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roxett e ' s 

greatest hits 

june afternoon 
you don't understand me 

the iook 
dressed for success 
listen to your heart 

dangerous 
it must have been iove 

joyride 
fading like a flower 

(every time you leave) 
the big L. 

spending my time 
how do you do! 

almost unreaî 
sîeeping in my car 
crash! boom! bang! 

vulnérable 
she doesn't live here anymore 

i don't want to get hurt 

the band: 
Per Gessle & Marie Fredriksson 

the album: 
14 massive hits 
and 4 new tracks 

the plan: 
over £500k spend on tv 
over £150k spend on outdoor 
sites and national press 

a new single, the look, remixed for 
'95, in November 

Roxette in the UK for 
exclusive live show and 

extensive promotion 
in November 

extensive retail 
marketing plan 

23rd October 1995 
CDEMTV 98 • TCEMTV 98 • also available on video 
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NEWSDESK: 0171 921 5990 or o-mail music week@dotmusiQ.com 
Right Said Fred Ipicturedl ore to releose theirtfiird album Smasliing onlheirown label, Happy Valley Records, preceded by tho single Living On A Dream on November 13. The trio bave left Guy Holmes' Tug Records and teamed up wilh new managers Jazz Summers and Tony Perrin. "It's ail about control," says Fred Fairbrass, who with brother Richard and fellow band member Rob Manzoli co-produced Smashing. The band's co-managerTony Perrin says. "Setting up a new label always lelt like the step we would take. We didn't even talk to any majors." Fred Fairbrass, Perrin and Summers will run the imprint, which will be distributed by 3mv/Sony and may eventually scout for other acts. 

/ 
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Eralp brings in Dickson 

as A&M goes for growth 
by Robert Ashton 

opérai keep pace with the continuing expan- sion of the label. As part of the move, lan Dickson, Epie and S2's director of international marketing, is joining A&M in the new position of director of international. Eralp says the growth of the Compa- ny and its six wholly-owned, subsidiary and afflliated labels - Superior Quality Recordings, Generic, Paradox, the A&M-distributed Ultimate, Mo Wax and dance label AM/PM - has seen the compan/s roster grow froœ nine artists on the main A&M imprint to a total of 

most ambitk i,"he 
One of the first tasks facing Dickson when he joins the company in mid- December is to prioritise three of the label's newer acts, the Bluetones, Therapy? and Dodgy, throughout the 
"Dickson is coming into one of the smallest opérations in the group because we don't have the huge interna- tional artists, like the Metallicas, but we do have some of the most rapidiy- growing ones," says Eralp. "lan is a great catch because he com- bines the experience of working in an indie and major and is the perfect schiz- 

after former Virgin director of légal and business affairs John Toone joined as director of légal and commercial affairs. Toone replaces business affairs direc- tor George Babbington, who has moved into private practice. He will continue to work with A&M on certain projects. Toone's new position is broader than that of his predecessor; as well as acting as intermediary between the alhliated labels and A&M, Toone will also inter- act with the marketing and internation- al departments to initiate spécial one-off projects, such as an upcoming TV film of a Chris de Burgh perfor- mance, which is expected to be screened 

King plans new shake-up 

for Song For Europe show 
A Song For Europe is to undergo far-reaching overhaul which will sec it renamed The Great British Song Contest. The changes, designed to help the UK win Eurovision for the first time in 15 years, are being pio- neered by Jonathan King, who has been retained as the BBC's Eurovision music consultant for a second year. There will be a two-stage public vote including an hour-long spécial to focus on the final eight songs. Initial entries will be whittled eight in the 

Basca, the Mz Association and the BBC. Instead of becoming autoraatic finalists, the shortlistcd artists will perform on a Top Of The Pops spécial in March. The public will then vote by télé- phoné to pick the top four. This quartet will feature on the Great British Song Contest the fol- lowing Friday. The four entries will begin the hour-long show, followcd by at least 30 minutes of perfor- mances by big-name artists. A phone vote will then décidé the winning song, which will go for- vard as the UK Eurovision entry. 

Wembleytransformed 
for Three Ténors event 
Wembley Stadium's capacity will be iuced and its stage moved for next Jul/s Three Ténors concert following criticism from opéra fans that the venue is too large, writes Peter Brown. Luciano Pavarotti, José Carreras and Placido Domingo appear at Wembley on July 6 — part of a five-date world tour, promoted by Matthias Hoffman in part- nership with Harvey Goldsmith, which also takes in Tokyo, New York, Munich and Melbourne. Producer Tibor Rudas says, "We've eut Wembley's capacity from 80,000 to 
back enjoy a front-of-stage atmosphère." The stage will be built on the north side 
obscure the view, he adds.  

Brits producer named woman of the year 
/e producer Lisa Andersoi was named the music industiys firs woman ofthe year atlastweek's ceremo ny at London's Langham Hilton Hôtel. Anderson, executive producer of th< Brits since 1992, was presented with her JLive . award by former Brits Committee chair- ment man Rob Dickins in honour of her 20- A&R year career in the music industry. She who v. started in the business as a secretary to Week ; Chris Wright, then managing director of Th( Chrysalis Records. In 1988, she became comm the first female managing director of a contri major UK record company, RCA. ran ir 

 honoured at the event, whicl raised £10,000 for Nordoff-Robbins Music Therapy and the Brit Trust, were 
Cathy Gilbey, music producer of BBCl's Live & Kicking, and spécial achieve- ' Vaughan, 

_ jO-strong audience hearted tone insulted wc ments. A number walkec Radio One programr all-female table î 
subjective, but I felt the tone at Mercury Records; ofthe event was misjudged." Radio One selected in a vote among Music controUer Matthew Banmster sai . j felt embarrassed to be a man. But manager Gail Colson, who sat on the organising committee, says, "It wa supposcd to be longue — thoughti' 

awards show organised by a to highlight the to the industry, nt night." 
► ► ► ► ► MIDEM'S30TH CONFERENCE SET T0BEBIGGEST EVER-p4 ► ► ► ► ► 

NEWSFILE 
Waits in battle with Rondor Tom Waits's publishing companies are taking Rondor Music to court in a dispute overthe ownersfaip and administration of songs he wrofe for the Francis Ford Coppolla film One From The HearL Third Story Music (Fiflh Floor Music) and Carlin Music split the publishing rights for his songs equally with the film production company Zoetrope. Third Slory's London soliciter, Simpkins partner Charles Artley, says there was an agreement for the catalogue to be administered Worldwide exclusively bylhe music publishers, hut Rondor claimed to the MCPS earlier this year that it was enlitled to administer Zoetrope's half share of the copyrights in the UK. 
Greengrass moves to pastures new Création has poached WEA marketing manager Emma Greengrass to work on its number one act Oasis alongside marketing consultant Tim Abbott. The fonner Music Hfeek plugger ofthe year will initially work just on Oasis, but there are plans to split the roster whh marketing manager John Andrews in the future. Greengrass, 29, started as régional radio promoter for London Records in 1388, moving to régional radio at WEA in 1989. 
National Ballroom reopens The National Ballroom in Kilburn, north London, has reopened after fwn years and a massive refit The venue, which has remained in the hands of the original owners, the Carey brothers, new boasts 10 bars and an Avitec sound and lighting System. Its capacity of 1,200 will rise to 2,000 in January afterfurther work, 
Charities benefitfrom karting contest Warchild and Nordoff Robbins are to benefitfrom a Music Week-organised Team Karting Challenge at Thunder Road, Croydon on Sunday December3.The entrance feeforthe Music Travel Team Endurance and the Kenwood Car Slereo Team Grand Prix is £250 for a team of six drivers, including refreshments. Anyone wishing to contribule items fora charity auction or wanting further information, should call Alan Rae on 01816867070 or fax 01816670019. 
Parlophone makes marketing moves Parlophone marketing director Mark Collen has restructured the label's marketing division by oreating three distinct areas; product management, catalogue development and creative.Terty Felgate is promoted to marketing manager and Wendy Furness has heen appointed catalogue development manager. 
Bannister faces Squire probe Radio One ControUer Matthew Bannister will be cross- examined hy Metro/TFM programme controUer Giles Squire at a seminar on November 6 at London's Groucho Club. Tickets are £9 for Radio Academy members and £15 for non-members. Call for détails on 0171-255 2010. 
Camden attracts top names Camden Live, the nine-day music festival being staged in the London borough from October 27, will include key industry figures such as Food Records' chief Andy Ross, Radio One controUer Matthew Bannister. Mean Fiddler boss Vince Power, and Carter USM manager Adrian Boss among the speakers on its sériés of panels. 
M&G/Wired strike deal with RCA M&G Records/Wired Recordings is to sign a deal enabling RCA to manufacture, market and distribute the label's product in the US and Canada. 

.dotmusic The latest industry news. On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http;//www.clotmusic.com 
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COMMENT 
Touching a nerve Last week s Women OfThe Year dinner in London louched a rare nerve with the industry's women. Some walked ont, apparently in disgust; olhers declared it the most enjoyable industry event they had been to in âges. Some said it was demeaning, others questioned whetherthe critics had a sense of humour. The men were no more united. Some wildly over- compensated for their discomfott with an inappropriate laddishness; on the other hand, at least one sensitive soul was moved to déclaré that the event left him feeling "embarrassed to be a man". Luckily, ail sides did agree on a few things. The first is that the représentation of women in senior positions in the music industry remains pitifully low. The second is that the three récipients of the first women of the year awards were worthy winners. Usa Anderson, Cathy Gilbey and Sarah Vaughan ail, in différent ways, typify the positive contribution women make to the industry. They are nol the only ones. And ultimately, that is why there bas to be another Women Of The Year show. The organisers recognise there is room for improvement. Asking men - however well-meaning - to hand out awards is probably inappropriate. But that's easily fixed. The impartant thing is that the event now ex 
US opportunities awaît Brits It was a week of new events, with Music Week's Workshop sériés making its début byfocusing on US radio. Overall, the conclusion was positive-that the US market is ripe for UK talent US record sales - and of its mainslream and alternative music - are very flat at the moment There's a thirst for somelhing new. But, as ever, there remains just one possible hitch; if UK acts cannot get over their traditional distaste for working America, quite simply they haven't a hope in hell's chance. Sleve Redmond 

PAULS QUIRKS 
Hit-listfor a better industry 1 PRS Licence fees Moved up from number three in the last chart and now occupying the top spot. It is about time this ruling was challenged in court - Bard may well take it on but they will need ail our support. 2 Singles Chart Some indies are getting bot under the collar about stores that supply data to the "Only chart that Counts" but don't use that chart in store. Customers are confused bythenumberof charts sa let common sense prevail and unité behind one industry chart 3 PolyGram Returns Still in the chart despite minor "improvements" to the System. Privilège returns are the main problem, closely followed by a Returns Discrepancy policy tantamount to fraud. Nearly every dealer bas commented on this point but PolyGram won't listen. 4 Supermarket Cheats Not happy with ruining the Disney video market for independents, these stores are now getting early shipments of album releases and a few are racking and selling them on Saturday (by mistake). Solution - companies must treat them as they would an indie and suspend early deliveries ta them or their supplier. 5 Crédit Controllers Early deliveries have made a major différence to ail die stores - at least we have an even chance with w release producL One point - some crédit contrai departments are charging for ail new releases on the date they are shipped, not the release date. This means many items not available (or sale until 2.10.B5 appeared intheSepfemher statements. No names this time, but get itsorted! If we can't sell the product until the officiai release date then the companies shouldn't charge for it before that date! 
Paul Quirk's column is a Personal viem 

Celine Dion set to star 

atbiggest-everMidem 
nnrl Radio will occupy a key position a By Robert Ashton 

The c ry Midem 
biggest ever, with performances already planned by Celine Dion and rock'n'roll legend Jerry Lee Lewis. Attcndance is expected to top 10,000 pâtes at least 301 the first time at the event, adding it has - - held within i a. In ; to the t 

Some 218 companies from 27 coun- tries - including around 80 UK ftrms, whose deadline for Department of Trade and Industry grants to help fund ■ 15 - have 

—•v'&ss:"' 
is invitine first-time record company out Cannes. . , , ^rrtoshowatitsstand.BPIhead Radio isalsooneof ^^sched- - • - Haycocksays^shm afrha- as advertising, syn- 

"xtended the period dication, public radio and the advent of exhibit with the BPI (11299 for DAB and satellite broadeastmg. meinbers, £399 for non-members) from two to three years. A décision has not yet been made on a Man OfThe Year honour-whichis not promotion. held every year - but an event to honour Meanwhile, an A&R round-table di a number of industry figures is being < planned for the 30th anniversary. ill probably pi 

 ce is likely to include dis- m the impact of technology in c business, distribution and 

ed they tatthee with the 

ssion will focus on the importance of iring. marketing, opportunities in the oute to a Asia/Pacific rim and changes in the imber of spécial people," says Midem industry over the past 30 years. les executive Emma Dallas. "There are An anniversary coffee-table book with ûngsgomgon will be spe- photos taken 

Radio producerdies 

in boating accident 
Dave Price, the former Radio One producer and mem- ber of the Chart Supervisory Committce, has died in a 

Price, 52, a narrowboat enthusiast, drowned in the Grand Union canal in Lcighton Buzzard last weekend. 
Price was head of marketing, information and archives at the BBC at the time of his death, but was perhaps best known for his work with the Noël 

Eighties. He also served as the BBC's représentative on the h chart supervisory committee from the early Eighties until the early Nineties. Price joined the BBC in 1962 as a technician, but had risen to producer by the end of the decade, overseeing shows by Empero Rosko, Adrian Juste, Simon Bâtes and Edmonds. He was also chief assistant to Johnny Beerling when Beerling was Radio One controller. "He was my appointment and was incredibly popu- lar," says Beerling. <(His family want a low-key funeral but we're hoping to organise an appréciation of his life 
Dave Tate, a former colleague at Radio One, says, "A lot of the record industry want to pay their respect to Dave because he made such an impression. My phone hasn't stopped ringing, everybody is gutted." 

Virgin Records hopes to emulate the massive chart success of RCA's Robson & Jerome with its October 23 release of the début single by actress Denise Welch, who stars alongside the duo in the ITV drama Soldîer, Soldier. As with Robson & Jerome's number one hit Unchained Meiody/White Cliffs Of Dover, Welch's single will be a double A-side, with covers of Cry Me A River and You Don't Have To Say You Love Me. Welch, playing army wife Marsha Stubbs in the sériés, will perform You Don't Have To Say You Love Me in a talent show in the October 24 épisode, singing Cry Me A River a week after. Steve Pritchard, who has A&Red the project at Virgin, says, "Denise has been in West End musicals so she's not new to this business. There may be an album of covers from the era the programmes set in." 

EMI songwriters' week 
finishesonahigh note 
EMI Music Publishing has held its sec- The second get-together attracted 15 ond annual songwriters' week, just as writers including a larger number of last year's inaugural event is beginning international contributors. to bear fruit. Among the participants were The new Squeeze album Ridiculous, Desraond Child, who has written hits released next month, features a song for Bon Jovi and Aerosmith; Jennifer written at last October'sgatheringat the Kimball, who has worked with Linda Huntsham Court Hôtel, in Huntshara, Ronstadt and Dan Seal; founder ofThe Devon. The band's founders Chris System, David Frank; Kingsley Difford and Glen Tilbrook wrotc the Gardner, who wrote Diana King's hit song, Temptation, with Cathy Dennis, Shy Guy; Kylie Minogue and Rozalla who also sings on the track. writer Jimmy Harry; Australian musi It is tho first of the weok's collabora- dan and writer James Reyno and new tionsto make >t on to record. EMI Music WEA-signed Swiss artist Mark A&R director Sally Perryman says the Tschanz. They joined previous writers weeks have brought writere together week participants Richard Drummie 

Bootiegging swoop 
smashestop chain MCPS's anti-piracy unit scored another hit when around 7,000 bootleg CDs and tapes were seized during a sériés of raids carried out with police and trad- ing standards officers. The opération is thought to have bro- ken a megor bootiegging chain. Five premises, including an indepen- dent retailer, were searched in Surrey, the Midlands and Morton in London - thought to be the centre of the opération -10 days ago. The fake CDs appear to have origi- nated in Italy though the tapes were produced in the UK. Both contained live record in gs and out-takes by mainstream artists such as Julian Copo. DAT maa- tering and analogue duplication equip- ment wero also confiscated. The MCPS unit has made over 20 
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MUSIC WEEK US RADIO WORKSHOP 
around 95% of tlic population tuning in to tlie countiv's 11,710 stations, revcaled Gary Wall ol radio research Company Wall Media al last week's US Radio Workshop. In Itis keynolo speech, Wall gave a delailed overview ol US radio, highlighling trends such as the shift in programraing to cater for the over-25 âge group: just 12% ol stations currcnlly focus on listeners under25. Wall warned that radio playlists could hecome more conservative as new législation concentrâtes média ownership in lewer hands. Audience research dominâtes the radio scene, added Wall, but these days, he said, too few stations delve futther than the surface of such research. "Good radio is made up of 50% science and 50% voodoo," he added. Pyramid Broadcasting vice président of programming opérations Steve Rivers later confirmed that testing audience reaction is the main way of deciding on additions to the playlists at the 12 

NEWSFILE 

New BrK bands bave to 

'playthegame'intheUS 
by Catherine Eade 
The new wave of British bands must be prepared to work if they are to succeed in America, US radio programmers claimed at last week's Music Week- organised US Radio Workshop. On the panel The Money Formats - The Inside Story, three programme directors discussed the chances of UK bands getting on to the playlists of US alternative and Top 40 stations. They stressed that bands and their managers should be prepared to play the game in the US, playing live shows in cities or states where there is a groundswell of support, backing radio stations with personal appearances and learning to understand the différent priorities and stratégies in the US. The most important factor of ail in the US is touring, said the panelists. "If you want more than 1m sales you have to tour," said former EMI and Chrysalis président Daniel Glass, now 

président of promotions for Rising Tide US is s in the t 
the most successful bands in the US, such as REM and U2, paid their dues with promotional tours and radio sta- tion visits. There are many American bands prepared to put in the time if British bands are not, they said. AU three programme directors on the 
likely to play bands that do 

Many problems encountered by UK bands and their labels trying to get tracks aired in the States are because the US scene is so far behind Britain. "Our audience is 13 years behind the UK public," said Halloran. "We've only just embraced punk, so bands like Blur are years off being accepted." Halloran said Amt 

Third shop suffers in wave of burgiaries Trax in Christchurch last Tuesday becatne the Ihird record shop in soulh west England to be burgled, losing around £35,000 worth of CDs. Owner Nîgel Brewer warned indie retailers that the thieves broke in without setting off alarms. Around 8,000 CDs were stolen. 
Sting accountant'underchargedElm' Sting's former accountant claimed in court last week he undercharged the rock star around £1m for work done before 1989. Keith Moore, accused of taking £3m front Sting's accounts, said he had acted for no personal gain in investing millions of the star's money in doomed business ventures. Moore said, "l felt, because of the understanding reached on principles^was acting within my authority." Mooreytténjis 15 sample charges of theft from the singer's bank accounts and a company account between 1988 and 1992. The hearing is expected to finish this week (Monday 16). 
Wootton wins place on CMA board The owner of Richard Wootton publicity, Richard Wootton, is among three new international vice présidents elected to the Nashville-faased Country Music Associations board of directors. He is joined on the board by Greg Rogers from MCA's Pacific Rim opération and BMG Ariola GSA président Thomas Stein. Columbia managing director, Kip Krones, Asgard joint- managing director Paul Fenn and MCA Ireland's Dave Pennyfatherhave been re-elected. 
Bowie and Floyd in phone card deal Pink Floyd and David Bowie are to be featured by télécommunications companies on their phone cards. World Telecom is producing a limited édition of cards featuring Bowie's Outside album, while four of Floyd's album covers will be featured on BT phonecards. 

their s o. Mike Hall 
vegottodoi 

, UK 

lanagers were urged to take an active rôle in their bands' promotion, and getto know record company manag- ing directors and radio promotions peo- ple. "Jésus Jones wouldn't have sold 2m records without Gail Colson," said Glass. The biggest obstacle facing British 

overt "Englishness" of bands such as Blur, Pulp and Suede. But he said there is plenty of talent coming through that could produce a breakthrough, high- lighting the talents of S,M,A*S*H, Oasis and Cast. Brian Philips, programming director for Atlanta station 99X added, "The 

Seminartackles problems of 
breakingUKartistsintheUS 

re Music Weefe-organised US idio Workshop was hailed a suc- es by delegates who attended the ■st event of its kind last Tuesday 

Hurlingham Leisurc Club in south London on Tuesday. Hosted by Gavin commercial director Bob Galliani and jazz co- editor Kent Zimmerman, the con- férence heard a wide range of speakers from the US radio indus- try, including Arista Records senior vice président Rick Bisceglia, Gary Wall of radio research company and top radio promoter leff McClusk The c :e provided a 

American   and focused how British bands and labels can launch into the US. A transcript of the day's panels and seminars is being supplied to delegates and will be made available to non-dele- gates. A&M général manager Harry Magee says, "It was a professionally organised event with a good array of guests who were entertaming and informative. I thought it was generally pretty successful." Music Week editor in chief Steve Redmond says, "We were delighted with the turnout at the conférence. Plans are alrcady under way to organise similar events in the near 
• Music Week readers can obtain a transcript of the US radio work- shop by calling Louise Jefferson on 0171-921 5904. 

Park credited with 
Take That success 
Capital Radio's group programming director Richard Park was highlighted at the US Radio Workshop as the man who relaunched Take That's US career. The first man to playlist Take That's Back For Good in the US, Steve Rivers, Pyramid Broadcasting's vice président of programming opérations, told the audi ence that Park introduced him to the sin gle wh( Rive the single m 

Rivers was taUdng during a fronted by Arista Records sen président Rick Bisceglia, who h terminded the US promotion paign for Take That, who movi number 12 in the US singles cl week. Bisceglia said the slow natm US market means breaking an take a long time. "We are into the 15th week w That and Back For Good is o becoming familiar to people, he 
► ►►►►►► PROMOTINGUK BLACK MUSIC-p8 ►►►►►► 

CAMDEN LIVEI 
DAYTIME MUSIC SEMINAR SERIES 

at DINGWALLS, CAMDEN LOCK, NW1 ;fj| Monday 30 October - 3 November '95 ^ Seminars at 10.30am and 12.30pm (60-90 minutes) 

Ehj industry professionals wil 

OPEN STUDIO SESSIONS 

MONDAY 30 OCT - REDWOOD STUDIOS, Wl^ ^ 
John Dupre. WEDNESDAY 1 NOV - MAYFAIR STUDIOS, NW1 
THURSDAY 2 NOV - THE EXCHANGE, NW1 Getting your Sound onto CD offeotlvely Is not as easy as you thinkl IV - AIR STUDIOS, NW 
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Asda becomes a key outletfor music under Gallant 
Relocating to Leeds to v supermarket chain migl most obvious move to m 
at one of London's leading music retaiiers. But for Asda's catcgory controller of entertainment Steve Gallant, the move from Our Price ; 13 years seemed like the perfect 

Just 15 raonths afler Gallantwas headhunted by Asda, the grocery chain has come from a 2% share to hold almosl 5% of the albums and 49c of the singles market and is now supplying data to the GIN charts. It has alsobecome a player in the video rental market and recently entered the CD-Rom market. Gallant admits he is pleased with the changes that he has introduced at the company in such a short time. "A lot of people said to me, 'What do 

STEVE GALLANT 

.i 

STEVE'S SUPERMARKET SWEEP 
Steve Gallant (b. June 24,19601 1978-1981: Gallant attends the London School ot Economies to study a degree in International Politics. July 1981: Joins Our Price Records as sales assistant in London's West End. 

«Most people are either good at running the shop and managing things, or they have a knowledge of music," she says. "Steve combined product management with man management reailywell." Cooper adds, "He's very sure of his abilities. He's basicaiiy very relaxed and never ioses his cool when making 

on, when the native Yorkshire man and politics graduate was made assistant manager at the Piccadilly branch of Our Price after three months as a sales 
Eventually becoming brand development manager for Our Price in 1993, Gallant says he enjoyed the breadth of the rôle which saw him getting involved in design, space planning and m 
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ORIcW 
Vinyl Records 

Vision 

For more information contact: 
0181 592 0242 
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Partnerships are based on trust 
Our clients see Forward Sound & Vision as a genuine partner in 
their business. A reliable partner dedicated to providing, efficiency, 
security and Personal service ...time after time. 
® The only Independent European manufacturer of ail vinyl formats on site 
® Supplier of vinyl formats to Ail major record companies 
® Formats include flexible Disc, 7", 10" and12" black and coloured vinyl 
® Specialist product indudes 7" 10" and ii" u 

and picture dises 5 ' •10 ^ 12 shaped 
®Full service from tape to vinyl available 
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Promoting the UK black music industry 
black industry fÎÈ 

Dyana Williams, IAAAM's co- founder, says, "We achieved ail our objectives this year, most particularly to bridge the gap between the British industry and the American industry." The reason for Jam and Lewis's visit was, most directly, to leam about the UK black music scene and discover someUK talent. At the s 
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1' m P ALTERNATIVE CURRENT 

î ANGEL and JOEY BELTRAM 
e mid november . 

mt vol. g 

Jt // PRESENTS 
R4CCAffgO'RO^eHty/f'S JUST A MELTING POT OF,EMOTIONS " ACVCDOil/^mKlTS 

—— 7^'^ HERTZ " TALES " ACVCD012/ACVDP012 OUT NOW ^ 
ROBERT ARMAIMI "BLOW IT PUT " 

featurinq exclusive remix by DAVE ANGE CD - DOUBjLE PACK l available n 
ALTERNATIVE CUBREI 

^ 'including traoks from : JOEY BELTRAM - LAURENT GARNIER - ROBERT ARMANI - SVEN VATH - STEVE POINDEXTER - 
HARDFLOOR - MIKE DEARBORN - DJ SKULL - DAVE ANGEL - AN EXCLUSIVE HERTZ REMIX BY CHARLIE HALL/DRUM CLUB and more.. CD - DOUBLE PACK - MIX TAPE - VIDEO - available mid november 

STEVE POUUDEXTER " MAIM AT lAIOPl^ " CD - DOUBLE PACK - available mid november 
ACV RECORDS. MARKETED BY A&D MUSIC AND VISION UK LTD. TEL.181 964 1903 FAX 181 QR 

UK DISTR^ION BTSRD. 'J956, 
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There's an easier way to fly to the 
mu sic centres of the U. S. 

can flies nonstop daily t i' York and Los Angeles 

Heathrow to JFK - 6 limes a day 
Heathrow to LAX - Once daily 

A.t American Airlines, everything we do is built around the needs 
of our business travelers - including those in the music industry. 
That's why we offer daily nonstops to New York and Los Angeles. 
Not to mention Gve other U.S. gateways with Connecting flights to 
over 200 other destinations throughout theAmericas. For réserva- 
tions and information, call your travei agent or American Airlines 
on 0181 572 5555 or 0345 789 789 (outside London). Ifs quite 
possibly the easiest way to go on tour. For holiday packages, call 
American Airlines Holidays on 0181 577 9966. To find ont more 
about American Airlines on the Internet, visit our Web site at 
http;//www.amrcorp.com/AA 

AmericanAirlines* 
Something spécial in the air.' 
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Fanzines hitthe Internet as 

big publishers wait and see 
IPC and Emap, publishers of some ofthe mostinfluential music magazines inthe 
UK, have been beaten tothe Web byspecialists playingto a captivated audience 

O 
LU 

music magazine publisher. Yes. while the world and his word processor have been slinging up web sites over the past year dedicated to music, the two companies who have made millions from publishing 
have remained in the background. True, Melody Maker dipped its toe into cyberspace at the Reading Fes in conjunction with Cerberus - bui 

' now in ite lOth édition, isAddicted To Noise (httpr/Avww.addict.com/ATN), edited by Rolling Stone contributing editor Michael Goldberg. It contains a mass of music writing, sound and vide samples and has attracted sponsorshi| from Interuicw magazine as well as a dozen c uer MTV VJ, Adam Curry has created The Vibe (httpVAvww. metaverse.com/vibe) which does an excellent job of providing an on-line 

the only ones able to produce webzines. The beauty of the Net is that the définition of what exactly a magazine is, and who has the right to publish one, becomes enormously blurred. Takc the example ofthe UK's Musicbase site from Good Technology (http://www. elmaa.co.uk/music). Now, officiaUy, tha is just a set of links to record labels' home pages produced by the company, but give it a slightly différent front page with direct links to some of the stuffinside and you have an on-line 

will be famous for 15 megabytes". It is the brainchild of artist/manager Nick Turner and provides much of the usual zine éditorial stuff, as well as "a high street" where labels and artists can show offand try to sell their wares, So, with ail this up there, what are 
Unsurprisingly they are being cagey at the moment. At Emap, Hepworth will 
interactive elements of the Net". In other words the ability to bridge the readers and magazine - 

was put up by 

1, ne says, 'is behind it and 

ply by 

viBeûùm 

part ofthe Net as 
Togetit 

©0®0iôQ^r îù/!» 
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FRONTLINE 
f 3EHIND THE COUNTER ' 

HARRY BLACKWELL, Castle Records, Darwen "Simply Red were way ahead of other new albums, while Oasis held up better than expected. Judging by the customers we've had for the latter, itseemsthe band bas crossed overto a mainstream market. One thing that bothers me is that new records get such heavy radio play so far in advance of release. I feel people eithertape the tracks they like or get sick of hearing them. I believe fhis relates to our slightly disappointing sales of Simply Red s Fairground single. We did well with it, but not as well as we expected on the basis of the number of pre-release enquiries. As a satellite town to Blackhurn, we bave our work eut out discouraging people to shop there at the multiples. Having said that, we have a very loyal customer base that spans ail âge groups. We do very well with mainstream pop product and TV-advertised compilations are our bread and butter. We've currently got window displays for Mariah Carey and Simply Red, and the next big one will be for Queen's album Made In Heaven. That will be our big one for Christmas." 

ON THE ROAD^ 
PETE WYLES, 3mv rep, London area "These past two weeks have been a bit of a blur. Last week was phénoménal with the amount of sell-through we had with the Oasis album and it still seems to be selling through really well this week. The Simply Red album is also doing great business but I think it was odd they were both released separately because it would have been another battle, but it's one I feel we would have won. The other main album I suppose is Menswear. There's a big buzz on that and that's been selling really well and the Green Day album's been going well this week, too. A few weeks ago, nobody would have expected the Garbage album to have charted at number 12.1 think it bodes well for next year because they're definitely going to be one of the big acts. There's a couple of big compilation albums we've had that are still selling through: the Fantasia album, which has got the limited édition rubber sleeve which is extremely pervy but everyone seems to like, and the new Ministry of Sound album." 

THE SHOPS THIS WEEK 
NEWRELEASES Simply Red's Life eclipsed other albums although Mi 

PRE-RELEASE ENQUIRIES Singles: Queen, Kenny Thomas, Elvis Presley, Meatloaf 

ADDITIONAL FORMATS Limited édition Sleeperseven-inch, Def Leppard I 

Simply Red, Michael Bol 
MULTIPLE CAMPAIGNS Windows - Lou Reed, Hearthei four CDs for£20 across selecte Lou Reed, Adiemus, Dana Daw Finn; TV ads - Lou Reed (Anglir 

albums, buy two selected BBC videos and save£3, Best Of AH Woman, KD Lang, Simply Red, Now 1935, Driving Rock, Janet Jackson, Mariah Carey, Pavarotti, The Mask, Forrest Gump.The Lion King, Warner musicals on video, Pocahontas, Pride And Préjudice, Coron on Street 35th anniversary book and spoken 

H3HMV Album - Cast; Single - Meatloaf; Essential Sélection - The Pretenders, Elvis Presley, Luther Vandross, Diana King, Coolio, Cher, Elton John: Windows - sale; In-store - Cast, The Pretenders Suggs, Robert Palmerjears For Fears Brooklyn, Longpigs, Del Arr 
Singles - Meatloaf, Coolio, Snap, Dana Dawson; Windows - Simply Red, Star Wars; In-store - Simply Red, Robert Palmer, The Pretenders, Luther Vandross, Suggs, Braveheart, Finn, Best Dance 

3 ïïïï 

WM ms-aiims-vm 

Album - Luther Vandross: Single - Meatloaf; In-store - Simply Red, Michael Bolton, Mariah Carey, Janet Jackson, Oasis, Blur, Wet Wet Wet, Jimmy Nail, mid-season sale with 10% off selected CDs, videos and cassettes. Star Wars, Forrest Gump, The Mask, Lion King 
Singles - Cher, Coolio, Meatloaf, Jimmy Nail: Albums - Adiemus, Roberto Alagna, Apes Pigs And Spacemen, Clueless, D'Angelo, Dubstar; Windows - Cast, Luther Vandross, The Pretenders, Robert Palmer, Cher, Meatloaf, mid-price promotion, Simply Red, Forrest Gump, Janet Jackson, Menswear, Green Day; In-store-Janet Jackson, Menswear, Green Day; In-store-The Main Eventwith CDs at£6.99, Robert Palmer, Luther Vandross, Finn, The Pretenders, Suggs, Cast, Best Dance Album In The World Ever 95, The Greatest Dance Album Of AIITime, Forrest Gump, Star Wars 
Single - Robert Ferrien Windows - PolyGram sale, Shara Nelson, Janet Jackson, Mariah Carey, Simply Red, Inspiral Carpets, Menswear, Gramophone Awards, Joe Satriani; In-store - PolyGram sale; Press ads- Cast, Sacred Spirit, Tears For Fears, This Ain't Trip Hop II, Loudon Wainwright, Dzzy Osbourne, Elite Collection 

[WH 

[WOOLWORTHS] 

singles - Dana Dawson, Heavy Stereo; Essential album - ner, Windows - singles promotion, Low Flying CDs with two CDs for £20, Def Leppard, Smashing Pumpkins; In-store-Peter Frampton, Capercaille, East 17, Erasure, Shamen; Press ads - Coolio, D'Angelo, Roberto Alagna, Node, Graham Gold, Bluenote, Apes Pigs And Spaceman, Shelter, Erasure. 

iteSoul Collection 2; In- 
(ing chocolatés with the 

Megaplay 

Singles - Cher, Meatloaf: Album - Ult 

The above information, compiled by Music Week on Thursday, is based on contributions from Andy's Records (Ashton-Under-Lyne), Castle Records (Darwen), Earfriends (Teddington), HMV (Glasgow), Lizard Records (Norwich), Our Price (Wolverhampton), Régis Records (Hull),Tower (Piccadilly), Tower Sounds (Cirencester) and Virgin (Portsmouth) iliketocontribute, calIKsren Faux on 0181 543 4830. 

EXPOSURE 
TELEVISION 
21.10.35 Live And Kicking featuring Eternal and Meatloaf, BBC l:9.I5-l2,12pm Scratchy & Co with Soul II Seul and TEC, ITV: 9.25-ll,30am Hit Mix featuring TLC, Sky One: 1 - 2pm Wet Wet Wet Afternoon, MTV; 2 - 4.30pm An Evening With Bon Jovi, MTV: 10 -11.30pm 22.1 0.35 MTV Unplugged: Bjork, MTV: 6.30 - 7.30pm 23.IO.35 The 0 Zone with Erasure, East 17 and Pulp, HBC2:6.45-7pm T1-C Past, Présent & Future, MTV: 8.30 - 9pm 

25.1 0.35 The Album Show featuring Oleta Adams, Lenny Kravitz and s spotlight on Australian artists,ITV: 1.40- 2.40am 25.1 0.35 Rocky World featuring U2, Peter Gabriel and producer Daniel Lanois, Channel Four: 2.30 - 3.30a m Big Cityfeatures Menswear, ITV, 11.10- 11.40pm 27.1 0.35 Backtrack 1973 featuring Stevie Wonder, Chuck Berry, Rollîng Slones, Cliff Richard and The Ronettes, VH-l:10-10.30pm 

RADIO 
21.10.35 
John Peel live from Glasgow's Ten-Day Weekend event. Radio One: 5-7pm 
from New Jersey, Radio One: midnight-2am 22.10.35 Radio One Rock Show with The Wildhearts, Radio 0ne:8-10pm Andy Kershaw présents a session from Ajuba, Radio One: lOpm-midnight 23.1 0.35 Apache Indian with the latest in reggae, rap, 

25.1 0.35 The Evening Session featuring an interview with Cypress Hill and the 60ft Dolls live, Radio One:7-9pm 26.1 0.35 Soundbito, hosted by Danny Kelly features Bruce Springsteen and Vie Reeves, Radio 
2n7.1o".35 John Peel with live sets from Solar Race and ZionTrain.Radio 0ne:10pm-1am  
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POSTER & ALLEN 100 Golden Gréais FRONT LINEASSEMBLY 

The Very Best 01 POGUES Pogue Matrone 

Roxette's Greatest SACRED SP1RIT Chants And Dance: 

The Lone Ranger BRYNTERFEL Impressions UPSHAW 
Best ofElectro Vol. 1 
Best Swing 95 
The Very Best 01 Blues BrolherSoulSister VARIOUS Greensleeves Recc 

Ravin Itlbiza Volume 2 VARIOUS Be'ech Madchester VARIOUS Global Night Fever VARIOUS Dino Piano Moods VARIOUS Telstar Smash Hits3 VARIOUS EMI That's Rock "N" Roll VARIOUS Moons This AinT Trip Hop? Part 2 VARIOUS ' Vision Wake Up And Listen Compiled by Sue Sillitoe; 018I-76722S5 
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Ads will run on XFM for one week end in the music and stylopress. Window displays will run in 250 independents, Our Pnce and HMV. 
Radio ads wiil run on Kiss, Choice, Jazz FM and Galaxy. ThM|1l be music press advertising and a straet poster campaign m Lonoor The album will be advertised in The Wiœ. and in NMEand MelodyMaker as part olPinnacle's Network campaign.      The campaign, setto run for eightweeks, inciudes national Channel Four and régional ITV ads, plus ads on Melody and Country Radio, 
Advertising wiil run in NME, Melody Makeranà Kerrangland the band will be ending a European tourat London's Astoria on 0ctober29. Ads Will run in Mo/owith Virgin, The Buardianmth Andy's, ûwith HMV, Melody Makeranà Vo*. There will also be a street poster campaign. AVirgin discount voucherwill run in/Cerrang/^and therejwll be 
The campaign runs through to Christmas including national télévision and press advertising and in-store and window displays.   

"The release wiil be advertised in the national press and on poster sites and promoted in-store by major and independentretailors. .... The album will be TV-advertised for one week on Channel Four, which is running a documentary, as well as poster and in-store campaigns. The campaignTrunning to Christmas, inciudes national TV, radio and nress and nnsler advertisino. plus ln-store and window displays. From today, there will be an extensive re-promotion with nab'onal TV advertising on Channel Four with HMV, followed by solus régional ITV ads. The campaign also inciudes cinéma foyer promotion. Ads will run in Downlow, Echoes, Alarm, Blues S Soulanà HipHop Connection anà there will be a London-based street Ppster campaign. A poster campaign on bus sides and shelters will run in London. There will also be ads on ITV and Sky, plus national press advertising. A two week advertising campaign on Classic FM will be backed with press ads in Gramophone, BBC Music, Classic CD and Tne Guardtan. Ads will run on Classic FM and Melody for two weeks f rom release and there will be extensive press advertising. Radio ads will run on Kiss, Dream and Galaxy and there will be press ads in Echoes, Muzik. BbesSSoul, MixMaganà HipHop Connection. The campaign inciudes national Channel Four and régional ITV ads, plu: radio advertising on Kiss, Choice and Galaxy, There vyill'be'à three-week TV ad campaign covering satellite channels and selecled Channel Four and ITV régions, plus radio ads on lÂrgin, Atlantic and IR stations and a London underground poster campaign. A three-week radio ad campaign will be backed up with press ads in Echoes and Touch and compeutions in the national and régional press. There will be advertising in Muzik and Mïpius Pinnacle Network advertising in NMEanàMehdyMaker. Radio advertising will run on IR dance stations and there will be press ads in various magazines. There wiil be advertising on XFM and Piccadilly Key 103, plus press ads in NME, Select, Big Issue, City Life anà selected studenttitles. The campaign inciudes national Channel Four and satellite advertising plus tadio advertising on a wide range of IR stations. The album will be advertised on satellite channels and selected Channel^ Four and ITV régions. Radio ads run on Melody. Premier and Viva. The release will be nationallyTV advertised on Channel Four, ITV and BSkyB and there will be radio advertising on Capital and Atlantic 252. Ads will run on national Channel Four, satellite stations and régional 
Radio ads run on Kiss for two weeks. There will also be specialist press ads. Our Price and Virgin are charting and discounting the album. TV advertising covers satellite, national Channel Four and régional ITV. Radio ads will run on Capital and Virgin. 

CD TV, B3 RADIO B PRESS Li POSTERS 
CAMPAIGNS 0F THE WEEK 

COMPILATION VARIOUS - THE HOUSE OF HANDBAG AUTUMN/WINTER COLLECTION Record label: Ultrasound Records Media agency: Pure Media Media executive: David Collins Marketing directors/ creative concept: Rupert Lord & Tom Parkinson The three-week campaign behind the latest House Of Handbag compilation, which is released on Monday, inciudes TV advertising on Channel Four nationally plus ITV in the Granada, Border, LWT, Central and Meridian areas, Sky One and MTV. Radio ads will run on Kiss 100, Kiss 102, Capital, Galaxy, Choice, Clyde and Forth, while press advertising will run in Clothes Show Magazine, The Face, Loaded, Muzik, iD, Sky. MixMag, More, Smash Hits, Generator, Jockey Slut, Music Week, Boyz, Gay Times and Herb Garden. HMV, Virgin, Tower and 150 independent retailers will be promoting the album in-store and there will also be a street poster campaign in key cities. 

DEF LEPPARD - VAULT - DEF LEPPARD GREATEST HITS 1980 -1995 Record label; Mercury/Bludgeon Riffola Media agencies; Target & The Media Business Media executives: Rob Wilkerson, Lucy 1 Barclay and Tina Digby Marketing manager: Greg Castell Creative concept: Green Ink   With a single in the Top 10 and a two-year gap since Def Leppard's last album, the marketing campaign for this compilation, out next Monday, aims for a mass audience, with national TV ads on Channel Four plus an ITV régional roll-out through to Christmas There will also be radio ads on Virgin and Capital, national and ' music press advertising, 48-sheet billboards in Yorkshire and the Midlands and bus advertising m Birmingham and the Midlands In- 
^ with EUK, Our Price, V.rgm Towêr, 

ARTIST 

store and window displays will fl HMV, WH Smith, Martins, MVC, MenzieTandlelecfôd inrii^ " 
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12 million people will be watching 

Gary Wilmot on télévision. 

Get ready for the rush. 

f 

For a six week period, 12 million 
people will watch Gary Wilmot 
singing on télévision. 
Gary Wilmot The Album' 
features Gary with the London 
Symphony Orchestra performing 
a dazzling sélection of show 
songs arranged and produced by 
Mike Batt. 
•National TV campaign from 
week commencing 6/11/95 

• 6 week télévision sériés, 
'Showstoppers' from 29/10/95 

• Intensive schedule of TV and 
press interviews. 

CD D.P. £8.93 • Cass. D.P. £6.55 
CD CatNo: 30360 00092 
MC CatNo: 30360 00094 

Garlton Records: October 30th releases 

/ Wanna ACimtn 
MARIA FRIEDMAN 

CD D.P. £8.93 • Cass. D.P. £6.55 
CDCat No: 30360 00012 
MC CatNo: 30360 00014 

BRENDAN SHINE 
IWanna StayWithYou 
CD D.P. £8.93 • Cass. D.P. £6.55 

CD Cat No: 30360 00082 
MC Cat No: 30360 00084 

ACKER BILK 
Oscar Winners 

CD D.P. £5.95 • Cass. D.P. £4.16 
CD Cat No: 30360 00022 
MC Cat No: 30360 00024 

ALL TITLES AVAILABLE THROUGH PINNACLE. ORDER NOW ON 01689 873144 
Carlton Records is a division of Carlton Home Entertainment Limited 



MUSIC 

NOW IN GERMANY 

MAX MUSIC RECORDS GmbH 
ALTHOLZ 4. D-94469 DEGGENDORF (GERMANY) 

TEL. 0991/370040 - FAX 0991/3700410 

DISTRIBUTED EXCLUSIVELY BY ^de) 



Simply Red sales éclipsé Oasis 

While Mariah Carey tops tl singles and albums charts the US, Simply Red tu m siœilar performance here. Theirsii Fairground is in its fourlh w< 

CsÎNGLES UPDATE ( ALBUMS UPDATE ) 
. -4%^ . 

le their m Life it, comfortably edipsing Oasis's (Whafs The Story) Moming Glory. Morning Glory sold 122,000 copies last week, to add to the 346,000 it sold the week before. Life launcbed its career with a sale of 283,000. Aside from Moming Glory and Life, the only album to sell a quarter of a million copies in a week this year is Take That's Nobody Else, which means the three highest one-week album sales achieved in the UK this year have ail been by Mancunian groups. Life is Simply Red's fifth album, and the band have shown enviable 

w 

H Platinum: Wet Wet Wet - Picture This (x2|; Various -1 Musicl 1995; Lenny Kravitz - Marna Said Gold: Various - The Best Dance Album In The World...95!; Prince - The Gold -Expérience; Mike Oldfield - Songs Of Distant Earth; Maxi Priest - The Best 01 Me: Michael Jackson - You Are Not Alone (singlel ■ Silver: Green Day- Insomniac; Various - Kiss In Ibiza 
PLAYLIST ADD S 

i of the chart. Both re i command almost though the gap between them and the chasing pack is finally closing. While Simply Red seem certain to stay top next week, the Rembrandts are more susceptible to challenges. One of the biggest is likely to corne from Queen's Heaven For Everyone. It Radio 1 FM: w/c 11.10.95: A list MN8 - Baby Ift     Oueen - Heaven for Everyone; The Rolling Stones: Like A Rolling Slone: TIC 
ck - Sitting Al Home; Nick Cave S re - Where The Wild Roses Gton 

List D:Roam • The Power; Diggin' On You. C List Inner City Life: Honey when i :d 70 playr 
On The Phone. Canital FM: w/c 13.10.95: A list Celine Dion • You Make Me Feel Llke / en for Everyone. B List Jimmy Nail - Big Hiver; Pulp ■ Sorleii For E's 

i Friday (when Capital Radio broke the embargo on it) itwas played 538 

THIS WEEK'S HITS j 
Singles 

Rirais -Ist 

Sfày™ 

The Contact Book for the US Music Indiistry .. 

THE GAVIN PHONE BOOK 
Current'95 édition 

spécial price; 
£31(UK) 
£47 (Europe/Restof World] Richard Coles / Anna Suernl includes postage a packing 



Ivw TOP 75 SINGLES cin 21 OCTOBER 1995     

, FAIRGROUIMD • S'molv Red (HucknalVLevine) EMI/So What (Hu 
WHAT DO I DO NOW? WHEN LOVE & HATE COLLIDE BludgeonRiffola LEPCD14/LEPMG14(F) Def UDDard (WoodrolfeVDef Leppard) Bludgeon Riffola/Zomba (Elliott/Savage) + 

6 STAYIN' AL1VEO AIIAroundTheWorldCDGLOBE131/CAGLOBE131|TRC/BMG) M-Tranee féal Ricardo Ca Fmce (OTooleAonaivoilM BMli/AAWV<EMI/PolvGram IVaiioiisl -/I26L06E131 m ANGELINTERCEPTOR infecnous infect27CD/infect27MC(rtwdisci 
WEA WEA 019CD/WEA 019C (W| 

nal (Wilson/Chartes) MCA ISturken/Rogersl enuertMl CDEM 3967rCEM 396 (El 

8 YOU ARE NOT ALONE • 

s LIGHT OFMY LIFE 
m RENEGADE MASTER Hi-LIWPolydor 5771312/5771304 (F) 

2camdentown 

Virgin VSCOT1S60/VSC 1560 |E| 
4 SOMEWHERE SOMEHOW i 

Club Tools 0061675 CLU/0061679 CLU (PI 

alace 74321298812/74321298814 (BMG) 

Vacksonl EMI (JacksmVHarris lll/lewi 

SUFFER NEVER 
OCEAN DRIVE 43 * 

ianifesto FESCD 3/FESMC 3 (F) Cypress Hill (Muggsl MCA/BMG (Mugas/Frees 

" Uquid(AmelCC(Ame) ordings XLS 66CD/XLC 66 (W) 
Ist Avenue/EMI CDEM 397/TCEM 397 |E| 

AQ rm MESSAGE IN A BOTTLE ta IUM1 Qance RoorVirus |OFV/Casini| Magnebc (Sbng) Epie 6623742/6623744 |SM) 
yvesta4390CO/A4390C(w) 5Q 3, 7 TU IM'AIMES ENCORE (T0 LOVE ME AGAIN) Epie6624255/6624254ismi 

52 Suporior Duality BLUE 002CD/BLUE (I02MC (V) 

54- Ore/XL Recordings AG13CD/AGC13 (W) 
55 caaîS ion JWLCD 26/JWLMC 26 |F) 

EMI CDEM 394/TCEM 394 (E) ^ Boy George ICorcoran) EMI/Perfect(0'Dow<yrhemi Virgin VSCDT1561/-(E) 
Oleta Adams (Benford) MCA/Various ( Polydor 5799272/5799264 (F) 

59 usa"! Capitol CDCL75a/rCCL 758(E) 
60 5 s ROLL WITH 1TO 
61 rai! 

JlIT'S ON YOU (SCAN ME) AvexUKAVEXCD17/AVEXMC17l3MV/SM| 62 « 
63 - EMI CDEM 399/rCEM 399 (E) 
64 « es G0DCD132/60DMC132 (F) 

Multiply CXMUL7Y 7/CAMULTY7 (TRC/BMG) 
RR rralBETHEPROPHETEP P D Liai! Starving souis (iricky/Briquette) Island fT 

h Vince Gill (Thomas) Sony/Tree/Greenberg/WC (Wilson/Greenberg/Baml Durban Poison DPCD 1/.(F) 
1er Bros W 0317CD/W 0317C (W) 

68 - ise W 0320CD/W 0320C (W)_ - 
Etemal/WEA WEA 010CD/WEA 010C (W) 

:tion 74321319282/74321319284 (BMG) ** Kelly Family (Kelly/Pfannmuller) no cr EMI CDEM 390/rCEM 390(E) 

Dôme CDDOME lOS/TCDOME 105 (3MV/SM) 
Columbia 6624382/6624384 (SM) 72 - 

Whinfel j (Pignagnoli/Riva) MCA IRiva/PignaiinolVGon 
A&M 5811972/5811964(0 

ne CDF00DS 63/TCFOOD 63 (El 74™ BRANO NEW OAY 

tic SYCDP18/SYSMC18 (F) 
VC Recordings VCRD 1/VCRC1(E) 

MCA KIMTD 21/KIMC 21 (BMG) 
Card 5771892/5771884 (F) 

m LET'S AIL GO TOGETHER on LONCD 371/L0NCS 371 (F) 

Jimmy Nail - Big River 
the new single out now on CD, cassette and 7" single 

f)lanis Morri&etfa 
Hand In My Pocket 

The follaiù up ta her hit 'You Oaahta Knou" Ou, /Va/,. 



(VW TOP 75 ALBUMS cin 

jl H Arlist (Producc 

D m\mu 
Mushroom D31450 (3MV/BM6) 

27 ^ 4509982564/4509962561 a 53 = 
28 54 - 

2 DESIGN OF A DECADE 1986/1996 • A&M5404222|FI , 

SolDiscs 8286192 (F) 
Michael Bolton (Afanasieff/BoHon/Various 

8 csa S 9362460464/9362480461 

H m® 
The BeauliM Soulh IHedges/KeHyBroua Wagic Pumplm) 628 

13 5 PAN PIPE DREAMS 
rta 73008260092 (BMG) 

-730 3 
31 
32 * 
331 
34" 
35 3 
36 
37 
38 
391 

40 ' 
41 « 

D:Ream (D:Ream/Frederikse) FXU/Magnet 0630117962 (W) 

Echobelly (Slade/Koldene) Food/Parlophone F00DCDX13(E} Madness (Langer/Winstanley) 

8 SAID AND D0NE# 
RCA 74321310662 (BMG) 

Parlophone CDPCS 7373 (E) 

CCRE169/CRELP169 i 

18» 
/Sire 9362459012 (W) 

on ,8 „ THESE DAYS* Bon Jovi (Collins/J Bol Jovi/Sambora) 5282484/5282481 
21 » 54 N0NEEDT0ARGUE*2 

43 " 
44 51 

45 E 
46 
47 E 

PolyGram TV 5259612 (F) 

53 CROSS R0AD - THE BEST 0F *4 Mercu^ 

25 < 

49 
50 » 
51 - 

TOP COMPILATIONS 
1 1 s Titlc Label/CD (Distributor) Arlist CassA/inyl 10» 5 DANCE TIP 3 GlobalTele vision RADCD aHBl^l 

^1 n 4 HEARTBEAT- 11 " 47 PULP FICTION (OST) • ^cc^nœ/MMiîira vW il FOREVERYOURS Columbia SONYTV SCD/SONYTV 8MC/- (SM) nm l5 6 HELP - WAR CHILD GolDiscs 8286822 (F) 8286824/8286321 
2 2 » N0W THATS WHAT1 CALL MUSIC! 1995 ★ EMI/Virgin/PolyGram CDNOW1995/TCNOW1995/- (El 13» 4 DANCE MANIA 4 PureMusicPMCD7[ I15/PMMC7015/-IBMG) 
3» » KISS IN IBIZA -950 PolyGram TV 5259112/5259114/- (R 14 12 „ NOW THATS WHAT 1 CALL MUSIC! 31 *2 EMI/Virgin/PolyGram CDNOW31/TCNOW31/NOW31 (E) 

Z 4 » THE BEST ROCK BAILADS ALBUM IN THE WORLD,..EVER! O Virqin VTDCD 6IWTDMC 60/- (El 15" ,9 THE LION KING (OST) ★ Merci Lrry 5226902/5226904/- (F) 
m 5 S THE BEST DANCE ALBUM IN THE W0RLD..,95! • Virgin VTDCD 67/VTDMC 67/- IE) 16 3 4 DRIVING ROCK Global Télévision RADCD 03/RAOMC 03/- (BMG) 

6 6 » HOUSE COLLECTION - VOLUME 3 FaniràfHC3CDLBMV« FHC3MC/FHC 3LP 17u s ACOUSTIC ROCK O ^ ^ TV 5258962/5258964/-(F) 
7» » THE BEST...ALBUM IN THE WORLD...EVER! • Virgin VTDCD 5a/VTDMC 58/-IEI 18 » 4 MIN1STRY OF SOUND SESSIONS - VOLUME 5 Minislty Of Sound MINCD 5/M1NMC 5/MINLP 5 (W) 
8 , THE BEST OFALLWOMAN Quality Télévision BOWOCD OOI/BOWOMC 001/- IP| 19 20 8 PURE SWING 111 Dino DINCD 10ÎVDINMC 109/0INTV1(19(P) 
9 1322 ! THE GREATEST DANCE ALBUM OF ALI TIME 1 Dino DINCD 108/DINMC108/- (PI 20 * 3 CLUB ZONE 2 TelsterTCDZ/ffMBMG) 
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55 LEGEND *6 Tuff Gong BMWCD l/BMWCX 1/BMWX1 (Fï 
62 » 
63 
641 
65 » 
66^ 
67» 
68 » 
691 
70J 
71 » 
72 E 
731 
74 
75 0 

Reprise 9362457952 (W) 
32 BEGGAR ON A BEACH 0F G0LD • 

WX 465C/WX 465 

MiilHrt.W 
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TOP 50 AIRPLAY HITS 21 OCTOBER 1995 
Media 

Monitor 
1 , 1 FAIRGROUNDSimpM^IEMWen) ~ 1 A 1 g 28 66 54 b3 48 48 46 31 30 ' s 35 ^ I 40 ig 1654 79.06 73 2 2 2 l,LLBETHEREFORYOUTh0R.rab,a„dls,(Eas,wosl) B 15 70 38 42 29 38 1 10 30 29 32 1271 60.36! -4.5! 3 3 3 FANTASYM.rl.hC.vIColumtlal A 20 41 52 49 31 44 13 31 31 8 0 1485 58.04! -3.9! 4 B 16 LOVE RENDEZVOUS MPeoplalOaconamiclion) A 24 27 38 29 48 25 35 33 20 41 0 834 46.97: 19.9; 5 4 4 SOMETHING FOR THE PAIN BonjoviiM0™m A 19 41 25 28 25 28 0 13 8 1 32 767 46.28! -TOI 6 5 5 SOMEWHERE SOMEHOW WelWelWellPreciousOrganisation) A 14 38 31 23 11 39 28 34 31 27 0 1175 43.65!-16.1! 7 6 7 RUNAWAY B 10 71 30 39 9 30 3 30 21 2 0 958 rïr92i-13.4i 8 13 24 POWER OF A WOMAN E.o,naiiEMi/is,AM™ei A 23 21 31 33 31 13 11 13 26 19 0 687 41.59 1 66.7; 9 15 39 WHEN LOVE & HATE COLLIDE Daiupp.,d|Ma,^i A 22 0 29 34 30 30 30 1 11 1 25 719 41.48 73.01 10 7 6 YOU ARE NOT ALONE Michaol Japkson(Eplp| B 8 31 33 27 10 21 8 31 31 35 1 1041 37il5pr9.8 i 11 » 55 LIGHTOFMY LIFE LopWÈwiStAva„upi B 13 0 26 26 28 25 23 19 27 20 0 889 35.32 ! 46.91 12 » 32 LUCKY YOU Lightnîng Seeds (Epicl B 18 0 8 26 25 11 24 1 13 34 23 546 32.87! 37.6 13 " 13 A GIRL LIKE YOU EdwynCoiliiisISpumta) 4 39 16 41 23 37 0 7 3 1 24 515 32.82 ; 14.9 14 26 47 CAMDEN TOWN SagoslWEAI B 15 21 13 29 39 8 0 1 7 10 17 20 462 32.38| 63.8 15 3 9 WATERFALLS TLCIA.isWLafacal 2 71 10 40 12 34 0 6 4 12 0 607 30,61: -Oli 16 73 0 HEAVEN FOR EVERYONE oueeniEMi: 5 0 49 45 15 25 40 25 8 17 25 538 28.94 273.1 17 36 58 WALKlNGINMEMPHISchanwEA) 4 0 23 29 1 30 27 32 14 1 17 641 26.96 77.0 18 24 69 FD LIE FOR YOU (AND THAT'S THE TRUTH) Moa.LoafWrgini A 17 0 8 10 13 11 17 10 3 16 31 382 23.63 16,9 19 151 372 WONDERWALL oasis ICIMUGUI 14 26 4 8 1 4 0 0 1 26 2 143 22.77 693.2 20 29 26 ROLLTOMEDeiAmwiAW 4 38 9 8 6 20 6 5 6 1 24 405 22.66 ! 20.2 21 34 SI OCEAN DRIVE LighitaaBEamilylPolydpr) B 17 0 1 2 30 5 6 1 1 29 22 405 22.55 | 39.5 22 io 8 CAN 1 TOUCH YOU...THERE MichaeiBotaicotabi.) 1 2 29 35 1 31 1 32 15 1 1 679 22.35 1-32.2 23 55 84 M Y PREROGATIVE Bobb,B,pwniMCAi A 23 22 0 4 16 7 0 0 5 0 0 181 21.71! 85,1 24 iB 14 ALRIGHT CaslIPolydbrl A 21 0 1 1 9 3 0 1 1 4 24 154 20.43 -17.3 25 65 135 U KRAZY KATS PJAndDanc.MT^n A 21 0 6 5 17 5 0 1 23 3 0 234 20.181100.0 26 iB 10 COUNTRYHOUSEBi»riFoodi 4 39 2 2 2 21 0 1 6 2 25 425 19,96!-19.6 

27 30 56 WHAT DO 1 DO NOW? siaepp.llodolantl A 30 0 0 0 0 0 0 0 0 0 0 56 19.77 1 7.5 
28 43 146 MISSING Everything But The Bill (Etamal/Blanco Y Negro) A 23 0 0 0 24 10 0 0 0 5 0 162 19.04 37.4 
29 33 43 HOUSE OF LOVE AmyGramWnhVinceGillIASMI C 8 0 11 29 1 17 21 34 10 1 0 485 18.83 16.1 
30 2! 11 '74-'75 The Connells (WD 0 37 2 14 41 31 0 9 2 1 24 500 18.80 -10.2 
31 12 12 WAIT1NG IN VAIN Annie tapxIRCA) 0 33 20 10 1 17 28 33 1 8 23 514 18.17 -43.1 
32 39 48 DREAMS Wild Colour (Perfecto) A 22 0 4 4 17 2 0 0 0 0 0 154 17.97 24.5 
33 20 20 BOOMBASTICsbaggyiVirginl A 18 0 13 9 5 6 0 1 2 1 0 227 17.41 -27.8 
34 28 27 ROLL'WITH IT OaaialCnatlonl 0 49 1 2 1 12 0 1 2 1 32 186 17.16 -10.6 
35 i9 77 GANGSTA'S PARADISE CoalinfeatnrmgLV.tTommyBnyl A 23 0 0 0 1 0 0 0 2 U 0 122 16.97 -36.0 
36 32 35 SORTED FOR E'S & WHIZZ Puipiisiandi 20 0 1 3 0 0 0 0 0 0 23 98 16.64 -2.7 

A 20 0 0 0 0 0 0 0 0 24 0 142 16.34 111,6 
38 27 23 K1SS FROM A ROSE snaiizin 0 10 21 24 21 9 b 32 4 1 / b3b 15.87 -24.0 
39 23 21 BROKEN STONES Pa»iweiie,ispiotoi A 14 0 0 4 0 6 0 0 0 7 21 143 15.32 -33.6 
40 sa 96 WEEKEND ToddTeriyP-ojecl 10,e) A 20 0 0 0 8 2 0 0 0 0 0 85 15.28 149.3 
41 53 40 HIDEAWAY De'Lacy(Docnnstrucbonl B 10 0 7 9 33 1 0 i 1 1 0 229 14.07 14.0 
42 53 155 BLU ETON1C Bluelones ISupciior Oualityl B 22 0 0 0 0 0 0 0 0 0 0 41 13.66 24.0 
43 25 41 RAOUL AND THE KINGS OF SPA1N Ta.rsForFeaiblEpip) B 9 9 1 1 i 13.5/ -47.81 
44 45 52 DREAM A LITTLE DREAM Beau.iibispmhiGoioiapii 0 0 2 1 43 2 28 0 12 26 0 357 13.53 Tr 
45 109 354 EVERYBODY SAY EVERYBODY DO Louoos.iMorco-y) B 17 0 2 3 0 7 0 0 0 1 0 138 13.52 189.5 
46 4! 25 THAT LOOK IN YOUR EYE aucampbeiiimi 0 41 5 5 5 8 4 7 3 11 u 288 12.96 -7.2 
47 46 50 PARTY UP THE WORLD O reamlMagnnll 0 38 1 1 7 10 0 1 9 36 0 274 12.96 -1.9 
48 40 59 MIS-SHAPES Pulpllslandl A 5 0 14 13 25 9 0 1 3 23 0 306 12.92 ■10.2 
49 44 132 HAND IN MY POCKET AInnIsMorissetlb(Reprisai B 14 0 0 0 0 5 0 0 1 24 ; 131 12.87 -7.4 
50 35 17 SUNSHINE AFTER THE RAIN Be„i|3BeabFfrreedoml B 11 0 7 8 7 3 0 1 6 6 0 381 12.81 -13.3 

Llllllslflil'' 

© Media Monitor. Compiied from data gathered from 00 00 on Sunday 8 October 1995 uniil 24.00 on î Stations ranked by audience figures based on latest half-hour Rajar data. 
TOP 10 MOST ADDED 

Pos. TitleAitisMLabeli plays numberofplays Pos. Tille MistlUbel) 
1 HEAVEN FOR EVERYONE Qneen (EMI) 538 468 1 HEAVEN FOR EVERYONE Queen (EMI) 49 40 23 
2 WHEN LOVE 81 HATE COLLIDE De( Leppard (Mercuryl 719 298 2 POWER OF A WOMAN Eternal (EMI/lst Avenuel 49 39 8 
3 LIGHT OF MY LIFE Louise (EMI/lst Avenue) 889 279 3 WALKING IN MEMPHIS Cher IWEA) .50 38 6 
4 POWER OF A WOMAN Etemel (EMI/lst Avenue) 687 262 4 WHEN LOVE 8. HATE COLLIDE Def Leppard (Mercury ') 47 36 5 
5 WALKING IN MEMPHIS Cher IWEA) 641 238 5 CAMDEN TOWN SuggslWEA) 47 31 4 
6 CAMDEN TOWN Su8gs IWEA) 462 215 6 MY PREROGATIVE Bobby Brown (MCA) 24 16 4 
7 LOVE RENDEZVOUS M People (Deconsmictionl 834 160 7 BLESSEDElton John (Rocket) 27 22 3 
8 U KRAZY KATS PJ And Duncan (Telstarl 234 152 8 LUCKY LOVE Ace Of Base (London) 22 15 3 
9 YOU DO McalmontS Butler (Hut) 202 147 9 WONDERWALL Oasis (Création) 24 11 3 

10 LUCKY YOU Lightning Seeds (Epie) 546 140 10 HUNGRY HEART Bruce Springsleen (Columbia) 19 3 3 
® Media Monitor Chart shows tracks boasting greate 
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record mîrror dancê ïipdate 

S—^ 

star names line up 

te remember dean 
A huge charily event is being planned for Ihe (riends and famlly of Ihe late Lousie Dean, Ihe singer withShivawhowas kiiled in a hit and mn accident earlier in the year. Called Ail Star, the event has been organised by Ihe group's road manager Franco Piscelelli and partner Fraser Boraclough and will take place on Saturday, November 18 al Ihe Huddersfield Sporis Centre tram 7pm to Sam. Ail Ihe proceeds will go to Dean's family, who recenlly received Ihe money tram isl single Treedorrï 

services for Ihe nighl include Sasha, Graeme Park, Allisfer Whilehead, Tarn Wainwright, Paul Taylor and Nick (rom Trannies Wilh Altitude. Confirmed acls are MN8, Sam Mollison, Danny Campbell, Evolution and Rachel McFarland. There will 
Ihe remainmg meml Shiva. •Wejuslfeltthat goingtobemr--' just looked ah 
would have been la look after her family and friends,' says —'-■■■ •fpcit's what she 

DJs who have offered Iheir actually become successful. 

There has been a brllliant response sa far." Shiva are now back in Ihe sludio. Manager Seven Webster of Seven Management says, "The/re wriling sangs al Ihe moment and Ihe/ve been working wllh a new singer, but ifs very early days yel. "The group will be doing something al Ihe evenl. Maybe Danny Campbell will jump up and sing wilh Ihem because he did ail Ihe backing vocais on Ihe Shiva sluff and has been involved ail the way along.' Tickets for AH Star cosl El 8 in advance, Full inlormation is available (rom Franco 01484 4550565 or Fraser 01924 

■ 11) s. i cl c 
®î 
©s 
®î 

POWER OF AWOMAN Elemal 

lorenza's pukka deal Pukko Records have sianed N Trance lead vocalist-Kelly Lorenzo in a solo deal. The 19- year-old singer is besl known as Iheliad vocalist on Ihe group's recent tilt 'Sel Me Free'. Shëwas put forward to us by a publishing company," says Pukka's MD and in-house producer Mark Jolley, "1 was immediately inleresled in her vocal abilily because "Set Me Free' was a marvellous performance. She didn't seem to think Ihere was going la be a long-lerm siluation wilh N Trance sa I decided lo sign her.' She has a number of tracks on Ihe forfhcoming N Trance album and her first release via Pukka will be a single 'Brighter Day7 early next January. 'We're looking to make Iwo or three singles and then go into on album,'says Jolley. "Musically, Ihe tirsl single will be a development of thaï 'Sel Me Free' slyle Ihing wilh a big baller of a 
"Her range is inctedible, sa we're very excited by Ihewhole Project, says Jolley. Olher thon Lorenza, Pukka is expecHng big things wilh Tarn Wilson's 'TechnocaF single and Disguise, a group consisling of three Iransvesliles, who will be produced by Paul ' 

Given that most trlp trop producers look aboul as threalenirg os Macouley Caulkin, lire emergence of'gangsta'trlp hop Is something of a surprise. However, the forthcoming release by Mekon, 'Revenge On The Mekon'. on leadlng trlp hop Indie Wall Of Sound, sees the musical emergence ot a genulne original gangster. For the voIce readlng excerpts from his book on the track is none other than that legend among the British crimlnal fratemity Mad Fronkie Fraser. This slranger 
chance meeting between Mekon's John Gosllng and Froser, a former member of the famed Rlchardson gang who, alleged- ly, once wore the severed ear ot an enemy around hls neck as a pendant ot a bus stop. After Gosllng plucked up Ihe courage lo talk to the now retormed gangster, a deal was struck and Fraseds début resulled, wlth a chorus of'My name's Frankle Fraser and I carry some cloud. 'Revenge 01 The Mekon' Is released on October 30 wlth some copies apparenlly carrying tree gold-plated pliers, know wot I mean? 
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Capacity/PA/ specîal features: 700/8K/full surrounding backdrops, UV lights, mobiles, water balloons. Door polîcy: 'Ifs predominantiy a gay club and a members club, but we do like a mix', - Bart, Trade Music policy: American bord bouse, techno and new energy. DJs: Residents Toll Poul Newman, Tony De Vit, Molcolm Duffy. Spinning: Todd Teny Présents Sound Design Bock From The Dead EP (So Everybody Get Oft)'; Aqua Bogie "Fusion Journey'; Millennium, "Movin Me'; Kleineboiz "Eine Kleine Nackt Musik'; Keith Littman Présents The FiitJunkie, "Kick It In' DJs view: 'There's a very electric atmosphère, the music's light, then goes harder and then it goes completely mad,' - Toll Paul Newman Industry view: 'The best club in the world. Ifs maintained itself by having résident DJs who sustain their own crowd. There's no place like it for music, atmosphère and energy.' - Muff Fitzgerald, Virgin Records Ticket prices: £6 (lyer/£tOguests 

' 1- V- 
Dance music is litlered with strange collaboralions and liaisons but few are as surprising as the combinatlon of Todd Terry and Eveiyltiing 

big hit. Acoording ta EBTG's Ben Watt their décision ta commission remixes by the New York donce legend Isn'l as strange as it sounds. He says, "We've been working with samplers and sequencets since 1987 but people don't think of us like Itiat because the top end of our music is always very acoustic and very mélodie. Tve always had a soft spot (or the sadder house music, old Ihings like 'Break For Love' and 'You're Gonna Miss Me'. I thought it was really sad when Ihose type of records died out. 'Even when we were doing "Missing, we 

realised il was definitely a remixable track because it was four on the tloor.' 'Missing' has already brought considérable international suoeess for Wolt and partner Tracey Thom, inoluding a six week spell at the top of the llalian charts. "A friend of mine was walching the llalian heat of Miss World on cable recenlly and Ihey were playing it as ail Ihese girls lined up. It has also been building in the US and has now entered Ihe Top 75, which Is the first lime we've done lhat,' says Walt. He adds lhat this mighl not be the last dance-orientaled EBTG release. Tve really been geltlng inlo the drum'n'bass sluff like Ihe Métal Heads. A lot of il is very Latin and, with Ihe hait beat, Tracey can almost sing bossa nova over 
' 'We've also been working with Springheel Jack who are an ambienl jungle group.' 

logic links with swedish label 
Logic Records UK is to embark on a Joint venture with Sweden's leading donce label Clubvision.to issue the label's product in the UK. Clubvision, run by Swedish dance imprésario Jan Ekholm, is best known for Ihe act Clubland who have had US hits with Iracks like "Lefs Gel Busy1, •Set Me Free' and 'Hold On'. The deal will include Ihe new material from Clubland, as well as Ihe label's other main act House Of Virglnism. Logic UK's managing director Biff Worsley says, "When we heard Ihe material from Clubland and House Of Wrginism, especially with the mixes Clubvision already had, we fell immedialeiy the/d work well in the UK. We told Jan, "If you're going to carty on doing stutf like this, we're going to want it,' So we came to an agreement." The first Loglc/Clubvison release wlli be Clubland featuring Zemya Hamillon's "Peace Of Luv', which is due ouf on November 6, wilh an album ond Ihe new House Of Wrginism material to follow early nexl year, *lfs ail good commercial dance sluff lhat will definitely cross over. House Of Virginism's Apollo is a star, a good looking bioke you can see appealing to a lot of young kids,' says Worsley. Worsley adds thaï Logic will be changing ils musical focus in the coming 

• ••••••••••••••••A C Since settlng up shop In the UK, Tribal Records tins developed a good name with releases trom the Sait h City Orchestra, Club 69, Deep Dlsh and Danny Tenaglla to name just a few. Ail these arlists are (eolured o a _ new collection of Tribal releases entitled "This Is The «■ Sound Of Tribal UK Volume 2'. To win a copy ot this CD, n which Is mixed by US supreroo Tony Humphrles, onswer the (ollowing. Which Tribal artlsls recorded the _ Immortal "Cet Your Hands Oft My Mon'? a. Llttle Loule Vega, b. Josh Wlnk, c. Junior Vosquez, Answers to 
A Tribal compétition, RM, ludgale House, 245 Blacktrlars e Road, London SE 1 SUR by October 24. 

have lined up a UK tour to coïncide with the rase of their double 12-lnch package 'Anvii pre' and thlrd album 'Tri Repetae'. The tour, which I concentrate on smailer venues, starts at Granada Studios, Manchester (October 26),followed by Markel Tavern, Kidderminster (27), Sam Fayes, Nottingham (29), the Haliamshire, Shettield (November 1), the Rlverside, Newcastle (2), Pélican, Aberdeen (3), Arena, Glasgow (4), Art Collège, Edlnburgh (5), The Room, Hull (7), Wheatsheaf, Stoke (8), Juice Joint at Clwb Ifor Bach, Cardlft (9), Sprawl at the Boal Race, Cambridge (12), Llon's Den, Ipswlch (13), JolneKs Arms, Southamplon (15), The Square, Harlow (17), Falcon, London (18) and Verslvo at the Roodhouse, Manchester (19). 

f / ■ % 
BLONDIE 
Union City Bine 
Mixes by Diddy. The Burger Queens, OPM, Vinny Vero & Jammin1 Mot 
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camden 
? cornes 

alive Camden counctl hos jolned togelherwlth Radio One ta stage 'Camden Uve', a week ofllve muslc throughout the nanti London borough, including several dance- orlentated evenls A llve édition of Pete Tong's Essenlial Sélection show will be broadcast (rom the Undetworld, Camden Hlgh Street from 7-1 Opm lealurlng DJ Tall Paul, N Trance, DJ Dave Seamon, Sunscreem, DJ Seb Fontaine and the Grld. On the same nlghl, John Peel will also be broadcastlng llve from the Undetworld, Irom lOpm to lam. Hewlll also tealure llve dance muslc, from Zion Train and Dave Clarke. Friday also (eatures a concert al the Conway Hall, slarrlng Renegade Soundwave, supported by Transglobal Underground and Aslan Dub Foundation. Runnlng alongside these dates will be a couple of nlghts at Dlngwalls on Camden Loch. 'New Muslc Blue Muslc' will feature conlemporary black Brltish acts from a varlety of musical 
On Tuesday, Oclober 31, R&B and soul will be put underthe spotlight, wlth a billheadedbyglrlgroup Truce, periorming llve, supported by PAs from Martine Glrault, Chosen and Stacey Phlpps wlth Boogle Bunch on the decks. On Wednesday, November l.ahlp hop |am will be headllned by Darkman wlth support from MC Ni, Original Foundation, Sclentists Of Sound, NSO Force and 

newsdesk: 0171-620 3636 
donnas 
doub e 
delivery 

£ 

radio one digs into 

def jam's histoiy 
The migtily US top  Jom will be Itie subjeot of an hour-long Radio One documenlary 'Doing The Business' to be broadcast on October 22. The programme Is présents by Radio One DJ Dave Peara whoflewto New York lo interview the label's Iwo founders Russell Simmons or Rick Rubin and a hosi of Def 

'Tenyearsof.DefJamis hard to comprehend without thinking of what went before,' Pearce says. 'Def Jam 

changed the way records were supposed lo sound. LL Cool J, the Beastie Boys, Slick Rick and Public Enemy were ail groundbreoking artists and, in our programme, we try lo give some (lavour of just how Def Jam changed the scene and brought hip hop cullure lo the global communily." Pearce is well placed to tell the Def Jam story, having fealured many of the label's stars on his mid-Eighlies Radio London hip hop show 'Fresh Slart To The Week' and having beenthe MC for Ihe fîrst Def 

, Def Jam has meant some of Ihe besl limes of my life, he says.'late nlghts at Ihe Wag Club and Delirium, the Def Jam four, Russell Simmons trying lo pull anythlng that moved, beer fights with Ihe Beastie Boys and trying to convince BBC télévision to film Public Enem/s first UK appearance al Hammersmith Odeon.' As well as looking at Ihe label's history, Ihe show also 

There's a realty polished Sound and it needs full support. Ifs ail gotagood NRG and has corne on a lot since progressive 
a fan of,' says Rampling. His Saturday nlghl Radio One show now commands an audience of more than Iwo million people. He soys.Ts demanding being on Radio One and IFs introduced me to a wider audience, so ifs much more chollenging.' Rampling is c lo start a new cli 

tamiiy oase you nave wim a crowd, who know what you're about and where you're ludmg Method 

Mekon have made a record with Mad Frankie Fraser. Whn wnuld vou choose ta make □ fontasv record with? 
Kh}} 

AMEN FEATURING LUVAIN: PASSION 

CD/127 CASSETTE 23.10.95 FEATURING MIXES BY WAND 
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