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■TV boostfor Burger's Brits 
by Martin Talbot 
The Brits, already established as the UK's top music event, are set for an even higher profile in 1996. Following an unprecedented deal with ITV, Initial Film & TV has got the go-ahead to produce an extra prime- how to be screened the 

lustry to get 
nan Rob Dickins and hi stablishing the event. Burger is urging the h lehind plans to help inject some sus- lense into the awards. The média will lot be supplied with détails of the win- 1ers before February's event in a bid to mild the atmosphère at the show. " " ' ' eep things ise it adds i feeling of i 

The BPI's Although no contract has been signed, Brits Lisa i errie says that Radio One DJ Chi' vans is keen to act as host for the s< 
ITVs The Chart Show is also to I volved in The Brits for the first tim iting for the best video opened i 

will be eligible if records ar between August 14, 1 November 13,1995 inclusive. 
the change discussions by the Brits Committee. The most prominent beneficiary this year will be Edwyn Collins, whose Setanta album Gorgeous George will qualify for this year's awards even though it also quali- 

14 Diversitv is the key to ^a1 ROC s sound 

liynynths instead of just a year^ists until the following year.  
Soldiers hit 90s singles high 

Ostintotarget 
newUKtalent 

Rajars show Radio One in stable position 
its Eighties heyday. The figures also show Virgin Radio BBC head of marketing Sue Farr gaining 155,000 listeners in the first BBC head of marketing Sue Farr gaining 155,000 lls«nert ln 
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Bringing together 
fron 

CANDLE IN THÉ \ 
I GUESS THATS \X 
DON'T LET THE S (DUHT W1TH GEORG 
SORRY SEEMS TO 

SOMEONE SAVED 
True love (witi 
CAN YOU FEEI/rt 
C IRC LE OF LIFE 

SONG FOR GUY 



focket & 
Proudly présent 

John Love Songs 

for the first time on one album the most romande songs 
i one of die world's greatest songwriters... 

ONE OF THE BIGGEST AND MOST WIDESPREAD TV ADVERTISING 
CAMPAIGNS OF THE YEAR 

HY THEY CALL IT THE BLUES * MASSIVE OUTDOOR DISPLAY ADVERTISING CAMPAIGN 
JN GO DOWN ON ME E M1CMAEL) 
BE THE HARDEST WORD 

MASS MEDIA PRINT ADVERTISING CAMPAIGN 

EXTENSIVE WINDOW DISPLAYS AND INSTORE PRESENCE 

MY LIFE TONIGHT 
INDEPTH MARKET RESEARCH HAS SHOWN A HUGE LEVEL OF 
DEMAND AND ANTICIPATION FOR THIS ALBUM 

RELEASED NOVEMBER 6TH 

' CLASSIC ELTON JOHN 
'I 



KEITHMOORE VERDICT 

Moore conviction brings 

calls for new safeguards 
by Robert Ashton 
The imprisonmont Inst week o accountant Keith Moore has pi calls for greater safeguards to 

Moore had also transferred ai mated £4.8m from Sting's bank ( & Co into his own company Gra 
Moore, 51, was found guilty at Southwark Crown Court on Tuesday of stealing £6m from Sting's i 

Moore, who acted for Stlng for 15 years but was declared bankrupt and struck offin 1994, was given concurrent terms of six years for each of the eight sample charges oftheft. The jury heard during the four-week trial thaï the accountant, who has rep- resented Queen and Big Country, had twice used Sting's cash to stave off 

md for artists and their man- 
in choosing their finan- 

David Sloane, a partner at Sloane and Co and a former partner of Moore's, adds, "Managers have a duty to their 

urged to put its house in order. Big Country manager lan Grant, who brought a complaint about Moore to the Institute of Chartered Accountanta in 1986, says the body is 'a waste of time like a lot of institutions like that whic are set up to protect and they don't". Since 1979, the ICA has fined Moore a total of £850 for various examples 
Godfrey Allen partner Julian Hedley 

naybe the Inter 

ys the a slap on the wrist". An ICA spokeswoman says that sir it has 110,000 members it relies on offs to point out questionable activiti and that the fines were appropria te. "Would you really take away t livelihood of someone for these m 
IMF général secretary James Fisher says the ramifications of the Moore case were on the agenda of last week's agm 

Theriseandfallof 
a smooth operator 
Elton John's producer Gus Dudgeon realised he had a problem with his accountant Keith Moore when he went on a shopping trip in the US and the store wouldn't accept his chèque. He arrived home to face crippling debts including an unpaid tax bill of nearly £600,000. "There's no way Keith Moore should be allowed near anyone's money in the future," he says. "Fm glad to see he's gone down. He had a slew of clients with major pro- files in the palm of his hands and was in the position to 
couldn't resist putting his hand in the till." Like many in the business, Dudgeon had initially been impressed by the smooth-talking 51-year-old accountant, who left school at 16 after studying accoun- lancy via a postal course and was struck off in Aprîl last year with debts of£9m. Moore, who qualified as a chartered accountant in 1968, attracted several music industry clients, includ- ing Queen but they split with Moore when he took it upon hiraself to invest £30,000 of Brian May's cash in the Peppermint Park restaurant in London. Moore was already establishing a telling track record; between 1979 and 1986 he faced the Institute of Chartered Accountant's disciplinary committee three times. It was a fact which didn't appear to alert clients, lan Grant, the manager of Big Country, employcd the 
his dealings with the Police. "He was a very wel! n,pleasant, ' s—»i - 

r 

Surviving the accountancy minefield 

iVith in er John Goldring, who quit last December over alleged financial irregularities, and Martin Stainton over the missing rail- lions of Pink Floyd's Rick Wright, the image of accountants has never been 
Touche Ross's Charles Bradbrook says, "This is a major concern of the 

But David Sloane, Moore's 

(•s there are plenty of good 
specialist companies instead. For the beneflt of both sides, ad tants should clarify their relationship 

s. Moore arly 
perated 108 for Stlng. "Having so many seems like an idéal ay to lose everyone," Sloane says. "We nved. Sloane says that if anything eau learned from the Mooi ith for by highlighting what ( may prompt arti; ' 
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NEWSFILE 
Thorn EMI shares hit new high Thorn EMI's sliare value was boosted last week as spéculation mounted over the company s plans following group chairman Sir Colin Southgate's décision to withdraw as président designate of the CBI owing to the pressure of work preparing for the demerger. The résultant City spéculation pushed the company's share price up to £15.51, just short of the all- year high of £15.68. 
Gallup closes chart unit The future of the Irish charts has been thrown into doubt following Gallup's décision to close its loss-making chart division with five redundancies, including chart director John Pinder. Gallup ceases production of its charts on Octoher 31, although a buyout is being planned by sorae of the departing staff. Gallup researched the officiai UK charts until the contract was won by Millward Brown in spring 1994. Meanwhile, Willie Kavanagh, managing director of EMI (Ireland), is stepping down as chairman of IFPI (Ireland) after two years in the job. Kavanagh will be succeeded by PolyGram Ireland managing director Paul 
Religion not rock for the Rainbow North London's Rainbow Theatre venue has been bought by the church group which failed in its attempt to buy the capital's Brixton Academy last month. The Brazilian Universal Church of The Kingdom Of God offered £2.35m to buy the venue, 
Menzies announces shake-up John Menzies' music, video and multimédia buying and merchandise department has been reshuffled following the move of former buying and merchandising manager Hamish C Robertson to head Menzies' retail personnel function. Marc Spence and Chris Elvery have swapped rôles within the music department, with Spence now senior buyer for music and Elvery now senior buyer for video and multimédia. Both will report to buying and merchandise controller Nick Peel. 
Frey steps down at Tring Tring International announced on Friday that joint chief executive Mark Frey is to step down and that Philip Robinson will take on the rôle of sole chief executive. Chairman Anthony Morris is also retiring and will be replaced by non-executive director Joe Bollom. The news followed a 27p fall in the company's share price last Thursday (19) to a new low of 59p, after a first half profits warning. 
Tribute plans rock history gigs Tribute, the group behind Nelson Mandela's 70th birthday tribute, has brokered aSBmdeal to stage ajelevised outdoor music show over two nights next June. Songs And Visions 1971-96 will feature 10 international artists performing 25 classic hits as duets, accompanied by images from the appropriate yearshown on massive screens. Meanwhile, Tribute has confitmed bills for four nights of the Greatest Music Party In The World evenl at Birmingham's NEC on December 13-17. The artists include Rod Stewart, Des'ree, E17, Michelle Gayle, Shaggy, Eternal, Boyzone, Diana Ross and Ultimate Kaos. 
Survey détails spendin'g on music The average household spends£1.14 a week on records, CDs, cassettes and computer software, according to a new report analysing the nation's spending habits. The Family Expenditure Survey 1994/95 from the Central Statistical Office also shows CD players are now owned by nearly three quarters of the richesl 10% of households, but only 15% of the worst-off households. 

.dotmusic The latest industry news. On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http://www.dotmusic.com || 



COMMENT 
Calledto account So accoupla nts aren't the boring suits of legend aller ail. What emerged from Southwark Crown Court last week was thaï some of them can also be crooks with a disastrous eye for investment. The unmasking of Keith Moore doesn't do much for the image of music industry accountants, but it is Important to gel the affair into perspective. Moore is clearly a bad apple, but he is by no means représentative of the hundreds of accountants who contrive each yearto save artists, executives and companies millions of pounds. The case does highlighttwo deficiencies, however. The Institute of Chartered Accountants cannot be happy about its rôle in the affair. Despite being tipped otf several times about Moore's wayward approach to his clients' funds, it continued to let him practice. The ICA should smarten itself up. The second point relates to the degree to which accountants should be left ta their own devices. Moore was able ta commit his crimes because he was allowed to create a web of bank accounts that no one could see through. It is a strong reminder to artists and to their managers that while most of the advisors Ihey retain may be scrupulously honest, it doesn't de to put too much temptation in anybody's way. 
GreatGrape The Happy Mondays could be brilliant live. Occasionally. But much of the time it appeared they were so far off their faces, it was debatable whetherthey even knew they were on a stage. What a révélation to see Black Grape, then. While their album is very good, nothing prepared me for seeing them last week. I have no hésitation in saying it was by far the best, most exciting, most involving gig Tve seen Steve Redmond 

ACROSSTHE POND 
HMV moves in on Manhattan The boards covering the latest addition to the HMV USA chain in New York were finally peeled off last week. On the much-heralded launch day, the skies opened, helping to drive lots of people inside, though an in-store appearance by David Bowie attracted a queue of 300 fans who wailed patiently in the rain. Understandably, Alan McDonald, the HMV UK marketing star who recently relocated to head ils US marketing activities, was smiling. But he and his colleagues will have their work eut out, even though this is an impressive store in the great location of Herald Square, in the heart of Manhattan, bang opposite Macy's and just fhree blocks from MBI's office. HMV's depth of stock will help hring if new (ans, even when Virgin Relail unveils its vast Times Square site early next year. Yet, as HMV continues its roll-out elsewhere in the US, it faces a tough task. Senior executives at most major labels say trade has been slow this year, and only last week Tower closed of its four Manhattan branches saying"it just didn't 
Sharp discountmg makes it ail the tougher. HMV's opening sale priced most top CDs at S11.99 - a compétitive price, but one easily bettered by the large discount chains and some small indie stores. It is a situation that HMV and other retaîlers looking to expand internationally are becoming increasingly familiarwith. In Germany, for example, where HMV launches its first stqfe next year, discounting rules, and only one specialist music chain of note survives. Prospects for world sales look good, but translating that into retail irolits looks set to become increasingly hard.  
L- | Music Business International j ly | | y | deputy editor Ajax Scott is currently L   i seconded to our New York office. 

Ostin eyes British tBlsnt 

for DreamWorks rosier ... .. ...  s,mmine DreamWorks are Ostin's by Ajax Scott in Los Angeles 
Mo Ostin, the legendary music business executive recruited to head the DreamWorks SKG record opération, is considering opening a UK office to tap into young British musical talent. The former Warner Bros Records chief says the company hopes to build a UK A&R presence as it looks to build the fledgling company's rester. DreamWorks, founded by David Geffen, Steven Spielberg and Jeffrey Katzenberg, currently has only one 

Also joining DreamVi son Michael and Lenny V foi-mer Warner Bros président whohas worked with Mo Ostin since 1966. They have both worked closely with UK acts signed to Warner Bros including The Kinks, Jethro Tull, T Rex, Eric Clapton, ..rd Stewart and Seal. Al though the team wi officiai titles, Mo Osti 
Waronker says their be to build an A&R tean 

ill not take any 

receive "significant" undisclosed stakes in the DreamWorks parent company and its record division. This will have two labels: soundtrack imprint DreamWorks Records and SKG Records for individual artists. Geffen, who personally signed George Michael, will still play an active rôle in the record company, but his new recruits say they will have full autono- my. "He will be involved in helping us sign executive and artistic talent," says mker. "His talent in the record :3 for itself and we will Mich , who is ional market is \ important to us," says Ostin, 68, i ioined the company a fortnight ago. 'We know how big the market is i aide the US and we know how 

"independent and entrepreneurial" business company they intend to build. Sales want to tt and marketing will be handled by way." Geffen Records in the US and MCA for Ostin a the restofthe world including the UK. setting it Ostin adds it is hard to predict how superstar large the company will grow, although Howevi there. The US and he expects it to follow the model of suggestio: ,vays been the most Geffen Records, which enjoyed profits of already negotiating to sign acts su 5 of talent - English around $100m last year on sales of REM - who are only contrach ertoire is essential to $500m, and has only released around record one more album for Warner rganisation." 30 albums a year throughout its hlstory. - and Janet Jacksom  

Stones sue over 
miming'claims 

The Rolling Stones are taking légal action against a German magazine which alleged that the band mimed songs during concerts on their Voodoo Lounge tour in Germany. A Der Spiegel technician recorded sections of A Rock And A Hard Place performed by the group at three différent concerts in Germany and used the results to claim the Stones were not playing their 
Lawyer Paddy Grafton-Green of Théodore Goddard, who is representing the band, declined to comment, but the Stones are vigorously denying Der Spiegel's claims that the three recordings were similar they could not have been separate per- ;luded rc ordinj The band are to press for a printed apology in the magazine, as fînancial compensation for libel is so low in Germany. A source close to the band says, "The maximum amount awarded for damages is DM10,000 so any damages would be nominal. If the article had been printed in another country, the damages could have been enormous." 

% 

n 

East West has forged a union with BT to promole the new Dave Stewart single Secret, which is released on Octoher 30. The video is an extended version of a BT cinéma ad, directed by Tony Kaye and funded by the télécommunications company. Images from the ad will also feature on a sériés of BT phonecards. The ad, which features the Stewart track, is currently appearing nationwide before youth-targeted films such as The Usual Suspects and Apollo 13. East Wesfs director of promotions and US labels Alan MoGee says, 'To my knowledge, it's the first time that this type of promotional tie-in has been done." 
British showstrength in 

battle for MTV honours 

Oasis, Take That and PJ Harvey among those up for honours. Blur are pitched against REM, Bon Jovi, Green Day and U2 in the best group category. Bjork and PJ Harvey 
female, while Take That cc . best live act against The Rolling Stou The Prodigy, REM and Bon Jovi 

Paris on November 23, compere French fashion designer Jean Gaultier, Bon Jovi, East 17, MC Si 

Mercury Music Priz Portishead (breakthrough ry), Therapy? and Oasis (best rock act and East 17 (best dance act). Seal's i Kiss From A Rose is norainated as bes song, along with The Cranberriei 

cide with the event. The Bl.    Music Nights will feature artists includ" ing Clock, The Nightcrawlers, Michelle Gayle, Nicki French, Mary Kiani and EYC, along with DJs from local sta- tions. The tour starts at the Plymoulh Ritzy on Octoher 31 and (iniahes at the Hull Eclipse on November 18. 

Ex-Transworld trio 
seek radio targets Three former î Transworld ( — -idependent radio group with the aira of acquiring underperform- ing commercial stations. The Independent Radio Group, head- ed by former Transworld chief executive Michael Connolly and former board members Tony Dewhurst and Neil Jones, has raised £10m by floating 10m -t.  on the Alternative Inves int Mark( Finance director Dewhurst say 

to identiiy potential targets 
The three-strong team is acquire five local commercie and apply for nine new radi including the Yorkshire ; Midlanda régional stations 
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n and imports well under I îwly-rer Penny Lane in Swindon, began opt summer and can produce up to 250,000 CDs a day. Tho factory also bas the potentîal for expansion to increase output by 45,000 a day if necessary. The ceremony was also attended by BRI director général John Deacon. Virgin managing director Paul Conroy, local NIP Simon Coombs and the mayor of Thamesdown, Bert Smith. Lang is pictured with EMI Swindon's Murial Goddard 
François Cecillon.   

BMG Music deal sees 

Famous leave Wamer 
by Robert Ashton 
BMG Music bas signe, be tbe biggest sub-publishing deal in history by luring Famous Music away from Warner Chappeil after a 60-year relationship. Famous, the Paramount Pictures publishing arm with titles spanning seven décades of pop, film and TV music, was signed in a move negotiated by BMG Music Publishing Worldwide président Nicbolas Firth and Famous 

The deal, announced last Thursday, will see BMG represent the group's 100,000 title catalogue in the UK and around the world, excluding the US, Japan, South Kor 

Chappeil w 

d Chim er the j :t fol- 

of BMG was detern by an intimate knowledge of this co ny which has dynamically emergf the international scene, led by an t lent team," he says. The deal unités one of the world': est publishers with the world's fourth largest music publishing group, with 24 offices in 22 countries representing around 500,000 copyrights. Famous was founded in 1928 and is of the most prestigious US publish- of classic film songs including Moon er and Aille. 

BMG Music Publishing, UK head Paul Curran says it is a landmark deal for BMG. "The deal présents us with an enormous challenge and opportunity in terms of administering this catalogue," headds. Firth adds that the link-up is a vote ■ of confidence from one of the world's great music publishing companies. "Eight years ago we started Worldwide opérations from the ground up with no  ig contracta," he says. 
the Famou: 

iffe have steered the group in mtemporary music arena wit mgs for Boyz II Men, Bjork and 

New chart rules ban Vogue' fourth formats 
Rogue fourth formats are to be will not be eligible. banned from the singles chart in a The décision removes the possi- bid to prevent any artist from bility of any repeat of the situation appearing twice with the same in Septcmber when Blur's Country release. House appeared twice in the chart - The ruling, agreed by the Chart at number two with its first three Supervisory Committee, cornes formats and at 57 with a fourth. into effect fi-om this Sunday's CIN chart opérations director charts (October 28). After labels Catharine Puscy says, "The majorî- have identified the three formats tyof record companies are happyto they wish to qualify for a single's have three formats, but some may aal fon 

rtitled i records as they see fit. This will sim- ply wipe out an anomaly." Although fourth formats will not qualify for the chart, Pusey says the sales data will still be collected and analysis made available to the industry. The first three formats issued will count towards the chart position, unless record companies nolify CIN and Mlllward Brown otherwise prior to release, adds Pusey. 
^ ^ ^ ^ ► MUSHROOMMOVESBEYONDTHEPOPMARKET-pS ► ► ► ► ► 

NEWSFILE 
Glover takes on IMF hotseat Beverley Craven's manager John Glover. of Blueprint Management, is taking overfrom Dennis Muirhead as chairman of the International Managers Forum. In tandem with Glover's appointment, ratified at the group's agm last Wednesday (18), Jef Halon was confirmed as deputy chairman and David Stopps as the organisation s 
Parlophone delays Beatles by one day Parlophone has put back the release of its Beatles Anthology by a day. The album will now be released on Tuesday November 21. It features 60 tracks of largely unreleased studio recordings including a version of Love Me Do with Pete Best on drums, three songs performed at the legendary 1963 Royal Command Performance and the new recording, Free As A Bird. The release will corne five days before ITV screens the first in a six-part documentary on November26. 
Radio Authority publishes DA6 report The Radio Authority has published its response to the Government's proposais on Digital Terrestrial Broadcasting, offering its views on how the introduction of Digital Audio Broadcasting (DAB) can best be achieved. In the report the Authority embraces the aims and principles of the proposais, but calls for further debate on the changes that will be brought about within the commercial radio sector by the introduction of multiplex providers. 
Warren takes RAB chair Peter Warren has been appointed as the new non- executive chairman of the Radio Advertising Bureau. Warren, 54, an experienced ad executive, has spent most of his career at the advertising firm Ogilvy & Mather, rising to the position of chairman of O&M Europe. 
Majors win Singapore piracy damages Warner Music and PolyGram have been awarded record damages of HK$950,000 (£78,230) by the High Court in Singapore following a judgment against Singapore company Raagvel Trading, which was found guilty of distributing pirate CDs in 1993. The suit involved more than 4,000 CD compilations of Warner Music- and PolyGram-owned songs. The IFPI estimâtes that CD piracy in Singapore currently accounts for 12% of the market, double that reporled three years ago. 
PolyGram Returns Policy Music Week and columnist Paul Quirk would like to apologise to PolyGram for the suggestion in last week's issue that PolyGram's returns policy is in some way "tantamount to fraud". We are happy to point out that while Paul Quirk is critical of PolyGram procédures, he does not suggest any illegality in PolyGram's conduct. PolyGram for its part points out that its returns procédures have been recently overhauled. 

EXPLOIT YOUR MUSIC ON-LINE 

For further infonualon call Charlic Carriiiglon at MARS 
Multimedia Archive & Uetrievul Systems |>lc Téléphoné: (44) 181 1)4() «099 Fax: (44) 181 332 7574 e-mail: inarsmail@iiiars.eo.uk 
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Radio One settles down after 

ridingthe ratings rollercoaster 
Seasonal factors may have hit Chris Evans, but Radio One's audience figures are now settling down 
Itwi 
Priday that Radio One's revivaJ is continuing. Not even the fact that his most high profile recruit Chris Evans had lost listeners could dampen the controller's enthusiasm. For Bannister, the news that Radio One had Consolidated last quarter's gains of600,000 by adding an extra 180,000 listeners - including children over four - to reach a total audience of 13.8m was enough to bring a smile to 

isthe ne Radio One has r year-on-year increase since Bannister's arrivai in October 1993. "We've said ail along we would stabilise the audience on Radio One," he said. "And we have." Evans's breakfast show lost 200,000 listeners over the third quarter but, presenting the figures at Rqjar's press conférence on Friday afternoon, BBC Network Radio's head of marketing Sue Farr remained unperturbed. "Breakfast shows are always down across the board in the summer because everyone has more lie-ins " she said. "Radio One has showed strong gains in the evening shows and at the weekends. 
stayingwith the station." BBC Network Radio had managed a strong performance across the board, she added, with Radio Two, Three and 
despite a drop in overall radio listening of 320,000 since the last quarter. ■ In a period in which Rajar measures only national and the larger local ' stations, the cut-throat nature of the London market, in which there are now 22 stations vying for share, is vividly highlighted. Both Radio One and Capital FM dropped share slightly and there are disappointing first Rajar résulte for the new London arrivais, Christian station Premier and, most notably, Vival, the station targeted at 
a week, with a 1% reach and 0.2% share of the London market despite a high- profile advertising campaign. Golden Rose Communications chairman Richard Wheatley says, "AU the indications are that a média productsuch as Viva! builds more slowly than a music-based station. It will take time to build to our target of 5- 6% reach." The group's recently-relaunched Jazz FM enjoyed a rise of69,000 listeners to give it a respectable 560,000, with a 6% reach and 1.3% share. Premier managed 210,000 listeners, 2% reach and 0.4% share, while multi- c station Spectrum dropped 45% of : a total of id 0.2% shan m leader, 
itelUt with a 1% re; 
Capital 95.8 FM, fell • overcrowded market, shedding 46,000 listeners to rest at 3.0m, although the percentage of Londot the station - 31% - remains the s and keepsitout front. Ite sister station Capital Gold 
87,000 for'thT™'1 maud,enceoi 

overtook Radio Two in London for the first time in terms of Ustenership. NationaUy, however, Radio Two shows a continuing strength in share but, like most stations in the quarter, its Ustening hours - tradmonaliy one of Radio Two's strengths - fell from 12.2 to 11.5 hours per hstener. The Radio Advertising Bureau's stratégie planner Justin Sampson concédés the last quarter has shown 
but while listening hours are falling, radio listening as a whole is picking up. "There has been a décliné of 320,000 since the last quarter but there are signs that radio listening is on the increase, with a 374,000 growth year- on-year," he says. 

Sampson says the biggest loss was m the 15-24 âge group, the group most likely to be doing other things during the summer's hot weather. TV ratings were also slightly lower than usual for the quarter, he adds. The RAB was also pleased to be able to show commercial radio's stabUity in maintaining ite 28.6m Ustenership, or 61% of the UK population, aller the groundbreaking last quarter which saw it pushing through the 50% barrier to beat the BBC for the first time. Virgin Radio célébrated a good quarter, with a total growth in audience of 155,000, whUe its AM se 
ewly-laun 3.3% 

6.0%. Virgin Radio managing director John Pearson says it is the station's 25% increase in listening hours that marks it out as one of the fastest growing radio stations in London. "It's too early yet to see what effect Mark Story [Virgin's programme controller) has on the figures, but we're delighted with the résulte," he says. Kiss 100 retained its market share of 3.5% and boasted 80,000 more listeners, givingit a 1.0m audience for the quarter. Atlantic 252, too, enjoyed some growth, adding 28,000 more listeners for the quarter to take it to 4.6m, enabling it to keep its position as the 
with a 13% reach and 5.0% share of the national market. Catherine Eade 

THE NATIONAL PICTURE 
WEEKLY SHARE OF LISTENING 

Atlantic 252 5.0% Virgin Radio 4.2% Radio5Live3.0% Classic FM 2.9% Radio Three 1.1% . Others 1.5% 
Mini 

THE REGIONAL PICTURE: LONDON 
WEEKLY SHARE OF LISTENING 

_Capital Gold 7.0% Radio One 6.1% 
Virgin Radio 6.0% 

Melody 4.0% 
Radio 5 Live 3.6% 
Kiss 3.5% Sunrise 3.1% Classic FM 2.9% Other BBC local 2.1% GLR 1.4% Jazz FM 1.3% 
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Critical acclaim sees Mushroom 

progress beyond the pop market 
Anatralia. butithadobvious le could bave predicted that tne record Company which launched soap darlings Kylie and Jason in the la te Eighties would today find itself on the crest of a wave of critical credibility. But wilh a Top 20 album from grunge pop band Garbage and two Top 20 Ash singles through its joint venture label Infectious, Mushroom's acte are now as 

00 
Q 
cc 
o o LU 
CC 

MUSHROOM RECORDS 

i 

YMm' .1 

m 

h 

respect in Australia, but it had obvioui stumbling blocks with the strong Australien and pop slant to it over here," says Cork. 'Tt never occurred to me that Mushroom would be appropriate for Garbage at first. It's had to work hard to shake off that pop perception, but people are certainly looking at Mushroom in a différent way 

as inrtie'lB^between 

sold to a major we d be but wewanted a solid partner 
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Albums heavy weight WEA in 

knockoutsingles performance 
WEA claimsthe top singles company crown forthefirsttime in thethirdquarterof 1995 with 
Parlophone emerging justbehind itand Virgin triumphing once again as top albums company 

H traditi. J_ WEA ii the shorter format. The Warner company topped the new-style singles companies league for the first time in the third quarter with a chunky 10.1% share ofthe market- improving its uncharacteristically' strong singles performance in the first half ofthe year by more than a half and pulling away from its nearest rival, Parlophone, by 44%. WEA's success was again led by the Etemal label which contributed four singles - two from Outhere Brothers, one from ADAM featuring Amy and a fourth from Corona - to the Top 50 sellers of the quarter. But this time WEA did not have to rely only on Steve Allen's pop dance offerings for its 
you'd traditionally expect to find signed to the Kensington-based company: Seal 

THE OUTHERE BROTHERS, BLUR AND SIMPLY RED 

taking the singles crown to go with her albums triumph in the first quarter, the résulta must be even more rewarding for Dickins as WEA's sister company East West finished a close third with a 6,7% share ofthe singles market. Three singles in particular contributed to East West's improved performance - Simply Red's Fairground 

m Company Jan-Mar Apr-Jun Jul-Sep % change on 1995 1995 1995 last qtr 
i WEA 6.5% 6.1% 10.1% +65.6% 
2 Parlophone 2.4% 2.5% 7.0% +180.0% 
3 East West 5.0% 5,2% 6.7% +28.8% 
4 London 10.2% 6.4% 6.4% n/c 
5 Epie 8.6% 4.8% 6.2% +29.2% 
6 Virgin 3,9% 5.0% 5.6% +12.0% 
7 RCA 6.9% 18.8% 5.6% -70.2% 
8 Columbia 6.4% 4.4% 5.6% +27.3% 
9 Arista 2.8% 2.9% 3.8% +31.0% 
10 Création 1.5% 2.8% 3.4% +21.4% 

V Others 39.6% y 

iakes ail the différence to the bottom wo leading singles mpanies also performed strongly with bums in the third quarter. WEA retained its third place, though ith a marginally reduced share,   trength of 
ilîerings lil Chili Peppers' One Hot Minute, Neil Young's Mirror Bail, Prince's The Gold Expérience and Seal's self-titled album 

overall. In contrast, Parlophone achieved the remarkable feat of taking two of the top three artist albums of the quarter - Blur's The Great Escape and Supergrass's I Should Coco - which between them co sales and enabled it irth performance by 68.8% te place with a 5.4% share. There's no change in the top two albums companies, although Virgin 

p in the next set of figure: Rembrandts' Pli Be There For You and U2's Hold Me. Thrill Me, Kiss Me, Kill Me, a bonus from the Batman soundtrack on Atlantic. Two D:Ream singles on Magnet - Party Up The World and Shoot Me With Your Love - also figured in the équation, both finishing among the quarteris top 60. Max Hole's company increased its share by more than a quarter to move up two places to take third, but its achievement pales in comparison to that of Parlophone which came from nowhere to take second place. Its 7% share is a massive 180% improvement on its score in the last quarter, and can be attributed largely to Blur's Country House, the biggest seller of the quarter which alone contributed 45% of Parlophone's share. That's not to diminish the achievement of Tony Wadsworth and his team, though. They had another biggie in the shape of Supergrass's AIright in 12th place, and the EMF/Reeves And Morlimer offering l'm A Believer finished in a commendable 38th position overall. 

THE CHEMICAL BROTHERS, MICHAEL B0LT0N AND SEAL 

The Mechanics' Beggar On A Beach Of Gold, but that is unlikely to be the case in the next set of figures which will include albums from The Rolling Stones, The Human League, UB40 and Meat Loaf. Second-placed Colmr 

HOT 10 ALBUMS COMPANIES Company 
1 Virgin 
2 Columbia 
3 WEA 
4 Parlophone 
5 PolyGram TV 
6 EMI Premier 
7 Epie 
8 Mercury 
9 Telstar 
10 Dino 

Others 

an-Mar Apr-Jun 
7.0% 
4.9% 
8.3% 
3.4% 
4.1% 
n/a 

5.7% 
3,4% 
5.2% 
2.4% 

7.3% 
6.5% 
6.1% 
3.2% 
4.4% 
n/a 

4.3% 3.6% 

9.3% +27.4% 
6.1% -6.2% 

5.6% 
3.6% 
2.3% 

5.9% -3.3% 
5.4% +68.8% 
5.1% +15.9% 
3.7% n/a 

-16.3% 
-37.5% 
-8.3% 

3.5% 
3.3% 
3.0% +30.4% 

51.1% 

biggies for the final jarter. Its best seller of this period was ;ain Alison Moyefs Singles, but close îhind was Michael Bolton's Greatest its, which finished in 24th place aller ist one week on sale. Expect that one 
The s trength of compilations is again ;monstrated by the improved îrformances of both PolyGram TV - up te place to fifth - and Dino which puts nng the Hot 10 ir the first time in 

which takes sixth place in its first quarter in existence. The new EMI division was set up by Jean-Francois Cecillon in July to handle, under the direction of Roger Lewis. EMI and Virgin Classics, Capitol Nashville, the Christian Music Group. Hemisphere, MOR and core catalogue. It is compilations which have driven it to a 3.7% share ofthe market - notably The Best Classical Album In The World... Everl, Most Excellent Dance and Dedicated To Pleasure which ail finish among the quarter's combined Top 100. Selina Webb 
MUSIC WEEK 28 QCT0BER 1995 
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Britpopsuccesshelps EMIto regain the quarter'stop albums spot 
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*HUGE MARKETING CAMPAISN RUNNÎNG THROUGH TO CHRISTMAS* 

*lNCLUDiNG NATIONAL TV ADVERTIS1NG FROM WEEK ONE* 
★RADIO ADVERTISING ON ILR & CAPITAL* 

★NATIONAL 48 & 96 SHEET SITES*EXTENSIVE PRESS ADVERTISING* 
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A stunning new album 

from Ireland's record seller. 

Brendan Shine: I Wanna Stay With You. 

<Sta l Wanna tay With You 

'I Wanna Stay With You' is a 
wonderful sélection of traditional 
songs and appealing ballads. 
The album is performed with 
the warm sincerity that has led 
Brendan to be described as 'the 
Val Doonican of the 90's'. 

•National TV campaign from 
week commencing 29/10/95 

• Régional radio campaign 
from 29/10/95 

• Extensive UK tour 
•Single release of 'I Wanna 
Stay With You' 

CD D.P. £8.93 • Cass. D.P. £6.55 
CD CatNo: 30360 00082 
MCCatNo: 30360 00084 

Carlton Records: October 30th releases 

GARY WILMOT 
The Album 

CD D.P. £8.93 • Cass. D.P. £6.55 
CD Cat No: 30360 00092 
MC Cat No: 30360 00094 

MARIA FRIEDMAN 

CD D.P. £8.93 • Cass. D.P. £6.55 
CD Cat No: 30360 00012 
MC Cat No: 30360 00014 

ACKER BiLK 
Oscar Winners 

CD D.P. £5.95 • Cass. D.P. £4.16 
CD Cat No: 30360 00022 
MC Cat No: 30360 00024 

ALL TITLES AVAILABLE THROUGH PINNACLE. ORDER NOW ON 01689 873144 
Carlton Records is a division of Carlton Home Entertainment Limited 
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NICK ROBINSON 

Gotla Rnd love... 
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