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WarChild album 

setto hit top spot 

for Go! Dises' War m Help is building to since the Live Aid 

albums shipped on Friday as the company's early deliverie But he adds, "Retail bas been i 

brings together artists includ Weller, Blur, the Stone Roses and Portishead, is expected to platinum status on the day o this Salurday. Recorded today (Monday) at studios around the country, the charity title is being mastered tomorrow (Tuesday), pressed on Wednesday for delivery on Friday and release on Saturday. Besides contributions from the artists, retailers HMV and Virgin are contributing free window displays in ail their stores and Our Price is giving 

enue which is being We'r 
Go! Dises' Tony Crean, one of the project's organisées, says the reaction lo the album has been extraordinary. Tve been gobsmacked," he says. "Everybody has really got behind the whole project. Pop music seems very frivolous at times, but the best pop music is also about émotion and this album has really got to people." Nigel Haywood, sales director at PolyGram UK which is distributing the    dramatic 

c-related charity event 
t for the album is also 

to the national et y one da/s si 
Evening Session ain0additi< 

week on Radio One' 

m Channel ! (10), Radio One is plan tary about the album o IturdayTo" 

RI campaign 
boosts image 
Radio Onc's high-profile advertis- 
a massive fuccess, helping lift the 

A new g Millward Brown researched survey indicates a dra- 
the station since the campaign began four months ago, says the station's marketing manager Sophie McLaughlin. The £2m campaign, which was launchcd at the end of April, repre- 

white, behind the s tographs of staff. "The research shov 

nd a further 76% belie^ 
promoting new bands, and 81% tl DJs who are info 

is good a 
at Radio One ha: 

8 PolyGram looks to match 1994 
10 THE; after the change 

15 Black Grape:the Ryder return 
18 Usa Loeh huilds up the gentleway 

îhighlights oflnïhe City, which takes placer in Manchester this week drawing to a close on Wednesday (6). The band play atlhe Canal Cafe Bartonight (Monday), arriving in the city from an appearance atthe PolyGram sales conférence in Brighton on Friday. Their début single, Finetime, was a Top 20 hh, and their second, Alright, is rcleased on September 18, with their début album. Ail Change, produced by John Leckie, following in October. Other highlights of the ITC live festival are expected to be Ash and Mantaray at Manchester University tonight Tomorrow sees gigs by The Foo Fighters.The Charlatans, and a host of dance events with live PAs from Loveland, Tony de Vit and Gerideau performing. 

w- 

Dotmusic ssgns Windows 95 deafl 

■■ - ■ ■■ ■  _j the Windows 95 System in a deal wi computer giant Microsoft. Users of The Microsoft Network, new online information service ava able to ail users of Windows 95, w Doug Shuard, managing director c Miller Freeman Entertainment, sayi "The Microsoft Network is an idéal wa 
tainment industry information aroun the world. The ofTicial GIN charts o .dotmusic have already been accesse by people in more than 40 countries." 

it onlim industry services. Making i available direct to users of the MSN i an important part of our plan." Dotmusic was launched on to th( Internet last month (MW, AugustS! 
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©1991 
shara nelson is a featured songwriter and vocalist on massive attack s 
blue Unes album 

01993 
shara's début solo album what silence knows is released featuring the hit singles 
down that rood and one goodbye in ten. 

01994 » |p | 
a third hit single uptight is released to coincide with shara's two brit nominations, 
what silence knows is nominated for the mercury music prize, 
inside out is the fourth top 40 single and the album goes gold. 

25th september sees the release of the long awaited new album friendly fire. 
©preceeded, this week by the first single rough with the smooth, the album is an 

impressive collection of ten beautiful songs that showcase shara's songwriting 
skiils and stunning voice. 

Othe album will be supported by an equally impressive marketing campaign, including 
full page colour ads in the face, q, sky, echoes, attitude, blues & soul and touch. 
there will be a national flyposter campaign, instore displays and tv advertisng. 

O friendly fire will be supported by the release of more singles, live dates and further 
marketing from release, through christmas and well into 1996. 
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Because music 
business is 

your business, 
show yourself 

at MIDEM... 
"Without MIDEM, fhe world of music companies would noi be the same" Félix Buget Mangione, President/International Manager, Blanco Y Negro Music SA, Spain 

"MIDEM is an institution which wîll find no substitute..." Ralph Siegel - President/Owner, Siegel Music Companies/Jupiter-Records, Germany 
"Please continue..." Cees P. Vervoord - Président & CEO, 

Music is 

tfto keyn®i© 

"MIDEM is highlight 
of eur business year" / Wendy Newton, Président, ■ Green Linnet Records/ I Xenophile Records, USA W 

r 
Industry could not tunction properly without MIDEM" Chris Leaning, Label Manager, T Baktabak Records, UK 

"The International Meeting - The Best!" Al Sherman, Président, Alshire International Inc., USA 
"You learn & meet more people in a week than you do in a year" Chris Checkley, Label Manager, Indochina, UK 
"If we only do one music convention it would be MIDEM. The best overall" 

"MIDEM is like French wine, it gets better each year" Martin Bandier, Chairman and CEO, EMI Music Publishing, USA 
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Let#s celebrate 
30 yeors of music together 
Sunday 21 st January - Thursday 25th January, 1996 

Palais des Festivals, Cannes, France 

/// 

midem 
Reed Midem Organisation Lld, Melropol.s House, 22 Percy Street, London W1P 9FF Tel : 0171 528 0086 Fax : 0171 895 0949 

tv for further information on 0171 528 0086 nml cr,,.ni r „ about exhibiting, atlending and advertising in the MidenT^dde^pTe-N^r and Daily News magazines. 
And remember, as a UK exlilhiinr 



NEWSDESK: 0171 921 5990 

Label launch heralds 

PWL's MR networic 
iiy R' rt Ashton 
PWL International is launching a new label and studio complex in Manchester 
eslablish what it believes will be a unique A&R network through its chain of record shops. 

under construction, the set-up will include a programming suite, rehearsal rooms and two studio areas. "Record producers are the meat and potatoes of the business and along with the shops we want budding producers or artists to bave the facilities on their doorsleps," he says. itually he hop 

nusic industry beyond belief," he says. 
irtists including Urban Cooki Collective, Gabrielle, Rednex and Eas 17, will share the head of dance titl vith Eastern Bloc label manager Job 

pt l,v r> inding to 
te-of-the- 

PWLwi le city. :ording studio being 
:al laround £6,000- .d keyboard equip- ment in its existing six shops, and open them up to new talent around the UK. PWL chairman Pete Waterman says new producers or bands discovered through the shops will be given the opportunity to work on further material at PWL in London or the ne * " 

around 24 shops natioi act as A&R bases with access to local PWL studios. As part of this scheme ht is currently exaraining the feasibility ol 

ce A&R for PWL International. Jay 

jmplex , Man Tently 

based labels, Eastern will bave a broad mu porating rock, pop, ho 
not yet serviced by i pop and dance labels, onthescene, butwe'v of getting into the b 

PWL is a joint vent Warner Music.Found a stake to the compi 

NestleandOurPrice 
linkin£15mCD push 

unpilatif l CDs ai 
h High Street retailcr Our i on-pack promotion offering free a discount on CDs or cassettes 

The Nescafé Best Moments In Music offer, the larg. 
will also allow coffee buyers to claim one of four S| cially branded compilation CDs. The labels of more than 10m Nescafe jars will indu £1 off vouchers for Our Prîce redeemable agaii albums outside the Top 40. A further 500,000 winni labels will entitle winners to choose from four CD tit compiled by Nestle, covcring rock/pop, dancc/soul, fi 1 clas: The year-long promotion £750,000 national TV campai] feature in-store displays. The 

Nestlé i 
will help to significa e generating fresh con ss ail target markets, il 

f' 

m Bonnar has rcstructiired his Mayking Multi Media Company with e senior promotions. Managing director Bonnar (centrel has broughi 
ipact Dises and Videoprint - under the new title. The moue addresse 
rats such as CD-Rom and Video CD. Clive Robins (I) is the new sales ictor, with Robert Barr-James (r) becoming finance director on the ■man board. Simon Valley Inot photographed) becoraes production 

War Chsld LP keeps em guessing 
by Martin Talbot 
As recording D-day approached for Go! Dises' War Child album Help last week, the final détails were still far from being confirmed. Only at midnight tonight (Monday),   re finally recorded by a   Roses, The Charl st boastin s and PortisI 

HELP TRACK LISTING 
tracks so far confirmed 
lishead-MourningAir The Boo Radleys- Oh Brother The Levellers -The Barrel Of The Gun larlatans with The Chemical Brothers -Time For Loving  s-Shipbuilding Stereo MCs - Sweetest Truth tracks by; Blur, The Manie Street liers, Orbital, Terry Hall and Marijne id, Neneh Cherry, Tcrrorvision, the Roses and Andrew Wealherall. 

plans to put togetber the album w finalised two weeks ago. Towards the end of last week, i Dises' Tony Crean was pulling 

aich gets bigge r day by day. "It's a ive enough time to do le says. Tra trying to enough space on the 

"Yesterday Noël Gallagher got off a plane from Japan and went straight in to do a photo shoot just minutes after he'd found out about it," says Crean. The NME and Melody Maker are both tuming over their covers to the Project, with the NME featuring a photo 
Noël Gallagher, while MM is feat The Charlatans, Chemical Brothers, Terry Hall and Brian Eno. And one of the acts which appears the album is expected to play a conce organised by Virgin Our Price London's Astoria venue on Saturday afternoon to raise funds for the car 

NEWSFILE 
Potter pitches for PRS chairmanship PRS council director Andrew Potter will stand against Wayne Bickerton forthe chairmanship of the body at the next général council meeting in October, a month after the agm. Council members are decided either by général discussion or by paper hallot atthe meeting. If elected, Potter will replace former A&R manager and songwriter Bickerton, who has been chairman for three years, and will take up the post on January 1,1996. 
Reading threatens police axe The Mean Fiddler Organisation isthreatening to ban police from next year's Reading Festival. Organiser Melvin Benn says that despite 149 arrests and 545 reported crimes, Thames Valley police were unco-operative and in some cases were working against him. Benn says he believes he can get an entertainment licence without the police. But lan Blair, assistant chief constable territorial policing, says the suggestion that private security could do the job of the police is misplaced. 
PolyGram TV's Meekings moves up PolyGram TV's head of marketing and repertoire Karen Meekings has been promoted to général manager marketing and repertoire at the label. Her élévation cornes a month after a restructunng of PolyGram's TV division, with PolyGram TV head Brian Berg taking over as managing director of the new commercial marketing division covering the PolyGram TV label, licensing, premium, spoken word. Import Music Services, synchronisation and market research. John Kavanagh, previously général manager of the TV division, is also promoted ta général manager and commercial director of the whole new division. Stan Roche also joins as product and repertoire managerfrom Britannia Music. 
Bugle Songs HQ switches to LA Miles Copeland's publishing company Bugle Sangs is transferring its head office to Los Angeles, leaving managing director Torquil Creevy without a position after more than eight years at the company. Bugle Group managing director Tony Brinsly says, "Torquil didn't want to move to LA. It was an amicable split." Creevy says he is considering otfers from other publishing companies. Bugle Songs' office in London will remain open to deal with admin until further notice. 
Virgin Radio eyes Scotland Virgin Radio is promoting itself ta Scottish listeners with a cover-mounted cassette on Scotland's monthly music magazine Bigwig, featuring cuit breakfast show presenters Russ 'n' Jono. The tape consists of snippets from the breakfast show and is a follow-up to Virgin's recent presence at the Edinburgh Festival. Virgin has 455,000 listeners in Scotland, according to Rajar data. 
EMI vétéran dies One of EMI's longest-serving employées, George Alexander, has died at his Zurich home. Alexander's 44 years at the EMI group included a sériés of top jobs in outposts including Argentina, Spain and Switzerland. More recently he worked as an adviser on recording agreements and licensing in the UK in 1972. 
BT uses music to target students Former Equator Records A&R manager Gleave Parsons has linked up with British Telecom and Melody Maker to produce a co-op marketing venture featuring indie bands including Supergrass and The Boo Radleys. The 10-track compilation CD, Connected, is designed to encourage students to hook up with BT. 
Wisseloord Studios Contrary to information in an ad for Holland-based Wisseloord Studios B.V. in last month's studio supplément, the correct téléphoné and fax numbers are, respectively: (0) 31 35 6217256 and (0) 3135 6Z44881. ^ ^ ^ ► MILLWARD BR0WN NAMES EARLY DELIVERY OFFENDERS - p7 ► ► ► 
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GOMMENT 
USradio;alessontousall Capital Radio's Richard Park doesn't know he is born: nor does Virgin's Mark Story: and despile the fact he's launching a radio station this week Heart FM's Keith Pringle bas it pretty easy: or at least you migbt well think so if you compared their lot withled Edwards ofWNEW in New York. Last week I visited the A3 - Album Adult Alternative - radio seminar held by our sister paper Gavinin Boulder, Colorado and heard Edwards explain how he has successfully reformatted his station as Rock Alternative. The really extraordinary thing Edwards revealed was his ambitions for the new service. "If we get 4% to 5% of 25-54 year olds we'll be happy," he said. Contraslthat with Capital's current25% share of ail London listening and it's clear there's still some way to go before the UK has a really compétitive radio market. America ns I spoke to last week were bemused at the factthatthere is no alternative station in London - in Denver alone, for instance, there are four. Even more bizarre to them are the "promises of performance" which radio stations must make to the Radio Authority which effectively prevent them from doing what Edwards has done and change their format. There is undoubtedly much for us to learn from the Americans about music radio, (and MWis currently planning a new initiative to throw some light on this area). But if I became convinced of anything last week it is that we need more frequencies and we need to allow stations to adopt any format they choose. This would generate not only far more diversity, but it could also paradoxically put the music far higher up the agenda of UK radio. Sad to say, at many gafherings of UK radio executives music is hardly discussed. In Boulderthey 

partial deregulation of UK radio has much benefited eitherthe consumer or the music industry. Total régulation mightjustbe the answer. Steve Redmond 

PAULS QUIRKS 
Basking in a busy business period Doesn't time fly when you're en joying yourself? There we were basking in the sun during a truly remarkable summer and then suddenly we are into the autumn sales campaigns and conférences with a vengeance. September is also the month for In the City in Manchester where ail the A&R, marketing and management personnel meet to listen to up-and-coming bands and discuss the music industry in général. It serves as a greattalking shop where new ideas are launched and new friendships are forged. Genuine attempts to include music retailers at In The City have failed again, yet most other major retail sectors manage to organise an annual trade fair to exhibit their new products before the busiest part of their selling season. You only have to look at how the fashion industry or the motor trade orchestrale their annual exhibitions to see how important they feel it is to meet ail their customers on a personal basis. Having said that, our industry is unique and one look at the price (£9.99) of the new Levellers, Morrissey and Charlatans CD albums in your local sweel shop and paper shop (you know exactly who I mean) will tell you why our suppliera don't want to meet indie retailers face to face. On a brighter note, record companies seem to be taking customer care more seriously at last. Vital aren't the first to set up a dedicated customer care line but they are the first to use a low-cost téléphoné number. EMI have also noted the wind of change and issued a treephone number (or the next month while they change deliveries from Securicor to Parceline. Everyone is slriving to match Warner s legendary efficiency and that can only be good for retailers. I just wish that every change at BMG and PolyGram wasn't followed by months of abysmal customer service as they get their act together. 
Paul Ouirk's column is a personal view 

mm 

Price pressure threatens 

indees' Chrsstmas revenue 
dealhr ut the p île ofhun 

Paul Weller, ai induding Dance Boom 2, Pure Swing m, Shine II and Natural Woman. The launch follows WH Smith's £9.99 cam- 

away and these sorts of things continu- ally piss us off" he says. East Anglian independent Compact Music is to close its last store in Norwich later this week, just months aller closing its Ipswich store aller five years of trading. Owner Stuart Wickland blâmes increased p; 

ecause it is cheaper than from whole- alers. "The titles they discount we wouldn't e able to sell unless it was to a regular ustomer who doesn't go to Woolworths nd I probably would have gone out of 

ûtion for tl 
:k and the f 

,t, the proprietor of tu 
is inde- Easy Listening shops near Birmingham ■vhich are also close to Woolwo ' 

It and more frustrating on new ■hich w 11 sell, t Entertainment UK is 
m for I a further 

on with Sony and BMG, similar to its Two CDs for £10" deal last spring. Although an EUK spokesman says it 
tional plans for September, a major label source says EUK has been talking to labels about a campaign. Les Hare, owner of Manchester-based Kingbee Records, says the Woolworth 

£12.99 if theirs are £9.99," he says. "We 
they immediately eut the price do the bone. These sorts of deals dévalué the product." The developments corne as both BMG and PolyGram are planning to launch extensive mid-price campaigns over the coming month. PolyGram is issuing more than 90 titles at mid-price for the first time towards the end of this month, featur- ing albums by the Happy Mondays, New Order and Joy Division. 

Wheelerexîts Capital 

and joins news service 
Capital Radio is looking for a new understandable décision to return programme controller after Capital to journalism and I don't intend to vétéran Nick Whccler rosigned last stand in his way. It is a complctely Tuesday after just one year in the amicable parting,"says Park. post. Wheelcr joined Capital in 1985 as Wheeler, 41, is moving to become the first editor of the evening news editor of news provider Indepen- programme The Way It Is. Hc was dent Radio News, of which Capital is promoted to programme controller one of the main shareholders, after in August last year after a short 10 years at the London service. stint as deputy programme con- Capital Radio Group progrnm- troller. ming director Richard Park says Wheeler says, "Capital will oon- the loss of Wheeler has corne as a tinuc to flourish without me surprise but will not pose a prob- bccause it is bigger than one per- lem for Capital because of the sta- son. I hope l've made a contribution tion's strong position. The latest to the Company." Rajar figures show Capital lost In a separatc move, Capital Gold 127,000 listeners over the last quar- DJs Mike Read, Mikc Ahern and ter, but retained its substantial lead Dave Symonds have left the station in London, with a reach of 31% and after their one year contracts were share of 19.2%. Chris Tarrant's not renewed. Dave Symonds' slot brcakfast show romains the most has been covered by evtendint? lîstcned-to in London, with around Tony Blackburn's brcakfast show 2.1m listeners. and Eammon Kelly's lunehfiT.i,. "(Wheeler) had a brief but sucecss- slot, while Andy Wint replaces Mike fui rcign over the pnst 12 months ns Rend at drivetime and snn..i , , programme controller but it's an the place of 

Classic deliveries 
Sag behind market 
Classical sales are running behind the rest of the bouyant record market according to the BPI's new trade deliv- ery figures for the second quarter of 1995, writes Peter Brown, Although unit sales were up just 2.7% on the same quarter last year with £3.3m albums sold in the period! value rose by 8,5%, to £14.4m. But clas- sical titles made up just 8.3% of ail albums sold, compared to 9.5% during the same quarter a year ago. The strong improvement in value is attributed to an increased turnover of full pnee product, The raajority of top selling albums in the quarter were full price titles, like consistent sellers Canto Gregoriano (EMI Classics), The Three Ténors In Concert 1994 (Tteldec) and The Piano (Virgin Venture). The quarter's number one album was The Choir fea- tunng choirboy Anthony Way, which out- sold the number two album, DG's Top Gear Classics, by more than six to one. With total annual market size rela- tively Stable at between 15.5m and 15.9m units during the past nine months, the data shows the classical sector has reached a plateau aller three years of steady growth since the end of 

► ► ► SbtUNU CUMING OFSHAUN RYDER WtTH BLACK CHAPE _ nu: X k k 
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Millward Brown names 

early delivery offenders 
by Robert Ashton Brown for a confidential list of the sti  breaking the em' Millward Brown is beginning to reveal Four record c the identity of retailers who break early made use of the delivery embargoes, following a cross- Brown has not t industry agreement between Bard and to date, theBPI. CraigMor The company, which has previously The warnings have already proved resisted record companies' calls to name extremely effective in stamping out pre- stores because of the confidentiality of release date sales, adds Morris. "They 
ing warning lotters to offenders last down to about a dozen a week," he says. month. The chart researcher has also Bob Lewis, général secretary ofBard, reached agreement with CIN, Bard and says the body wants to ensure Friday the BPI to identify the stores. deliveries continue. "But if a retailer is Theletters, sentonbehalfofallthree caught out, as a matter of course we bodies, demand an explanation from would support any action a distributor or offending retailers within a week. If a label would take against them," he says, record company then wants to check The most likely form of punishment is to whether retailers are adhering to permanently retum the store to Monday release dates it can apply to Millward deliveries. he says. 

Chris Maskeiy, sales manager at Pinnacle, says ho has not yet used the new service from Millward Brown, but es have already 
ively publicising retailers have, so far, respected 

who we have put back to Monday deliv- eries," he says, "Generally thlngs have 
introduce early deliveries in the spring, since when most of the biggest distribu- 
including Vital, Sony, Warner, ENIUnd PolyGram. PolyGram sales director Nigel Haywood says his compan/s early deliv- 
vith not a single re ting the 

Heartbackslaunch 

with prime-time ads 
tî, Heart 106.2, begins a sériés of régional TV ads of the service which goes on air tomorrow (Tuesday). 

the capitalfrom 7am, following TV advertising on LWT, Carlton and Channel Four that kicks off tonight in the prime-tlme Coronation Street ad break. Heart London's launch director Philip Riley says there is a £2m promotional campaign behind the launch, and says the amount of spend reflects the importance of the sta- tion's début in London as a rival to established leader Capital and new competitor Virgin FM. . "We ai 

Thei différé t 30 se nents created by Mellors Reay, one of which fea- tures high-profile hairdresser Nicky Clarke. "We're reasonably confident that the right music pro- gramming is in place," says Riley, who is also managing director of the one-year-old Heart FM station launched in the Midlands which now has 324,000 listeners. "We're hop- ing for a reach of around 9% (approximately 900,000 listen- 
The target audience of 25 to 44-year-olds, with a slight bias towards "female thirty-somethings", will he treated to a mix of mélodie songs from artists such as Simply Red and Michael Bolton alongside classics from the Sixties and 

Wellers 15-nighttour. which is promoted by Harvey Goldsmith Entertainments, kicks off on November 8 and inciudes dates at the Whitley Bay and Humberside Ice Rinks, an equestrian centre in Braintree, Essex, the Milton Keynes Sanctuary and the Bournemouth International Centre. Itfoilows the announcement of tours of similarly low-key venues by bolh Blur and Oasis this autumn. Weller will also be the subject of a new book published by Go! Dises on October 19, Including photographs by Lawrence Watson, the book, Days Lose Their Names And Time Slips Away, will feature text by Paolo Hewitt. 
► ► ► ► AIL THE NEWS FROM THE POLYGRAM SALES CONFERENCE-p8 ► ► ► ► 

NEWSHLE 

'~V\ J ^ 
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The Face hits record sales Magazine publisher Wagadon has reported record circulation figures for The Face. ABC statistics for the period January to June give the magazine a circulation of 107,192, nearly 7,000 morethan lastyear's 100,804 and 2,000 more than the previous highest figure of 105,000 in 1993. However, the mens' magazine Arena recorded a drop to 76,879 compared with the previous year's 80,406. 
XFM marks return to air with album XFM's return to the airwaves for the fifth time on October 2 is being marked by the release of a 17-track album, which inciudes previously unreleased tracks by acts including U2, The Cure and Oasis. The CD and cassette, called 104.9FM after the rock station's frequency, inciudes a cover of Bowie's Young Americans by The Cure, a Soul Assassins mix of U2's Numb, Oasis's live version of Married With Children and the specially-recorded XFM Is Ace by The Boo Radleys. It will be released the same day XFM goes on air. XFM will broadeast until October29. 
New iimited édition Garbage single Mushroom Records is continuing with its marketing- led launch of hotly-tipped rock ad Garbage, whose third single and début album are released overthe next month. The new single, Only Happy When It Rains, is released on September 18 as a 5,000 Iimited édition seven-inch in a coloured mirrored sleeve with a hologram of the Garbage 'G' logo. Mushroom has also linked with 3mv to make it the sales force's first single of the week in more than 100 of its Knowledge retailers, with joint Knowledge/Garbage point of sale material. The stores will run an exclusive playback of the band's self-titled album, due on on October 2, between 4-6pm on the day the single goes on sale. 
Owens steps up at Star FM Paul Owens has been promoted to programme controller of Thames Valley station Star FM. Owens, who was previously director of music and présentation, also takes on the rôle of head of music of the UKRD group, of which Star FM is a part. 
Howard takes new press rôle at WEA Amy Howard is being promoted to press manager at WEA Records after a year at the label, effectively becomingnumber two to head of press Barbara Charone. Howard was previously in press at Rising High, before which she was marketing manager at CIN. 
Kiss 102 launches new playlist service Manchester's Kiss 102 is launching a playlist by téléphoné service, which would make the station's line-up available by Sam every Wednesday on a faxback service orthrough the Internet The playlist can be found on the Internet on the station's home page at http://www.u-net.com/kiss102/. For détails on the faxback service call David Dunne on 0161 228 0102. 

00/12 inciudes mixes 
by Judge Jules 
S Michael Skins, 
Sneaky S. Smiley 
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STARS FROM ACROSS ALL POLYGRAM I LABELS LINE UP FOR A STRONG AUTUMN AS THE COMPANY EYES THE SUCCESS OF1994: (CLOCKWISE FROM LEFTIBABY D, ACE OF BASE, THE CARDIGANS, 

PolyGramstrivestotop 

When PolyGram's la 

exceed even ils own high expectations. AJler 15 weeks at the top of the 
replaced by Whigfield's £ Night. With a festive nu: the way from East 17 an Bon Jovi and The Beauti 
difficu^tcmeto^onow. As the company gathered again in Brighton last week, the prévalent 

"We had a hell of a year last year,'" says sales director Nigel Haywood. "In fact it couldn't have been better. 

RUNNERS AND RIDERS IN THE POLYGRAM STABLE 
POLYGRAM UK Chairman: Roger Ames. Sales direoton Nigel Haywood. 
LABELS: A&M 

sr ones - two lEast 17 - Stay her, Chrissie Hynde and Neneh Cherry- Love Can Build A Bridgel;Top 20s-19; Top 40s-28. Albums: Top 20s - six; Top 40s - seven. 
Managing director: Osman Eralp. General manager Harry Magee. Singles: Top 20s - nine; Top 40s - 21. Albums: Top 20s - five; Top 40s - six. ISLAND Managing director: Marc Marot. 

G0! Dj: Managing dire 
Singles; Top 20s-thr 

POLYDOR ^ 
A&R director Lucian Grainge. Singles: Top 20s - seven; Top 40s -17. Albums: Number ones - one (Boyzone - Said And Done); Top 20s - four; Top 40s - 

General 
trs ones - one (Paul Welier - Stanley Roadl; Top 20s - two; Top 40s - three MERCURY Managing director; Howard Berman, General manager Jonathan Green. Singles: Top 20s - nine; Top 40s -13. Albums: Numbers ones - three (Bon Jovi - Crossroad; Wet Wet Wet- Picture This; Bon Jovi-These Daysl;Top20s-nine.Top40s- IL 

POLYGRAM TV Managing director, commercial marketing division: Brian Berg. Singles: Top 20s-two. Albums: Top 20s - two. Compilation Albums: Number ones - two (Dance Zone Level 4; Dance Zone Level 5); Top 20s-24. 

chsothatifsgoinf 
While not as spectacular as 1994, this year has, so far, given Haywood plenty to be satisfied about. Of the 42 PolyGram albums which have charted p to the beginning of August this year, Un iched the t 

compare with EMTs five top five 
and Son/s five out of 21 charted releases, says Haywood. In the singles market too, PolyGram remains strong. Of 159 singles released which entered the Top 75, 54 have reached the Top 20, with 10 hitting the top five. PolyGram's nearest competitor 

is BMG, which has scored six top fiv 

said last year was that t through a period in whi really strong in singles 

to transfer that to albums," he sa 
tum dance singles into album tu and the Dance Zone sériés has bi really successful in helping us de Certainly, the coming year wil one of consolidation after what h been a steady 12 months in term senior personnel. When Marc 

CLASSICS GEAR UP FOR CHRISTMAS MARKET 
With jusl six monlhs left before his retirement in March, PolyGram Classi UK boss Peter Russell enters his last Christmas at the helm with no plans te flhegas. Sincetakingoverasthe headof PolyGram Classics in 1992. Russell has built the division into an untouchable position at the top of the market shares. In the most recent CIN figures for the second quarter, PolyGram's Decca, DG anc 39.6% of the loubletl 

Decca (Sept 18). Honed to perfection by concert performance in Cleveland's renowned Severance Hall, this is a surprise entry in the Ring stakes to compete with Decca's pioneering Solti set. HANDEL Israël in Egypt/Monteverdi Choir/English Baroque Soloists/John Eliot Gardiner - Philips (Sept 18). Gardiner continues his impressive cycle of Handel's choral works plus two Coronation Anthems he Priest/The King Shall Rejoice- in typically exi 

till relalively early in their careers and olyGram has adjusted very well to hanging conditions in the industry," he 

JULIAN LLOYD WEBBER BEETHOVEN SYMPHONIES: Dresden Staalskapelle/Colin Davis - Philips (Sept 18). The first big-band Beethoven cycle for 
HERBERT VON KARAJAN: Adagio - DG (Sept 18). A régulât chart-topperis ■eissued with the added benefil of a major 

Davis joins the LSOas 

the delinitive Beethoven symphony sel. WAGNER: Das Rheingold/Cleveland Orcheslra/Dohnanyi/Internalional Cast - 

national TV LUCIAN0 PAVAROTTI: The Royal AH Hall VE Doy Concert in aid of the UK I Cross -Decca (OctS). Pavarotti plus of the young singers he has helped oi way. A bonus trackfeatures Verdis r heardHymnTo The Nations. SCHULHOFF/EISLER: Flammen/Piano n .. an(1 tl||) German Sy h _ ..oit ... 

historic Entartete sériés of music banned by the Nazis. CECILIA BARTOLI: Portrait compilation - Decca (Oct 16). A relatively rare visitorto the UK, Bartoli is one of the hottest properhes in the recording studio with a string of Mozart and Rossini opéra and aria dises to her crédit. Initial orders already total 15,000 and there will be massive marketing support. BRYN TERFEL: Impressions - DG (Oct 16). The Welsh bantone who has scored an 
helped by success at the Salzburg, foll'ows his Vagabond and Schubert dises with a bestof compilation. L0ND0N PH1LHARM0NIC ORCHESTRA; Us And Them, The LPO Play Pink Floyd - Philips (October 16). Philips has brought the LPO together with Youth and Jaz Coleman of Killing Joke group to arrange ce Floyd hit 

Decca (Oct 9|. Throt 

ANNE-SOPHIE MUHER: Romance - DG (Ont 30). After the fireworksof her Carmer Fantasy dise this Karajan discovery follows up with a more relaxing sélection, GAVIN BRYARS: The Last Days/2 Quartets Balanescu - Decca (November), Decca's coniemporary label Argo release this dise by the former Mercury PriZ' y 
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g one Stay Another Day andBon Jovi's Please Coma Home For Christmas. National England, but I know that Boyzone are au Irish act," he says. Tm here to bring 00 
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New identity heralds a fresh approach fo^holesaler 
THE FACT FILE 
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Has Philips opened the door 

to retail-friendly multimédia? 
Yet another CD format is enough to try the patience of any retailer, but Philips feels "rts 
RainbowCD provides the perfect solution to combining music,visuals and grapmc 

ag out tliis month. Well, it s aevv format, rather four 

0 

I 

Sne 

usic, the software retailers. for a similar project and the band is don't immediately skip to track two I spends Now, while Philips has spent the past willing, but flnishing their next album they get 50 minutes ofwhite noise that 

CD^and the^mdhfitself- a case^f 
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M A K I N C HISTORY 

MULTIMEDIA 

1ST. MAYK.NG RECORDS . BECOME MAYKING M U LT1 - M E D1A , A NEW CO 
THE NATURAL LINKS BETWEEN OUR M AN U FACTU RI NG Dl BURGEONING INTERACTIVE MARKET AND REPRESENTS A DYN IN DU STRY'S NEED FOR A SINGLE, RELIABLE SOURCE FOR ALL BY INTERGRATING THE BEST ASPECTS OF OUR SERVI ENSURE THAT OUR CUSTOMERS BENEFIT FROM THE WHOLE E SUM OF THE WANT THE QUALITY, CAPAC1TY, FAST TUF NOW. WHEN YOU WANT TH « ' MAYKING RE EARTH PR.CES YOU VE COME TO EXPECT OF MAYKING CASSETTES. CALL MAYKING MULTI MEDIA, TH  
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will be is well deserving. I do not, however, feel that women will be se nettv as to believe, as Jon suggests that if the event is not well support 
a huge revenue, it had no n a single produccr, although 

necessnrily the route to the top, i an. 

to acccpt anybodjrs tokens m 
EÇSSeHrhes 

BIVIG RECORDS 
and CATALYST 

congratuiate 
JAMES MACMILLAN 

for his album 
SEVEN LAST WORDS 

FROM THE CROSS 
nommated as one of the 

TEN ALBUMS of the YEAR 
~ in the 

1995 MERCURY 
MUSIC PRIZE 

0^: 
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Ho's not positive, but Jitn Barber, A&R director at GefTen Records, rcckons that Lisa Loeb is the first ever artist to bave a US number one single without having a record deal. That was a year ago, when Loeb's friend Ethan Hawke managed to 
LISA LOEB 

GENTLY BUILDING UP FOR THE NEW LP^ 

USA LOEB:Tatls Label; GeHen Producers; Loeb/Juan Patina Publisher; Copyright contrai Writers: Loeb Tracks: 

an air of quiet 

^talbutSso 
: 

Speed. .OK? 

16 J 
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=r" There was a time five years 
Charlatans, Inspiral Carpets or Roses T-shirt on and tho former frontman, Tim Burgess, was thf up, pouting and strutting ac around the globe. 

THE CHARLATANS 

Burgess and ba an In The City bv birth. and Northwich, Tho Charlatans'home base, is ail 

ambitious," says Burgess. who add 

Sy!= 

n't caught up with us. Whafs eariy m tneir career. Dut 1^1...^ tne 
asInthl'uK."311153863 that "No one knows whereUieyVe going 

jailed. That Up 
think 10 th&llth -he UiC "No one knows where they're gotn ecently helped The with us, but one of us finds the path, 

the single Just When light on us now and again.* 

NICK R0BINS0N ON A&R 
Not, in fact, me on A&R but Nick Foote on Donington and David Knight on Reading as I, being laid up, missed the whole lot notto mention some enticing gigs in the intérim. Normal service will hopefully be resumed next week, but in the meantime over to those who were in the thick of it...Given the strict scheduling of thisyear's Castle Donington heavy métal extravaganza, it was highly unlikelythatany ofthe eightsupporting bands would steal anythunderfrom headliners Metallica, writes Nick Foote. But considering that opening bands Corrosioi and Warrior Soul were allott minutes each, and thattheir sets were over before 12.30pm, both got a very respectable mosh pit going. Oaklandthrashers Machine Head promised us "English sickos" some fast songs and delivered, despite a stand-'m drummer. The latest métal band to cop the "Satanists" média tag (yawn), White Zombie 
uncommitted, but at least no devine rétribution was fortheoming. Slash's Snakepit aren't Guns N' Roses, but they do remind you of what fun the latter used to be until Axl lost it. For much of the set, Slash remained surprisingly muted, with singer Eric Dover taking centre stage, but Slash's famous black hatwas reassuringly prominent for the lasttwo songs. Slayer came closest to stealing the show, airing favourites like Dcad Skin Mask and Angel Of Death. 

Unlike Metallica, they have stayed close to theirthrash roots, and are simply the best at what they do. Every festival needs a Sébastian Bach.To some, the Skid Row frontman is a sex-God, to others he is an amiable wally, but he excels at working a crowd. Despite excellent albums and powerful songs, like Hell Belly, Trigger Inside and Screamager, sole UK 

massively oversubscribed at the inadequately- 

îautumn. Metallica are sobig that ion organisers Aimcarve could give the r salute to those who complained that "Escape From The Studio" clashed head- on with Reading. Even when somewhat ring- rusty, Metallica always deliver. The set list, including a gentle parody ofthe other bands on the bill, was not predictable although it was still the spectacular One and Enter Sandman that drewthe biggest cheers. Métal, like other music genres, is often and unashamedly escapist. And Metallica, like 75,000 happy punters, enjoyed their day off...A stellar array of American rock acts were the main attraction at thisyear's Reading Festival, but there was also plenty of Britpop, writes David Knight. Unfortunatelythefacilities were often not able to accommodate the popularity of both, as several British bands drew crowds way in excess ofthe capacity ofthe second stage. The shows of Cast, Ash, Reef, and Weknowwhereyoulive were among those 

sized MelodyMaker tent. Although it was during the American Foo Fighters show that the crush almostturned to disaster. Thankfully that was also mémorable for a storming set by Dave Grohl's new band. The highlights in the Me/ocfyMskertent among'the homegrown acts were shows from Ash, Gene, Echobelly - who seem to be getting a second wind on the back ofthe impressive single Good Things - ' ;ularlyStereolab. TheirTrauffaut- raftwerk sound layering was as ly hypnotic as always, but they ar weloping a poppier angle, in stage, at least for two di jpthatwould have made a nsickwith envy, featuring st ofthe ve) major players ofthe grunge 
* ■ kins heraldedthe . Smashing Pumpkins sound of late grunge with new sc..a  darker and more twisted than ever and an unrelenting heaviosity was fortheoming from several bands. The mood was leavened bythe eclectic brilliance of Pavement, the pathetic/hilarious antics of Courtney Love's Hole and the phenomenonally popular and frankly English sounding Green Day, Neil Young (with members of Pearl Jam as his his backing band) was an outstanding way to end the weekend... 
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DANCE 

DANCE 

he Nineties are fast becoming the decade of 
dance. Dance music is arguably the fastest growing 
genre within the entire music industry and, in the past 
three years, the club culture explosion has regularly 
created a UK Top 10 resemblintf more of a dance-only 
chart. Meanwhile, on an underground level,the club 
scene has continued to spawn an almost never-ending 
stream ofthriving and distinctly.British genres, such as 
jungle, hardcore, progressive house, acid jazz and trip 
hop. As we approach the millennium, what better time to 
consider what the next five years may hold in store for 

this thriving sector. In this supplément, Music Week 
highlights the growth in the UK of the alternative dance 
market, which has been one of the most pertinent 
developments in helping to expand dance music away 
from its traditional club base and into new areas such as 
the live arena and the albums market. There are many 
people in the dance market who have a view on the 
current state of their industry and where it is going, and 
we have asked four of them to give a personal perspective 
on the current state of the dance scene (page 22). Finally, 
our Fantasy Footwork Team profiles 11 dance industry 
players (page 36) that have shown particularly good form 
over the past year and who look set to take us dancing 
towards the year 2000. 

Picic amamm route to, 

DMIOE ALBUSVI SALES 

ONE OF THE FASTEST GROWING SECTORS OF THE DANCE INDUSTRY IS^ ALTERNATIVE, EXPERIMENTAL MUSIC, AND THE LABELS | 
AND ARTISTS THAT ARE P10NEERING THIS GENRE ARE ALSO GENERAT1NG HEALTH Y ALBUM SALES, SAYS ÏONY pARSIDES 
|n| t's been a truism ■ ■ throughout the entire history of music that the alternative and oulrageous often 

Deconstruction's Secret Knowledge, Virgin's Chemical Brothers and Sony's Leftfield ar 
by majors with an eye obviously 
success of Tricky, Port most recently Goldie h that The Prodigy are fi 

1» 

The huge potential of this alternative sector is demonstrated by The Prodigy, 

senerated by the sales ot their last album, 3993's Music For The Jilted Génération. The group's success has largely been a resuit of moving away signed to A&M in a deal reputed to be worth £2m. Starting off as an acid jazz label, it has released everything from hip hop and jazz ad, and at the same time ti press really took (o the p. Ail these things give you hancc to sell albums and 
'hat supported their earliest and building an audience in 
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DANCE 
Alternative line-up: (clockwise fromleft)Tricky, the Chemical Brothers, Portisheao and Leftfield 
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ply don t 

effect of allowing shops \vh 

w 

Playing live has also become i vital way of selling albums. "If I get a Prodigy-style group came t 

as James Lavclle imd Gilles Pelerson playing a mishmas expérimental musical styles ou're not going to get club play o how else are people going to lear them?" Ono key ingrédient to the mproved live profile of single 
of the traditionally basicallv the little brothers and 

NME andMdody Makcr 
they've really got behind nto Our Price and buy bis Ibura," says Gilles Pcterson Ultimateiy, what many of Ferdy Unger-Hamilton confi "Initially it was, how on eart I going to get Ibis group to 

an alternative clul ight lie fiourishing. 
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the singles so far .. 

the singles to corne ... 

albums for october 

B.T.S -IM V FEATURING SASHASVOYAGE OF IMA DJ MDC 
PERFECTION - A PERFECTO COMPILATION- MIXUD UVB BY PAUL OAKENPOLD 

hl1p://www.musicbase.co.uk/perfecto 
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DANCE 
SO FAR IN THE 
NlNETIES, DANCE 
HAS BEEN PERHAPS 
THE FASTEST 
GROWING AREA IN 
THE ENTIRE MUSIC 
BUSINESS WITH NEW 
CLUBS AND LITERALLY 
HUNDREDS DE 
RECORDS BEING 
RELEASED EVERY 
WEEK. WlTH NO END 
1NSIGHT TO THE 
DANCE BOOM, WE 
ASKED FOUR DE THE 
MORE OPINIONATED 
FIGURES FROMTHE 
DANCE WORLD - 
Terry Farley, Peter 
Harris, Wendy 
Douglas and Judge 
Jules-to give us 
THEIR CAND1D VIEWS 
ON THE CURRENT 
STATE OF DANCE, THE 
WAY THE SCENE HAS 
DEVELOPED SINCETHE 
BEGINNING OF THE 
DECADE-AND TO 
LOOK TOWARDS 
THE YEAR 2000. 
ByTony Farsides 

Damcing imto 

THE MILLENNIUM 

iasl five years? Is for e 
■ry Farley: 1 think it'i te ofhea? " " - m the r agood 

record companiea' point of view, espedally with house. They seem 
something that started off as a 
indepeiident thing lias been tumed right around by the record companies. On the flipside, there are loads of people in London who 
There are small labels such as U Star and people like Alladin Jacks who are making house that 
sound. I think the corporate 
hopefully the people who will be left are the people who liked house in the first place." 

actual music, it is and it isn't healthy. Across the genres you have good music that's coming 
Fmaterial thatjust lod. Certainly workii doing the type of do, keepmgtrackof 

: about dance, I mean house sic because that's what I know ut - lias fragmented so much. 
n someone who makes hip hop atin jazz than I do with 90% he people in this country who re house music. That's if it just isi ig fror 11 think 

. _ >Pofit is nigh on impossible. It's 'iously a lot easier for people 
» do it in their bedroom. But 

should be coming terms of being remixers, ] we're ail being used by th 
they keep on being bunge 

important is the increased acce to global markets, which we've never had before because the 

is obviously m 

TERRY FARLEY Now most familar as one half of the Heller & Farley remix/production duo, alongslde partner Steve Heller, Terry Farley first came to prominence as part of the Boy's Own magazine and party team in the late Eighties. An ardent cluhber since the mid-Sevenlies, DJing career took oft at the mid-Eighties Raid club before on to become one of the main movers and shakers in the UK me. As producers, Farley & Heller's crédits range from Fire Island and Roach Motel projects to Kylie Minogue. mix crédits include Sunscreem and Janet Jackson. 

WD; The first one was Kiss becoming a légal dance stat at the beginning of the Ninr That was a really key development because it met there was a place where^per 
a day. People can say what 

impling and the jungle show, ance magazines such as Muzic id Générât 

companies like ourselves, if we survive, are going to become the next Rough Trade or the next Mute. If you look at the mid- 
threw up Beggars Banquet, 4AD, Mute, Rough Trade, Création, etc, and made a whole load of 
going into the 21st century there will be labels like the Kickins and the XLs which will survive and become middle-sized companies with the resources to break big global dance acts." Wendy Douglas: The club scene is really healthy - where else in the world can you find the range of clubs that exists, not just in " ■ " " ountry? 

Judge Jules: "It's describe it as the dance , but I th 

m find rc 

her. People 
as Underwor 

What have been the key developm for dance music in the Nineties? TR "For me, I think the key th 

it's pretty obvions what's going on and it's time to get back to 
and so différent, before there's nothing there." PH; "I think the most significant shift is that DJs have become celebrities, which has helped a lot. I also think the development of club culture and ils mutation from the old days when, if you had a record to break, you had to 
discos to do it. Now tïie big clubs like Ministry of Sound and Cream, ail these big rave-style 
more accessible market for a more sophisticated type of 

now'for"that I and that's an 

JJ: The f 
and a very underground level is significant. Also, the fact that th artist album exists but is no longer the key selling point in 
the key selling pc  t of the s 

have Jaws 1, 2, and have "best of..." re-n think compilations a another facet of cons 

n. It's 

HOW HIDEAWAY BECAME A RUNAWAY SUCCESS 
Popkomm has always been a place where the dance fraternity could discuss the merits of tracks which have international appeal, and De'Lacy's Hideaway was one of the mosttalked about records atthis year's event. Even people who don't like that smooth, New York garage sound have got caught up in the vibe of this runaway success. Hideaway originally came out on East Street Records, | one of the longest-established house labels in the US. It was picked up by Jim Ingles, A&R manager at Kickin | subsidiary Slip'N'Slide, and has subsequently been j licensed to A&M via Deconstruction which is excited to | see it glide smoolhly from the Club Chart Top 10 into the 

UK charts at number nine last week. Kickin managing director Peter Harris was at Popkomm to promote the track, among olher product, and was delighted with the feedback he got. He says there was plenty of international inlerest. "Hideaway is a Polydor priority record in Bénélux, and olher terrilories are picking it up including Europe and Asian territories," 
The production was handled by Blaze, considered by many ta be one of New York's finest soulful production teams, and among the mixes is the stand-out Oeep Dish 
Slip'N'Slide label manager Max says, "1 met Deep 

Dish in New York and heard their work on Quench was raving about it. Coincidentally, Jim had heard a Deep Dish mix of Joî Cardwell's Troubles at somebody': house, and loved it. He said a Deep Dish mix would be perfecl for De'Lacy and he sorted it out." Slip'N'Slide felt the mixes were so good and so strong, it decided to release Hideaway as a 12-inch doublepack, not something it normally does. However, to capitalise on the record's success so far, and to comply with singles chart restrictions, the track listing has been reorganised so Deconstruction could release it as a 12-inch single and thus qualify for a chart placing. 
  Sarah Davis 

MORE REPORTS ON THE DANCE SCENE ON PAGE 
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Jackson edges ahead of Blur 

In tne c.osest-run singles chart of the vear, Michael Jackson squeozes past Blur to take pôle position with You Are Not Alono. It is Jackson s first number one hit sincc 1991*6 Black Or White and brings an end to Blur's tenure at the top aRer iust two weeks with Country House. Only 800 sales separate the two singles at the top, but Country House is still Britain's best-selling song because a fourth format of the track débuts solus at number 57 afler selling 6,000 copies last week. The situation ironically recalls that of Blur's rivais Oasis, whose Some Might Say lost its crown to Livin' Jo/s 
While Jackson moves to the top of the chart here, he is surprisingly ousted after just one week at the top of the US artby Coolio's Gangr'-'- "—J:— ,l 

("SINGLES UPDATE ) Ç ALBUMS UPDATE ") 
06%/> <+24.3^> ^r+2%> .4+11.1%;: 

Gold: Blur: Country House (single); Lightening Seeds: Jollification; Black Grap_. Ifs Great When You're StraighL.Yeah; Various; The Best Rock Ballads Album In The World...Everl IS Silver: Pet Shop Boys: Alternative; Belly; Star, The Breeners: Last Splash; Gene: Olympian. 
( PLAYLIST ADDS ) Radio 1 FM: w/c 01.09.95: B List Erasure - Stay With Me; Mariah Carey - Fantasy: Paul Weller - Broken Siones: RM Dawn - Downtown Venus, Prince -1 Hate U C List; Brownstone -1 Can't tell You Why; Candy Girls featuring Sweet Pussy Pauline - Fee Fi Fo Fum: EYC -1 Can Feel It: Eddi Reader - Nobody Lives Wilhout Love: Foo Fighters - ITI Stick Around: Michael Bolton - Can I Touch You There: Outhere Brothers - La La La Hey Hey: Patra - Pull Up To The Bumper: The Grid - Diablo, Capital FM: w/c 31.08.95: A List Eternal - The Power Of A Wornan; B List Brownstone -1 Can't Tell You Why: Shara Nelson - Rough With The Smooth; Wet Wet Wet - 

determined hy audience rather than plays and, on that basis, Rose has withered to be replaced by Simply Red's Fairground, which reaches the top only a week after debuting at number 12. 
is the only record to top thejdiplay chart before release. Capitarremains niSYnôstJervenTsupporter. it debutcd at the top of the Capital chart last week and was played 58 times in the seven- 
Even Atlantic 252 abandons its 
accommodate the track, giving it 27 spins last week. 

TH1S WEEK'S HITS 
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Mariah Carey 


