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SampSe snag hits ijork 

un, Post, aller just ofTer as "pathetii 
The label took the action on Monday forgot morning aller failing to reach an agree- pay ar ment with Beechwood Music over an but Be 

Tt was my fui to clear the s. jund £1,000 le 
album mix of Possibly Maybe. One Little Indian direclor Derek Birkett says he was forced to stop the album as Beechwood had refused an offer of £1,000 for use of the sample - taken from the track Mass Observation by techno artist Scanner - and was 

Beechwood déniés issuing threats 

of a sample, but Beechwood wanted a royalty. W( disagree with that on principle." Birkett says an independenl samph clearance expert had estimaled that i fee of up to £2,000 would be fair am 
previous cases, Nirvana's Kurt Cobaii allowed Crédit To The Nation to use I Smells Like Teen Spi 

1962 track on the BJork single, Hum Behaviour, he saysl beechwood retaliated to the décision to delcte by issuing a writ against One iple. We usually Little Indian. Beechwood director Chet ~ dwood says he was only alerted to the se of the sample a fortnight ago. 
.pie, this is 34 seconds of completely 

pressed. The clash looked unlikely to aflfect the chart position of the album, which was the biggest selling album of last week by the end of Thursday having 

.g of a track," he says. " The Mass Observation track, whicl is composed from distorted and manip ulated téléphoné feedback, was origi nally released by Scanner o. Beechwood's New Electronica label las 
planning t lys the 1 >e the single 1 

M 
Capital scoops top honoors 
London's Capital Radio Thursday's ards in New 

e UK Neil Fox pick 
York, scooping three gold ; Capping six months in which it dom- inated the Sony Radio Awards and achieved a record audience figure of 3.2m, the station won one gold for its programming format and two golds for - "ayltls.DJ 

5 Ed Heine takesWC UK rôle 

II 

9Jodeci air to capture 

bigtime 
47 Bon Jovi 

igh-profile publicity stunt on London's River ThamBS, sailing a IQ-melre high. 2,100 kilo statue of Jackson Ipiclured) under Tower Bridge on Thursday(June 15).Theployreoeivedblanketmédiacoverageincluding leatures on BBCsNine OXIock News ancTacross the national press on the moming of the album's release. Aller being mooted at Tower Bridge for seven days the statue - ol which there are eight identical models around Europe - 

Virgin tempts Storf from Emep 

Evans contract 
extendedatRI 

FAN 

"He's the strongest PD m com- radio today." 

^ ► GRANADA WINS RIGHTS T0 BEATLES SHOWS - p3 ► ► > ► ► ► 

ENCORE 
Includes three new recordings from 

SUNSET BOULEVARD 
and the classics: 

'DON'T CRY FOR ME ARGENTINA', 
'MEMORY' and 

'I KNOW HIM SO WELL' 
£250,000 National 

TV and Radio campaign 



INSTORE DATE:26THJUNE 1985 

ttie hottest rocks. 

n 

mere-laonchoJmewotld'smostvaluedcatalogiieo! jUjhjj original recordings by tbe worlfl's greatesl rock band. 
To celebrate the Rolling Stones' 1995 UK tour, the London Records catalogue of their original recordings has now been enhanced to take advantage of digital technology. We've also manufactured nearly ail t ese albums on vinyl (but these will only be available for a very limited period). 

THE SINGLES COLLECTION 
THE LONDON YEARS MORE HOT ROCKS (TOT ROCKS 1964- 971 

THE ROIimCSIOnES 

BIGHIT THROUGH THE PAST DARKLY (BIG HITS VOL 2) FLOWERS ENGLANDS NEWEST 12x5 (HlGH IlDE & 6REEN GRASS) HITMAKERS 

THE ROLLING STONES, NOW DOT OF OUR HEADS DECEMBERS CHILDREN AFTERMATH GOT LIVE IF YOU WANTIT! [EVERY60DYS) 

m 
OETYERYAYA'SOCTF rho Rolling Sloncs i 

THEIR SAÏANIC BETWEENTHEBOHONS HEGGARS OANQOET LETIIBLEEO GETYERYA-YA'S OUI! MAJESÎIES REOUEST 
Campaign includes full page colour ads 'Vox', 'Q' and NATIONAL TV ADVERTISING (for 'Hot Rocks 1964-1971' double album} week comencing lOth July. 



NEWSDESK 0171 921 5990 
*licki Fronch's Total Eclipse Of The Heart moved a step doser o becoming tho first US number one by a UK artist for two 'ears when it moved to number two last week. The last UK- iigned artist to top the charts was UB40 with Can't Help Falling n Love in Juiy 1993. Fronch's single lias sold more than 500,000 copies in the US on Critique Records who iicensed the track rom produccr Mike Stock's Love This Records. Critique's nitiai one-single dcal is now being oxtended following the softhes ho UK in August It will be trailed by the ase of Did You Ever Really Love Me, her tl ^e first to feature an original song. 

NfcWS 

Grenade scoops 

Beatles shows 
Apple's long-awaited Beatles documen- tary will be screened by ITV on Sunday nights beginning in November, after Granada secured the sériés in a £5m deaHastweek. The Beatles' production company, Apple Corps, agreed the deal with Gra- nada, who gave the band their first TV appearance on The People and Places Show in 1962. ITVs controller of factual program- mes Stuart Prebble, who negotiated the deal, says, "We managed to convince Apple that if they came with ITV they would get a bigger audience. ITVs Sun- day night schedule reaches 50 per cent 

The sériés - the resuit of three-and-a- half years' work by Geoff Wonfor (direc- tor of The Tube and The White Room) with producer Chips Chipperfield - goes under the working title The Anthology 

cring their days at the Cavem in srpool, the death of Stu Sutcliffe, the Id-up of Beatlemania and their first 

every piece of footage ever shot - it's magie. It's fabulously well done." The Project will also resuit in a sériés of videos covering around nine hours, twice the length of the TV sériés. Among the footage likely to be included 
takes from the Let it Be and Magical MysteryTour films. Apple and EM1 are still finalising plans for a sériés of releases to coincide with the project, focusing ■wly- 

duced by Beatles producer George Martin and the remaining Beatles from 
singing and playing piano. The ballads, described by Martin as "Worldwide number ones", were both written by John Lennon in New York and donated to the project by Yoko Ono. Martin is currently trawling through the archives with Beatles engineer Geoff Emerick to put together an album of remixes, alternate versions, and démos of Beatles material. "They are 
says an EMI spokesman. No officiai release date has beei finalised, but the album will be releaseï worldwide, with Apple having alread; struck deals to sell the TV sériés t broadeasters in 102 countries world wide. In the US the programmes will b screened by the ABC network. 

Arista and Take That 

doseîoUSrelaundi 
Take That's stalled US career will be re- 
joins Arista US in a deal worth^lm. TakifTliat manager Nigel Mârtin- Smith says that the band are in the process of signing with the label follow- 

ve had i icently with a< 
re That 

dentC s. The ba re-signed to RCA foi North America, Martin-Smith says, "My m for signing with Arista was ~ ' •sonallyim 

TLC and Ace Of Base, it shows they are the ultimate pop label," he says. "We've always believed in ' and now an American label them. It's great news for BMG." 
in the Billboard Hot 100, and 12 in the 

Nobody El as already cli 

with wl mt the boys wf 
one single Bac April's UK nui For Good is due fo in July, with the album Nobody which has reached double platin the UK with over 2m sales world 

into the US market during 1993 when the band were signed to RCA America, which decided to pull the single It Only 

. "We 
The fact 2 on the r 

good sign for their potenli 

theeq. of the world," he says. "But a year ago we started looking al it again. I think America's a lot mon pop friendly than it was 12 months ago.' The band's second single from th( current album, Never Forget, will b( released in the UK on July 10.   

HIStorysetto 
maketopslot 

top of the album char (Sunday) after just o days'sales r John Asto the album shipped "platinui plus". "The response from retail hf 
ers heard it first, and they bave bee very supportive. We tried really bai' 
to keep it accessible fo The retail trade, which is < the double CD at prices i from £17.99 to £21.99, wclcot release, with HMV and Towc 

nager itTow o Adan se PiccadiUy ordered 3,000 copies ; and promotion off by Sky and m interview with BBC broadeasts o Jackson and Lii include plans foi HMV in Oxford C single i 

► ►►►►►► 130 BLOCKBUSTER STORES TO SELL MUSIC-p4 ► ► ► ► ^ ► 

NEWSFILE 
Oasis settle with Oasis Creation's Oasis have reached an amicable agreement with the clothes retailer of the same name over the use of the word Oasis on merchandise including T-shirts. The band's merchandising company Underworld were unavailable for comment, but a band spokesman says, "Reports have been grossly exaggerated, A nominal sum has been paid to Oasis [the retailer] in a one-off deal." A spokesman for the Oasis chain says tho settlement adds up to "a few thousand pounds". 
Goodiersnares The Essential Sélection Mark Goodier's Wise Buddha Music Radio production company will produce Radio 1 FM dance programme Pete Tong's Essential Sélection from next month. The two-year deal will allow Tong to work with recently- departed Radio 1 producer Jeff Smith. The show and ils music policy will not change significantly, says Tong. "Tm totally chuffed," he says. "WeTI be using the money more effîciently to make a better show. It will be an évolution not a révolution." 
MWboosts UK'stop Airplay Chart Music Weekis Airplay Chart reinforces Us claim to be the most accurate in the UK this week as data compiler Media Monitor adds 15 more stations to its service from this week. It takes the total to 67 stations. Seven more are due ta be added in September, including stations in Ireland. The new stations comprise seven in and around Southampton and eight in Yorkshire. Stations added are Power FM, Océan, 2 Ten FM, Spire FM, 2CR, Southern FM and BBC Soient in the south, and Hallam FM, Puise FM, Radio Aire FM, Viking FM, Minster FM, Lines FM, BBC Leeds and BBC Sheffield in the north. Music Week Airplay Chart-seep23. 
Stone Roses exit from Glastonbury The Stone Roses pulled out of the Glastonbury Festival on Thursday last week after guitarist John Squire broke his collar bone in a fall from his mountain bike near San Francisco. As Music Weekwentto press, promoter Michael Eavis was trying to finalise a replacement. The Roses, due for their first UK live appearance for five years, have also cancelled a 10-date tour of Japan. The band are scheduled to play Feile in Dublin on August 6. 
HMV reorganisation takes shape HMV has completed restruefuring its marketing and public relations team. Paul Goodwin, former marketing director at Scottish and Newcastle offshoot Southern Inns, joins as marketing manager on June 26. Cormac Loughran has been appointed advertising manager and Duncan Caslle joins as promotions manager. Gennaro Castaldo has been promoted to senior public relations officer. 
Dome announce distribution change PeJterJIobinson's Dome Records is close to finalising a new distribution deal and plans to release up to four singles and two albums in the next four months. The iabel's last release was Beverley Knight's Flavour Df The Old School, distributed by Total. The label has relocated to 75 Milson Road, London W14 OLH. Téléphoné 0171 602 5586, Fax 0171 6039043. 
BVA changes address The British Video Association is moving to new premises from June 26, al 167 Great Portland Street, London Wl N 5FD. The office will be closed on Friday (June 23) while the move takes place. Téléphoné 0171 436 0041 and fax 0171 436 0043. 
David Sloly Contrary to last week's story on Heart 106.2FM, Heart producer David Sloly was not employed by Capital Radio but for Unique Broadcasting where he produced several shows over reoent years including Radio One's Rockline and the Pepsi Network Chart Show. 

MUSIC WEEK 24 JUNE 1995 



COMMENT 
The Future, Book 1, according to Jacko If you believe the over-exciled fan interviewed on Thursday's Nine 0' Clock News, the floating of a 10 metre fibre glass statue of Mlchael Jackson under Tower Bridge last week was "the best thing that's ever happened on the Thames". Hmm. It wasn't that good, > a publicity stunt - and the most flamboyant record company marketing ploy for some time - it's paid off for Sony big style. EMI's Beatles album got a fair old crack on the Nine O'Clock News, which wasn't that surprising given the BBC connection. Sony got nearlyasmuch airtime.albeitonthe local news bit, withnosuchleg-up. Within the induslry, it's ail too easy to underestimate the news value of ail things Wacko and, il seems, the anticipation for his new album, which should surge to number one after just two days on sale. Sony's launch campaign has gone swimmingly so far, ven without a video for the first single, Scream. It's only when you see what Ihey were waiting for that you realise just what a frustration this must have been. No matter what it cosl (and no-one wants to encourage over-inffated promo budgets) the black & white promo is impossible to knock. Yes, the effects are stunning, but what marks it out front some previous MJ epics is not the edit suite box of tricks but its dangerous vibe, the way it brings the song to life and the fact that it makes Janet look like the coolest chick alive. Hopefully, the mysterious delay will not affect its exposure: Rie Blaxill has already stuck his neck out by showing it on TOTP even though the single is on the 
Michael Jackson's new album is certainly a much te accessible record than the (unky Bangerous, but so far l'm most excited about the promo for Scream; it's ne of the best ever made. Se/ma Webb 

WEBBO 
Good things do come in threes Se much moaning about only having three formats qualifying for the chart now, What's the problem? If the fans still want vinyl, cassette and CD (well, do they really?) then just use those three. If you want to play the chart manipulation game, as everyone does, then one format has to go and that one will certainly be vinyl. which is just as well, as it's dying. Let's remind ourselves why the three format rule was introduced. To save everyone (labels and retailers) money, and to stop ourselves going absolulely crazy in this game. The bénéficiai by-products are, of course, that we are managing the demise of vinyl and that smaller record companies can compete more easily. So who's conoerned about three formats? A superstar can afford seven jerk-off mixes and can't décidé which is best? Or an up-and-coming trendy band who have so many extra tracks for their fans to listen to? To the former I say you're you're just being self-indulgent. To the latter...put an album out. neone does release more than three formats it's going to make them, not our chart, look absurd, The greater absurdity is still that singles have a num dealer price to qualify for the charts but not a minimum selling price. We now have co-op ads between companies and retailers promoting £1,99 CD singles with a dealer price of £2.43 plus VAT minimum. Record companies say Ihey are spécial deals of course but that is hardly the case when almost everyone is getting a deal. If retailers won't supply selling price information then maybe someone should take the lead. Record companies should prove that a certain percentage (50%? 75%?) of the stock supplied in any week was at the minimum dealer price (including free goods). What about it, charts committee? 
Jon Webster's column is a personal 

NEWS 

BEockbuster puts 

music in te sites 
steps into the music markel by offering the Top 20 and selected soundtrack CDs across 130 UK stores. Détails of the trial emerged last week after the announcement that Bard chairman Charlie MeAuley has been appointed as director of product for Blockbuster's European opérations. European vice-president Nigel Travis 
see the UK opération follow the pattern set in the US where Blockbuster opér- âtes 550 outlets dedicated to music. is says it 

adds, "We have no plans to roll o r Music in the UK We s c as only a small part of the over ing oi ts in Berlin and Munich la .h. "We ar 
"We've just relaum 

rental in the UK ai 
rd the brand and appointing i 

s McAuley's brief « 
but his focus will remai 

He says McAuley's " rent control 11 be invalual it plans to open 1,000 sti 

10 from that background," he says. Meanwhile, Woolworths is no nearer ' cernent for MeAuley. for the group says there is no indication how long it will take for a successor to be appointed. And as McAuley's leaving date has not been finalised, no décision has been made on whether to appoint a tempo- rary replacement or not, she adds. MeAuley will chair his final Bard council meeting on July 20, when a deci- 

Mercury Music Prize'95 
seeshighest-everentry 

ie high- 
maging 

Should Coc Leftfield's Leftism, Oasi Definitcly Maybe, Tricky's Max 
Albums by previous nominees P; Weller, Take That, PJ Harvey a Therapy? are also entered. Wilkinson says BBC2 has agre to programme a Late Show spec on the awards night for the seco year in succession. Bard retail 

"Last year 
the TV covera; 

on July 25 ar of albums i 

Drummer sues Sade 
over song royalties 
million-selling act, seeking a share of royalties in 11 of the group's songs. In the writ, served on June 5, Cook says he helped write hits including 
fui action could yield up to £250,000. Cook allégés that between 1982 and 

ented by Clintons, and ers are required to reply July 5. Sony declined to 

Tring boosts budget cSassîcs range 
Budget CD label Tring is expanding The RPO range is being launched in was formed in 1990 w id Tring aims to add Russia and Asia by the end of the year, Tring gave détails of the e last week's 

turnover to £25.5m for the year to March 31. Pre-tax profils rose 11% to £5.8m Tnngjoint chief executive Mark Frey says Tring-s adhérence to a strictly-con- 
► ► ► ► MUSIC INDUSTRY RESPONDS TO YUGOSLAVIAN TRAGEDY 

1990 has enabled it remain one of the most profitable labels m the business (see analysis, p8). Meanwhile the High Court in London last Tuesday admitted Lee 'Scratch' lorry as a joint plaintiff in Trine's two year old Bob Marley copyright infnnge- 
invnlv»a050 Wltl|> ïsland. Island is involved m another Marley copyright 
it Joua01"8' ing' although last week "  - :ks from the action. 
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Heine ooiifirmed 

asnewWCboss 
tor Ed Heine will take over full-time at the company from July 1. Heine, 50, who altended Warner Chappell's international conférence in Miami lasl week as UK managing direc- tor, joins from Warner Chappell's German company which he has run for 14 years. Warner Chappeli président and ceo Les Bider says Heine's brief will be to build the UK opération through the 

ire.it is not as profitable." Bider adds, "The German company s had double digit growth every year 
digit growth il 

charge of the German com[ 
Heine, who replaces Rob Cass who quit last month to 

le has donc that by building lenge. One of my priorities will be t 
the UK, using ail the différé utilise 

of the staff foi d I ki 

logue ra erthanfo 
The Araerican-bom Heine ht home in London for two years and is an been allowed to show." established member of the European Heine is a long-standing membc publishing industry, Bider says he had the German publishing business, w] no qualms about appointing an he first joined the forerunner of Wa American to the UK company. "For a Bros Music in 1972. long time he has been the only non-local He will take over a company whii in charge of a Warner Chappeli compa- the carrent M\V publisher of the j ny. The French company was run by a after beating its long-time rival . Frenchman, but a German was never in Mus 

Watt Disney plans 

soundtracks label 
Walt Disney is establishing a new label in the UK to release its own soundtracks. Peter Woodhead, managing director of Walt Disi 

ivithn is stîll ir 
t the company will be caUcd isney Records and distributcd by Bucna Vista, hich currently handles al] Disney video releases. Woodhead says, "We are looking at ways of getting ivolved with our own music projects and the cre- ive process." It is unlikely that the new label will gn artists directly and the move will have no effect i the future of Hollywood Records, he adds. Patrick Wilson will be leaving EMI Classics - here he is project manager for stratégie marketing 

and distributes audio products f i of CDs and spoken word tapes. 

A funeral takes place today (Monday) for Irish blues and rock guitarisl Rprv Gallagher. who died on Wednesday last week at London's Kings Collège Hospital. Gallagher, who set up Iris own Capo label through Castle Communications in the mid-Eighties, received a livertransplant two months ago after being admitted to hospital following a short illnes He died of complications that set in after the transplant. Chrysalis managing director Roy Eldridge, who signed the guitarisl in 1975 says, 

t t t ► REPORT HIGHLIGHTS INDUSTRY'S GROWING PROFITABILITY - p8 ► ► ► ► 

NEWSFILE 
Wembley appoints arena boss Wembley Stadium is appointing Paul Streoter to the new position of arena director with day-to-day responsibility for the opération of the 12,000-seater indoor venue. Streeter says he remains committed to , which will again form the bulk of the programme booked this year, but he says he will also be encouraging music promoters to bring in newtypes of attractions. As part of the move, which follows the recent refinancing of the company's parent Wembley pic, former programming executive John Drury takes on a dedicated sales management rôle for the arena. 
EMI launches Best Classical album EMI Classics is releasing the latest album in the Best Album In The World Ever sériés on July 3, According to the label's project manager Eisa Walker the 40-track The Best Classical Album.... inciudes "ail the biggest artists and best sangs from classical music" with contributions from Nigel Kennedy, Placido Domingo and Lesley Garrett, performing tracks including Vivaldi's Four Seasons, Bach's Ave Maria and Puccini's Nessun 
Reading line up announced The Mean Fiddler Organisation has announced the bill for the Reading Festival which takes place over the August Bank Holiday weekend from August 25 to 27. The event will be headlined by Smashing Pumpkins and Green Day on the opening day, followed by Bjork and The Boo Radleys on Saturday and Neil Young and Soundgarden on Sunday. Meanwhile, Tennants' T In The Park festival, which takes place in Edinburgh on August 5 and 6, has added Kylie Minogue and Tricky to the bill. 
Indie offers limited édition vinyl deals Artist manager Richard Cotton is launching the new independently distributed label Rotator, offering two single and one album deals to up-and-coming bands. Initial releases on the Aylesbury-based imprint will be limited éditions on vinyl only and distribution will be through Vital, says Cotton, the manager of John Otway. The début release is Is This What You Call Change?/ Room At The Top hy Harvey's Rabbit, released on July 3. 
New HQ for Schilling & Lom Légal firm Schilling & Lom is moving to new promises at Royalty House, 72-74 Dean Street, London W1V 6AE. Téléphoné 0171453 2500 and fax 0171 4532600, 
Michael Eavis profile The final line of last week's Michael Eavis profile was mistakenly omitted. it should have read, "There are few promoters who worry about their events becoming too popular. And there are none like Eavis, whose attitudes appeared to have remained constant since The Moody Blues played their set at the Bath Blues Festival in 1970." The profile was written by Paul Gorman.  
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June 21 sees War Child's most ambitious charilyev^nttodate 
Midsummer's Night is a date in the calendar traditionally renowned for 

And when summer solstice arrives on Wednesday (June 21). there will be few events more remarkable than Pagan Fun VVear, the music industry-supported mélangé offashion show, mixei" performance and charity fund-raiser being held at London's Saatchi Gallery. Organised by Brian Eno with the support of industry executives and fellow artists including Peter Gabriel and Laurie Anderson, the aim of the 

he pair asked Brian Eno and his wife Anthea Norman- Taylor to help their efforts. 'What makes War Child worthwhile is its aim to relieve the suffering of the most vulnérable people in any conflict - the children," says Norman-Taylor, a former senior executive at EG Music who now runs the couple's management and publishing company Opal. Norman-Taylor launched a think tank, drafting in Virgin director of média affairs Jeremy Silver, publicist ob Partridge and sleeve designer Greg 

WAR CHILD 

r 1991: Bill Leeson and David Wilson a sériés of visks to Yugoslavia for a BBC Arena programme. )2;They organise fund-raising n behalf of chartties such as Unicef, launching War Child in November. Feb 1993: Three concerts are staged at val Hall for War Child. in Eno donates mt ians in Sarajevor. isical 

music industry fund-raising think tank, October 1994: Big Pièces From Little Stars exhibition and auction raises £56,000. Mardi 1995: The Cranberries' Dolores O'Riordan writes songcalled War Child, May 1995: The Mostar music therapy centre is launched at MTV Europe's headquarters. Island's launch of Bob Marley's The legend Continues benefits War Child.  

Jakoi 
industry increasingly jaundic procession of charity records and concerts, suggeste Norman-Taylor, Partridge says the corabination oi Eno and Norman-Taylor's enthusias and the aim of War Child, made it a 

He adds, "As War Child is targeting the young in Bosnia, we in the music industry are obviously in a position to help out with that." 
full industry support was Little Pièces From Big Stars, last autumn's exhibition of artby musicians which 

es designs to be modelled by top :Is and celebrities at the June 21 

songs donated by artists Comershop, the Sun Kir Eno - working in betv commitmentswithU2- Other su stars like Michael lut together on from the 

sold for £100 eachatthe ev Eno says. "orkis shown Sc^waTwithgreat music from 
^Ha^gSeïdyTjsed more than 

antfequipineiit sVPPort®dJW Health Organisation and later se p mobile bakery in East Mostar'wh^ feeds up to 15,000 people a day and 13 funded by the Overseas Development Agency and the UN." Even the supply of musical instruments, CDs and cassettes donated to music-starved musicians and radio stations is playing an equally important rôle in providing solace or the victims of the conflict. The next big project for the organisation is the construction of a £1.5m music therapy centre in Mostar. The Nicholas Lacey-designed centre, was launched in May at MTV Europe - 
lording and 

Already the org investigating proi Kurdistan and Rv 

For the meantime though, Bosnia i the focus of the War Child cause. And where everybody's thoughts will be trained at Wednesday's big event. 

RESPECT 
the hit singles SO IN LOVE. REACH. THIS TIME, RESPECT, YOU'RE THE STORY OF MY LIFE & AS LONG AS YOU'RE GOOD TO ME available from June 26th on CDICDTIV 1005), Cassette(TCTIVA 1005) and DJfriendly double vinyKTIVA 1005) ling new E-SMOOVE cuts JOY TO MY WORLD & COULD IT BE ( FALLING IN LOVE ) plus exclusive remixes on RESPECT S SO IN LOVE 
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There's An Easier Way To Fly 

o The Mu sic Centres Of The U.S. 

Every dû y ive fly nonstop to New York, t.. A. and A 

Ail American Airlines, cverything we do is built around your needs as a business traveller. Including 

the business traveUer hard at work here. Because we travcl daily nonstop to where the music 

industry flies; New York, LA. and Nashville. Not to mention our other U.S. gateways and beyond to more 

tlian 200 destinations throughout theAmericas. For réservations and information, call your travel agent 

or American Airlines on 0181 572 5555 or 0345 789789 (outside London). For holiday packages, 

call American Airlines Holidays on 0181 577 9966. It's the closest you may gel to a worid tour. 

AmericanAirlines' Something spécial in the air.' AmericanAirlines' 
HOLIDAYS 
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R&B acts in the US but in the UK thcy are still waiting for that firstTop 10 hit. 
JODECI 

Grenat 

opted for the laid-back style of acts like Devante s done some 
It'sdefLnitely 

on. Dmry Of A Mad Band jiawaras nab wau.m 

in Û^eUK, Jodeci havebuilt 

10th EBITIÔN 

OUT 

JUNE5 
Available from ail 
good bookshops. 

0-85112-633-2 Price £11.99 net 



Drum machines and synths ma sound fine on record, but visually they're usuafiy a big letdown. Enter then Richard Thair and t bands he has helped develop into i 

THE ALOOF 
GIVING DANCE MUSIC A LIVE EDGE 

He 

JasonHetherington, junior A&R the new single, Favelas. single it 

I kMKflll 
THEORCH 

il- l~i= 

s 

Angus Blah-'îheyniake 

One album 

Billy Dochertv 
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SWEDEN ROCKS 

WhalefsigTied toHutin it had their first Top 101 

bave just signed to Indolent in the UK, But it is Malmo's The Cardigans, whose 

SsUntb: 

inr^ed 

s, ssœs w^getpaidquitewell 

Lars Tengroth is head of A&R at top indie MNW which boasts Mary Beats Jane (MCA in the UK) and the hotly- tipped Sait (near a deal with Island). H 

art Swedish bands as there are now." A point taken up by Soûls singer Cecilia Nordlund, who professes an admiration for US alternative music "Four years ago there were no bands 

guitar bands of ail nationahties, there's no reason why Whale, Soûls, Sait, The Cardigans, The Wannadies, WEA's Popsicle or 

NICK R0BINS0N ON A&R 
Newsfiltered through last week that at least one label bas decided to make a stand againstthe increasing demands being made by some managers of unsigned bands. The label is responding to the growing trend among managers to askfor more money and, in particular,twofirm albums. Itsays itwill pull out of deals it believes are getting out of hand. You can't blâme managers trying to do the bestfortheiracts whentheysee others getting more generous deals. But should it really be a case of the highest bidder wins? Your thoughts, please.. .The recently revived Radar label in London has signed Glasgow four-piece The Delgados - who coincidentally eamed themselves a single of the week in Melody Maker\ast week - to a long term deal. The signing took place at one ofthe band's recentScottish gigs supporting Pavement and Mercury Rev. One ofthe Rev members was called on to officially witness the event. The Delgados début Radar single is 

due in mid-August...Radarhas also signed Leeds-based The Unsophisticates whose music is described as "innovative jazz meets Nick Cave"...Columbia press officer Jacqui Rice leaves the label in July to become label manager at a new UK office for German indie label City Slang. She says she will be looking to sign UK acts...Cooper's manager Jonathan Cooke called last week to saythat, contraryto lastweek's column.the band have not signed to Roadrunner. They are currently in the studio recording with Mark Waterman, the producer of Elastica's album. ..Following Cherry Red's recent launch of a sériés of compilation albums featuring unsigned acts, Nottingham's Earache Records is kicking off a new sériés of seven inch-only releases titled New Chapter. The first single features two acts, heavy metallers Entombed and punk crew New Bomb Turks. The second release will feature Silencer and Coalesce... Cable 

station Channel l's Planet Red programme nipped down tothe Marquée in London last week to film new band Strut for a mini-feature (due for screening atthe end ofthe month) aboutthe trials and tribulations encountered by acts trying to geta deal...Mambo,the manager of Brum-based white rapper Cheshire Cat (who featured on Bally Sagoo's earlier releases) says the deal he had been negotiating with Columbia overthe last six months has fallen through and he's decided to put out the record himself...Another concerned manager last week was Jeff Young. Interest has been developing steadily in his Brighton-based indie act Inertia but so has a great deal of confusion. Not only does he have the same name as the former MCA A&R man but there's another Inertia - a techno act based in London. He can be contacted on 0171-2091342... 
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This month's premier of Irish dan extravaganza Riverdance altracti mixture of senior industry figures showbiz royally to the Hammersr Labatts Apoîlo. Vétéran coraedian Des O'Connc Wamer UK boss Rob Dickins and G MTV présenter Earamon Holmc 

RIVERDANCE 
L1VE STAGE SHOW SEES ALBUM SALES CUMB 

, album by the choir lima, who also appear in Riverdance. "PaulprovidedMoya 
dience was treated to the Riverdî penence - a dazzling display of iditional dancing and musical •monts drawing on folk, gospel, menco, mediaeval chanting and j Critical plaudits have led to a sel ■ the six-week run of the show wh possibilities of 

rere it has played to packed the 8,500-capacity The Poin 
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SPOKEN WORD 

lust as the spoken word market was pondering how to 
stimulate extra interest in its products, along the industry 
grapevine cornes news that Woolworths is about to put its full 
support behind the genre. There is no doubt something was 
needed to kick-start an industry which has stalled in recent 
months, and the news from Woolworths will remind the 
spoken word publishers how sell-through video took off after 

the multiples began aggressively marketing thaï particular 
sector. A strong retail commitment can only help convince 
reluctant younger consumers to try the wide range of titles 
available, although the industry must stiil improve its own 
marketing. The Spoken Word Publishers Association was 
formed last year to lobby retailers and educate the public, but 
so far it has been held back by the reluctance of some of its 
members to participate fully and support the Association's 
cause financially. The retail support spoken word is getting is 
generous for what is still a minority genre, and the industry 
must ensure it does not waste it. 

ThYWG to iviake the 

WORDS WORTH IViORË 
WHILE THE SPOKEN WORD MARKET IS DISPLAYING SOLID GROWTH, THERE REMAINS AN IMAGE PROBLEM WITH 
POTENTIAL CUSTOMERS SEEMINGLY RESTRICTED TO A M1DDLE-CLASS, 35-PLUS AUDIENCE. STEVE HEMSLEY REPORTS 

are struggling to shake off a middle-age, middle-class image and attract more young people. One différence, however, is that the 88-year-old British Crown Green Bowling . Association is boosting its profile by hosting local compétitions offering enticing levels of prize money, while the Spoken Word Publishers Association has yet to 
products beyond the ABCls, over 35s and keen radio listeners who buy most of them at the moment. Despite the sector's image problems, there are now more than 30 companies producing spoken word cassettes and CDs, 
average âge of their consumers will corne down as more people become aware of the i comedy and science f railable. 
keen to row the m. (see page 15), br 

anding their disp 

"But this is not straight- forward because the BBC fo promotion after kids' 
jmpete for space wi ideo and BBC Mag larketing coordinat - Steve 
The spoken word market is still comparatively young. Many of the 24 members of the Spoken Word Publishers Association, with the obvious exception of EMI (Listen For Pleasure) and the BBC who have put out titles on vinyl for years, have only been releasing product since the late Eighties. 

ing 

The BBC m optimistic abo potential, how 

;en 15% and five years. 2 slightly 

fïE 

The BBC team (from left): Steve Crickmer (marketing Jacqueline Berryman (sales and marketing manager) Anderson (national accounts executive) 
The most signiflcant finding is okay for the hoc 

non-existent, while childrens' product (for the five to 13 âge group) is being bought primarily by parents and grandparents. 
subsequently finding it h 
publishers entering the n 

around 40% as more companies launch product. The BBC's most successful title is Round The 

previously been available on t now defunct BBC Records lab. 
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also found that the large majority of spoken word buyers are radio-listening ABCls and over the âge of 35, although the 

aùtobiographical releases. But he accepts the industry is struggling to attract new consumers in the Nineties, partly blaming the actual term 'spoken word', which he feels is actively dissuading 

iwelcome 
■ised £500,000 

wdth Hm-per Collinsltfor example, included spoken word rights through Harper Collins Audiobooks. Sales and 
books, film and télévision. The BBC Radio Collection, for example, teamed up with Parlophone in March to cross promote a two-and-a-half hour audio CD and cassette version of The Adventuros Of Spiderman with the single The Araazing Spiderman byMCSpy-D And > 



RADIO COLLECTION - The No. I Spoken Word Label 

Our new releases ail 

m 
EENÉ 4 N: TAPES 

: 

COLLECTION 1 
The Navy Lark 7 

...sales...sales...sales! 

i Anderson National Account Executive a call on 0181 576 2850 or see vour . usual wholesaler or phone Pinnacle telesales on 01689 873133. salesperson, 
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SPOKEN WORD 

pROPHUNE DISPATCHES 
PUBLISHERS ARE ENCOURAGED BY A NUMBER OF SPOKEN WORD INNOVATIONS AT RETAIL LEVEE. STEVE HEMSLEY REPORTS 

BIG TALK AT WOOLWORTHS 

up to 80% ot its 
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FRONTLINE 
^BËHÏND THE COUNTER 

PAUL JOHNSON, HMV, Liverpool 
"Mike & The Mechanic's album Beggar On A Beach Of Gold picked up steam this week which we put down te it receiving a lot of local airplay. At 17,000 sq ft we're one of the biggest HMV shops and particularly strong on singles. The department occupies 2,000 sq ft, and with our résident DJ sitting in a glass-fronted studio just behind the racks, customers tend to make a beeline for this area. It is a priority to pick up on new releases as quickly as possible to build healthy pre-awareness and our DJ is currently shouting about local band Bassheads, whose single, Is There Anybody Out There, is due for release in around three week's time on Deconstruction. Encouraged by the success of our Mother's Day promotions earlier in the year, we're now gearing up for Father's Day with two dedicated displays. Downstairs at the front of the store, the promotion focuses on rock back catalogue, and features artists such as Paul Weller and Alison Moyet, along with compilations like Top Gear. Upstairs the product is more wide ranging and includes T- shirts and football videos. What with Father's Day and the release of the Michael Jackson album, the end of the week is looking particularly hectic. We've promised customers we will be open at Sam to sell the Jackson, so here's hoping our deliveries arrive on time on the Thursday." 

ONTHEROAD 
ANGUS BROOKS, PolyGram rep for West Midlands "l'm quite busy at the moment, album-wise, with Van Morrison and Therapy?- we're expecting top five entries for both of them - and with the Amy Grant single, Big Yellow Taxi, which we think will be a Top 30. Corning up we've got the new Del Amitri single, which has just got A- listed at Radio One, and one from PJ Harvey, which has been put on the C-list. I think it's the first time she's been playlisted, so it could cross over. We had a sales meeting last week where Don E played bis new single, which was brilliant. Extrême are doing a signing session in Birmingham HMV tomorrow, and l'm going to see them in Wolverhampton that evening which should be fun. l'm not seeing many bands at the moment because my wife's just had a baby. l'm going round showing baby photographs to ail my dealers. It hasn't changed my job, but I go ail gushy whenever I taik about him. It's always quiet at this time of year because everyone's on holiday, but fhey'll ail be coming back soon asking for the Euro hits they've heard in Ibiza. I think people are looking forward to the Michael Jackson and Bon Jovi albums, and the Pink Floyd album is still selling well. As for that bloody single at number one - if U2 can't knock them off who can? They'll be there for ever. It's good for sales, but l'm not looking foward to the album..." 

THE SHOPS THIS WEEK 
NEW RELEASES Paradise Lost helped to keep the s last week s best performmg compilt ay and Deep Forest, 

1 In-store-FearFactory; Press ai | Overdrive; LeftFootSkank, Déjà Groove Collection, United Danc inuckles and Morales, The îCreamOfTripHop 
Singles selling well included M People, I 
PRE-RELEASE ENQUIR1ES Single; Foo Fighters; Albums: Michael Jackson, Bon Jovi, Reef, Pulp, Blur 
ADDIT10NAL FORMATS Bjork CD album in PVC bag 
IN-STORE Windows: Bon Jovi, Beach Boys, Michael Jackson, Curtis Stigers, Reef, Chartbusters 1, Dance Buzz, Incantation, Reef; In-store: Bon Jovi, Michael Jackson, M People, Top Gear Classics, Beach Boys, Alison Moyet, Sunny Afternoons, Paula Abdul, Soul Asylum wm 

MULTIPLE CAMPA1GIMS 

Singles - Bobby Brown, D:Ream, Foo Fighters, Diana King, Live; Albums - Cardigans, Steve Earle, Fantatia 4th Dimension: Windows - j Michael Jackson, Bon Jovi, Van Morrison, Bjork, Michelle Gayle, j Therapy?, True Romance; In-store - Michael Jackson, Bon Jovi, Great | Sex, Chartbusters I, Whigfield, Soul Asylum, Dance Zone Level 5 
Single -Jhelisa; Windows - Bon Jovi, Curtis Stigers, Van Morrison, | Bjork, Tank Girl, Paula Abdul, Big Country, Jaws ZOth Anniversary; In- S store - Virgin sale, opéra sale; Press ads - Bon Jovi, Curtis Stigers, : - neyCrowell.classicalandjazzmid-pricerange i 
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Pa lophone 

BUIQ: Tho Wonder Of Love IMARILLION EMI Afraid of Sunlight eiainepaigej;^.- maaam i mm Encore    . PARADISELOST Music For 
Let Your Dim light Shine DUSTY SPRINGFIELD Very Fine Love NEILYOUNG 

    "Lw^epre.ored.n.sto^vVp.nandHMV^^w 
^^àl^includes in^tore an^wi^dow dtsplays » - ■ o namo through rock clubs and posters,^_ 

^J^Âddthe A/Mtin conjuctron wrth 
innaC'e|isplays will rnn with HMV, Virgin. 300 dépendants and Our mailouts, collège and club promotions andaxt^ivp çpsa! ertisinq in Kerrangland MétalHammerana aiscouimua <•> ■nin and Our Price plus promotion with Pinnacle Network stores. , J release is an HMV album of the week and will be displayed m-stor by HMV, Virgin and ' 

mm oithe weekin a number of - Our Price recommended release and itwill oe cxtensiuely advertised in the press and on régional radio. HMV. Andy and 0 , Pr r - ' " e in-slore and ,her 

The release will be nationaliy advertised on ITV and Channel Pour. Therewill also be PoS matériel available to ail retailers. s mcludmg Our Pnce wherc 

[plays and there will be TV ads on WestCoumry for _    multiples and independents will promote this release m-store d Ihere will be extensiue music and national press adverbsing. HE release is being re-promoted with TV ads on ITV, Channel Fout and Skv and radio advertising on Capital, Kiss and JFM. A promotion with 17 Schuh shoe stores offers a four-track sampler and cinéma ticket on purqhases of Converse shoes in return for window displays, 
FromreleTse'therewiHbe Vfour-weekTV ad campaign on ITV and 
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□aBnii 

•• j--r-s antl 'ndePan'deiits'and 

[rtîsm^ûnîll ILR stations will support this rêteas^^n        promotcd in-store by 140 independent retailers Advertising will run in Flernity, CloudS, Atmosphère, MSand Club Scene fi^S^mwSiCTelêaseW ' . ----- 

id there will be extensiue radio and TV advet be advertised in Touch, Echoesani TOPand on radio in lham, Manchester, Nottingham, Yorkshire and Bristol, msiuely advertised on ITV and Channel Four for a 

and Sky. There HHHHIH illbe TV advertised! advertising on Capital FM, Capit   n ITV Ch innel Four and^satellrte channels Gold and Melody. Hadio ads will run on Kiss FM and régional ILR stations. There will also be i 
The album will be promoted by most multiples including Virgin wRere it iS album of the week. There will also bB.speçîaljst press and radio ads. 
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CAMPAIGNSOF THE WEEK 

"wL 
DUSTY SPRINGFIELD - VERY FINE LOVE Record label; Columbia Media agency: DPA Media executive: Paul O'Grady Marketing manager: David Bower Creative concept: Stylo Rouge Dusty Springfield's new studio album, released next Monday, was recorded in Nashville and is very différent from her previous work. As a resuit, Columbia is launching a two-pronged marketing campaign aimed at attracting new audiences as well as maintaining her existing fanbase. The campaign includes TV advertising on WestCountry for one week and radio advertising on Melody and Heart FM. There will be an extensive press advertising campaign in the nationals and a four-sheet poster campaign. In-store, the album is an Our Price recommended release and there will be displays with HMV and Virgin. Window displays will run with Woolworths and WH Smith as well as Tower in London and Glasgow. 

010 
COMPILATION VARIOUS -100% Summer '95 Record label; Telstar Media agency: Pure Media Media executive; David Collins Marketing manager: Billy Grant Creative concept: In-house    Telstar's 100% Summer'95- a compilation of classic summertime hits from the likes of Chris Rea, Mungo Jerry and George Michael - is bemg marketed as the ultimate summer party record The album released next Monday, will be nationaliy TV advertised on ITV Channel Four and BSkyB for a minimum of five weeks Further TV advertising in selected régions is likelyto run until Seotember There will also be radio advertising on Capital FM Can taTrl ,nH Melody plus in-store displays withlultiplS at le î 0^ ^ retailers. The marketing may also include a re-promotion of la.t 

yetconfirmed '°°% 
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Two-day Jackson enters at one 

F 22 lie top ofthe album chart this week. Jacko's last album, Dangerous, established a new record in 1991, when it smashed its way to nuraber one on the strength of three days' sales. Released on a Thursday, it nevertheless managed to amass enough sales by Saturday to overhau) U2's Achtung Baby, another high profile release which came out three days earlier. HIStory wasn't out till Fnday, but still sold around 100,000 copies by close of business on Saturday, as many copies as the number two (Bjork's Post) and three (Pink Floyd's Puise) albums combined, but far fewer than the 350,000 first week sale logged by Bad in September 1987, a figure which 

SALES AWARDS 
1 i Platinum: Simply Red: Stars (xl2); Prince: The Hits 1; Prince: The Hits 2 Gold: Bjork: Post Neii Young & Crazy Herse: Sleeps With Angels; Donald [ Kamakiriad; Pretenders; last OfThe Independents: Everything But The Girl: Hor .Movies; Various: Dance Buzz ■ Silver: Prince: The Hits & B Sides 3; Elvis Costello: Brutal Youth; The Everh Brothers: The Golden Years 01... 

the total. UBdO's Ali Campbell tops the plays and audience list for the third week in a row, adding 108 spins this week to move to a new high of 1,095. Wet Wct Wet make more spectacular progress with Don't Want To Forgive Me Now, which surges from 767 plays to 1,011, whileaddi   
U2 

PLAYLIST ADDS 
place in the Top 50. 
ng Batman Forew 

enthto 
the 

Radio 1 FM: w/c 15.06.95; A List: Bon Jovi - Something For The Pain, Ali Campbell - Let Your Yeah Be Yeah. B List: Incognito -1 Hear Your Name; The Jayhawks - Bad Time: Seul Il Soul - Love Enuff; Ned's Atomic Dustbin - Stock; MN8 - Happy. C List: Spearhead - People In The Middle: Cast - Finetime; PJ Harvey ■ C'mon Billy: Foo Fighters - This Is A Call; Smooth - Mind Blowin'; Dana Dawson ■ 3 Is Family. Capital FM; w/c 16.06.95; A List: Seal - Kiss From A Rose. B List: Del Amitri - Roll To Me: Amy Grant - Big Yeilow Taxi, C List: Bobby Brown - Humpin' Around: EMF With Vie & 

i, but radio has hitherto been slow ta add the former's tune for the latter. This week, however, Hold Me, Thrill Me, Kiss Me, Kill Me moves from 289 plays to 534, and enters the Top 10. Though the Batman Forever soundtrack, which has been serviced to radio, features plenty 

deteKterfby Sony fs £17, THIS WEEK'S HITS San. 

erome Flynn - RCA 
For The Hero M People S 

i^sXt, that it was unlikely to hold the record for as long. Little did I know that it 

course, the same Notorious B.I.G. whicl contributes a rap to This TimaAround. 

That Look In Your Eye Ali Campbell - Kuff 
r: Search For A Hero M People- 
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^ ■ 

(vw TOP 75 SINGLES cm j 

fnjg Label CD/Cass (Distributor) 13 1 Artist (Producer) Publisher (Writerl rl*r 
Label CD/Cass (Distribirtort 

on «-m KEEP LOVE TOGETHER MushroomDtW67/C00467(3MV/SM) FI UNCHAINED MELODY/ 
H ' 6 WHITÉ CLIFFS OF DOVER ★; mwurniwmim Robson Green & Jerome Fîyrn (Stock/Aibcen) AMPL AAEMI (AuNonJVZaret AAKent/Burton) 74321284387/4' nn 19 LOVEWILLTEARUSAPAKI (REMIX)LondonYOJC0i/Y0JMCi(R OÎÎ Jov Division (Jov DmsiorVHannett) (JoyOmsionl - 

O 2 2 HOLD ME, THRILL ME, KISS ME, KILL ME O lsiand/Atl3ntfcA7i3iCD/A7fflC(W) " U2 (Hooper/Bono/ïlie Edge) Blue Mt {Bono/U2)    . J /l KH pnHI ALL 1 WANNA DU Big BbayAdaniK, ABIM ^ 4U luàJ Inenno Farrnll (Ouinen/Federiclii) WC/Rondor/VanmjsjCooper/CrowBonrenr^   - /il „ , STAYING DUT FOR THE SUMMER 95 Bosbn/A&M5810952/581092 (F) 3 1 4 W.Je„, S„,er!i. si "" YSMC 11^ 
45 3 

t ■ Dodgy (Jones) BMG (Clark/Priest/Miller) 
42 35 6 ONLY ONE ROAD^ Epie 6613535^613534 (SW 

A r- ,, BOOM BOOM BOOM Sbp/EtemalWEAYZ338CD/YZSWW 719 r™ SCREAM (4TH & 5TH FORMATS) (ctiiirii B/lHfiMaebmOttM mmmim 
fi 3 4 COMMON PEOPLE l^ndCID61OTS613(F) nn mSUPERSONIC 44 BllM Oasis (Oasis/Coyle) Creation/Sonv (Gallaqher) Création CRESCO 176/- (3MV/V)  CRFS 176/CRES 176T 

A 7,, , DONT WANTTO FORGIVE ME NOW Pre™usO,9amsa«on^D2WWlMC25(f) flfi 32 5 HURT SO GOOD 43 ' Jimmy Somerville (Haque) WC (Mitchelll London LONCD 364/LONCS 364^(0 j 
O 7 3 THINK OF YOU SystematicSYCDPlO/SYSMCIOIFI flfi 3 3 KEEP THEIR HEADS RINGIN' 40 J Dr Dre (Dr Ore/Sneedl WC/Ain't Nuthm' Goin' On... (Or Priority PTYCD UB'PTY

/SC1S
0
T

3|^ 
iÊ Q [NEW] SEARCH FOR THE HERO Deconstmction74321287962/74321287964(BA4G) A /I 7 57 a SOME MIGHT SAY O Craati ■ 4/ ' Oasis (MDrriE/Gallaqher) Creabon/Sony (Gallagher) on CRESCO 204/CRECS 204OVIWV) ^^7 J 
A m,3 o A GIRLUKE YOU SetantaZOP0O3CD/ZOP0O3C(V) i 1 u Edwyn Coliins (Collinsl CC (Coflins) Z0P 0037/- ZIJl BU WHATEVER O Creati. 40 Oasis (Oasis) Creabon/SonvIGallaqberl /1Q 40 3 JESSIE 

on CRESCO 195/CRECS 195 (3MV/VI CRE 135/CRE195T SBK CDSBK 53/TCSBK 53 (El Stz: 
1 1 1 10 3 jam&SpomleatPlivkalBMar/SpoonlWC/BMG/GEmaHalElMar/Spoor/KatOTannl ■/W20I86 A 1 o ,2 2 HOLD MY BODY TIGHT LondonL0CDP367/L0NCS367|R 

43 ™ JoshuaKadisen Ivan Houke/Argentl EMI (Kadison) 
Rfl MT* LIVE FOREVER Creati □ U Lui» Oasis (Oasis/Coyle) Sony (Gallaqher) on CRESCD.185/CRECS 185 (3MVA() CRE185/CRE18ST EîEEEi 

19 , ,, GUAGLIONEO RCA74321250I92/74321250I94(BMG) 51 2, aNAKED^ ^ ^ Sony S2 6620622/6620624 (SMI 
1^8 , SCATMÂM (SKI-BA-EOPJMOP-BO^O^ RCA74321281712/7432I2KK4JBMG) R9 rm SHAKERMAKER Creab ■J£. Oasis (Oasis/Coyle |P 1 G m/C b n/So ylGallaghi on CRESCO 182/CRECS 182I3MV/V) TZ:—^ 
11;, 3 THIS AIN'T A LOVE SONG Mercury J0VCX17/J0VMC17 (F) !3 Bon Jovi {Collins/J Bon Jovj/Sambora) PoIyGram/EMI (J Bon Jovi/Sambora/Childl -/■ C9 rm CIGARETTES & ALCOHOL CréationCRÈSCO WCREGS,90(3My/V| U«J ■11» Oasis (Oasis/Coyle) Creation/Sony (Gallagher) CRE190/CRE190T 

54 37 5 FREEDOM IstAvenue/RCA74321284692/74321M94|EMG) 
17 HFREEK vN Y0

M
li) D v , Up,ow"MCSTD 2072/MCSC c C 33 2 YOU'RE THE STORY OF MY LIFE/AS LONG AS YOU'RE GOOD TO ME 33 Judy Cheeks (Variousl Various (Vanous) Positiva CDTIV34/TCTIV34/-/12TIV34(E) 

1 Q i6 6 THAT LOOK IN YOUR EYE Kuff kuffdg i/kuffc i (El 8 0 Ali Camabell (Parcmenl/CampbelYStarks) CC (Starks/Grey) KUFF 1/- rc , , SEX ON THE STREETS Cowboy/LoadBdCDL0AD24/CAL0AD24(P) □ U J Pizzaman (Pizzaman) PolvGrain (Pizzaman) -/12L0AD24 (ilTaL.v, " 
■| g u 6 YOUR LOVING ARWIS^ m MagnetMAG 1031CD/MAG^raiCM gy 54 4 WORLD IIN UNION'95 PolyGram TV RUGBY 2/RUGBY 4 (F) Jard/GallolHoIsl/Skarbek/Shabalala) RUGBY 7/- —° 
OH tm FLY AWAY Logic74321286942/74321286344(BMG) Ulâu Haddaway (Halligan/Torellol EMI (Halligan/Torello/Palmer-Jones) -/74321286941 co rrpn MIDNITE 30 '"il' D'influence ID-lnlluence) BMG (Webb/Saden-Powel East West A 4418CD/A 4418C (W) 
91 18 3 A WHITER SHADE OF PALE PCA74321284822^43212M824(BMG) Annie Lennox(Upson)Onward/Bucks(Rei(V8rookerl -/- OO nstll NOW l'VE FOUND YOU ParlophoneCDLEEPYS 1/TCLEEPY1 (E) 

CQ „ 3 WHEREVER WOULD 1 BE Columbia6620592/6620594|SM| DustySpringneld&Daryl Hall (Shapiro) EMI IWarren) „ 7- en „ , AREYOU BLUE OR AREYOUBLIND? SuperiorQuaiityBLUE00iCD/-(V) 
'taTAstaki.,, 

£.£. U Sean Maguire (PetcvAever) Big Ufe IPoole) -/■ ♦ OQ 23 2 WE'VE ONLY JUST BEGUN BhlliantCDBRIL10/CABRIL10l3MV/SM| JJ tO Bitty McLean (McLean) Rondor IWilliams/Nichols) BRIL10/- 
U ^ The Bluetones (Jones) EMI/Archaic (Morriss/Ches?'-. fii 50 12BACKF0RG00D* r O 1 Take That (Porter/Barlow) EMI (Barlow) 

s/Devljn/Mornss)BLUE OOIX/BLUE 001T ICA 74321271462/74321271464 (BMG) 
nn 22 5 YES But HUTCD 53/HUTC 53 (El rt-t ' McAlmom & Butler (Butler/Hedgesl Chrysatis/PolyGram (McAlment/BulIerl ■/■ fi9 rn*ilRIGHT& EXACT 0reAG6CD/AGC6(W) ■/AGB —« 
OC 20 5 SURRENDER YOUR LOVE FinalVinyl/Arista74321283982/74321283984(BMG1 t. j The Mahtcrawlers fealutinq John Reid (Reid/Kinchenl 8M6/EM1 (Kinchen/Reidl -/7432I283^1 C9 3 DON'T MAKE ME WAIT Eastembioc/pwlbloc20CD/BL0C20c(W) ySÏZ* n 
9fi rrajj MARTA'S SONG Columbia662l402/6621404ISMI £.U DeepForest(Mouquet/Sanchez)Sony(Mouquet/Sanchez) -/6621406 fifl 41 2 1 CAN DREAM Qna 0 4 Skunk Anansie (Massy/Skunk Anasiel Chtysalis (Skin Utile Indien 121 TP7CD/121TP7C (P) ris

 

M
 

97 25 2 WHITE LINES (DONT DOIT) Parlophone CDDD19/rCDD19 (El t.# Duran Duran (Ouran Duranl S -/■ fie „ 5IBELIEVE EMICDEM374/TCEM374/EM374/-(E) O J Blcssid Union 01 Soûls (Emosia) EMI/Tosha/Stiapiro Bemstein (Emosia/Sloan/Pence) EM 374/- 
7P fffM ON YOUR OWN ^ HulHUTCD55/HUTC55^l fifi rrai BLACK NIGHT (REM1X) Oïi EMI CDEM 382/-(E) aver/Lord/Paice) -/12EM382 
9Q IJIffl BIG YELLOW TAXI A&M 5809972/5809964(F) £.3 ELLaAj AmyGrantlOmartianlCCIMitchallI 5809967/- fi7 36 2 F1LL1NG UP W1TH HEAVEN O / The Human Leaque (Stanley) EMI/lsland (Oakey/Stan East West YZ 944CD1/YZ 944C (W) leyl -/- qn Uffljl'LLBEAROUND CoolIempoCDCOCL306ffCC00L3(K/-/,2C0QL306(E| ■-iw 1. ), 1 i 1 tcteban) Rag Top/Bellboy/Assorted (Forte) fiO 42 3 SECRET LOVE O O Daniel O'Donnell Si Mary Duff IRyan) WC (Fain/Webs ^ Ritz RITZCD 285/RITZC 285 (P) 
91 PHrai NOT ANYONE MercuryMERCD434;MERMC434/-/MERX434(F) «3 1 CA^BIjrlBo.lBla • a npl c7Benali| RQ 56 15 DON'T STOP (WIGGLE WIGGLE) • Stp/Etema(/WEAYZ9I7CD/YZ917C(W| " ^ Tbe Outhere Brothers (The Oulhere Brothers) Stip/WQ/Zomba (Mahone/Siûipkins/Maybenv/Aladiro) YZ917/YZ 917T 99 28 2 MY LOVE IS FOR REAL VirginVUSCD91/VUSC9I (El ^ ^ Paula Abdul featuring Ofra Haza (Lawrence) BMG (Lawrence/Abdul) -/VUST 91 70 46 11 Gna/uena(Tyson)(MN/CC(Arena/Werlel/Reswick, Columbia 6611252/6611254 (SM) 

2 A BEGGAR ON A BEACH OFGOLD virginvscDXiBSSA/SGiBSSIEi Sn ELfctJ Wike & Tbe Mechanics (Rulherford/Neil) Michae! Rmherford/BA's/Hrt & Run (Rutherford/Robertson) -/• 71 48 2 NEEDY0URL0VES0BAD # ■ Gary Moore (Moore/Taylor) Lark (Utile Willie John) Virgin VSCDG 154EyvSC 1546 (E) VS1546/- O/i ,f , DREAMER Undiscovered/MCAMCSTD/OSWMCSC2056(BMG) •34 Livin' Jov (Lhnn' Jovl MCA (Visnadi/Robinson) -/MCST/OBB 72 Parkway PARK D02CD/- (V) PARK 002/- ™kX°°5'Sr, 
3 g 29 ; THISISHOW WE DO 1T ^ | ^eUa^lala^d^EFCO 07/DEFMC mjO 73,5 2 SWEETEST DAY OF MAY Positiva CDTIV 36/TCT]V 36 (E) 'sonl ■/12TIV36 OR,. 3 REVEREND BLACK GRAPE Radioactive RAXTO 16/R7VXC16 (BMGI OU B ■ F F al p [Vanou 1 -/RAXT16 49 2 LOVE IS ALL AROUND Avex " " OJ Bobo(Breitung)WC/Eams/GetlntoMagic/Neue We UK AVEXCD 7/AVEXMC 7 (3MV/SM) ItlBaumann/Lonq/Breitunol -/AVEXT 7 97 .l7 2 LEAVE HOME JuniorBo/s0wnCHEMSD1/-(E) O / The Chemical Brothers (Tho Chemical Brothetsl M62/BMG/CC (Rimlands/Siinonsl -/CHEMST1 75 CS3 S Pl!^ n ri ika p Virgin VSCDT1552/VSC 1552 (E) i%3 UiAàM 1^.5^ MacColl And Evan Dando (MacColl/Boorer) EMI (Reed) / 

«vtuUWe mow on ffiftette m<i (d 

UFT TJriE WING$ 
The new $iN<5LE from Bill WJHELAN'$ 

K SALESPERSON OR CAI I TELESALES i 
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(VW TOP 75 ALBUMS cin 24JUNE1995   

HISTORY-PAST, PRESENT AND a 26 ^ FUTURE, B00K1 ERIC 4747091 |SM) Michad Jackson (Jam/lewis/Jackson/Jones/Vari 53 csaî! THIS1SH0WWED0IT 
28' 54 « 

a 4 ! Swain/Jolley/lovine/Glenist 
29 19 

30 " ISHOULD COCOO 1 A56 65 

Exile/Polydor5273072IF) A Ol 2; 9 PAN PIPE INSPIRATIONS PureMusicPMCD7011IBMGI CT,, 33 PROTECTION/NO PROTECTION • VirjinWBRCD3(El 5273074/5273071 A J ' InsoirationsllnsDirations/Varioijsl PMMC7011/- 3 ' MassiveAttack(Hoopcr/Massh/BAttackl WBRMC3/WBRLP3 
Rod Stewart (Hom/Edwards/Stewart) 19362458672IW) A 32 34 9 MUSJCJROMfilVERDANCETHE SHOW CefeHen 

a 1 , THE COLOUR OF MY LOVE-*-3 Ep.c 4747432 (SMI Q-Î ; " / Celine Dion ILupraoo/Doelyl 4747434/- 

A10» 
5 STANLEY R0AD« 

257172(BMG1 OC ,£ 74321257174/- 
;cs8286192(F) A O"] 3; 86134/8286191 " J 7 

Partophone CDPCS 7372 (El 62 - 
63 4 

38 m Sf 64 5 30SIIV1PLYTHEBEST*6 
mgBMWCD2(F) Oû i; BMWC2/BMW2 » A 65 26 THE 3 TENORS IN CONCERT 1394 *2 Teidec 4509362002 (W| 

VirginCDV2763(E) A ûf! 48 2 TGV 2763/- 66 mil 

42 3 OREC 535/ORELP 535 68 El PAINTED DESERT SERENADE 
a 17 12 37 N0 NEEDT0 ARGUE *2 isiand cid8029(H a 43 38 33 MONSTER *2 A I / The Cranbernea (Street) ICT 8029/ILPS 8029 ^ 43 REM (Lilt/REMI 9362457404/9362457401 Deceptive BLUFF 014CD(V) 

a18 K EMICDC 5550892 (El 70 
Columbia4785552(SM) a Afc 3 lA/annns) 4785.54/4785551 

EMI CD£MTV94(E) Il fîTS 66  ti) TCEMTV 94/- jg 
à ^ ? AC0UST1CM00DS Global Télévision RADCDISIBMG) Al 30 L ^ I In Tune (James/James) RADMC13/- " * 
a 20 " 

/ A 71 72 ,8 DIVINEMADNESS*3 Virgin CDV2692 (El /A / I " Madness (Langer/Winstanley) TCV2692/- Pariophonc CDP 79797(2 (El  TCPMTV2/- 
ssic Fm CFMCO 1783 (P/CRC) 

74 0 
Hardmg/Cumow/Kean/Stannard) tc 68 76 ALWAYS&F0REVER ★ B EtemaHLowis/Faragher/CharlE 

a 24 2 32CARRY0NUPTHECHARTS-THEBEST0F*5 G 
VirgjnCDV27M(B A 51 - 

TOP COMPILATIONS 
Label/CD (Distributor) 10^ 6ONADANCETIP2 levision RADCD 12/RADMC12/ 

D 
ïl DANCE ZONE - LEVEL FIVE PolyGram TV 5256332/5256334/- (F| 

30 PULP FICTION (OST) © MCC11103/MCA11103 
12 6 10 NOW THATS WHATI CALL MUSIC! 30 *2 

2 3 TOP OF THE POPS 1 ® Columbia MOODCD 40/M00DC 40/- (SM) 13 9 0 STREET SOUL© VirginVTDCD41 (El VTDMC41/- 
3 3 , DANCE BUZZ • Global Télévision RADCD 17(BMG) RADMC 17/- 14 13 s SKA MANIA Dino DINCD 86 (PI DINMC86/- 
4' 8 TOP GEAR 2 Columbia MOODCD 41 (SMI M00DC41/- 15 6 2100% ACID JAZZ-VOLUME 2 TelstarTC0 2767/STAC 2767/-(BMGI 
5 4 3 PURE SWING TWO Dino DINCD 38/OINMC 98/DINTV 98 |P| 16 4 6 SILK AND STEEL • 6 PolyGram TV 5255692/5255694/-(F) 

m 2CELTlCMOODS Virgin VTCD 62 (El VTMC 52/- 17 on m TOP GEAR CLASSICS - TURBO CLASSICS 53 Deutsche Grammoohon 4479412/4479414/- (F) 
i ^ 3 DANCE MASSIVE 95 Dino DINCD 87/DINMC 87/-(P) 18» 3 DANCE HEAT 95 O 3 Virgin VTCD 50/VTMC 50/-(El 
8 3 3 WORLD IN UNION-ANTHEMS PolyGram TV 5278072/5278074/-|F| 19 0E m REGGAE MASSIVE ^ Dino DINCD 93/DINMC93/-(P) 
g es m SMASH HITS 95-VOLUME 2 Telstar TCD 2768/STAC 2768/- (BMGI 20 3 8 CREAM L1VE Deconstruction 74321272192/74321272194/74321272191 (BMGI 
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TOP 50 AIRPLAY HITS 24JUNE 1995 

Monitor 
1 S 1 Tillo Artist Label S c? f cf" G « = ■s ofpiays aud.(fn) %»ot'- 

1 i t THATLOOK IN YOUR EYE Aiicmpboiifafij A 22 29 42 34 38 39 36 27 33 39 28 1095| 54.251 -0.5 
2 7 10 DONT WANT TO FORGIVE ME NOW WatWn.Wo.lPrscioosO-gamsation) A 25 22 37 40 28 34 21 23 34 21 1 1011146.84 24.3 
3 29 0 SEARCH FOR THE HERO M Pnopieioeconsnuctati A 23 43 33 31 38 33 34 24 11 45 1 862 146.00| 142.9 
4 « .1 SCREAM Michaal JacXson (Epie) 26 30 16 38 27 30 0 11 27 24 0 889 ! 45.151 10.7 
5 6 2. THIS AINT A LOVE SONG BonJovilMarcurvl A 20 0 37 34 33 24 0 20 13 23 29 824 144.38 i 14.9 
6 17 32 HOLD MY BODY TIGHT Eas. 17(London) A 25 0 14 41 10 33 0 10 26 28 0 649 138.371 41.2 
7 14 20 HOLD ME, THRILL ME, KISS ME, KILL ME u2iA«.nw 29 0 9 23 31 34 0 1 6 18 27 534 138.06! 26.5 
8 5 5 HURTSSOGOODJimmvSomervillalUndon) A 19 28 13 11 2 31 33 24 33 26 16 743 135.311 -9.6 
9 3 3 CHAINS Tina Arena(Columbial A 11 73 32 28 35 32 24 24 1 14 0 574 134.54|-19.9 

10 9 7 FREEDOMMichpii=G.ïip|RCAi A 22 3b y 1/ 8 14 U 11 19 2 U 515 | 32.63l -6.0 
11 2 6 DREAMERi™-j.yiMCAi A 24 55 3 7 38 5 0 1 2 37 0 404 131.501-36.5 
12 8 2 BACKFORGOODTak,Th.,(RCAi B 4 35 32 27 9 29 22 25 27 36 0 718 131.241-13.8 
13 16 30 WHITER SHADE OF PALE Annie LannoxIflCA) B 10 37 23 23 4 29 10 25 ,11 6 15 653 130.791 10.8 
14 13 13 UNCHAINED MELODY RobsonGre.n&J.romeFl,nn(RCAI 3 0 30 40 26 31 1 21 27 1 0 656 130.421 0.5 
15 il 8 TWO CAN PLAY THAT GAME BobbyBrowniMCA) B 8 33 35 37 36 34 0 1 18 2 0 587 130.14| -5.0 
16 37 69 RIGHT IN THE NIGHT (FALL IN LOVE WITH MUSIC) j» a. SpPcnFeelunngPlaykalEpid 22 38 13 29 1 8 0 1 2 3 0 314 129.611 92.6 
17 10 s ONLYONEROAOCelinaDipnlEpiel 1 35 28 23 2 23 38 24 3 25 0 655 128.391-16.0 
18 16 12 COMMON PEOPLE Pnlpllsland) A 26 0 1 1 28 1 0 1 7 18 20 338 126.911 -9.2 
19 30 34 WE'VEONLYJUSTBEGUNBittyMaleanlBrillian.) 21 0 35 27 26 11 2 11 9 1 0 385 125.271 38,1 
20 18 18 Y0URL0V1NG ARMSBNIipR.yM.ninlMagn.,1 20 0 4 14 2 11 0 1 5 35 0 440 124.83 -7,9 
21 26 33 STAYING OUT FOR THE SUMMER DodgyfA&M) A 23 0 0 0 8 1 0 0 4 19 20 208 24.071 21.6 
22 23 22 YES Mcalmo„.&Binla, IHut) A 25 0 1 1 31 1 0 1 4 1 0 394 23.221 2.5 
23 24 15 GUAGLIONEPareaTrea-PradoIRCA) C 2 35 16 26 1 37 0 4 2 1 0 301 |21.95| -2.5 
24 2 . 26 STRANGECURRENCIES REM (Wama,Bros) 1 74 1 1 33 8 0 1 2 33 26 214 121.921-11.0 
25 39 82 THINK OF YOU WbiglieldISystematicl A 13 29 9 14 14 32 0 1 8 1 0 332 121.401 47.4 
26 32 23 KEEPONMOVINGB.bM=rlay&ThaW.d=-a(lsland| 1 62 1 1 1 1 36 5 1 1 18 424 20.081 13.8 
27 12 4 MADE IN ENGLAND EllonJahnlRockatl 0 0 27 37 1 35 0 23 5 1 20 442 19.99|-55.9 
28 2 8 41 ABEGGARONABEACHOFGOLDMikaSTbaMachanicsWrginl L b U 3 b 551 119.611 -0.2 
29 68 221 ROLLTOMEDalAtmtrilA&MI B 15 0 6 5 0 8 35 7 0 17 17 226 118.471274.0 
30 25 14 JESSIE JoshuaKadisonlEMII 1 38 13 6 5 31 0 6 2 4 3 529 117.851-14.8 
31 38 37 SWING LOWSWEET CHARIOT UdysmidtBlackMambatoFeatChinaBlacklPolyGtamTVI 1 0 35 34 1 1 0 27 1 1 1 377 117.38! 19.6 
32 0 0 AGIRLLIKEYOUEd.ynCollinalSatan.a) 15 0 0 ! 21 24 0 0 7 0 10 279 17.221 0,0 
33 34 44 |NEEDYOURLOVINGBabyDlS,s.am..icl A 14 21 7 9 1 8 0 1 2 2 0 240 116.771 3.6 
34 27 21 THIS IS HOW WE DO IT Montall Jo-daaIRAU A 22 0 6 9 28 1 0 0 2 0 0 228 116.59 -18.5 
35 19 17 SCATMANScatmanJohnlRCAl A 17 11 7 7 18 8 0 1 2 1 0 254 116.341-63.1 
36 20 16 IFYOULOVEMEB-oymstanalEpicl 0 69 6 4 1 14 13 1 1 3 0 237 15.891-55.7 
37 46 74 REVEREND BLACK GRAPEBIackGrapalRadioacdve) B 22 0 0 0 1 0 0 0 0 0 0 30 15.04| 23.6 
38 3 , 28 HAVE YOU EVER REALLY LOVED A WOMAN Bryan AdamsIASMI 0 33 9 21 2 8 1 19 4 2 0 431 114.40 -25.8 
39 41 47 FILLING UP WITH HEAVEN HomanU.guolEas.Was,) 19 0 4 4 26 0 0 10 0 0 0 235| 13.771 4.5 
40 22 19 | BELIEVEBIessidUn,onOISauls(EMII 0 34 5 4 28 11 1 19 21 1 0 528 113.691-74,7 
41 40 25 1 KNOW Dionne Partis IColumbia) 0 0 1 1 32 12 0 1 5 24 27 359 112.37 -7.3 
42 52 63 LOVEWILLTEARUSAPARTjoïOiyisionlLendonl B 11 0 1 1 8 6 0 1 2 37 0 206 12.13| 29,1 
43 35 39 HYPNOTISEDsimpleMindsIVirgin) 0 48 1 2 1 5 0 1 1 1 18 133 111.92 -34.4 
44 35 29 LOVE & DEVOTION MCSarAndlhoRaalMcCoytlogial 0 70 0 0 0 0 0 0 2 1 0 128 i 11.49 -37.2 
4 5 73 134 ITSTOOLATEGIciaEstelanlEpic) 0 0 3 2 0 24 40 3 6 0 0 275 111.091 90.0 
46 33 27 EVERYDAY Incognito ITalkin-Loudl B 14 0 0 0 24 12 0 0 4 1 1 144 10.69 -58.7 
47 43 38 IFYOUONLYLETMEINMNBicoiambia) 0 46 1 2 9 12 0 1 1 5 0 202 1U.1/I -2b.0 
48 69 92 |UBEAROUNDBappin-4-Tay(la.lThaSpinn=rsl(Coalt=mpol B 14 0 0 0 11 0 0 0 0 0 0 165 9.73 58.0 
49i3i ,54 KISS FROM A ROSE sel izrn 0 6 20 23 5 1 29 0 0 0 0 0 124 9.66 223.0 
5 0 43 49 DAYSLIKETHlSvanMa„isanlExil=l 0 0 I 0 0 6 piT 0 0 0 1 19 217 9.361 -9.5 

Tille Artisl (Label) 
SEARCH FOR THE HERO M People (Deconstruction) 
A GIRL UKE YOU Edwyn Collms ISelamal 279 
HOLD MY BODY TIGHT East17Itondonl 649 
THIS AIN'T A LOVE SONG Bon Jovi IMercuryl 824 
HOLD ME, THRiLL ME, KISS ME, KILL ME U2 lAtlanticl 534 
DONTWANTTO FORGIVE ME NOW WelWe!Wel|P<erà»s Organisation) 1011 

9 THINK OF YOU Whigfield ISystematicl  332_ 
"ÎÔ RIGHT IN THE NIGHT (FAU IN LOVE WITH MUSIC) Jam sSpran terinj Pirti |Epitl314 

TOP 10 MOST ADDED 

l'M A BELIEVER Eml/v.c & Bob IParlophone) 2b_ 
DONT WANT TO FORGIVE ME NOW WelWaiWeHPrecioaOrganisalionl 55 
THIS AIWT A LOVE SONG Bon Jovi IMercmy) 47 

HOLD MY BODY TIGHT East 17 (london) VL 
THATLOOK IN YOUR EYE Ali Campbell (Kutf) 53 
SEARCH FOR THE HERO M Peuple (Deconsmictlon) 52 
UNCHAINED MELODY Bobson Green & Jerome Rynn (RCA) 49 
WHITER SHADE OF PALE Annie Lennox (RCA) 53 
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record mirror dance update 

<5^ 
□ nis □ g! «e 

iniustrf nounis andrups 
Some of Ihe biggesl names In the dance music business were among more lhan 200 moumers who galhered las) Tuesday for Ihe funeral of Morts Andrups al West London 

> a key player in 

he selupwilhSanchez, Andmps, 30, collapsed on Thursday June 8 al a gym and was diagnosed on arriving al hospilal as having suffered a 

music began in Ihe early Ninetieswhenhe melalher unknown Sanchez selling h tapes oulside a club in New 
Records, Andmps devoted his fuil attenlion to Sanchez's coreer, evenlually building him inlo one of Ihe most influentiol and in-demand remixers in Ihe 
Roger Sanchez if itwasn't for 

Sanchez hos vowed lo 

ilh the label Itom Ihe start and rtll continue lo give Ihe label iur fullesl support. Ifs jusl so iad to IhinK lhat Marts won't be ils label grow.' 

release, KalhySis Start, reached nui 

RTM, says, 'Maris was Ihe type of person who mode working in Ihis business a pleasure, We were so proud to be involved 

Andrups was also managing Brillsh rappers The Brolherhood whose début album is lo be released on Virgin in Augusl. Virgin managing director Ashley Newton says, "Marts brought Ihe group to us and working with him was definitely porto! Ihe attraclion for me getting involved. As far as we're ail concemed the project will now be done in his memory * 

\ Radio One launches J Jungle music show \ GraemePark Joins 

club^hart:^ 
Hoir fa 
iMjpk DC ▼ De 

fR 
/ ■iTl E. sh 

ministry backs 

gay pride i i 

V, running Ihrough to 9pm, are Yo Jo Working, Jimmy 

nistry of Sound will be hosling ils own stage al this yearts 1 Gay Pride rally which takes place on Salurday (24) in east London's Victoria Park, The action gets under way al featuring PAs and DJs. Acls conl Somerville, Strike, Amos, Judy Ci iwms ui iu mi mui iuuy, uu... .u.c will be added Ihis week. The DJs operaling befween the PAs will be Paul Andersen, Kenny Corpenter, Horvey and CJ Mackintosh The Ministry will also be luming over ils Saturday club night to Gay Pride with Farley and Heller Joining CJ Mackintosh in Ihe main room, while Ihe backroom entertalnmenl will be orgomsed by Iwo ol Ihe counliys leading gay clubs, Queer Nation and Flesh. DJs in Ihe back room will be Jeffery Hlnlon, Luke Howard, Dave Hendrick, Kath McDemnott, Tallula B and Tim Lennox. O The Ministry has announced thaï the post of promotion executive, recenlly vacaled by Caroline Prolhero, has been filled by Anna Adang, who will be responsible for Friday nights, Walker, who will be taking i 

Ifs easy to forge! thaï, al the peakotthelrpopularity, Blondie always dabbled with the dance world, whether it was endorsing the embryonlc hip hop scene in Ihe classlc 'Raplure' or working with disco legend Georglo Moroder. So, the arrivai ot a Blondie dance remix LP on Chrysalis should perhaps corne as no surprise. The first single from il is 1978's'HeariOf Glass', one ol the group's first songs to cross over into the clubs. With the remlxes by Diddy, Rlchie Jones and MK currently riding high in the RMPop Tip chati, the track looks set for Top 20 success as well. Meanwhlle, ■Blondie-Beautiful; The Remix Album'is released on July 17 with such Juicy reworklngs as K Klass's 'Raplure', Black Dog's "Fade Away And Radiale', Utah Saints' 'Dreaming' and Armand Van Helden's 'Atomlc'. "Heart 01 Glass' is released on June 26. 

m 

FRIED FUNK FOOD 
VOLUME 2 - THE REAL SHIT 

SIX PORTIONS: AN UNRECOGNISABLE CHAOS OF 
NARCOTIC FUNK, DUBBED OUT OLD SKOOL HIP 

HOP AND TRACES OF TECHNO 
COOK IT UP TIL IT BURNS! 
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