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Triple triumph 

for UK music 
industry has strengthened i as a leading UK export getting the récognition we deserve. The award shows English music is there as a money-eaming force." The EMI group mrds For Export of companies has now won three hon- ours, following EMI Kecords' successes shing, Lightning in 1978 and 1994. 

cessful years of promoting UK jungle, dance and reggae music throughout the world. "When you've got an award like this, you want to shout it from the 

World business 
growsbv16.5% 
The Worldwide music business grew by in 1994 according to the IFPTs J survey, which puts the indus- try's value at $35.5bn (£22bn). The survey, covering 64 countries, nks the UKas the fourth biggest ter- ary, valûëdat $2.4bn f£1.5bn), with a 7% share of thrworldlnarket. It falls :hind the US which has 33% of the arket, Japan (16.7%), and Germany 

■ance accounted for 70% of total sales globally. The continuing rise in the popularity of CD was clearly shown by a 25% seofunitsalesofCDs worldwiflê: ired with cassette sales growth of md a fall in vinyl sales of 530^. :s unit sales also décliné   
1994 CD sales acc 

4 Sound City takes Bristol ibystorm 
5 Vinyl hit by| cbart format i réductions 
6 EMI Music i préparés for < global rôle 

a record 140 awards. and 1994, although eamings for Virgin earnings corne from licensing arrange- jsic Publishing - whose suc- Music Publishing - which was acquired raents for more than 40 musicals run- vs that of EMI Records last by EMI halfway through the three year ning Worldwide, including Cats, Les 

lOHowBlur planto top Parkhîe 

aging director Peter 



CREAM LIVE 

12 Original Crealors Roy'sRevange 

Limited Edition Rubber CD, Double CD, Double Cassette, Gai Ail Formats Fully Mixed. Released 24,4.95. 



NEWSDESK: 0171 921 B9 

Epie goes big on 

Jackson double 

raited ail 
î is planning iti «npaign of the ■ :h Michael Jacks. 

k unveiled final détails of the album, HIStory, Past, Présent &.Future - Book 1, for the first time on Wednesday. It will be released on Thursday June 15 in the UK to min- imise international imports, with the US market releasing it the following Tuesday (June 20). Comprising 130 minutes of music vo CDs, the album will feature 

is currently putling together mari plans for the album, which was ori ly planned as a greatest hit 
The spokesman says, "There ar ting idéal 

The i ■acks frot 

d. This i a first for a 

15 oh 

huge campaign " The subject matte material, with titles Gare About Us, Te 
featuring guest performances by 'R Kelly, Boyz II Men, Slash and Nile idgers, with production by Jimmy m & Terry Lewis, Dallas Austin and 11 Bottrell. A spokesman for Epie says the label 

isely Personal record. Mi ci lyrics can be taken as a response t situations that have overtaken hi in the past couple of years." 

's Off The Wall, Thril and Dangerous albums are expected create a demand for the album on C Just 8% of Thriller's 3.5m-plus UK sai were on CD, while 15% of Bad's i 

"It's a double CD, so the price situa- tion is bound to be a factor," says Brian Mack of Replay Records. 'T will be treat- 
Other retailers are more enthusias- tic. Pat Geary at Glasgow's Music Mania store says, "It will definitely bring people in," he says. "Jackson's notoriety isn't going to hurt him. We 

Virgin restructures 
management team 

Vil-gin has enlarged its management team with thi-ee internai promotions - the biggest change in its struc- ture since EMI bought the Company three years ago. Mark Hutton, Paul Kinder and Jeremy Silver join managing director Paul Conroy and deputy MDs Ray Cooper and Ashley Newton on the Virgin management 

RI optsfor offioal arfetchart 
e officiai singles and albums charts, Bannister it if people do want to pull out differ- have a s ,t charts, it's important that they go explain to 

diile, Radio One s staff under the spotlight with a press adve; 
based on a phone poil of retailers with 1 no data from multiples. MRIB combined of one week's album sales data - multi- £2i . plied by a factor of around 2.5 — with launched on Saturday (April 22) two weeks' singles sales data. the strapline: "Radio One as it is". BPI was unhappy that it did not use The ads focus on station employées officiai sales data compiled by Millward including archivist Phil Lawton, Simor er Chris Whati 

presence for the rest of the lace insert, listing the pro- ie policy of each Radio 
The BPI's chart spokesi 

WEWSF1LE 
Roses begin huntforthird manager The Stone Roses have split with Guns N' Roses manager Doug Goldstein, three months after he was hailed as the man who could help the Manchester toursome crack the US. A spokesperson from the Los Angeles offices of Goldstein's Big FD Management confirmed the split last week, but declined to comment further. And the band's lawyer John Kennedy says, "It just didn'twork out." 
Morrison song to be used in peace ad Van Morrison has agreed that his song, Brown-Eyed Girl, can be used in an advertisement promoting peace in Northern Ireland, the first clearance for use of the singer's work in an ad campaign. Ad agency McCann- Erickson Belfast gained permission from the artist, Sony, the owners of the master recording, and publisher PolyGram Island Music. The ad also uses Morrison's voice from his song Coney Island. 
Wembley's cash plans backed Wembley Stadium's re-financing proposais have heen given approval and fully underwritten by the City. The plan will enable the company to raise around £62.5m and convert £53,7m worth of debt into ordinary shares. Formai implementation of the plan will take place al Wembley's EGM on May 4. Eight concerts are booked for this year, kicking off with Rod Stewart on June 17. 
French song hit by barcode error Love This Records is disputing Millward Brown's chart placing of its new Nicki Frenchsingle, For AH We Know. The single, on cassette and two CDs, entered last week's chart atnumher 42.It inadvertently got a separate chart placing at number 135 for a 12-inch version which had been withdrawn by Love This following the CIN ruiing that only three single formats would be eligible for the chart. The 12-inch barcode was mistakenly used by HMV, Woolworths, Dur Price and WH Smith for some of the cassettes. If the panel sales for the 12-inch had been addedto the overall sales, the record would have charted at number Î9^ 
Phoenix Festival takes to the road The Mean Fiddler Organisation is launching a Phoenix Festival Tour as a préludé to the event which takes place at Long Marston Airfield in Stratford-Upon-Avon from July 13-16. The tour, which includes Frances Black, Ezio, Goya Dress, Heather Nova, Martin Stephenson and Robyn Hitchcock, starts in Leicesteron May 24, before moving on to Leeds, Cambridge, Wolverhampton, Bristol, Windsor and London. 
Acid Jazz disputes MU blacklisting Acid Jazz is attempting to get its name removed from a Mnsicians Union blacklisf, after the union claimed the label failed to pay a £3,890.25 bill for session musicians working on a video last spring. The MU is threatening to block the broadeast of any future promos from Acid Jazz until it settles the dispute. Acid Jazz label manager Dean Rudland says, "Acid Jazz uses many musicians, ail of whom get paid and continue to work (or us." The MU is also warning members against dealing with Planet 24's The Big Breakfast, following reports that musicians had been asked to appear without payment. Under an MU agreement, musicians engaged for a hasic TV appearance should reçoive £115.55. 
Radleys headline T In The Park The Tennents-sponsored T In The Park Festival on August 5 and 6 will be headlined by The Boo Radleys, The Prodigy and The Beautiful South. The event will also feature the King Tufs Wah Wah Hut tent, which will focus on lesser known artists. 
Création movesto new HQ Création Records has moved to new promises at 109X Regents Park Road, london NW1 SUR. Téléphoné; 0171 7228866. Fax: 01717223443. ^ ^ ^ VIRGIN GOES ON LINE WITH NET SHOPPING - p4 ► ^ ^ ^ 
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COMMENT 
Theyare the champions Congratulations to EMI Music Publishing. Lightnlng Export and to Cameron Mackintosh. Their status as champions of Brilish music throughout the world is beyond doubt this week as they savour the accolade of the Queen's Award For Export Achievement. For EMI Music, the taste of success is particularly sweet since it achieved its astonishing 74% increase in export sales over three years even without the henefit of the Virgin takeover. Meanwhile Lightning's achievement shows that those who have dismissed UK dance music as a purely local taste are barking up the wrong tree. And Cameron Mackintosh? His success in exporting the British musical ail around the globe needs no further comment, The success of these three companies will do much to further highlight the importance ofthe music industry in the eyes of government and média. If one of those companies is yours, you shouldn't hang around waiting for the Queen to knock on the door with gong for you. These awards have to be appliedfor. But the more music companies do apply and win, the more likely it is that the music industry will get its due from governments and a national média who often prove themselves ail too willing to think the worst of us. 
Blurhitanewhigh What with the Sun gripped by the détails of Damon and Justine's domestic life and the News OfThe World launching a Story of Blur comic strip.the lastthing you'd think the world needed was anothertwo-page feature on the Brit award-winners. We make no apologies for it Alongside Oasis, Blur are clearly the hest British group of the Nineties so far. And if Léo Finlay - the writer who discovered Blur for Music Week-is to be believed, the new album will be even better than Parklife. We can'twait. Steve Redmond 

TILLY 
To remix or notto remix? These days when you hand overyour dosh to buy a song you've heard on the radio - usually the original seven- inch version of aurai excitement-you get any number of re-mixes with increasingly obscure titles along with our basic version. No harm there, you may say, but I can't help wondering whether the remixes are there because the industry believes they are what the public wants, or because they are a means of some A&R executives justifying their position in the business. An area of our business bas been taken over hy DJs who move one notch up to become dance promotion guys, ând then another to become A&R gurus. Do not misunderstand me. Some of these guys were great DJs, some were great dance promotion guys, very few become great A&R dance directors. I just suspect that some re-mixes get commissioned as a means of safeguarding their jobs. They hear a great record but they feel they need to take it to another level - preferably, it seems, with a remix by someone with a Spanish-sounding name, if they want to give it more credibility. I knowfrom experience that re-mixers like Sanchez, Vasquez and Morales, through their name alone, can put you high up in every cred dance chart in the UK, and I also know people might dance around their handbags to these tracks, but is the amount of money that has been, and is being spent, on re-mixes justified in the économies of our business? if it ain't in the grooves of the version that the act or producer brings to you, it ain't ever going to be there. You can remix forever and it won't help. In other words, you can only occasionally polish a turd. So corne on record companies. Get wise to this shuation. H re mixes are | costing more than the original production of tire track, you should not have signed the track in the First place. 

Till/ Sulherford's column is a personal vil 

SOUND CITY NEWS 

Virgin goes on line 

with Net shopping 

luserve for the li irstUKhomesh The UK Shopping Cem 
Intei nveiled at a Sound City 

The Inten 
(April 27) ar 

In addition to the 1,500 titles which are expected to be made available, Virgin's service will also allow cus- tomers to order non-featured titles by e- 
scribers to order CDs, videos and games direct, with 500 titles available from this week, rising to around 1,500 within six months. Virgin parent WH Smith is also sell- ing books through the service. Other companies offering goods include Tesco, Dixons, PC World, Interflora and Great 

■ctdeliveiy it made by ci o their 

n, Comp ivid Giln called up détails of a Video CD ver of feature film, The Accused, and dis- played a screen-shot of the CD sleeve. Graphics will be available for around two-thirds ofthe titles listed and tech- nology will also ultimately allow for 

card. Financi  Compuserve for subscribers as part of their standard subscription. The companys UK shopping manag- er Paul Stanfield says Compuserve US has been offering a similar service for the past 10 years, with 40% of sales 
Virgin's participation, titled the "Virgin Megastore", will feature Virgin branding on-screen and will be broken down into genres just like a traditional Megastore. Forthcoming releases will be listed, allowing advance ordering for despatch immediately on release. 

disappoint people by not having tf titles they wanted." At the Sound City Internet session, spokesman for the demos-on-th Internet service, Cerberus, reveah that the System vithin i onth. vhich is being launched by former sound engineer Ricky Adar, expects to be able td offer real time downloading and video clip 
ny is also collaborating with Nat West on crédit card security Systems. 

Bristol tobuild on 

Sound Cityboost 
>1 City Councîl has plcdged continue the good work started by this is th< 

^DetaUs'of a music industry fc " " P for Bristol are due to be unveil City celebratio; May 

jects, Mikc Richmond, Sound City has donc, the event started, is to around the table. It hi 

Sound City branding can be ex cd to cover the Bristol Comm Festival on July 15 and 16 as w 

Id Please Uri eek, says Chris Lycett, Radii 

h d- t f rthrBannisterodds =^ tiedy, director of Steve Lamacq and Jo Whiley were Studios, where collecting demo tapes of local bandf id Massive Attack through the week to feature o fh 
:e a lot of good and • The Sound City legacy 

Bannister défends 
'distinctive policy 

battle was in striking £ between distinctiveness and popularity. "At long last, aller 18 months of snip- ing from disgruntled DJs and some ill- informed commentators, our strategy is beginning to be recognised," he said. "Distinctiveness has become some- thing of a dirty word in the press when apphed to BBC output - but distinctive- ness we must have if we are to continue to argue for public money," he said. Answering a question from the floor, Bannister responded to criticisms that the station focused primarily on new mdie music to the détriment of dance. Bannister stressed the importance of dance music within its schedules - illustrated by the recent recruitment of DJ Danny Rampling - but said that while UK alternative rock was current- ly going through a renaissance, it was relatively under-exposed by the com- mercial networks compared with soul 
F F F F F F FREOABDTANDTHERISEOFEMIMUS1C-P6F , ^ 
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Wmyï MftharcSesî 

byfomiatenifing 

by the changes in CIN chart format mies since their introduction on April 2. In the first two weeks of the new CIN régulations, which ruled that only three formats of each single could qualify for the chart, only four of 34 new entries 

option adopted f( ed primarily by artists including Logic's (MC Sar &) The Real McCoy and MCA's Mary J Blige. Another popular variation is two CDs 
titles, including London's Deuce single, I Need You, Bruce Springsteen's Secret Garden on Columbia and Love This 

Records' Nicki French single, For Ail We Know. Only four offered seven-inch vinyl - singles by A&M's Bryan Adams, Geffen's Hole, Laurel's Menswear and WEA's REM. WEA marketing director Tony McGuinness says it is treating the new mies on a record-by-record basis, a view supported by London managing director Colin Bell. "Vinyl is the least prominent format, but in the short terni, so long as there is demand for vinyl in clubs, the 12-inch format will be kept alive," he says. MDMC's Jimmy Devlin, whose Dear don release, One Gift Of Love, is avail- able on just CD and cassette, says the moveraent towards dropping vinyl did 

from customers. "I think the man in the street decided on the death of vinyl," he says. "The younger market is far more ruthless. Ultimately it's an evolutionary thing. 1 think video singles should be eligible though - this is the Nineties." Millward Brown charts director Bob Barnes says the reaction to the change 
be^voHcin^well so far, with 99.9% of record companies releasing three varia- tions, There's no sales advantage in putting out four; our System will only link the first three,' he says. Record companies have been gearing up for the new ruling for some time, he says. Of singles released before April 2 in the current Top 75, 23 are available on three formats only. 

TipSheet office 

wrecked byfire 

London's West End The blaze, whic below The Tip She 

and took five and his half doz from the office I 

m Sunday and police 
d by up to six 

locked inside drawers, the subscribers' dat base and several flling cabinets. A fi machine and many of the weck's tips we 
The magazine has alrcady moved to temp rary offices in Baker Street and last weel 98th issue arrived on subscribers' desks i Friday, redueed to 14 pages from the usual 2 "The beauty of The Tip Sheet is it is donc. a shoestring which has made it casier for us 

Tuni: it the t ■e of the blaz 

^3- 

last Sunday's lire. The Tip Sheel has moved to 36 Bakt now be reached on 0860-911590 or 0171-9351660. 
^ ^ RECORDING STUDIOS &PR0 AUDIO SUPPLEMENT STARTS - p27 ► ► ► ► 

NEWSFILE 
Police dismiss Hacienda death link Manchester police are dismissing press reports ol a link between the Hacienda and the death of 26-vear-old Terry Farrimond last weekend. Press reports, describing the man as a bouncer at the club, referred to his spell working at the club more lhan a year ago, says a spokesman for the Hacienda. 
New ad package aimed at concerts Cube TV is launching a new advertising package aimed at maximising exposure on giantTVscreens at concert tours and festivals this summer. The new company will launch ils service during the East 17 tour in June, presenling a mixture of ads and entertainment on screen during breaks in on-stage performances. Cube TV aims to reach more than 700,000 people at concerts this year, including the Fleadh, Reading and Phoenix festivals and tours by Rod Stewart and Luciano Pavarotti. 
Pamra launches EU royalties lobby Performers' body Pamra is launching a national lobbying campaign to protest against last month's government draft proposais for implementation of the European Union rental and lending rights directive. The body, which représenta the Musicians' Union,, producers' body Re-Pro, the Incorporated Society of Musicians. Bntish Association of Concert Agents and Equity, is urging members to wrile to MPs and the copyright minister lan Taylor to protest at the Government's stance on the directive. The bodies complain that the draft relating to the directive - which gives performers a légal rightto an "équitable" share of royalties from recordings broadeast on TV and radio - does not clarify the meaning of "équitable" and says performers will have no say in the licensing process and only be entitled to share the record companies' money. 
ITC raps MTV Monsters Of Rock show The Independent Télévision Commission has upheld a viewer's complaint that MTV's Best Of Monsters Of Rock show on January 22 contravened the programme code because of the inclusion ol a number of four-letter words broadeast before the 9pm watershed. 
Hanlon takes AAGB presidency Gary Glitler's manager Jef Hanlon has been elected président of the Agents' Association of Great Britain. Hanlon is a founder member of the Concert Promoters' Association and is currently vice chairman of the International Managers Forum. 
The Kronos Quartet The last few words of last week's talent piece on The Kronos Quartet were omitted. The last sentence should have read: "But Harrington is not interested in mere sonic pioneering or the latest trendy style. Hissearch is for a powerful, emotional language that will reach out not only to audiences' ears but to their minds." The by Peter Brown. 

FROM THE DUO THAT BROUGHT YOU THE NUMBER 1 
SMASH HIT SINGLE 1W0ULD I LIE T0 YOU'  

CHARLES & EDDIE 
RELEASE THEIR NEW SINGLE 

24-7-3 
AVAILABLE ON SPECIAL 4 TRACK TAPE, EXCLUSIVE 

2 PART CD SET, CD2 (AVAILABLE SEPARATELY) 
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I Music's Queen s Award for Export recognisesjts global role 
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If EMI Music Publishing felt it had something to prove after losing ils pli as the UK's biggest pubtisher to arch rival Warner Chappell in 1994, winni the Queen's Award for Export Achievement should do the trick. 
PETER REICHARPT Warner Music chairman Rob Dickins, Reichardt's long-time friend and former boss at Warner Brothers Music. "Unlike everyone else at the time, wr ' ' 

kept that attitude. 

&at 

Sh 

The proof of that statement lies in 

themtîf Lincoln 

tp=x Although th^sui 

Theacid 



DELIVERY NOTES 

- ADVERTISEMENT - 

Securicor Oméga Express: 

movSng the sounds around 
When Virgin walked off with the Multi- of SOE. "We have wor pie Retailer of the Year trophy at th Music Week Awards for the third yea running, it was perhaps not too surpris part of the bus 

What was more of a surprise, was the play a part in the Music Wf sponsor of the award, Securicor Oméga Express (SOE). Why was Securicor supporting such an event? We decided 

;een by to get the righ 
Awards." SOE has pro 

le distribution side of th 
goes back nearly thirty years. Its iîrst and, big contract was with Polygram. Since know then the company has built up a these catalogue of customers which reads "Oi like a Who's Who of the music world; our a EMI, Warner Music, BMG, Our Price. to do HMV, Sony. Pinnacle and THE, t( 

handle "That's a mass says Denis Norton, 
"Efficie id reliable distribution "It's ! 

Moving 
the music nent of CDs and tapes to be from Pinnacle in Swanley, lelivered to W H Smith Retail 

other régional terminais around the countty. Each one is capable of hand- ling approximately 45,000 separate consignments a night. Over 8,000 

!d for delivery in and around the 

andles ir 
, around the country, the g procédure is being re- i the early hours. SOE 

itely, ar 

The local delivery driver star shift at O.OOam by checking his v before loading. There could be up i parcels to be dropped in the ' Street area alone. Each one is bar coded sepa before departure the driver scans his delivery sheet into the branch's com- puter system to record ail the parcels in his care. Some deliveries are urgent and others required by close of busi- ness. SOE in fact offers three levels of next day service: by lOam, by noon and by end of day. On arrivai the delivery is signed for 
the day the delivery sheet is logged on to SOE's central computer in Manche- ster, along with the thousands of other sheets from the da/s business nation- wide, This enables SOE to give a verbal confirmation of delivery to a customer and send a hard copy of the signed 

THE (Total Home Entertainment) is part of «te John Menzies Group, It is the largest independent wholesaler ol home entertainment products in the UK. In music alone it sends 
period. And as well as music, it also distributes videos, books and computer products. THE has built its business success by meeting customers' demands fast. It will even take orders up to 6.30 pra and slill guarantee a next day delivery. AN this in an induslry which is 
Consequently, THE picks ils delivery companies very carefully hecause as well as delivering products they also deliver THE's guarantee to its customers. THE's Customer Service and Opérations Director, Bob Shingleton, stresses the importance ol forging a close working relationship. "SOE understands the way we work and the needs of the retail industry. This understanding is vital, not just in the way that SOE understands THE, but Ihat it fully appréciâtes the retailer's position. It's a personal thing with SOE. Its drivers will know the individual requirements of many of the retailers they sente." Little things are important, but so is size. Shingleton adds; "Only SOE, with its experience 
THE's entire opération is masterminded from its 140,000 square leet ol warehousing at 
terminais at Manchester and Birmingham. From here they are despatched ail over the country. 
Shingleton. 'The last thing we want is retailers crying out for product that has yet to be delivered. And lhanks largely to SOE we can be confident that this will not happen." 

Warner's star performer 

e Warner label. Anothcr star me, according to Phil Rogers, amer Music's Distribution Man- 
Warner have to supply everyoni from famous name High Stree multiples to the ind< 

r Mus voted Music Week's Dislributor of the Year, as they have been many times. Phil acknowledges the debt he owes to his delivery company. "Price is not everything, it's long 
ment that really cc 

explains Phil, "but SOE we to convince us of its exper the induslry." 

lents. the news that they are to supply job," 1,000 BP stations ail over the s able country and Northern Ireland. A ise in job which SOE will take in its 

Clearing out the stock room Like vinyl, the stock room in the music business has virtually disappeared, but uniike vinyl few will miss the passing. The reasons for this change are late ordering and guaranteed next day delivery. SOE's speed of service makes holding stock a thing of the past. AH the retailer has to do is call the record company or wholesaler, place 

In Bed With ... Madonna Madonna isn't just a recording artist, she's a complété industry. As well as CDs and tapes, there are Madonna videos, Madonna calendars and Madonna books demonstrating her many talents to the British fans. But it's an interesting little footnote to the Madonnna phenomenon that, whatever manifestation of Madonna is moving off the shelf, it's SOE which' helped put it there to begin with! 

CALL SOE ON 06450 06450 

Friday feeling As Music Week recently reported, the retail industry is witnessing a shift towards Friday and Salurday deliveries, which is welcome news to the big multiples and the smaller independents alike. SOE, the largest delivery company serving the music business, has restructured its opération to ensure retailers can take full advantage of this trend by getting products to customers when they 
Moving with the times SOE has long been Britain's premier carrier of books and music products, but as the boundaries between home entertainment products break down and highly integrated companies produce videos, computer games, CD Roms and other multimédia products, SOE finds itself firmly in the home entertainment business. The demands on distribution are immense, but it's a challenge SOE relishes, 'There's a tremendous buzz in the home entertainment industry," says SOE Sales Director, Paul Clifton, "and at SOE we are proud to be successfully developing our business in such a dynamic seclor." 
High street cred High streets and shopping centres are changing fast. The way people now shop affects ail retailers including the music industry. The changes to our way of shopping have a fundamental 
The création of pedestrian precincts and an increase in red routes and one-way Systems are playing havoc with traditional delivery Systems. As the UK's largest ovemight parcel carrier SOE has to respond to these new problems. The company has ptoved it can act fast on its feet in rethinking and replanning its delivery opérations to meet changing circumstances. 
for new solutions, such as a 'key service'. This provides access to a spécial secure area enabling SOE to make deliveries outside normal trading hours. As shops are opening for longer hours and shopping is moving towards 7 days a week, SOE is actively exploting the idea of 7 day delivery programmes. The retail révolution will continue to gather pace, and SOE is working with retailers and their suppliers to meet the challenges of changing shopping patterns. 

MEETING YOUR NEEDS 
Securicor Oméga Express has built its business in music and home entertainment by supplying a service that is fully tesourced, cost effective, and above ail reliable. For customer convenience, information on ail services i: available through our central service numher on 06450 06450. 
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Bristol Sound City def lects tokengic jte 
 — - 

Dave Brayley, who assembled the 

great opportunityhe said. But beneath such enthusiasm, there was a definite air of scepticism. When Radio One controller Matthew Bannister took questions afler a keynote speech on Tuesday, he instantly came under attack, "Sound City is supposed to be about putting Bristol in the spotlight," said one disgruntled rausician. "But there are only two or three of the local bands who are playing which are being broadcast The local bands are being pushed out to the fringe." Such criticism is a continuing 

On that levei alone, Glasgow oulperformed previous Sound City hosts. Despite a local fringe event dwaried by 's 150-bflnd feast, joint co-ordinator Tarn Doyle, one the Glasgow Sound City organisers, says at least five acts got record deals as a direct resuit of the festival, including Murmur, Shriek, Carol Laula, Spacehopper and Wah Wah Jack. One of the bands, Murmur, were signed to A&M in the US as a resuit of the international profile Sound City raised. "Ithas certainly had an effect," says Doyle. "Not three days later, not three weeks later, but a goodyear later." 

Sound City philosophy.sr event had finished iast ye thatitwouldleavealong tomake £30,000 oosted by a r-tohelp support musicians, record labels, studios prornoters. In the yearsmce thei^e eirew has been nothing but good, says Doyle. lt bas helped build an infrastructure," he says. "As an independent promoter, I ve had more meetings with the council m the Iast 10 months than in the whoie of the Iast 10 years Sound Cityopened the councifs eyesthat there is a music industry in Glasgow.' 

SounfcItyÏaTso aimed atraising the profile of the industry which lives and flounshes in the host city. Coverage, fnduding a Uve link up with BBC Bristol's Oo^^^twcS ^ 
^ hetp^music industr/s cause in attracting support from business and in terms of securing arts grants, says 

level, too, Iast showed the with attracted 
Among the efforts has been the inclusion of a larger, more extensive live fringe. Boosted by sponsorship from HMV, the festival focused on more than 150 local acts, in addition to ^ 

the Radio One-broadcast gigs. The BPI's events manager Fiona Haycock says, "The fringe c 

A&Rse - even if many will simply or a new Portishead - and ossibility of an nt on one of Glasgow Sound et successes Iast year (see 

potential of the fe; A&R personnel from ail over the world with two acts signed directly to US labels (see panel) and this year s Radio One feeds are being picked up by 

id has a much higher 
Of the first three S( Glasgow stands out ai example ofwhat the e 

MU music business advisor Horat ubridge is well aware of such jibes. "I i a little bit uncomfortable about the :t that some people might think we e just patronising the city," he says. . is something we are sensitive to and s cropped up every year. But we've ne out of our way to address it this 

profile this year and that has be important." Trubridge agréés: "1 a lot more interest from people b see the gigs, especially as the Ra 
beenvery hoped to replicati 

:st single sign that Sound City has 

The cityi says Mike R 
at Bristol Ci CityCounci feedback ab glitches whi 

already reaping benefits, id, principle r for spécial projects acîl. "We [Bristol been getting 

ir Whatlver its critics may say, Sou City is a festival pursued by many cities. Représentatives from three potential future hosts ch-'-J H|| Bristol Iast wi ee what it has to 

fiyposti; 

And bids are already being formulated for Sound City '96, '97 and '98, adding credence to founder Stuart Grund/s suggestion at Iast Monday's launch that the event is fast establishing itself as an Olympics for the music industry. While that may be overstating the case, Sound City has certainly 

23-25 MAY 1995 - CONVENTION & EXHIBITION CENTER - HONG KONG 

MIDE» ASIA 
TRADE SHOW • CONFERENCES • SHOWCASES 

THERE IS ONLY ONE MIDEM ASIA... 

IT'S IN HONG KONG! 
With ail stands sold, you can s//7/participate. Don't be left behind. Bookyour IV1IDEIVI ASIA 

registration now (only 2800 FF per person) and ensure your listing in the guide. 
124 EXHIBITORS FROM 25 COUNTRIES HAVE ALREADY CONFIRMED THE1R PRESENCE AT THE FIRST MIDEM ASIA 

Speak to Emma Dallas today on 0171 528 0086. An ad in the Guide and Pre-news could enhance your profile even further. 
But hurry. May is the time, Hong Kong is the place. Reserve your share in the action today. 

MIDEM ASIA - A new Recd Midcm Organisation event 

FOR MORE INFORMATION CONTACT: 
PETER RHODES OR EMMA DALLAS, REED MIDEM ORGANISATION LTD. METROPOUS HOUSE, 22 PERCY STREET, LONDON W1P 9FF - TEL'. 0171 528 0086 - FAX: 0171 895 0949 
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FOR STARTERS 
VE Day Spec/o/s-NojRATioNED! 
A medley of 
45+ tracks 

on each 
freshly 

recorded 
digital dish 

M flyingL KEEP 

m1 

lise 
ilîY 

THE MAIN COURSE 
Hot HispanicSmoochy Jazz 

Morsels of Lambada, 
BamboleoS fi Copàcabana 

marinated in a ^ 
sauce.Feast 

yourself 
till dawn with " 

over 30 
sensational 
Latin tastes. 

â-lso a.va.ila.jDle; 
sneic.^ "i ASUN and" 

UNAGAIWU1 

Indian 
6 différent tastes of 

India: Including Himalayan } 
pahadi, bubbly piloo and 

bhajan raga, this is authentic 
Indian - high street bangra 
it isn't. No Bombay bottom, 
but just the soul and spirit 

of Indian music. 

Around 2co Midméht If Music Be The Food Of Love 
try an irresistable blend of 
classic and contemporary 

jazz. This 2-CD Dish will 
lead to amorous 
encounters for 

discerning diners. 
Check out the commentary 

by Benny Green. 
gç. îhîsm 

Caribbean 
A serious taste of Jamaica. 
20 hot grooves of Jamaican 

rhythm. Suitable for those 
with a big appetite for 

reggae hits (13 UK Top 20s 
included here). 

Volume 1 also available 
(16 UK Top 20s). 

DELICIOUS DE S SE RTS 

A SweeiFeast of Nostalgia 
elle AlacDUMLO 

m 
& Nelson EDDY 

•: - V 

NOTE: GOOD SERVICE l_S INCLUDED 
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BLUR 

BRITS WINNERS AT WORK ON 
PARKLIFE'S SUCCESSOR 

He's also vexed by the fact the banc are perceived as failures in the US. 

n. We hope to be fil 

:gan on w^tw/lBriHshtlbtm^but thTnew the^e gdng thaf anTare.as fer aTwe^e^mid" the' 

13 "W^re going to blow them ofîstage 

it. It's a with the : 

'TeW tafondonhe presa, saying- 
==ss=rJiiSi5£ 
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MARCUS MILLER 

JAMES HALI 

Club /word spr ead" atoutthf R clmJoutTtte US on tte tiny.kraT' after3M^y My Hope^split, is • 
but 

ZLcne S8SS. ». «5 Mte.'iRSar--'' 
FLAVOUR rnSetiecetVleWEA BEn Seal6V albumoption SmS^'-Crowlef" '90,',in910With 
GIANTKILL£R MCA œa. US garage artist INDOCHiNA c/o Indochina ,nt ISoïn5' Am0nPanr'd9e 

NICOLE JACKSON 
NEEST"" ESc zzr 

M00E4 Mxxr sel,manj9cd agreement lotsofthingsgoingon." 

R&S bomLmo"9ed"0 RECORDS fJOn'; î Houseduo HOTDOG Nons 
^nlS^^NToliÏÏlï^G^^™ 

Single CliveTay|Vor-"Withthe succcssthoy-va gotet 
CHARIENE SMITH A,b,,m5 

DANIELWALKER ■ WÊS^S^SÊÊ. 

CompiledbySarah Davis Tel: 0181.948 2320 ^ &n 
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NICK ROBINSON 

DEFINITION OF SOUND 

ON A&R 
Sound City '95 in Bristol lastweekwas, sadly, notthe A&R festthat some were expecting. Maybe the recent considérable interest shownin allthings Bristolian-followingthe success of Portishead, Tricky etc - was one of the reasons why the talent-spotters who did makethetripfound little newto catch their eye...The likes of Baby Harp Seal, Please and Soda got a général thumbs up butthere seemed to be little to write home about otherwise in the firstfew days of the event -Asforthose downfrom London, Wednesday was byfarthe mostpopular nightatthe Marriott hôtel bar with the likes of Deus, Jésus & Mary Chain and Marion and of course East West's Nathan McGough, Savage And Best's Polly Birkbeck and Island's Dave Gilmour keeping the bar staff busy until the early hours...0f the signed acts on view in Bristol, Orbital certainly provided the highlight, giving a display of the awe-inspiring form which has had them acclaimed as one of the bestlive bands in Britain overthe past 
MUSIC WEEK 29 APRIL1995 

couple of years.The Hartnoll brothers stayed on stage atthe NewTrinity Hall well afterthe scheduled 40-minute Radio One broadcast ended to give a full, 80-minute show. The planned TV relay of EMF's simultaneous gig at the Anson Rooms went ahead, but in vision only as Orbital kept going...Strangelove played a couple of cracking newtracks- including the possible new single, Groover- on Wednesday with the Jésus & Mary Chain, who were playing their firstUK gig in many years...Teenage Fanclub did likewiseto a delirious, lively audience but it has to be said thattheir classics, such as Star Sign, still outshinethe rest. 

articulated lorry of i only half of it on the stage. Apparently Radio One boss Matthew Bannister had to be called in to persuade the group to go ahead with the show...By the way, rumours abound that it was one of the acts that was responsible for a 

smallfire atthe Marriott which setoff thefirealarm at4am on Monday night- but that sounds Unbelievable...Unsigned band gig of the week was definitely Soda's date at Mole's Club in Bath. Although not strictly part of Sound City, the thrilling set by the guitar-thrashing, pretty popsters drewthe biggest A&R attendance, and a very positive reaction. The five-piece have a début single out on the new Corporate Records label in June/July... Meanwhile, back on the merry-go-round, Polydor's interest in Cecil has become a little more serious while those after Northern Uproar now include at leasttwo majors/large indies...Former Polydor man Graham Carpenter has resurfaced as manager of We Know Where You Live, the band consisting of three former Wonderstuff members and Eat's Ange Doolittle.The group have a white label seven-inch on the way but it will only be available atforthcoming gigs. No record deal has yet been confirmed... 
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'he sassy girl trio bring street impressive aioum, the UK with the classic Soul n in the UK. □ □ □ □ 
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TALKING MUSIC ALAN JONES 
In the finest tradition of Dutch compatriots Stars On 45, Gonîgie perform a very accurate imitation of SnuîRîe s 1976 Top Five hit, Living Next Door To Alice. Their template only slips afterthey singthetitle refrain, whereupon an ensemble pipes up, "Alice, Who The Fuck Is Alice?", at least on the unedited version. It's a one-joke song, and the irony is that it may succeed as much on the strength of the original song as the imitation. However, competinq versions by Smokiethemselves (with Roy Chubby Brown) and faddy Goes To Jjolyhead will be in there fighting/fôbTTShine: 20 Brilliant Indie Hits is the title of the extremely active PolyGram TV's latest effort. The album draws together 20 fairly disparate guitar-driven things from inkie heroes old and new, including Blur, Oasis, Suede, Elastica, the Smiths.the Farm and the Charlatans. The 

factthatthis kind of stuff isthe preserve of Brits is demonstrated by the fact that only three tracks are by foreign acts - Dinosaur Jr, Green Day and The Cranberries, none of whom are typical of the breed. It's a fine grab-bag and should appeal especially to the many for whom buying a whole album's worth of material by any one of the bands would representtoo much of a risk musically...Since leaving A&M a decade ago, Elkie Brooks has released material on five labels, and sold far fewer records. Her new album, latest label. Permanent, tries to glory years and includes one or efforts, notably an a capella ren Joplin's Mercedes Benz and largely acoustic shot at Blind Faith's Can't Find My Way Back Home. Pared-down versions of her hits, Pearl's A Singer and Lilac Wine, work 

to Percy 

lesswell. Itislikely tomakeashort stayonthechart unless a hit single isf scénario...EMI unleas Beatles spin-offs on f Ram album begatatri Thrillington in 1977, c versions of the songi "Thrills" Thrillington H[ii of McCartney. It sold poorly at the time, and mint vinyl copies on the Régal Zonopho'ne label fetch up to £75. It is now released on CD for the and will doubtless attract Beatles ets aplenty. Ditto Ringo Starr's rtal Journey, a coHection of MÛR s andards produced by George Martin, and 
by Pete Drake.8'"68, ' C0Untry set Produced 
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FRONTLINE 
fBEHIND THE COUNTER 

PAT GEARY, Music Mania, Glasgow "Easter can be bad news for us hecause it means that most of our university customers are oui of town, However, last week we decided to stay open on the Monday bank holiday fo catch anyone who hadn't gone away. We did very weil with the Del Amitri and Boyzone singles which bad been shipped early on the preceding Friday. We were a bit puzzled by a note in Sony's Friday delivery which placed a Tuesday embargo on the Terence Trent D'Arby album. Generally, it is accepted that product wiil be sold on the Monday, even if it is a holiday, and there was no holdback on the Bob Dylan album which came in the same consignment. Overall, l'd say sales were down compared with the same period last year, but this seems to be the général trend with ail types of retailers in the west area of Glasgow. We're currently looking forward to the release of the Paul Weller album as we'ue had loads of pre-release enquiries. We've also been playing the new Dead Or Alive album in-store which bas generated a lot of interest among customers, especially DJs. The band sent us an advance tape a couple of months ago and, while there was a single released this year on PWL, everything seems to have gone quiet now. Here's hoping the album cornes soon as we have lots of eager customers waiting to get their hands on it." 

ONTHEROAD 
DICK SPELLER, Tring sales director. Bristol & west "In the record shops we deal with we're getting a feeling that Bristol is pleased to be seen as a music centre.There's definitely a good feeling thaï the city's finally on the musical map. Dealers may not see colossal aduantages immediately, but it should boost interest in music throughout the West Country. Ultimately, Sound City will have some real long-term benefitsforthe business hecause the more we can get provincial and get ail the areas of the country involved the better. It helps the music industry hecause it increases the awareness among the général publie. As for our own product, an increasing number of people are showing interest in MOR and easy listening. We're doing a sériés of what we've called One Foot In The Groove VE Oay titles with Richard Wilson, which has aroused considérable interest, and we're bringing out a sériés of good quality Luciano Pavarotti recordings. Mes a big man - or should I say he's a very important artist for Tring. Another of our major focuses at the moment are some recordings by the Royal Philharmonie Orchestra, which we're doing for £4.39. Overall, dealers have seen a real upsurge in sales this Easter. Everyone's usuaily on tenterhooks when it approaches - hoping it's not too hot, faut not too cold either. As it turned out it was a very good Easter." 

THE SHOPS THIS WEEK 
NEWRELEASES 

PRE-RELEASE ENQUIRIES 

AD DITIONAL FORMATS 
IN-STORE 

MULTIPLE CAMPA1GNS 

rNôwn 

EXPOSURE 
TELEVISION 
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Lightning Seeds and parttwo of The History Ot Pub, Radio One: 9 - TQpm  
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ANUNA 
PATO BANTON 

FRANGES BLACK TalkToMe MAIRE BREATNACH The Voyage 01 Bian DOG EATDOG Ail Boro Kings PETE DROGE 
Bluo Shamrock NICKY H0PK1NS/RY COODER/ MICKJAGGER/BILLWYMAN/ CHARLIE WATTS JammingWith Edward KILUNG JQKE Wilftrl Days JAMES LAST James Last Plays Andrew Uoyd Webber MOBBDEEP The Infamous Mohb Deep TANGERINÉ DREAM Encore 
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î® TORCHSONG 

BILL WHELAN 
TONY JOEWHITE Lake Placid Blues VARIOUS Absolute Country 2 VARIOUS Classic Swing VARIOUS ClubTogether2 VARIOUS 

Celtic Heartbeat 
Pôlyd.or 
RCA/Arista/Gian 

"Warner Çîîssics 
EMI/SMD 

VARIOUS Drum And Bass Sélection 4 VARIOUS Global HouseGtooves Vol 2 VARIOUS Lest We Forget  VARIOUS Let's Hear It For The Girls 
Warner Classics 
PolyGram TV 

TresorS VARIOUS Telstar Warning! Dance Boom VARIOUS Warne The Wedding Album VARIOUS Happy YouMustRomemberThis ^Compiled by Sue Sillitoo; 0181-767 2255 
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CflM'>A . HH5?Qand Rock And Real and POS material CD browser oardswi^iab.^ _ mcmoing pus 252 and |R sta„ons promotmg th.s LF 
which" tu este outrent single and a 

 Press'advertisingwill include ûend «f 

tSTHSHHSHS the album is an HMV recommended release. , , jo nr,„a pnc material | Press advertising will include Û and Rock And including posters and CD browser cards wrll be ava lable lo ataders. " This collectors' item, recorded 23 years ago, is ava.lable or he firsttm and will be promoted with ads in 0, Mojo and Record Collecter, 
This CD-only release will be advertised in the specialist rock music 
This release and The Best 0( James Last are being re-promoted in the 
Advertising in the specialist music press will be reinlorced witb a i poster campaîgn in Londpn and the South-east. There will be press ads in Mojo and The tV;re for this release and t other Tangerine Dreamtitles being re-rcleased attbesamerime There will be advertising in MixMagand The face plus in-store po for retailers. _   Prêssldvertisingwill include Q and Rock AndReeland POS mater including posters and CD browser cards will be available to relade The album is being promoted as an HMV recommended release at erNo Ris Wishesand Clay 

promoted on 
■cialistdance music press. 

ipaign includes national TV advertising on ITV and Channel Four 

gthisLPalongside LariW Walker'slflCould Make A Living. The release, aimed at commemorating VE Day, Radio Two as part of ils VE Day rétrospective. 

on film this soundtrack featuring Bryan Àdams will also be 
A high-profile advertising campaign on ITV and Channel Fourwill be used to promote this release. National TV advertising on Channel Four will be used to promote this 
This VE Day album featuring music and spoken word will be promoted with a mail-qut to members of the British Légion The release will be nationallytv advertised on Channel Four and tegronalIvTy advertised onjTV includjng Angjia_and Central._ The release will be advertised in selected régional ITV and Channel Four 

ring on ChanneiFouri 
The campaign includes specialist dance press advertising and leafleting of ail London clubs. The release will be promoted with régional ITV advertising covering most areas and national TV advertising on Channel Four. The campaign includes Adshel posters strategically placed within 100 yards of large wedding shops and selected department stores. This VÈ Day commemorative release ties in with a BBC TV programme . andwdlbeprqmoted withdisplaysaqWoolworths and independents.    □! TV BP RADIO Q PRESS ' POSTERS 

CAMPAIGNS0F THE WEEK 
ARTIST I TAKE THAT - NOBODY ELSE 1 Record label: RCA j Media agency: Target Media I Media executive: Rob Wilkerson I Product manager: Louise Hart Creative concept: Morgan Penn J Every High Street in the country will be 1 dominated by Take Thatfrom next 1 Monday with the release of the band's ' latest album Nobody Else. RCA's campaign will focus on maximum in-store exposure to back up the mail-out already sent to 360,000 fans. Ail multiples plus 320 inde- pendents will run displays. National ads will run on ITV (with EUK) and there will be press ads in the Daily Mirror and Daily Mail (with WH Smith). 

COMPILATION SHINE Record label: PolyGram TV Media agency: Media Business Media executive: Tina Digby Head of TV marketing: Karen Meekings 
Creative concept: In-house PolyGram TV will be using national TV ads on Channel Four, ITV and satellite channels to promote Shine, a 20-track compilation featuring acts such as Oasis, Blur, Elastica, New Order and The Rmithc ThD tu 

activity with HMV and Our PricTnluTn.f8''5!™1'1111"9 S°m C0"0, 
nce, plus national posters and displays 

—   — w'^ multiples and independents. 
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Top three hold off challengers 

The top three singles are the ! for the fourth week in a row have racked up some useful Take That's Back Fc 
750.000 copies. It sold 70% more copies last week than The Outhcre Brothers' Don't Stop (Wiggle Wiggle), which has sold some 475,000 copies in scven weeks. And Bobby Brown's Twi Can Play That Game has surpassed 300,000 sales in a five-week tenure, making it his biggest hit to date. This triuravirate is likely to be broken up xt week, with Boyzone, the Irish 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 
<12%/^ ^l8.87o> .<+^4% Only two records have managed to register upwards of 1,000 plays a week for three weeks this year. Annie Lcnnox managed it with No More I Love Yous, and this week Take That's Back For Good joins it, afler 

with bandwl Love Me For A Reason, already breathing down Bobby Brown's neck they début at number four with Key My Life. With Grâce, Strike and Deuce a dipping, there are only two native British acts in the Top 10 - Take Thî 

Platinum: Rod Stewarl: The Best Of Rod Stewart (x51: The Cranberries: No Need To Argue (x21: Portishead: Dummv. Gold: Faith No More: King For A Day, Pool For A Lifetime; Various: Fifty Number Ones Of The 'BOs. ■ Silver: Dr Dre: The Chronic; Various: Into The Highties; Various: Club Class. 
( PLAYLIST ADDS ) 
Radio 1 FM: w/c 20.04.95; A List; Boo Radleys - Find The Answer Withm. B List; Jimmy Somerville - Hurts So Good, Maria Rome - Sexual, Charles & Eddie - 24-7-365. C List; Montell Jordan - This Is How We Do IL Sparks - When Do I Get To Smg 'My Way'; Lighthouse Family - Lifted. Capital FM: w/c 13.04.35: A List; Ali Campbell - That Look In Your Eye. B List; Jimmy ' ' sil - Calling Dut Your Name, C List: Michelle Gayle - Freedom: TLC - Red Light Spécial. 

1,060 sp itget 
ord cornes near in terms of plays, though Freak PoweFs Tum On, Tune In, Cop Out continues to run it a close second in audience. The Freak Power single has been an airplay favourite for 10 weeks and radio's continued support is due to audience research which suggests that listeners 

headof music at IGss'lOO în Londnn,88 

than ever before, but it still and MN8, the latter via If You Only Let Virgin 1215'w/c 21 04 95'C List-WeGZGr Buddy Holly Song-AnniG Lcnnox WhitGr programmes Tune Ir 
Ss0f PaTjimmy Somerville - HurtSoGood. D Lish Gmen Dey - When* Corné^ Scmmthing For You peaked at number Ar0Und: Biork " Ar'T,V 0f Me: She.d Seven "Where Have YaU Been Toni9h,• Altotic 252 wheî-e i 
biggest hit oflB95^to date!5 ^ Hands OnYeilo 'you Gotta SaT Yes ^rother'Excess;' p'haéao - World Of Magic ^The title track froi 

thisweek's hits ) rrSss 
Singles 

jmber one: Back For Good Take That - RCA 
il new entry; Key To My Life Boyzone - Polydor st climber: Love City Groove Love City Groove - 
1ER ONE r&b SINGLE; If You Only Let Me In MN8 - 

■e This Wet Wet Wet - 
Inplugged Bob Dylan- 

k For Good Take That- 

tS' 

=0° 

ARE THEY PLAYING YOUR SONG? 
At Media Monitor we spécialisé in 
delivering tailor-made solutions to 
suit ail your airplay information 
needs. 

Media 

Mbnitor 
Electronic Airplay Monitoring 

Call Adrian Wistreich or Mark Poole on 0171 263 1365 
and we'll find the right information package for you. 

the ears of 
the music industry 
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? 64 

28^7| 

31 ^ " 
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gl| THANK 37 - 

if S CAR L E Ti ^1 THE HUMAN LEAGUE 

t i ipij|iji|i' ' i . 1 the album 
includes the smash hits TELL ME WHEN and ONE MAN IN MY HEARt 

4509-98750-1/4/2 ^ m «S WARNER MUSIC UK SALESPERSOW nn i-ai , -a,  "n 
Jgj^j ^^^^CDJncludes Latc Niglu Acouslic version of "Indepcndent Love 
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fwv TOP 75 ALBUMS cin 
29 APRIL 1995 

8greatesthits* 
27 - 
28 

;iD8029IF) 90 3: VILPS 8029 

TCPCS 7372/PCS 7372 

qn 27 ,2LEFriSIVIO ■JW Leftfield (Leftfield) 
2, THE COLOUR OF MY LOVE *3 Epie 4747432(SM) a Ql ,8 ,22 SIMPLYTHE BEST *6 Pplinfi Dion (Luorano/Doelv) 4747434/- ^ " Tina Turner (Various) 

! a 32 ^ 8, GREATESTHITS2*5 
33 - 

A 35 < ,9 THE VERY BEST OF... ★ 
1 fî fNËwl UNPLUGGED 

g5 IjU.ljggl BobDylanlO'Bncnl CETRENTD  aTrentD'arbylD'arby) 
36 3 

/ 37 ' 
S»%38' 

Decepùve BLUFF 014CD(V) 39 3 
A 1/1 ; a DEFINITELY MAYBE ★ création crecdi69(3mv/vi If rril sb 340URT0WN-GREATESTHITS*4 c A | *1 17 34 Oasis (Qasis/Coylel CCRE169/CRELP169 gj kkU Peacon Blue IKellyAivesy/Oakenfold/O 

-le „ 5IV1ADE IN ENGLAN ■ ** Elton John (Penny/John 
1 6 EU ^^inspiration- sicpmco70U (BMC) a A"} 63 30 TWELVEDEADLyCYNS...ANDTHEflS0ME*2 Epie4773632ismi PMMC7011/-  Cyndi Lauper (Lauper/Chertoff^/arious) 4773634/- 

10 SMART ros9362451222WX488C;WX48i 43 3 
:) A 44 . 

19'3 
The Beautitul South (Hedg0s.4(el!v/Brou9h/Magic Pumpkin) 

45 3 
6o!Discs82S5722iR fllC 2i in) 8285724/8285721 

12 GOOD NEWS FROM THE NEXT WORLD • virginCDV2760(El 

A 21 28 68 ALWAYS&F0REVER*4 lst«MlCDEMDlD53ffCEKM53ffl 47 3i 

23 49 CU^ 
24 2 25 UNPLUGGED IN NEW YORK 7k- GEC 24777 SEf 24727 a 50 8 

25 2 

TOP COMPILATIONS 
10 22 PULP FICTION (OST) • MCAMCDHIIBI 

D 
NOWTHATS WHAT I CALL MUSIC! 30 EMI/Virgin/PolyGram CDNOWSO/TCNOW 31VN0W 30 (E) 

6DANCE ZONE LEVEE 4 ★ 
12 5 NOW DANCE '95 O EMI/Virgin CDNOD15/TCNOD157- (E 
13» 3 FIFTY NUMBER ONES OF THE '60S • 
14' ,3100%ACID JAZZ 

Global Télévision RADCD 10/RADMC lO/RADLP 10 (BMG) 
2INTOTHEEIGHTIESO Global Télévision RADCD 09/RADMC 0917- (BMG) 16 3 7 SMASH HITS 95-VOLUME !• Telstar TCD 2764/STAC 2764/STAR 2764 (BMGl 

: R InëwITHE HOUSE COLLECTION - VOLUME 2 i O PaEtaJ Fantazia FHC 002CD/FHC 002MC/- (VI 17 6 8 JUNGLE MANIA 3 TelsiarTC0 2762IBMG) STAC 2762/STAR 2762 
7 ' 3 ROCKS OFF O PolyGram TV 52|TO2m 18 - » PURE SWING DinoDINCD97|PI DINMC97/DINTV97 
83 , DRIVE TIME DinoDINCD96(P) " DINMC96/- 19 m RESERVOIR DOGS(OST) MCAMCDIO793(BMG1 MCC1Û793/ 
9 E ™ CLUB TOGETHER 2 4^ React CDEMC 3704/TCEMC 3704/EMC 3704 (E) 20 ' " THE BEST PUNK ALBUM IN THE WORLD.,.EVER! • Virgin VTDCD42/VTDMC 42/-(E) 
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!4 HOW TO MAKE FRIENDS AND INFLUENCE PEOPLE • 

52 E 
53 « 
541 
55 
56 4 

57^ 
58 
59J 
60J 
61 ^ 
62 1 

63 f 
64^ 
65 I 
66^ 
67J 
68 
69 1 
70 
71 
72 E 
73 
74E 
75 3 

71 FROM THE BOTTOM UP 

■ THE IMMACULATE COLLECTION *9 s 
ABB 84C/ABB 64 

7 CRACKED REARVIEW 

n MUSIC FOR AMORPIIOliSBODÏSTIIDVCENTIE 

■ THE DEFINITIVE SIMON AND GARFUNKEL ★ 

6KINGF0RADAY,F00LF0RALIFET1ME« 

2„ LIVEATTHEBBC *2 AppleCDSSÎI7962ffCPCSP726PCSP726(E| 

PolyGram TV 5254612 (F) 



AIRPLAY PROFILE 

i i 

95.8 CAPITAL FM 
L 0 N D 0 N 

AIRPLAY FOCUS 

20 

THEHUMAN LEAGUE 

:°J 



TOP 50 AIRPLAY HITS 29 APRIL 1995 
, LUIA 

, Monitor [fi '5 # 11 /i 1, 1. l. /| /, 4, h 
/f /lorai Week), •| / no. Tctal audience /ofpleys aud.lral %rcr- 1 ! 2 BACK FOR GOOD rata Th.,IRCA) A 28 52 35 41 36 37 29 35 31 40 0 1060 65.14! 9.7 j 2 l 1 TURNON.TUNEIN.COPOUTFro.lpowsrlfoanl.&Bco.dmyl A 27 97 32 36 10 30 0 1 7 26 25 781 62.35Î-11.1 ! 3 3 3 TWOCAN PLAY THAT GAME BobhvBrowniMCAl A 29 48 43 37 37 42 0 1 28 1 0 810 52.211-11.2! 4 3 4 JULIA SAYS WBtWalWB.IPreciousOrganisation) A 24 50 19 31 33 27 29 29 27 2 25 829 50.591 -4.41 5 5 b WAREUPROOlBooRadlayalCreadon) A 19 84 1 1 12 18 0 1 28 21 21 643 45.371 -1.0 j 6 » u HAVEYOUEVERREALLYLOVEDAWOMANBr,anAd.n,S(A&Mi A 20 31 40 34 32 36 29 26 18 24 19 712 44.991 39.7 

7 11 19 CRAINS Tina A,analCotabial B 19 34 32 36 32 41 18 31 13 26 0 808 44.94' 25.9 8 10 7 DONT GIVE ME YOUR LIFE AlexPa^viuMMi B 18 70 1 33 11 38 0 1 4 2 0 434 41.771 14.0 9 9 15 |FYOULOVEMEB.owns,o™alEpicl A 24 27 26 38 28 37 0 1 16 1 0 580 40.561 9,5 10 7 8 WHOOPSNOWjana.J.cksonlWginl A 27 3 31 36 3 37 3 27 26 1 0 662 38.57| -5.1 
11 6 11 HYPNOTISED SimpleMinda|Vi,alnl A 19 32 1 2 21 32 0 29 3 39 21 588 35.831-21.8 
12 12 9 ONEMANINMYHEARTHumanLoagpalEastWastl B 13 34 28 23 13 35 0 33 13 40 0 594 34.161 -4.0 
13 16 24 STRANGECURRENCIESRom,Wa,„a,B,oai A 24 28 1 2 12 30 0 1 2 43 19 458 32.99! 6.9 
14 13 16 BABYBABYCprona(E,am.ll A 27 14 6 21 5 24 0 1 4 3 0 369 32.331 -8.9 
15 17 25 MARVELLOUSLigmningSsadalEpicI A 20 0 14 25 24 31 0 1 1 14 19 499 31.46) 4.6 
16 18 22 NOTOVERYETGracalParfacol A 26 11 5 20 7 28 0 1 2 7 0 344 29.35| 1.6 
17 20 23 U SURE DO Slriko IFresh) A 27 19 6 18 21 10 0 1 2 3 0 313 29.24 19.2 
18 6 ,0 OVERMYSHOULDERMikaAndThaM.ch.nias|VirSin| 0 61 25 14 34 36 30 30 30 1 27 555 28.931-33.8 
19 33 42 THANKYOUBoyzllMonlMolc ni A 27 0 4 12 5 8 0 1 4 24 0 339 28.33| 81.0 
20 24 78 LOVE CITY GR00VElo.aChyGropva(Pl.nat3R.cp,dsl A 21 0 23 31 6 2 0 1 2 1 0 268 27.84Î 32.3 
21 36 36 LOVE & DEVOTION IMCSar&nheBaalMcCoylLoglcl A 24 0 13 34 7 18 0 1 15 1 0 247 27.59) 79,0 22 23 27 BUBBLING HOTP.toBan,onWitl,RankingRpgar|y,rginl A 22 29 8 11 1 2 U 1 8 1 0 31b 26.20! 20.3 
23 15 12 NO MORE 1 LOVE YOUSAnninlennoxIRCAl 2 46 12 23 3 25 2 21 3 1 18 3b8 23.30 -35.7 
24 30 40 BESTINMEkatLooselMarccyl A 19 0 19 35 4 3 0 17 4 0 0 282 22.86! 29.3 
25 61 129 MADEINENGLANDEl.anJahn(Rookall B 10 0 29 35 13 4 12 18 1 0 20 241 22.39 207.8 
26 21 ,3 ASILAYMEDOWNSaphiaB.HawkinslCclumbia) 1 32 0 0 27 1 19 0 1 22 27 218 20.021-11.6 
27 31 39 lWANNABEFREE(TOBEWITHHIM)sca.le,(Wama,Bros) B 10 0 11 6 0 17 M 11 11 23 19 463 19.531 12.9 
28 19 6 YOU GOTTABEDnS',aalDus.ad Sound) 0 bb 1 1 1 11 29 1 2 42 U 438 18.62 -38.3 
29 32 76 IFYOUONLYLETMEINMNSMumbiai A 18 0 6 11 0 8 0 0 14 1 0 338 17.02 8.5 
30 25 26 THE FIRST THE LAST ETERN1TY (TILLTHE END) SnapPealSummarlAristal A 18 0 13 5 1 4 0 1 1 1 0 159 15.821-32.6 
3 1 56 57 | NEED YOU DaucalLondonl B 12 0 5 10 7 25 0 1 7 19 0 239 15.601 82.5 
32 26 31 1 CANT BE WITH YOU Cranbamasllslandl 0 48 1 1 1 10 0 1 1 1 20 162 15.161-28.8 
33 22 29 AINT NO STOPPIN'US NOW EmbarVandrasalEpiol B 8 U 2 2 28 32 28 
3 4 27 20 ONE Mica Paris (Coollempol A 17 0 0 0 0 21 : 0 1 23 0 311 14.82|-31.5 
35 «9 30 SOMEDAYl,LLBESATURDAYNlGHTflonJo,.iJambcoi 3 20 0 0 0 28 0 0 0 0 29 144 14.711 52.1 
3 6 4 7 60 SECRET GARDEN Bruce Springsraanicolumbial B 9 0 1 9 12 9 0 11 0 25 20 185 14.661 45.8 
37 40 28 THINKTWICEcctaOioniEpic) 3 10 21 21 3 7 3 25 7 1 0 349 14.291 18.5 
3 8 77 55 SOUR TIMES Porrrahead (Bol Bas,1 A 22 U 1 1 1 b 13.841139.4 
39 38 45 THE BALLADOF PETER PUMPKINHEAD CrashTearoummiesiRCAi C 12 0 1 ! 12 5 0 1 1 1 20 274 13.55| -1.5 
4 0 35 35 HOLDING ON TO YOU TarancaTrenrD-arhylCorurnbial B 12 0 1 3 1 2 0 1 2 1 19 193 13.54i-14.7 
41 39 50 SOME MIGHT SAY BasisICroadunl A 22 0 0 0 1 0 0 0 0 î 6 63 13.411 9.1 
42 41 134 KEYTOMYLIFEBuyzonelPolvdorl B 11 0 10 12 0 6 0 0 17 0 0 308 12.351 3.8 
43 3 7 43 WHATEVER oasis ICraadonl 1 30 1 1 3 13 0 1 1 8 19 113 11.98|-19.5 
44 45 63 THE BOMB! (THESE SOUNDSFALLINTOMYMIND)TnoB«ckotodSlPos«, ? 29 4 9 1 2 0 1 2 2 0 166 11.01 6.9 
45 60 96 DRIVINGWITHTHEBRAKESONDaiAnrirriiASM) B 10 0 0 8 16 10.86! 44.2 
46 43 33 THISCOWBOYSONGsringissw 2 16 7 8 0 6 3 0 2 0 18 99 10.64) 0.3 
47 28 21 LETITRAINEas,17(Londonl B 11 0 1 1 1 11 0 1 4 ' 0 150 10.04|-88.2 
48 53 48 ALLIWANNADOsh^ic,o«(ASMi 2 20 0 8 3 7 3 10 2 7 0 126 10.U2| 22.6 
49 50 64 DONT STOP (WHIGGLEWHIGGLElOudra,aBrod,.,s(E,.mail 50 42 37 SIGHTFORSOREEYESMPooplalDaconsrmcrianl 

C 7 2 0 34 10 7 2 3 5 0 0 7 2 2 0 0 0 90 101 9.891 3.7 9.58|-17.7 

TOP 10 MOST ADPED 

THAÏ LOOK IN YOUR EYE Ali Campbell (Virginl 
THIS IS HOW WE DO II Momell Jordan IRall "" 
KEEP ON MOVINGBob Marley&TheWatosllsl: 
LOVE & DEVOTION (MC Sar &l The Real McCoy II 
CflLLING PUT YOUR NflNIE Jimmy Na.l lEasi VV 
RED LIGHT SPECIAL Tic (Lafacel  
HURTS SO GOOD Jimmy Somerville (London) 

NEED YOU Deuce (London) 
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dance aid steps ap 
The dance i charilythel announced Iwo bi May aspartoflts heoticcalendorof The second big event In May 
 TsLeicesler Square Equinox will hast a Dance Aid Exlravaganza on May 8. PAs lined up sa far indude JX, Alex" Party, Tinman, Boyz In Contrai, Gloworm, Sisler Bliss feoturing Colette and Usa Morrlsh, wilh DJs Pete Tong, Graham Gold 

and Usa Loud promised on Ihe among clubs and eventually la £10,000 wilh donations decks. organise a Dance Aid The Equinox has provided Ihe ~ — venue freeof charge, wilh Mission Contrai supplying a sound syslem and Ihe Minislty of Sound doing fliers, also free of charge. Entrance will be £5 "We try la keep prices  -idofferpeoplea 

induding a Hitachi Midi System, refurbished a a Janel Jackson plalinum dise wheelchair u 

The Dance Aid Trust has also conlirmed lhat itwill be repealing lastyeaTs highly ee Ihe money successful gala dinner at in The 

Stlll riding high In theClubChartafter reaching the number ane spot, Shlva look on the verge o( a hit wilh thelr début "Work It Ouf. The Ihree-plece group of singer Louise Dean and wriler/musiclans 
Paul Ross hove also taken a tipfrom fellow Mancunians M People-aside trom being kings of the dancefloor, the trio are also ableto do thelr thangllve. "We play completely live and weTe really lucky thatour " andothat. 

beenwriting our material speclfically for her," says Plscitelli. The group's début has also r the one guy we really wanted lo remix the track; we ' thing is that the other mixers we wonted, K-Klass, or Plscitelli. You can catch the group llve on Pete Tong' 

needs seals triple album 
deal with deconstruction AAAAAAAAAAAAAAAAAAA In a deol that could hove tor-reachlng effects for ail overwarked, underpaid and down-trodden hacks everywhere, Deconstruction has signed dance Journallst extraordinaire Kris Needs for a hetty three-album deal wlth hls group Secret Knowledge. Known to dance tons for hls Needs Must column In Echoes, Needs, now "in hls 40s", has a CV thot includes DJing for Ihe likes of Primai Scream, editing punk magazine Zlg Zag and runnlng a ton club for Seventies rockers Mott The Hoople. Kn0W|e(jge )S (emale vocallsl and 
current single by Traci Lords. The firsl album tram Secret Knowledge, 'Sugar Daddy", Is currently being tinlshed. "The whole diva thing's been done before. WeTe going lo be laking vocols somewhere else. Il could end up llke o movie," promises Needs. 
(1 M) s i d ne club^chart: 

celved the magie touch of Morales. "He wos rere really honoured he agreed. And the great i going to do our second single," says " I Sélection Tour. 

î ) 

Jazz In The House 
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Club: SweetatBIimpers, City Road, Chester. Fridays 9pm-2pm. 

giveaways. Door policy: A trendy crowd friat are really up-for-if. Music policy; Main room - quality, slammin' house; back room-soul, bip hop and tunk. DJs: Phil Cooper, Russ Morgan, Justin Robertson, Graeme Park, Smokin' Jo, Spinning: Shiva'Work ItOuF; 200 Sheep'Hard Times March'; Baby Bumps "FunkySugar'; Wildchild legendsOfTheDark Black-Pt2 (Renegade MasterMix)'; M.O.M. "Desire'. DJ's view: *You wolk through the door and the atmosphère is up straight away. You're well lookedafterthere, the crowd's really friendly and there's a good sound system,' - Nick Warren. Industry view: *This is a junior Cream if evertherewas one,'- Darren Hughes, Cream. Ticket price: £5 members/£6 non-members. 

mmihm poised 

for uk comeback While Germany's leading DJ 
the UK for his 1989 hil'Monkey See, Monkey Do', in Ihe pasl two yeors he has had the Midas touch at home. Wilh his own label LowSpiril, nowlOyearsold.going through PolyGram Germon/s successful Motor Music label, Weslbam hos had a hand in a 
Mark' Oh. Weslbam's own records are also selling by Ihe ^ "islasl album 

single, 'Wizards Of The Sonic', 

looks set to give him his biggest Brilish hit for sometime. Thesongisotribuleto Weslbam's two main recrealional pursuils- compiler games (in particular, Sonic The Hedgehog) ond moking music. Weslbam Is unsure obout Ihe scale of whal he's helped lo creale in Germany, wilh so manyocls cashing in on the dance explosion. 'To some exlenl, Idisllkewhafs happened. A lot of people have npped off our style; Ihe/re not trying lobe original or doing il for fun, ifs just to make money and lhate thaï,'hesays. However, Weslbam is partioulatly proud of his résurgent UK popularity. "The 

copies of'Wizards Of The Sonic' lasttimelwasin Englandlh 
SltoTrecOTdshopin Beatles and peoplewere Uverpoolwherelheyhad Import wWsNingmytun^ 

emperor's drum up 
new musical clothes 
EmperoTs New Clothes con rightly claim to have predated the currenl vogue for ail thlngs dubby neorly two yeors ago on Iheir lirst LP 'Unsettled lite' on Acld Jazz, (using Jazz, dub and free improvisation. For their new album 'Wisdom & Lies' Ihe group have developed their decldedly expérimental approoeh even more, tinding like-minded collaborolors in the shape ot Mo Wax artisls such as UNKLE, Altica     Blues, Patterson and former Izit member 

have gone backtobelng expérimental, Is the way we started out In Newcastle. Ifs less Influenced by the us and looks more towards Europe and the East," says Luke Hannam. ENC have chosen lo mlx llve drums ond drum machines on their new LP. "We wanled lo experlment; the drum is the most important element of most records loday. We've aiways wanted to have thaï duality belween the freeness ot Jozz ond the heaviness we like," says Hannam. Catch the group when they perform at a spécial showease open to the public al the Blue Note, eost London, on Aprll 25. 

jungle taps 
into the us 
bass boom 

is currenlly Ihe US's mosl thriving dance scene wilh ilspopularllytareclipsing lhalof house. However, Ihe UKmay soon be a beneficiary of thls new Irend. While we have so far been Impervious to Ihe charms of bass, the US scene's lalest fascination is for UK jungle. 
release Ihe compilation 'Jungle Bass'fea jungle-flavoured from the US prodi 

lo Brilain lo check oui Ihe jungle scene. "Idiscoveredlhatwebolh shared manyofthesame production values and Ihol jungle was in fact really speeded up bass wilh a mélangé of musical styles," 
Theresulting music has a disllnctly US feel wilh more bass than jungle'. While the TagTeam's 'Whoop (There llis)' remains Ihe only bass Irack to cross overto Ihe UK Pandisc remains 

The company saw Ihe jlenlialforlhisexotic 

and heoring 
playingjungle 

W 
"direet-me" 
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