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PolyGram ieads 

hrors contenders 
PolyGram/Island Music Publishing heads this year's 40th Ivor Novello 
theeight catégories. The achievement, which follows the consolidation of the PolyGram and Island opérations last spring, is largely due to the success of the four-times nominated Reg Presley's Love Is Ali Around and East 17's Stay Another Day, which received two nominations. PolyGram's nearest rival is Warner Chappell, with flve contenders, ahead of EMI Music Publishing on four. MCA, Chrysalis and Campbell Connelly pick 

Kate Thompson, PolyGram/lsland's 
tor, says she is delighted with its haul. Besides Presley and East 17, it earns 
Dolores O'Riordan and In The Name Of The Father, composed by Bono, Gavin 

Tony McAnaney for Crocodile Shoes, George Fenton for Shadowlands, and Peter Ham and Tom Evans, who receive 

posthumous nomination 
Surprisingly, there an for highly-rated new ac People, Elastica or Oasi who are currently signed : receive only one nomination: Pari up against You Gotta Be by Des'n Zombie by Dolores O'Riordan in th contemporary song category. Basca général secretary An Harcourt says there has been om gory change this year. The bes theme or song category has beet 

lûrsty^acCotl (MCA Musi^EMl'vp^n1]Music); 
« Warner Chappell); Beyond The Clouds by George Fenton (Shogun Music); Middlcmarch by Stanley Myers (Carlin). rd Harvey (EMI Music): The Joy LuckClubby Rachel^ 
bÉst^onowci 

l a film. The Radio One Award will also be presented for the first tirae at the awards, which will be held at London's Grosvenor House Hôtel on May 23. Tickets are available from Basca on 0171436 2261. The Ml list of nominees il 
im, Graham 
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THE PRS MOST-PERFORM.ED WORK - Slay 
Hawken, p'obort Keany (Po^Gram "Misîc Publishing Lld/Porky Publishing); Baby Come Back by Eddie Grant (Warner Chappell); Love Is AU Around by Reg Presley (PolyGram Music). BEST-SELLING SONG - Love Is AU Around by Reg Presley (PolyGram Music) released^ by 
Hawken, Robert Kean (PolyGram Music/Porky STKKINATIUNAL bHiIT "OF" THEYÊAR 

Farbmantohead 
RCA export drive 

Farbman, who takes up her post today (Monday), w be responsible for marketing RCA's UK acts to ail ter 
Marsh. He cites acts such as The&Grid, Annie Lenn< SIeeper, M People, Kylie Minogue and Takc That international priorities in the coming months. "Our opération is definitely going to be expandi because of the number of English acts that are going be sold overseas," he says. "It has been a bit of rena sance recently for RCA. For a number of years, the UK [ acts seem to have dried up. The good thing is we no™ " bave half a dozen bands that are ready to go. That m something we are really going to be focusing on." Farbman, formerly vice président, marketing at RCA's New York office, replaces Chrissie Harwood, who ndent, marketing ant 

Evans: moretaSk, Sess music While Chris I breakfast show applause last 

In h .... e days in the slot, Evans played almost a third less current music than predecessor Steve Wright, according to Media Monitor data. In the two-and-a-half hour pro- grammes, he played an average of 13 cun-ent records a day, compared witb average of nearly 19 in the last th weeks of Wright's tenure. Most of the current tracks came fi 

le Lightning Seeds, The Real McCoy, 
:r which concerns Double Impac er Phil Smith, even though ' urprised by the loi 

driven. Chris Evans is one of the o DJs who will be big enough to keep profile of the show going that way." Sharp End's Robert Lemon agi that any drop in music on a radio si 

ter first. There's going to be a lowei degree of emphasis on music." Neil Ferris of Brilliant PR is also a fan. 'lis fresh and exemng." he says "It's ail the things that radio should be." Toda/s Rgjar research results are expected to show that Radio One has suffered another slight drop in its audi- ence figures but that the décliné, which has seen the station lose 5m listeners ir the past 18 months, is slowing. 

NEWSFILE 
HMV plans investment in technology HMV UK managing director Brian McLaughlin will announce major investment plans for the retailing group at the company's annual conférence in Brighton this week. McLaughlin Is expected to announce a number of new store openings, an increasing investment in technology and the refurbishment of at least half the chain's stores over the coming year. McLaughlin predicts a "vintage year" for the company. "Nineteen ninety four was our besf year ever and with great new product expected from Michael Jackson, Simply Red and others we believe 1995 could also exceed ail expectations," he says. 
Charlton forms own label Gordon Charlton, the A&R man who signed Bros, has left One Little Indian Records to establish his own label, likely to be called Beautiful Noise. Campbell joined OLI from Epie in May 1994 with responsibility tosign pop acts. The company says he didn't actually sign any bands, although there were several projecls on the boii. 
Leeds hosts Heineken festival Europe s largest free festival, the Heineken Music Festival, will take place at Roundhay Park in Leeds ov four days from July 20. Previously, the event had toured various cities, but afterfive years and 1.5m visitorsthe organisera have decided to stage a larger show in on location. Around 100 bands, including headline acts Siouxsie And The Banshees, Mike And The Mechanics, Pulp and Shane MacGowan, will play the four available stages. Nearly 200,000 free tickets will be made available for the event. For information, call the festival hotllne on 0891 222459. 
CMT Europe axed by cable channel Cable London has dropped the country music channe CMT Europe because, it says, "the vast majority do not watch it reguiarly". The north London cable operator says it would have had to increase the price of its basic cable package if it retained CMT Europe. "We do not believe that the majority of our customers would consider this good value for money," says the company. 
PolyGram links with MTV in Asia PolyGram has struck a joint venture deal with MTV for 50% ownership of its two new music channels in Asia, MTV Mandarin and MTV Asia. Aspokeswomanforthe rights body VPL stresses that the move will have no effect on PolyGram's involvement in the ongoing dispute between VPL and MTV, The Mandarin station started broadeasting on April 21 and MTV Asia will launch on Friday (May 5). 
Rugby World Cup sparks releases PolyGram TV is releasing two singles and a compilation album to coïncide with the Rugby World Cup which in South Africa on May 25. On May 22, the label releases singles of the Worldwide theme. World In Union by Ladysmith Black Mambazo featuring vocals by PJ Powers, as well as the officiai England rugby anthem. Swing Low Sweet Chariot, which has also been recorded by Ladysmith Black Mambazo along with Polydorsignings China Black.The album, Anthems, will follow on May 30, featuring both singles, along with tracks by Michael Bail, Barbara Dickson and Andrew Strong. Ail three releases have been produced by Charlie Skarbek and Rick Blaskey of the Music & Media Partnership. The company spécialisés sic concepts for major sporting occasions and has supplied thèmes for the 1988 Olympic Games, World Cup USA '94 and the last Rugby World Cup. 
Doug Goldstein Contrary to the impression which may have been given last week's story, Guns N' Roses manager Doug Goldstein had not officially signed as the Stone Roses' manager prior to his split from the band. >!/!>>►►► ROWDISRUPTS AURA DISCUSSIONS-p4 ► ►►►►►► 
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COMMENT 
EMI faces uncertain future Amid the clamour of spéculation about a possible Disney bid for the EMI Music Group late on Friday, as you'd expect, no one in the know was saying anything. What is certain, however. is that Thorn EMI is almost certainly now in play. As the only major record Company not tied up in a bigger média combine, it is effectiuely for sale. It will be sad to see the last major UK record company fall into foreign hands - as will almost certainly be the case. Especially since, in the wake of the Virgin takeover, EMI has become more British than ever. Saddest of ail, however, is the equally inévitable fact that those who do eventually buy EMI are unlikely to do so because of their love orfeel for music. 
Music TV cornes of âge Tbanks and ta-ra for now to The White Boom, Channel Four's first fruitful attempt to repeat the success of the Tube. The shows simple formula - acts, introduced by a no-bullshit présenter, doing their sluff in a stripped down white set- means it is unlikely to earn the devoted fans of its predecessor. But, as a live music showcase for grown-ups, the first sériés proved surprisingly effective. All-in-all, it's a great time for music on TV, with Later due back on May 13 and Top Of The Pops continuing to go from strength to strength. As for last week's présenter, Chris Evans, however much be raves about Oasis, he doesn't quite gel as a music man. His Breakfast Show is too zany for my taste. But he /spopular, and if he can tempt the masses back ta what is becoming an increasingiy vibrant and cohesive Radio One he's no bad thing. In London, Evans has a tall order. He is up against Chris Tarrant whose show won one of three Sony Radio awards for Capital last week. Congratulations to the station, which has had a tremendous year. Selina Webb 

PAULS QUIRKS 
Top Five indie laments (the chagrin chart) Yes it's back again! The chart is based on faxes, letters and téléphoné calls sent by independent dealers to yours tmly and is the only chart that can't be influenced by radio play or promotion teams. It can, however, be influenced by record companies if they décidé to take 
1. PolyGram Returns: Their privilège return statements are a joke and SOR takes an âge. 2. Direct Marketing: Keep your hands off our customers. It may be too late but take cards out of the main offenders' CD singles. You know who they are by now. 3. PRS Licence Fee:This is crazyl Music shops shouldn't have to pay for promoting new artists and 
4. Delivery Charges: Back with a vengeance from some companies. Meanwhile could Pinnacle and Vital make allowances for their out-of-stock productwhen calculating an order value. 5. New Release Deliveries: Corne on BMG, PolyGram, Vital and Warners, let's have your boxes on Friday or Saturday, as well. A bit of industry coopération will 
No sooner have we got used to early deliveries from some distributors when we get a Bank Holiday and the whole System is thrown into turmoil. Some distributors wanted the release day moved to Tuesday while others stuck with Monday. Surely after ail the discussions and negotiations, our industry could agree on the simple issue of deliveries and release dates. Just in case Bard and the BPI need a nudge, can I suggest that new release day is Monday and deliveries are in every reputable store by Saturday evening. Just one more piece of common sense.Js anyone listening? 
Paul Quirk's column is a personal view 

NEWS & 

Aura accusedot 

creating division 
Controversy marred the first meeting staged by newly-formed performers' body, the Association of United ~ cording Artists (Aura), last Tuesday. The meeting, held at the PRS to dis- ss plans for its future, was disrupted by Musicians' Union music business ivisor Horace Trubridge, who criticised le body for splitting the performers' mmunity over new rights contained in the European Union rental directive. Trubridge, who claimed he had to dis- 
ing, said the split threalened to undermine the performers' battle for rights to royalties for public perfor- 

record company body PPL. But months of discussions with the MU or its plans to tackle the issue, manage body the IMF ar 

ce of soi The EU d; ■dmgs. 

instead of join collection Society, Pamra. Trubridge said, "It is crucial to this battle that we ail stand on the same ground. I find it unbelievable and incredibly damaging to what we are ail trying to achieve that the IMF and 
Originally set up by the MU in 1978 and revived a year ago, Pamra rep- resents bodies including Equity, Ee-pro 

Beverley Craven and Go West man ager Jon Glover said IMF and Basca failed to reach agreeraent with Pamra -rer the make-up of the board. They wanted to allow artist directors ' by their rr  royalty 
lawye: available o unreliable. Billy Bragg's manager Pete Jenner said the existence of Aura did not pre- clude any possible collaboration with Pamra in the future. "Aura has a rôle in the représentation of recording artists 

ould hi :s. On many occa: totally co-operati 

Stars lendsupportto 
Bosniancharityevent 

Michael S d Phil ( 3, The ( 
is to this summer's fund-raising fashion show in aîd of Bosnian charity War Child. The show of Pagan Fun Wear on mîdsummer's night, June 21, at London's Saatchi Gallery will also exclusive "soundtrack" compiled by Brian iland Records' designer Cally Calloman. 

d Eno is scouting for m nybe appro v talent 
■d of," says Eno, a patron of War Child alongsîde David Bowie and MTV Europe président and creative •ector Brent Hansen. \rtists will be asked to give permission for Eno to e samples from their work, and he will then create e continuons piece of music. Eno says that a highly collectable, very limited édition CD boxed set will be made available on the night, priced around £50. 'This will not be a conventional release and will include sketchcs, photographs and notes," he adds. Ail money raised from the auction will go towards War Child's plans for a music therapy centre in strife- torn Mostar. Other artists who have so far plcdged to supply fashion designs are Bowie, Lou Reed, Iggy Pop, 

i-k' 

¥ 

Legendary Sevcnties indie label Radar is being relaunched by a new team with financial help from Warner Music. The label, which was founded by Andrew Lauder and folded in the early Eighties follawing successes with Elvis Costello and Nick Lowc, has been hought by managing direclor Rob Collins with help from Warner Music UK chairman Rob Dickins. The lirst signmgs to the label, which is distributed by Pinnacle, include Pure Morning and Heave (above) from the UK and Glue, The Morning Glories and Pussy Power from the US. 

Floydlightup for Puise 

Recorded on the European leg of the band's 1994 tour, the CD will be pack- 3 in a cardboard s .ery and a LED located abom thirds up the spine. The battery's p 
HMV product manager David Pride 

You get proraotional things like this, but not things that are generally available. 
' > likely to be terribly collectable." The packaging is slightly bigger than standard double CD case but, to over- ome potential racking problems Pride ing options with EMI 

UK including inserts to allow the album to be sold as dead stock. "We are still discussing the method of merchandis- 
and innovative," says Pride, ^ Produced by James Guthrie and David Gilmour, Puise includes livo ver- sions of ail the tracks on Dark Side Of The Moon and three tracks from The Division Bell. The dealer price is £14.99. The accompanying booklet features colour shots of the band from their tour which started in the US on March 31 and ended m the UK in October, The double cassette (dealer nrice £9.75) has no light and a four-albùm 

is discus 
will be available 

a-half hour video of th larls Court show is als on June 5 through PMI, 

Dash takes new rôle 
at Piccadilly Radio 
John Dash, Piccadilly Radio's r 

Mark Story to con- on his rôle as pro- )r the whole Emap 

Piccadilly Radio managing director Dave Lincoln says, "Dash's unique tal- ents for innovative programming and his crm«id.-,ble people management un a natural choice for the ski Ils mak 
Dash, 36, says he will b( steady as she goes" poli becoming head of mu, Manchester station, he wa® itrollerofRed Dragon's 
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SONY RADIO AWARDS 
BBC Radio ThreeproducorJolm Thomloy accoptcd llie 1995 Sony Award for best spcciahst niusic programma from The Word's présenter Torry 
Music 01 Madagascar, was described by the judges as "an extraordinarily 
elements thaï make radio most magical - 
- used wilh flair by a reporter with the courage te use absolutely anytbing in the 

BBC strikes gold 

atSonyawards 
BBC Radio won 22 of the 25 catégories at the Sony Radio Awards, which were presented at London's Grosvenor House Hôtel on Wednesday (May 27). Radio Two took three gold awards 

SONY GOLD AWARD WINNERS 
Terrant Breakfast Show, Capital FM and Sarah Kennedy Early Show. BBC Radio Two. SPECIALIST MUSIC PROGRAMME - Music Of Madagascar, BBC Radio Three. ARTS OR MUSIC FEATURE - Léonard Cohen Tower of Song, BBC Radio One. POPULAR MUSIC PROGRAMME - It Was Thirty Years Ago Today, BBC Radie 

LOCAL/REGIONAL BROADCASTER OFTHE YEAR - Liz Green, BBC Radio Leeds. UK STATION OFTHE YEAR - BBC Radio Two. REGIONAL STATION OFTHE YEAR - Capital 
LOCAL STATION OFTHE YEAR - BBC Radio 

reflected in just two Andrew Collins and Stuart h Hit Parade won the popular music pro- gramming category, and Radio One pro- ducer Kevin Howlett picked up the arts c feature award for Léonard 

gramme of 1994 went to John Thornley's Radio Three production, Music Of Madagascar, the radio début of writer and présenter Cris Cheek. Pete Tong's Essential Sélection on Radio One took the bronze for Brighton Rock, broadeast live from the Zap Club. Tying with Radio Two a 

ling after eight years as said. Outside the main ipital's Network Chart 

n the c is Londo i, on top of the Tarrant award, chosen as régional station of the ■. The judges praised Capital's "con- 
"unique breadth of vision, generosity of spirit, shrewd insight and unparalleled n for popular songs and jazz." 

The a i-ATowe ard for s ofSong 
► ;:>[>> ^ UK MUSIC MARKETSTAYS ON FASTTRACK-p6 ► ► ► ► ► ► 

NEWSFILE 
Real World links world Bath's Real World Studios will host what ts believed to be the first real time mix of a single with artists performing in separate continents on May 18, Using SSL's Worldnet Integraled Services Digital Network (ISDN), Jésus Jones and Japanese guitarist Hotei will record Together simultaneously - the rock band will perform at Real World at 5pm while Hotei will perform in Singapore at the same time (IDam local time). The mix, produced by Phil Ramone, will be made into a CD overnight and handed out at Singapore's IMM conférence the following day. 
Finlay moves up at Virgin Heather Finlay has been promoted to head of press at Virgin Records, taking the job vacated by Jeremy Silver [MW, April 29) who has become director of média affairs. Finlay, a former Music Week PR award winner for her work on the Seal campaign, joined the label in June 1993 and is currenlly responsible for artists including Lenny Kravitz, The Future Sound of London and Massive Attack. As part of the reorganisation, senior press officer Kelly Pike takes on additional responsibilities for the international artists rester. Meanwhile, apologies to Jeremy Silver and new sales and marketing director Mark Hutton who were pictured left and centre respectively in last week's Music Week and notasindicated. 
Morris censured by BSC The Broadcasting Standards Council has upheld a complaintthat Radio One présenter Chris Morris had overstepped the bounds of decency wilh an item about Jésus broadeast on November 23. But the BSC rejected 10 complaints that R Kelly's performance of Bump And Grind on two Top Of The Pops programmes during January should not have been included in the early evening schedule. The BSC deemed the dancing "did not go beyond the bounds of acceptability". One listener also objected to the song being featured in the UK Top 40 Show on Radio One. 
Profits grow for Boosey & Hawkes Music publisher and instrument maker Boosey and Hawkes' group turnover rose 14.6% to£82.7m and ils profits grew by 16.2% to £5.09m in the year to December 31 1994. The publishing division posted operating profits of £4.4m, up 3.1%, wilh turnover up 14% to £21.9m. 
Chelmsford venue closes Chelmsford's premier live music venue, the 260- capacity Army And Navy. is closing. On May 13, Headswim will be the last name band to play at the pub, which has hosted performances from Oasis, Elastica and Gene. John Dunn, one of the promoters of the venue's live music nights, says the décision by brewers Ind Coope to turn it into a pool hall leaves only one 

THE MASSIVE FOLLOW UP TO "LET ME BE YOUR FANTASY" 
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NEWSHLE 
Ascap boosts collage radio monitoring American rights body Ascap is increasing ils logging of collège radio stations to estimate more accurately royalties earned front the sector. The body bas boosted its sampling of 676 licensed US stations - including public radio, non-commercial and symphonie stations- to monitor around 9,500 bouts per year, up from 2,952 hours. The change, which started this week and will add an estimated $750,000 to Ascap's distributed income, will now include weekly logs as well as the Iraditional six-hour bites. From June, Ascap will also begin distributing income based on logs from the top 100 grossing tours. It previously logged the top 50 tours. 
1RS forges doser links with EMI 1RS Records, which helped launch the careers of The Police. REM,The Go-Gos and Fine Young Cannibals.has struck a new deal with EMI Records North America which will see Miles Copeland's label move doser to the company. Copeland says the move will help the label become a force in alternative music. Its promotion and marketing department will double in size and two new sub labels, El Dorado and Gai Saber, will be launched. Copeland will report direct to EMI Records Group North America chairman and ceo Charles Koppelman. 

Yound Gods in mail order CD offer Swiss band The Young Gods are offering an exclusive free CD single, fealuring two unreleased mixes from their upcoming album, Only Heaven, due out on June 12. The single will be available by mail order only through MelodyMaker, MME and KerranglThe band will go on in June to coïncide with the release of the album. 
Double first for Kinetic The new Kinetic Records label, which has been launched by Nick Heath, has announced the signing of its first two acts. European group Foreign Bodies and US/English singer Lizzie Hawkins have bolh been signed for five-album deals and will release singles this month. The label will be distributed by 3MV/Sony. 
Deadline for NMD events Applications to stage events on National Music Day 1995 must be registered by Friday, May 26. The organisera say hundreds of events have already been registered for the event, which takes place over the weekend slaiting June 24. 
EMI unveils new Wire material EMI is releasing a new compilation of material by Sevenlies art-punk group Wire, entitled Behind The Certain, on May 8. Featuring 31 previously unreleased tracks, it includes démos and six live cuts from London's The Roxy in April 1977. Sleevenotes are writlenbyJon Savage. 
RTS woos music industry The Royal Télévision Society is inviting music industry figures working in TV to become members, The Society is offering spécial discount membership rates of £35 for thosejoining this year. 
On the move O-Management and David Jaymes Associates have moved to a new address: Suite 223A, Canalot Production Studios, 222 Kensal Road, London W10 5BN, Téléphoné: 0181-9602212, fax; 0181-9601242. 
Re-pro in indie labels forum Producers' body Re-pro is staging a forum entitled Independent Labels, A Real Alternative at Whitfield St Studios, Whitfield Street, central London, on Thursday (May 4). Chaired by China Records' Derek Green, the 
forum - sponsored by 3M tape - will start at 7pm. Ca II Re-Pro secrelary Jackie da Costa on 0181 -876 3411 (or further détails. 

UK music maricet 

staysonfasttrack 

iVith each consi r buying an a ' 'ie UK nu up one place in the rankings from flfth last year, overtaking Singapore's per capita spend which fell to 2.5 units. Although the US extended its lead - with, on average, every member of its 257.8m population purchasing 4.1 units - the UK closed the gap on the second- and third-placed Switzerland and Norway who, both with populations of less than 7m, tied for second place with 

1.043.4m 24.5m 15.1m 

Germany, which sold 35.6m more units Rg,,^in (. based on ,993 p0pU|a,ib> figures) Source; IFPI. than the UKs 197.9m, came eighth in 1—      the league with per capita sales of 2.9, The survey, incorporatîng 64 coun- that the 4.5m vinyl album units sold CD sales grew by 68%, and where tries, shows the UK has one of the during 1994 in the UK- second only to 23.9m cassettes and 4.8m CDs were fastestgrowingmarketsoftheadvanced Brazil which sold 14.5m units-doesnot sold. "It only needs to double CD sales world with an annual increase of 17.4%, tally with the charge that vinyl is a again and they would be half of cas- just behind the US which grew by dying format, The UK was second only settes," she says. 20.4%. to the US in terms of singles sales, shift- She explains that the growth of CD The figures show that the UK is well ing 63m compared with the US figure of can be attributed to the price of blank ahead of established European markets 102.1m. cassettes. "Because of the incidence of such as France (0.9% increase) and Tina Poyser, IFPTs manager of eco- piracy, blank cassettes cost double the Germany (3.2%) and the massive nomic research, also draws attention to price of pre-recorded ones in India," she Japanese market (1.1%). Italy, with CD growth in developing Asian markets says. 20,2% growth, scored better. which, in many territories, was greater "In order for legitimate companies to Chris Green, information and than cassettes.'Because of the expense compete, they have had to lower mar- research manager at the BPI, says it is of CD, you wouldn't expert that, but it gins and thequality of recorded tapes is encouraging that UK sales growth is in seems CD sales are capturing the cas- very poor," she adds. "Middle class peo- line with the expanding world market, sette market," she says. pie are now switching to the superior which mereased by 16.5%. He also notes She specifically cites Thailand, where Sound of CD." 

Laterbackin 

îate nightslot 
BBC2's flagship music show, Latcr With Jools Holland, rctums for a flfth senes m its original late night slot on May 13. The move to an llpm slot follows a six-week sériés at 8pm, which put it in compétition with top-rated shows such as BBCl's Casualty. Producer Mark Cooper says he is happy with the schcdule switch. "Fm glad we're going back to the late night slot," hc says. "The natural audience is at a latcr time, that's the right feel.» The first programme in the new séries featurcs a rare TV performance from Courtney Love's Hole, as well as Marianne Faithfull and former Arrested Development singer Dionne Farris. 
been confirmcd. The TinXre«0^, Grammy-winntng Sheryl Crow and PJ Harvey will feature on May 20 while the May 27 bill includes Elvis Costcllo And The Attractions, San Franciso-based Chris Isaak and il Radiohead. Cooper, who chooses the bands with présenter Jools Holland, says the new séries will feature a slight updating of the set. 
response to the sucecss of Initial TV's Tlm'white Uoom. But hc believes the Channel Four show can 
hope it adds to the audience81 whiTturn on"tô'five 
arlundfH'fo^T"1 audicn':e 'iffures of 

   ' Gorky's Zygotic Mynci. Five sinnles bave al a k umantl 

label, which was lormod in D n , 1 V boen bv the Williams JohnHarrhanilP writersSimon exposure far banils including Supergras^ S'm"' ''aS 'lr0Vil'ei1 ear'v 
and Pullovcr. 'rel0aSBS 0n ,l,<> labal wil1 ho singles hy Scarfo 
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• Wanted. Shelves or cabinet needed. Must be sturdy enough to support big métal objecls, Please phone 0171 608 6080. 

Régional Station of the Year. Chris Tarrant, Best Breakfast show - music based. Dr Fox, Broadcaster of in the 13lh Sony U.K. Broadcasting Awards. 



The relaunched Smash Hits is 
ain^to^^^ite^ership 

so many readers it is the Emap Métro pop title. In its late Eighties heyday, a record 750.000 copies of the magazine were sold every fortnight, with its 1988 Poil Winners issue hitting an astonishing 900,000-plus peak. With its circulation still at 306,000, according to the most recent ABC figures, it remains corafortably the biggest-selling rausic title in the UK market, more than 100,000 ahead of Q which has an ABC of 204,000. Mark mging édite 
Whistle 

t the figures for To Radio One Top 40 

SMASH HITS 1978: Former approaches Emap Nationais wm p> «h for several music magazines, including p p 
November 1978: The first issue of the 
monthly magazine Smash Hitsis pubhshed 

• «sssp 
with Plastic Bertrand as its first cover star. February 1979: Smssh Wrsgoesfortmghtly with sales around the 150,000 mark. Logan is replaced as editor by lan Cranna. 

m i 

1981: David Hepworth replaces Cranna as editor, bringing in Mark Ellen as features editor, lan Birch as reviews editor and David Bostock as designer. 1983: The PPA présents Emap with a spécial award in récognition of its spiralling 
/ c~~/' ^ tt circulation, now reaching the 300,000 mark. 

hX^Alnf^res in te hlTrî.with 
^SpdMarkFfilbJ 

magazii-- — successes of Q, M Sky and, more re Many of the se Emap Métro have roots at the magazine. Former Smash Hits editors including Ellen himself, Bostock, Barry Mcllheney, Dave Hepworth and Mike Soutar remain within the Emap stable. Ellen also crédits former Smash Hits staffer - now Q mainstay - Tom Hibbert as among the main architeets in the création ofSmash Hits speak". "People say we spoke a language which kids understand. But we didn't do that; we made up a language up for  '"Sir Cliflfordof Richard' e of Mercury' was ail 

^^p^a^U 

anyhodyelsehasacopy 

THE NEW MUSIC & MEDIA EVENT 

May 12 - 14, 1995 Freiburg, Germany 
MTV Euro Video Grand Prix, MCM party, NDR 4 présents 'Hôrproben Hamburg', SWF 3 Rookies Ni^ht 
MDR Spotlight Berlin, Spotlight Ireland, UK, SP, F, I, B, D, DK, CH; Groove Alliance '95 / Family Tree Nite[ 
House Attack feat. Hans Nieswandt & Friends Experiment (presented by Spex & Radio Dreyeckland), Flip 
Hop Jam Vol. 1 & 2, EuroPop Rave Nite, Crossover Spécial, H-Blockx, Das Auge Gottes, Rachel Morrison 
Blackeyed Blonde, Patent Ochsner, Arno &'the Subrovnicks, Blink, Darwins, Knowtoryous 
Plus: Europe's new music business convention: workshops, roundtables, expo, parties présentations 
netvvorking at its best. 

- Call our ticket line 49(0)761/ 3 322 99 ... For music industry resistrifi™ 
free press & A&R passes call our expo office; 49(0)761/2 92 80-11. ... For information (no sale^ In 
49(0)761/2 92 80-12.... 50, -DM ail concerts & clubs. 60, -DM ail concerts & clubs & the fair. See you tbere! 

Fax +49(0)761/2 92 80-]. 

0© 
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EuroPopDays Ferdinand WeiB-Stralîe 6a D-79106 Freiburg Téléphoné+49(0)761/2 92 80-12 
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Londonand WEA 

-risingtoîhetop 

London's Colin Bell and WEA's Moira Bellas emerged asthe mostsuccessful UK record 
company MDs in the first quarter of 1995 as CIN's new market share criteria make their début 

$ 

m 

m 

w TcUy " ? And 
1 these days? Those are the questions which the industry's Chart Supervisory Comraittee has been gi-appling with over the past six months, The fruits of their labours emerge over the next three pages as Music Week présents the first CIN market share figures using a new method which attempts to better reflect the changing face of the UK record industry. 

NIGHTCRAWLERS, CELINE DION AND 

1 London 10.2% 
2 Epie 8.6% 
3 RCA 6.9% 
4 WEA 6.5% 
5 Columbia 6.4% 
6 East West 5.0% 
7 Zomba 4.9% 
8 Virgin 3.9% 
9 EMIUK 3.8% 
10 Mercury 3.5% 

Others 40.3% 
\ V 

plicated by the fact that under a s 
nr own purposes. London appeared le laoei rankmgs throughout last as "the London labels", was clear that some logic had to be )red to the figures and last year began a long period of consultation hich has ended up producing the pires we print for the first time today. 

•SLabel: This removes the London 

Party's Don't Give Me Your Life, the Comic Relief record Love Can Build A 

Green Day are on Reprise, Prince is on Paisley Park and Madonna is on 
shown in the la 
part of the Wan 

Ft:n^ 
s 

0ma™fshhaa^~reCOgIliSedinthe 

a number of label identities ail worked 
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r HOT 10 ALBUMS COMPANIES 11 
1 WEA 8.3% 
2 Virgin 7.0% 
3 Epie 5.7% 
4 Telstar 5.2% 
5 Columbia 4.9% 
6 East West 4.2% 
7 RCA 4.2% 
8 PolyGram TV 4.1% 
9 EMISMD 3.6% 
10 Parlophone 3.4% 

1  Others 49,4% 

new Hot 10 Albums Companies listing. Ils success here was led by the US acts 

de of ail is the fact 

L02J 



Celine Dion's Think Twice sweeps Epie to total sin9'es(^orn^ance 

single, Think Twice, earned the distinction ofbeingone of the first records to receive a bullet on the CIN chart. By the end of the quarter, that was the least of its achievements. The slow-burning ballad took a 

Among the top-selling singles, Epic's Twink Twice sold 42% more than its nearest rival, Cotton Eye Joe by Rednex. That track enabled Zomba's Internai Affair: hile EMI, with itî :d 12.4^ 

îtaggenng 16 weel togetto 
nonths; it doubled the icored at the end of 19£ ind fifth place in the la 

er the p BMG' .7% sh 

one, finally reaching the su January 29, but proved résilient enough to stay there for seven weeks. Along the way, it became the fiflh Sony single to sell a million copies in the UK 

1 half of the 10 biggest singles of the quarter, three directly and two through its deal wi Total. Total/BMG took 6.8% of the market and sixth place above Pinnacle. Having, at least lemporarily, lost its place among the t 

ly after the Kaies ne." -i- — - - ' • , th iM.mner Christmas penod witn tne i festive slump linuted tojust US?l 9% well down on the 6.3% fall under. , ,'_-..,ear. In 1993, sales in the 
first three months of the year wen 17.6% lower than those for the 

singles sales, up front 50.2e. ■eitgair 
With suchal itsbelt.it ising that Epie dom larified labels league, with 8.3% arket, 41% ahead of its nearest lA which took 4.9%. The latter 

mge 716.7% up on its he same time last year -, -ibuting to BMG's second distribution rankings. 
astyeai  another indie ■. Bristol-based Vital >n took 2.9% of the mar a 163.6% year-on-year irapro singles distribution, the gap I 

vinyl formats betweentnera 
14.2% of singles sales betwe and Mardi, marginally up o for the previous quarter. 
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ile compilations see Virgin home as top album label by a short head 

Virgin did well with artist albums its raft ofbigsellers headed by the 

albums distribution crown from EMI in suree for CD, the on top 67.1% ofall album sales, 
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D-INFLUENCE 

iSded toforesake 

=1 
œ: 
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says/'Asts Edways th"e ca^^he'l 
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themselves when Frayer 4 Unity is released in June, with the Midnite 
and arranger for the pioneering UK fromMaylV. S a 

NICK ROBINSON ON A&R 
Northern Ireland's Sheer have become the first non-American actto sign to 4AD for a very long while. Having donethe deal lastweek,the group swiftly returned to the studio to finish their début EP.,.A great deal of interest has been shown overthe pastfew weeks in AV, the techno pop duo consisting of Gypsy (Graham Drinnan) and singer Jimmy Edwards. Manager John McLennan, who also looks after Utah Saints, expects to confirm a deal this week...London-based raw rock funkers Lunaseed are currently talking to Musidisc, Virgin and China...Heave signed to Radar last week (see news story) after a fair amount of interest. Don't expect any releases until after the summer...Music West, the festival showcasing Canadien and American acts, has finaliseditsline-up for this year's eventfrom May 11-14, It takes place at 30 Vancouver venues and so far 300 acts have been confirmed. About 90% of them are unfamiliar 

and the best band names include Not Goin' To Vegas, Slrapping Young Lad and Middlesex, who actually corne from Kelowna in British Columbia. For more info on the festival, call Ange Frymire in Vancouver on (604) 684 9338.,.Coco & The Bean ignored the lack of volume at The Blue Note in London last week to put on an excellent half-hour showcase for punters and a gaggle of A&R types and managers. The songs are definitely there and singer Rosanne looks setto develop into a real 
star given a little more on-the-road experience. Interest is growing in the band and another gig is being lined up...0ne other act attracting a bit of attention again are Acacia. Echo and Epie had people down at north London's Splash Club last week to see the group and, although it was sparsely attended, the group pulled off a classy set and impressed those there. They play the Mean Fiddler acoustic room on May 10,..Polydor held 

r «t f5 

a showcase for The . Lighthouse Family at the Pitcher& Piano in Soho last Wednesday. The room was packed and the duo quickly ran through three acoustic numbers that were just about audible. It's hard to say whether the songs are strong enough to crack the UK and US markets but, judgmg bythe promotional and marketing activity behmd the act, Polydor seems certain togivethem its bestshot...Hole played a lively set msidethe Oxford Street Virgin Megastore at 6pm last Wednesday to afew hundred ardent and very young fans. Loads were left outside but those crammed inside caughta typ'cally rawand rough set from Courtnev Love and Co. At one stage, Love suggested 

ps-â- 
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LIGHTNING SEEDS 
TRANSLATING ACCLAIM INTO SALES 

*!* 

l'f 1 

lij II 

1 

Released to a liai! of critical ncclaim last autumn, the Lightning Seeds third album, Jollification, lins at last secured the gi oup a healthy sales profil^. 
and more people scem to be turning on to it," says Lan Broudie, the producer and'frontman who is, to ail intenta and ourposes, the Lightning Seeds. The album's success has been aided bythree lut singles-LuckyYou, Change and, most recently, Marvellous - which Broudie describes as "quite radio friendly", underplaying th 

ieen busy touring since 

tST 

nd^d 

s it has helped revitalise 
sr;8. : 

'sV-v 

vJ 
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CHARLES AND EDDlT 
STICKING WITH THEIR CLASSIC SOUL STYLE  , 

r 

pcohc:r^diddie 
the 24-7-365, which is being refeased in 
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MANUFACTURING 

MANUFACTURING 

H s the software companies continue to debate which of 
the growing number of multimédia formats will capture the 
public's imagination, manufacturers are having to wait 
patiently forthe marketto décidé. Manufacturers will never 
dictate the market, although they will always bave an 
influential say as record and video companies ask for their 
opinion on the relative costs of each of the individual formats, 
especially the two versions of high density CD (HDCD) 
currently being touted around the various sectors of the média. 
The whole multimédia révolution is, nevertheless, providing a 
boost for the UK's manufacturers as formats such as CD-i, CD- 

Rom and VideoCD prompt record companies to release more 
and more titles - a trend which has led to many manufacturers 
investing in new plant to ensure they do not miss out on any 
new business. Last month's REPLItech trade show in Vienna 
was also dominated by discussions on the various new 
interactive formats, while many of the sessions concentrated 
on how the industry should continue its fight against piracy, a 
growing problem particularly in China and Eastern Europe. 
The IFPI used the event to promote the advantages of the SID 
Code programme, which was launched at the beginning of 
1994 and is now beginning to gather momentum. More than 
half of known plants worldwide have adopted the scheme 
which provides rapid identification of where a dise was made 
- a vital weapon in the war against illégal product, whether it 
is interactive or not. 

OLD RIVALS uNtre 

IN FORMAT RGHT 
Philips and Sony have been in battle over rival digital formats but, as George Cole reports, they have 
J0INED TOGETHER TO TAXE ON TOSHIBA AND TIME-WARNER IN THE RACE TO ESTABLISH A HIGH DENSITY CD FORMAT 
nn business, it is foolish to layer to the CD. T let rivalry get in the way of twe 

ead-to-head battle id Tii 
: whereas Sony and Philips ipted for a dual-layer dise to ise playing lime, Toshiba 

er DCC and MiniDisc 

technology, the high de (HDCD). These new-style dise 

HDCD format. The high density CD will spawn a new family of dises, meluding the Digital Video Disc (DVD), which will be used for carrying movies. The Sony/Philips DVD can store 3.7 gigabytes of data (a sigabyte is roughly équivalent te 1.000 computer floppy disks), or 135 minutes of broadcast-qualitj "" "" " ' "thtoday's 

n: they ha 

i hold 
Ihere are also plans to double the dise capacity by using a technology developed by 3M, 
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simpler System decided to use This enables each dise to store up to 10 gigabytes of data or 284 minutes of video. Despite their différences, both Systems offer similar features, such as multiple soundtracks, teletext, digital surround Sound and a parental lock-out System which can prevent children from using a dise. The makers also claim the Systems are backwards compatible with toda/s music CDs and VideoCDs, meaning that current software could be used on the new hardware. Not surprisingly. both teams are keen to promote the merits of their System. Sony and Philips 

Toshiba and Time-Warner that the dual-layer System is difficult to produce, and that mt offers greater 

- 

/ 

o- \ 

3 

mi 
Howard Nash, managing director of Mimbus: "We'll respond ' 



Whilst wholeheartedly embracing 

  the future, 

true progress %@guxonly be 

achieved with referencès^^o,. 

thè past and preserving 

that<p05É-î£fê- bas value. 

Where * s the ±utur^^aking you? 

i 

CD Plant 1 
Manufacturing 1 
Malmô, Sweden 1 

1 Damont 1 
1 Multi Media 1 
1 London, UK 1 

1 Mastering | 
1 Malmo, Sweden 1 

CD Plant Tecval 
Vallorbe, 
Switzerland 

1 SibTryck.Printers 
1 Stockholm, 
1 Sweden 

The Multimedia Group 



MANUFACTURING 
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> format battles, as So 
BetamaxVCR format,. Philips with its V2000 

Strong hardware and software support is also the key to success, and, in this respect, Toshiba and Time-Wamer are well ahead of the game. On January 24, the two companies hosted a Hollywood press conférence to announce a raft of supporters for their DVD 
the Japanese giant Matsushita - the owner of Panasonic, Technics and JVC brands-Thomson. Hitachi, Pioneer, MCA and MGM/UA. Sincethen, Zenith and Samsung have added their support, At this point, many people expected Sony and Philips to throw in the towel, or at least combine their System with the t oshiba and Time-Wamer version but, a month later, Sony announced that it and Philips 

Both sides plan to launch their DVD players and dises next ycar.atacostofaroundTSOO 
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HDCD for longer-playing music CDs, but the new dises could be used for carrying music videos or multimédia programs which combine music, text and pictures. Another option is to launch music CDs that offer higher quality sound, and charge a premium for them. The CD manufacturers are keeping a keen eye on how this latest format battle develops, Howard Nash, managing director of Nimbus Manufacturing (UK), says, "We're open-minded and keeping an eye on developments, but when it 
are irrelevant. We'll respond to 

the production cost. "Pressing two very thin sides and bonding them together is a very tricky process and requires very tight tolérances," says Wilson. David Mackie, chief executive of Disctronics Manufacturing, also prefers the Sony/Philips System. He points out that the Toshiba/Time-Warner dise is like a LaserDisc, which is expensive to raake. "The single-side dise will be cheaper to manufacture, which means a cheaper retail price. I don't think Sony and Philips should be underestimated and I think theyil win out," Mackie 

copying CD music. The development of DVD h put a question mark over the VideoCD format, with some people wondering whether it ■ soon become obsolète. But John Hawkins, préside of Philips Media Distribution And Systems, says, "There's s a lot of business in VideoCD. be years before DVD becomes 
says. 

the market." Kim Boulton, technical manager of Mayking Multimedia, agréés, adding that both formats will mean existing CD production processes have to be adapted. "It's too early to comment on which System is best but, whatever happens, we'll makè 
But some manufa 

Other CD formats are also the way, including CD+ (CD Plus), which is being developed by Sony, Philips and Microsoft among others in the music in The^îe dises will put music an computer data on a dise, allowir 

on UK at the n VideoCD titles in the 

to their 

Wil m préféré on, PDO's marketi ;es. Dav. CD deck and you can hear music put the same dise in a CD-Rom drive and you get the music plus the extra interactive h " 

wait for DVD, arguing that VideoCD does not offer 

SSl 
TRIBAL 

THE COMPLETE 
ARMCHAIR SERVICE 

ail Isrmats 
including 

ed, cd-rom, 
vinyl & cassette 

artwork 
repro & print 
(or ail formats 
plus posters 

spécial pacl^ii^ 
point o( sale 
mercfiandise 

eîc etc. 

tel: 0181.673.0610 0181.673.4343 fax: 0181.675.8562 
FROM 1st MAY AT: 2b hillgate place, london sw12 9er. 

SSl 
TRIBAL 
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At C 

VA 

"CDs, eut to perfection' 

AimPi/s' 
| manufacturing 
Nimbus Manufacturing (UK) Limited Llantarnam Park Cwmbran Gwent NP44 3AB 
Téléphoné (01633) 877121 Facsintile (01633) 876131 
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REPUtech delegates discuss price pressures on tke duplication and REPLIGATION II 

IVlArJUFACTURERS 

Meei need for speed 

REPUTECH IS THE TRADE SHOW FOR CD AND CASSETTE MANUFACTURERS, BUT THEIR DISCUSSIONS CAN HAVE AN 
IMPACT ON THEIR RECORD AND VIDEO COMPANY CUSTOMERS. BlLL POSTER HIGHLIGHTS THE KEY ISSUES AT THE EVENT 

ASL 

VINYL, TAPE 

& C.D.s 
+ 

Mastering, Cutting, Print, 
Origination and Processing 

THE COMPLETE SERVICE 
Fine Quality at Great Prices! 

TEL: 0171 739 9672 
FAX: 0171 739 4070 

20 

El of the industi again. 
replicator 

er of production, preparing the i 

le this 
in the US and Eun h in Asia for the fi pear at Singapore'i 

le CD 
duplicators are having to look î higher throughput and faster changeover between runs to 
already-slim profit margins. The latest hardware on displ 

been true for CD glass mastering. But recent technological 
REPLItech illustrated that this stage of manufacture can be considerably speeded up. A plant 

the use of expensive 
Exhil itre from October manufac 24-26. unveiled During the three-day offering 1 conférence programme in Vienna, shorter p delegates discussed numerous more effi issues facing the industry, handling including increases in world Maste: 

Glass m; which can cost more than £1.5m - are capable of running at speeds of up to four times real time, although the U-Matic 
staSdttedUSed 33 ^ industry" DAT also suffers ' limitation, but a couple of other formats have emerged that > 

SAVISTRIVESTO SORT DUT STANDARDS 
A group of British video duplicators and their suppliers used REPLItech to try to heighten the awareness of the Suppliers' Association for the Video Industry (Savi), formed two years 
The association wanls to rationalise the numerous standards that exist in the video duplication business. Il docs not want to set new standards, but reduce those that already exist while promoting a better understanding of the industry to its clients. 

As part of this process, Savi publishes an annually updated Membership Standards and Criteria list which includes a code of working practice for Savi s members and serves as a useful document for software compames newto the video industry. The associalion's chairman, Richard Gray of Technicolor Video Services, said at REPUtech, "We're not aiming al the Disneysof this world; they already knowwhatthey are doing. 

"Ourtarget is the smaller company which is probahly not aware of ail the problems they can encounter - incorrect inlay dimensions, wrong paper thickness and so on." Savi membership conditions also require that duplicators comply with the security procédures laid down hy Fact 
•he Fédération Agains. Copyright 
Acopy of Savi's Membership Standards and Criteria can be obtained by contacting Tracy Wyatlon 0181 9001122. 
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The complété manufacturing service: 
• 7" singles 
• white label & commercial 12" promo runs 
• albums, compact dise, cassettes & vinyl 
• sleeves, labels, booklets & inlays 
• posters 
• point of sale 
• leaflets & brochures 
• repro 
• full Multimedia 

Incorporating the "Enigma Design Studio' 
• full specialised design for ail the above 
• corporate 
• exhibitions 
• photography 
• artwork 
• typesetting 

For full design services contact: 
Audley Clarkesmith 
Head of Design 
Enigma Design & Communication 
Tel: 0171 267 8000 

praduction/Sales fax: 0171 284 3188 
General/Accounts fax; 0171 284 31 66 

0171 267 8000 

the on/y numberyou need to know 
for manufacturing & design 

, 

J 

New York Office 
Tel: 001 212 3460653/73 
Fax; 001 212 3460679 
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Forward Sound &. WosS@n 
A Forward Technology Company 
A complété duplication and manufacturing service 
with international distribution abilities and o 
25 years experience in its chosen field 

"duplication 
o Latest digital mastering formats 0181 946 5388 
o Weekly oapacity of 350,000 units 
e Fast turnaround 
• Full printing and packaging service 

cd 

replication 
• Latest'Monollne' technology ^ QQJ Q2-J g 

• Fully automated 
• CD-ROM, CD-I + VIDEO Cl 

duplication 
• Largecapacity 0171 678 0773 
• Manufactured from Digital Loop-bin 
• Full packaging and ■ distribution service 

vmyl 

records 
8793191 

Picture and shaped di 
1 j laga kSS Gefaica- 1^9 

TMOtn mmdm 
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Disqetéoo 

and quai tyco t ol idle either. By 

rm
w 

Un^™tK 

CONFRONTING THE 

CD COUNTERFEUERS 
The discussion on the problems of piracy at the RELPItech trade show in Vienna centred on measures 
BEING TAKEN AROUND THE WORLD TO COMBAT THE THREATS POSED BY CD COUNTERFEITERS. BlLL POSTER REPORTS 

r 

r 
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I Stiltskin: THE difficulties of handling te IIR NUMBER ONE HIT, INSIDE, WERE EASED BV USING A BROKING COMPANY 

CD BROKERS OFFER 

ONFSTOP SERVICE 

Simon Evans reports on the recent growth of the UK's brokers - the companies which take care of the 
1 WHOLE COMPACT DISC MANUFACTURING PROCESS, FROM PRESSING THE DISCS TO PRINTING THE SLEEVE AND LABELS 
i rfTlhenWhiteWater's 8 I À ■ Tessa Sturridge | fe'i a * negotiated tho use I Sliltskin's Inside for the Levi'i | TV ad campaign, it was a hug I leapin lany CDs sho I Where should I packaging? 

single that ended up shifting 350,000 units would have been a nightmare." The rôle of the manufacturing 
n.How 

WHO'S WHO IN BROKING 

de lot. ecided 
"Peter Lawlor (Sliltskin's songwriter and guitarist], Tim I Prior and I set up White Water to easc it," explains Sturridge, ï companys managing director. ut the idea of dealing with ail 

I pleased to find iting, V 

1 everythiiig from Cl I sleeve and label pr 

A TO Z MUSIC SERVICES 12. Oval Road, London NW1 7DH. Tel: 0171 267 8000 Fax: 0171 284 3188 Contact: Neil Gibson 
AUDIO SERVICES LTD 6 Orsman Road, London 811 5J0 Tel: 0171 739 9672 Fax: 0171 739 4070 Contact; Mel Gale 
COPS The Studio, Kent House Station Approach, Barnmead Road, Beckenham, Kent BR31JD. 

Tel: 0181 778 8556 Fax: 0181 6769716 Contact: E. Dahdi 
KEY PRODUCTIONS 2 Margrave Place, London N7 0EP. Tel: 0171 485 7499 (Multi-media 0171 267 6154) Fax: 0171 2841151 Contact: Karen Emanuel/Laura Gold 
MAYKING 250 York Road, London SW11 3SJ. Tel: 0171 924 1661. Fax: 0171 924 2147 Contact: Brian Bonner 

SOUND RECORDING TECHNOLOGY Audio House, Edison Road, St Ives, Cambridge, Cambridgeshire PE17 4LF. Tel: 01480 461880 Fax: 01480 496100 Contact: Nick Allen 

Tel: 0181 673 0610. Fax: 0181 675 8562. Contact; Alison Wilson 
For a compléta list of brokers, „„ The 1995 Mtisic Week Directory, 

service toget a reloase 

io from the client's point of ■v they offer a simplified 
neceasTriîy cost*58 1:1101 ^ 

i Ahson Wilson, is that inppy doing evorything ,-d conTpanies hate. They d much rather spend 
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The Définitive CD manufacturing service 

TOTAL QUALITY FAST TURNAROUND 
UNRIVALLED CUSTOMER SERVICE SUPPORT 

PDO DISCS Registered to BS5750 
Quality and Service are our commilment to you, the Cuslomer. 

Our Manufacturing Systems have been designed to produce the fines! 
producls and the mosl reliable delivery performance. 

Accréditation to BS5750 ispart of our programme of continuons 
improvernenl to ensure we always will provide the DEFINITIW service. 

For ail your CD, CD-ROM, CD-i and Laser Disc requirements call:- 

Roger Twynham PDO Dises Ltd Queen Anne House Il The Green Richmond Surrey TW9 IPX 
Téléphoné: 081 948 7368 
Fax; 081 94 0 7137 

Angela Haye PDO Dises Ltd Philips Road Blaeltburn 

Téléphoné: 0254 52448 Fax: 0254 54729 
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 ^ — f r the pjônëerof home The buy-in/management buy o of CD manufacturer Ablex from Racal Electronics lastmonth means more thanjust changes at the directors' table, mites Steve Dowling. The company plans to increase its share of the CD-Rom manufacturing market, an area that is growing phenomenally, yet lias no clear leader. ^ 
Europe's most advanced CD presses and to produce at least 25m CDs for its clients in the music and multi-media industries. Its production output has quadrupled from one manufacturing line to five. The management buy-in and buy-out was worth around £2m and £5m more is in place for the multimédia expansion, thanks to equity funding provided by Lloyds Development Capital, bank finance from National Westminster and leasing finance from Lombard North Central. John Nletcalf, who has been with the company for two years, has become one of Ablex's new directors following the deal. He has spent the past eight years specialising in CD-Rom. "1 starfed the CD-Rom departments at Disctronics and then Nimbus, between 1988 and 1993. Then I went to Dallas for 12 months working as a consultant," he says. Ablex has become one of the UK's biggest independent CD pressing companies. Formed in 1969 and originally part of the Decca group, it has consistently broken in new technology. In 1972, it was the first European duplicatorto use Dolby noise réduction while, in 1983, it moved into the computer âge, making microdrive cartridges 

for the pioneer Computing, Sinclair. 
In 1991, Ablex received ISO 9002 accréditation and, two years later, moved into CD and CD- Rom manufacturing. Metcalf's career working with multimédia products has convinced him of the enormous potentialof CD-Rom. "Ithink ifs 
the most successful productthe planet has everknown.The opportunities are incredible," he says. Metcalf says the company has bought new presses that will eut the production time of each CD down to 4.6 seconds - half the lime of most of its competitors. "You must have the newesl technology when it cornes to making CDs.We write our presses off after two years. A lot of companies will keep fhem on for seven or eight years, faut ifs not worth it. The technology is changing too quickly." While the company will be maintaining its music industry clients (Ablex produces at least 500,000 cassette tapes each week), more emphasis will be placed on CD-Rom's expansion into the video and computer games markets. With its range of 12cm, high density disks, Metcalf believes Ablex will be in a heallhy position to target 
Metcalf hopes the introduction of the new technology will allow the company to introduce the world's first "White Book" for Video CD-Rom, enabling a CD-Rom-configured PC ta play videos with no loss of quality. • Ablex has appointed former Nimbus marketing manager Stephen Connolly as its général manager of business development. 

^SSSEMSESSSMMJSML In this âge of digital audio, onsumers have corne to expect very high level of quality from every musical release they purchase, wriles Andréa Rotonde. Thaf s why it is more important than ever for record companies to try ta give each project an edge. According to Sony and many engineers around the world, that edge is using20-bit recording methods - such as Sony's Super Bit Mapping (SBM)-to raise every recording to the highest quality level passible. Atthe recent Audio Engineering Society (AES) Convention in Paris, the latest techniques were discussed by Bob Ludwig, renowned mastering engineer and owner of US company Gateway Mastering, and David Smith, director of recording opérations at Sony Classical in New York. As wollas explaining SBM, they talked about Sony's PCM- 

9000 magneto-optical recorder, the Apogee UV22, the Daniel Weiss advanced noise shaping/ re-dithering process [used to maintain the lowest sound level] and dB Technologies' 22- bit converter. Ron Remschel, marketing manager for professional audio for Sony, explained Sony's continued push to 20-bit resolutions. Remschel said, "Essentially, Thomas Edison invented the phonograph and since then everybody hastried to find better ways to store and improve sound. The purpose of going to 20-hit does exactly that 
byproviding better dynamic range and better signal-to-noise ratio." Processes like Sony's SBM résolve the audio to 20 bits, giving more détail and acciiracy in each waveform. Then the entire spectrum of audio is re- ditbered back down to 16-bit CD players, the current industry 
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Oasis gsve Création Mo 1 first 

w 
CSINGLESUPDAÏE 1 ( ALBUMS UPDATE ) 

:redit, eaçlibiÉ S ne up for the big one for the last vom- and that's ail it's been since they made their chart début with Supersonic. That record's peak of 31 was followed by Shakermaker (number 11) LiveForever (10), Cigarettes & Alcohol (scven) and Whatever (three). This week Oasis score their first number one in spectacular fashion. DethroningTake That's Back For Good, a four-week topper, Some Might Say sold nearly 140.000 copies last week to become the 39th record lo début at number one. It is also the first rock record to top the singles chart since Inside by Stiltskin exactly a year ago. Some Might Say is also the first number one for Alan McGee's IJ^ear- nld Création label. Partly owned by Sony, Création has had number one LPs " isis's Definitely Maybe in October he Boo Radleys' Wake Up! last 

^  SALES AWARDS  ) ■ Platinum: Oasis: Delinitely Maybe (x2): Various; New That's What I Call Music! 30 (x2). Gold: Anthony Way/Stanislas Syrewicz: The Choir; Radiohead; The Bends; Radiohead; Pablo Honey; Blut: Mode- l.lel- H w '.h, Blur: leisure; Del Amitri; Twisted; The Human League: Octopus: Leftfield: Leftism; Varions: Dance Mania Vol 2; Various: Rocks Off. H Silver: Bobby Brown; Two Can Play That Game Isinglel; Various: Let's Hear It For The Girls, 

Radio One rearely goes completely overboard on records. It's most- played record rarely tops 30 plays and is usually only one or two spins ahead of the number two dise. But this week it grants 32 plays to the new Oasis single Some Might Say. That's six more plays than any other record and 
proble^s^Radi^Oneîs stîll'tlm'sta^on to play the happening hits, With the status of Oasis building so steadily in the past 12 months (as outlined in the sales commentary lefl) and with such a commercial song as Might Say, it's nothing short of astounding that the other 55 stations redby Media Monitor can 51 plays for the dise. 

sre rSn^per 

THIS WEEK'S HITS ) S 
Singles 

No fewer than four of this week's in^ ONE r&b single: If You Only Let Me In MN8 
n ^^a^b-tth ^h" 

S^ren 

boosted hits is Ferez Prado's 
er: Street Party Chas n' Dave 
apilation: New Thafs What I ( 
30-EMl/Virgin/PolyGrani 

For Good Take That-RCA 
fustoutsidetheTopSO. 

the boo radleys 
FIND THE ANSWER WITHIN 

cassette: 
nnu.THE ANSWER WITHIN (RADIO EDIT) «ONT TAKE Y0URGUNT0T0WH 

cdl cd2 cass. available now 
ALSO AVAILABLE: THE N0.1 ALBUM WAKE DPI 

T.. order now cJ 3MV telcsalcs 081 675 9947 or VituI tclcsidcs 0272 441IOO 
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ctfliA l G-^Si 6 ? J, A.9V M £ 2/^ 

(VW TOP 75 SINGLES cm 

„ SOME MIGHT SAY 

, DONT STOP ( Wl G G LE Wl G G LE) • Stip/Elernal/WEA VZ 917CD/YZ 917CIW) Tte MMe (Tbs Oishge Brctersl StpAVCgn-ba (MafaiBfcttasA^ybeny/AlailMl ïai7/1Z 317T 

RCA 74321271462/74321271464 (BMGI 
Polydor P22D 342/POCS 342 IF) 

Columbia 6611255/66112! 

DRIVING WITH THE BRAKES ON 7rI Amitri (Clavl PolvGram ICurrie)  HOLDING ONTO YOU 
FREEDOM(EP) 41 [H] 

flO 7 JULIA SAYS O H£. Wel WetWetlWelWetW RED LIGHT SPECIAL  -//4321273661 MWKCD 87/NWKC 87 (3MV/SMI DIRECT-ME 44 1MI Capitol CDCLS741/rCCL 741 (t 2NIGHTMOVES iSuicr'Ric'-j-dsi-ni VIARVELLOUS 
FEELMEFLOW 

an 162TP7CD/162TP 7C(PI 
RCA 74321250192/74321250194 (BMGI 

Geffen GFSTD 88/GFSC 88 (BMGI 

Brcufy MERDD 428/MERMC 428 |FI 

Planet 3 GXY 2003CD/GXY 2003MC |P) 

4 THE BALLAD 0F PETER PUMPKINHEAD RCA 74321276 
oke/Argent) EMI (Kadison) SBK CDSBK 53^TCSBK 53 (E) 

est PERF104CD/PERF104C (W) 

n THE 4 PLAY EPS ive JIVECD 376/JIVEC 376 (BMG) 
m TEARS DONT LIE 

resh FRSHD 19/FRSHC191 

îrgln VSCDT 153(WSC 1530 (E) 
g LIFTING ME HIGHER 21 CDSBOK 3/MCSB0K 3R (3MV/V) ratch/EMUMcCutcheon/Peafce/levine/rr LET IT RAIIM 

GOOD FEELING 
LOVE CAN BUILD A BRIDGE O LondonCOCO 

East West A 4473CD/A 4473C (Wl 
6 THE FIRST THE LAST ETERNITY ita 74321254672/74321254074 (BMGI 
21 WANNA BE FREE (TO BE WITH HIM) 

rm CASTLES IN THE SAND ,44a4" Hiunder (Fraser/Mnrlpvl RnnHnr (Mnflpul Ml CDEMS 372/TCEM 372 (E) 

Virgin VSCDG1537A/SC1537 |E| 

Epie 6606422/6606424 (SM) 

ZTTZANG 65CD/ZANG 65C |W) 
mco/PWL NL8CDX 18/NLBMC18ISRD) 

n DOPES TO INFINITY 
2NOVELTYWAVES Apollo APOLLO 20CDK/APOLLO 20MC |V| 

WestYZ904CD1/YZ904CIW| 

4 STRANGE CURRENCIES 
e WHOOPS NOW/WHAT'LL I DO 
■ STAY ANOTHER DAY ★ on LONCD 354/L0NCS354 (F) 
j] CALLING OUT YOUR NAME tst YZ 935CD/YZ 935C (W| 

ire W 0285CDX/W 0285C (Wl 

2 FREAKY BE BEAUTIFUL Chrysalis COCHS 5022/rCCHS 5022 (El 
Virgin VSCDX1534A/SC 1534 (E) 

THE WiLDHEARTS I WANNA GO WHERE THE PEOPLE GO 
THE NEW SINGLE OUT NOW 

"M m 
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tvw TOP 75 ALBUMS cin 
6 MAY 1995 

A 2 
3 
4 
5 
6 
7 
J 

a 9 
10 
11 

A12 
m 

14 
15 
16 
17 

A 18 
19 
20 

a 21 
22 
23 

Si 24 
25 

[ a 27 " 
78 ^ THE VERY BEST éL Q umâ The comfnodores (Carmichael/The Comme 
29 26 26 PROTECTION/NO PROTECTION 
30 69 ALWAYS & FOBEVER ★ inans/Westend) EMD 1053 

RCA 74321257172 (BMG) 
Leftfleld (Leftfield) 

FOODTCIQ/FOODLP 10 34 - 
^ a 35 - 

36 3 23 SIIVIPLYTHEBESTII<-6 

40 3 56 JANET/JANET REMIXED ★ 

43 « 
44 1 

45 
Virgin CDV2763(E) 42 j, TWELVE DEADLY CVNS,,, AND THEN SOME *2 Epic4) 

PolyGram TV 5271972 |F) fl Q 5( I 5271974/- 
50 , 7, DIVINE MADNESS *3 

TOP COMPILATIONS 
1 1 „ Tille Label/CD (Distributor) 1 Artist Cass/Vinyl 10 en m LETS HEAR IT FOR THE GIRLS O PolyGram TV 5165522/5165524/-|F) 
n IMOW THAT'S WHAT 11 » , THE HOUSE COLLECTION - VOLUME 2 Fantazia FHC 002CD/FHC 002MC/- (V) 
U 

31 CALL MUSIC! 30 ^ EMI/Virqin/PolvGram CDNOW 30/TCNOW 30/N0W 30 (El 12 5 3INTO THE EIGHTIES O Global Télévision RADCD 09/RADMC 09/- (BMGI 
IÈ 9 Inew1 WARNING! DANCE BOOM is £■ Hïïïl) TelstarTCD 2763/STAC2763/- (BMG) 13 4 ROCKS OFF • PolyGramTO5254872(F) 

3 E m CREAM LIVE 114 Deconstruction 74321272192/74321272194/74321272191 (BMG) 14 9 , CLUB TOGETHER 2 React CDEMC 3704/rCEMC 3704/EMC 3704 (E| 
4 m rrn STREET SOUL virginVTDCD4i(El \m)MC41/- 15» 5 DRIVE TIME DinoDINCD96|P) DINMC96/- 
5 ' 3 CLUB CLASS O Global Télévision RADCD Id/RADMC IIVRADLP10 (BMG) 16 " 7 DANCE ZONE LEVEL 4 ★ PolyGram TV 5169612/5169614/- (F) 
6 ' 5 DANCE MANIA 95 - VOLUME 2 • Pure Music PMCD 7010/PMMC 7010/- (BMG) 17 " 4 FIFTY NUMBER ONES OF THE 'GOS ® Global Télévision RADCD OS/RADMC 08/- IBMGI 

iBi „ PULP FICTION (OST) • MCAMCDIIIOSIBMG) MCCI1103/MCA 1)103 18 12 6 NOW DANCE '95 • FMI/Virgin CDNODIS/TCNOD 15/-(El 
8 3 , THE BEST ROCK ALBUM IN THE WORLD,..EVER! Il • Virgin VTDCD47/VTDMC 47/-(El 19- ]4 100% AGIO JAZZ TelstarTCD2733(BMG) STAC 2733/STAR 2733 
9 CI Tn M1NISTRY OF SOUND - THE SESSIONS 4 444 Sound 01 Ministry MINCDB 4/MINMC 4/MINLPB 4 (3MV/SM) 20 » , RESERVOIR DOGS (OST) MCAMCD 10793IBMGI MCC10793/- 

35 0URT0WN-GREATESTHITS*2 C Deacon Blue (KellyAivgi   " 
10 SMASH Epitaph E 864322 (PHI OltspringWilson) E864324/E 884321 66 MUSIC FOR THE JILTED GENERATION * The Prodifly (HowietVMcLellanl XL XICO114jXlMC 114W1U |W1 ,3 GOOD NEWS FROMTHE NEXTWORLD • Virgincov2760(El Simple Miniis IForsey/Simple Minds) TCV 276OT 2760 34 THE IMMACULATE COLLECTION *9 Sire7599264402IW) 

57 " 
58 EU STONESINTHEROAD 

Parlophone CDP 7979712 (E) 
TCVY 2720/VY 2720 

no 66 19 THE HITS® J ^ Garih Brooks (Reynolds) Uberty CDP 8320812 (E) TCEST 2247/- 
gQ 57 8 CRACKED REAR VIEW EastWest7^^(W) 
CI ,3 „ SMART ^ 11 SIeeper (Corkett/Sleeperl Indolent SLEEPCD 007 (V) SLEEPMC 007/SLEEP 007A 
RI m SECOND COMING * GeffenGED24503{BMG) Ut. S"1* TheStoneRoses(Dawson/Schroeder) GEC24503/GEF24503 
RO rm JOLLIFICATION uo bghtningSeeds(Rogers/Brau Epie 4772379 (SM) die) 4772374/4772371 
R/l 53 25FIELDS0FG0LD-THEBEST0F*2 A&M5403072(F) " ^ Sting (Padgham/Sting/Dorfsman/Smith/Various) 5463074/5403071 
65 ejWEEZER OJ Lbl* Weezer(0casek) 

GeffenGED 24629 (BMG) GEC 24629/- 
KK 65 46 THE DEFINITIVE SIMON AND GARFUNKEL ★ UU Simon And GariunlreKVariousl Coli!mbisM000O(2VM00DC2l/M0002l|SMI 
R7 63 64 ONE WOMAN - THE ULTIMATE COLLECTION *4 O » Diana Ross (Variousl FMI CDONE1/TCONE 1/ONE 1IEI RO 46 28 STEAM*2 UO Eastl7(H d JC /K London 8285422 (F) n/Stannard) 8285424/8285421 
RQ 69 66 THE ST0NE ROSES* 03 The Stone Roses ILeckie) Silvertone OREZCD 502 (P) 0RE2C 502/0REZLP 502 
70 60 ,4 FAITH*2 ' 111 George Michael (Michaell Epie 4600009(SM) 
71 68 5 LIVETHROUGHTHIS 1 ' Hole (Slade/Kolderiel C^ EFA 
7 9 ra THE BEST OF UB40 VOL 1 *5 OEP Intemadonal DUBTV1 (El / t BA* UB40 (Variousl UBTVC1/UBTV1 ^3 72 25 THE BEST OF REM© 1RS DMIRH1 (BMG) MIRHC1/MIRH1 
7Û 6, 25H0WT0MAKEFRIENDS AND INFLUENCE PEOPLE® ' ^ Terrorvision (Norton)EMI VEGASCD 2/VEGASTC 2/VEGASLP 2 (El 
75 i31MYLIFE /J LtiU MaryJ BligelCombs) Uptown UPTD11156 (BMG) MCC ni56/MCA 11156 
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AIRPLAY PROFILE 

i B i S 

95.8 CAPITAL FM 
L 0 N D 0 

1 I 

AIRPLAY FOCUS 
96.4FM BRMB JANET JACKSON 

S 

i::: 

■ weeko'r^ 
musicweek 


