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Simply Red the new single 'Fairground' 
Release date 18th September 
Formats: 2CDs, Cassette 
CD1 includes live tracks 
CD2 includes remixes 
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Black retumsto EMI as MD 

Clive Black has finally been installed as managing director of EMI UK, end- ing weeks of spéculation. 
the company he left at the beginning of between us last year following 10 years in its A&R team again. department, most recently as head of Black wf 

He says his former colleague was the only candidate for his oldjob. "When Manchester United were champions, they tried to change play- ers, but you don't change a winning ' " ' ays. "The ' ' ' Cecillon adds that I îtry Works in A&R will be an ac his new job. "I i Parlophone to be the UKandthekeytothf 

EMI. Besides, JF put r mldn't refuse." 

director for the | replaces Jean Fran vacated the positioi 
s been WEA A&R Ton; reporting directly to a daily basis. Cecillon stresses will be given a free rein, "My mesf 

■ork alongside the tv il managing directors A&R driven and becaus b and Roger Lewis, A&R guy - probably tl usiness - tlu him," he says. Black was responsible for bringing a raft of acts to the label in his last spell at EMI UK, and at WEA, he signed new dance act Mark Morrison and teen group Optimystic. 

-JL Go! Dises' charity album Help was expected to enterthe compilation albums chart at number one yesterday after just one day of sales. The album was delivered to retailers across the countiy by Oméga Securicor on Fnday for sale on Saturday, just five days after it was recorded at studios in the UK and Europe. The album will also be released in the US through London Records on October 11 and is being lined upforterritories around Europe-including Germany, France and Japan," More Help, p4. 

ITCnumbersup again 
Manchester's In The City continued to led by K Foundation duo Jimmy Cauly grow in its fourth year, according to and Bill Drummond, followin early estimâtes of registrations as the screening of an hour-long film event drew to a close on Wednesday. claimed to show the burning of £Xm, a ITC director Tony Wilson estimâtes colourful keynote speech by East 17 the number of delegates at the confer- manager by Tom Watkins and a sériés ence increased by 25% for the second of concerts including performances by year running, pushing it towards the Cast, Foo Fighters, Ash and The 2,000 mark during its five days. Charlatans. The conférence included a discussion • See news, p5, 6 and Dooley, p52 
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Warners and am now looking At 33, Black joins a growing list of the challenges of my new youthfu! managing directors in the ------- - industry, alongside MCA's Nick Phillips, 32, Epic's Rob Stringer, _33, RCA's Hugh Goldsmith,_35, BMG misic division président Jeremy Marsh, 35, 

for After two years he moved on to h a manager at Intersong Music I moving to EMI in 1984. WEA, whose managing di Moira BeUas says she wishes Black i 

Aristafindsnew 
marketing head 
The appointment of George Levendis as marketing director of 
last week's BMG sales conférence in Boumcmouth. The event, which saw live perfor- mances from Curtis Stigers and Michelle Gayle, included two "question time" sessions in which delegates were invited to ask ques- tions of retailers and senior BMG staff. Other acts which appeared live included Benz and 4Mandu. • See Levendis story p3, BMG sales conférence coverage, p8,9  

US radio programmer share their secrets 
•inging the 

London for a one-day workshop, focus- ing on breaking UK records in America. The Music Week US Radio Workshop: Breaking Records In America is being staged in association with MWs San Francisco-based sister magazine Gavin, the most trusted name in American radio. The event, which takes place on October 10 at the Hurlingham Club in west London, includes a star line-up of US radio programmers and promotions executives, including; • Kevin Weatherley, director of pro- 

gatK-RC, one of the most inlluential alternative stations in the US, • Steve King; gramming at New York's WHTZ100, 
• Brian Philips, a US radio vétéran, now at 99X Atlanta who has recently reformatted the station, • Daniel Glass, former presi EMI Records in New York, i appointed executive vice-presi 

a rafToTlIK acts such as ishead and Bjork. n chief Steve Redmond fhere is no hotter issue at the nt than how we break the new ,f British talent overseas and par- arly ir to help, 

Tide 

; of and giving UK reco itly insight into how l 
Due Registration for limited to 200 place tion is available from Mark Ryan 01719215902.   

I BOOMBASTiC I 

j The New Single 
As featured m the latest Levî's commercial 

Available September llth 

► ^ ^ ^ PLUGGERSWELCOMEHEART'S LONDON SERVICE-p3 ► ► ► ► ► 
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Arista picks Levendis 

as marketing director 

Arista has filled one of its two senior vacancies with the appointaient of for- mer BMG Australia général manager of marketing George Levendis as market- 
Levendis says, "Being ab 

whole infrastructure here is portive. The UK is enormoui 
BMG music divisi Jeremy Marsh says Levi brought in to help develop the UK ter and build a marketing and pro 

n together and ready the 

ident UK or US m 

^ B ago^HeHh^^een^wortà^^with0 BMG work signings across ail genres, from local id the artists such as John Famham to intema- / sup- tional acts including Lisa Stansfield, jpeal- Take That and M People. e the "I think he basically outgrew ■om a Australia." says Marsh, "He's a high flyer within BMG and he wanted some 
s up his post in the 

phase at the moment," he says. '1 will bring to the label a strong music back- ground and a good pop sensibility." Levendis moved to Australia in 1982 from South Africa, where he worked as a DJ before a brief stint at Dino. He joined BMG Australia in 1988 as assistant label manager, working his way up to 

BMG chairman John Preston stre es that Arista remains one of the co pany's priorities although it may some time before a suitable managi 

Boote takes over as 
V0P marketing chief 
Neil Boote has been promoted to beeome Virgin Dur Priee's new marketing director, replacing John  d  Laidlaw who leaves at the end of the month to beeome buying and marketing director of WH Smith News. Boote, 32, who was made head of non-music product at Virgin as a move towards merging the group's buy- ing Systems in the spring, becomes one of seven board directors reporting to managing director Simon Burke. He will take up his new position on October 1. "We are delighted to be appointing someone of Neil's knowledge and experience to our board," says Burke. "He has a strong and well-established réputation in the industry and is well known to our suppliers. I have no doubt he will make a significant contribution to the board from day one." 

. w 

Boote, who started in retail with Virgin in 1984, says, "I am incrcdibly excited to be taking on this position 
two such strong brands as Virgin and Our Price." He 
sories buying until a replacement is found. In an unrelated move, Virgin marketing manager Dave Aider is taking a year-long sabbatical to tour the world. He has been given an open invitation by Burke to return to the company before Christmas 1996. 

KD Lang is to be featured on ITV's South Bank Show on October 1, t day before the release of her new album. Ail You Can Eat. WEA rs backing the release with a two-week national TV advertising campaign on ITV and Channel Four. The album, which is preceded the single If 1 Were You next Monday (September 18), was written i produced by Lang with longtime collaborator Ben Mink. It follows 1993's soundtrack Even Cowgirls GetThe Blues and 1992's Ingenue which achieved UK sales of 500,000 units. 

Pluggerswelcome 

new London station London's latest radio station Heart 106.2 has been warmly welcomed hy the music industry's pluggers - even though it is unlikely to help break new acts. As expected, the musical output of the station concentrâtes on established acts. On its first day on air last Tuesday, 
ed Gloria Estefan's Ifs Too Late, Seal's Kiss From A Rose, by The Connells, You Are Not Alone by Michael Jackson and The Rembrandts' l'H Be ThereForYou. Bob Workman at Gut Reaction says hewouldnotruleoutplugginga new act with a catchy pop tune or an easy-going soul ballad to Heart, but he adds, "For hreaking new acts, il is probably not going to be competing with Radio One and pluggers would probably have more 

such as Simply Red and U2.» Brilliant managing director Nei Ferris says the arrivai of the new sta tion, with programme director Keitl Pringle in charge of the playlist, car only be good for the industry, "Londor 
says. "We've probably got the cream o radio programmera working in Londor and the only beneficiaries can be thi record industry and the listeners." Besides its musical output, the sta eekly musii 

Gummerpromoted 
at Warner Chappell er has been promoted to 

managing director in July. Gummer has retained hii as director of commercial t affaire as well as taking on the newly- 
He has been at Warner Chappell sincr 1990 and was among those tipped te take over from Robin Godfrey Cass before Heine was appointed to head thr company. Heine says, "This is a very competitivr ' ■ ' ' iportant to focus on al 

ivelypi inity as s of busir hile, the A&R department 1 been split between UK and intematior with Sas Metcalfe becoming général r ative manager, UK repertoire r Annette Barrett promoted to général ( 

NEWSFILE 
Retailerhitby flooding Liverpool record retaiier Rushworths lost around £8,000 worth of stock due to flooding after a torrential downpour last Tuesday. The Whitechapel store's basement, containing classical and back catalogue CDs and sheet music, was completely flooded and had to be pumped out by the fire brigade. 
UK disappointment at MTV Awards Only three UK nominees received honours at last week's 1995 MTV Video Music Awards, making it one of the pooresl showings for the UK in the history of the event. The Rolling Stones' Love Is Strong promo was awarded for best spécial effeefs and best cinematography and Seal won best video from a film for Kiss From A Rose. U2 received the MTV Europe viewers' choice award for Hold Me, Thrill Me, Kiss Me, Kill Me which was co-directed by Kevin Godley, the only UK director to be honoured. The main winners were new US acts TLC and Weezer who received four awards each. 
Lindsey launches label Former Island général manager and Go! Dises Music head of publishing Steve Lindsey has launched his own record label, Eleven Records, and new publishing company Eleven Songs. Lindsey is finalising a distribution deal with RTM, which will be jointly responsible for marketing the releases. Irish band ScaryEire are Lindsey's first signing, while unsigned act Intervibos, who played at In The City last Sunday, are the first signing ta Eleven Songs. 
Rezon takes sales rôle at Pinnacle Pete Rezon has been appointed sales director at Pinnacle Software, following several raonths as consultant at the Now! chain. Rezon, who reports directly to Pinnacle Software managing director Peter Sleaman, says Pinnacle will be announcing an expanded rosterof products at this week's European Computer Trade Show at Earls Court. 
Wet Wet Wet in prize promotion Mercury is promoting its new Wet Wet Wet single, Somewhere Somehow (out next Monday, 18), with a limited number of spécial CDs containing a message announcing thatthe buyer has won a prize to see the band in London. Wet Wet Wet start their UK dates on November 21 after a Worldwide tour. 
Node play Paddington all-dayer Déviant Records' freeform electronic roots quartet Node will give an all-day performance at London's Paddington Station on Sepfember 22 to promote their eponymous album, which is released on October 2. 
MixMag enjoys circulation rise MixMag recorded a 30.3% increase on its previous circulation figures in its latest ABC results for the period January to June. The 13-year-oId dance, clubbing and fashion magazine posted a circulation of 57,179, compared with 43,879 in the second half of 1994. 
PolyGram pushes prices higher PolyGram is increasing a number of its dealer prices from October 2 across the labels A&M, Go! Dises, Island, London, Mercury and Polydor. Standard pop albums and cassettes will increase from £5.55 to £5.80, while standard and deluxe classic albums and tapes will be priced at £5.80. The only changes for CD are rises from £8.15 to £8.30 in the standard pop category and from £8.29 to £8.36 in standard and deluxe classical, There are no increases for singles or mid-price repertoire. 
Massive on the move East 17 manager Tom Watkins' company Massive Management has moved to new promises at 26 Drysdale Street, Islington, London NI 6LS. Tel 0171613 2457. Fax 01716134395, ► ►►►►►►► AIL THE NEWS FROM IN THE CITY-p5 
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COMMENT 
Goingoveroldground lf you missed Ihe charts panel at In The City last week, l've only got one thing to say to you: lucky you. It wasn't the fault of moderalor Tony Powell - who valiantlytried ta steerthe discussion an ta positive proposais rather fhan the old criticisms - nor of the panellisls. Even Jonathan King ultimately realises that there is no perfect solution. The fault was with the discussion itself. Surely by now, wifh the recession still such a recant memory, the industry has realised the dangers of talking yourself deeper into problems. The reality is that "the charts problenT isn't a problem with the charts at ail. The charts are only a nrirror we hold up to the market. And what that means is that if there are problems - and that's debatable - it isn't the charts that ought to change but the market. It is the labels that oversell or hype mediocre records. It is the shops that demand cash for stocking records and then refuse to display the industry charts. And it is the média which support records haphazardly and refuse to allowthem to grow. Those are the problems-notthe charts. The proof of this is simple. Three or four years ago when we ail first got excited about the charts' "crisis", Music Week inciuded, the evidence was said to be falling sales of music and the dearth of new talent. Now, singles and albums sales are both up by around 15% to •ve are inundated by a sudden resurgence of new acls and, guess what? The charts are exactly the same charts, compiled by the same people in the same way. Let's kill off this debate once and for ail. Let's hear no more of "what's wrong with the charts?". And next time we're tempted to ask what the BPI or Bard or CIN are going to do about the charts, and what e going to do ta slow them down or restore their credibility, let's ask another question instead: what are going to do about it? Steve Redmond 

WEBBO 
Losing faith in charity events l'm always grateful to get a response to one of my columns. And the last one, about the Woman Of The Year Award, produced the most yef. In last week's letters page there were two examples. I can agree with Ann Munday's - maybe women wouldn't think the industry was chauvinist (which it is) if it didn't support the awards dinner. Robin Katz is a différent matter. I did not say the industry couldn'tattord to support another awards dinner, I said it wouldn't. And there is a great deal of différence between the two. From my understanding of the great and the good within the record industry, a large majority already find the Man Of The Year event one too many. In the US, there appear to be a large number of charity events which evcryone who is anyone has to attend because it is expected of them. Not because they want to but because e dares refuse to lake a table for fear of being branded uncharitahle. And for the fear that when it's their turn to get a gong they would be overlooked. Also an industry of (too?) high salaries and rewards, nobody wants to appear that they can't afford to give their due. believe the UK is différent. We are much more reticent at playing the self congratulatory game - it's just the way we are. (Although l'm sure those potentially in line for Man OfThe Yearmight disagree.) I also believe charity is a personal thing and people (and companies) strongly object to being leant on to take tables at events t cost. l'm sure most of them, instead of taking tables at £5.000 a time (which easily doubles with the ancillary costs), would rather give hall of that sum directly to charity - instead of giving a large proportion of the ticket price to some mega-hotel in exchange (or inedible food and over-priced wine. Who is going to join me and take the first step and say "No"? 
don Websler's column is a personal view 

WarChild album wms 

the battle againsttime .. .. , . j. rhHweathera by Robert Ashton and Paul Gorman 
Gol Dises and PolyGram UK won their battle against time to release the War Child charity album Help on schedule on Saturday, just five daya aller ail 20 tracks were recorded. Despite a sériés of hitches, the albt 

the artist album chart, she says. But CIN took the unusual step issuing a press release yesterdi 
Netherlands. However, the weather and ,f bureaucracy oonspired to hamper the y production schedule. A planned helicopter flight to ' Blackbum's PDG, which .s manufactur- ing 120,000 CDs, had to be cancelled «ontbern Snain France ana because the héliport was closed due to Manchester, dolivering'the tapes to west ^ad weather and the tapes a o e 

the compilations chart at number yesterday (Sunday). The first finished copies of Help ■ 

ester, ueuvemig tue wiHca ^   l's Townhouse studios by the 9am dispatched by bike. Tuesday deadline proved almost as diffi- «-•i-ru, cuit as recording in a single day. Although Neneh Cherry finished her contribution, 1,2,3,4,5 - prodr unpacked at a press conférence and Booga Bear, Johnny Dollar, Si 
London on Thursday aftemoon. 
of the média and copies sold for review purposes at £20 cach. Cassettes of the album have also been sold for £12 each, "1 profits going to the Bosnien aid 

Richmc 
n lea' 

is delighted with the dezvous with a 

The Manie Street Preachers encoun- :ered similar logistical problems when an engineer from their French studio nissed the last ferry and had to go by ir through the Channel Tunm ' 

Disc's MicheUe Porter and Anthony McGee just made it to RAP Northolt in time to catch the PolyGram executive jet, which whisked them over to Hanover where the PolyGram plant is pressing 100,000 CDs. The jet then flew um J1 on to The Netherlands to deliver the 5.40pm cargo tapes to PolyGram's Amersfoort plant, 1 • * *— which is raanufacturing 80,000 cassettes. CDs and cassettes began to be deliv- ered to PolyGram's Chadwell Heath distribution centre on Wednesday, along with sleeves, which were devised by John Squire and Massive Attack and 
the albi tions chart and not the main chart. As a resuit, it will rece 

disappointment that tape directly to Townhouse Studios, eature in the compila- Among the late additions album were a Sinead O'Connor ing of Ode To Billy Joe and a jungle ve 

which rushed the printed by St Ives Multimedia. Because 

te Magnificent Seven theme by 300,000 a 

of the continuai addition of new ar the sleeve was printed without détails of contributors. Securicor vans began delivering the 

je included becausi y credited the byîlm' 
the K Foun 'and Jimmy Cauty underthem One World Orchestra. Oasis wer rJofînny Depp on gu Fade Away." ir for a 

ith Cooltempo's Guru albums, has each track credited to the er - it would have qualified for Telford, France, 6e 

id the album's icutive producer Brian Eno mixed 1 eut the tracks on Tuesday and the ster tapes were rushed off at 7.30pm production plants in Blackbui 

the project, Channel F( completed ; 

and The 

' ; to be screened at on esterday (Sunday), was aller Initial Film & TV staff ough the night. Malcom Gerrie says, "We to ail the networks, and it e one who offered the best 

Monitoring rivais 
to corne together 
The battle for control of broadeast monitoring in 
European opération into a "co-operation" deal with German-owned rival Media Control. Media Control - a partner in Media Monitor which produces the airplay data printed in Music Week - is expanding its opération with the launch 
called Music Control. Based in Dublin, the new company aims to monitor 506 radio stations in 15 countries by the end of the year - up from its cur- rent tally of 280 stations in cight countries. i ^ 

The exact nature of Media Control's deal with BDS, the leading US airplay tracking company, is unclear. ^ ^ si At a press conférence in Germany last week, BDS président Marty Feely said that he and Media Control boss Karlheinz Kogel had the same vision iil lf i for the future of broadeast monitoring and that it was "silly" to compete. He admitted it had not proved idéal for BDS to run its European opération directly from its data centre in Kansas City when it 
London-based rap/rock outfit Fat have becomo the first act to be signed to new Mercurv-backed indie imprint Dink, which is being distributed by Pinnacle. The label has been launched by ex-Madness and Go' Dises entered the European market last summer. Rather than set up a base in Europe, BDS had dccidcd to refocus its investment elsewhere in the world and enter a co-operation agreement with Media 
mainman Cathal Smyth (aka Chas Smash) and former Gol Dises marketing direclor Paul Dowling, who teamed up when Smyth was Go! Dises' A&R manager in the oarly Nineties. Although Dink is being lundod by Mercury, 

Control, he said. As part of the deal, BDS will exclusively sell Music Control data in the US, while Music Control will handle BDS's US data in Europe. Media Control UK's Adrian Wistreich says there 

owhng says the pair have "completo crealive control". The pair also manage Fat, whose line-up includes Madness and Voice Of The Beehive drummer Woody Woodgate, as well as Dink's second signings rock/ragga act B-lly-g. We ro looking to exploit tho wealth of Brilish talent which 
where Media Monitor tracks 65 radio stations and supplies the data used in the Network Chart. 

oxists across ail genres," says Dowling. Fafs first single, Downtime, is 
end of theyoar an'1 ,h0 debU, ,rt"" BU"ïra9 iS eXp0C"îd ,he 

^ ►PREST0NPREDICTSBRIGHTYEARAHEADF0RBMG-p8^ N N nT| 
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IN THE CITY NEWS 

fe. » :S? ■2» 

t. Mi ïpeech may not hav( 
half-hour speech. "Where are the Roxy Musics, th. ments are dead; there's no quality in British A&R at 

s many ITC delegates expected, but the East 17 manager still had a dig at "moody, gaunt, spotty gits with guitars," felt the sharp edge of Watkins' vos, New York Dolls and Tho Tubes?" Watkins asked 400 ITC delegates. noment. We should be encouraging new talent and bringing artists into 

ITC moots new venue 

in bid to add 'sparkle' 
by Jake Barnes 
The future location of In The City remains in the balance after the fourth Manchester-based conférence drew to a close on Wednesday. ITC director Tony Wilson says the event will definitely take place next 
be fînalised. Plans for a possible move to Dublin, Glasgow or another UK city are 

Wilson says, "We always feel the same way after In The City. Manchester's great and ITC will always remain a Manchester thing, but it might go to other cities. "Around October there'll be meetings 

been collated, Wilson estimâtes that registration was 25% up on previous years in line with the event's continuing growth. TTC will go on for a long time," 
Reactions to this year's seminar were 

ing on the event's lack of sparkle. Paul Kinder, A&R général manager at Virgin Records, says a change of venue would give the event a fresh per- spective. "It was a bit flat," he says. 
Jd go to Edinburgh, 

ectors who pulled out of the Young 
Vilson concédés that he was not irely satisfied with the debate side of event, "The panels were OK," he ■s. "They could have had a bit more 

"There 
Panels 

strong. There was a lack of m the people who mattered, le two or three managing 

Developing An Artist were excel- lent." He also described the In The City Of The Unsigned panel as the best celebrity interview in the event's four- year history. Although some criticised the number of unsigned bands at the event, Wilson also adds that In The City Unsigned has 

e than 20 groups ink deals of somi that originated from the conferenci re Christmas." 

Charts debate boils, but 
it's ail talk and no action 

rutives togcther in the it In The City and the he charts is bound to :fes Martin Talbot. 
at the Slowing The Chart pi organised by CIN on Tuesday strength of feeling was clear 

The chart, w 
argued. 

ks sa made the UK a laughi 

are fascinated by them. If we lose that, we will have lost something very important," he said. But the clearest villains to be iso- lated were buying teams. Panel chairman Tony Powell, managing director of Pinnacle, said he had become fed up with the issue. 'T know it's going on and I wish someone would phone me up - anonymous or not - and give me names," he said. "1 would be first to screw them to the wall." For ail the continuing talk of such buying team practices, CIN       Pusey _ Stock said information on such activity l. "We are was very rarely passcd on to her to rision," he be invcstigated. 
s that 3 chart rulcd by the BPI and majors, pointing out that they were rulcd by a committee of six people, 

Virgin pledgesto air 
more Britpop bands Virgin Radio's new programming direc- tor Mark Story told In The City that he is planning to broaden the stations' Sound to include more contemporary gui- tar music. Talking at, Sundajfs Kiss Ass Pluggers panel he said the station would continue to have a maie bias, but would shift 
rating Britpop and indie rock". Story added that he was aiming to 
pluggers, describing the current rela- tionship as "disgraceful". "We're going to get ail the pluggers in every Tuesday afternoon and we'll go on as long as it takes," he said. "Our rela- tionship with pluggers is crucial to the St Story, who has worked for the Emap group and Manchester's Piccadilly Radio, also said that Virgin would com 
téléphoné research to gauge a record's quality, but added that he anticipated having more involvement in the sélec- tion of the playlist himself. "Talent, not réputation will merit airplay," he said. Story was speaking as part of a five- man panel that included Kiss 102's Guy Hodgson and MarkSadlerofBRM^^ 

MORE IN THE CITY NEWS-p10 ► ► ^ ►►►►►► 

NEWSFILE 
KLF make brief return with £1m scam The K Foundation duo Bill Orummond and Jimmy Cauty made a short return to the music industry with a screening of Iheir film, Watch The K Foundation Burn A Million Quid, on Wednesday lunchtime. The hour-long film, which comprised shaky hand-held footage of the pair apparentiy shovelling wads of £10 notes on to s furnace, was followed by a debate during which the pair asked "Is this rock and roll?". The partners, who ran KLF Communications and scored six top five singles as The KLF and the Timelords, said the money was the proceeds from their music career. 
Three bands share unsigned award The Boddingtons In The City Award for best unsigned band was shared between the three finalists, Chosen from 57 entrants, Kula Shaker, Performance and Placebo each performed three songs before the judges' panel, including Pete Wylie, Peter Hook and lan Broudie, decided that the award and £3,000 prize money - provided by Manchester's Airport Aulhority -should be shared. 
Sonia signsto Carlton Carlton Home Entertainment signed Sonia on a one- album deal at ITC. The deal will see the company release a "Philadelphia" album of classic songs performed by the Liverpudlian singer, The title will be produced by Steve Levine and released in February, with a single ta preview the album later this autumn. 
Muzik scoops ITC magazine award IPC Magazines' new dance magazine Muzikwas named title of theyear atthe annual ITC média awards. Miranda Sawyer was voted best music journalisl, while Channel Four's Glastonbury coverage was deemed best music TV programme. Ail the nominations for best radio show were for Radio One shows, with the slation's Evening Session coming outtep. 

INSPIRAL CARPETS. 
THE SINGLES. 

CD Cass DLP(Ltd). 18th Septembor 1995. INCLUDES: SATURN 5 * DRAGGING ME DOWN THIS IS HOW IT FEELS 
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NEWSFILE 
Dance Aid Trust dinner raises £24,000 The Dance Aid Trust dinner will retum te London next yearto celebrate its lOth anniversary. Trust chairman Tilly Rutherford says the aim will be ta attract patrons and supporters of the charity from its 10-year history and will be held next summer with the aim of attracting more than 1,000 people. Sunday's dinner, which was staged at the Granada Studios on Sunday night, raised more than £24,000, with Polydor's Lucian Grange securing the services of Mike Stock & Matt Aitken as producer and writer of a single with a £15,000 faid in the annual auction. Jelly Streefs Kevin Kinsella - who is currently acling as advisor for ex-Take That star Robbie Williams-bought a MlVcommentcolumn for£2,000. 
Disctronics to open factory in France Disctronics is expanding into Europe for the first time by opening a factory in the South of France this October. The company is linking up with French floppy dise manufacturer RPS Media in a jointventure which will see it owning 60% of the opération, it announced at In The City. 
Casson backs National Band Register Accountancy (irm Casson Beckman is to sponsor the National Band Register with a five-year deal, worth £72,000. The agreement, which was announced at In The City, will see it offer free initial consultation on business, contractual and financial matters to new 
Re-Pro to launch global body Record producers' guild Re-Pro is to establish an international body to help set up similar unions around the world. Atthe AES Convention, which takes place in New York from October 6 to 9, the body is to launch Repro International which will act as an umbrelia body to help producers set up their own domestic bodies. 

IN THE CITY NEWS 
The arrivai of In The City provoked an 
population, with graffiti artisls daubing anti-music industry slogans. The slogans, which included the picturod broadside, "Clean The Scum OH The streets - Kill An A&R man", -Manchester Hâtes The Musie Industry" and "Fuck The Music 

Majors urged to embrace 

Internet bifore ifs too late 
by Catherine Eade 
grasp the full implications of t Internet was highlighted at In T Cit/s Surf City examination of the N< The seminar, which centred on sériés of seven speeches, panels ai workshops designed to bring attentù to the new technology, heard the indc try urged to .ention on the 

Simon Scott, managing director of Web site design company Rise Media, said he believes the majors will suffer as more small independents embrace the Internet. 'The big six will not be the big 

six in 10 years time," he said. A&K departments face a particular challenge from the Internet, he contin- ued, talking on the panel Will The Net Change The Way We SeU Music? "Record companies are still underes- timating the power of the Net," he said. Tn future, majors will see their market share decrease as they fight to get repertoire from small independents which will be putting music on the Internet themselves." Hunter Dubose, EMI's manager of 
must lake the Net seriously. "The Net is limited in scope now, but as more pro- motional aspects are developed, people 

also under threat, he added, with virtu- al reality record shops already being developed that will be able to sell music globally. At the philosophy of web sites forum, Alasdair Scott of AMX Digital encour- aged labels to use the Net for promoting 
The potential to talk directly to peo- 

^ ^ ^ TONY WADSWORTH: RIDING HIGH AT PARLOPHONE - plO ► ► i> ► ► 

Music is the keynoft# 

Let's celobrote 
30 years of music togefher 

Sunday 21S| January - Thursday 25fh January, 1996 Palais des Festivals, Cannes, France 

Because music 
business is your 
business, show 
yourself at JAIDEM 
Cnll iitin fin- l'nrllirr   m 0171 .-)2î! 00,  I -|(i'iik m Kinniii DîlUilS or Prier lilio.lrs      <ii In h linit MIDKM iiml nilvrilisiiif; in ll'ir Miilrin (Initie. l'rc- Xcirs and Dnily Xcirx, 

\nrl rrninnlirr. as a l K rxjiiliilor von may <|niililiy for a DTI snlisidy. 
imn idina lonr slanil is liuokcd liv 17, OrioÔrr. l'X);-,. 

midem 
, Reed Mcfem OigortiMlion lld, Adelropolis House, 22 Petcy Slreel, london WIF 9FF. Tel : 0171 528 0086 Fox : 0i7l 895 0949 
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the Man, the Music, the Magic ... 

Michael Bolton 

Greatest Hits 1985 1995 

the Man, the Music, the Campaign ... 
Released Monday September 18th 
12 Greatest Hits & 5 Brand New Tracks 
Including (Sittin' On) The Dock Ot The Bay Soul Provider ■ Time, Love And Tcnderncss 
Said I Lovcd You ... But I Lied 
and the new smash hit 
Can I Touch You ... Therc? 
National TV Phase One ITV Co-op Woolvvorths • GMTV 
Régional TV London-Carlton • Meridian • Harlcch • Westcountry 
National 4 Shcct Posters, Press and Magazines 

Atlantic 252 • Capital FM • Métro • Viking • Puise TFM • Hallam • Invicta • Océan ■ Power ■ Southern 
Piccadilly • City • Signal • Red Rose ■ Bay • BRMB 
Hcart • Beacon 
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Preston predicts bright 

S) 
Three months after BMG chair m an John Preston created the BMG Music Division and promoted RCA managing director Jeremy Marsh to head the four key labels within it, Preston confident the company is in e position to focus on its prioril "Music is BMG's core busû must receive ail the attentioi a back seat," he says. "The m THE BMG BLEND OF EXPERIENCED ACTS AND NEW SIGNINGS: (FROM LEFT| M PEOPLE, CURTIS STIGERS, NIGHTCRAWLERS (TOPI, AMEN FEATURINC 'aj 

Preston's faith in dance offshoot Deconstruction has proved well- founded with the now-autonomous label achieving the platinum-selling 
m Classi 

The most notable performer over tl past year has unquestionably been RCA, helped by the extxaordinary success of the 1.7m-sellingRobson & Jerome single Unchained Melody. RCA managing director Hugh 

THE STRENGTH OFTHE BMG EMPIRE 

RCA 

Marketing director: George Levendis Head of marketing; Claire Dowds A&R directors: Nigel Grainge and Chris Singles: Top 1 Os -five; Top 20s - seven; 
tor; Hugh Goldsmith Marketing director Kevin Dawson Singles; Number ones -three (Take That- Back For Good and Never Forget: Robson & Jerome-Unchained Melody); Top lOs-five Top 20s - three; Top 40s - four. Albums; Number ones -two (Take That, Nobody Else; Annie Lennox, Medusa); Top 1 Os - one; Top 20— four; Top 40s - four. Compilation albums: Top 20s - one. 

Albums; Top 10s - three; Top 40s - one. DECONSTRUCTION Directors: Pete Hatfield and Keith Blackhurst Head of marketing: Oerek O'Brian Head of A&R: James Barton Singles: Top 10s - four; Top 20s - one: Top 40s 

BMG CLASSICS Director: Simon Foster 
Farbman Semer international manager: International managers: Julian 
GLOBALTV Managing director Mark Rosenfield A&R director Nie Moran Compilation albums: Number ones -two (On AOanceTip, On ADanceTip2):Top 10s-11; 

the past year with actssuch as TLC 
Mol?alÏalllNr40USBIGl 
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CoUn BayH8SVappoS in SyTo BMG's video division in the newlv 
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Blurtriumph underlines résolve 

to keep Parlophone riding high 

his new office on the fifth floor ofEMI' spanking new HQ. He hasn't yet mastered the air conditioning and fiddles uncertainly with the sw 
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TONY WADSWORTH 

jecame^rn'y conhdant." q y charges, cldî, ta 

years ago^ Imtth 
T/dX: S- 

inJuly, 
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. MEDIA 

OF COMMUNICATIONS - 
Radical advances in encoding technology make 

COMPACT Dises THE AUDIO VISUAL AND TEXTUAL CARf 
OF THE FUTURE WHILE MULT 
BECOME THE NORM, MAK1NG SYN 
EVER 

THIS SYNERGY 
ORDINATED MANI 

THAT SOURCE 1S MAYKING MULTI-MEDIA, THE UK'S 
LEADING INDEPENDENT AND EUROPE'S FASTEST GROWING 
MANUFACTURER ACROSS ALL FORMATS - CD, CD ROM, 
Video, Video CD, Cassettes & Vinyl. 

Dur strength lies in having a clear sense of 
DIRECTION, A THOROUGH GRASP OF CUSTOMERS' 
EXPECTATIONS AND THE W1LL TO PROVIDE THE HIGHEST 
ACH I EVABLE QUALITY THROUGH INTELLIGENT AND SKILLED 
DEPLOYMENT OF OUR CONSIDERABLE RESOURCES. 

MAYKING MULTI-MEDIA 1S COMM1TTED TO THE IN DUSTRY, 
COM M ITTED TO THE FUTURE AND COMMITTED TO =0 

yz. STAYING AHEAD IN A RAPIDLY EVOLV1NG WORLD. 
HENCE THE NAME CHANGE, TO REFLECT A CHANGING 1V 

WORLD WITH CHANGING NEEDS. * 
THE FUTURE WILL CALL FOR SYNERGY. INTEGRITY, 

QUALITY, CO-OPERATION AND COST AWAREN ESS. 
WHEN YOU WANT ALL THIS FROM ONE 

EXCEPTIONALLY RELIABLE AND SPEEDY SOURCE, 
CALL MAYKING MULTI-MEDIA. 

WE'VE ALWAYS SEEN CHANGE AS A CHALLENGE. 

rB) i 

M A N U F A C T U R I N G FOR THE NEW MILLENNIUM 



PRSfacesuptocrunchtime 

as members lookfor change 

Asthe PRS gathersfor its agm, itwill be greeted with the good news of a strong 1994, 
butitwill also be witnessing what could proveto be a watershed in the society s history 
This Thursday more than 250 wi THE THOUGHTS 0F CHAIRMAN WAYNE 

m proudly report that m 1994 . only collected a record £167m, inued to drive down the costs of 

Wayne Bickerton must certainly have one of the worst jobs in the mi as appointed chairman of the PRS général council in 1992, he has sides of the publishing industry. Villified is how he describes the way he sorae tains bullish and appears to have few doubts about the wisdom of the course he has 

 ounting for estimated 70% of annual PRS distributions, support for the project 
But not ail writers were dismayed when Service Co was halted. "The cultures of the two societies are so différent," says council member Nigel Beaham Powell. 

s 

anything similar. Certainly not betore," he says. 

♦ ♦ 

de^^ ; 

1 a thom m two, maybe three, organisations who 
among AMWstrawpoH suggeststreater 

wss?  tnen we can get down to looking what PRS should be like in lOyears 

had lost the endTin 
=i%r 
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MIKESCOTT 
WANDERING WATERBOY RETURNS WITH AN INSPIRING SOLO WORK 

Popular belief would hnvo it that Scott found religion somewhere i; lato Eighties, ditched electric gui and promptly turned his band, The Waterboys, into a troupe of roaming folldes. Well, apart " 1 * 

es The 
him pick up an electnc g and it looked like maybe 
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S ^00^^find the right 
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datesTn the US and 

"Thisa^b'um is from a 
the Dream 



WORLD MUSIC 

andTV 

X.d 

into the world music trio. Peter8Gabriel ShOTgt 

"We didn't want to pigeoahole it." Typically, she says, a Real World Tm very proud to exploit anything says Jones. "Just the opposite." In 1984, release will sell at least 5,000 copies, that excites me," he says deflantly. And 
BriMnhewTcrisîs mMringto fod a Geoffi-ey O^eLÏInd Sheila^handra bet^drawn to h'ate bien ha^p^to 6 haS 
way of persuadingretailers to accept will often seU much more, possibly as exploithis influence tobroaden theirs. 

fo^o— 
many as 100,000 Worldwide. Over 11 Most artists at ; the yearssince that crucial meeting, only a Week are stars in 

ckfcJohn 
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Ifindany question of 

^Éven Radio One is 

ON A&R AT IN THE CITY JAKE BARNES 
Opinions were divided on the merits of In The City. In the main the A&R pack were seeing acts they knew already, although some relished the opportunityto catch op on the latesttalent...The biggestgig ofthefirstnight wasthe Heavenlyshowcase atJabezClegg and, in particular, Northern Uproar, but the jury is still out on how good they might be. Some saw snotty kids who hadn't mastered their instruments; others witnessed youthful exubérance and fizzing pop ...Sundaysawthe excellent Smaller atthe Roadhouse. "Mid- period Beatles with a distortion pedal" was how one Arista person described them... Monday's main eventwas Cast atthe Canal Bar. Projecting their logo on to a wall (à la Batman),they playedto a packed house. With John Power (ex of The Las) on bass, they gave a polished performance, despite sound  

problems, but lacked a little individuality. Publishing A&Rs were in force as the group are still unsigned ...East West Coast, the energetic Bullyrag, singer-songwriter Jason Feddy and Oxfordshire's The Mystics did themselves no harm with their sets.. .Tuesday saw the noisy, energetic, though one-dimensional Foo Fighters at The Academy, but the day's big event wasthe unsigned bands compétition final at Holy City Zoo. Three finalists had been chosen from 57 bands: Kula Shaker (artists formerly known as The Kays), Performance and Placebo. London-based Kula Shaker delivered an impressive performance with a strong Pink Floyd influence and kicked off with their quirky Hey Dude. No wonderthey're thesubjectof intense major and indie attention. Second up were Performance, who had to suffer jibes that being managed by Liam and Noel's brother 

PaulGallagher gave them an unfair advantage. Itwas between Placebo and Kula Shaker, but the judges made everyone a winner. Equality's ail very well, but whatthen wasthe point of the compétition? The décision inflamed accusationsthatthe event was entangled in politics...Dancing In The City, ITC's club nights, were less about unsigned talent and more about established acts and DJs. LFO, whose technical expertise has leanttechno an exciting flexibility, were impressive. The Atlas bar was good for underground trip hop and its cool environmentwas where many a scout began their night... ITC also saw the return of some old campaigners - a burly Nick Heyward, a healed Pete Wylie and Durutti Column's Vini Reilly. Let's hope ITC has their staying power 
MUSIC WEEK 16 SEPTEMBER1995 



HELl' 
A BIG THANK YOU TO THE FOLLOWING (in no particular order) 

David Wilson, Bill Leeson, Jonathan, Michelle, Lynne & Sajo at War Child, Everyone at Go! Dises, Jayne Creamer, Louise Lanceley, ail a^oarcl 

the catalyst, Oasis and friends, Owen Morris, Maison Rouge, Marcus Russell at Ignition, Création & Sony, Création Songs/Sony Music Publishing, Usa Moorish, Johnny Depp, The Boo Radleys, The Church, Andy Wilkinson, Julian de Takats at CEC Management, Martin Oarr, 
- Rhythm King Music, The Stone Roses, Simon Dawson, Rockfield, Geffen, John Squire, Radiohead, Marcus, Nigel Godrich, Chris Hufford at Courtyard, Parlaphone Warner Chappell Music, Orbital, Rob Holden at Ricochet, London Records, Portishead, State Of Art, Dave McDonald, 

Fruit, Chrysalis Music, Massive Attack, Coachouse, Neil Davidge, Andy Allan & Lee Shephard, Mark Picken, Circa, Island Music, Talvin Singh, Steve Lewinson, Michael Timothy, Angelo, Suede, Clive Langer & Alan Winstanley, Olympic, Charlie Charlton at Intercepter, Nude, Elvis Costello, Rangent Visions Music, Guy Barker, James Banbury, Louis Jardim, The Charlatans, The Square Centre, The Chemical Brothers, 
Rie Pette, Steve Harrison, Beggars Banquet, Sly & The Family Stone, Carlin Music, Stereo MCs, Cath Coffey, Mike McEvoy, The Workhouse, Al Stone, Ray Mascarenas, Keith Cooper, 4th & Broadway, Birch/Hallam, EMI Virgin Music, Kickhoms, Cath Coffey, Mike McEvoy, Sinead O'Connor, John Reynolds, Phil Coulter, Tony Flarris, Pure Management, Global Music, Chrysalis, Davy Spillane, John Reynolds, Nicky Scott, ■ 
The Levellers, Al Scott, China, Green Park Music, Manie Street Preachers, Mike Hedges, Chateau De La Rouge Mont, Epie, Martin Flall. Epie, Burt Bacharach, Fiai David, Windswept Pacific Music, MCA Music, Terrorvision, Gil Norton, Brittania Row, Roy Spong, Adi Winman, Mark Phythian, Alan Cowderoy at JPR Management, The One World Orchestra featuring The Massed Pipes and Drums of the Children's Free Revolutionary Volunteer Guards, The Five, Mark (Spike) Stent, Paul (PW) Wallon, Radio B92 Serbia, Bemstein, SBK United Partnership, Nick 
Coler, Uncle Tony Thorpe, lan Richardson, Gimpo for Magnolia Place, Planet 4 Folk Quartet, Andrew Weatherall & Sue, Dave Flarrow, Planet 
4, Roger Lyons, Matt Cox, Jeff Barrett, Emissions, MCA Music, EMI Music, Terry Hall & Salad, Stephen Street, Metropolis, Steve Orchard, Dave Harper, Steve Blackwell, Anxious, W Schwandt, F Andree, Gus Khan, Harvey Brough, Anne Wood, Jules Singleton, Jocelyn Pook, 
Caroline Lavelle, Paul Kennedy, Pete Brown, Rob Wakeman, Neneh Cherry & Trout, Booga Bear, Johnny Dollar, Simon Richmond, Falcon, Tony Cox at Cherry Bear, Circa, McVey, Sharp, Falk, Copyright Control, Simon Richmond, Blur, Matrix, John Smith, Brendan Coyle at CMC, 
Food, EMI, Paul Weller & Friends, Brendan Lynch, Abbey Road, Max Heyes, Solid Bond, John Weller, John Lennon, Northern Songs, Steve 
White, Steve Craddock, Damon Minchella, Johnny Hopkins, Andy Saunders, Karen Johnson, Phil Savage, Regine Moylett, Vicki Bruce, - Heather Finlay, Nick Mason, Neil Spencer, Simon Moran, Tim Abbott, Alan McGee, Peter Stewart and ail the serious road trip, MTV, Bernadette 
Coyle, Dr Robert, Johnny Chandler, Bill Drummond, Adam Harris, Robert Tame, Shaun Phillips, Richard Branson, Tom Sheehan, Steve Double, John Mulholland, Andy Saunders, John Reynolds, Goldie, Granf Fleming & Disgracelands, Black Grape, Paul Thompson & The 
Beautiful South, Robert Unney & Family, Roger Ames, Andy Cansell, Russell, Bob, Clive, Steve, Brian, Paul, Peter and ail at Chadwell Heath Polygram Record Opérations, ail at Polygram & the Polygram Sales Division, Malcolm Genie, Helen Terry, Alison and everyone at Initial Rlm & TV, Keith Allen, Mathew Amos, Angela Conway, David Croft, Janet Fraser Cook, Eugene O'Connor, Rena Butterwick, Terri Hall, Caffy St Luce, 
Gillian Porter, Alistair, Uz & Karen, Robin and ail at Heavenly, Rob & Tina Partridge and ail at Partridge & Storey, Neil Storey, Pandora Powell, 
Jane Acton, Brian Eno, Michelle Ferguson, Lyn Barkiss & James at Opal, Anton & ail at Bad Moon, ail at Anglo Plugging, ail music, trade & 
national press, ail média departments representing contributing artists, Rie Blaxill at Top Of The Pops, Nicholas Lazarus at the Big Breakfast, ail at GMTV, Ail at Channel 4, Waldemar Januszczak Commissioning Editer Arts & Music Channel 4, Jo Pilkington and ail at Radio 1, Jacko, 
Gay & Kate at the Townhouse, Chop Em Out, FX Reniais & Dreamhire, Sean Rowley, Jess & Simon at Storm Management, Kate Moss, Naomi 
Campbell, Amber Valetta, Lorraine Pascal, Lydia Zouvik, Cally & Rob at Art Island, Bill, Anita, Mike and everyone at PDO, Tony, lan, Tina and ail at Capital Repro, Maurice, Shiriey, Wendy and ail at St Ives Media, Phil, Emily, Steve and ail at CMCS, Steve, Martine and everyone at 
Ablex Audio, Simon Ryan & Niamh, Andrew Savill, Alfie and The Mean Fiddler, Marsha & Gigi at No Problem, ail at The Cutting Edge, 
Displaybox, Rapier, Safair, Billboard posters, London Advertising Partnership, Tim, Sheila and everyone at Diabolical Liberties, Simon at Trinity Street, Poster 2000, Slater Walker, KallKwik Hammersmith, Backstreet T-Shirts, Mark Ryan, Judith and ail at Music Week, ail the magazines and newspapers who gave us free advertising space, Visualeyes, British Airways, Géraldine Gardner and ail at Quantel, Travel By 
Appointment, Pete Jordan & Marken Couriers, Warwick Cars, Churchills Express Couriers, Jackie Bail, Jo Bennetts and ail the Polygram New Release Department, Martin Greene Ravden, Dave Gilmore, Douglas Hart, Lawrence Watson, Claus-Dieter Scheffler & ail his team at Polygram Manufacturing and Distribution in Hanover, Rob Marx & ail his team at Polygram Manufacturing in Amersfoort, Wim Becker of Ben Becker Transport, Bowkers Transport, Securicor, Suzanne Tuck & Sarah Beasley at Polygram International for arranging the jet, Underworld T- 
Shirts, Levis, John Henry Entertainment, Hanover Grand, KLP, Bass Brewers, Hoopers Hooch, Sign Of The Times, Rough Trade, Tower 
Records, HMV, OurPrice, Virgin Records, Asda, MVC, Woolworths, Tescos, John Menzies, Boots, Martins, WH Smith, EUK, Spinadisc, Barry Paul, Adrians, Harrods, Fab, Fopp, Spillers, Selectadisc, Mike Uoyd Music, Solo, Opus, Sam Goody, Andy's Records, Bee Bees, Ainléys, St 
Martins, Sound & Vision, Hit Man, Selfridges, Arcade, Music Zone, Cuirks, Windows, Hitsville, Solid Sounds, Negativespace', Eléments MCPS, PRS, PPL, Stemra, Noël Gallagher, Sarah O'Mahoney, Bemie Connor for ail the révélations in me bed and to everyone who has bought the album. 

Apologies to anyone we may have forgotten. You know you played your part. 
Love to John & Yoko. Thanks for the inspiration, "1 want records to be like newspapers, you know. l'd like It to corne out at least once a week... and with this song (Instant Karma) we wrote it in the morning, recorded it and remixed and got it 'out in a week... I want it to be able to put it out as it happens" John Lennon 
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FRONTLINE 
^BÉHÎIMD THE counter 

YVONNE McQUEEN, Virgin, Wimbledon ■ It was definitely a week for videos with Pulp Fiction and Speed performing spectacularly in theirfirst week of release. There lias been a really good take up on pre-orders for Pulp Fiction with ils free T-shirt 
offer and there's also a limited-edition free script available with the first batch of videos on sale. We've only been open a couple of weeks in Wimbledon's Centre Court shopping centre and business is booming. This store replaced an Our Price and, at 3,000 square feet, it is one of the smallest Virgin stores. The design is very colourful and there's a lot going on for the customer to get involved in; we've got 12 listening posts with one kept for customers' own choice of music and two interactive points featuring a Sony PlayStation and a Sega Satura console. While we are not branded as a Megastore, we do carry wide range of product and people are well attuned to the fact that it is simple to order product. ThereTI be no let up in the pace until Christmas and we're looking forward to next week's release of albums by Blur and Lenny Kravitz." 

ONTHEROAD 
ANDY HIPKISS, LMG rep, Birmingham area "Tve just corne back from conférence, where we've heard about a lot more new product from the likes of Def Leppard, Elton John, Baby D, East 17, Paul Weller, Menswear. We've also got a brand new studio album from Ace of Base. The dealers are very optimistic. The latter quarter of the year is very good for them and us. The Help album which we've been selling in this week bas taken a lot of people by surprise. A lof of extra orders seem to be flooding in. The buzz is just getting bigger and bigger. We've got a new dance label through Mercury, which is being much talked about. There's a single on there by a band called Wink called Higher State Of Consciousness which a lot of people have been asking about this week. We're working the Lloyd Cole single. That's beèn A-listed at Radio One which is a first for him. I saw Metallica a couple of weeks ago at the LA2 in London. They were awesome. l've got a Catherine Wheel show next week supported by a young band called Fat who I think could do something." 

NEWRELEASES 
Stereolab was a star performer followed by steady sales for Mary Bli The World Ever and Diana Ross in what was generally a quiet week for new albums. Singles action was livelierwith N-Trance, Mark Morrison, Vanessa Williams, Foo Fighters, Shara Nelson and the Chemical Brothers selling well. 
PRE-RELEASE ENQUIRIES Singles: BT, Cast, Mi Albums: Blur, Oasis, House Collections 

i THE SHOPS THIS WEEK 
In-store - Blag | ★ 1 Tatjana, Unsop 

rs, Cyprus Hill,AC/DC, Fantasia 

ADDITIONAL FORMATS Julian Cope purple vinyl album, limited édition Del Amitri live album, limited édition New Order remix album, Morrissey album with booklet 
MULTIPLE CAMPAIGNS Windows -Joan Armatrading, On A Dance Tip 3; In-store -buy twr CDs and get one free, Diana Ross, Cuit Fiction, James MacMillan; TV ads-Joan Armatrading, On A DanceTip 3 (Anglia); Press ads- Anonymous A, Jethro Tull, Westminster Abbey Millennium 

In-store-threeforthe price of two on selected mid-price compilations, Speed, Best British Animation Favourites promotion, The Lion King (pre-release), Best Dance Album Of The Year, José Carreras, Diana Ross, Warningl Dance Boom 2, Mercury Music Prize, Black Beauty, Voyager, Riverdance 
Single - Erasure; Album - Blur; Essential Sélection - Lenny Kravitz Help, Red Hot Chili Peppers, Janet Jackson, The Grid, David Bowie, Mariah Carey; Windows - Blur, Red Hot Chili Peppers, Lenny Kravitz, Help, On A Dance Tp 3; In-store - Joan Baez, Jimi Hendrix, Techno Nights; Press advertising - Joan Baez, Foo Fighters, Erasure, Silverchair, Ministry Of Sound Volume 5, Drum And Bass Sélection 
In-store- Blur, Lenny Kravitz, Best-Album In The World Ever, Lion King, Mercury Music Prize, Joan Baez, Red Hot Chili Peppers, three CDs or cassettes for £20, CDs and cassettes under 
£5, three videos for£20, Playbox children's video promotion, dump bin featuring Scottish artists 

K3HMV 

mm 

Album - Blur; Single - Janet Jackson; In-store - Red Hot Chili Peppers, Lenny Kravitz, The Rembrandts, On A Dance Tip 3, Erasure, Shaggy, cassette singles {or£1.99, Disky promotion with CDs at£5.99 each or four for£20, selected cassettes for£1.99 or six for £9.99, Pulp Fiction, Speed, Jungle Book at£9.99, selected videos at£4.99 or five for £19.99 
Singles - Erasure, Janet Jackson, Outhere Brothers; Albums - Mary Black, Connells, Fish, Fleetwood Mac; Windows - Blur, Snap Up CDsfor£9.99, Nescafé promotion, Erasure, Janet Jackson, Morrissey, Mercury Music Prize, Lion King; In-store - Pulp Fiction with free screenplay, Red Hot Chili Peppers, The Best Album In The World Ever, EMI mid-price promotion with three CDs for the price of two; Press ads - Ministry Of Sound, Speed, Fortress 
Single - Shaggy; Windows- Pulp Fiction, Mercury Music Prize, Diana Ross, Lenny Kravitz, Blur, Fleetwood Mac, Red Hot Chili Peppers, The Charlatans, War Child; In-store - mid-price sale, Top 500 sale, singles sale; Press ads -dance department Red Hot Chili Peppers, Lenny Kravitz, Celine Dion, classical sale, country imports 
Single - Janet Jackson; Album - Echobelly; Windows - Echobelly, fflS Mercury Music Prize, Lion King; In-store - EMI mid-price S_ promotion, Help, D:Ream, Celine Dion, Dufay Collective, Fantasia " House Collection III, Michael Bolton, Ministry Of Sound, Simply Red, Fantasmagoria, Heartbeat; Press ads - Erasure, PM Dawn, Fortress, Del Amitri, Dope On Plastic 2, Carleen Carter, Flux, Julian Cope, Echobelly, Gang Of Four, Silverchair, John Tavener 

fwHSMÏTHj F 
| WOOLWOR1HS | 
The above information, compiled by Music M/eekon Thursday, is ba; from Andy's Records (Grimsby), Barney's (St Neots), FOPP (Glasgow Oméga Records (Northwich), Our Price (Grimsby), Selectadisc (Lom (Birmingham), Tower (Piccadillyl and Virgin (Chester). If you would like to contribute, call Karen Faux on 0181 543 4830. 

EXPOSURE 
TELEVISION 
16.3.95 Fully Booked featuring MN8, D:Ream and Craig McLachlan, BBC1;8.30- 10.178m Scratchy & Co with EYC, ITV: 9.25 -11.30am BonJovi Live At Rock AM Ring, MTV: 8.30 -9am and 10.30 -11pm Lasl Night Of The Proms, live from the Royal Albert Hall featuring a new work by Sir Harrison Birtwhistle, BBC2:7.30 - 9pm, continued on BBC1 :9 - 10.30pm BPM featuring Shara Nelson and Ingrid Schroeder, ITV: 3.10 - 4.05am 1>.3.35 MTV Unolugged: Nirvana, MTV: 6.30 - 7.30pm 
MUSIC WEEK16 SEPTEMBER1995 

18.3.35 Boy Bands And Soreaming Fans featuring MN8 and East 17, MTV; 8 -8.30pm 20.3.35 The Album Show featuring Julio Iglesias, lTV:2-2.55am 21.3-35 VH-1-2-3: Sade, VH-1:6 -6.15 The Beat with Red Hot Chili Peppers and Cast, ITV; 2.05-3am 22.3.35 Old Grey Whistle Test featuring Blondie, The Tourists, Ted Nugent, Tom Waits and Chris Rua VH-1:1Q.3Q-llpm 

16.3.35 Johnnie Walker featuring The Wild Family and Mali Rain, Radio 0ne:2-5pm 

17.9.95 Radio One Ri Cavanagh featuring Toby Jepson, singer of The little Angels, " J " 

RADIO 
18.9.35 Evening Session: Jo Whiley and Steve Lamacq présent sessions from The Bluetones and Earthlings, Radio One; 7 - 9pm Mark Radcliffe features Stephen Daly and a T-Rex session. Radio One: lOpm-midnight 19.9.35 Simon Mayo featuring a live session from Erasure, Radio One: 9am - noon Mark Radcliffe with David Bowie and Brian Eno, Radio One: lOpm - midnight 22.9.35 The Essential Sélection: Pete Tong with the week's top dance tracks, Radio One: 7 - IQpm 
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^AflTiswrmE LABEL RELEASE DATE MEDIA CAMPAIGN 
J0AN BAEZ RingThem Bells Grapevine September 11 HO Press ad vertising will run in Mojo, The Guardian ani Time Oui an in-store displays will run with HMV, Virgin and Menzies, BLUR The Great Escape Pariophone/Food Septemberll MQ Extensive retail activity and press ads in the music and "a 1 ^ will run from release. There will also be a poster canipaign with HMV. MICHAEL BOLTON Greatest Hils 1985-1395 WILLIAM CHRISTIE Mozart Requiem 

Columbia 
Erato Septemberll B 

A major cross-media campaign takes in naMna! .■n'bac„"n7, in-store and window displays with multiples and mdependents. 
The album will be advertised in Gramophone and posters wm oe availablefonn store display 1 . ^ , fi,u„SSol//TheVelease ALBERT COLLINS AND THE ICEBREAKERS Llve 92/93 

Virgin Septemberll m Ads will run in Mojo, Guitar, Top, Guitanstand Blues & ïoui. i ne « is a Tower No Risk Disk and will be promoted in-store by Sam Goody. 
CEUNEDION D'Eu* Epie September 18 ' ® There will be co-op music press ads with HMV, Tower, WH Smith, Dur Price and Menzies and displays with multiples and independents. GANG OF FOUR Whenl Recordings Septemberll no The album is an Dur Price recommended release and will be advertisea in G, Mojo, Vox, The Guardian and A/MEwith Virgin. PETER GREENS FLEETWOOD MAC Livo At The BBC 

Essential Septemberll TV advertising will run on MTV and VH-1 with radio ads on Jazz FM London and North West There will national press advertising, a Rock Box poster campaign and in-store displays with Menzies. LOOPGURU North South September 18 Solus and co-op ads will run in the «ME, Melody Maker, Select. MixMag, 
FAITH HILL H Matters To Me WEA Septemberll m | i l 1 

INSPIRAL CARPETS The Singles Album Mute September 18 HliQ The release will be promoted in-store by multiples and on posters nationwide. There will also be press and radio ads. LENNY KRAVITZ Circus Virgin Septemberll i#P There will be national posters and press ads plus window and in-store displays with multiples and selected independents. 
PAN PIPE DREAMS PureMusic 

September 18 
Septemberll □DB 

A nadonal glow-in-the-dark poster campaign will promote this release. There will be in-store displays with multiples and press and radio ads. A régional ITV and national Channel Four ad campaign will be backed by radio ads. The campaign will run for at least four weeks. RA1NB0W Stranger In Us AH RCA Septemberll m This album will be advertised in Raw, Métal Hammer, Kerrangland Mojo 
REDHOT CHILI PEPPERS One Hot Minute WEA Septemberll ^^'WÊÊÊ Press ads will run in Q, Time Ouf, Loaded, Sky, «ME flawand Kerrangl There yyilj be in-store displays with multiples and independents. JOSHUAREDMAN Spirit ofThe Moment WEA Septemberll m Advertising will run in the specialist press including Wire. 
SILVERCHAIR Columbia Septemberll m HMV is supporting this release with a chart discount ad in Kerrang! and itwill feature on Virgin and Menzies listening posts. Other press ads will run in Raw, Métal Hammer and «M£(withVirginl. SPONGE Rotting Pinala Columbia Septemberll m The release will be advertised in the rock press and there will also be rock club promotion. VARIOUS Acoustic Rock PolyGram TV Septemberll □OBB National Channel Four and régional ITV ads will promote this release. Ads will also run on satellite TV and on Virgin 1215. VARIOUS The Best...Album In The World....Ever 

Virgin outnow □OBB National Channel Four and late night ITV ads will support this album. There will be extensive press and radio advertising and in-store displays with multiple retailers. VARIOUS The Best Of Ail Woman VARIOUS Dance Mania 4 
Dino September 18 

September 18 aerno 
ae 

Régional Channel Four and ITV ads will run for four weeks. There will be radio spots, ads in women's titles as well as Adshel and Tube posters, the four-week campaign will include national ads on Channel Four, régional ITV ads plus BSkyB ads. Radio also supports the release. VARIOUS DanceTipS Global TV September 11 [I1BL5 The album will be advertised nationally on Channel Four and regionally on ITV, There will be radio ads and nationwide posters. VARIOUS Driving Rock VARIOUS Help 
Global TV 
Gol Dises 

September 18 
September 9 Doœii There will be national Channel Four and satellite ads with régional ITV | back-up. There will be press ads in The Sun and radio ads on Virgin 1215. This rush-released charity album will be given free ad support by a 

VARIOUS 1995 Mercury MusicPrizeTen Albums OfThe Year VARIOUS One HellOfARock Album 

MMP 
outnow 

sa 
amm 

will promote this release and ail 10 albums shortlisted. 
Vision is targeting mass market audiences with a £150,000 national campaign on ITV, Channel Four and BSkyB plus radio and press ads. VARIOUS Pure Swinu Vol 3 Dino outnow CHOBBlÎ The third volume in this sériés will be regionally TV advertised on ITV and Channel Four and promoted in the press. VARIOUS Telstar Warning Danco Boom Volume 2 ^Compiled by Sue Silliloe: 0181-767 2255 

outnow □OB A four-week campaign includes régional ITV and national Channel Four ads and radio spots on UK Gold, Kiss FM, Choice FM and Capital. CD TV fci RADIO _i PRESS " POSTERS , 

ARTIST 
CAMPA1GNS0F THE WEEK 

MICHAEL BOLTON - GREATEST HITS 1985-1995 Record label: Columbia Media agency: DPA Media executives: Paul O'Grady Senior product manager: Jo Headland Creative concept; In-house Columbia is backing Michael Bolton's Greatest Hits compilation with a — ——-—massive marketing push which will 
particularly target female buyers from next Monday. TV advertising, which runs through to Christmas, kicks off with solus ads on GMTV and a national ITV co-op campaign with Woolworths, which is also running in-store and window displays. At retail, there will be extensive displays with multiples and indépendants. There will be national press and radio ads plus a BR and Tube posters. 

COMPILATION DRIVING ROCK iSS Record label: Global TV 1 Media agency: MCS [ Media executive: David Lamey I Head of marketing: Matthew Stanford 1 Creative concept: Nie Moran Global TV is targeting 25- to 44-year-old I men with its marketing campaign for | Driving Rock, a 38-track compilation [ which is released next Monday. The I  album will be advertised nationally on Channel Four and regionally 
traHît" T l w'th the emphasis on northern areas which are the traditional stronghold of rock albums. Ads on BSkyB will tie in with 
VirÏÏS S w^Q3'1 l0TaQe and there wil1 be radi0 ads on 
Virgin t^ w'th WH Smith. Press ads will appear in The Sun and 

Global will mailshot 15,000 names on BMG's InterAct database 
MUSIC WEEK 16 SEPTEMBER 1995 


