews with other contenders including Take That and much musing on the outeome by music journalists and industry 
MONDAY SEPTEMBER 12 
OMTV Unplugged With Tony Bennett features a performance recorded at the Sony Music Studios in New York, MTV: 
TUESDAY SEPTEMBER 13 

Therapyl 
Mer. ry Music Pris 

i Nelson and rtists, Radio One: 8.30-lOpm O The Beat featuring Killing Joke, The Wonder Stuff, Iggy Pop, The Goats and Compulsion. ITV: 1- 
WEDNESDAY SEPTEMBER 14 

THURSDAY SEPTEMBER 15 

FRIDAY SEPTEMBER 16 
featuring Baaba Maal. Radio Three: 4.30-5pm | [jj The O Zone featuring 2 

12.25-l.30am 
SATURDAY SEPTEMBER 17 1 T] Pai-aUel 9 featuring Bad l—U Boys Inc and LetLoose, BBC1:9-ll,05am L,,' |J «John Peel features Cee BeeBeaumontand Doue Lying Down, Radio One: 
I [|j BPM with Snap - 0 featuring Summer, m': a-4„,n (régions 
SUNDAY SEPTEMBER 18 The Return OfThc , . Spi,.ce Cowboy featur Radio One: 7-8pr aCuo The Music feat JQ •• -r, LWT; 1.10.2.05a 
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NEW SINGLE 

RELEASED 12th SEPTEMBER 1994 
TAKEN FROM THE NUMBER ONE INDEPENDENT ALBUM "SUITS" 

DISC 1 
Fortunes of War (single edit) Somebody Spécial (Norwich) State of Mind (London) Lucky (Newport) 

DISC 2 
Fortunes of War (London) Warm Wet Circles (Newport) Jumpsuit City (London) The Company (London) 

DISC 3 
Fortunes of War (acoustic session June '94) Kayleigh (London) Internai Exile (London) Just Good Friends (acoustic session June '94) 

DISC 4 
Fortunes of War (acousllc session July '94) Sugar Mice (London) Dear Friend (London) Lady Let It Lie (acoustic session July *94) 

f (a 
(J 

4 CD format-Disc 1 available with 4 panel digipak 
Featuring 87 minutes of Live Acoustic Material 
Recorded Live on multi track during June '94 

DISTRIBUTED BY VITAL 
TELESALES 0272 441100 "LCOHPCqmp^TV 



/=^p ; 

TOP 75 SINGLES 

SSœSKHTO 

US 40 ISALLA 

= 47 
-/1WEGAS8 

  
= 

» 5 EIGHTEEN STRINGS > Tinman (Tlnman) EMHDakcync/Boyce- 
29 2 

^T^riMÏÏOMERICAN^ ONE NIGHT IN HEAVEN/MOVING ON UP 31 P™ - - • dmc/cmi l\/*r\ npron/RCA74321231882/74321231884/-/74321231881 (BMG 
32 2 

Y AmtnlUrtN. UliC mun I m 1IU«*I.I1/I»IU¥II*U un ur eople) BMG/EMI (Var) Decon/RQA74321231882/74321231884/-/74321231881 (BMGI SOMEONE TO LOVE   6390(E) Rflan Maouire (Steven.—' 
GOINTO THELIGHT 

67 EMICDEMS3457TCEM 345IEI g g 

„ EVERYBODY GONFI-GON : 
^ Aswad (Aswad/ïhe B( 3 HOT HOT HOT 
TiMearâbIT" 

The Hit Label HLC 7/HlJ< 7 (F) 
Poiydor GONDD WGONCS 18 

Ml CDEMS 33S^TCEM 339 (£) 5 
__ ^ 74l Bell/Arisla 74321228702/74321228704 {BMG| 5 r ' ' DuteBavseelRalnnes;i.ue(Jiio"i^:-- '/1<''|'1 4321228701   Lj^ged by Top Of The Pons and Radio One 

irgin D1NSDX IS^DINSC 135 (E) 

Wi'd Nighl   
W.sh The World AwayT ' 

îlaryn WM'te J Her new smg e 
Hungah 

h 

m(A« m A RWE Children For Rwanda 
Ail artist royalties and ail profits and royalties made by East West Records and Warner Music UK record will be donated to Save the Children for spécifie use in Rwanda 76 make an ind' d I 0n 1 6 0f {^% 

 Single release date; August 29 YZ849/C/CD V 
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T O P 7*5 A L B U M S Sst 

D 
THE 3 TENORS IN 2 CONCERT 1994 ★ TEIDEC4509962002wi Carreras/Domingo/Pavarottiwith Mehla (Raeburn) 

26 52 3! 

Randy Crawford (LiPuma/Felder/Hooper/Sample) PII 53 D 
2 DEFINITELY MAYBE • 28 « 

Eagles (Szymcyzk/Johns) 
CE 18 1;8'NEVERM1ND *2 GeffenDG 33 Nirvana IViflddirvana) DGCC: 
50 THE DERN'IIVE SIMON MD GMWNKa * ^ 
57 Q 
58 un ui 

7 [NEW] FILE UNDER EASY LISTENING CD 172{Pi 00 26 19SUPERUNKN0WN« :RELP172 **** Soundgarden (Beinhorn/So 
q g 36 AIWAYS & FOREVER ★ EMI CD MD1053/TCEMD 1053/EMOJ053(E) /Westend) 34 " 54 MUSIC BOX -*74 Columbia 4742702 (SM) Mariah Carey (Carey/Afanasieffl 4742704/4742701 
q rmi HAVE A LITTLE FA1TH O 3 Joe Cocker (Lord-Alge/Davies) Capitol CDEST 2233 (E) TCEST 2233/EST 2233 co CJ1 4 THE MAN IN BUCK-DEFINITIVE COLLECTION CoSjnr»aM00DCD35iSMi JohnayCashT/ariousl W0G0C25'- 

1(1,, m MUSICFORTHEJILTEDGENERATION• XLXiCDmw 1 " TheProdioylHowlBtt/McLellanl XLMC114/XILP114 36 » 3 MUSE SICK-N-HOUR MESS AGE De(Jam/lsland5233622|F) 2* Public Enemyfïïra Bomb SquadA/ariousl 5233624/5233621 
11 rra MAMOUNA | | "11711 Bryan Ferry (Ferry/Trowerl Virgin CDV2751 (E) TGV 2751/- 37 ES ij] THE ULTIMATE COLLECTION *2 Virgin egctv2|E| , ** Bryan Ferry And RoxyMusic (Brian Ferry/John Punter) EGMTV2/- 
19 ,2 17CRAZY» ■£ Julio Iglesias (Hammond) Columbia 4747382 (SM) 4747384/4747381 9 n m GLinERING PRIZE 81/92 ★ Virgin smtvd t (E) O O milM sjmp|e Mjnds (Varions) SMTVC1/SMTV1 
19 g 23 BR0THER SISTER • AcidJaz2/Ifrr8284902(F) • «ï Die Brand New Heaïics (Ttia Btand New Heavies) 8284904/8284901 39 " g VOODOO LOUNGE • Virgin cdv 2750 (E) The Rolling Storres (Was/rtre Glimmer TwrnsITCV 2750/V 2750 
14 ra SIMPLY THE BEST »6 Capitol CDES1V1IE) TCESTV1/ESTV1 4011 ■ WOODFACE ★ Capitol CDP7335592 (E) ■ CrowdedHousalFroom) TCEST2144/EST2144 
1 lï I!T?3 B0RN DEAD | 0 lUiJ Body CountlEmie C/lceTI Virgin RSYND 2 (E) RSYNC 2/RSYN 2 41 - 19 GOD SHUFFLEO HIS FEET • RCA7432i20i522(BMG) Crash Test Dummios (Harrison/Crash Test Dummiesl 74321201524/- 
Ifi r™ CHANGE GIVER » D UiJ Shed Seven (Corcoran) Polydor 5236152 (F) 5236154/5236151 

y CM ■ UNPLUGGED *2 Duck9362450242(W| ■ Eric Clapton (Trtelman) WX4S0C/WX48O 
1 7 ,6 7 THE GL0RY 0F GERSHWIN • Mercury5227272(F) ' ' LarrvAdlerÂ/arious (Martin) 6227274/- 43 31 33 H APPY NATION* Mega/Metronome/London 5214722 (F) Ace Of Base (Joker/Buddha/TOEC/Pop/lindenl 5214724/5177491 
1 p rg 2 SECRET WORLD LIVE 1 O Peter Gabriel (Gabriel/Walsh) Realworid PGDCDSgE) 44 - „ PERMANENT SHADEOFBLUEO Coiumb,a 4758429(SM) Roachford (Roachlord/Phillips/Norton) 4758424/4758421 
10,3 4 SLEEPS WITH ANGELS O Reprise9302457492(W) ■ *» Neil Younrr And Crazy Horse (Briggs/Young) 9362457494/9362457491 45 " 3 EVERYONE'S GOT ONE Fauve/Rhythm King FAUV3CD(3MV/SM1. Echobellyd/inastock) FAUV3C/FAUV3LPS 
90 14 4C01VIE» Prince (Prince) Warner Bros 9362457002 (W) 9362457004/9362457001 46 - 29 EVERYBODY ELSEIS DOINGIT, SO WHY CANT WE? * The Ctanbemes (Street) lslaiidCID8003/lCT8003/lLPS80(l3(F) 

i CH ta „ ONE WOMAN ■ THE ULTIMATE COLLECTION *3 i Kli Diana Ross (Variousl EMI CDONE1/TCONE1/ONE1 |E) 47 32 48 EVERYTHING CHANGES *3 TOA743^^^MG) 
99 rrai happiness? itiay R0aer javlordavlor/MacRae) Parlophone CDPCSD157 (E) TCPCSD 157/PCSD 157 48 - 49 ELEGANT SLUMM1NG *2 BCA74321166782 IBMGI M People (M People) 74321166784/74321166781 
23 na THE BEST OF UB40 VOL 1 *4 virg^DUBWMEi 49 33 6 ONE CAREFULOWNER • Coiumbia4nao2W 
nn 23 24 THE DIVISION BELL ★ " Pink Royd (Ezrin/Gilmour) EMI CDEMD1055 (E) TCEMD 1055/- r n rra janet ★ m* cdvx 2m iei □ u Ua» Janet Jackson (JanVLewis/Jackson) TCV2720/V2720 

Ne 6 2THEH0LYBIBLE Manie Street Preacherslcredh Epic 4774219 (SM) :withheld) 4774214/4774210 Cl Btn MONEY FOR NOTHING ★d Vertigo8364192(F) 0 | EilM Dire strate (Various) VERHC 64/VERH 64 

TOP COMPILATIONS 
1 x s la Label/CD (Distribulor) Cass/Vinyl 10 8 BEST DANCE ALBUM IN WORLD...EVER! 3 0 Various Virgin VTDCDST/VTOMC 32/-(El 
H THE BEST ROCK ALBUM IN H 3 3 60'S SOUL 90'S SOUL Various Pariophona CDPCSTV 4/TCPCSTV 4/- (El 
II2 3 THE WORLD EVER! • m 1 Various Virgin VTDCD 35/VTDMC 35/- (E) 12 = 6 THAÏ LOVING FEELING VOL VII Various Dino DINCD 8VDINM0 83/- (PI 

9 , sNOWTHATSWHATICALL MUSIC! 28 ^ Various EMl/Virgin/PolyGram CDNOW 28/TCNOW 28/NOW 28 (E) 13 9 g ITS THE ULTIMATE DANCE ALBUM • Various TelstarTCD 2725/STAC 2725/STAR 2725 (BMG1 
3 5 2 SATIN & STEEL - WOMEN INROCK^ ^ 14 B ■m DRUM AND BASS SELECTION 2 *** Various Break Down BDRCD OOSIBDRMT 003/BDRLP 003 (SRDI 
^ 3 3 DANCE MASSIVE Dino DINCD 94 (P) DINMC94/D1NTV94 15 5 9 POWER AND SOUL • PolyGram TV 5168962 (F) 
5 [nëw| SOUL NIGHTS PolyGram TV 5250052(F) 16-3 7 ENERGY RUSH DANCE HITS 94 Various Dino DINCD 95/DINMC 95/DINTV 95 |P) 

j 0 4 4 GROOVIN' • PolyGram TV 5169682 (R 5169684/- 17,s 2 100% REGGAE VOLS • TelsterTCD2724(BMG) Various STAC 2724/STAR 2724 
7 mVVHEN A MAN L0VES A WOMANDi"0 18 " 3 DANCE TO THE MAX 3 VirginVTCD33|E) 
■71 FOUR WEDDINGS & A FUNERAL (OST) • SP»!11 various Vertigo 5167512/5167514/-IR 19 » 4 PURE REGGAE - VOLUME 1 O Various Island C1DTV a/ICTTV ff- (PI 

Q 10 3 JUNGLE HITS-VOLUME 1 y Various Jetstar STRCD1/STRLC1/STRLP1 (JS) 20 " 4 THE ULTIMATE GOLD COLLECTION Various The Hit Label AHLCD 22/AHLMC22/-(F) 

^ Ljghtning Seeds (Rogers/Brom 
61 csa ^ 

ner Bros 93S2<51222WX 488CAVX 488 iW| 

64 3= MCV1R21VIPVIB20 
RR89954/RR 89951 

66 0 

68 « 
69 ' GolDiscs 8285072 (F) 
70 - GolDiscs 8284352 {F) 

72 ^ 
731 East West 9031752842 (W) 
74 - 
751 
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SUZI CARR: AU Over Me (Cowboy B0DE0947). Licensed from the US-based Radikal label, this is an uplifting disco-influenced house song from the former Will To Power vocalist. Ithas topped the Club Chart and a crossover looks likely. 1ÏÎ23 

been attracting club interest as a bootleg. The Reese Project's Ann Saunderson delivers the serious vocals while Andrew Komis provides the main piano-powered house mix, which has been picking up Pete Tong plays. ESS 

ORBITAL; Are We Here? (Internai LIARX15). The nrst single to be taken from Snivilisation is this breakbeat-based tune vvith ethereal vocals from Alison Goldfrapp. There is a range of dancefloor and radio-friendly mixes and, given the duo's current high profile, the single should sell well. nww 

ERIK: We Got The Love (PWL PWLT305). Some powerful remixes from Paul Gotel and Loveland have attracted plenty of dancefloor exposure for this cover of Lindy Layton's catchy club hit. Expect strong demand. ESS 

ofthe Sade song, whieh had 

REEL 2 REAL: Can You Feel It (Positiva 12TIV22). This new track from Erick Morillo sticks to pretty much the same formula as his last two Top 10 hits. The Mad Stuntman provides the ragga chanting over big house beats, while Althea McQueen provides the powerftd, catchy chorus. It is shaping up to be another smash, ESS Andy Beevers 
(Mercury MERX407). This house version of Cuba Gooding and Main Ingrédients Happiness Is Just Around The Bend was a big club hit last year but failed to cross over. It is being reissued with mixes from Morales, Red Jerry and Uno Clio which should improve the chances of a Top 40 placing this time. ES£3 

BON JOVI: The Best Of Bon Jovi: Cross Road (PolyGram 6327763). This 80-minute hits package, simultaneously released on October 10 with an album of the same name, features 16 promos (including the new Always) intercut with live and interview footage. Marketing plans include national TV, radio, trade and music press ads, with national posters in conjunction with the album. Dealer price is £8.84. ES3 

JAM & SPOON: Find Me (Epie 660808). A new version ofthe Tripomatic Fairytales LP track, Odyssey To Anyoona, which is a well- produced commercial trance epic with Spanish guitar effects. The addition of a catchy vocal from Plavka of the Rising High CoUective has broadened the track's appeal and has helped to generate a realbuzz. ES3 

THE WONDER STUFF: Greatest Hits - Finally Live (PolyGram 333083). The recent Phoenix festival show was the boys' final hour, admirably captured on this 120-minute spectacle. Expect excellent sales for these feisty pop-punk achievers as this is 

VARIOUS: Renaissance (Network RENMDClCD). Available as a triple CD or double cassette package, this compilation is designed to capture the spirit ofthe Derby club which has become something of a legend. Sasha and John Digweed handle the mixing duties, serving up a sélection of their favourite tracks, ESÎ3 
MORPH; Stormwatch 
mu®*! Electronica ELEC10). This LP from the weU- regarded New Electronica label is the work of the New York DJ' Damon Wlld. It features 10 tough but mélodie techno création meluding the recent single Morphing. r~~ 

DARREN DAY: Young Girl (Ding 

F! 

The Wonder Stuff: spectacular Phoenix swansong captured 
an exclusive soundtrack, sépara te to the Greatest Hits studio set. Marketing plans include monthly and weekly press ads and national posters. OutonSeptember26, ithas a dealer price of £7.48. £223 
BOYZIIMEN: Boyz II Men (PolyGram 6323543). A one- hour compilation of seven promos (including the current smash Fil Make Love To You), plus live clips, on-the-road footage and interviews. This UK video début for the US vocal quartet is backed by ads in the specialist dance and teen press and Q magazine, and a poster campaign.  Dealer price is £7.48. E223 

95-minute, 15-track video shot over five nights on the last leg ofthe Steel Wheels/Urban Jungle tour in 1990 is quite timely. The Stones never seem on their last legs, so expect good sales. The usual hits 'n' more line-up applies, backed by music press ads and nationwide flyposting. Dealer price is £8.84. ES23 

than 50 minutes of epic, ringmaster-style Hendrix performance cornes from the Monterey, Atlanta, Woodstock and Isle OfWright festivals. Bound to attract attention in the light ofthe Woodstock revival. Marketing plans include a joint campaign with the Woodstock release. Dealer price is £7.48. 1223 

THE ROLLING STONES: At The Max (PolyGram 6332183). With the Stones back in the public eye, this 

VARIOUS: Woodstock - The Spirit Of A Génération (BMG 7432122919). DA Pennebaker and Chris 
recently shown in three parts on TV. It includes fantastic archive material and is released on October 10 with a £9.53 dealer price. 1222 
JIMI HENDRIX: Jimi Plays The Great Pop Festivals (BMG 74321224443). More 

INXS: Greatest Hits (PolyGram 6323903). A bumper two-hour collection of greatest hits, intercut with exclusive live footage and interviews does the job for this consummately professional, sophisticated raainstream rock/pop act. Out on October 17 with a dealer price of £8.84, this is poised to become a top 
Martin Aston 

MAINSTREAM-SINGLES 

The Amazing Technicolor Dreamcoot star Darren Day's update of Union Gap's fines! three minutes, produced by Mike Stock and Matt Aitken, is brash and bold. With more than a dozen TV appearances scheduled to boost 
this single, it can't fait 1223 

BASIA: Third Time Lucky (Epic 6608672). More South American rhythms from the Polish-born ex- Matt Bianco singer, who is big in America and sings somewhat like Gloria Estefan. Ifs annoyingly catchy, but maybatootwee. £22 

Taylofs Happiness? album is a strong piece of work, but this is one of its less attractive cuts, a slightly over-the-top rock ballad on which he is supported by Japanese drummer/pianist Yoshiki. I23~ 

BOB HOLROYD: African Drug W Remix) (Soundscaper BHV2001). Giving a différent slant to the world rhythms usedby the likesol Deep 
Forestand Enigma.thisisindeedan African Drug, a hypnotic percussion-heavy piece with tribal chanting, thoughitisprobablytoo 
esoteric for moss consumption. 

Rochnelons: convincing 
CD single includes a neat guitar and uoice unplugging of Soul II Soul's Back To Life. (223 

ROCKMELONS: That Word...Love (Mushroom D11097). Convincing Aussie reggae, an easy loping song sweetly sung, with nice attention to détail (horns, harmonica, orchestra stahs). Radio has given much early support. fVW 

NAOMI CAMPBELL Love And Teats (Epic 6608352). From the fortheoming début album Babywoman, this is a tnoody shuffling track produced by Tim Simenon and Gavin Friday. The supermodel's high profile guaranteessuccess. (223 

DODGY: Staying Out For The Sumroor (Bostin/A&M 5807972). A powerful, guitar-driven, jolly singalong rétro track. The second 

T0RIAM0S: God (East West A7251CD). This delight fromTori's second album is fine in its original version, but is transformed into a dance track, Tha Joysmixis minimal, CJ Bollond's is deliciously ambient, while Cari Craig wins the prize for a nervy, almosl tribally percussive mix, 

CHANGING FACES; Stroke You Up (Big Beat/Atlantic A8251CD). A groin-grinding slow jam created by R Kelly and sweetly sung by two femmes, with "do you mind if I stroke you up/down' lyrics. Top five in their native US. 1223 
£23 ROGER TAYL0R & YOSHIKI; For Sand (Parlophone COR 6389). 
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BON JOVI: Always (Mercury J0VCX14). An intense rock balled, with strings and piano filling out the group's sound, and Jon Bon Jovi delivering a strong, stylish load. Shame about the weak bridge. Even so, this is sure to soar with a T0TP appearance already in the bag. The CD has a remake of LivinD OnAPrayer. E3223 Alan Jones 
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VARIOUS: Essential Puicell (Hyperion/Select KING 2). Hyperion's édition of ail Purcell's choral and vocal Works, under the guidance of musicologist/conductor Robert King, will be complété in time for the tercentenary of the composer's death next year. This sampler, at dealer price £3.04, is a useful guide to the much-praised range and the 
starting with King's Purcell festival at the Wigmore Hall from October to February. It is also being cross-promoted with King's biography of Purcell, published in October, and there is advertisingin the classical press. ES 
PROKOFDEV: Eugene Onegin. Sinfonia 21/Downes (Chandos CHAN 9318/9). The first recording of Prokofiev's opéra gets priority treatment from Chandos, along with the simultaneously released première recording of Janacek's Glagolitic Mass in the original version (CHAN 9310). Both are advertised in the classical press and supported by PoS material. ES 
MENDELSSOHN, BRAHMS: Violin Concertos. Mutter, Berlin Philharmonie/Karajan (Deutsche Grammophon CD/MC 444 515-2/4). Masters, DG's first midprice sériés since the top-selling Galleria range, boasts the advantage of being all-digital and the first 10 releases set a high quality standard. Classical and national press advertising 

Hello!, Q, You and many others alongside radio appearances on Woman's Hour, Kaléidoscope and Classic FM. EÏS 
VARIOUS: Opéra To Die For. (Philips CD/MC 442 601-2/4). A lurid cover signais this as the définitive opéra death scenes album, with Julian Clary promoting it via radio ads on Classic FM (two weeks) and LBC, national press ads and sleeve stickers under the slogan "opera's 

GROVER WASHINGTON JNR.: Ail My Tomorrows (Columbia 474553-2). A delightful surprise, hopefully, for multi-saxist Washington's many followers. No jazz-funk, here; nor indeed a straight- ahead bebop collection. Instead, he opts for a most satisfying all-ballad format, which demonstrates just how superbly mélodie and mellifluous he can sound in this idiom, whether playing alto-soprano or ténor saxophone. EE 
Jazz Café's For levers: high calibre artists, high quality sleeve 
includes co-ops with multiples and indépendant retailers, and there is a national display campaign. EH3 
AMANDA ROOCROFT: Songs. (EMI CD/MC 5 55090 2/4). A high-profile Lesley Garrett-style campaign backs this début dise from the 27- 

year-old soprano who has drawn excellent reviews for her performances in Don Giovanni at Glyndebourne. Promotion includes at least a week-long campaign on Classic FM plus specialist and national press ads, the cover issue of the September issue of Opéra Now and features in 

JOHN SURMAN; Stranger Than Fiction (E.C.M 1534/521850-2). Surman continues to prove his pre- eminence as a world class instrumentalist, here using soprano and baritone- saxophones and alto and bass clarinets. He shares composer crédits on this release with his three colleagues, pianist John Taylor, bassist Chris 
MAINSTREAM-ALBUMS 

KYLIE MIN0GUE: Kylie Minoguo (Deconstmction 74321227492). Putting her SAW days firmly behind Kylie has gone for a sephisticated yet sexy sound, delivered to her by a plethora of produceis including the Brothers in Rhythm and esleemed labelmates M People. Vocally, she's never been botter, her ;onfidenoB probahly helped by the vise décision notto stretch her range. Kylie does indulge fans of her past with a collaboration with the Pet Shop Boys. Style not 

Does Is Magic via Tom Waits" Heatl Of A Saturday Night, ail radically reinterpreled and stripped beautifullybare. Eïâ 
SINEAD O'CONNOR: Universal Mother (Ensign CDCHEN 34). Once more into the confossional for this résilient talent and, it has to be said, once more she cornes up with the goods. But if, as Sinead insists, there will ha no singles, sales are bound to suffer, and thus prevent her many crusades from obtaining wider currency. ffff 

ROBERT PALMER:Honey (EMI CDEMD1069). With his biggest hit single in three years, Palmer has chosen an opportune moment to unleash his 16th solo album. Ifs fairly eclectic butthore's still too much of his funk-by-numbers style. 

Vandross: impossibly strong 

SHAWN C0LVIN: Cover Girl (Columbia 4772402). A sélection of envers by Colvin, who comfortably straddles the folk/pop/country 
performances, it's an album of diverse material from the Bellamy Brothers' hit Satin Sheets to the Polico's Every Little Thing She 

ANITA BAKER; Rhythm Of Love (Elektra 7599615552). Pure class, as Baker once again proves she has few peers vocally, but the balance of power here shifts away from seul and towards jazz in a mellow sélection of songs both old and new.The introductory single Body & Seul is perhaps the most immédiate track, a tact which 

suggests that though the jazzy vibe makes for great listening, the album may be light on hit singles. 1223 
THE PET SHOP BOYS; Disco 2 (Parlophone CDPCSD159). The Pet Shop Boys' belated follow-up to 198E's Disco is a 47-minute megamix, moulding together half a dozen recent hits plus the b-side We Ail Feel Setter In The Dark and the Absolutely Fabulous single, most of them in new mixes. PWW 

LUTHER VANDROSS; Songs (Epie 4766562). An impossibly strong sélection of covers, 13 in ail, from an album which is likely to spin-off a string of hits, and venture well into plalinum terrifory, Vandross is the king of cool, and his stylish re- shaping of songs like Evergreen, Refleclions and Love The One You're With are going to find ready acceplance, as has the first single, his duetofEndless Love with MariahCarey. His last album was 
soraething of a disappointment at retail, but expect this onetobea bîgwînner. SH2SÏ3 Alan Jones 

Guaranleed banker Should do well 
Worlhapunt 
Onlyforthehrave SDR only 

Lawrence, and drummer John Marshall to produce a totally absorbing set, E23 

Phil Sommerich 

THELONIOUS MONK: Big Band & Quartet In Concert (Columbia 476898-2). This most welcome two-CD set constitutes the entire proceedings of Monk's second 
contains potent reminders of the long-running Monk Quartet, featuring Charlie Rouse. Three of the cuts, including the previously- unreleased Epistrophy and Misterioso, feature the smaller group although the sélections featuring the orchestra are, of course, the pivotai point of the concert which was recorded at New York's Lincoln Center, in December 1963. E22 
ELLA FITZGERALD: The War Years (G.R.PGRP 26282). A splendid, two-CD addition to the four previous GRP releases of Ella's American-Decca recordings. The présent collection encompasses the period 1941-1947, by which time the great vocalist had achieved a purity of tone, ease of delivery and rhythmic acuity she had but hinted at in her previous youthful years. A véritable treasure chest of jazz/pop of the highest order. Stock up for the Christmas market now. E22 
JAZZ CAFÉ: FOR LOYERS (Bluebird 7432121449 2). Just one of a new mid-price Bluebird CD sériés originated by BMG, each with a différent visually-appealing sleeve crealed by artist Paula Cox. For Lovers has a potent 17- track listing including such luminaries as Duke Ellington (I Didn't Know About You), Dizzy Gillespie (She's Furmy That Way), Paul Desmond (My Funny Valentine), Coleman Hawkins (Body & Soûl), and Django Reinhardt (Ail The Things You Are). The other titles in the Jazz Café sériés, which are backed by ads in Q and Vax as well as in-store displays in Virgin Retail, are; Summertime (7432121444-2)- The Blues (7432121445-2)- Piano (743213138-2)-The Smgers (7432121446-2)- Swmgtime (7432121448-2)- and Afterhours (7432121447- 
ll-oTl^^P^mised 
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record mirror dance update 

green moby 

sees red 

over car ads 
Moby is re-releasing hls 1991 houseclassic'Go', in 
sales of FKW's laura Palmefs Theme', whioh is currently being used by motor flrm Toyota for ils IV commmerclals. Mobyolaims Ihe FKWtune isso simllarto'Go'lhat many people believe it is hls music being used on the commercial, Both trocks are bosedon Julee Cmise's Theme From Twin Peaks. Moby, who is a passionate environmentalist, Is upset lhat music which people mightthinklshis Is promoting Ihe sale of cars. 'Mymoinproblemwilh FKW's record Isthat ifs helplng lo promote the sale of more cars, whlch I don'l agreewlth,'soysMoby. 

The Moby single, oui today, wlllbe soldat a lowerprice thon usual, Ihus making it inéligible for a chart placlng. By dolng this Moby hopes to hit FKW's sales whllenot drawing ony further attention 
Any rhûney mode by Moby will be given to the transport pressure group Transpod 2000, a charity organisation whlch formulâtes alternative transport policies. A spokesman for FKW says sompling is an intégral part of dance music. 'Donoe music producers have alwaysfeltfreetodowhat they wlsh and as a resuit Ihe 

dangerous to start being precious about tracks that in producers'minds are fair game,' he says. 

Jamlroquol have slarted the bulld-uptothelr eagerlyawalted second album. Dueforrelease onOctoberl?, The RetumOIThe Space Cowboy'wlll, hopes singer Jay Kay 
artlstlc maturlty, "l've grown qulte a bit In the pastlSmonthsandl hope the album wlll show that, especlally In termsofour musical sophistication," he says. The polltlcal and ecologlcal concernsof Jomlroqual'sflrst album lake a back seat Ihls lime oui, wilhamore Introspectlve teel to the: record partlcularly or sangs llke'Hait The Man'.Jay Kay says, "Lyrlcally, Ifs much more Personal and maybe o llltle less naïve thanthe last album." The lltletrack "Space Cowboy'lsseltobethe tlrst single, alsodue out on Octoberl7.The band have a UK tour planned torOctoberand November, whlch wlll bc sponsored by levl's. 

■m 

techno reveals its conscience for bosnia helped co-ordlnale the album. Wlth technofuelllng eastern Europe's (astest-growlng music scene, Ifs tlttlng that techno muslclans should corne logetherto makea charity album (or Bosnia. 'The Serlous Road Trlp' has been complled by Charlle Hall and Loi Hommond on the 

Drum Club's Midi Clrcus Projects label, and Includes The Orb. Orbital, Laurent Garnler, Spooky and the Dust Brothers. AH proceeds go to the Serlous Road Trlp, whlch provides humanltarlan ald In Bosnia and Croalla. Journallst Ben Turner, who 

hedonlsts. We do have a conscience." The double CD wlll be released on September26 alongslde o free CD of The Orb llve at Glostonbury. 

club^hart:lu 

coolAcuts: @ cowboylstlrln'agaln 
' (anlasy mercury prlze? 

llonrockgoesback 
CANYOU FEELITÎ Reel 2 Real 

fam &l spoon 
-A- featuring IPLAVKA -A- 

# fine! me # 
(ODYSSEY TO ANYOONA) the singi» 
12" - CD - CASSETTE - mixes by groovecult and ben liebrand 

Love
 H

ep 
Wel

com
 

Eigh
teen

 

ï Fire
wor

i I 
1 SOM

EON
I 

War
riof

 

r 
i So 

G
ooc 

WlLM
OT 

Sug
arS

 

1 Leti
tgo 

1 ^RO
DUC

 

N % fM fi s ï? N S5 2! 1 
£ JN (V) M m m s ESS S ŒQ m s @ m 1 

O 
> S 



eus 

newsdesk: 071-620 3636 

■ Club: I HerbalTea niUML** PartyatThe iM   

cowboy is fifin' again . h.. onnfontrntfl on chort hits. î developlng p 40 opération. :tive wilh 

Forlnightly on Thursdays 9pm-2am. Capacïty/PA/ spécial features: 500/8K/NYXIightand projection show; Herbal High stall. Door policy: "Bring a smile - we don't worry about what people wear. Everyone cornes, from crusties to the smart set,' - Rob Fletcher. Music policy: 'From hip hop to hard house, banging techno to anylhlng leflfield, We have a différent bond and DJ each time,' - Rob Fletcher. DJs: Résident-Rob Fletcher. Guestsinclude Andrew Weatherall, CraigWalsh, David Holmes, Michael Dog and Duncan Forbes. Spinning; Steve Stoll The Ausgang EP'; The Fall 'Middle Class Revolt (Drum Club/Prozac mixes)'; Cyborgs From Hell "Executive Relief; Sweet Reinhard "Kulture' EP; Phreakiri.6' and "1.7'. DJ's View: 'The only club in the North fhafsgot a club festival appeal,'-Chariie Hall. Industry view: 'Soma and Slam get herbaliy intoxicated for âne ofthe bestnights afin The City,' - Dave Clark, Slam. Ticket price: £5. 

Suzi Carf s Iwo-week reign at the top of RM s club chart wilh 'Ali Over Me' has heralded the triumphant retumjiLCûïib^ Records, one of the donce - scene's favourite independent labels. A yeor ago, it looked like high noon for Cowboy, when the label's owner, club runner Charlie Chester, almostshut up shop when he was faced wilh financial problems. A projecled licensing deal wilh Sony LRD collapsed but, - yeor later, Ihe label has 
be a winner The DJmix tope left ils bootleg doys behlnd in 1994. NowBreokdown Records' cassette version of "Drum &Bass Vol II', mixed by Ihe 24- year-old DJ Hype, captures the excilemenl of jungle and hardeore wilh Hype's ouf and scratch technique underlining Ihe music's hip hop héritage. To win a package of tape, CD and T-shirt, justname your ail time favourite rave, hardeore or jungle record and say what makesitstanrjoutfrom Ihecrowd.Thefirstfive entries-toD&BComp, RM, 245 Blackfriars Road, London SE1 9UR bySeptember21 - win. 

ueen tumed around,   SuzICar single the olimax of a summer of slrong Cowboy teleases, whloh Included a Top 40 chart placing for Pizzaman's 'Tripping On Sunshine'. , The Key factor in Cowbo/s rejuvenalion has been a new deal wilh Pulse-8 Records, which boughl a sloke in the label at Ihe stari of 1994. Pulse-8 MD Frank Samson, says Ihe deal wilh Cowboy will help his label retain a club profile whlle allowing i' 

concentrate or ■pulse-8 wa. more Info a Top — The main objective ...... Cowboy Is to pursue ana strengthenourclubsuppcM, 
lŒtuSpubing releases ouf purely aimed at the club scene,' hesays Cowboy headof promotion Sarah Simpson hopes that the variely of material the label is now releasing will see il finally lose ils progressive house tag, 'Cowboy's olwavs been reolly 

open minded - as long as ifs qualily product, we don't mind releasing anylhlng,' she says. Future projects include 'Cowboy The Album - Vol II' - ouf on Monday - and albums from Secret Life and Déjà Vu due ouf before Ihe end of '94. Cowboy and Pulse-8 will be holding a party during In The Cily, at Manchesteds Home next Monday (19). Deja Vu, Secret Life and Perks Of Living Society will appear live wilh DJs including Norman Jay and Justin Robedson. 

mercury: dance set to fail again 
outsiders for fhls weeks Mercury 
People's "Elégant Slummlng'album the strongest dance contender for the top prlze wilh odds of 9/2, well behlnd the llkes of Blur and Paul Weller, accordlng to William Hlll. The Prodlg/s 'Music For The Jllted Génération' only manages odds of 20/1, despite havlng shot Into Ihe chart at number one and offering arguably the most inventive music on the shotlllst. Both the prevlous two Mercury awards have gone to rock acts - Primai Scream in 1992 and Suede In 1993. 

Richard Russell, ol The Prodlg/s label XL, (eels the awards may be damaged It the (avourltes Blur win. "Il they give Il la onolher Indle gultor group, Ifs golng to look llke an Indle awards," he says. Butjudglng panel chalrmon Simon Frlth says the Judges have no such agenda. "If you plck an album jusl because It seems politically désirable to have a dance record wlnnlng ralher than a rock record, then you dévalué the whole process. The judglng has to be lolally independent," he says. 

Seventiès o3 duo who poved the II woy for the likes of The Pet Shop Boys ond Erasure, wilh their mix of weird pop and dance beats. Sparks' first release for Logic will be 'When Do I GetTo Sing 'My Way", which features the duo's usual quirky lyrics set againsl mixes by The Grid, Rapino Brothers and Micro Bols. The group's first album in six years - 'Graluitous Sax And Senseless Violins' - will (ollow in November and will be supported by a rare live appearance at The Empire, Shepherds Bush on : November 17. 

i 
vVJ .T'S s7» 

Mixmaster Morris-DJ "Global Communications' 'Unlilled' (Dedicated). I con't say anylhing loo profound, olherlhanlhallthinklhey're great musicions. The album is veryhigh qualily and ifs gol 

tinglhal somethingso icanwork-il jusl rocks, roshownme people can m a scene and "Eat Stolic's Tmplanf (Plane! Dog). This album summed up Ihe buzzof 1994-summer, DJ& The Drum GlasIonbury.Anditcharted almost out of nowhere. I like 'She's One' records that are outside of what Tris was a Ihe média tell people they ng album. Il look should like and surprise people eats of techno when they're successful. Plus, lartfomn.AIso, ifsalwaysgoodloseean umour and good indie album being so popular.' 
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