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JF takes control at Chrysalis 
by Robert Ashton imprints, which will now be located at "Both labels will continue to bave ment, says, "Vie knew Chrysalis wa ^ ^ 26-^ -Id ^^'s new offices at London's Brook A&R activities, they bave A&R budgets under pressure to perform. It bas som 

overhead-cuttinl exercise to préparé Cedllon. "But I will not sleep'unt/l label^are part^the spefufated l'^f^dMTperation Kctare Mus! 
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h over 5 million sales worldwide 
and a handful of Grammys, 

E SATRIANI is arguably the most 
îful rock instrumentalisl of ail time. 
His seventh, self titled album 
JOE SATRIANI 
is released on 2nd October. 

CD - CASSETTE - 48)102 2 - 4 

^ ^ ^ ^ ^ WOOTTON ELECTED AS NEW BARD CHAIRMAN - p3 ► ► ► ► ► Border now from sonv music teiesmes. tel : oms 395151 
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TRACKLISTIN G 
What Have You Base F®r Lateiy 
The Best Things In Life Are Free 
Control 
When I Think Of You 

. s PSeasure Principle 

THE CAM P AI G N • Over £500,000 spend on major national TV campaign 
• National 48 sheet billboard campaign from 15th November • Brifish Rail National 4 sheet campaign for 4 weeks • London Underground 4 sheet campaign for 4 weeks 
• Major Print advertising campaign to includc:- Q, TakeABreak 

The Face, Smash Hits. Blues & Seul, MixMag, Time Ont • Capital Radio advertising campaign booked for week of rekase • Capital Winning Weekend booked for 7th & 8th October 
• Extensive window display campaign confirmed at every kvH of retail from launch up to Christmas 
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Wootton élection brings 

boostfor indie retailers 
by Paul Williams  
Independent retailer Richard Wootton bas been appointed chairman of Bard, two months aller taking the position on a temporary basis. Wootton, of Ainleys in Leicester, was elecled unopposed on TInu-sday at Bard's agm, which also saw the élection of Tower Records' managing director Ken Sockolov as depuly chairman, Hamish Robertson, of John Menzies, as secretary and Total Home Entertainmenfs Alasdair Ogilvie as treasurer. Nine new 
timer Barry Gold of S Gold and Sons. Préviens Bard chairman Charlie with Wo McAuley was forced to step down in will brin June aller quilting as controller of pass on Woolworths   

European board of Blockbuster Video. Fe With only a short time to go hefore the Adrii agm, deputy chairman Wootton 
The former Music Week ir of the year says, "1 think th 

that the future of inde- 
retailer have to assist us against the multiples' 

ation for ail retailers hop for the multiples. Me adds that heing an indepe ives him a first-hand view of ail ^ 

disappear". is an organi- Looking ahead ' lot a talking Woo lext 12 months, 
ood relationships with the 
technology and various 

JG Records chairman, sayi i. Me adds, "Hopefully, î known Richard for a long time ai ot of experience that I can looking forward to working with lint of view and international point ofview, neither and the BPI te of which Richard will have personally." for the good of i 
Stingfraudcaseacts 
aswarningtoartists 
under the spotlight last week when Sting's former accountant was accused of stealing £6m from the star. Chartered accountant Keith Moore, of Fulham, west 
labyrinth of 47 bank : 

k Crowi 
.s, then using it to garni e pleaded not guilty o 15 specimen charges lofther The jury heard Moore is alleged to have twice avoided bankrupicy by using Sting's cash, including paying £691,000 on the day of a bankruptcy hearing using a bankeFs draft drawn on one of Sting's personal accounts. Moore, a partner in the firm Moore, Sloane & Co, worked with Stingfrom the beginning of Sting's period in The Police until the early Ninetics. Sting told the court that, at the time of the alleged fraud, he had no idea how much he was worth and did not understand his complicated financial dealings, but relied on Moore as his financial controller. The trial continues tomorrow (Tuesday). • The former partnership of Moore, Sloane & Co has no connection with David Sloane or Sloane & Co who are c industry accountant 

More than 5001 tives attendedthe International Managers' Forum's first Roll 01 Honour Awards at the tendon Hilton last Wednesday. IMF secretary James Fisher (second lelt) says the event represented a landmark for the three-year old organisation and emphasised the increasingly important rôle the IMF plays within the UK music industry. He is pictured with the first récipients olthe awards (from left) Sony S2 managing director Muff Winwood, Warner Music chairman Rob Dickins, Led Zeppelin manager Peter Grant and promoter Hatvey Goldsmith. 

Chrysalis Records: the end of an era 

"Itws as always a possihility this could happen when EMI hought it. They decided they wanted to run it and want- ed to get rid of me," he says. "I can only assume the figures didn't add up." The company tumed a £2.8m loss in 1992 into a £500,000 profit in the year > to Mardi 1994, but it had only 0.6% of the albums market and 1.2% ofthe sin- gles market in the second quarter. 
lack of it - is only part of the story behind EMl's move. Aller spending more than £60m to buy the label, s it left with an 

1368: Chris Wright and Terry Ellis establish the Ellis Wright Agency, which eventually becomes Chrysalis. 1979: Chrysalis agréés to bankroll the Two- Tone label, set up by Jerry Dammers. 1984: Wright and Ellis split and the company 
1985: Dance label Cooltempo is set up. 1989: Chrysalis sells 50% of the company to EMIfor£46.2m. 1991: EMI buys remaining 50% for£16.9m. Wright becomes non-executive chairman. 1995: EMI folds Chrysalis and Cooltempo into its organisation.     

just a week aller managing director Roy Eldridge presented the label's future plans at the EMI conférence in Dulin. Eldridge says the reality of life in the modem music business means nothing 
"Maybe ifs a case that we were a 
i era of multinationals." ho says. "I feel sad for the artisis and hope it m't affect them, the people who don't 

Managemenfs Kenny i he is surprised by the , know if they had a fait crack ofthe wliip. Cooltempo had a very good striko rate and [its managing director! Ken Grunbaum's departure is very surprising," he says. Wright says he experts EMI te 

MacDona 

forit id the r 

► D > ► PRS APPOINTS FINANCE EXPERT AS NEW CHIEF EXECUTIVE-p4 ► ► ► ► 

NEWSF1LE 
Tabloïd campaign forces Pulp rethink Island Records was last week preparing new artwork for Pulp's single Sorted For Es And Wizz, released today (Mondayl.following a campaign bythe OailyMirrorio ban the single because of its references to drugs. Island said stocks of around 200,000 singles already shipped to record stores would not be withdrawn, but a new CD booklet to replace the original "origami cnvelope" design was being prepared for today's release date. The booklet for the second CD and tape format, featuring a Sixties dressmaking pattern will remain unchanged. 
Bootlegger hit with £2,200 fine The BPI Anti-Piracy Unit has scored another victory against bootlegging with a décision by Clerkenwcll Magistrales Court in north London to fine a bootlegger £2,200. Simon Jones of Blackpool was fined for the illégal sale of bootleg CDs after a raid on his record stall at London's Electric Ballroom in March. His stock of more than 1,000 CDs was ordered to he forfeited. Three other traders arrested at the same venue are still awaiting Crown Court appearances on similar charges, including one believed to be the notorious Mr Toad. 
Ex-Bros bassist joins EMI Former Bros bassist Craig Logan has joined EMl's international division as internalional marketing manager. He will be responsible for tîïe exploitation of British and America artists to EMI companies outside North America and the UK, reporting to international marketing vice président Marie Dimberg. He succeeds Félix Cromey who will now be working in a similar rôle with non-British and non-American artists. 
Kyriacou promoted at One Little Indian One Little Indian's head of press Christina Kyriacou has been appointed to the new position of général manager. She will oversee the whele artist roster and artist development for the label, the company strategy, the yearly plan and release schedule. Managing director Oerek Birkett says he chose Kyriacou, who was planning to leave and set up her own PR company, because "she has a great understanding of how each area ofthe label works". 
Graham leaves after five months at RI Radio One's executive producer for morning outpuf Jeff Graham has left the company after five months, Head of production Trevor Dann says, "Since the successful revamping of our mainstream programming and the appointment of a new team of producers, we'd been a bit top heavy and the departure of Jeff has enabled me to reduce our overheads." Programme editor Kate Marsh, who joined Radio One from GLR in April, takes over Graham's responsibilities. 
Lucky leads War Child EP Radiohead's Lucky, from the War Child charity album, will be the lead Irack on the fortheoming four-track Help EP released on October 16. The Help album has soid more than 200,000 copies to raise more than £2m for the vîctims of the war in former Yugoslavia. 
XFM goes on air at HMV XFM is planning to broadeast live from HMV's central London store at 150 Oxford Street most weekdays from 1 pm to 2pm for the duration of its 28-day restricted licence after it goes on air on October 1 at Ipm. There will also be in-store material backing the station and its 17-track compilation album, 104.9. 
Radio convention boosts numbers More than 300 delegates have registered forthe 1995 Radio Convention to be held on October 23 and 24 in Dublin, an increase of 25% on last year's registrations. Speakers include the Radio Aulhority's recently- appointed chief executive Tony Stoller, AIRC director général Paul Brown and BPI chairman John Preston. 

MUSIC WEEK 30 SEPTEMBER1995 



COMMENT 
Help counts for Tuzla children The £2m the Help album bas raised se far for War Child ail sounds very impressîve, but it's still hard to gel your head around what the money actually means. Last week, news came Ihrough of just one, all-too-real, example of the good a load of cash can do. When a Tuzla médical centre full of seriously-injured children turned in desperation to War Child. forthe fïrst time the charity was able to act immediately to send £107,500 for much-needed prosthetic materials. Mot exactly a cheering story, I know, but it does remind us that this isn't just some wishy-washy "charidee" exercise. It also highlights the desperale and on-going need for help in the former Yugoslavia. And whichever way you look at it, the £2m that the album has raised so far is still a drop in the océan in the face of the horrors going on overthere. There's plenty of life left in the War Child album - a surprisingly cohesiue record, shot through with a rare spontaneity thanks to the thing (amazingly) being put togetherinoneweek. I can'tthink of a better way of spending £12.99- it's up to the whole industryto ensure even more record- buyers corne to the same conclusion. On Octoher 16.fhe firsl War Child EP is being released. Support it. Sell it. Every last sale must he squeezed out of Help. 
Fired up-thenfired What a come-down. Just two weeks ago Chrysaiis staff gave an aggressive and confident présentation atthe EMI conférence in Dublin. Just days after returning, most of Ihemreceived their PdSs. For many, losing their jobs wilf be a personal tragedy, particularly those like Roy Eldridge who has devoted more than two décades of his life to the label. But it's a sobering reminder that in the record business you are only as good as your last hit record. Selina Webb 

PAULS QUIRKS 
The battle for our bank balances Life in the music business has been pretty hectic over the past few weeks, what with In the City, the Mercury Music Prize, autumn conférences, playbacks, new product présentations and showcases. The end resuit of this burst of activity is a full frontal assault by the sales divisions on our bank balances as they vie with each other for the major part of our autumn budget. It is a challenge trying to weed through the hyped-up sales présentations and separate the excellent albums from the superb ones and the good from the average orplainbland. I am always impressed by the new-found enthusiasm of the sales teams when they return from their autumn conférences. Some of them appear to have been brainwashed and actually believe their sales notes when they claim that each of their albums is going to be the Christmas number one. What I find amazing is that because of time constrictions, often caused by their own bad planning, I can't hear the music or see the adverts for some of the top albums, Some reps have to resort to selling major albums on the phone! Wouldn't it be better if every active retail account received a video présentation of ail the major autumn releases from each company at least a week before a sell in? We could then make a balanced judgement before we commit upwards of £2,000 per album. 
Chagrin chart update The nexl column will include an update of the Top Five Indie Laments (the Chagrin Chart). This chart is working - Bard and the record companies have acted on four of the last five topics mentioned, so fax détails of any current issues affecung your business to 01695 570519. 
Paul Quirk's column is a personal view 

PRShiresfinance expert 

tofillchief executive rôle 
by Jake Bar: 

is continuing its modernisatior the appointaient of Johr Hutchinson as chief executive ofBcer. Hutchinson, 51, was formerly ths managing direotor of Visa UK and has £    " ' il sector, hav- appoi 

,e seen PRS's 

rorked in itfor Joyds Bank and the Nationwide Building Society. He is also a fellow of the Chartered Institute of Bankers. "I think the board saw that l've done ot of change management and that I ve the ability to take action before 
PUS has been without a chief execu- e for two years following the resigna- n of Ted McLean after just five mths in the post in Septeraber 1993. The fact that the position has been 

The past four years ha ork overshadowed by the Proms fiasco id a number of costly, légal disputes. But the arrivai of Hutchinson. whose is effect on November B, is expected to coincide with a more stable period for the organisation. At last week's agm, PRS reported record takings of £167m for 1994 and it looks set to improve its performance again in 1995. Administration costs are on a steady downward curve. "My job is to be at the helm and steer a steady course," says Hutchinson, The reasons for the delay in appoint- ing a new ceo are unclear, although it is thought that the Monopolies and 

body deterred some potential candi- dates. A first attempt to fill the post m June met with failure when •fe^two shortlisted candidates turae ® down. Hutchinson dechned to comment on the MMC issue. . Ellis Rich. PRS's deputy chairman publisher, says, "The reason it took so long is that we couldn't find a suitable candidate and we saw a lot of peuple. "John was a unammous choice. He has a history of moving companies tor- ward and we were attracted by that and 
^ Hutchinson is expected to make up his own mind about the reforms recom- mended by Professor Toro Clarke in his recently-commissioned report. ^ ^ 
table, look at the issues and take a pragmatic view says Ellis.  

Lottery donates cash 
for pop music centre 
Plans for the National Centre For Popular Music (NCPM) in Sheffleld have received a boost with a £1.58m donation from the National Lottery. The proposcd visitor centre will offer the public a 
Unes of London's Muséum Of The Moving Image. Scheduled to open in 1997, the centre wiU show how music is made and demonstrate its rôle in popular cul- tare. The Lottery money wiU go towards the oonstru tion of the building in Sheffield, which is expected cost around £10m. The design will be decided by î architectural compétition. Accountants Coopéra & Lybrand are handling tl business plan for the project, which is being headed 1 former musician and patent attorney Bob Hall, vétéran of The Groundhogs and Rocket 88. "There's political support for the centre in Sheffield," says Hall. "It wiU be a flagship in the cily's redevelop- ment." The NCPM will add to Sheffield's burgeoning réputation as a music and média centre; the city already has the Don Valley and Arena venues, as wcll as the National Media School. It is predicted that 400,000 pcople a year wiU visit the centre, which will boast a 200-seater auditorium as well 

"It will be a great place to launch a new product," says Hall. "We will soon be discussing with the music community what we can do for each other. We hope they wiU take us under their wings."   

-■ 

Luciano Pavarotti guested on the first public airing of a song by the new U2/Brian Eno collaboration Passengers in Modena, Italy, last week. The Pavarotti And Friends Together concert, in aid of the children of Bosnia, also featured Michael Bolton, The Cranberries' Dolores, Meat Loaf, Simon Le Bon and The Chieftains. The performance of the Irack Miss Sarajevo will appear on an album and video of the event, due to be released by Decca before Christmas, while Island is considering releasing the studio vetsion of the track as a single after the album. Original Soundlracks, is released on Oclober 30. 

Take That and Lennox 

addtoBrilliant rester 
Neil Ferris' Brillb ived a further boost to its artist roster with the addition of RCA artists Take That and Annie Lennox, two months after RCA's director of pro- motion Nick Godwyn and head of TV Nicki Chapman joined the opération. Godwyn and Chapman left BMG in July to become dircctors of Brillir and Matl At the time, neither would whether the two RCA acts 

"With the addition of the 

of artists Brilliant has on its books to 18. Its other high-profilt Prince, David Bowie ai The company also looks after the promo- tion of the Brit Awards and the Mercury Music Prize. "The most important thing for me is how exciting it ail is," says Ferris. "We've got a small team, but Brilliant has got to be^the^most important PR 
usually get ail theso acts in the same company." Ferris says he is in negotiation with a number of other acts. including newly signed Virgin act S| 

se next yeai 

Rivais agreetotmee 
over high-density CD The risk of another VHS/Betamax-style format war over the new high density compact dise has been averted, writes Bill Poster. Philips/Sony and the Toshiba/Time Warner-backed SD Alliance have agreed to combine éléments of their MuItiMedia and Super Density CD dises i produce a common standard. The proposed HDCD format, which . as still to be named, will use two half- nckness dises bonded together, which -as proposed by the SD Alliance, com- 
ingsyst ^"''Ps/Sony's digital encod- The SD Alliance had been claiming 
nTfv!!?' 0V^r by signing up most ^or Hollywood movie houses, 
Philir,c,0/oCOm>PUter ""tostry supported sirW a . proPosal because it con- merea its digital encoding more suit- able for multimédia CD-Rom 

► ► ► ► THE SUCCESS0F FRUIT MANAGEMENT Vr^TTTT 



NEWS 
NEWSFILE 

was one of 11 speakers al MTV's Word 01 Relevant Moutli youth conférence on Seplombor 15. The all-day event al London's Royal Collège of Art featured speakers romlhe média, including Benetton's Co/ours magazine edilor Tibor Kalman {pictured trying to make Cooper 

MTV's Enstein slams ITC overfine MTV business director Peter Enstein has slammed the décision by the Independent Télévision Commission to fine the network £60,000 for breaching the body's code. The channel was rapped for two programmes, Safe 'n' 
Vlortimer and comedian Steve Coogan, Cooper underlined Ihe importance of the music induslry to the 

Sexy, which dealt with HIV and AIDS issues, and The Worsl Of The Most Wanted, and for an ad for Pepe Jeans, which appeared to condone car theft. However, Enstein says the programmes were broadeast at 
mportanl because it provides the soundtrack to every 

of MTV Europe Brent Hansen (right of Cooper) welcomed around 100 delegates to the conférence, chaired by TV présenter Muriel Gray (far left). 
""l* n ' »\ 

West Lothian unveils anniversary LP Différent Class Records, the label operated by students on the Music Business Administration course at 

Radio seminar looks to 
anniversary with a compilation featuring some of the label's previous releases and a number of unsigned Scottish and European acts. The 13- to 17-lrack compilation will be released next summer. 

opentheroadtothe US 
by Paul Williams don't think you could put a better group Atlanta programme director Brian 

New music/youth magazine launches The Triqqer, a new independently-pufalished fortnightly music and youth magazine, is iTeing lauhched on October 5 with an initial print run of 50,000. According to niusic editor Jason Moyes, about 70% of Ihe BOp title will devote itself to a broad church of music appealing ilflVs first radio workshop bas attracted overview of the state of radio today." président Daniel Glass have also been a deluge of inquiries from US labels The latest addition to the line-up is confirmed for a panel on US Top 40 and keen to tap into the expertise on offer Rick Bisceglia, senior vice président of alternative radio. Their session will from its star line-up. Arista Records, which is the most suc- include an examination of collège radio, "We knew we had a hot line-up - but cessful singles Company in America, how tightly formats are defined and we didn't realise quite how hot it was," taking the top three positions in the US what the stations are looking for. Pinally says MW marketing manager Mark singles chart in August with TLC, there will be a chance to hear what the Ryan. Monica and The Notorious BIG. It is speakers think of the UICs current most 'The workshop-US Radio Workshop: currently backing Take That's US hotly-tipped acts. 

to everyone from 18-year-old girls to middle-aged men. 
MacKenzie signs up for VCI VCI is appointing former PMI international director Gordon MacKenzie as managing director of its programme sales division with a brief to exploit the foreign rights of the group's catalogue. 

Breaking Records In America - has breakthrough. Bisceglia will be giving a Gnffiths says there is currently a been organised by Music Week in con- personal insight into the workings of much more positive attitude towards junction with its San Francisco-based American radio, British music in the US. sister magazine Gauin. Tackling a wide He will be joining a line-.up which Mark Ryan says the workshop has range of subjects, from how long it takes inchides, Jeff McClusky, owner of been organised in response to an over- to break an act in the States tocreating America's premier music promotion whelming feeling from the UK mdustry the idéal band for US radio, it takes company-the raanbilled as helpingthe that US radio was stiU abitofamystery. 

Bob James Contrary to incorrect information supplied last week, Eurosolutions' managing director Bob James will only be handling promotion for Encore, EMI's new pop dance imprint, and not co-running the label. 
^westLondoiu^ HurIin^ham ofriss mu] portishead. J hell of a lot of différence to acts looking to Richard GrifSths, the British presi- K-ROQ's programming opérations America," he says,; Ut will eut through dent of Epie Records in America, says, "1 vice président Kevin Weatherley, 99X the crap at the end of the day. 

New songs lead Beatles onslaught 
Studio technology has reunited tha four original Beatles on archive recordings In P/lemory of 
Two new Beatles tracks featuring set wiU also include previousiy The recording ofthe two new ail four original members aie to be unreleased versions of Love Me Do, traeks, Free AsABird and Real released by EMJ along with a large Plcase Please Me, A Hard Day's Love, have provided the most mem- 
am t f '* 1 1 ased Nicht and You Can't Do That, along orable moments of the project so far. DEBBIE BAMBURY 
material " PreV10US y Unre eaSe with many other rare tracks.' For drummer Ringo Starr, playing . Modem technology has enabled Martin told sister magaràne aiong to a Our much-Ioved and respected colleague the group s original producer s>tuaio recording we ever did ail ence. vears ago listening to every "We just pretended that he'd gone whose contribution to the company 
MrdoahndLPrn0taPeSmadebythe -r^XwUrTs^ Two songs have* aiready been cre- ail kinds of émotions. WeVe heen 
thffiX^wtTtÎLlirordings^'n IVfcCartney describes returning to because it was very emotional." 
com - and^herc m^y bc^ore to AbheyRoad^asJhe Beatles as a it^t- 
nco^^orEmoS'amlmwling be^lmLtotSndfngtra'et or a^hcr^un^A^d'h through 400 TaP"fo? the band's that we didn't remember recording music at London's Abbey Road uncovering songs that we didn t fa t" h s not 

and personal support to us ail 
is beyond measure. 

Fromyourfriends atPPL 
Studios with the aim of eompiling want or thought weren't good tape, Jtime> the définitive Beatles anthology. enough at the t,me' he EMI j preparing for what is Volume one of the sériés of triple now, after 30 years, they don t seem EMI m p^P

most
g

eagerly.awaited vinyl, double cassette and double toobadatall. ^ f j of seriesof albums of the past 25 years, CDs, which will feature around 50 To mamta.n the or.g.nal fec o serie^ a of vidcos with tracks each, ineludes songs from the record.ngs, Ma^n mststed that ^ matc,.ia| an[1 a six.hour TV the group's early years up to 19G5 auy nuxmg and new reco. dmgs anthology on ITV in and will be released in November should employ the same equipiucru versionor by Parlophone/Apple. as used in tI,e . S
yau,v° # a detailcd feature on The Beatles The first album wiU include one Rupert Perry at EMI Look you ve m including intcrviews with of the new songs, Free As A Bird, got a vintage producer and a v p oo

J
rge Martin aI1d Geoff Emcrick which was rccorded and mixed car- 'âge engineer, so you ve going rs in thc Octobcr issue of fier this year at Paul McCartney's need some vintage cquipment to g PP Soulld out this week. 

■a 

Ganton House. 14-22 Canton Street. London W1V1LB 
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LU The personal touch is key to the management duossuocess 
fruitfulcareers 

iive type 
ith^the challenge for Fruit in 0n that upward curve .ting the second albums from 

to handle talent wh.ch shows the potentialandor.gmal.ty. "The lovely position that is that they've got se 
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When Cherry left the UK to live abroad 

Massive Attack, GeoffBarrov Gary Clail.At that time,both Abt'oTSedidâ 
Knest 

was to use their management skills to tnem to go as oig as t 

Music is the keynote 

'ji'n, 'i. 

Let's celebrcile 
30 years of music logether 

Sonday 2l5t January - Thursday 25th Januarv IQoa Palois des Festivals, Cannes, France 
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Because music 
business is your 
business, show 
yourself at MIDEM 
Call uow l'or rurthcr iniorniiilion on 0171 0()8() aii.l spenk to Kmma Dulliis or IVior Rhodes nhonl exhiliiling. iillendinj; MIDKM and adverlising in the M idem Guide. Pre-Xeirs and Ihiily Xeirs 

And rememher. as a l'K exhibitor von niay <|nalily l'or a D'i l snhsidy. |>roviding vonr stand is hooked by l.'SOeloher. 1900. 

Trr 
midem 

fteed Midem Orgonisolion Itd, AAeiropolls House, ?2 Peicy Stfeet. london WIP 9FF. Tel : 0171 528 0086 fox : 0171 895 0949 



1 , ^ 

THE•X * BACTO 

NEW ALBUM - OCTOBER 2 
PRODUCED BY STEVE MARRIS & NIGEL GREEN 

PLAYING TIME: 73 MINUTES 
AVAILABLE ON: 
COMPACT DISC 
2 COVER REVERSIBLE 24 PAGE 
FULL COLOUR CD BOOKLET 
DOUBLE VINYL ALBUM 
LIMITED EDITION CLEABÉlpL 
GATEFOLD WITH GlAlf Jte 
60" X 12" POSTER J 

( 8 PANEL FUli COLOUR INim? 

I 
* A 

THE SINGLE 
MAN ON THE EDGE 

AVAILABLE ON 3 SPECIAL FORMATS 
DUT NOW 

A :"4l 

JLp Vj® 

THE • mARKETtnG • CARiPAlGn t Exclusive Top Of The Pops performance 
+TV advertising on ITV, Sky, WITV, Bravo and UK Gold 

TThree week radio advertising campaign on ail ILR Rock Shows »- -nr. in rock music and national press plus spécial mterest publications TExtensive oress advertising m rocx, mua P t National poster campaign 
tRock club promotions including promo nights and playbacks fFull UK tour November 1995   



C/) 

LU 

o 
00 

Sony Music UK 

/ 

OF NICK HEYWARD, SUNSCREEM S LUCID (TOPI, TEEN BAND MN8 MAKE A RETURI. v|. 

Burger sets Sony newi 
When Michael Jackson roached the number one slot earlier this month, you might have expected Sony Music chairman and ceo Paul Burger to be satisfied. But at last week's sales conférence in Brighton, Burger admitted the first thing he'd done on hearing the news was to call bis sales director John Aston to ask, only partly tongue-in-cheek, "Is that the best you m do?" 
singles after charts, despite the current trend for most singles to peak in the week of release, was confirmed when Jacksor went to number one after er chart. at three, and again wl You Are Not Alone leapt by ; second week at number one. Ifs this détermination wl says has enabled the compa 

chart-topping Think Twice helped Epie to an outstanding 8.3% share of the singles market in the first quarter of 1995, while Australian Arena's number six hit Chains contributed to its 3.7% share in the second quarter. Albums also show the strength of Son/s marketing of international répertoire, with Dion's The Colour Of My Love achieving 57% more sales than the second biggest seller of the first quarter - Go! Dises' Best Of The Beautiful South - and Bruce Springsteen's Greatest Hits album on Columbia being the fourth biggest seller of the first quarter. Burger readily admits that the company is   

12 r onths. Son/s abilitytobret 
strengthen Sonjfs commitment to new artists. "We've been hailed as the best sales and marketing company in the UK." he told delegates in Brighton. "We must now ensure that A&R cornes first in our thinking and that our A&R 
effective way. 

Leftfield achiev 150,000 in the UK and give Sony its first Mercury Music Prize nomination." Meanwhile, Epie has certainly proved that some of the acts it introduced at last year's conférence - when Think Twice was first aired to delegates and workshops were devoted to planning how to break Th( 

e've begun this year >w exciting bands lil id Schtum, which ta 
: what 

nth The Colour Of My Love now four times platinum and Jollification at gold status. Epie managing director Rob Stringer 

other re than an ompany, oi lational 
24m singles ig 19 Top 10 and 34 Top 20 

word that albums since last year's c "Complacency is sits comfortably witn me, even wnet we're at number one," says Burger. Son/s success with acts such as Jackson, Celine Dion, Bruce Springsteen and Tina Arena m 

virtually ail our artists," he says. "But take a look at our rester a you'U find vétéran British artists as Sade and Alison Moyet. Over t 
th Leftfield, MN8,: 
Des'Ree's excellent performance in the US this year is unsurprisingly a source of pride for Sony's chairman   os from Leftfield, MN8, Reef and Deep Forest ail 

The first steps have already been taken to broaden the companys music base: Epie signed a deal a month ago with Sacred, PR man and manager Martin Hall's indie label, and Burger hints that other deals will be announced in the near future. "By making stratégie alliances we're in a better position lo develop new, young bands than on a major label. We want to create a System that enables us to work with more différent types of 
Columbia managing director Kip Krones echoes Burger's belief about the company's strength ' ' '• 

ve Theory, ail with deb d for a The label's huge marketing spend on Jackson is beginning to pay off, with his HIStory album retuming to the Top 10 
for You Are Not Alone. "The média wanted to bury Michael Jackson but retail didn't," said Stringer. "Here we have a record that 
slot, despite 

,r 

ÎS 



also likely to feature releases that the company has traditionally steered clear of. Epie marketing director Kit Buckler's move to head the newly- revamped Sony Music Concept TV division in January raarked Sony's serions entry into the ever more lucrative compilations market. 1 took a strong position that were the bane of the 

CELINE DION: D etix-EpiclSept25).The French-Canadian's new French language album has a lot to live up to aftortha of The Colour Of My Love, but a UK ctober and November, alongside a pre-Christmas TV ad campaign, budgetad 
PAULINE HENRY: Sugar Free - Sony S2 (Sept 25). S2 hopes to furthorthe solo ar of the soul diva who formerly sang with The Chimes with the stnouldering Sugar Free, which will be followed by more singles before a spring 1996 album, H CAREY; Daydrcam - Columbia (Sept 28). See picture caption. WH1PP1NG BOY: We Don't Need Anybody Else - Columbia (Oct 2). Already receiving Radio One Evening Session support, this' single from the Irish band précédés a 
THE PRESIDENTS OFTHE UNITED STATES OF AMERICA : The Présidents Of The United States Of America - Columbia (Oct 2). A début album from this rock outfitwho îen supporting Foo Fighters. GLORIA ESTEFAN: Abriendo Puertas - Epie (Oct 2). Estefan's first Spanish language album sold almostlm copies Worldwide and hersecond offering features Sheila E, Paquito D'Rivera and Luis Enrique among An English language album is scheduled for 1996. GARY KEMP: Little Bruises - Columbia (Oct folk-inspired album from the former Spandau Ballet man (given free to ail In The City delegates) could see Kemp returning to 
JOE SATRIANI: Joe Satriani - Relativity/ Epie (Oct 2). The rock instrumentalist's venth album is his most basic and soulfi offering yet, with a group of musicians addingtothei 

THE PICK OF SONY'S AUTUMN RELEASES 

m 

TEARS FOR FEARS: Raoul And The Kings Of Spain - Epie (Oct 16). Already widely acclaimod as Roland Orzabal's bast solo work to date, this latest offering is another writing collaboration with Alan Griffiths and features a duel with Oleta Adams. 

KOOL G RAP; 1,5,6 - Epie (Oct 16). The King of New York, who has beon much praised by other US rappers, returns with his fourth album, preceded by the first single Ifs A Shame. The British press is beginning to pick up on the vibe from the US. VARIOUS: Music From The Movies Vol 1 - Sony Music TV (Oct 23). A 16-trï compilation featurim including David Bow Lennoxwill bebackedby cinéma ad: WHIPPING BOY; Heattworm - Colur (Oct23).The Irish bandrel 
Epie is expecting high sales for ils new album from Luther Vandross, Grealest Hits 1981-1995, which is oui on October 16, particularly after 1991s 150,000-selling Songs. Launching the campaign, Vandross's biggest selling American single Power 01 Love is le be re-released with new mixes three weeksahead of the album. High prohle 

m for more than tour years was recorded in Paris and New York, produced by Michael (Soul Asylum/Chili Peppers) Beinhorn. Osboume undertakes i 

alongside TV advettising and an extensive press and poster campaign. which kicks off in mid-October. 
TV appearances on The Beat, BPM and The Big Breakfast LUTHER VANDROSS: Greatest Hits 1981- 1995 - Epie (Oct 16). See picture caption. VARIOUS (OST); A Great Day In Ha ' 

MTV. MN8: Baby Ifs You - Columbia (Oct 23). A fourth single from the band, who have already scored Top 10 singles for Columb They were launched atlastyear's Sony's conférence and performed again atthi: year's evenL AUCE COOPER: Classicks - Epie (Oct: Essentially a best of album, this collection contains live versions of Coopefs early 
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BACKSTREET BOYS: THE NEW NEW KIDS ON THE BLOCK THE FLOOD: SHOULD CET A DELUGE OF AIRPLAY 

CL1FF RICHARD: A Misunderslood Man |EMI CDEM394). The first ofTering from Sir ClifTs long-promised Heathclilî project 

BACKSTREET BOYS: We Got It Goin' On (Jive 

WILDCHILD: Renegade Master (Hi-Life/ Polydor 577131-2). Wildchild's passion for 
to good use, jumbling Public Enemy- inHuenced répétitive sounds and fresh 

î86).They' îw Nev Kids but Backstreet Boys'first s sounds more like MN8. It's powerful, 
catch on in tbe UK. □ □ D □ DEL AMITRI; Tell HerThis (AS.M 581 215-2). 
with Roll^To Me. The Dels are in introspective mood on this sparse acousticfollowup. □□□ THE FLOOD: Righl Here Rigltt Now (ZTT ZANG 73CD). A strong song, enhanced by an :sque production. mthe r; dit desc it. □□□□ SOUL II SOULÏ Care (Seul II Soul) (Virgin VSCDT1560). Expert plenty of airplay for tbe latest example of north London's famous Sound, featuring tbe customary catchy chorus and some lilting breezy 
MC ALMONT & BUTLER: You Do (Hul HUTCD BG/DX57). Aller Yes, more of the same. It's gorgeous, anthemic, emotional, only 
crackingdébut DPPfl LAYLA: Gotta Find Love IRCA LAYLA 7). A slice of chart-friendly drum and bass cornes courtesy of Iranian Layla. Frothy pop/jungle and appealiug vocals croate a fresh Sound. □□□ THE STARV1NG SOULS: I Be The Prophel (Durban Poison/Island 12DPI. The first release on Tricky's new label featurcs 

DANADAWSON: GotTo Give Me love (EMI 7243 8 82363 2 4). This sweetly-sung up- tempo groover will do nothing to dent Dawson's popularity in the clubs and on radio. The inclusion of a T-Empo mix ofSIs Family is a bonus, onn BOY GEORGE: Same Thing In Reverse (Virgin VSCDT 1561 ). George's vocal ability and lyrical talents are not in question, but this isjust mediocre. □□ HEAVY STEREO: Smiler (Création CRESC213). The Stereo's second single is a similarly glam-stomping, Seventies singalong as their début. A perfect Création single 
Top 40. □□□□ DARKMAN: Brand New Day (Wild Card 57718892). This hip hop reworking of l'm Your Puppet is perhaps a little too laid 

although this first single fro fortheoming album lacks th< the former. □□ LOUCHIE LOU & MICHIE ONE: Fr WOKCD2068). The follow up te On It, although a pleasi 

hits. □□ SCHEER: Schism EP (4AD BAD 5012). The fact that each track kicks in like a death métal classic doesn't hide the fat that Scheer are a 4AD-by-uumbers 
ersatz Bjork for the usual Kim Deal- isms. Sneaky. OO VOICES OF PUBLIC DEMAND: Celebrale The World (PWL PPD13CD). The public seems to love this type of chunky house track an uplifting message with remixes by Lenny Fontana and 88.3. □□□ BIF NAKED: Daddy's Getling Married (Concrete/Edel 008625RAD). This young singer s rock chick sound may attract 

DUBSTAR: Disgraceful (Food F00DCD/TC13). Delicate, poignant pop from the Gateshead trio, with Sarah Blackwood's voice soaring above synthesised mélodies and strings. O □ □ O ELECTRONIC EYE: The Idea Of Justice (Beyond Records RBADCD14I. A typically strong release from expérimental frontier pusher Richard H Kirk, with nine up-tempo techno cuts emitting high levels of brilliance. □ □ □ □ OST: Clueiess (Capitol CDEST2267). This teen movie, currently in the US box office top three, features hits from Supergrass and the Beastie Boys alongside covers of Bowie, Psychedelic Furs and Kim Wilde tracks. □ □ MENSWEAR; Nuisance (Laurel 8286762). So do they match the hype? Well, this début is surprisingly good. While it may have a couple of weak moments, the Sixties-styled ringing guitars and vocals toughen up their simple pop mélodies. □□□□ RUBY; Sait Peter (Création CREDCD166). This first offering from former Silverfish chanteuse Lesley Rankine has strong echoes of PJ Harvey. A moody, intense album with occasional 

tothetriphop stable. □□□ROSALIE SORRELS: Borderline HearUGrecn Unnet 

country, folk or acous ic 
MRIOUS: Club Meets Dub (Zip Dog ZD5CD). Al nmimccd-up cuts from iMegadog fabeTzip Dog Ifs lOO-miles-per-hour reggae for peoplewhocantdanceto 
Sac MCCARTHY: pic!"r° 'f8 

(Green Linnet/Redbird 2122). Distrn songwriting in a ' 1 framed by generous production and ■exceptional musicians. □□□ VARIOUS: Chili Out- The Album (X:Press XPS3CDMI. The quality shines through this collection of mellow/jazzy ol's® grooves on XrTreme's new impnnt. a classy range of tunes from across t e years. □□□□ C&c MUSIC FACTORY: Ultimate (Columbia 4811172). Early house hits from the powerful and chart-friendly collective, with the favourites Sweat and A  Doeper Love. Fa VOODOO GL0WS1 
Nothing especiaîiy new, but the Skulls' | 
drinking songs will appeal to reprobate NOFX and Snufffans everywhere. □ □□□ MOTHER EARTH: You Have Been Watching (Focus F0CUSCD11). Santana, Small Faces, Weller and Jamiroquai are ail put into the blender for this accomplished second album, which sees Mother Earth heading in a more rock- orientated direction. □ □ □ PETER SCHICKELE: The Short Tempered Clavier And Other Dysfunctional Works For Piano (Teldec 80390). If you have n 

also a progression. Hucknall has absorbed musical influences from the past five years - particuiarly dance - and cleverly woven them into the Simply Red sound. □ □ □ □ 
This week s reviewers: Michael Arnold, 
Catherine Eade, Léo Finlay, Lee Fisher, Ruth Getz, Tom Horan, David Knight, Nick Robinson, Paul Vaughan and Selina Webb 

ALAN JONES TALKING MUSIC 
After a year in litigation limbo, Prince's squiggly pseudonym'sTheGold Expérience has finally been released - and it's worth the wait. Aside from some very annoying 'NRG Operator' links between tracks, it's an impressive body of work with some phatfunk workouts and some very mélodie pop-based material. Even though it may fail to equal the achievement of Corne in topping the album chart, it's hard to imagine that Warner Music could haveturned down the opportunityto release this album initially...Finishing a four- week run atthetop ofthe US album chart,the Dangerous Minds soundtrack is a splendid sélection, consisting primarily of rap, not least America's current number one single, Coolio's GangslaXParadise, a brooding and menacing ' track, bas.ed.on Stevie WondeRs Pastime Paradise, Other highlights include Rappin' 4- ■ Tay's Message For Your Mind, which samples 

the JacksonFiyels.LWanLYD.u^Back, and Wendy & Lisa's This Is The Life, an atmospheric and very pretty ballad produced by Trevor Horn.Jt's 18 years this month since Marc Bolan died, and PolyGram TV is marking the occasion with Marc Bolan &TRex-The Essential Collection. Among the 24 tracks, there are five number ones and a further five Top 10 hits, which have lost none of their appeal...Mot on the heels of Ali Campbell's remake of Let Your Yeah Be Yeah, which got a very poor réception at retail, UB40 spring back into action with their 40th single, the group composition Until My Dying Day, which was written especiallyfortheirupcoming Best Of Volume II compilation. This is something of a departure forthe group with no hint of reggae on whatis quite a darksong. Nottheir most obvious single, but a quality one...Six years after his best-selling double Best Of 

Luther-Best Of Love album, Sony is to release an updated single album of Luther Vandross's greatest hits shortly, putting into question the release of his upcoming US album featuring duets of Christmas songs. Ahead of this cornes his meldmg of The Power of Love and Love Power remixed by Uno Clio.The underlying mélodie strength is surrendered to the rhythm, which takes the form of a brisk house beat Vandross is a singer ofgreatfinesse and exercises like this do him nofavours...01eta 
whdP IS'65 b.aCk With her best s'n9'e in a while with Never Know Love, a delightful célébration, whose infections style is wholly 
aTeThinb610 ^ Upbeat |yrics' Dancemixes ma s fer h'Stl11 and the whole e>^cise fnri-h ■ pp

V ant'eipation of her fortheoming album Movinn On. 
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GARBAGE fTMW 
BUTCH VI6 GOES COMMERCIAL ]§* \ f|flL ■ 

\ 
The name's Garbage but the music musician and a songwriter, but Bin't trash - or thrash for that matter. everyone knows me as a produ But suspicions have mounted about This situation wiU not last 1. the validity of this three-quarters the band's eponymous début oi American/quarter Scottish group. Lefs Mushroom is easily one of the ; face it, this is ButchVig's band -"d ho's 
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ON A&R -r f- NICKROBINSON 

Two excellent performances by US/Swedish 
London-based three-piece Placebo in London last week had A&R folk queuing outside the dressing room doorfor a quietword. Needless to say, by Friday managers Alex and Dave at 
Riverman had confirmed a "huge amount of interest and a few offers" (including one direct from the US). Alex says, "Dave and I are going to talk to labels in the US in October and we won'tbe making a décision until afterthen." Witnessing the band play a cracking set atThe Splash Club, it was clear that it's their edgy, distinctive songs and lyrical strength that has ^adethem one of the finest- and most sought- ofter- new acts to emerge this year. They really are that good...Well, the Baby Bird/EMI deal is off, at leastfor now. The band were obviously a bit upset when the A&R they had doen dealing with, Nick Mander, left the 
potnpany this month and they consequently felt donlyfairto start again and talkto allcomers, 

which is exactly whatthey did atthe end of last week...On the EMI front, Raz Gold has joined his boss Clive Black in the switch to Brook Green. As part of Biack's move, he's taken Babylon Zoo with him, the act he signed a few years ago when he wasfirst at EMI. Ironically, every time Black has been ready to release their début record, he's moved label. Now the group hasfollowed him from Warnersto EMI again, he is determined to gettheir début out. "l've gotthem on the schedule already and it should be out in January," he says...Kula Shaker manager Kevin Nixon says a décision on which label the band are going to sign with should be made by next week...Fluffy are talking to a whole bunch of majors following theirthree-songUKIive débutât Tower 
Records, Piccadilly Circuslastweeand expect a deal to be confirmed witnm me nexi month...Powder's talks with Mercury bave 
fallen through butthey have seven Ub majors 

and a couple of other UK majors also interested..Richard Russell atXL has signed the veryfine techno outfit Empirion to a long term deal and the début single Jésus Christ cornes out on XE/Wanted on November 13...Chapter22 in Birmingham has set up a new label, Stylus 22. The first release, out on October 9, is the début single by punky four-piece Voxaline (formerly Toilet) called Are You Listening?...Phonetic Records and Scotland's Daily Record newspaper have conspired to find four fresh- faced youths to form a new pop act, Skam (Smart Kids Ain't Mugs - beat drugs, is their slogan). A shortlist of names was chosen by the organisers who then asked readers to vote by téléphoné for the entrant they liked best. The chosen four met for the first time last week and are now recording their début single, a cover of Crying Shame's Please Stay... 
MUSIC WEEK 30 SEPTEMBER 1995 
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US RADIO WORKSHOP: 
BREAKÊNG RECORDS IN AMERICA 

The Hurlingham Club, Rane/agh Gardens, London SW6 3PR1 Oth October 1995 
IVe are pleased to announce the first in a sériés of workshops designed to in for m, educate, and create new business ideas and contacts for the UK music industry. 
Our first workshop, Breaking Records in America, offers a unique opportunity for deiegates o 

iearn first-hand from recognised experts in US radio programming and promotion. 
- esmmm Gary Wall, Wall Media, San Diego A detaiied analysis ot US radio, stations, formats and programmers. 

« Bîsceglia,5Snr Vice Président, Arista Records   ^al with US radio? • How much of a label's costs does promotion account for.' surefifé ways to break a record? • How important is the promotional tour? './WfeiJti^tornrtjitment does an act need to make? 
€1 ï H J ^ IM l'iti >VI KM 'MÉUM . M .l..DnTnn David Dalton.the ceo.of Gavin interviews Jeff McClusky -jttô&wner of the premier music promotion company m the USA specia ising m lop 40 and alternative independent promotion, and,the man who has helped America Iearn to love hot UK acts Bjork, Drugstore, Electrafixion, W V" ? ' ?" ' ;•?/ ■.. ;'0asis, Portishead and many others. 

Subjects covered willinclude;-When and wliy get involved with UK acts? What went wrong with UK talent? Do UK labels understand needs df ÙS programmers? How long does it take to break a record? What advice would he give a band/label? I|çhë.cpt5d|create a band from scratch ideally suited to US radio what would it be? 
msmBmmsssm ioïtlfhlty for deiegates to meet the speakers. During lunch speakers will move from one and get indigestion!! 

Bob Galliani, GAVIN • Kent Zimmerman, GAVIN An examination of the formats where the hits start out, but first an explanation of the breakout process. 
The Inside Story On Alternative and Top 40 Max Tolkoff GAVIN • Kevin Weatherley, VP Of Programming Opérations, K-ROQ Brian Phillips, Programming Dir, 99X Atlanta • Daniel Glass, Executive Vice gfesident Rising Tlde Are collège and alternative the same? • How tightly defmed are th^irmats? What are they looking for - Talk us through current records on the playlists?^ N'p^b/you approach these guys 

mmsmsm Ail speakers are lined up to give their instant opinion on some of the most hotly-tipped UK acts of the moment 
On/y 200places are available for this event so don 't deiay!!! 

REGISTRATION • AU fees are inclusive of refreshmenls, luncheon an □ Single delegate registration £326.00 inc VAT □ Corporate registration £267.00 inc VAT per delegate 
DELEGATE INFORMATION Please complété 

Name: Company Address: 

PAYMENT DETAILS 
CHEQUE/CREDIT CARD l enclose the sum of  
MypaymentIs madeby:[J Cheque/PO □ toess EU W 

- made payable to Miller Freeman Entertainment 



FRONTLINE 
^BEHINDTHE COUNTER  " 

ANDREA TURNER, NOW, Havant, Southampton "We've had another good week with Blur and Celine Dion. As she has a single back in the charts, that has sparked a lot of new interest. Compilations are selling fast, too, because they are so bang up to date at the moment. Dance Mania 4 has gone down well, especially in our Havant store where the customers are younger. In our concession at Debenhams in Southampton, it's the easy listening material that sells because the customer base is older. Our Havant store is still feeling its way because it's only been open for six months. We are concentrating on best sellers across ail formats but l'm hoping to experiment with more dance and rave material next year. We are running window and jn-store displays for the Lion King video which should sell well, although I do find the prospect of a price war with the supermarkets disheartening and wish there was some way to avoid it. Christmas should be great because there are so many strong release a round from artists like Mariah Carey, Michael Bolton and Michael Jackson." 

ONTHEROAD 
PAUL SAVILLE, East Anglian rep for Pînnacle "It's definitely quieter than last week when Blur, Lenny Kravitz and the Red Hot Chili Peppers really made business peak dramatically. Our Skunk Anansie album is the highlight of the week. l'Il be disappointed if it doesn't make the Top 10. There's going to be a bumper crop of major autumn releases and the shops are looking forward to Simply Red coming up, Mariah Carey and the Michael Bolton best of. We've just had our biggest and best conférence with probably a more diverse range than any other company could produce. We've got Daniel O'Donnell's greatest hits album rightthrough to a live album from Nail Bomb who are like a death métal supergroup. Then we've got a 14-CD BBC boxed set of the classic Lord Of The Rings and the new Classically Sedaka album where he does vocal interprétations of popular classical music. People are already asking for it so it could be a real surprise Christmas release. I think generally the album line-up of new releases that we've got is probably the strongest for many years." 

I THE SHOPS THIS WEEK 
N EW RELEASES^ 
teS.'fhe strongest_singles of ™re Simply Red, Candy GL^^sweap' 

P R E-R E LE AS Er EN QUI RIE S 

AD DITI ON AL m RM ATS 

vlidow JbÎÎiiflecfino Nighfs Ambient Dawn DReam Mariah Carey. Le, 

MULTIPLE CAMPA1GNS ^ ^ ^ ^ ^ 

""NOW" 

  

Windows - Lion King, three for £20 CD promotion; In-st Prince, Michael Bolton, Nightcrawlers, Emmylou Marris Driving Rock, Shara Nelson, Lion King. 
The above information, compiled by Music Week on Thursday, is based on contributions from And/s Records (Prestonl, Cobweb (Lancashirel, HMV (Dudley), Our Price (Chorley), Powerplay (Eastboume), Repiay (Stokel, Spinadisc (Northamptonl and Virgin, If you would like to contribute cail Karen Faux on 0181-543-4830. 
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MARCBOLAN&T. REX The Essentiel Collection DAVID BOWIE OneOutside MARIAH CAREY Daydream UOYD COIE love Story ELECTRAFIXION 

LOUCHIE LOU & MICHIE ONE China Il B Free MARTINA MCBRIDE RCA Wiid Angels MOKENSTEF Isiand 

PUCCINI 
SCALALAND 
OIMeaning SHUTUPAND DANCE Black Men United URBAN COOKIE COLLECTIVE Takes Front The Magic Fountain WETWETWET Picture This VARIOUS Chillout-the Album VARIOUS DrivingRock VARIOUS Dnim & Bass Sélection Five VARIOUS 

Septcmber25 
September25 
September 2b 
October 2 
September 25 

September 25 
October2 

"'Octobêrè' " 
October 2 
September 25 
OctobSr'2' ' 
September 25 
September25 

Global TV 
Breakdown 

Modem Electronics Volt 

Rattlesnake Guitar-Th 
Spiritually Ibiza 

Subversive 
Virgin 

" Moonshine 
CoastTo Co 
Pump 
A&M 

September 2b 
October 2 
September 25 

Tower Of Songs - The Songs 01 Léonard Cohen VARIOUS X-Press Trancefloor Compiled by Sue Siilitoe: 0181 -767 2255 
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p """"■tS.Sn ContemporaryArt^selectedmus.c 
extensive TV, radio and press by Ads onTR stahons and inthe music and national press wi o 
nationwide POs.erfa^Pai9n'P!us^ter^°|r^"|^^r

U
e
Spj-omotions 

Pressads will mn in Kerrangl, Métal Hammer'"aWlnÛJ°2bs la/îii Hp 3 Rnrk Box camoaiqn plus promotion through rock ciuos   There will be an allmedia campaigh supportingthis ^ease mcludmg national TV spots, ads on Capital, national BR and T"b® pos 
and in-store and window displays with multiples and indoPhnd«nU This release will be advertised on The Box, in music and local press and onKiss Choice and pirate stations. _   The release will be advertised in ûlwith HMV), Mop, anb 
the country music press. Radio ads on Country are backed W a ™'|-out 
The release will be advertised in the music press mcludmg mes a Sou/, Echues and Touch. , „c Pressads will run in Atoftlwith Virgin), Tinte Out(wrth Tower), NME. MelodyMaker, Select, Generator, Wire, Tank G/r/and Deadlme. _ Ads will run in Dazed & Confùse 'd, i-D and Time Out. There will be posters and the album is being promoted with a short film featuring Paul s music. Extensive music press advertising will be backed by radio ads and posters. Spécial dealer prices are available on initial orders, Ads which teature Dame Kiri Te Kanawa will run initie national and 
Préss advertising will include The Guardian Go/de which will list ail independents offering the album as a No Risk Disk. It will also teature on PolyGram's listening posts. ' Extensive music press advertising will be combined with radio ads and posters. Spécial dealer prices are available on initial orders.  Extensive music press advertising will be combined with radio ads and posters. Spécial dealer prices are available on initial orders. The release will be repromoted in the run-up to Christmas with régional ITV advertising. Radio ads will run on Dream FM for three weeks and there will be press ads in Generator, The Face, i-D aniDJ. There will be a Channel FoTiKfsa'tellitR and ITV ads'plus in-store promotion. There will be ads in The Sun and on Virgin 1215. Régional ITV, cable, satellite and radio ads will be combined with speclalist music press ads and posters. Pressads will mn'm i-D, Straight No Chaser, MixMag and Mui/Ttwhile radio ads will run on selected IR stations. National Channel Four and régional ITV ads will support this release, which is a joint venture with Kiss FM. Specialist music press and radio ads will be backed by a nationwide street poster campaign and collège promotion. This sdundtrackfo the BBC's 26-part documentary will be advertised on Classic FM and IR stations and in the national and classlcal press. There will be ads in the specialist mtisic press andonlR dance stationë 

A£70,000 radio campa by dance press ads, nationwide poster s and in-store displays. There will be advertising in the music press including 0, Mojo and the 
lising on Dream FMandpr 

CAMPAIGNSOF THE WEEK 
___ 

-• c. ■! •'"'-«Vû , H .; 
GARBAGE - GARBAGE Record label: Mushroom Records Media agency: Sold Out Media executive: Helen Dodds Product manager: Rob Jefferson Creative concept: SOS/ln-house Mushroom is backing Garbage's début album with a campaign targeting indie music fans and older listeners who grew up during the punk era. The album will be released next Monday in several formats including as a limited édition box set containing six seven-inch singles. HMV plans a national poster campaign and an in-store compétition. Virgin is running co-op press ads and in-store displays. Other multiples will run in-store promotions and there will be press ads. 

COMPILATION KISS IN IBIZA Record label: PolyGram TV Media agency: The Media Business Media executive: Tina Digby Product manager: Nigel Godsiff Creative concept: Nigel Godsiff Following last year's successful tie-up with Kiss FM for the Sounds Of Kiss 100 compilation, PolyGram TV is launching another joint venture on Monday-Kiss ■*MisaaiaMtâsffisaîa__| 

will be ads on Chan el Four, ITV and sate itp rh6 ^ be supported by ads on Ki^s in ^ wi" be in-s.o'B displays wi.h selec.Bd n.ulrinlp^ aÎSpl'.ï 
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DISTRIBUTION 

DISTRIBUTION 

Ihe rôle of the distributor in getting the music to the 
people who matter is vital for the success of the whole 
industry and the current success of the UK's distributors, large 
and small, is evidence of the professional service they 
continue to offer. Many small labels have their distributor to 
thank for the advice they received on the complexities of the 
retail market when they started out, and the huge success of 
indie acts in the mainstream chart in the pasttwo years is 
proof indeed of the strength of the independent distribution 

sector. In this supplément, Music Wleektakes an in-depth look 
at the Top 20 distributors of albums, including budget releases, 
for the second quarter of 1995. PolyGram continues to steam 
ahead with a 22% share, closely followed by EMI (19.8%), 
BMG (17.6%), Sony (11%) and Warner Music UK (8.8%), which 
will be hoping to be named Music Week distributor of the year 
for the lOth year running at the Music Week Awards next 
spring. Meanwhile, the fact that Pinnacle sits proudly in sixth 
place in the albums distributors' league just 10 years after it 
was rescued from receivership by Steve Mason illustrâtes the 
growing strength of its opération. Yetthe UK's distributors are 
not a group to let the grass grow under their feet and most are 
going through exciting periods of development. 

* 

— 

The Boo Radleys: part of the indie guitar band scene which has been so successful over the i 

Indie band boom 

BOOSTS BUSINESS 
the UK's distribution companies have been one catalyst for the current success ofthe indie band scene 
and, as Léo Finiav reports, they are looking forward to further expansion and improving their service 

^ ^ ^ ^ ^ ^uidh^ ^ Gçrgeous George (80^00) gave are ^ e^o^^Top M succe^, 
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DISTRIBUTION 
> deals with Vital and Sony, has had little time to bask in the 
With It single, simply because the company is working flat out preparing for the band's eagcrly- awaited Morning Glory album (released October 2). But, he says, the company must always ensure it takes the right marketing approach for spécifie 
as an indie band," he says. They see theraselves as a meyor league rock band. They might be on an indie label and go through an indépendant distributor, but our stratégies have to reflect what the act wants." RTM director and général manager Jim Greenhough claims indie distributors offer a service as professional as the majors, 
diverse, with so many genres coming under its umbrella. "What is indie, anyway?" he asks. "We deal with everyone from Ash to Miranda Sex Garden, which is punk rock to madrigals." But he agréés that the général public has become more willing to give indie product a try in recent 

nber one in the albums chart 1, for that to happen to a band o had been widely written off, ves there.is a high level of interest," Greenhough says. Thompson adds, "Ail you have to do is look at the ;harts. It's not a mirage, there is i lot of business happening in the indie sphere." Thompson says Radio One must take a lot of crédit for helping to change the public's attitude to the indie scene. He says, "Radio One has been brilliant. Its support of guitar bands and new acts has really pushed the music forward. The only problem I can see is that there are so many good indie 
enough room on the airwaves for ail of them." He notes that Radio One has been heavily supportive of Edwyn Collins' Gorgeous George album, and feels Collins would have had a hit first time around if the ;n going through 

"Gorgeous George and the single A Girl Like You failed in 1994 because pcople weren't keeping up with Radio One," he says. "The music industiy and press were just too cynical. When the album failed to go Top 40, we pulled it straight away. We always intended to re-release it but. before we did, the record took off in Belgium, France and Australia. When we reissued the album this year, Radio One gave broad hints that ihey'd get behind the single," he says, Thompson says this is an 

example of how important the independent distributor sector has become. "It is not just a case of shippîng and billing, although that is what Vital provide for Oasis; it is also a case of acting as a consultant and adviser to indie labels such as Collins' Setanta home. Then there are the marketing and promotional campaigns and that Personal touch which the majors are generally too big to offer," he says The most significant promotional idea from 3mv this year is The Knowledge campaign which is running across more than 130 indie specialist stores 

Eric James says, "We do a lo of limited-edition stuff which is spécifie to the campaign and wi 
as a poster, and we've run ads i the NME and Melody Maker to attract the fan. It works for everyone: the customer gets something unique, the retailer gets a focal point and we, hopefully, shift more units." RTM's Greenhough agréés 

4wnrk of the indies. It's the f^th distributors as with 
record labels," he says. And Vital's Thompson says, 
"The indies are probably more geared-up than ^ * Selling new bands. Ail the indies have got really strong sales teams and there's a huge amount of compétition between us, oui 
it's healthy because we've ail got areas we're particularly strong 111 But the clearest sign of a boom in any sector is the création of are the indies actually caïuuB vu more staff? Vital's Thompson says, we ve simply had to expand. Staff numbers have risen by 30% in 1995 and we're still strengthening - especially in sales where the force isupby 40%. Marketing and national 
bolstered and there could be more 
staffTmainly in its telesales department, while Pinnacle has made a number of appointments, although Simon Holland says this cannot necessarily be attributed purely to the upsurge in demand for indie guitar music. "At the moment there is a huge degree of success in certain areas, but Pinnacle is so large and deals with so many areas of music, that there's bound to be some slower 
redeployment of resoi have increased our sa 30% and added four 1: 

:S. We 

We've 50 people working there, but they ail know what theyVe doing. Obviousïy we'U consider new hirings when new labels corne to us, but we'U take it as we 
The s ss of Blur, Oasi 

booming for the independent distributors who, along with the labels and the retailers, are doing their bit to get people back into 

mmm TOTAL SEEKS TO SCORE WITH VIDEO 

The highlighl of Direct Distribution's autumn release schedule is US {country/bluegrass female artist Alison Krauss (above). The singer, who has released eight jhugely successful albums in the US, has yet to break in Britain, but Direct and her label Rounder Records have lined up télévision appearances on the new sériés of Top Of The Pops Z and Later With Jools Holland. 

Krauss has a new single out on October 9 called When You Say Nothing At AU which follows the release in August of Baby Now That Tve Found You, from the album Now That l've Found You. Direct Distribution, set up by Tapie Records in 1992, is also releasing a second low price folk sampler. Folk accounts for a third of the company's product releases, and Folk Collection 2 (above) is oui on Topic on October 23. 

The Total Record Company expects healthy sales from a number of its autumn titles. The début N-Trance album Electronic Pleasure (AU Around The World) is out on October 23 to follow the huge success of the single Stayin' Alive which entered the Top 40 at number two earlier this month. The album features many well-known names, including rapper Ricardo Da Force from the KLF who performs on six tracks including Stayin' Alive. Meanwhile, TotaTs hlovemher schedule includes Anthony Way's Choir Boy (November 6), taken from the BBC TV sériés The Choir, which will be heavily promoted on TV and radio. Total is looking to expand its product offering over the next year, particularly in spoken word and video which currently account for 5% of its turnover. The company plans to increase this to 15% wilhin 12 months, and its key video release for Christmas is Botham & Lamb - featuring the cricketîng stars on their Beef 

And Lamb In A Stew Tour 1995. It includes footage from their nationwide tour and anecdotes 

deal with ^ BMG enables 
small labels to get their ^ product intothe High Street chains, while t s abie to negotiate manufacturing deals 
Sain! I"'5 m artwork t0 Pressing. 1 

a es and marketing activity and liaison wi'hopYnghtand royalty organisations 


