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EMI UKs managing director Jean François Cecillon took control of EMI Records' UK business last week, follow- ing the promotion of Rupert Perry to a 
Perry was appointed président and ceo of EMI Europe and chairman of EMI Records UK & Eire, two rôles which he says will force him to step down as chairman of the BPI in July. Cecillon, 36, who is promoted after three years in the UK record business, says he will continue to run EMI UK in 

"I know the job needs to be filled. I will look intemally and externally, but Cm not about to start a big hunt." Cecillon has enjoyed a run ofsuccess since joining EMI UK, including a quadruple platinum début album for 

manager, Cecillon worked as director of international for Polydor/A&M France. ame vice président of 
ss in guiding the BPI 

1992. 

He says. "I will carry oi physically, mentally and cri s long as 1 itivelycan 

and Positiva's Real 2 Reel. Perry, 47, says the prorr Cecillon is récognition of his j strength. "For a lot of people, came to the UK he was a ne But by the time he reached hei a highly experienced record ex 
ît EMI France 

se promc 

After 

week of EMI Records Europe's président and ceo Alexis Rotelli, will retain responsibility for Chrysalis Records, whose managing director Roy Eldridge will report to him. Perry says he will step down as BPI chairman aller two years at the agm on July 5. He is understood to have been approached to stand for a further year, 

rôle should be filled by a full time UI 
"1 was prepared, if the council want ed me to, to carry on for another year But these changes have happened ver quickly here and unfortunately l'm no going to be able to carry on," he says. BMG chairman John Preston - thi current BPI deputy chairman - is ho to take over from Perry. e.p3 
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releasedonJune 5 in the UK and islollowed by three dates in Manchester, Liverpool and London. 

WC floats $500m sell-off 
rarner Chappell chairman Les m told MTF on Friday that it was has si stigating options for the company. sell of ommenting on a story released on reduci 

BMGshapesup 
forchartstreble 

ip 2 was set to er 
* See p4, Chart Focus p21. 

Euronsion sniibs UK rap 
non isn't ready for rap was the the best song in the competition."It will portrve o 

or for Song For Skavland. A Celtic- have him back. tion, it features Irish 
For Europe^Ste L^d^pointed resL'-they^ne "the^were taking a O'C^Tor, Van Morrison and Wet Wet but maintains Love City Groove was long shot. The BBC bas been very sup- Wet on Love Is AU Ar ound. 

OQ 
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Coyle pîcked for 

new global rôle 
Mercury international marketing diree- tor Bernadette Coyle is taking over global marketing of ail PolyGram UK acts in a restructuring of the company's international opérations. Coyle takes on the newly-created position of senior vice président of inter- national, after 17 years at Mercuiy. She will be responsible for marketing repertoire from PolyGram UK's rester of acts throughout the world, working with UK label heads and international 

PolyGram chairman and ceo Roger Ames says Coyle's appointment and the restructuring is aimed at giving PolyGram extra muscle around the world, He says specialist staff will be recruited to concentrate on spécifie territories. 

would benefit everyone in the group with her experience," Ames adds. "She will bring more focus to the areas she's responsible for. And hopefully she will give us some huge hits." Coyle says she is airaing to maximise the potential for overseas success within the rosters of PolyGram UICs various labels. "PolyGram has a fantastic UK roster," she says. "We've got around 300 artists, and it's a perfect mix of super- stars and acts of the future." The aim is to build on PolyGram's US success with acts such as Portishead and Catherine Wheel, says Coyle. "PolyGram has always been extreraely 

developing new artists. There are increasing possibilities to develop UK repertoire in Eastern Europe." But she says one ofher first priorities will be to develop the market in Asia for PolyGram product. "I strongly believe South East Asia présents us with a real growth opportunity, ° she says, Coyle, who takes up her new post at the end of this month, spent 12 years a 

ig m 

ig aggressively to mrk- 

Mercury - then called Phonogra joined PolyGram in 1978 and 1 director of international marke 1990, working with artists s Elton John, Wet Wet Wet, INXS anc Metallica. Coyle and Howard Berman are cur rently interviewing for Coyle's succès sor. An appointment is expected shortly 
Infernoand London 
clash overcovers 
Inferno Recordings is threatening légal action against London Records over a cover by Baby D called I Need Your Loving (Everybody's Gotta Lcam Sometime) due for rclease next Monday (22). Inferno claims the track breaches the copyright in an arrangement originally used in a version by NRG called Need Your Loving. The action is the flrsf ôl i'ts kind since March's ZlYX v Pinnaclc/Network case in which Justice Lightman ruled that KWS' version of Please Don't Go infringed copyright of the arrange- ment used in a ZYX release of the same song by Double You. First recorded in 1992 for ChiU Records. NRG's ver- sion of the 1980 Korgis top five hit was recently licensed to RCAby Inferno for release today (Monday 15). Plans for the release were withdrawn last week after publisher Warner Chappell said it had not given clearance for use of the song. Dean Marsh of David Wineman Solicitors, acting for Inferno, says, "The KWS case proved there is sep- arate copyright in an arrangement, and Inferno Recordings is disputing London's claim that Baby D's 
did not rule out the possibility of court proceedings. London's director of business affairs John Watson says Inferno's case differs from the ZYX v Pinnacle/Network case, because NRG hadn't cleared their version with Warner Chappell. 

EMI UK Is adopting a US-inspired slrategy to break EMi US signii Blessid Union 01 Sools in the UK. Four in-house pluggers hâve been targelmg radio stations around the country for the last two months, and the Cincinatti foursome's début single I Believe, out today (IS), is now being played on around 50 stations, including Radio One where it is on the B list, and it appeared on Top 01 The Pops last week. EMI Records' new président Jean François Cecillon says he lollowed advice Iront EM America which gained a US Top 10 place tor the single. "We decided to work it station by station rather than go ballistic on itstraight away" be says. The album, Home, will be released in the UK on June 12. 

Perry wins EMI European post 
While the élévation of Rnnert Perrv to a fortnight ago aOer 24 years with the Europe, there is not the same distinct ' icently ar Whtle the élévation of Rupert Perry b take control of EMI Records' entire European opération is Personal reward for 24 years' service, it is his continuing relationship with the UK Company which holds widest significance. With Perry retaining a firm grip on EMI Records UK & Eire - he takes the Utle of chairman of EMI Records UK & Etre - EMI is effectively bringing the UK company under its European umbrella for the first time. Before it was separate. But with the addition of the chairman of the UK that al! changes," explains Perry. ,, rry's naw rôle is an expansion of that held by Alexis Rotelli, who left EMI 

pany, most of EMI Reco While Rotelli oversaw EMI's business in mainland Europe with Perry in charge of UK & Eire, Perry will now absorb Rotelli's responsibilities in addi- tion to retaining control of the UK, Effectively, it leaves just Perry and EMI International senior vice président Charlie Dimont reporting to président and ceo of EMI Records International Ken Berry, who says, "The UK and con- tinental Europe are not as separate as 

The knock-on effect is inevitably to slightly diminish the seniority of Jean François Cecillon's new rôle. While Perry had previously reported to Berry - and not to the head of Europe, Rotelli - Cecillon and seven other présidents in European territories will report to 
try in the Campbell Connelly music library in 1967. He joined EMI Records in 1971, working for the company in America and Australia before becoming président and ceo, EMI Records UK & 
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NEWSFILE 
PMI wins Silver Rose Piclure Music International picked up (he Silver Rose of Monlreux on Monday (or its film, Peler Gabriel's Secret World, featuring 1993's spectacular five stage show designed by Gabriel and Robert Lepage. It was PMI's third Rose success in five years. The other shortlisted films included Eric Clapton's From The Cradle and MTV Unplugged. 
Kissto air R&B chart Kiss 100 FM has reached agreement with CIN to broadeast the officiai UK R&B singles chart from June 4 in a show which will go out on Sundays belween 4pm anifjpm. Meanwhile, Kiss managing director Gordon MacNamee is investigating the possibility of launching a 24-hour London-wide cable channel using the Kiss brand, as well as the possible création of a dance music TV show. 
EMI buys ice cream factory EMI has bought former ice cream factory Glacier House in Brook Green, west London, for £20,25m from Tucan Investments, six months after signing a 25-year lease. The building covers 80,000 sq ft and includes indoor gardens. EMI Records, which is currently based in Manchester Square, is due to move in July. 
C4 ups Glastonbury coverage Channel Four is increasing its commitment to the Glastonbury Festival, with plans for 11 hours of coverage of the 25th anniversary festival on June 23 to 25. The Four Goes To Glastonbury programmes, starting at ll.lOpm on Friday (23). will be hosted by various presenters including Mark Radcliffe, Mark Lamarr, Mark Kermode, Johnnie Walker and Keith Allen. 
RTM builds Disc awareness RTM is launching a £50,000 awareness campaign to remind retailers of its new distribution deal with Disc, which starts next Tuesday (May 30). Ads in the music and computer trade press will promote the move, while a range of merchandise will be circulated to stores. The deal, which ends RTM's four-year association with Pinnacle, meansRTM product will beshippedfrom Disc's 77,000 sq ft distribution centre in norlh London. Three new téléphoné ordering lines have been troduced: 0171-314 2000for independent stores allied RTM's Chain With No Name; 0171-314 2002 for RTM's Demix dance department; and 01923 816 511 for ail retailers not equipped with Eros Systems. 
Staton considers 4-Play rescue Keith Staton has confirmed that he is considering making a new bid for indie retail chain 4-Play, which went into receivership last month. Staton says he is talking with receiver KPMG. He adds thatthe 4-Play name is unlikely to be retained if he does regain control of the independent retailer. Meanwhile, Philip Ames, the founder of the chain, which operated around 40 stores at its peak, says he is unlikely to make a bid and is most likely to re-enterlhe retail arena as a consultant. 
Mariey photos go on display An exhibition of black and white archive photographs featuring the reggae legend Bob Marley is to be unveiled simultaneously on Monday (May 22) at three HMV stores. The exhibitions - at stores in London's Oxford Circus, Birmingham's Pavillon Centre and Manchester's Market Street-will mark the 50th anniversary of Marley's birth and the release of his new compilation album. Naturel Mystic. 
Labels link for roadshow Fierce Panda Records and Love Train Records are teaming up to stage an eight-day nationwide tour, the Suzi Quatro Lives In Chelmsford Tour, starting on May 23. It features Ligament, Joeyfat and Scarfo, and free three-track EPs are being pressed forticket holders. 
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COMMENT 
Cyberspace andallthat lt was a firm indication of the strange naw computer culture now being absorbed into the daily life of many record companies. At a social gathering last week, a major label executive mlroduced bis freshly-hired 'Net surfer, and was discemibly embarrassed about it. The youth was too bip to sport an anorak but, nevertheless. gave the impression of being not quite of this world. That's the trouble with Cyberspace. Anyone who's comfortable floating around up there - or, to be précisé, lîddling around on the Internet for bouts on end - must be a bit of a weirdo. And although plenty of weirdos huy records, they only constitute a fraction of the market. Running an Internet site, even if you leave the ins and outs to a proprielory service like Compuserve, equals loads of hassle; hassle it's still hard to justify in tenus of sales or even promotion given the dorks who are currentlyloggingon. Two or three years down the line it will still be hassle but a whole lot more enticing. Given the pace technology is moving, the Internet will undoubtedly have practical applications to tempt even the mass market music fan. As our feature starting on page nine explores, many music companies are investigating the possibilities. However alien it may ail seem now, the prospects are exciting. See you iri Cyberspace. 

TV delves into The Biz The first instalment of the BBC's long-awaited documentary sériés The Music Biz has a gigantic go at the music industry for the dubious nature of some artist contracts, but if you can shake off your indignation (or embarrassment?) be prepared for a very well-made, entertaining piece of TV. It's packed with anecdotes (mostly supplied by Ed Bicknell, surprise, surprise). BBC2,9.40pm, lonight Don't miss it. Selina Webb 

TILLY 
HMV proves people matter I think it's a tribute to the way they support fheir employées that HMV gave an award for someone who had achieved 40 years' service, and two others for 35 years at its Brighton conférence. The effervescent managing director Brian McLaughlin showed everyone that this industry is about people and music-the camaraderie évident between its employées, from area managers to shop managers to assistants, must be a major ingrédient in its recipe for success. What a pleasure it was to be at a function where suppliers and their clients enjoyed themselves together. HMV is a crédit and an example to the retail sector of our business. The exceptional knowledge of some of the younger staff, of music and of alcoholic beverages, makes a refreshing change from the usual talk of returns and file discounts. Talking of young, bip and trendy people reminds me of last week's highlight on TV - Alan Freeman and Tony Blackburn compering the Glam Top 10 on Channel Four, They are the Saint and Greavsie of pop and prove there i substitute for experience and professionalism - and when these are combined with their schoolyard humour it makes great TV. Surely there is a programme maker out there with the foresight to offer these two talented youngsters a sériés? Chris Evans could do with taking a leaf out of their book. What you don't need when you are the host of Top Of The Pops is to give an opinion on the values and merits or olherwise of the music on the show. The eason acts are there is because they are in the charts md the général public - ie your audience, Chris - have put them there. They don't really care whether you think Oasis are the best thing sinco Abba or not, so continue acling llke a prat if you want, but none of us need your opinions on the content of the show.  
Tilly Hulherford's column is a personal view 
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VE sales open up 

mîd-price oiarket 
The VEDay célébrai nificant boost for thi sens of 

Mid-price labels say they hope the extra sales of archive recordings will help convince retailers of the potential market among older music fans. Conifer's release, You Must imber This on the Happy Days œcted to 
Prism's Songs That Won The War and Music For Pleasure's Now The War Is Over appeared just outside. Michael Kennedy, Conifer Records' marketing manager for popular nostal- gia and repertoire, says, "They are sell- ing great guns; wartime is a good time for us. The old songs are back." Music For Pleasure repertoire man- 
selling this stuff for âges, but as soon as the 50th anniversary cornes along the 

retailers suddenly take it on board." Only WH Smith is consistently support- ive of the market and reaps the benefits because of that, he says. The VE Day célébrations offered opportunities for direct promotions by 
Sound And Media sponsored one of the the UKs largcst street parties at London Bridge over the weekend, using the opportunity to promote and sell 

ningoflastmonth. 

was sold on British Légion stalls in Hyde Park throughout the three day 
But Tower Records reaped direct benefits by having a 200 sq fl stall in Hyde Park throughout the weekend featuring around 40 titles from artists including Vera Lynn, Glenn Miller and the big bands of the era. Virgin Our Price also reported strong business at its Marble Arch Virgin Megastore as people left the Hyde Park célébrations. Although an HMV spokesman says sales of VE Day music titles were not especially strong, video titles performed well as a resuit of press ads and in-store promotion. Strong sellers were WL's Songs That Won The War and Telstar's Chas "n' Dave Street Party, whose accompanying album retained a Top 10 placing^Even Dad's Anny - The Movie 

Echo leads way with 

new CD Plus release 
The Echo Label is launching one of the The Echo release will feature 43 min- first music titles on the new compact utes of music and a "scrapbook" compris- disc format, CD Plus. ing background information, photos and The title, Eleven Track Player by US video footage of live performances and rock band Nyack, will be the first using a rehearsals. CD Plus standard agreed by Sony and Echo général manager John Chuter PhiliPs- says the album will be priced at the WhiCh combines an audio CD saln<: rate «s a standard CD. "We see CD with CD-Rom data, can play music on Plus as an addition and don't feel we can any CD deck and display text, picturcs. charge a premium for it " he savs "We graphies and video using a CD-Rom don't expect the interaclivity to se» the 

Although several music titles have thebaiid." a EOod way of mtroduclnS bcen issued featuring a separatc CD- The interactive élément has heen Rom track - known as Track One CD- doveloped by the band and Newmarket 
bvTudil cD nfrl™ ^ " idrtlf,Cd baSed COmpnny Wild Ta"Sant- ploying equipment. On CD Phis roTeas- Buzzo^rfte'i^ra'cUvf élément co^l 18 n0t ldent'fied p™ducdehalrthe ^ of " cheaP video t0 

Independence Day 
emphasisesdance 
Umbrella and the International Managers' Forum are aimîng to 
dance community to their second Independence Day conférence at London's Columbia Hôtel on June 30and July 1. Eric Longlcy, who runs bis own Quark label as well as working at accountants Chantrey Vellacott, says, "Dance is where the inde- pendent scctor is now going," lie says. "We need to address that." The change will be reflected in the 16 panel discussions which are being lined up, addressing subjects including how to get dis- tribution dcals, the problcms fneed by now people joining the industry, distribution payments and a discussion on biographers. Kim Glover, manager of Lot Loose and PJ & Duncan, has been con- (irmctl as nue -.f ( 1.  .1  
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Stray Oasis entry 

tosetcharttrend? 
The confusion caused by Oasis's Some Might Say single achieving two chart positions last ^ week^is likely to be 

Tlîe single appeared twice in the run- down after Création Records released a fourth format which, due to new CIN chart rules allowing only three formats to qualify for the chart, was treated as a 

Sparky's Dream is -inch i: 
br the Micha 

! likely 
While the first three formats of the the May 2S 

iredat?!. 
- CD, ca inch - slipped to nu chart, the 12-inch forr Had sales of the tw . combined, the single would have pipped Livin' Jo/s Dreamer to the number one spot. Création says it released the 12- inch at the request of Oasis, Label manager Christine Wanless says, "We know that the band has quite a few fans who buy their releases on 12- inch," she says. "We do that for quite a number of our bands if they want us to." 

ith Janet „ se similar : formats planned for 

CIN chants director Cathari 

in the format rules as it reduces d to find additional material for 

,-inch - er two 12-inch- with its own 
director of chart compiler wn, says the separate ;ould confuse record buy- isked whether something 1 silly, then I would proba- totally ludic shouldn't ha\ différent placi 

Rival events line up 

tofilINMS'sshoes Three rival events are vying to fill the gap left by the demise of New York's New Music Seminar. International Music Markets is staging a seminar in the city between July 19-21. And former NMS organisers Walter Durkacz and Anita Daly are stag- ing the Macintosh New York Music Festival (July 17- 22) event and the Ail Access (November 3-5) events respectively. IMM's event, which was unveiled last week, will follow the pattern set by its Singapore conférence. Pitched at marketing director, sales director, vice président and A&R director level, it is expected to attract around 600 delegates to the Waldorf Astoria. The Macintosh New York Music Festival will link 15 clubs in the city which will feature artists includ- ing Echobelly and Shudder To Think.All Access has been delayed imtil November to coincide with the New York Music show. It will aim to give labels the opportunity to promote newly-signed bands, with daytime and evening showcases. Around 2,000 dele- gates are expected to attend the event. It is understood that financing problems have led to the cancellation of NMS, which was due to take place in July. 

Manager Jeff Chegwîn is launching soft reggae duo, Angleterre, (pictured) in Denmark with the release of their début single, She's Back, on May 26. It will follow several weeks of showcases and press exposure. The duo are signed directly to Sony Denmark, and Chegwin says he sought a deal on the continent because of their potential there. "1 wanted to create a European act and 1 feit it was important to launch them in Europe ralher than the UK," he says. A début album is currently being recorded and will be released in Denmark this October. 
^ > ► SURF'SUP:WHAT Y0U NEEDTO KNOW ABOUT THE INTERNET-p9 ► t> ► 

NEWSRLE 
Letterman offers exposure for UK acts The Late Show Wilh David Letterman will be recorded in London this week, providing profile for UK and Irish artists including Elton John, Elvis Costello, Van Morrison, Sinead O'Connor, The Chieftains and Annie Lennox, The shows, which will be recorded at LWT studios on London's South Bank every evening starting tonight (Monday), will be aired in the US later that night and on SkyOne a day later at 11pm. 
Smash Hits beats sales target The first new-look Smash Hitsexceeiei Emap Metro's initial target of 505,000 sales by 3,000, according to estimated figures - giving it its biggest sale since April 1991. The second stage of a TV campaign backing the title was launched last week to coincide with the second redesigned issue, which features Brookside actress Anna Friel on the cover. 
Woolworths announces CD offer Woolworths has launched a new price-cutting promotion offering two CDs for £17, including chart albums such as Blur's Parklife, Eternal's Always & Forever and REM's Automatic ForThePeople among72 titles. The new promotion, which will run until June 18, is an extension of the chain's Best Of The Best campaign which previously offered the CDs at£9.99. 
Body Shop tests in-store radio The Body Shop is currently testing an in-store radio station, beamed from the Astra satellite, at a dozen shops nationwide. Music will account for about 90% of the station's output The rest will comprise information bulletins and environmental messages to customers and there will be no advertisements. 
Arista launches new compilation Arista Records is releasing the first in a new compilation sériés drawing on its associated US R&B and hip hop labels. The first album in the Straight From The Street sériés, released today (May 15), features artists such as LaFace, Rowdy and Bad Boy. The compilations will combine hits with lesser known tracks ta help break burgeoning talent in the UK. Radio has already picked up on Monica Arnold's Don't Take It Personal as a resuit of its inclusion on the first volume. Arista is expecting sales of around 6,000. 
China chops CD-Rom price China Records is releasing a CD-Rom from Zion Train at £9.99, believed to be the lowest price for an interactive title of its type. The CD-Rom, out on June 5, also plays on Apple Macs and IBM-compatible machines. It includes background information on the band as well as an interactive interview wilh The Sex Pistols' illustrator Jamie Reid. Traditionally, fully operational CD-Roms have retailed at more than £35. The China title will have a dealer price of £5.95. 

Sadly, sobtastically, blubmungously ... 

it's time to say goodbye ta 
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Confidence and listenership at Capital has reached a new high 
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leaving cîyde f^piûd inTgOT, Park decided to end his stinte an-air. "l'm vey 
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He lias a mass following that extends to nearly every 

country in the world. Hc lias played to audiences at 
Wembley Arena and the NEC. Having over seventeen 

hit albums in the Mglï (£âglllllï©(gim 

his most successful clocked over 10 million sales, 

officially. And last year alone he sold over 

3® fflmMUâoiiii aEIbiiMmSo 

Melody International 
présents 

ANU MALIK 

His first British Single - EP 

'Eyes' 
available from mid-May 

and his first British Album 

'Eyes' 
available from June 95 

CTN 

M E L □ D Y 

v ANU MALIK 
For order enquiries please contact BMG on 0121 500 554 
Distribution and marketing by The Total Record Company 

Single - EP catalogue No: MCD 1001 (CD). MCF1001 (Cassette). MCV 1001 (12"club mixVinyl) 
Album catalogue No: MCD 1007 (CD). MCF 1007 (Cassette) 

Performing live at Wembley Arena/Birmingham NEC on 13th/14th May 95 
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Dion effect propels new-look 

Chrysalis Music intotop rank 
EMI may have scooped the main publishing honours but Chiysalis turned in a sterling performance 

If one song dominated the quarter's single charts, it was ob\nousIy Think Twice, the million-sellingPete Sinfield and Andy Hill composition with which 

than a dozen years as one of the UICs top international songwriting teams. Pete Sinfield's half share of Think Twice obviously helped boost the aggregates of market leader EMI Music, although it was the full daims on Take That's blockbuster Back For Good and Nicki French's revamp of Jim Steinman's Total Eclipse Of The Heart 

losses of more than a third in ail three 
Only three months ago, the newly- raerged major was cresting a wave and threatening to go the distance with EMI and Warner Chappell. Now, wilhout a single title in the quarter's Top 10, dropping back to single figures in every listing, its new 8.9% of the 

quarters of its share for the same period last year, it would appear that stake a ntally, Zc 
Simi deseemstobegoini ut for MCA Music. Some 54% ofits 

)f the aggregated Top 20 titles, thanks to full control of Rednex's Cotton Eye Joe plus signif of the Red Nose Day anttu Bridge and Don't Stop (Wigglc Can 

er half of the writers" Top 20 gives on înrlirîitînn of who contributed to Zomba's healthy album action too. As might have be
h
en

h
e^peC^t

dj;e
it Was 

charts in the first quarter of 1995. Seven of the Top 10 titles were club favourites including the third placed N- Trance's Set You Free which heralded the retum of Pete Waterman's Ail Boys imprint after more than a year out of the publisher charts. First Avenue also fared well with MN8's Pve Got A Lîttle SomethingFor You. penned by newcomer Mark Taylor. They both played a key rôle in ensuring that UK writers started 1995 with overall 
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etscape 

o Home Images STOp 
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Velcome | Vhat's New? | Vhafs Cool? Directory j Questions Net Search Net 

Eueryone eDse is 

do ng it - so Luhy 

don't me? 

If 1994 luas the year uihen guitars came back into fashion, 1995 could uiell go doiun as the year of The Net. This time last year, most of us in the music industry did not euen knoiu uihat the Internet mas, let alone hom to use it to promote our businesses. Nom the amount of music on the liiorldmide computer netmork increases euery meek, along mith the number of people "surfing" it. The music industry is beginning to ramp up 
THE BHND Many of the bands on the Net rely on their record companies to get them a site, and the majority that do are luell-knoLiin names. But doing it yourself is also an option for many unsigned bands. Slightly Miffed, an industrial thrash and based in IBiltshire, set up their lun IBeb site in March through Internet prouider U-Net. Since then the site has been accessed more than 5,000 times - mith an auerage of 250 uisitors daily - and the band has been offered deals by independent record labels, had offers to distribute their first single, and receiued interest from radio stations morldmide. "Ifs a may of making contact mith people ail ouer the morld at the same time," says Hndrem Tinker, the band's guitarist and Nef spokesman. "It enables us to get out and market ourselues mithout using traditional methods. So far ifs been going really mell." Radio stations in Germany, Belgium id the US haue contacted the band on leir email address to ask for demo 'apes mhich are currently being aired - particularlg on collège radio stations, mhich are prolific on the Net. The band pay around £35 per month to be on-line: £25 for renting the 5Mb (megabyte) space on mhich it has built "s site, plus a £10 flat fee for its email address, both payable to its access prouider, U-Net. The site, mhich ail memhers of the band contribute to, 

its actiuities in cyberspace. Uirgin, Sony, LUarner and Island ail haue their omn sites on the Net alongside independent labels such as Infectious, Kickin' Records, and a host of smaller labels from across the globe, and there has been a headlong rush to get on-line from many quarters. This meek me speak to some of those using the Net from unsigned bands like Slightly Miffed (belom) to PMI mhich has sent its Benedictine Monks into cyberspace. Their enperiences help shed some 

light on the claims that the Internet mil! change the Mues of music buyers. Rlthough it is difficult to pin domn the exact number of Internet users, estimâtes put the figure at betmeen 30m and 48m and rising by up to 1 m a month, although the majority of transactions are email. There are around 1 m Net users in the UK, a third of mhom are priuate users. The music industry appears split about the benefîts to be gained from the Internet. 
"ÎJ THE MUSICIflNS'UNION 

Union set up a temporary page on the Net through Cerberus Sound Rnd Uision during this year's Sound City, mhich mas accessed up to 1,000 times a day. MU music business aduisor Horace Trubridge says the union is planning to haue a permanent site on the UJorld LUide IBeb mhich mill giue musicians aduice about contracts and partnerships. "I mould like ta make performers amare of issues in the music industry, and marn them of problems theg could encounter." The MU page is still there but has not been updated recently. Find détails on http://mmm.cerberus. co.uk/cdj/mu/ 

VflHOO 

contains biographies of the band alongside graphies and press clippings, and a 30 second sound clip is prouided to giue uisitors an idea of the band's musical abiiity. Tinker sags crealing links mith other sites mhere potential fans might be bromsing is an important may of building on a site's success: The more links the better as surfers are encouraged to uisit again, and links mith non-music sites like comedy pages are melcomed. The band only haue a small clip of their music on the Miffed site at présent, but theg hope to produce a "uirtual single", auailable only through 

Pictured right.Vahoo (http://akebono. Stanford, edu/yahoo/) is a good place ta start for finding music related information on the IBeb. Created by Stanford Uniuersity, it has a hotlist of music subjects and you can add your omn page. 
:e mil! ne d to bi the Internet. The si expanded in order to achieue this a its current 5Mb of space is just about enough for 150 seconds of music. Slightly Miffed also plan to market a real CD on the net, giuing users the chance to order it directly and pay automatically from their bank using a secure link. Tinker belieues using the Internet has giuen the band a headstart ouer unsigned bands going through the usual channels. "It's the music industry's toy at the moment. RII "7 

m! Sciuelch. 
B"J?: " Wslco'jo» 
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9<?Some focus on the limitations of the technology and time consuming nature of bromsing, denying that the Internet bas angthing useful to offer the music industry. Others speak of embracing the electronic médium forpromoting and distributing music, pointing to the dramatic groioth in the numberof users. Things must be put into perspectiue: the majority of homes do not haue computers, and Luill not for quite some time. Ht the BPI's 

multimédia conférence on Mag 2, neoi média consultant Liz Sharpe luarned the music industry not to rely too heauily on the Internet as a neiu marketing uehicle to reach consumers, because the démographie profile of an Internet useris entremely narrom, Luith Luomen particularly disinterested. In the US, she says, the profile of an on-line subscriberis aged around40, 84% likely to be maie, earning around $50,000 (£33,000) a year. Some 67% of users haue children and 

58% luill hold professional jobs. "Ulhen you compare this mith uiho bugs music, mhich is both maie and female and of ail âges and social groups, it indicates hom the multimédia industry must unden its appeal - and it especiallg must attract more ummen," she says. Ht the same conférence, independent multimédia consultant Steue McHuley focused on the positiue aspects of technolo- gy, seeing the Internet as a médium that0^ 

QUESTIONS HND HNSLUERS 
Sa uihat is the Internet anyiuay: It's a global network of hundreds of other computer networks linked together, or if you like, a global communications network of individuels, information and 
lilhat's euerybady daing on it? Most people are using it to comnunicate, using electronic mail, or email, but you can search computer databases worldwide for information, and send or receive large amounts of data quickly and cheaply. An increasing number of record labels are promoting their artists on it. 
UJhat is the LUarld illide Uleb? a sub-set of the Internet, a ;t development whereby multimédia files are stored and mitted in a form called Hypertext, which enables cross referencing. This means you can jump from one site to another using Hypertext links - words, phrases or pictures - and enter reas of the Internet without having to type in an address, or e the jargon, a Uniform Resource Locator (URL), so it's ' aore user friendly. 
Uihg should I be trying to get on it? There are a lot of people checking out what's on offer, or î Netspeak "surfing". So far jsic industry is mainly using the Web to promote bands: a good way of letting fans when new releases are expected, when bands are touring, »hat new releases sound like. Web sites are not generally ;ed to generate revenue at the xnent - the main aim is to build customer base you can target in le future.Record companies can also use "being on-line" as a •ch tool, to find out what kind of people are "out there" ' whether they are interested mying product. 
(llright, gou'i "s the first step? îed to approach an Internet provider, or IP, which will r-O 

the information you need you can gel off the Net, and it's really onlg just beginning ouer here," he says. "I think uie'ue definitely been noticed more than if me hadn't been one of the first unsigned bands to set up its 

p lUMfl 

ie Net." The Slightly Miffed site can be found at http://mmm.u- net.com/miffed/ 
THE FHN "I use IUMR (the Internet Underground Music Hrchiue) to check out nem bands, and l'ue domnloaded uideo clips in the past but they take âges, so I don't do that sa much anymore," says Steue Helstrip, a music fan and amateur musician mho has access to the Internet through his mork on a computer magazine. But he often has problems trying to domnload music, usualiy because he does not haue the right softmare or hardmare to actually play music or uideos. "For a start there's no guarantee it'll mork on your machine unless you haue an MPEG card (MPEG being a compression standard), and some audio is in HU. a compression standard that can't be run by standard Microsoft Ulindoms unless you use a utility to conuerf files," he 

Such technical problems should not morry someone as computer literate at Helstrip, but the more auerage PC user could find domnloading music a nightmare. Ht présent the quality of music posted on the Net uaries midely for people trying to access it, mith lo-fi sound auailable to the masses and CD quality tracks auailable for technophiles and those mith patience to spare. One of Helstrip's fauourite sites is the one set up by students at Stanford Uniuersity, mhich is effectiuely full of fanzines on UK bands such as 808 State. "But there's a lot of boring lyrics and photographs of bands that I think are a complété maste of space on the Internet. I don't find domnloading pictures and snippets of songs and lent that interesting, but if you're a fanatic I suppose it's morthmhile," he says. Sa mhat mould make the Net a better place for a rouing music fan? "IHhat euerybody's talking about is logging onto a site, being able to domnload a mhole album onto your 

John Coder, mho set up the lUMfl seruice (http://mmm.sauthern.com) at Southern Studios in north London, has been encouraging UK bands to get their music on the Net since the seruice mas set up in California a year ago. The seruice deliuers music samples ta an on-line audience, giuing unsigned indie bands the same exposure as established artists. Bands pay a fee of around £58 to put their music on the Net in the hope of encouraging interest from record labels and music buyers. 
haue to get biggerand compression techniques mill haue to improue before that becomes midespread," says Helstrip. There are a lot of expérimental sites yoing up on the Net, some of mhich are morth exploring mhile others are time consuming and disappointing, he says. Surfing the Net reueals the différences betmeen labels mho haue simply put themselues on the Net to keep up mith the rest and those mho haue made serious attempts to improue their business. Helstrip is realistic: "It's not like Lpatching Top Of The Pops mhere you get to hear songs and see bands. Basically at the moment it's a huge dduertisement site for the record companies." 

THE RETHILER Home shopping started in the US, but the UK is starting to jump on the bandmagon. Hn increasing number of retailers are using the Internet to 

offer their seruices, including music 
Uirgin Megastore launched its first home shopping seruice on Rpril 27, enabling CompuSerue subscribers ta order around 508 filles, a number mhich mill rise to 1,500. Just like a real store, music mill be broken domn into genres and customers mil) pay by crédit card. HMU Direct, a nem home shopping seruice for music, is due ta launch next spring, prouiding customers mith Internet access to up to 280,000 titles. Graphics of album sleeues mill be auailable ta domnload onto a customer's hard disk, and soundbites of around 15 seconds of music - mith a choice of stereo or mono for those mith lesser configured computers and slomer modems - mill perform the same rôle as listening posts in traditional outlets. Director of the seruice Glen U)ard says a four-day deliuery target is the aim. The cost of ordering CDs on top of their original 1 dépends on hom cost uaries ai 

£ SITE DESIGN 
fl mhole nem industry has emerged from music industry companies manting access to the Net. For the most part record companies are getting hooked up through Internet consultancy and design seruices. Companies such as Good Technology (10 labels on-line so far including Parlophone, pictured), Liberation Technologies (Mute Records) and Netmare (Radio One) are currently in a strong position to offer    
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tuill moue the music industry into the 
21stcentury. Promotional actiuities still make up most 
of the music industry's business on the Net, but as the technoloyy deuelops and more sectors of the industry get on-line, further applications cuill be deueloped. Perhaps the 
biggest maues are being created by those 
mho talk of the potential to distribute music ouerthe Internet. One organisation already offering free music is the Internet 

Underground Music Orchiue (IUMH), mhich has thousands of tracks of near CD quality ready to domnload. Cerberus Sound Ond Uision takes the concept a step further, mith plans to set up a digital jukebon of tracks for users to domn- load directly onto their hard disks. UJhether that matérialisés or not, technology euperts are agreed that music mill euentually be made auailabie. Ht présent most music on the Net is either a 15-30 second clip or a lom 

quality mono recording. ReaIHudio - although mostly speech based - boasts snippets of audio that can be domn- loaded in real time. On the ReaIHudio site 
(http://mmm.realaudio.cam/) nems bulletins and other audio segments sit alongside tmo minute clips of Rolling Stones songs. Internet Talk Radio can also be accessed through this site, but the technology needed ta actually listen to sound is beyond the reach of the majority of computer users at présent. ^ 

£ E-ZINES 
of music fanzines on the Net, but also look out for electronic magazines or 'e-zines', some of uihich are uiritten by established music industry writers, notably for flddictedTo Noise (http://u)U) m.addict.com/flTN) uihich is published in association uiith lUMfl. RAGE (http://ujiuuj.southern.net/rage) is one of the neiuest music, fashion and lifestyle 'zines, uihose second issue tuent on-line on May 15. 

many are ordered. Besides encouraging buyers luho uiould not normally uenture into record shops, there are additional benefits for stores such as building brand image. Fears that home shopping luill eat into more traditional methods of buging products are dismissed by retailers going on-line. "Vou don't need to touch music to bug it, but l'm not sure people luill bug a car this Luay get," says Mattheiu Varborough, Tomer's electronic média coordinator in the US. He is busg creating an enormous "irfual music store due to open this autumn mith some 16B,B00 titles holding intricate détails about music stocked in Toiuer uiarehouses luorldiuide, from names of artists and guest artists down to soloists' and conductors" names. Varborough explains, "Ude're Planning a tiuo-pronged attack. Ule'll nffor the customer tuags into the hatabase mith hypertent links from other UJeb sites, and uie're putting puise (Toiuer's US store magazine) on Une, ujhich mill enahle people to other music from a band they'ue just tead about. U)e luant to help people tind stuff they might not knoiu about, offerunusual and rare recordings as Well as ail the mainstream artists." "Oise min euentually become 

interactiue, Varborough adds, uiith fans able to interuieiu artists featured in the magazine ouer the Net. 
THE RRDIQ STATION Pete Tong and Mark Goodier are just tmo Hadio One DJs Luho use email to contact and take requests from listeners, but the station recently uient a step further in its bid ta embrace Net technology by running an interactiue three hour broadcast at the end of 

Using Good Technology and Netmare to set up a site on the UJorld Ulide UJeb, the station offered access to preuiously unreleased music from big name bands including Pop lUill Eat Itself, The Orb, Belly and Bomb The Bass, an on-line interuieiu mith Blur at London's Cyberia Café, and a Hue concert by Orbital from their studio uiaan ISDN line. The shoiu's producer Nick UJare belieues radio can benefit in many ujays from getting on-line, both in terms of programming and as a may of promoting stations. "JJJe can use the Internet to entend a programme by offering a range of things lue just can't do on air, like putting out longer uersions of interuiems instead of just 40 second quotes, or offering listeners the chance to doumload tracks onto their computers," he says. fls uiith other sectors putting music on the Net, the question of licensing has yet to be resolued, but because the uirtual album created by Radio One on March 26 uias an enperiment. the PAS. MCPS and uarious publishing and record companies contacted agreed to clear the tracks made auailabie for doumloading mithout any money changing hands, says LUare. Ulhether future enperiments 
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doumloading music uiill take place is undecided, but the numberof people that logged into the Radio Interact LUeb pages that night - more than 70,000 betuieen 7pm and 2am - indicates there is a demand for this type of seruice despite the length of time it took ta actually doumload tracks. UJare says it took a minimum of 20 minutes to doumload just one song of CD quality. fls compression techniques improue, demand luill increase. UJare belieues that the potential for audio on demand is great. Using real time audio a radio station could use its oum site to post neuis, chart rundoums, or Chris Euans sketches for Net users. Cybergurus haue euen suggested the possibility of programming computer sofliuare on the Net to capture certain tracks from radio stations and put them together to 
personalised radio programme. Rpart from the possibilities in radio programming, the aduantages of a station using the Net for promotion are clear. Teasers, playlists and snippets of forthcoming shoius posted on the Net could attract more listeners. flnd hauing playlists of popular shoius on the Net, llke Pete Tong's cuit Friday night dance ocv> 

Û THE BENEDICTINE MDNKS 
Picture Music International has put the Benedictine Monks of gregorian chant famé on the Net. The site prouides an on-line uirtual tour of the Monastery of Santo Domingo de Silos, home of the Monks. Users can : listen to samples of the album and match uideo footage. Nem média manager for EMI Records UK/PMI says he put the Monks on because liked "the disparitq hrought about by placing this ancient, millenium-i . : WHna 9i et rpntiini médium". Sec the monks for repertoire in a cutting-edge, 21 st century m yourself on http://ujujuj.demon,co.uk/canto 

oc!> sell you on Internet connection and some space to post information and graphies. An IP usually installs facilities for email and using the World Wide Web and will provide you with the software you'll need to access the System. Most record companies at présent employ a third party to sort this part out. Good Technology, run by former MCA product manager Richard Davies has put WEA, Parlophone, MCA, Geffen, East West, Création, Infectious and Kickin Records on the net through Music Base, and a Polydor site is next on the agenda, with Island due to launch its site in September. 
Houj do I flnd an access prouider? There are many IPs to choose from, with some more well known names including CIX, Compuserve, Démon Internet, Pipex and U-NET. When choosing which one to use it's essential to go for one which has a network connection nearby, so you only pay local phone charges. You should also check whether you'll be paying a fixed charge each month or for usage based on time; whether the IP offers you just email or full Net access and, importantly, access to the World Wide Web; and whether 24-hour technical help is included. 
IDhat mill I need to haue to access my omn site and do a bit of "surfing" myself? You'll need a PC or Mac - preferably a fairly recent model with a decent sized hard disk and at least 4Mb of memory, colour support and sound - either built 

modem is auout tne minimum speea you can get away with. More advanced and faster than a modem is fibre optic cable. As for software, your access provider «ill give you what you get 
Can I do mhateuer I mant mith my Internet site? At présent there's no protection on digital copyrights, so there's nothing to stop you sampling a CD and sending it ail over the Net. more record companies start oc^ 
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; The main concern is that ail this music flying about should eam the releuant artists, publishers and record companies moneg. But the question of rights in the digital domain is unclear. Both the PBS and the MCPS are currentlg negotiating ujïth companies on the Net, although neither rights body has set up a blanket System to couerlicensing, and each case is treated differently. PPL has not needed to step in as, so far, nothing that has gone out on the Net has been counted as a 

public performance. Distributors can stay calm for the time being: it can take up to an hour to doumload a CD-quality three-minute song from the Net - not an attractiue prospect for the majoritg of people. That it's time consuming, ouer- hyped and chaotic is probably enough to put many people off making the Internet an intégral part of their Mues quite yet, no matter what the enthusiasts might say. But as compression techniques aduance, 

fibre optic cable becomes midely used instead of modems, and the bandmidth for mouing data around is enlarged, things are likely to change drastically. The industry has a long uiay to go before it understands the full implications of the information superhighmay, but one thing is clear - the best may to understand the Net is to get on it yourself. Hnyone in the music industry niho ignores it could be in for a surprise. Catherine Eade 
^ to make music available for Net users, rights bodies will have to corne to some agreement about licensing. 
Hre there any other potential problems wilh using the Net? The lack of security offered by the Net worries many people. They are wary of posting their crédit card détails onto a Worldwide network of computers, for example. The race is now on for companies to introduce secure forms of payment.The cost of using the Net, particularly in the UK, is also a cause for concern. In the US local calls are free, but over here every minute you spend surfing swells your phone bill. 

DK, Pue got my oiun site ail set up, mith some pretty graphies and stuff. Hom can I tell if anyone is actually accessing it? You'll get lots of email for a start Chopefully) and your Internet access provider will have a record of how many people "hit" your site and how long they stayed there. 
Rre there any reasons uihy I should mait before getting inuoiued uiith the Internet? Well, the number of people who have computers in their homes for leisure activities is still small, and the percentage actually using the Net to find out about music is tiny. 
LUho uses it the most? Estimâtes suggest that at least 85% of users are maie. Many women are put off by hostile maie dominated discussion groups and the vast amount of pornography that permeates the Net. Whether people embrace new technological advancements essentially dépends on how easy they are to use and what they cost. But there are other considérations: music lovers may not find downloading an album onto a hard disk quite as pleasurable an experience as spending time browsing in a shop and walking away with a bag of goodies.However, putting music on the Net is one way for people to corne into contact with music they [would never normally experience. 

12 

ocv shom, cauid benefit retailers as uiell as record companies. The most recent moue by BBC radio has been ta post a questionnaire to users asking tuhat they tuouid like ta see on the site in future. The Radio One Net site can be found on the BBC home page (http://u)iuui.bbcnc. org.uk/online/radiointeract). 
THE RECORD LABEL "People hang out in the Liuing Room at the Création site - the Net space embodies the spirit of Création," says the label's marketing managerdohn flndreujs, mho is in charge of Creation's presence on the Net. Création Records iaunched its Internet site in tandem mith the release of the nem Sloujdiue album in February, setting up a liue link from London's Cyberia Cafe m here fans got the opportunity to interuieui the band liue on the Net. The site mas designed by Good Technology mhich continues to manage it as mell as hauing regular meetings mith Hndrems to discuss mays of updating and improuing the site. Hndrems says it cost the label around £500 to get onto the Internet, a figure couering the fee ta Good Technology, the appropriate softmare, and a modem, it already had the computer equipment necessary (a 486 PC or a Mac running System 7 or higher). Création also pays a separate monthly fee in aduance to its access prouider CilyScape, an amount mhich uaries according to hom much space the label requires. For Hndrems, the Net Is a marketing tool that enables the label to form a direct relationship mith its fans. It is an interactiue site mhich gets accessed roughly 30,000 times a month. One of the immédiate results of being on-line is the uolume of email the company receiues. "Ideally me 

pT^TRCTS 
The BRI is planning to publish a book of its multimédia seminar. Call Trish Fitzpatrick on 0171 287 4422 Ta gel onto the net using a design and management consultantcy, contact GoodTechnoloyy on 0181 749 7007 

mould haue someone ta ansmer ail the email - me get around 200 messages a meek," he says. "Ule get enquiries about nem releases, charts of fans' fauourite Création records, inuitations ta go snomboarding in the States, dissertations on albums, photographs that people haue taken at gigs, email from Lithuania, Brazil and Couentrg," says Hndrems. In turn, Création offers band's diaries, compétitions, free drams, the history of Création - mritten by Création artistEd Bail-and uideo/audio clips. Tmo full length uideos of current charting artists on the label, Teenage Fan Club's Sparky's Dream and The Boo Radleys' Find The Hnsmer, are nom auailable on CD quality audio, although Hndrems admits they can take up to an hourto domnload depending on mhat equipment the user has. Both the MCPS and PRS are informed and the label pays a publishing and performance fee to the licensing bodies. Plans for the euer changing Création site are being kept under mraps, but Hndrems says the aim is to make it increasingly interactiue. "The mhole idea is to take Création into the homes and offices of Internet users so that for users the eHperience is like malking into the office at Création, mith people felling them about upcoming releases, playiny them music and shoming them uideos." 

To get on-line call one of the many access prouiders for détails: Compuserue 01734 391064; Clll 01492 641961; Démon Internet 0181 371 1234; Pipeh 01223 250120; U-NET 01925 633144 

p CERBERUS 
Cerberus Sound Rnd Media is morking tomards a System mhereby artists mill get royalties mithout hauing to press a record. The company, headed by former sound engineer Ricky Rdar, is certainly making maues, but the JukeboK has yet ta matérialisé, although it has nom compieted negotiations mith the MCPS and PRS and looks set to announce a launch date for the seruice mithin the month. Check out its progress on http://mmm. cerberus.co.uk/cdj/ Cerberus has also mon a contract to put a LUeb page up for Glastonbury, PhoeniK, Ulomad and Reading. 

£3 UIRGIN MUSIC GROUP 
The Uirgin Music Group Iaunched its omn site (http://mmm.umg.co.uk) last month mhich is the first Internet site in the UK to be made auailable through the high-speed UK uniuersity netmork, SuperJanet. Its manager Jeremy Siluer says the site enjoys al least 50,000 
auerage uisit time of 11 minutes in the UK and eight minutes in the US. The RHFT features nems, sound bites, graphies of Uirgin bands and a morldmide gig guide called "UJho's plaging anymhere in the morld lonight?" SuperJanet runs 100 times faster than Net set-ups auailable in the home, so graphies and sound can be grabbed quickly and transmitted in real time. 

& VELLO 
There are many artists mho haue set themselues up independently of record companies. Vello has an mteresting site (http://yello. space.net/yello/) featuring uideo clips and samples from the album Jind a feedback page. 

Lam firm Olsmang is clued up on ail the issues inuoiued mith qettinq on to the Net. Tel: 0171 723 9393 To get a feel for mhafs out there go 
Bni""?!at Lontlon's cUberia care. Tel: 
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and keeping abreast of new bands. Along with this focus goes a week of public seminars, talks and workshops designed to de-mystify the music 

tional at ot only by radio, but in front page articles in Billboard, articles that, by their very nature, would make anyone, wherever they are in the world, sit up and say, "it really looks as if something is happening in this city, ;'s take a I TheSomi 1 City 
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The more customers listen, the more they buy. That's fact! 
Please send me asap withoùt obligation a full brochure pack' 
detailing market Veséarch, products and rental options. 

United Kingdom; LIFT (U.K.) LTD., Unit 13. Triangle Business Park, Quilters Way. WendôVer. Rd., «y TVIVT1 
Stoke Mandeville, BUCKS HP22 5 B L, Phone; 0296 61 5 15 11 Fax: 0296 612865. MsMMsX A <■ 
Headoffice: LIFT Austria, Franzensgasse 25, A-1050 Wien, Phone: +43/1/587 38 SS^Fax: +43/1/587 45 09. 
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BLACK GRAPE: Reverend Black Grape 6). The Happy Mondays' Shaun Ryder retums mth sidekick Bez âlongside rapper Kermit and Jed from Ruthless Rap Assassins for a blacker, tighter take on the Mondays' old wasted groove. □ □ □ □ DUSTY SPRINGFIELD: Wherever Would i Bt 
Danyl Hall in this powerful rock bail; with a poignant quality that provides the first taster for the forthcoming album. □□□□ NOVOCENTO: Day And Nighl (ZTT SAN1570). Unusual vocals and an infections Europop feel could see Day And Night becoming one of this summcr's club 
CL STEALERS: Interactive (Deceptive BLUFF 016CD). Elastica label-mates CL Stealers (aka Collapsed Lung) team up with On-U Sound chanteuse Little Annie for a cool, funky workout that sounds like a languid Freak Power fronted by Eartha Kitt. □ □ □ □ PAPA FRITAS: Passion Play (Minty Fresh MF10). A quirky, charming début from 

perfunctory pop experience. □□ ZIG AND ZAG: Hands Up (RCA 74321284392). More madness from the furry Irish 

theBo ooth, alraost childish, 
PENDULUM: I Need You (Foreign FPCD004). Techno-pop from Au Need You could be the flrst ch 
SUNCHILDE: Teacher Teacher (Sony S2 XPCD630), This début single from the self-ap linted ch m of the s 

SHARKBQY: Big Black Jaguar (Nude NUD14s). After a year in the studio, Sharkboy release a mélodie, poppy outing with vocals reminiscent of Edie Brickell. □□□ THE LEGENDARY JIM RUIZ ROUP: Mij Amsterdam (Minty Fresh MF8). Imagine Raw Sex with a female vocalist and you're nearly there, The lo-fi sound may 
LOVELAND (eaL RACHEL MCFARLANE: Don t Make Me Wait (EasternBloc BLOC20CD). An ail too familiar three-chord piano motif ushers in this M People-style house-pop pot-boiler Unfortunatcly lack of 

on the Med this summer. □ O □ PANIC: Asking For It (Musidisc 117142). Punk-by-numbers that can't hide its 
guitars. For committed new-wavers only. □□ THE POP GUNS: Get Dut |3rd Stone 019CD). Bright, melody-driven indie pop that sits well within the 3rd Stone parameters. The Sleeper-like title trael hashooksaplenty. □□□□ 

extraordinary effect. A clash of mellov mood music and mellifluous feedback offers a step forward in the évolution i 

glories and showing refreshed interpretive skills through covers sui as Sam Cooke's Soothe Me and The Blue Nile's Downtown Lights. □ □ OI BJ COLE; The Hearl 01 The Moment (Resurgence 107CDI. Vétéran pedal stet sessioneer Cole flexes his experimenl muscles with an impressionistic set c elegiac soundscapes which set his unique sound against piano, cello, violin and Chinese flûte. □ □ □ TEENAGE FANCLUB: Grand Prix (Création CRECD173). The Fannies still have wha takes when it cornes to mellow, melodi rock. Not up to the finer moments of Thirteen and Bandwagonr the standard to which other guitar pop should be compared. □ □ □ LUCIANO: Luciano (Island Jamaica IJCD3001). Gospel-style reggae firor 

VARIOUS: Sharks Patrol These V Of Volume 2 (BovCD2). This tasty sélection of everyone's fave indie bands includes 

gsoftwo ig the first m thet 

still 

ongwn ar Lucie 

379 and 1983, including ail those singalongclassics. □□□ THE ELECTRIC CHAMBER: Pièces In A Modem Style (N-Gram 0630107231). William Orbit's reinterpretations of 20th century classical composées, including Gorecki, Ravel and Barber could 
for exploring other genres. □ □ □ GARY MOORE: Blues For Greeny (Virgin CDV2784). Moore continues to explore the blues with this highly accomplîshed 

al tributes and calls legendary Peter Green. Invigorating, 

JOAN ARMATRADING; Whal 

KENDRA SMITH: Five Ways Of Disappearing I4A0 CAD5007). Smith retums from an eight-year recording hiatus showing î surprisingly perky pop touches gside her more customary anguidity. □□□ ED BALU If A Mon Ever Loved A Woman (Création CRECD195). Indie demi-god Bail veers away from dance, Merseybeat or punk distractions in favour of roman tic 
NINEINCH NAILS: Further Down ThTspirol (TVT/Island IMCD 8041). AphexTwin, Coil, 

astic, yet sensitive, Moore 
Ever Been? (New Elecl 

12). Armât. 
combines typically si with a world music feel. Âlthough it trails away slightly after a promising start, it still finds Armatrading in her bestforrainyears. □□□ ROD STEWART: A Spanner In The Works (WEA 9362458672). Rod retums with an invigorating sot refelecting former 

i which of The Downward Spiral a took much of the world by stora 
VARIOUS: The Tribal Gathering (Universel 
compilation of many of the acts involved in the successful Oxfordshire légal rave, including Underworld, Prodigy, Moby, Orbital and Leftfleld, with a couple of exclusives from CJ BoIIand and Cari Cox. □ □ □ □ 

latest New Electronica curiosity. □ □ □ VARIOUS: Tenth Anniversary _ Dynamo Open Air (Roadrunner CDRR892722|. Métal from the school of hopefuls including Dub War, Biohazard and the excellent Dog Eat Dog. Noisy and brash. □ □ □ 
...'E: Strip LightfDorado DOR 041). Adrian Corker and Paul Conboy are the two extremely talented jazz/dance musicians behind this wonderful album that revolves around soul-chilling laid backjazzy grooves. □□□□□ Thisweek'so Martin Aston, Johnny Davis, Stephen Dowling. Catherine Eade, Paul Gorman, Duncan Holland, Nick Robinson, Martin Talbotand SelinaWebb. 

ALAN JONES TALKING MUSIC 
Unnecessarily dressed in outsized laminated sleeves which serve only to make them bulkier, Disky's re-release of lan Dury & The Blockheads' classic Stiff recordings are otherwise very welcome. They include New Boots And Parties! !, which provided Dury's finest moments with songs like Sweet Gene Vincent, Plaistow Patricia and Billericay Dickey. Quintessentially English, and great fun.Jt's been more than a year since Haddaway's last single. Rock My Heart. He returns on June 5 with Fly Away, a typically trite, densely throbbing chunk of Eurotrash, It lacks the hooks of What Is Life and the surprising subtlety of I Miss You. It's probably got enough cloutto make the Top 40 but, in his absence, more innovative exponents of the Eurodance sound have moved in and he will 

have to struggle hard to remain relevant... Bon Jovi's new album, These Days, is ready to roll and the introductory single from it is This Ain't A Love Song. Their guitar pyrotechnies are kept in check, though the song builds from a fairly fragile, hésitant opening into a fully- fledged, scarves aloft sway-along, negotiating an ugly sounding middle eight along the way. Formulaic stadium rock, but it works...With seven new studio tracks spread overthree formats (two CDs and one seven-inch), Kingmaker's In The Best Possible Taste can't fail to replicate the Top 40 success of the splendid You And I Will Never See Things Eye To Eye, âlthough that was a superior song to this...Straight From the Street is the title of an excellent primer from Arista, which focuses attention on its growing stable of R&B and rap 

acts. Punctuated by familiar names likeTLC, Usher, Notorious BIG and Craig Mack, it proves there's strength in depth via outstanding cuts from Illégal, the D&D Project and N II U, whose earnest close harmonies could give Boyz II Men a good run for their money, given the right song...The Master: 1961-1984 is the title of a sprawling new four-CD boxed set climaxing a year-long célébration of the incredible Marvin Gaye legacy. Beautifully packaged, it is accompanied by a 72-page booklet which includes an essay by Gaye biographer David Ritz, rare pictures and full annotation of the 89 
digitally-remastered tracks from every phase of Gaye's career, including 16 UK Top 40 hits and ISpreviousIyunreleased recordings. 
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WHOLESALE AND DISTRIBUTION 

WHOLESALE & 

DISTRIBUTlOi 

[^21 sonie of the UKs distributors and exporters head for 
the inaugural Midem Asia event next week (May 23-25), they 
will leave behind them a particularly healthy home market. 
With the progress being made by the UKs independent 
distributors, record companies bave probably never had itso 
good. Labels are benefiting from the increasingly compétitive 

distribution market by negotiating better terms, while the indie 
distributors themselves bave proved they can handle the bigger 
releases while remaining experts at working the specialist 
genres on which they built their réputations. The retailers, too, 
seem content as they reap the benefits of the electronic 
ordering Systems, linking them with most of the distributor 
network at the touch of button, while the trend towards early 
deliveries of new releases will hopefully become the norm by 
the end of the summer. The efficient movement of music 
between record companies, retailers and, ultimately, the 
consumer is vital. And the changes being made in the 
distribution market should ensure everyone is better served. 

m 

% 

The battle of 

INDEFENDENTS 

The main rivais of indie distributors used to be the major companies, with all their corporate might, but 
THEV ARE NOW FINDING THAT THE FIERCEST COMPETITION IS FROM FELLOW INDIES. ÏONY FARSIDES REPORTS 
0n May 30 vans will leave 

. London warehouse ""rying the first records to be Pçocessed as part of RTM 
dkWH ti<)n,SneWphySiCal 
O'stnbution deal with Disc, a new ««apanyownedby Video ^«fcon International (VCD. 
th lhia will ofTicially end RTM's ree-year liaison with the indie 
MUS1CWEEK20MAY1995 

sector's biggest distributor, Pinnacle, and symbolise perfectly the increasingly 'gloves off attitude of compétition between the senior players in the indie 1,1 However, far from being a iïght for survival this increasingly 
tournent ^th'ehealth'of'the 

thus provides a very différent scénario to the beginning of the Nineties when, with the demise of Rough Trade, the promise of a powerful indie distribution network in the UK looked like a ' a. past four yeare, the has fought back and ■ingapei' 

hBnew m^R broken^y"!the ie sector, from the guitar pop icts like Oasis, Elastica and 

reflected Pinnacle re indie distribution, home to labels as varied as the BBC, Mute, 4AD, Dino, Démon and One Little Indian, Far from being outdone by the new RTM/VCI Disc warehouse, Pinnacle is itself completing a 
will unify its opération under > 



WHOLESALE AND DISTRIBUTION 



WeVe totally distributionmungous... 

in a delivery-on-time-tastic type way. 

We're the UK's number one independent music, video and software 
distribution company moving millions of units for industry giants 

like VCI, MO and RTM. 

As VOD we've mode our mark. Successfully setting the pace. 
Now we're changing our nome to DISC, to match the format of the future. 

For a distribution company that's really in tune with your business - 
call DISC today. 

Our performance will stop you in your tracks. 

"W/se words there mate!" 

the way forward in music distribution 

  ,   
,-rrn n rAYTON WAY. WATFORD, HERTS WD/ 8UF. ENGLAND. • r nitTRIRUTlON L M I T E D , 3 6 CAaIUin w a 

TELEPHONE (01923) 255558 FACSIMILE (0,923) 8,7968 
A sûbsidiary ofVCI pic 



WHOLESALE AND DISTRIBUTION 

RETAIL PLUGS INTO 

HI-TECH ORDERING 
Electronic ordering Systems are helping UK record stores achieve a faster product turnaround, as well 
AS PROVIDING USEFUL INFORMATION FOR MARKETING AND PROMOTIONS, REPORTS STEPHEN DOWLING 

| etailers are benefîting AT&T EasyLink Services, is an faster than post and more j from changes in the electronic ordering process efficient than faxing. ^ 

★ Proven Chart Success 
★ Retail Promotional Campaigns 
★ Marketing & Sector Targeting 
★ Indie store Co-ops : 

QUALITY INDEPENDENT RELEASES 

SMOKIN' DUB SOUNDS 

CLUBLAND CLASSICS 
★ Pan European Distribution Network 
★ World Wide Export 
★ ¥an Saies 
★ Strike Force Facilities 
★ Long Term Label Development & Support 
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THE 

TOTAL RECORD 

COMPANY 

N-TRANCE THE 
NfCKI FRENCH ONLY 

RIVERDANCE WAY 
'VOLUME' TO 

ELKIE BROOKS ENSURE 
SILENCERS YOUR 
'HAVIN IT RELEASE 

PARLIAMENT IS 
FIVE STAR GIVEN 

MK&ALANA THE BEST 
b.l.o.w. POSSIBLE 

HARRYSECOMBE CHANCE 
ASWAD ISTO 

'LOW PRICE' USE 
BURNING SPEAR THE 

THE FALL BEST 
LIPPY LOU SALES 

BEVERLEY KNIGHT MARKETING 
COLIN BLUNSTONE AND 

'TROJAN' DISTRIBUTION 
JOHN MARTYN SERVICE 

RIGHT SAID FRED AVAILABLE 

THE ORIGINAL AND 

STILL THE BEST 

THE TOTAL RECORD COMPANY LIMITED 
7 PEPYS COURT, 84THE CHASE, LONDON SW4 oNF 

TEL: 0171-978 2300 FAX: 0171- 498 6420 

: 



WHOLESALE AND DISTRIBUTION 

etingre :arlier del shipped its Three Ténors album to ail stores on a Friday. The company announced two weeks ago that it was to join Sony, EMI and Pinnacle by launching a regular early delivery service, probably from June 12. BMG, awhile, says it bas yet to set te to begin its early deliveries 
irlier this month Wamer's stions director Gwen Pearce confirmed the Company was also considering changing its release from Monday to Sunday if lers favoured such a move. "Seven day trading is just around the corner, although we do not want to force retailers to open," she says. Most retailers are pleased with the service the distribution industry is providing. Gordon Gibson, manager of Preston's Action Records, which uses a variety of distributors, says, "l've no complaints really, although I would like Wamers to get an electronic ordering system - and Vital, too, so I could get a lot of "asingit." 

AndyS Records 

He adds: "We usée 

He is also a strong supporter ol the move to make early deliveries the norm - essential, he feels, if the independent stores are to 
multiples. "Early deliveries are something that I totally agree 

OF SUPPLIES AND DISTRIBUTION 
with. The compe on people not se) they're supposed to, but 1 think it's a good idea, It suits me because 1 have no time to organise the displays on a Monday moming. The only downfall with this is a Bank Holiday when shops like mine are going to be shut and I won't be able to sell stock until the 

rely Tuesday, but the bi t and se Chris Parsons, manager of Rhythm and Rhyme Records in Launceston, Comwall, also welcomes the trend towards releases, though he says 

mally the slowest day for a 
oyeTabôut3' to introduce although 1 PolyGr 

hewi a Monda; iw releai alofther 
_ rather than changed a Sunday. "It livens up the art of the week, and Monday is 

r 
CORONA 

OUTHERE BROTHERS • WHIGEIELD 

RECORDS LTD. 

You can firfias: at: 
Unit 11. CarniÉMge Court 
210 ShcpherÂ's Bush Road 

LONDON W6 7NJ 
GivejjPa bell or fax us on^ 

Phone: 0171 371 6969 
Fax: 0171 371 6688/77 

REDNEX • CABBALLERO • 20 EINGERS 
AERIKA BAMBAATAA 

service of the co he singles ont PolyGram, wh he says makes it difficult for retailers because it requires returns to be categorised inti singles, CD albums and cassettes. "Its returns are generally dreadfut, unlike Warners which puts it in the 
Has Gaylani of Volume Records in Newcastle says he 

try. "Wamers is definitely the best in that area. SRD is very good, and so is BMG." Early shipments have been warmly welcomed by the shop, 
problem is how the major labels 

The shop says it had a huge lemand for the last Supergrass 
inable to get information about t, including the exact release date. Andy Gray, managing director of Music Week's independent retailer of the year And/s Records, says stiff compétition has meant there is "not much to choose between any of the distributors''. Gray says he keops 

over the regularity of supplies and distribution. He says he would also prefer it if Warners installed an electronic ordering 

PU 

TîTmnh- 

Virgin use the Elvis df electronic ordering systei Our Price outlets will be the system before the end of the year. The chain has welcomed the move by distributors to dehver new release stock before the day of release. The distributors themselves 

introduced simplified retr postage-paid envelopes fo: ordering. It sees its promj 

send out everything on the day we receive the order, although we can't always do that on a Monday because that is when we get our biggest orders, Even if you order at 4pm or 5pm in the aftemoon on Thursday it should still get to 

inlays for CD covers stolen from shops. Vital Distribution, based in Bristol and distributing successful labels such as Deceptive (Elastica), Création (Boo Radleys, Oasis), Costermonger (Gene), Mo Wax and Acid Jazz claims it has built 
retailers. But director Peter Thompson says there is always more that can be done to please 

"We're trying to get everything out in 24 hours but we don't always succeed because we have had some phénoménal big hits in the past few months, which has created lots more work. We had Elastica's album, the Boo Radleys, Gene and Sleeper." He adds: "There is always 
have maintained a reasonable standard. We don't want to rush things because that's when things start going wrong. We have had a lot of success chartwise and that's acted as a catalyst for improving the 

labels, especially Mo Wax. We're making sure that we are selling sympathetically and not tiying to put product in shops where it wouldn't sell," he says. Target Records Sales, meanwhile, recently signed a ^nbution deal with BMG 
service to retailers, Product manager Neil Kellas believes this has helped shops which can now put ail their orders through BMG. 6 

The retailers and the distributors are aware of the benefits of worldng together, and .._1ng reiatjumkjp is 

CONTINUED ON PAGE 31 
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Stock and Aitken hit the top again 

I Y I illustrious careers, but probably tv to match this one. In America, their „«,Hnction («ith Glitter Band alumnus Tnhn Springate) of Nicki French's remake of Bonnie Tyler's Total Eclipse Of The Heart continues its rapid progress, cbmbing from number 16 to numbereight, to become the pair's biggest stateside hit since Donna Summer reached number seven with This Time I Know It's For Real in 1989. But even that pales into insignificance coropared to the UK success of their production of Soldier Soldier stars Robson Green & Jerome Flynn's double A-sided single pairing of Unchained Melody and (Therell Be Bluebirds Over) The White Cliiîs Of Dover, which débuts this week at number one aller selling.31Q,Q0Q copies in a week. The only record to sell faster this year was Take That's Back For Good. Robson & Jerome are only the ., / second brand new act to début at number one, emulating Whigfield. whose Saturday Night did so last September. Stock & Aitken have now producedU British number ones by a record 11 acts, ancTOusîs their first number one since January 1990 when, together with Pete Waterman, they steered Kylie Minogue to number one with Tears On My Pillow. Unchained Melody/White Clifis Of Dover is the fourth consécutive British number one to début in pôle position, ■which is a record. Eight différent 
been a hit, something no other song can match. THeRobson & Jerome single is also the biggest hit to date for RCA A&R man Simon CowelL His previous best was the number two placing attained by Sinitta's 

Love City Groove's self-titled single finished equal lOth in Saturdays Eurovision Song Contest on Saturday. Britain has fared worse, but not much, 

ÇSINGLES UPDATE ") ( ALBUMS UPDATE ) 
A -4%. +5.2 Robso: 88 Of 

hùious'Yh CllaS & DaUe: ChaS & Cl3Ve S Street ParlV' Ru"riB: The Cutter And The Clan' 
c PLAYLIST ADDS D ÎSH0 ! ^"'V105-95- B Lis,; BittY McLean ■ We've Only Just Begun: Joy Division 1935 - Love Will Tear Us Apart: Billie Ray Martin - Your Loving Arnis; Duran Duran - White Lines: Blessid Union Of Soûls -1 Believe. C List: Radichead - Pake Plastic Trees- Nightcrawlers - Surrender Your Love; Reef - Naked; 0ui-3 - Joy Of Loving: Dodgy - Staymg Out For The Summer, Annie Lennox - A Whiter Shade Of Pale.. Capital FM; w/c 11.05.95: A List: Bon Jovi - This Ain't A Love Song. B List: Amy Grant - Big Yellow Taxi, Chris Isaak - Somebody's Crying: Bitty McLean - We've Only Just Begun. C List: Dana Dawson - 3 Is A Family: Haddaway - Fly Away: Jam & Spoon - Right In The Night. Virgin 1215: w/c 14.05.95; B List; Bon Jovi - This Ain't A Love Song. The Box; w/c 11.05.95: Bonnie Raitt - You Got It; Boo Radleys - Find The Answer: Dionne Farris -1 Know: Get Ready ■ Wild Wild West; Green Day - When I Corne Around; Incognito - Everyday. Nightcrawlers - Surrender Your Love; 0ui-3 - The Joy Of Living: Perez 'Prez' Prado ■ Guaglione: Rod Stewart - You're The Star; Runrig - An Ubhal As Airde; Wildhearts -1 Wanna Go Where The People Go. 

THIS WEEK'S HITS 
Singles 

NUMBER one: Unchained Melody/White Cliffs of Dover 
Robson Green & Jerome Flynn - RCA 

HiGHEST NEW ENTRY; Unchained Melody/White Cliffs of Dover 
Robson Green & Jerome Flynn - RCA 

highest climber: Who The F**k is Alice? 
Smokie featuring Roy Chubby Brown - NOW 
NUMBER ONE r&b single: This Is How We Do It 

Montell Jordan - Def Jam/lsland 
NUMBER ONE dance single: Dreamer 

Livin' Joy - Undiscovered/MCA 

Flynn's double A-sided pairing of Unchained Melody and (ThereTI Be Bluebirds Over) The White Cliffs Of Dover was achieved desplte negligible support from radio. Accord! ng to Media Monitor, the single attracted a mere 37 plays last week from the 56 stations monitored, being exposed to a total audience of only 949,000 people. That's only about a seventieth of the exposure given to the week's top spins, 
place among the Top 200. The only 3 
stations to give it more than two plays were BRMB, with six, and Fox FM, which played it 15 times. It will be 
phenomenon, so expert a huge upsurge in support for the dise this week. Take That's Back For Good enjoys a sixth week at the top, but its days are numbered, as it drops below a thousand plays for the first time in that period. No other single by Take That has spent so long at the top of the airplay 

Some of the biggest increases in airplay this week are for records that have already proved themselves at retail. Livin' Jo/s Dreamer vaulte from 49-9, Scatman John's Scatman climbs 61-26 and Ferez Prado's Guaglione moves from 68 to 34. Three weeks ailer debuting at the top of the sales chart, Oasis' Some Might Say also continues to improve, moving up from 20 to 17 this week. It remains Radio One's most played dise for the third successive week. Perhaps the biggest surprise is the ultra-conservative Atlantic 252's décision to give heavy support to an unproven act, namely Lighthouse Family, whose Polydor début single Lifted got 21 spins from the Irish-based station last week. Nationally, too, Lifted is a popular addition to playlists, grand total of 266 plays, to 104 to 46. The Lighthouse 
Take That-RCA 

Take That-RCA 
Livin' Joy 

Te one new jazz album you nave i 

Guy Baiser ,1 
înt0 th^blue |Sâr ^ 



■ TOP 75 SINGLES cin L • 20 MAY 1995   

û 

j g Artist (Producer) Publisher {V 
, UNCHAINED MELODY/ ®WHITE CLIFFS OF DOVER "■ " -■ Flynn (Stock/Aitken) A.-MPL AA:EMI (ANor 

38 2 2 ADORED AND EXPLORED grcury MERDD 431/MERMC 431 |F) 
39- 

t 
t 

40' 3 THE CHANGINGMAN 
RCA 74321250192/74321250194 (BMG1 28 4 BEST IN ME vnclVWeHer) BMG/SlynsyNiillina Hill IWeller/Lynch) GolDiscs GODCD127/GODMC127 (F) 

rcury MERDD 428/MERMC 428 if) 

ion CRESCD 204/CRECS 204 (3MV/V) 3 SOME MIGHT SAY O Oasis IMom's/Gallaflher) Crsation/Son   
2 WE'RE GONNA DO IT AGAINPolyGram TV IvlANU 952/MANU 95V14ANU 957/- (f) 

t 7 16 7 LOVE CITY GROOVE Planet3GXY2003CD/GXY2003MC|P) Love City Groove (Beanz/Stewarî) WC/CC (Rudden/Mais/Williams/Hardy) -/GXY 20031® JC 23 2 WHERE HAVE YOU BEEN TONIGHT? PoiydorY0RCD5/Y0RCS5(Fl '♦J Shed Sevan (Sheldon) PolyGram (Shed Sevenl YORK 5/- 7 BACK FOR GOOD ★ RCA74321271462^4321271464(BMG) Take That (Porter/Barlow) EMI (Barlow) 74321271467/-® âR nTI WHY DID YA Cleveland City Blues CCBCD 15004/CCBMC 15004 (3MV/SMI tU «"i" Tony Di Sart(DiBart/Blissettl Cleveland Citv/Peer(Di Baril -/CCB15004 
9' 6 CHAINS Columbia 6611252/6611254(SM) /IT 32 3 TEARS DONT LIE SystcmancSYSCO9/SYSMCa'-/SYSX9(F| 

.'101 YOUR LOVING ARMS Magnat MAG 1031CD/MAG 1031C (W) no 22 3 1WANNA GO WHERE THE PEOPLE GO EastWesiYZ923CD/YZ923CX(WI Tbe Wildhearts fTha Wildhearls/Efemeyl WC (Gingerl -/- 
-111 gONLYONEROAD Epic6613535/6613534(SM) AQ 27 2 CANT STAND LOSING YOU (LIVE) A&M 5810372/-(F) Tj The Police (Summers) EMI (Stingl 5810367/5810371 

12 5 4 KEY TO MY LIFE 0 PolvdorPZZD342/POCS342(F) riô'nY00 ChampionCHAMPCD316/CHAMPK316(BMG) JU tuau StasotfeaturinnGarniLeemino(StaxxlPolyGram(JonesTTbome/Leeminol -/CHAMPIESIB 
13 3 10 DONT STOP (WIGGLE WIGGLE) • Sap/Etemal/WEAYZ917CD/VZS17C|W) R1 m MORE HUMAN THAN HUMAN J II tiau whitB Zombie |Date/whl,e Zombie) wc/Psycho Hea Geffen GFSTD 92/GFSC 92 (BMG) id (White Znmbie/ZombieF/GFSV 92110') 
14" 2 THIS IS HOW WE DO IT Def Jain/lslan(iDEFCD07/OEFMC07(F) KO 36 2 WORK IT OUT Shwa (Frederiksel CC (Ross/Piscitelli) ffrrFCD 261/FCS 261 (F) 
15 E m THAT LOOK IN YOUR EYE KuffKUFFDG I/KUFFC I (El 1 1 L Cjupbi 11 STJ II C v KUFF 1/- CT 39 „ USURE 00 J " Slrike (Cantor/Gardner) EMI/Fresh/Chrysalis/MCA (C Frosh FRSHD 19/FRSHC 19 (3MV/SM) lantor/Gardnerl -/FRSHT19 
16» „ TWO CAN PLAY THAT GAME OMCAMCSTDI9731MCSC1973|BMGI Bobby Brawn (Riley) Zomba/WC/MCA/CC (Rilev/Belle/Guppy/Brownl -/MCST1973 C/I 33 2 DOWNWITH THE CLIQUE J ^ Aaliyah IKelM Zomba IKellyl Jive JIVECD 377/JIVEC 377 (BMG) ■/JIVET377 
17 E m KEEP ON MOVING TuffGongTGXCD4/rGXCT41F) CC 30 3 CASTLES IN THE SAND ^ »» Tbunder (Fraser/MorlBy) Rondor (Morteyl EMI CDEMS 372/TCEM 372 (E) 
18 3 3 BUDDYHOLLY GeffenGFSTD8WGFSC88(BMG) Weezer (Ocasekl Manuscript ICuomo) GFS88/- CC 35 2 THIS IS MUSIC JU Tba Verve (Morrismie Verve) EMI (The Venral Hut HUTCD 54/- (E) 

. 191 M YOU'RE THE STAR WamerBrosW0296CD/W0296C(W) Rod Stewart (Edwards/Hom/Stewart) Rondor/PolyGram (Uvsey/Lyle/Miller) W 0296/- 5y 44 ,2 THE^BOMB! (THESE SOUNDS FALL INFO MY MIND)0 ^ PasïïatDiivariCTivsîiEi 
20 " 4JESSIE SBK CDSBK syrCSBK 53 (E) Joshua Kadison |yan Hooke/Argent) FMI (Kadisonl -/-® CO 3, 2 FINO THE ANSWER WITHIN Créa ^ 0 The Bon Radleys (The Boo Radleysl Rhythm Kinn (Cs ition CRESCD 202/CRECS 20213MV/V) 
21 < 5 Ad^msUa^ye^Ada^^omba/EMi/S^^ ^d^s/uf A^' A&M5810282M10284(F) cq rnrn boom boom j j SUUJ Définition 01 Sound (Huahas/HuphesICC/CartinlCIar Fontana DOSDD 1/DOSMC I (F) k/Weekes/Banks/Bennettl •/• 22 3 5 LOVE & DEVOTION Iogic/Arista74321272702/74321272704(BMGI Tbe Real McCoy IFreshline/Baiman Brothers) Maxximum (Wind/Quickmix/Jeeltea) ■/;432127270t fin c]ï!aTHELASTT|ME musîc UU 641344 ParadiseLost(Efemey)Zomba(Holmes/Mackintoshl For Nations CDKUT165/TKUT165 (PI 
23 3 4 IF YOU ONLY LET ME IN lstAvenue/Coluinbia6613252/6613254(SM) MN8 (Charlea/Wilson) WC/Rondor/BMG (Baker/Kroell/Reeves) 6613257/ 01 41 4FREAKLIKEME East West A 4473CD/A 4473C (W) 
24 El m ALLTOGETHER NOW mdmcdevcsïdevfc3omv/sm) m Everton FC (Wright) EMI IHoolon/Grimes) -/DEVPD 3 HO") 02 43 7BUBBLINGHOT Virgin VSCDT1530/VSC 1530 (El Pato Banton with Banking Roger (Banlonl IRS/WC (Murrav/Chariervl VS 1530/VST1530S 
25 3 8 Bro^n^'în'ywcrmi/CCIG Ib n/Ch b s/H III MJJ/Ef,^l:661',135'66,4,34|SM, CO 45 5 1 NEED YOU . _ WJ Deuce (Rarding/Curnow/Kean) BMG/PolvGram (Keai London LONCD 365/LONCS 365 (F) 
?fi ra TAKE ME D0WN T0 THE RIVER Parlophone CDRS6409/- (E) Skin(Sheldon)WC(Gray) -/I2RP6409 iifll'î'S 2 WHO THE F**K IS ALICE? N0WC0WAG24Ei/CAWAG245(TRC/BMG| çrj Smokie featuring Roy Chubby Brown (Humphries) BMG (Chinn/Chapman) -/- 
27 ES rn WHEN 1 COME AROUND RepriseW0294CD/WI)294C|W) Green Day (Cavello/Green Day) WC IBille Joe/Green Dayl W 0294X/- 0C 47 41 WANNA BEFREE (TORE WITH HIM)WEAYZ913CD/YZ913C(W) ">4 Scarlet (Paxman/Muqqleton) Chrysalis (Youle/Parker) yZ913/. 
28 El MADE IN ENGUND Rocket EJSDD37/EJSMC37 (F) " Elton John (Penny/John) WC (John/Taupinl -/. 66 40 2 ' WAS A G MotownTMGCD 1441/TMGCS 1441 (F) Whitehead Bros (Whilahead/Goldl WC (Whnehead/Johnsnnl ./tmcy ixai 29 ES JJ MOVE YOUR BQDY ^ AvexUKAVEXCD4/AVEXMC4(3MWSM| 07 50 3 FREEDOM (EP) Epiden QFX (Turnbull) no crédit(Turnbull) nie EPICO 0O4/EPIC 004(GRPV/F/M0I 
30 ' 3 AN UBHAL AS AIrdÉ (THE HIGHEST ATpLEJ ch^iisCOCHsœi/rccHssiKiiEi Runrig (Harley) Chrysalis IMacDonald/MacDonald) CHS 5021/- CO 46 3 THE 4 PLAY EPS u 0 R Kelly (Kellv/Allan) Zomba (KeUv/JeBarson/Blatcherl Jive JIVECD 3767JIVEC 376 (BMGI 
31 » 2 LENNY Parlophone CDR64107TCR 6410(E) Supergrass (Williams) EMI (Supergrass) RS 6410/- 69 CES C0ME BACK Anx. eus 74321226682/74321226674 (BMGI 
32 M 3 WHEN D^IJETTO SJNG 'MY WAY' Log1c7«2127400W«21274TO|BMG) 70 67 3, THINKTWICE* » u Celine Dion INeill ChtvsalisTEMI (Hill/Sinfieldl Epie 6606422/6606424 (SM) 
33 m J] DIGNITY Columbia6620762/662G764ISMI Bob Dylan (no creditl Sony (Dylan) ./. 71 ESa THEDANCE TO THE MUSIC EP • Stress CDSTR 63/-(P| 
34 » Super Calfeaturing Jack Radies (Maragh/Sly & Robbiel EMI (DomincJBartholomewl -/E614706 72 EESSEXUAL 

a s. Moni| Rowa (Sla„„ar[j/RoWe| Safe/CC/Rowas. Fvfe 8 Evcrad (Fyfe/E^ fC°RW]CS^{f) 

35 m g ALICE (WHO THE X IS ALICE?) Habana HABSCD 5/HABSMC 5(SM) •• Gompie (Peters/Pelser/Ven) BMG (Chinn/Chapman) 7HABS 51- 70 59 4 DRIVING WITH THE BRAKES ON ' " Del Amitri (Clayl PolyGram (Curriel A&M 5810072/5810044 (F) 
36 3 3 ARIy!Y 0F NIE Ono Uttle Indian 162TP7CD/162TP7C(PI Bjotk (Hoopor/Massey/Biork) Perfect/PolvGrain (Bjork/Massayl ■/• 7/1 60 9 JULIA SAYS O PreciousOr • ~ Wet Wel Wet (Wet Wot Wat) Preciaus/Chrysalis tClark/Cur ganisation JWLDD 24/JWLMC 24 (F) 
37 m ̂ VamKaH?aI(Wberr»)Tr otv h|V M /Wh 1 EMI [:clMAE2n'CMAE2(E| 75 52 2 BORN SLIPPY Junior Boys Qwn JBO 29 CD S/- (RTM/P) ' 0 Undcrworld (Underworldl Sherlock Holmos/CC (Hvde/Smith/Fmorsnnl ./inn-vi 

Your Loving Arms 

Billîel^yMartin es by Junior Vasquoz, Roger S and Tbe Grld 
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(VW TOP 75 ALBUMS cin ■ 
k 20 MAY 1995 A 

D' 
Ofi ?1 , FROMTHEBOnOMUP £-'ul Brownslono (Hall) 52 « 
27 EMi ÎILT

W ius Organisation 5268512 (F) 

A 30 3 
31 ^ 25 CROCODILE SHOES *2 EastWestw 

2 2 

A Qs 26 THE COLOUR OF MY LOVE *3 Epie 4747432 ism) a OQ 35 i25 SIMPLY THE BEST *6 A «5 CelinoDion(Luprano/Ooely) 4747434/ " ^3 5 TinaTurner(Variousl 
4 
5 = 

|i 6:1 
7 
ls 

9 9 

a 10^ 
m 
12 10 

55 = 
56 ' 

58 m DEEP WITHINMY SOUL 
59 EU THE DEFINITIVE SIMON AND GARFUNKEL ★ 

E864324/H 864321 25 BIZARRE FRUIT ★ Deconsmjction/RCA7432I240812(BMG) 62 1 

! a 38 1 50 GREATESTHITSII *5 62 EVERYBODY ELSEIS DOINGIT, SO WHY CANT WE? ★ A 64 5 

" A RR 74 76 FAITH *2 7 " O'J George Michael 

jj THE RHYTHM OF THE NIGHT E.emaVWEAO» 

14" 
15 
16 
17 
18 E 
19^ 
20 
21 
22 
23 
24 
25 - 

66 EU H! 
7 THE CHOIR - MUSIC FROM THE BBC TV SERIES • l A 43 4, 12PLAY® . "tl RKelIvfKellvl 67 

42 ' 68 - 
a 43 4 ,3 DIVINE MADNESS *3 î92(E) aCQ 72 10 BEGGAR ON A BEACH OF GOLD O Virgin cov2772(E) 2m- ^ Mike And The Mechanics INail/Rulherfordl TCV 2772/V 2772 

70 Ellf' 

9362457404/9362457401 
flC ijWTj THE CUTTER AND THE CLAN O Chrysaiis ccd msiei 71 r* GUTTERING PRIZE 81/92 *3 Virgin smtvo 1 iei 43 luaJ Rllnn3|Har|ey| ZCHR1669/- ' 1 S.mpleMinds (Variousl SMTVC1/SMTV1 

A 46 ' 3™°Scm jrlophone CDPCS 7372 (E) 72 3 2lasttraintolhasa 

48 S U MUSIC FROM RIVERDANCE THE SHOW 
il A 49 5 33 THEDARKSIDEOFTHEMOON* 751 ■ BAT DUT OF HELL ★? 

50 - 

TOP COMPILATIONS 
10» 
H m s 
12 6 THE BEST ROCK ALBUM IN THE WORLD..,EVER! Il • 

2 5 NOW THAT'S WHAT1 CALL MUSIC! 30 *2 EMl/Virgin/PolyGram CDNOWSO/TCNOW SO/NOW 30 (E) !■" 4 THE HOUSE COLLECTION - VOLUME 2 Fantazia FHC 002CD/FHC 002MC/-(V) 
3» 3 WARNING! DANCEBOOM TelslarTCD 2763/STAC 2763/- (BMG1 14 9 , DANCE MANIA 95 - VOLUME 2 • Pure Music PMCD 7010/PMMC 7010/- IBMG) 
4E m SILK AND STEEL ^ PolyGram TV 5255692/5255694/-IR 15 2 3 MINISTRY OF SOUND - THE SESSIONS 4 Sound Of Minislry M1NCDB 4/MINMC 4/MINLPB 4I3MV/SM) 
5 3 STREET SOULO VifginVrDCD41 |E| VTDMC41/- 16 14 , DRIVE TIME DinoD1NCD96(P) 
6» 2 S H1N E O PolyGram TV 5ffl5672|F) 17 " 5CLUBCLASSO Global Télévision RADCO 10/RADMC10/RAOLP 10 IBMG) 
7» 3 CREAM LIVE Deconstruction 74321272192/74321272194/74321272191IBMG) 18 m g THE CHART MACHINE    ^ ^ 
8 ' 25 PULP FICTION (OST) • MCAMCDIIIOSIBMG) MCCin03/MCA 11103 19 2 , CLUB TOGETHER 2 Reacl/EMI CDEMC 3704/EMC 3704/-|E) 
9 » 2 DANCE NATION 95 Vision VISCO 11/V1SMC n/- (PI 20 * 5INTO THE EIGHTIES O Global Télévision RADCD 09/RADMC 09/- (BMG) 
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TOP 50 AIRPLAY HITS 
  20 MAY 1995 

Monitor 
1 , 1 BACK FOR GOOD TakeThatmCA) A 24 97 27 a 36 32 35 21 33 s 33 S 42 'S ; 0 964 aud.lml 65.48 -3.2 2 2 2 TWOCAN PLAY THAT GAME BobbvB,o«niMCAi A 27 99 39 45 34 39 0 1 26 2 0 847 61.43 12.6 3 a io IFYOUONLYLETMEINMNsicoiumbiBi A 27 57 7 36 1? 38 n 1 30 8 n 745 48 60 95 4 3 7 CHAÎNS TinaArona(Columhial A 22 35 44 35 31 39 23 32 17 44 0 833 48.40 -1.3 5 7 19 MADEINENGLANDEbonJobnlBockel) A 15 0 47 37 30 35 8 26 27 19 28 662 39.70 ! 0.1 6 15 18 LOVE CITY GROOVEuveCit,G,oo,.(Planol3RBbb,dsl A 20 34 27 30 25 7 0 1 4 1 0 504 36.48 28.2 7 5 14 KEYTOMY LIFE B0V2.no (Pbi,d.,i A 21 31 20 28 5 37 0 8 30 7 0 598 35.81 -14,2 8 14 12 LOVE & DEVOTION MCSarAndTboRo.lMoCovlLo9icl A 27 34 10 21 1 21 0 1 12 1 0 293 34.67 11.0 9 49 96 DREAMER Li.in'JoylMCA) B 24 24 11 24 5 39 0 3 5 19 0 349 32.81 210.3 10 19 31 JESSIE JosbuaKadison (EMU 1 35 23 31 20 41 28 32 15 28 0 699 28.65 6.0 11 8 6 |FYOULOVEMEB..wns.onolEpicl B 11 30 2 30 11 36 17 1 20 2 0 496 28.13 -21.0 12 21 42 KEEPON MOVING BobMa,loyS1heWailcrsllsland) B 14 0 26 34 0 16 27 29 0 2 20 407 27.36 21.0 13 27 63 1 KNOW Dionne Far,is (Columbia) B 14 0 13 37 27 43 3 13 8 7 18 361 27.06 51.6 14 i2 ii BEST IN MEu.LooS.(Ma,cuyi A 18 0 17 32 4 6 0 27 11 1 0 493 27.01 -18.5 15 13 6 HAVEYOUEVERREALLYLOVEDAWOMANB„anAdamS|AaMi B 10 0 20 25 18 31 32 24 18 13 18 664 26.38 -19.1 16 11 22 BABYBABYco-onalElornall A 12 90 2 7 2 19 0 1 4 2 0 341 25.05 -29.2 17 20 29 SOMEMIGHTSAY0as,S(Creadonl A 29 0 1 1 9 5 0 1 2 2 8 254 24.25 -9.6 18 18 23 USURE DO SlrikolFreshl A 15 72 2 8 31 18 0 1 1 4 0 309 24.20 -12,3 19 9 5 TURNON.TUNEIN.COPOUTF.eokpbworlFobnhaBroadwav) 2 37 27 32 1 11 0 1 3 3 17 421 23.95 -39.7 20 6 3 JULIASAYSwotWotWolIProclouaO,gania.ii.nl B 3 72 1 14 11 7 21 29 1 1 10 424 22.14 -81.6 21 17 13 MARVELLOUS L,gh,ni„,Saeda(Epicl A 20 0 1 1 0 33 0 1 4 1 28 296 22.06 -23.5 22 10 « WAKE UP BOO! Boofiadlaysicroalion) B 7 35 1 1 4 13 0 1 1 15 20 387 21.30 -54,8 23 « 56 THAT LOOK IN YOUR EYE AliCampballlVlrginl B 13 0 34 25 19 1 24 8 0 25 0 377 20.00 59.9 24 16 ,5 IWANNABEFREE(TOBEVVITHHIM)ScarlaUWar„a,B,os) A 11 0 1 1 8 30 26 7 23 28 16 550 18.87 -47.6 25 28 36 HURT SO GOOD Jimn-ySomar.illa|London) A 15 0 11 10 27 14 0 10 17 22 17 418 18.12 5.1 26 61 66 SCATMANScaonanJohnlRCAl A 22 0 2 6 5 14 0 1 2 1 0 172 17.97 109.0 27 25 20 OVERMYSHOULDERMikeAndTboMachanicalVirginl 2 43 4 8 28 20 28 28 25 2 9 369 17.73 -22.0 28 45 98 FREEDOMltebolloGayloIRCA) A 21 0 8 11 21 3 0 0 4 21 0 198 17.71 46.9 29 24 25 NOTOVERYETG,acalPartac.o) A 21 1 1 1 1 17 0 0 0 6 0 223 17.65 -23.5 30 66 90 ONLY ONE ROAD CelinaOionlEpiol C 6 0 20 30 18 9 14 17 9 11 0 300 16.93 113.0 3 1 42 49 WHERE 1 FIND MY HEAVEN GigolcAumsIPiral A 23 0 2 7 0 4 0 0 3 0 8 137 16.80 36.5 32 32 27 STRANGECURRENCIESREMIWarn=,B,oal 0 32 1 1 1 8 0 1 2 41 30 237 16.76 4.1 33 33 53 BUDDYHOLLYWaazarlGelfonl A 20 0 1 1 1 2 0 1 3 1 19 132 16.31 7.0 34 66 306 GUAGLIONEParazWPradoIRCAl 2 51 7 8 1 2 0 1 2 1 0 160 16.10 112.3 35 26 21 HYPNOTISEDSimplaMindalVirgm) 0 34 1 1 1 5 0 1 1 37 26 270 15.93 -29.5 36 34 48 THECHANGINGMANPaulW.llarlGolDiaosl B 18 0 1 1 1 4 0 1 1 1 20 115 15.41 5.6 

37 38 39 MYGIRL JOSEPHINE SuparCa.Fe.tJaokRadicsIColumbî.) A 22 0 0 0 0 12 0 0 0 1 0 119 15.35 20.3 
38 98 195 DON'TWANTTDFORGIVEMENOWwatWelWo.lPiociooaOrganisalionl B 7 0 5 20 0 33 1 6 0 23 0 191 14.18 201.3 
39 103 0 THIS AIN'T A LOVE SONG Bon Jo»i|M=,cpryl B 11 0 4 1 0 33 0 6 1 0 10 143 13.91 223.2 
40 58 108 FIND THE ANSWERWITHINBooRadleyalCraationl A 21 0 0 0 4 1 0 0 1 7 10 103 13.68 54,1 
41 31 24 YOUGOnABEDesraalDua.adS.und) 1 37 1 b 4 9 28 8 3 3b 0 253 13.65 -18.7 
42 23 9 WH 00 PS NOW Jane. Jackson (Virgin) 0 1 31 31 0 11 4 29 17 2 0 343 13.64 -62.9 
43 52 54 24-7-365 Cba,las &Eddia(Cap«ol) B 15 0 10 8 0 10 0 12 5 0 0 330 13.58 38.8 
44 79 89 THISISHOWWEDOITMonlalIJordanlRAU B 15 0 7 11 9 6 0 1 2 1 0 215 13.28 118.8 
45 84 69 ADORED AND EXPLORED MaroAlmondlSomaBbarral A 18 0 0 0 11 0 0 0 6 0 0 138 13.25 134.1 
46 104 162 LIFTED Ligblbouse Family (Polydorl B 10 21 1 0 9 0 0 0 2 17 0 266 12.74 199.7 
47 4, 59 YOU'RE THE STAR RodStasvamWarnerBrosI 0 0 15 32 0 16 0 24 4 0 0 289 12.66 2.4 
48 15 87 CANTCRYANYMOREsharylCrovIASMI C 7 0 0 0 10 16 0 0 1 23 23 276 12.59 -9.9 
49 29 28 DRIVING WITH THE BRAKES ON Dei Ammiiasmi B 9 0 1 5 8 31 0 1 1 24 1 326 12.01 -39.7 
5 0 55 50 ALEIWANNADOSbarylCrclASMI 4 22 9 5 2 10 6 7 2 2 7 153 11.16 22.0 

DREAMER Livin' Joy |MCA| 
OON'TWANT 10 FORGIVE ME NOW WetWeiWel IPrecious Orgamsît 
KEEPON MOVING Bob Marley & Tbe V 
ONLY ONE ROAD Ce 
THIS AIN'T A LOVE SONG Bc 
HURT SO GOOD Jimmy Somorville (Londonl 
THAÏ LOOK IN YOUR EYE Ali Campbell (Virginl 

BIG YELLOW TAXI Amy Grent (A&M1 
THIS AIN'T A LOVE SONG Bon Jovi (Mcrcoryl 

WHEREVER WOULD I BE Dusty Springfeld & Daryl Hall (Columbia) 18 
SOMEBODY'S CRYING Chnslsaak 
LOSTONABREEZE AetOfFaiih CD CD wVI 
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tribal pauis waf for bq d»ce euenb 
The success of lasl week's Tribol Gathering ouldoor dance party herolded Ihe relurn of lorge-scale evenls to Ihe dance scene. Il olso shows lhat such evenls cannowofferreal compelilion lo rook-based (eslivals such as Glaslonbury and Reading. The parly was a sell oui and. 

The only mlnor hilches were a wait of up lo Ihree hoursfor some people trying to leave al Ihe end and Ihe non- !Of New York DJ Danny Tenaglia and Ihe group Show-slealing by Orbital and Prodlgy again underlined f—L 
blessedwilh excellent wealher, dedared Ihemselves delighled lechno-basedgroupslocutil (estival crowd. e. Plastikman also teceived perfect.' 

The crowd, moslly in Iheir laie to extend Ihe event lo two days      (ornextyear. Universels due lorelease a Tribal Gathering album on May 30 feoluring many of Ihe ariisls who appeared al Ihe event. Tt did seem to have the same Induded on Ihe LP will be The olmosphere as a Glaslonbury or Prodigy, Moby, Orbital, Reading evenl,* says Lilchlield. Underwortd, Plastikman and im Club, among olhers. Universe's next event will be a 
Lilchtield also revealed plans Seplember. Universe Party in Munich during 

baby d track hits légal wrangle son/s uk and european 
dance teams get facelift Sony is planning a radical overhaul of ils UK and European dance opérations, os predicted some weeks ogo by RM. A new UK dance department will be headed by Mark Richardson, currenlly marketing director of Son/s Soho Square label. He will be joined by Tony Piercy, currently at Polydor and formerly of Logic Records, who has a strong track record in Europe. The new-look department is as yet unnamed but at présent Ihe UK Is alone in not having adopted the Sony Dance Pool tille used throughoul Ihe world by Sony (or ils dance unils Meanwhile, a meeting of Son/s European dance department heads was held last week to put the (inishing touches to the Européen Repertoire Division, which will allow Ihe compan/s dance unils the chance lo license Iracks and release them on a pan-European basis rather thon just within their own territories. Sony would offer no comment on Ihe changes. 

A row has crupted over the two HH { . I" competlng dance versions ot the 1980 Korgis hit "Everybody's Got To Learn Sometlme' bv N.R.G. andbaby D. boîh due oui immlnently. The release of both :• N.R.G.'s'Heed Your Loving WP (Everybody's Gotta Learn B, . , Sometlme)' and Baby D's T Need BnEv;'-' ^ 8»^T Your Loving (Everybody's Gotta f -7 ' Learn Sometlme)'is now under m- Vyby» 'ïy j N.R.G. recorded the original t dance version in 1992 for Chili The Baby 
dance Interprétation the track ralher thon the Korgis hit, was K^B9MQi|9|Kf^(|9BHH^ this year bytfrr/Londonasthefollow-upta Baby number one 'Let Me Be Your Fantas/. ' However, N.R.G.'s Inferno Records, has licensed its version lo RCA/BMG for re-release, with both records due out on May 15. The dispute occurred when Warner Chappell, publisher ot the Korgis' original song, threatened an injunction agalnst RCA/BMG claiming that Ihe N.R.G. version had not been cleared properly, while not objectlng to the Baby D version. As a resull, RCA has put Ihe record on hold and N.R.G.'s lawyers have responded by threatening a possible Injunction agalnst London and Baby D claiming an infringemenl of thelr arrangement copyright. Neither ffrr nor Warner Chappell would comment, but Colin Davey ot Inferno says, "We are hoping Warner Chappell will now give us Ihe necessary clearance to rush the N.R.G. record inlo Ihe shops and teed the obvlous demand for our track." 

^5ji)s 1 cl e c^^rts:EXoN 
Morales gives club 1J sTREETS f2J cred lo Michelle ™ Pizzaman W Gayletrack cooKcuts: 

--x robertarmani likes \ én"' F ArKH0M^ (S) itfast. checkout HJl ?!.! hls classlc cuts ^ Brothers 

||j^ 

sanchez/masters at work 
mixes + dubs 

may 15th 
"massive ail round" mixmag 

"thumping" rm 
big echoes 

on tour in may! 
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eus 

Capacity/PA/ spécial features; 500/7-10k sound/club to improve sound and lights inthesummer. Door policy: Not strict. Music policy: Ttiursdays-jazz and trip hop; Fridays-soul; Saturdays - upfiront house; Sundays-tronce. DJs: DannyTenaglia, Frankie Knuckles, Paul Trouble' Andersen, DJ Pierre, Spinning: Non-commercial, underground Chicago house. Currentfavourite: Deep Dish 'Chocolaté City'. DJ's view: 'There's o good vibe and I olways have a top time,'- Oscar Fullone, résident DJ. Industry view: "Excellent. A wonderful atmosphère,'- Samantha Webb at Dynamix, Ticket price: £5, £7 Soturdays; more if there are PAs, 

n(§)w^ 
michelle gets the 

clubs thumb§°ip 
ever growing appeal to club audiences wilh lier lalest single 'Freedom', which is currenlly riding high in Ihe RM Club Chart. The single originajly produced 

aheallhylhumbsupfrom 
she says. "Tbey're so Because I don't really lisl lypeof music, Iwasexpr somelhing wilh jusl no:" 
guilorcame in, I was like'Yeah!'.' Gayle co-wrote the original song wilh Walden. "Norada asked me if there was one Ihing I could ask 

for, whotwould it be? I said freedom, and we just built il from Ihere,'she says. Gayle also insisls lhal her US frlends Ihe Hil Makers provide tougherr&b mixesofthelrack. Gayle hasnowachieved Ihe almost impossible féal of successfully switching from actress to singer. She says people have almost begun to forgel her EastEnders pasl, 'Thankfully,' she laughs. Tve noticed on Ihe Street thaï people now lalk to me aboul my sangs, which is greal." Gayle Is currenlly wriling some newsongs but says,'l've definilely got ideas, but wilh my schedule I won't be able lo get into the studio unlil later in Ihe 

jockeyslut starts 
new club night 

...- r Kinchen - MK - is currenlly hoving the __ dance équivalent al his life (lashing belote bis eyes wilh a host of his pasl Iracks being ■—j on Ihe back of Ihe Niahtcrawlers' 'Push 
JockeySlut, the excellent Manchester-based techno/ dance magazine, is celebratlng the publication of Its f2th Issue wlth the launch o( a régulât weekly club nlght-Bugged Oui. The club wllllake place every Frlday al Sankeys Soap, Manchester. As part of its promise lo supply technophunkand303 madness, Itwlllfeolure everyonefrom Eddie 'Flashln' Fowlkes to Andrew Wealherall on the decks. "WeTIJustbe pultingon people wc like. We're not golng to be purlst about it and have ullra-credible techno people only," says John Burgess, whoedlls JocteyS/i/fwith partner Paul Benney. Theethos of the clubwlll thusfollowthe Irreverent attitude which bas seen the 

magazine growfromaZO- pagetanzlne about the Manchester sceneto a 48- page natlonwidetitle. "We're not looklng to compete wlth the big boys. 
we want In the way we want," says Burgess. The tltle is distrlbuted to 
Vital, wlth a magazine distribution network also supplying it lo newsagents and shops in key cilles. Meanwhile, guest DJs joining résident James Holroydat Bugged Out Include Justin Robertson andJon McCready(19), Claude Young and Rejuvinatlon (9),. (23) and Andrew Wealherall (30). For more détails aboul Bugged Out or JockeySlut, call 0161-237 3128. 

The Feeling On', whose recent chart success was based aruMKtejuixps. MK's owri classic 'Buming' saw a reissue Iwa weeks aga, while his lausly unreleased LP, 'SurrendeT, is also gelting a king from New York, Kinchen was philosophical dredged up, Td be more worried if Ihere was a ly work But il is kind of slrange, Maybe the stuff l'm 
However, dance fans may be shocked lo leam that MK has now virfually stopped producing dance tracks, diverting his attentions inslead lo r&b. "In the US, dance music has corne to a standslill Also, I got bored of il because Ihe labels wanled everything lo sound like Ihe Nighlcrawlers.' So MK's recent remixes have been for Ihe likes of US r&b acte like Brandy, Jodeci and Adina 

you'd want lo dance to,' he says. MK is also compiling his second LP, 'Kwill betolally différent to Ihe first one,'he promises. 

JOCKEYS Hji 

Kiss 102 in Manchester was las Rajar listening figures which sh    „ audience of 215,000 wilh an average listening tlme of 6.3 hours. Kiss 102 MDGuyHornsby says, "They were 6%-8% better than expected." Hornsby also revealed Kiss 102 had |usl gone Into operating profit, flve months eorlier lhan expecled. 

© 

As of 1 May. the label rester of 
Kudos Records Limited 

shall be physically distributed by 
Pinnacle Distribution 

For presales and new release information phone Kudos on 0171 372 0391 or fax 0171 372 0392 For re-orders and back catalogue contact Pinnacle telesales on 01689 873 144 
The Kudos roster of distributed labels includes: 
EAH l'irprllïS S Ash'nternati0nal' Beau Mantte. B12. Caustic Visions, i n v m M l? 

,lcomm' HonBy D|P' lfach' Immortal, Irdial, ITP, Kudos Likemind Pork ReX'dhof pLt^n3; Midi CirCUo New Ground' 0ctoPus' Otherworld, PlanetE, SAD Suhur^ of Pantunes. Pure Plastic, Resource. Rotation, t)PB"r-bs of Hell, Spira, Template, Trelik, Touch, Waveform, 
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24 carat house 
nuggets from ore music 

chrissy ward 
'right & exact' 

Ag 6/Ag 6 CD 
mixes from david anthony, dancing divaz, stonebridge and pizzaman 

5.6.95 

pamela fernandez 
'Iét's- start over e.p.' 

Ag 9/Ag 9 CD 
includes the classic 'kickin in the beat' 

22.5.95 

party faithful 
' b r a s s : let there be house' 

Ag 10/Ag 10 CD 
the funky clubland stormer 12.6.95 

donna giles 
'and i'm telling you 

i'm not going ' 
Ag 11/Ag 11 CD 

new mixes late 95 

solid gold 
distributed by warner music u.k. 
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