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In less thon 6 years since its inception in 1989, Warner ClaSSiCS International 
has developed Info a pre-eminent force in the world of classical music. 

The Teldec, Erato, Nonesuch, Finlandia and NVC Arts labels, which constitute Warner Classies 
International, have gone from strength ta strength in the 

past year, capturing a significant and fast growing 
share of the global classical music and video 
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f \ Six years of sustained growth by Warner 
\ Classies International, supported by 
| the growing network of Warner Music 
| International affiliâtes around the 

PS | J world, has culminated in a sequence 
/ of outstanding achievements in 1995 

alone. 
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Gramophone Awards 

^^Inaugural MIDEM Classical Awards 

and over é&other awards for recordings and artists from around the world 
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EC probes royalty drain 

for British songwriters 

which songwriters estimate is robbing them of millions of pounds in royalties. The breakthrough follows an appeal by songwriters' body Basca, urging the Commission to oxamine collection soci- 
breach of European law. Under the policies, a percentage - up to 10% - is deducted from the royalties collected and used to support local, indigenous music. Basca claims the practice is contrary to a clause in the Treaty Of Rome barring discrimination on the grounds of national! ty. In the summer, Basca approached more than 70 UK MEPs urging action, and half of them pledged their support, 

itthe EC'scopy- egun investiga- 
MEP. The 

a case and on what grounds it would be fought, she says. Another source at the DTI's Music Division says it will follow the EC's probe :a chairm ly Fletc the body launched the appeal aller dis- 
lost to songwriters: continental collec- 
1993 show UK writers across 13 
by more than £2Im. Such déductions do not include sub-publishers' share, Harcourt adds, It's outrageous. I don't see why Mick Hucknall should 

pay to support German oompah 1 News of the EC probe cornes aller EMI Music Publishing ann that it hnd withdrawn the right ( 
on the Simply Red album Life fr 

The publisher bas set i: (Music Rights Society Europe) m Denmark to collect the mechanicals. The move is in response to the ocieties' policy of offering eut ord companies to encourage ike central licensing deals. 
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Piercyretumsto Logic 
as managing director 
Polydor's Tony Piercy has been appointée! managing director of dance label Logic Records, following the departure of Biff Worsley to M&G Records. Piercy, currently international A&R manager at Polydor, returns to Logic for a second spell. He was gén- éral manager at the company before joining Polydor as international A&R manager working on acts such as The Cardigans, Matt Goss and the Whitehead Brothers. "It will be good to be back wîth some of the acts I signed in my first spell at the company," he says. y joim onth when M&G a _ M&G and Wired imprints. Former marketing boss John "Knocker" Knowles was a consultant at the label. Worsley says he is looking forward to overseeing mar- keting activity as well as acts which include Little Axe, Crazy Gods Of Endless Noise, Raw Stylus and Zoe. New Zoe material will be released in the US by RCA next year through a Worldwide deal with BMG. Little Axe's single Ride On is also being re-released in January on the back of its use in a Barclays Bank TV ad. Worsley, 40, was head of marketing at Arista until last spring and former marketing manager for AVL/Virgin. 
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BuckinghamPalac Caroline and daughterEMi awardbyBobGeldt 

New crossover classical 
chart 'under considération' 

The move follows record company concerns that certain titles, such as EMTs soundtrack to the BBC sériés Pride And Préjudice, have been ruled 
The Classical Records Ac(iudicatioi Panel - a new commit record companies, radio and retail t décidé on the suitability of records fo the classical chart - agreed a week ag to ask GIN to examine the viability of 
Besides the Pride And Prejudic album, the chart could expose work 

décision will not be reached until al least early next year, Pusey adds. Warner Classics head Bill Holland, £ member of the classical panel, endorses the possibility of a separate chart. The classical chart is currently open to abu 
from theb ne could include clas fsagreat 

would 
HRL._.e Finnigan, head of Sony believes any debate will benefit the classical sector. The idea of a crossover classical chart would be very useful," he says, adding that Sony albums such as Paper Music by Bobby McFerrin and Kathleen Battle's Honey And Rue would benefit. "It works in 

Free-giftCrowe single 
setto drop from chart 
The s it the c controversy over "free gifts" was set to drop straight out of the Top 75 after just a week on the chart. A&M's Sheryl Crowe single What I Can Do For You - one CD of which includes a free, spiral-bound calender - was the centre of an 11 th-hour climb- down by the Chart Supervisory Committee on Friday last week. The CSC decided to overturn a déci- sion to bar the calender édition from the chart, as it breached rules regarding th« inclusion of gifts with a single. But the single charted at a lowly 43 last we A&M marketing director Ashbridge is disappointed. "Onc single got to number 43, with the wealth of product out there e says. Bwed 

^ ^ ^ ^ ► BEATLES EMBARGO GIVES EMI A HARDDAY'SNIGHT-p5 ► ► ► ► ► 

NEWSFILE 
Clytle 1 FM s Eurochart bags major prize Clyde 1 FM s Eurochart programme has scooped the prestigious International Premros Ondas prize at the 1935 European International Radio Awards.The award, which will be presented at a ceremony in Barcelona on November 13, was made in récognition of the station's of weekly, recorded broadeasts from différent European cities focusing on issues affecting young Europeans. The Clyde 1 FM programme was selected by the Radio Authority to represent Britain from entries from most of the UK's national stations. 
Black Grape issue Intastella writ Radioactive signings Black Grape have issued a writ against Intastella over songs registered by Intastella with MCPS and PRS which Shaun Ryder's band claim are their work. A writ issued last month related to the songs, Reverend Black Grape. Siibmarine, Kelly's Heroes and Straight Out Of Trumpton. Liz Power of Harbottle and Lewis, Black Grape's solichor, says, "We're confident of success." Intastella's légal représentative at Simpkins Partnership declined to comment. 
HIStory performance to reach 100m Michael Jackson will give his first performance of material from the HIStory album in a simultaneous broadeast on SJtyJVand Radio One on Decemberlj. The show, broadeast from the New York Beacon Theatre, is expected to appear on Channel Four a week later. TheSO-minute concert is likely to reach an audience of about tMm across Europe. 
Goldeneye sample sparks légal action Minder Music has begun légal proceedings over a sample included in one of the mixes of the James Bond theme Goldeneye. which is expected to enter the Top 20 this week. Minder says the Urbanmjx of the track includes a sample from the Gap Band'sjlutstanding and is threatening to launchalegal action agâmstthe single's publishers Blue Mountain Music and PolyGram Music Publishing, and EMI Records which has released the single. EMI Records' légal and business affairs director lan Hanson is investîgating the claim. 
Start Audio and Video settle out of court In an out-of-court settlement, Start Audio and Video is agreeing to surrender ail copies of its title Rock legends Vol 1, which includes recordings by Steve Winwood and Simple Minds without permission of their record company Virgin. IFPI légal adviser Funkazi Koroye says Start admitted liabilityfor using the tracks The Morning Side and Belfast Child without permission, but no damages are sought as none have been sold. 
Bassey in row over Ail By Myself album Shirley Bassey has launched légal action against two record companies she claims issued an album without her permission. Acting for Bassey, Lipkin Gorman partner Gérard Cukier says a writ issued at the end of last month against Preset Limited, trading as Freestyle Records, and Tentcresl, trading as Merlin, claims the companies made versions of an early Eighlies recording issued by Bassey called Ail By Myself. The Monaco- hased singer is seeking an injunction to stop the record companies distributing copies of their versions of the album and damages for infringement of copyright. 
Dublin's Tower Records to re-open Tower Records' Dublin store re-opens on November 16 at 6-8 Wicklow Street after 16 months of rénovation work including a 10.000-title book department. 

.dotmusic The latest industry news. On The Net. From Music Week. Updated Mondays at 18.00 GMT, http://www.dotmusic.coin 
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COMMENT 
Oasis at Earl s Court: indescrîbable l've always thought that writing about music was a ridiculous job, ridiculous because no review, no interview, no feature can ever corne close to tire experience of listening to music. I can understand the | function that writing about music can bave. I can understand the part that the NMEor Qoreven Music WeeHs Talent pages have in the process of the selling of music. Some do it hetter than olhers, but at best it's never more than an extension of the business of promotion, l'm the lîrst to admit that this might just he because l'm not very good at it. I made the mistake the other week of accepting an invitation to appear on GLR's record review slot As the first record - Pulp's Disco 2000 - came to an end, the full horror of the situation came to me as t remembered that I only have one of two things to say about a record, any record -1 like it or I don't The following hour passed in a haze of embarrassment as each record ended, and I struggled to find ever more elaborate ways to say either I liked it - or 1 did not Talking about music - like writing about music - must inevitahly corne from the head and for me, like most people, music really happens in the guts and the heart and the groin. Which brings me none too neatly to Oasis at Earls Court last week. I not only liked it I loved it A sea of people, dancing right to the faack. A sense of belonging and being there and At This Moment This 1s Really The Best Band In The World. This was young kids, lads, adults bouncing up and down and letting themselves go. Thousands of them. Even now a week later, the gig just a memory, and despite the thousands of words that have been expended on Oasis over the past year, I feel I ought to try to describe it. But can you really explain it? Can you say what it means? Can you say how it feels? No chance. 
ACROSSTHE POND 

Radio jocks push dial-an-album service Imagine that every time Capital Radio or Métro FM played Wonderwall the 0 J not only announced the name of the artist. but told listeners they could order Oasis s album - and 4,993 others - by calling a freephone number. Imagine every leading ILR station in the country promoting the service, being operated by Mercury, advertîsed on TV and in the press and with the full support of ail the leading record companies. Seems far fetched? Well, that is precisely the service unveiled last week by telecomms giant MCI in the US. While the fully automated System sounds like a version of voice-mail hell, it is actually surprisingly user- friendly. Dial it and you are given a choice of musical types; on selecting you can choose to hear 30-second snippets of songs. ail inlroduced by a local radio DJ. MCI is offering most tilles for just a dollar less than the average retail price, and though it is being coy about numbers, it is aiming for a 2% share of ail US chart sales. Suffîce it to say that it would not launch the service if it did not expect heailhy returns. The major labels support the scheme as it promises to expand theirsales base while offering decent returns - unlike record clubs, MCI witl buy product at standard Wholesale prices. Radio stations are also happy as they reçoive a eut of local sales. Only retailers stand to lose. If the system is a success it could be rolled oui into other countries - including the UK. But it would not be the first time such an experiment had taken place there. EUK tried a similar - if far more limited- project a few years ago. That it is a teleco rather than a distributor that is pioneering this lalest take on direct marketing shows just how quickly relationships in the enlertainment business ara changing. 
! [* /a b j, _ Music Business International iVI. 13 JL deputy editor Ajax Scott is currently ' - . seconded to our New York office 

Marsh grand plan evolves 

with Grainge and Hill label . t-_i ..«fîi î<: bas the right acts. by Robert Ashton 

Arista's A&R fimctions with the cré- ation of a new label, GHQ, run by Arista A&R heads Nigel Grainge and Chris Hill last week, as he also confirmed the compan/s acquisition of classical label Conifer Records from the Zomba Group. Marsh says the moves are not direct- ly linked but are part of the group's ongoing growth plan. 
much stronger position in the classical market and Nigel and Chris were brought in to do what they're good at, which is running a small, focused 

Emana . . > < 1 J ^;vJnnt nf npw RMG dy; Marsh named président of new BMG Music Division. He promûtes RCA marketing director Hugh Goldsmith to managing director of RCA. September: Appoints BMG Australia s George Levendis marketing director of Arista. Novembcn BMG acquires Conifer Records and créâtes Die new label GHQ.   
i's A&R departmen 

■ tomorrow that will be the act," he ™yse:we want to establish the music to soearhead the launch." The label will run as a separate unit BMG marketed by Arista in the TtK and Elob'ally by BMG. A&R consul- tant Martyn Watson and assistant Lil Cr:Sio^S^van- ■ a-will cr— 1 

Dian 

including Coast, Please, Paul and Minty, on the RTM-distributed Sugar label Grainge says he aims to budd GHQ with the same philosophy with which Ensign was founded. The main priority at the label will be signing acts which can be nursed, he says. "It won't be the Britpop current  acts, which can soon be eut of date. As „„„„ of Ensign with Ensign the A&Ring is the impor- Is, says GHQ will first operate as tant part of building things 

ys he is continuing his search for a managing director and A&R head for the label. The move cornes two months aller Marsh appointed George Levendis, the former général manager of marketing at BMG Australia, as marketing direc- managing director i left. in Marcl 
a fully 

Sonytargetsschools 
in new Essential drive Sony Classical is to target thousands of schools as part of a re-promotion of the label's flve-year-old Essential Classics mid-pricc sélection. The range, which covers 125 titles, is the centre of an cducationai promotion being launched by Sony's head of classical Steve Finnigan. He says he decidcd to launch the promotion after interviewing music teach- ers around the country and discovering that many do not teach classical music because they are unsurc how 

In addition to the basic pack, more than 3,000 schools are being offered, via direct mail, a package including 300 childrens' textbooks, 100 CDs from the Essential Classics range and a Sony hi-fi. Each package costs £599 and ail textbooks and guides will bear the 
both pupils and teachers. The offers are part of a rc-promotion of the Essential Classics range of titles, which have been repackaged and carry a new dealer price of £3.23. Newly designed 255-unit spinners- designed to form an immédiate clas- sical department - have been taken on by about 35 'ndependent retailers and six DiUoi " 

s to use the first UK pedormance by US superstar Yanni to launch ■itish career. The composer and saxophonist Ipictured). hest n in the UK for British Airways ad theme Aria, stages two îtts at London s Royal Albert Hall on November 29 and 30. BMG : Division président Jeremy Marsh says the cômpany"i^ using its ase to spread the Word about the concerts which will be the for raising his profile. Appearanoes on prime-time chat shows so being set up for the Greek-bora musician, who has sold more Om instrumental albums in the US, and whose lOth album, Yanni " T'—flcropolis, was released in the UK in          g.,,.MicHerupoiis.wasreieasedin the UK in July. 

Elton and Rice wîn top BMI awards 
Elton John and Tim Rice scoooed BMTs (EMI Music Publishirorl i v t-    ocoiaoe, cnc uooen. Muser the US performing rights organisation^ annual awards on Thursday. rinning the award - for the song on US radio anrj TV in   — Can Ynn Feel The Love Jbnjght. the pair won the Most 
Uie same Wonderland-published work. They also took Pop Awards for both that —œg and Cirde Of Life. In ail, 31 Pop Awards were presented ir most porformed songs of the year, ■ ith the récipients including Blur for Boys And Girls (MCA Music), Gabriellc for Drcams (Perfect Songs), and Paul ■d for M Pooplo's Moving On Up 

(EMI Music Publishing). Some 17 songs won 2m performance awards, and three took performance awards, Jagger/Richards' (I Can't Get No) Satislaction, Rwrm MaoÇnlI'a Pirir Timn EvfiLlSaiîLYbur Face and Brown Eyed -ûkLbïJîan-MîBTison, who alsôwbh a Pop Award for Havèl Tbld You Lately. Among the biggest winners were Steve Winwood who won a Pop Award for Here Cornes A Man - with Jim Capaldi - and 2m performance awards for Back In The High Life Again, Roll With It and Valérie (FS Ltd Publishing). The Cranberries' Dolores O'Riordan Collège Song o le Year v published by Island Mus' iule a lurther three Cranberries soni on Pop Awards; Dreams, Zombie ar 

Liuger (ail Island Music,. OtbÇLgorgçriormance winners were- Get 5™=. 'Want To Hold Your Hand 
(SlF-rT by LennSr& McCartney ■ o|r^--7nr--T> bf Alan Parsons IWëôffgongs); For Your Eyes sic); The Housc  TO„^yUOW s 

A P™0 (Koith Marcello Détroit"1 ,!ilf by Eric ClaPton and Chappell); Nevo' r " Musi^ar„er Stock, Aitkcn&Wat 11113 G'V'! Y0U Up by Man by <«'Boys); Rocket Shattered Dron c (PolyGram Music); Music); A Sunm8 o Clark Datchler (EMI OF Sfinrr by çj^ 
Eric 

and Koith Nohlrt r**; * Dy Uiive Metc 
For Love by Grl^ W€ 

i Slowart L ^ Go^drnan and 1 Kv n— ,s. 
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Labour leader Tony Blair paid Iribute lo the team behind tbe Help album, which bas raised £2m lo date for tbe Bosnian aid charity War Child, at last Tuesday's OAwards. Blair, prosenting 
Tony Crean and Andy Macdonald of Gol Dises and PRs Anton Brookes and Terri Hall, said, 'lt is a remarkable album. It helped 
on Bosnia." Other award winners at tbe event, slaged al Londons Park Lane Hôtel, included Supetgrass (best new act); Blur (besl album for The Great Escapcl: Oasis (best livo act); Tricky (best producer); Van Morrison (best sojigwritcr) and REM (besl act in the world). David Bowie and Brian Eno won the 0 Inspiration Award and Eric Clapton was presenled with the 0 Merit Award by Cher, Piclured (left to right) are Crean, Brookes, Hall. Macdonald and Blair 

Beatles embargo gives 

EMI a hard day's night 

Beatles Anthology Volume One, i most complex ship-out opération in the distributor's history. EMIwilll Monda to gel th 
Worldwide release d The reïeaseTogïstics are complicated by an embargo on the track, Free As A Bird, foUowing a deal between Apple Corps and US TV channe! ABC which 
any form until its worldwide première 

teave EMI's Netherlands factory, where a fleet of armed guards have been guarding stocks, until the documentary has been screened in the US on the evening of November 19 The ship-out opération has been mas- terminded by EMI commercial director Richard Cotterill, who says 60 sealed lorries containing copies of the Beatles album will leave the factory in Uden, Netherlands, at midnight 

THECDUNTDOWN November 19, Midnight: As ABC's East Coast broadeasts of the first épisode of the Beatles Anthology sériés drawto a close, EMI begins shipment of the first volume of the Beatles Anthology from Uden, Holland, November 20,7am: Lorries arrive in UK, 8.30pm: ITV screens a half-hour spécial, The Beatles: Ail Together Now. Three hours later, four stores around the country open at midnight to sell first copies of the 
November 21, Sam: Retailers nationwide begin to receive their first product. November 26,9.3Dpm: The first épisode in the Beatles Anthology sériés broadeasts 

WHAT THE RETAILERS SAY Rod Maclennan, Virgin Dur Price senior chart buyer: "First week sales should be the biggest of the year so far." Raymond Bird, One Up, Aberdeen: "If ifs anything like lastyeafs [Live AtThe BBC] release, which took us totally by surprise, the demand should be huge." Paul Johnson, HMV Liverpool: Wre confident this is going to be one of the biggest sellers over Chrîstmas." Alan Jones, Probe Records, Liverpool: "We're not stocking it at ail. Ifs HMV, Virgii world, not our sort of thing." Tracy Pratten, London's Selectadisc: "Il will sell, pardcularly on vinyi, butwon't cause major ripples." 

■ destint hipments an LntheUKbyTami then be delivered t as in Hayes. The de 

i throughou 

Beatles release, working alongside EMI's new Leamington Spa dépôt. Wholesalers EUK and THE will also receive the album on Monday, while retailers which are planning to open at midnight on Monday have struck a deal with EMI to collect their orders from the 
planning to open at midnight'include Oxford . Street's Virgin Megastore, Piccadilly's Tower Records and HMV in Oxford Street and Liverpool. Cotterill s Premi n Service mg P 
on Tuesday, but adds, "Traffîc permit- ting, ail shops should have the album by first thing Tuesday morning." Parlophone managing director Tony 

Wadsworth says EMI has pulled out ail the stops for the release foUowing the success of last year's Beatles Liye At The BBC album, which sold 8m units worldwide. "It's certainly the biggest opération outside EMI's normal business and dis- tribution and expectations are very high," says Wadsworth. 'The security aspect of the opération and volume of units being shipped, which is in excess of double platinum, are unprecedented." Wadsworth says the marketing sup- port for the release is substantial, with 
advertising, 96-sheet billboards and in- 
levelofco 
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NEWSFILE 
Belfast raid nets 4,500 bootlegs Around 4,500 boofleg CDs and cassettes, estimated to be worth €70,000, were seized from five dealers during a Belfast record fair on Saturday, November 4. No arrests were made in the raid by the BPI's anti-piracy unit in conjunction with the RUC, but criminal proceedings will be brought against the dealers. Most of the bootlegs came from Italy. 
April date set for RA music conférence The Radio Academy will stage the 12th annual UK Music Conférence on April 18 next year at London's Bafta. The event will be kicked off the evening before with an opening réception at London's Hard Rock Cafe when the annual award for outstanding contribution ta music radio will be presented. Virgin Radio programming director Mark Story will chair the steering committeeforthe event for the second 

Deceptive launches vinyi single sériés Deceptive Records is to release a single in each of the five weeks up to Christmas, featuring alternative rock acts Earl Brutus, Spare Snare, Collapsed Lung, Snuff and Scarfo. AH but one of the singles, which will be available only as one-sided seven inch vinyi issues, will be covers, including Snuff's version of the Whatever Happened To The likely Lads theme tune and Scarfo's remake of the Fun Boy Three's Tunnel Of Love. 
Virgin links with Orange for info hotline Virgin Radio has teamed up with mobile phone operator Orange ta establish an entertainment information service, the Virgin Radio Directory. The line will give callers information on concerts, flights, holidays and hôtels, record purchases and merchandise and there are plans to offer a station advertisers' directory. The service is available on 0976100500. 
New rôles created at The Agency The Agency managing director Neil Warnock has created two new positions atthe booking agency, with Steve Schenck becoming chief of opérations and Steve Martin appointed chief of talent. Warnock says the appointments are driven by the expansion of the company in the pasl two-and-a-half years, with the number of clients increasing from five in 1993 to 95 now. Schenck will be responsible for ail areas of management within the agency, looking at areas such as new technology, and continuing to expand his roster of clients, he says. 
PRS Council vote The PRS Council vote, which saw Andrew Potier elected to replace Wayne Bickerton as chairman of the PRS, was a majority décision and not unanimous, as indicated in Music IVeeVs report in the issue dated November 4,1995, 
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Punchbag, scapegoat, pacifier. 

the life of a CIN charts director 
CATHARINE PUSEY 

week, it Iwhy. i a thing as chart h the Top 40 dated November 11 is on the fast route down there. Virtually every frustration the industry has voiced about the CIN chart was embodied in it. It boasted just one climber, and a deluge of no fewer than 19 new entries. And just outside, at 43, languished Sheryl Crow, an unhappy reminder ofyet another credibility-eroding chart row. No-one could seriously blarae Pusey for the fact that two TV soldiers kept Oasis's Wonderwall off the top spot, but, as CIN charts director, Pusey has to carry the can for the November 11 chart and ail the other charts which have caused such dissatisfaction this year. So, the obvious question: what is she 

solutions which have been put forward, Pusey main tains that her brief specifically preciudes her from taking any action on making the chart better 
That, she says, is the rôle of the Chart Supervisory Committee, a body on which she sits, but on which she deliberately takes a non-partisan position, Technicaliy, Pm a member of the CSC, but Pve never put myself in the position where I have had the casting vote," she says. The reason for this is the nature of 

a 

I 
\,^J 

â 

"They would only pre ^ brake on proceedings." She thinks the 
"modePrundown - the maricers are too 

- fSSSS says^Ndr dues she | believe tampering with the way the " chart isactuallycoropiled, such as collating data on a rolling two-week. basis, will bear much fruit. Ultimately, she believes it is up to the | record companies themselves to stop throwing everything at a high week-one chart position, although she knows 
gotto bi 

The CSC has: décisions about the chart, such as limiting the number of formats eligibk for inclusion, but as yet nothing more dramatic has been fortheoming. The theory may be that the Bard and BPI members of the CSC represent a 
those organisations, but the business 
arguable whether consensus is really possible on something as sensitive as the chart. Unfortunateiy for Pusey, while she may not use her casting vote, she is thi public face of the CSC and so gets the brickbats for its décisions. 

get the sort of chart it ' does not share the sense of doom purveyed by some commentators. "1 do have a sense of hurtling into darkness, but that's what it's like every week," she 
That probably sounds an excessively meiodramatic suramary of life at CIN, but for Pusey the volatile music industry and a piece of market research she thinks of as ' offers some very différent the book publishing busir from. "I always regarded book publishing and the music business parallel industries, and they are in many ways. But the différence in culture of the two industries was, r unexpected," she admits. Being an outsider has made Pus easy target, and it's a handicap slu acknowledges. "It's hard for me be( 

As she points out, CIN is producing a chart which, as a piece of market research, is damn near perfect. It's the most accurate chart in the world: you've heard the PR. Not only that. it doesn't seem to be doing singles sales too much harm, with sales currently up on last year by more than 15%. "Pm confident we are providing the best service possible with the data we have," she says. "Statistically the chart is pretty much the same as it's ever been, the only différence is that the ' ' ecome sharper, we are picking up more sales with better 
with CIN's market research data; it's the value of that data as a marketing 

. "Someone's s the builet and then everyone  follow," she says. Specifically she would like to see record companies reconsider their pricing policy on singles. "Preferential pricing in week one of release doesn't make any sense. What's the point of working really hard to get the single into the chart then, thr minute it goes in, doubling the price so no-one buys it?" she asks. Controversially, she also suggests that the chart being produced so soon after the last sale is lo gged may not be such a good idea. "It means that the chart very quickly seems old. When th( chart used to be first broadeast on a Tuesday lunchtime it seemed current right up to the Sunday night BBC countdown." She is aware, though, that the second you change the chart week, the likelihood is that the industry will change its release dates to follow it. , "I don't have any magie answers. Pm- 
companies, because they are full of creative people, will find a way round it," she says. And it is with that in mind that she sums up her rôle. "Pm not defeatist about the chart, but I do accept that part of my rôle is forever trying to shoot balls into moving goalposts," she says. It is Puseyk patience with an industry she is still relatively new to which has eamed her most respect. She gatheredconsiderable skills in IT in her 
Services - publishers of Music Mas ter - but also in diplomacy. There's probably nothing on earth which could préparé you for getting an earful from the likes of EMI's J-F Ceciilon - and she's certainly had some of those - but it takes more than a bit of shoutmg to get Pusey rulfied. "I used to " deal with a lot of litigious )ny chairman Paul Burger i e in believing it is failing in 



CELEDRATING 40 YEARS OF PARTNERSHIP WITH PRS 
We proudly salute the PRS writers and pubiishers of 

BMI's most performed works of 1994 In the United States 

MOST PERFORMED POP SONGS 
AIN'T GOT HOTHINC IF YOU AIN'T GOT IOVE Miihael Bollon Warner Chappell Music UK l«d. 
BOTH SIDES OF THE STORY Phil Colline Hit S Run Music (Publishing) Ltd. 
BREAK IT DOWH AGAIH Alan Grifffilhs Roland Orzabal Chrysalis Music Ltd. 
CAH YOU FEEL THE LOVE TONIGHT Elton John Tint Rice 
CAHTALOOP (FLIP FANTASIA) Mol Simpson Ceoff Wilhinson Herbie Honcoclr EMI Music Publishing Ltd. 

DREAMS Gabricllc Portée! Songs Ltd. 
Noël Hogan Dolotes O'Riordan Island Music Ltd. 

Jim Capaldi Steve Wîmwood 

IF I EVER LOSE MY FAITH IN YOU I2nd Awurd) 

David Gllmour Polly Samson Richard Wright Pink Floyd Music Publishing Ltd. 

Warner Chappell Music International Ltd. 

LOVE IS ALI AROUND (2nd Award) Reg Presley PolyGram Music Publishing Ltd. 
THE MORE YOU IGNORE ME, THE CLOSER I CET Martin Boorer Morrissey Warner Chappell Music UK Ltd. 

Rick Astlcy Pave West BMG Music Publishing Ltd. EMI Music Publishing Ltd. 

Robert Gillespie Andrew C. Innés RobertYoung Complété Music Ltd. EMI Music Publishing Ltd. 
SAID I LOVED YOU ... BUT I LIED Mifhoel Bollon' Warner Chappell Music UK Ltd. 
TAKE IT BACK David Gilmour Nicholas laird-Clowes Polly Samson 

THE MOST PERFORMED DMi/PRS SONG The Robert Muse! Award 
"CAN YOU FEEL THE LOVE TONIGHT" 

ELTON JOHN TIM RICE 
Wonderland Music Company, Inc.' 

YOU'RE ALWAVS ON MY MIND FOR YOUR ETES ONLY (2 Million) Brian Alexander Morgan' Mick leeson Ronnie Wilson EMI Music Publishing Ltd. Minder Music Ltd. G ET BACK (2 Million) ZOMBIE John Lennon Dolores O'Riordan Paul McCartney Island Music Ltd. Northern Songs Ltd. 
FILM & TELEVISION ™ «««« 0f RISIHG SUN (2 « AWARDS Kelth Prowse Music Publishing to. 
GRACE UNDER FIRE , ftEl FINE (2 Million) John Lennon j0hn Unnon Paul McCartney pau| McCartney Northern Songs Ltd." 

ACADEMY AWARDS 

GOLDEN GLOBE AWARDS 

THE MOST PERFORMED SONG FROM A FILM 

LAY DOWN SALLY 12 Million) Eric Claptan Marcello Détroit George'Terry' 

ROCKET MAH (2 Million) Elton John 

COLLEGE RADIO SONG "ZOMBIE" DOLORES O'RIORDAN Island Music Lfd. os performed by The Cronberries 

MULTI-MILLION PERFORMANCE AWARDS 

BROWN EYED GIRl (3 Million) 
PolyGram Mosic Publishing Ltd. 

SHATTERED DREAMS (2 Million) Clark Datchler EMI Music Publishing Ltd. 
A SUMMER SONG (2 Million) Clive Melcalfe Keilh Noble Chad Sluart' EMI Music Publishing Ltd. 

TRUE (2 Million) Gary James Kemp Reformatian Publishing Co. Ltd. 
THE FIRST TIME EVER I 5AW YOUR FACE (3 Million) s,eve winwood 

te Infoiraotion on BMI's PRS Award Winncrs, visit us on the internet at Mlp://bmi.tora/ 
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RealAudio Guida 
rrAhe cool Kenl Audio sue 1 of thc week is Word. Vord fenlures articles, slories, 
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Rob & JefTs excellent adventure 

putsthe unsung in the spotlight 
Starting life as Web anarchists with a mission to "kill the record companies", lUMA has 
developed into a demo archive with the potential to unearth a wealth of unsigned bands 
Two years ago, in their first média 
Underground Music Archive, a couple of Cnlifornian Computing students, saie they wanted "kill the record 

anarchie tecchies, Rob Lord and Jelî Patterson, have not been particularly successful, However, they have managed a few other major 
IUMA (pronounced aye-ooma, and found at http:/Avmv.iuma.coi launched back in 1993 

downloaded. Last month, IUMA was voted best web site in the first Liptonice Internet Awards. AU this is even more impressive (or depressing) when you find out that Rob Lord and Jeff Patterson are aged only 25 and 22 respectively. As Patterson used to play guitar in a band called Ugly Mugs "inspired by Frank Zappa, the Butthole Surfers and Iron Maiden", this is clearly what Bill and Tsd might have done if they'd leamt how to use a 

music is downloaded. Lord says IUMA is working on such a System, as are IBM and a number of other hi-tech 
There is a European version of IUMA which came about when John Loder of Southern Studios called Lord and Patterson in July 1994 after reading about them in The Sunday Times. Pretty soon, their site was up o hîs server (httpif/www. 

now woefully out of date, as they neve: irry their updated site, 

jsic other than that offered by the record companies, The obvious resuit of this has been IUMA's décision to set up its own label, Off-Line Records, featuring bands from the site. This is iràtiaUy going to be a low- key affair. A compilation album featuring varions industrial/hard rock bands from IUMA is due out next month, with individual artists being pushed from nextyear. Watch out for Junk Sick Dawn, according to label director, Donny "Fat Boy" Johnson. 
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There's an easier way to fly to the 
mu sic centres of the U. S. 

Heathrow to JFK - 6 unies a day 
Heathrow to LAX - Once daily 

At American Airlines, everytliing we do js built around the needs 
of our business travelers - including those in the rausic industry. 
That's why we offer daily nonstops to New York and Los Angeles. 
Not to mention five other U.S. gateways wjth Connecting flights to 
over 200 other destinations throughout the Americas. For réserva- 
tions and information, call your travel agent or American Airlines 
on 0181 572 5555 or 0345 789 789 (outside London). It's quite 
possibly the easiest way to go on tour. For holiday packages, call 
American Airlines Holidays on 0181 577 9966. To fmd out more 
about American Airlines on the Internet, visit our Web site at 
http://www.amrcorp.com/AA 

AmericanAirlines 
Something spécial in the air: 
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For more information contact: 
0171 607 8850 

Partnerships are based on trust 
Our clients see Forward Sound & Vision as a genuine partner in 
their business. A reliabie partner dedicated to providing. efficiency, 
secunty and personal service ...time after time. 
® Replicatîon of Audio CD, CD-Rom, CD-i Video CD 

® Central London Manufacturing 
® Full colour dise printing 
» Packaging supplyandco„su ® World-wide fulfilment and deliverv 



if you buy only one album this year by a multi-platinum selling artist 
with two grammy awards under her belt, don't tell anyone. 

make it 'your llttle secret' 

W 
m* 

fl 

the new album 
produced by hugb padgbam and melissa etheridge 

your little secret • I really like you • ndwhere tp go • an unusual kiss • i want to corne 
over • ail tlie way to Ixeaven • i could hâve been you • shriner's park - change 
this war is over 

press advertlslng ■ oolour ads m q, mojo, trade press, top, ttme out, diva, the guardian 
radio advertising • vlrgln and hrmb, • samplet cassette • two traohs malled to ail q and 
mojo magasine stibscrlbers wllh the deoember Issue • tv • performance on later press • features 
in guardian, diva, q, • packaging • cd with 7 mdMdual Insert oards, 6 of which^it behind 
keybole out iront • instoro • . llstentng posts everywhere, oounterboxes, deluxe triple 12-xlS" with 
keyhole overlays, instore album and personality posters 

Q 
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EMI DISTRIBUTION .* r i] 

• UNIQUE NEW - 

' ' SERVICE S'ImS 
As from Saturday 18th November, EMI Distribution —— 
will be introducing two new ordering features to deliver 
you an even higher level of service in the key pre Christmas period. 
The features are detailed below and will operate untii 
Friday 22nd December. • 

A weekend ordering facihty whereby orders placed on a Saturday 
or absolute latest by 12 noon on a Sunday will be delivered to 
your shops on MONDAY. 
A separate ordering facihty for best sellmg items to maintain a fast 
delivery service on the key titles. The titles will contain ail chart hits 
and will be delivered in separate 
parcels from your other stock items. 

Distribution 
OPENING HDURS FOR ' \ 

CHRISTMAS SEASON & NEW YEAR 

NORMAL SERVICE WILL RESUME ON TUESDAY 2nd JANUARY 1996 
NOTE: OUTSIDE OF THE PUBLISHED HOURS A FULL ANSWERPHONE SERVICE IS AVAILABLE 
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CHAS& DAVE Rock *N' RollParty BARBARA DICKSON DorkEndOf The Street 

anThis 
Q'sJuke Joint LLCOOLJ Mr Smith BARRINGTON PHELOUNG Esscntial Inspector Morse 

November20 

November20 
November20 

The Real Deal ROXY MUSIC TheThrillOfltAII 
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boanatonwide outdoor ^"Œ^swill bh backed by radio 

*  A cross-media campaign will run unw of the week in WH Smith and Menzies ^ ^vfrgin, Atlantic and _ National TV âds will be backed by radio a win(jow displays. , selected IR stations, and press advertised in the The album will be regtonally radio adve national and music press. îsfei the music press and there wili be a 
MfeSSr^^therewnibadlsplayswitb 

WH Smith, Menzies and EUK. ecia|is; blues press. The release will be advertised m me ^ 
, mi. fat mi il hp advertised in Mojo and û and tagged 

 This release will be advertised in the speciansi mua k Blues SSoulanil Echoes. HO CD PRESS ' m 

CAMPAIGNS OFTHEWEEK 
ENYA - THE MEMORY OF TREES Record label; WEA Media agency: BMP DDB Needham Media executive: Justin Stracey Director of marketing: Tony McGuinness Creative concept: In-house Enya's new studio album is being promoted across ail média by WEA with a highly visual campaign that wili run through to Christmas. There will be teaser radio advertising oi Classic FM and posters nationwide. National ads on ITV and Channel Four will be supported by press ads in the nationals. 

COMPILATION 
THAT'S LOVE 

Record label: EMI TV Media agency: TMD Carat Director, EMI TV: Barry McCann Creative concept: EMI TV 
That's Love will be released by EMI TV next Monday and backed by a régional ITV campaign and national TV ads on Channel Four. There will be radio ads on Heart and Capital FM. The 40-track double album will be promoted in-store with POS displays. Press ads will run in Hello ànd the national press. 

Because music 
business is your 
business, show 
yoursell at MIDEM 
(Ail tiow for ftinhci iufonnation on 0171 328 008() and spcak to Emma Dallas or Peter Rhodes aliont.exhibilmg, altcnding MIDEM and advertising in the Midt'in Cuide. Prc-Xen s and Dnilv Xcirs 

Music is the keynote 

an^v 

midem 
Reed Midem Orgonbalion Ud, Melropolis Housc, 22 Percy Sbeel, London Wl P 9Ff. Tel : 0171 528 0086 Fo* ; 0171 895 0949 

Let's celebrate 
30 years of music tegefher 

14 MUSIC WEEK 18 NOVEMBER19® 
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rBEHIND THE COUNTER 
MARTIN SILVERS, Highway 61, Birmingham "lt wasn't a particularly good week for us and was decidedly quieter than the previous two. Dur local competitor slashed the price of the new Queen album to £9.99 and, as a resuit, we bave sold none at ail so far. But ifs good to see f bat we've already got some Christmas shoppers in the store and we're now noticing the onset of the list syndrome, where we get lots of spécifie enquiries. Overall l'd say there is probably slightly less product being released for Christmas, compared with last year, although there is still a lotto contend with. Inevitably there are too many releases coming out on the same day and I see this as being counter productive because most consumers can't afford to buy more than one record at a time. Ifs a perennial problem at this time of year, but I still wish there was some attempt made to spread releases out more. Distribution services already seem to be bowing under pre- Christmas pressure. Out of a batch of orders placed with major distributors on the Monday, only two had been delivered by Wednesday. 

"ONTHE ROAD ' 
Tnwi RDBINSON, RTM rep for Scotland TOM RUBUVoui «-finn with the Charlatans 

"We've had some back-catalogue ^ an(| we'Ve got the because we've got some gigs up here ■ | think people Coolio album as well, which ff^he back of fhe single, were worried if the album coa'dselweWe jn the We're doing pre-sales on Coco & The ^an Erasure sing|e as Edinburgh area for that. We re P'6"561'1^ becallSe ,he album well. Fingers & Thumbs. People are » ^ hoping nlaybe justhasn'tperformedaswellasitshould c nn this week Pulp's 
the single will turn it around. As ^ ^ shop sa g^^ ^ ^ ^ flying out everywhere, you re still gettmg g ..k QUeen forus Oasis and you've still got your stadium rockerslike ■ we've got the Hard Times compilation out next week and 9 in a new Hardfloor single as well which wdlsurpnea fewpeope because it'snot.our usuat ^a""'oor 

THESHOPS THIS WEEK 
n Singles -Abigail, Beaumont Hannant, Bjork, Kathy Brown, Erotic, Nomad, Bampage; Albums - Bad Religion, New Jersey Kmgs, No NEW RELEASES 

Singles - Bon Jovi, Boyzone, Blur, Oasis, M People: Albums - Now! 32. Robson & Jerome, East 17. Bruce Springsteen, Rollmg Stones, 
PRE-RELEASE ENQUIRIES 

ADDITIONAL FORMATS 

IN-STORE 

111 
MULTIPLE CAMPAIGNS 

TELEVISION RADIO 
r9s 

mobnom.Rad^C 
Tbgether, with -95 1 9.11.95 



"the highway is alive tonight ... searchin' for the ghost of tom joad" 
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■ 500 sites in December ^ 

TheGreatEscape... 
The Album Of The Year 

The Grcat Escape consolidâtes Blur's position os the • | bcochinart against which ail cùrtcnt British bands must be measured INDHPENDENT ON SUNDAY The Great Escape is the work of a band approaching the height of their musical poçets This is Blur's real triumph.trulytheirlincsthour. NME 
* Q Awards 1995 - Best Album . 

*bbr^a. 



Robson & Jerome retains sales lead 
Ç SINGLES UPDATE) Ç ALBUMS UPDATE ) 
<-15% 3- <+26,5^> -<+15.40/o>. 

SALES AWARDS 

.but Robson &Jcrome,sl Believe/Up On The Roof managt shift a further 224,000 units last W( to bring the singing soldiers' 1995 singles sales tally to 2,302,000, The are the first act to seÛ two million singles in a year since Madonna ir 1985. j Believe/Up On The Roof is s the 15th number one hit produced by Stock and Aitken, putting them in joint third plaçe in the all-time prodiicers' hall of famé, alongside Norrie Paramor. I Believe is the lOth single to début at number one year, and the 47th in exactly (lu birthday!) 43 years i ' the llth on RCA, a tally anyother label. Surprisingly, after debuting lé 

H Platinum: Robson & Jerome: I Bslieve/Up On The Roof (single): Janot Jackson: Design Of A Decade 1986/1996; Pulp; Différent Class. Gold: Celine Dion: D'Eux; Madonna; Something To Remember; Alanis Morissette; Jagged Little Pill; Elton John; Love Songs; Jimmy Nail: Big River; Bill Whelan: Music j From Riverdance The Show; Passengers: Original Soundtracks 1; Varions: The Greatest Hits i Of '95; Varions; The Best Of Dance Mania '95: Varions; The Love Album II. ■ Silver: Bryan Adams: Have You Ever Really Loved A Woman (single); Cher; Ifs A Man's World: Chris de Burgh: Beautiful Dreams; Nino Inch Nails: Pretty Hate Machine; Smashing Pumpkins; Mellon Collie & Infinité Sadness; Underworld: 
PLAYLIST ADDS 

^ree al^mWng the fonner num! Coolio's Gangsla's Paradise, to 

that Simply Red's Fairground wr begin to iose its grip on the nation's playlists have proved prématuré; this week it actually increases its play marginally from 1324 to 1337. The 
dethroning it than any other is, surprisingly, Def Leppard's When Love & Hate Collide, which 
19% dip in support the week before to power its way to runners-up position. It's not the only record close to Fairground - the top sut airplay tracks' audiences are within a 6% band. Mike Stock and Matt Aitken joined Jonathan King on Talk Radio UK last Thursday for a CIN-bashing session, premiering the Lance Ellington/ ~ ' Eye of the Tiger, 

pjpSiiiB ( THIS WEEK'S HITS SrSSSi 
Sinales 

& Jerome Flynn-RCA 

Epie 

AT LOVE T 
E STOCK Se MATT AITKEN ON THEIR15TH UK I 

1985 -1995 
Around (Like A Record)" Dead Or Alive • "Respectable" Mel & Km • "Let It Be" Ferry Aid lick Astley • "I Should Be So Lucky" Kylie Minogue • "Especially For You" Kylie Minogue &Ja 


